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Member  of  the  CoMee  Ezeliaiiae  Cable  Address  **  Ruff  wood"*  if  embers  New  Orleans 

of  tbe  City  of  New  York  Board  of  Trade.  Limited 

RUFFNER,  Mcdowell  &  burch 

COFFEE 

IMPORTING  AGENTS  AND  BROKERS 

We  Specialize  on  every  distinct  feature  ol  the  Green 

Coffee  Business  In  snch  manner  that  It  enables  us  to 

extend  to  Buyers  superior  and  economic  service 


ST.  LOUIS  CHICAGO  NEW  ORLEANS 

721  Oark  Ave.         326  W.  Madison  St.  332  Magazine  St. 


ESTABLISHED  1854 


J.  B.  GRUMAN  CO. 

MUSTARD  MANUFACTURERS 

Pure  Mustard  Flour  in  Bulk 

FOR  SPICE  MILLS 

MUSTARD  CAKE  MUSTARD  OIL 


St.  Frandsy  Komorn  and  Main  Streets 
NEWARK,  N.  J. 

Office:  77  ST.  FRANCIS  STREET 


Wbea  writinc  to  Advertiten,  pleaw  mcatioa  Tbb  Sfxcb  Mxkl. 
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Coffee 


Every  state  that  goes  "prohibition"  means  a  gain  in 
the  use  of  coffee. 

More  coffee—    The  National  Coffee  Roasters  Association  is  even 
less  liquor         considering  the  question  of  establishing  coffee  houses 
in  direct  competition  with  the  saloon. 

This  all  foretells  a  mighty  big  future  in  the  coffee 
business — that  it  means  even  greater  need  for  making 
sure  of  your  coffee  qualities  and  deliveries. 

Our  house  right  on  the  spot  in  Santos,  our  houses  in 
New  York  and  New  Orleans  —  our  long  experience 
and  unusual  facilities,  qualify  us  to'  give  you  relia- 
ble service  at  all  times.  Let  us  show  you  this  ser- 
vice now.    Write  for  samples  and  prices. 

J.  Aron  &  Company,  Inc. 


IMPORTERS 
New  York 


COFFEE 

New  Orleans 

Chicago 


EXPORTERS 
Santos,  Brazil 


Braunling's 


Cup  Tested  Coffee 

of  QUALITY  ONLY 


Braunling  Coffee  Co 


132  Front  Street 
NEW  YORK 


Members  of  the  Coffee  and  Su^ar  Cxehanare  of  Oity  of  New  York 


Bourbons 


When  writing  to  Advertisers,  please  mention  Thb  Spicx  Mill. 
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A.C.IS        L 

1 07  Front  St.  328  Magazine  St. 

NEW  YORK  NEW  ORLEANS 

IMPORTERofCOFFEE 
OUALITY        PRICE 


To  the  Roasters: 


"Quality  Coffees"  command  a  premium  in 
the  country  of  growth,  just  as  they  do  here 

WHITAKER'S  SHIPMENT  BRAND" 


ti 


covers  the  choicest  selections  from  the  richest 
plantations  in  Brazil.  Ask  your  broker  for 
samples,  or  cost  and  freight  quotations. 

WHITAKER,  BROTERO  &  CO. 

p.  J.  SHANNON  A  CO, )  ......  SANTOS    BRAZIL 

1 10  Front  St.,  New  York  J  ^•»*»  ^^"  *  ^^»   DKA^ll- 
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Keeping  Up 
Your  Package  Standards 


Have  you  been  a  regular  buyer  of  coffee  bags  in 
the  past  ?  Does  your  trade  associate  your  coffees 
with  the  high-grade  bag  you  have  used?  Then 
we  want  to  ask  you  another  question.  What  is 
it  worth  to  be  able  to  keep  up  the  standard  of 
that  bag? 

Are  you  changing  to  bags  after  having  used  some 
other  container?  In  that  case  you  are  just  as 
deeply  interested  in  standards  of  bag  quality. 
See  the  consistent  quality  and  high  finish  of  our 
colored  stocks  before  you  buy.  Choose  a  bag 
whose  appearance  matches  the  quality  of  your 
coffees. 

You  pay  no  premium  for  the  color  and  finish  of 
our  coffee  bag  papers.  Compare  our  prices  with 
the  current  market  and  you  will  see  that  they  are 
RIGHT.  Yet  our  insistence  on  paper  standards 
is  what  enables  you  to  get  this  qiiality  in  your 
packages. 

Practically  every  regular  or  special  color  can  be 
furnished  or  duplicated  in  the  quality  which  has 
always  marked  Continental  coffee  bags.  Write 
today  for  samples  of  our  bags.  Mention  the  sizes 
tod  colors  in  which  you  are  particularly  interested. 
Maintain  the  standard  of  your  coffee  containers 
without  a  break. 


Continental  Paper  Bag  Co. 

Coffee  and  Spice  Bag  Department 

17  Battery  Place  New  York  City 

Branches  in  all  Large  Cities 


When  writing  to  Advertisers,  please  mention  Tas  Spicb  Mill. 
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Chartos  Dittmann,  Mmnbor  ir«w  York  Ooffae  Ezohaaff* 


P.  V.  AUain 


Charles  S.  mttmann,  Jr. 


CHARLES    DITTMANN    CO. 

COFFEE  COMMISSION 


NEW  ORLEANS— 501  Gravier  Street  GHIGAGO~326  RWer  Street 

Phona,  Main  3597  P.  O.  Bos  747  |  Rooou,  393  and  M4 

AGENTS  FOR 

Mestrt.  Arbuthnot,  Latham  |k  Co.,  Bankers,  London. 
Messrs.  Fred'k  Huth  ft  Co.,  Bankers,  London. 
U.  S.  Branch  of  Thames  ft  Mersey  Marine  Insur- 

snce  Co.,   Ltd.,  of  London  snd  Msnchester. 
London  Assurance  Corporation   (Fife   Insurance). 

GOMMERGIAL  LETTERS  OF  GREDIT  ISSUED 
Our  spot  department  makes  a  specialty  of  selecting  and  purchasing  coffees  for 

the  interior  trade 


Messrs.  Ed.  Johnston  Son  ft  Co.,  London. 
Messrs.  E.  Johnston  ft  Co„  Ltd^  Santos. 
Messrs.  Atlas  Coflfee  Co..  Ltd.,  Rio  de  Janeiro. 
Messrs.  Norton,  Megaw  ft  Cc..  Ltd..  London. 
Messrs.  Norton,  Megaw  ft  Co.,  Ltd.,  Rio  de  Janeiro. 


linniiuiimiiiiiiiiiiiiiBn 

<<LE8T   YOU   FORGET  ON  YOUR  NEXT   PURCHASE" 

G.  A.  PE,YRE,FITTE, 

PUBLIC  CCFFEE  WEIGHER 


SERVICE 


214  Qravler  Street  NEW  ORLEANS         -         400;^Fulton  Street 

Licensed  and  Bonded  by  <'  The  New  Oiieana  Board  of  Trade,  Ltd.'* 


Harry  C.  Danaher 

Coffee  Commission 

Board  of  Trade  Building 
NEW  ORLEANS,  LA. 


Robert  C.  Stewart  &  Co. 

119  Front  St.,  New  York 

COFFEE  BROKERS 

Particilar  Attiatioa  Ghren  to  Omr  Ordtrs 

Satisfaction    Assured 

MEMBERS  and  LICENSED  GRADERS 
NEW    YORK    COFFEE    EXCHANGE 


C.  S.  NUTT 

COFFEE  BROKER 

206  N.  WABASH  AVENUE,OHIOAOO 

Cabl«i  "  Nuttc«ylon" 


Direct  Shipment  Off^rln^^e 

Guatemalas,   Mexicans, 
and  Brazils 

C.  &  F.  eantos  Corre«pontf«nc«  eolicit^tf 


\Vheii  writing  to  Advcititen.  pkMt  mratioa  Tbi  Spicb  Mikl. 
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Sprague  &  Rhodes 

Coffee  Brokers 

109  FRONT  STREET  NEW  YORK 

Mtmtore  ani  Gridtrs  tf  the  N.  Y.  CoffM  Eidiflgt 

Op«n  Orders  from  Wholeuile  Grocers  and 
Roasters  Carefully  Executed.  Selections 
for  Roasters  Thoroughly  Tested  in  Roast 
and  Drink  Before  Buying. 

SJUVLES  SENT  ON  REOUEST 
Direct  Agents  for  Santos  and  Amsterdam  Shippers 
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Over  8000  grocers  in  Grreater  New  York  alone 
supply  Yuban  regularly  to  their  trade.    Do  you? 

ARBUCKLE    BROTHERS      coffee      NEW  YORK  CITY 
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SoI«  Owners  of  the 

Followinc 

Brands  or 

Coffee 

KNICKERBOCKER  SUPEI 
PRIDE  OF  THE  TABLE 
CORONET 
REGENT 


JUNO 


MAGNOLIA 
ANCHOR 
CRESCENT 
ATLAS 

FAVORITE 
PROGRESS 


Juno  Coffee 


HIGHEST  GRADE 

and  uniform  blend.     Makes  friends  for 
every  dealer  who  sells  it. 

Write  us  for  Saniples  and  Prices 


^^f^^a^j^^ 


Knickerbocker  Mills  Coe 

156  Chambers  Street,  New  York,  established 

1842 


FRANCK 


iTRADE-MARlTI 


CHICORY 

HENRY  FRANCK  SONS,  Inc. 

FLUSHING,  N.  Y. 

Growers,  Dryers,  Roasters  and  Manufacturers  of 
Chicory  in  all  its  various  Forms 


When  writiiic  to  Advettiien,  pleuc  nentios  Thi  Snci  Mill, 
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SPECIAL  OFFER  TO  JOBBERS 

ALLIANCE  COFFEE 

A  Quarter  SeUer  Thaf  s  a  Repeater 

If  Ton  are  a  jobber,  we  have  a  particularlj  attractive  proposition  to  make  to  yon  on 
ALLIANCE  BRAND  packafre  coffee>-a  coffee  of  merit  retailing  at  twenty-five  cents  and 
offered  you  at  a  price  that  will  give  yoa  a  living  profit.  Locat^  in  one  of  the  largest 
and  most  up-to>date  coffee  plants  in  the  country,  we  have  the  facilities  and  the  organi- 
zation for  giving  yon  most  efficient  service.    Let  us  help  you  build  up  your  coffee  Ixade. 

YOUNG  &  GRIFHN  COFFEE  COMPANY 

(Incorporated) 

•7  Water  Street,  New  York 

Successors  to  Brazil  Syndicate,  Inc.,  and  Potter,  Sloan,  O'Donohae  Co. 


FRED  p.  GORDON  &  CO- 

121  Front  Street,  New  York 
Talophone,  John  4174  National  Coffeo  Cod* 

Brokers  for  Coffee  Buyers 

LET  US  KNOW  WHAT  YOU  WANT,  and  w«  will 
do  our  best  to  h«lp  you  to  establisli  and  Riaintain 
a  profitable  roasting  business.  We  buy  ^om 
the  owner  who  offers  the  best  Talue,  and  our 
-brokerage,  15c.  per  bag  is  included  in  the  price 
you  pay. 


WE  HOSMER  BENNETT  &  GO. 

Brokmn  in 

Coffee  and  Spices 

101  &  103  Wall  Street 
NEW  YORK 

Our  Facilities  for  testing  and  Purchasing  are 
unsurpassed.  Write  for  further  Particulars 
and  Weekly  Prices. 


When  writing  to  Adv^rtisert,  please  mention  Thi  Spzcs  Mill. 
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NOW   AT   393   GREENWICH   ST.,   NEW   YORK 

Larger  Quarters  ^  Iiiq)royed  Equipment 

Increase  from  8  to   12  7-foot  Bums  Roasters 

All  machinery  new  and  improYed 

JOHN   W.   HAULENBEEK  CO. 

[f onnerly  at  1 70  Duane  St  for  38  years) 

COFFEE    ROASTING   FOR    THE  TRADE   ONLY 

No  Spice  Grinding  COFFEE  SEPARATED  No  Coffee  Selling 


VENEZUELA 


COLOMBIA 


Direct  Connections 


HENRY  NORDLINGER  &  CO. 
New  York 


BRAZIL 


MEXICO 


"Our  Success  Isn't  Due  to  the  Profit  We 
Make,  but  to  the  Service  We  Give" 

SASCO  COFFEE  COMPANY 


Importers  &  Jobbers 


83  FRONT  ST. 


NEW  YORK  CITY 


BARBOUR  COFFEE  CO. 

44  Water  Street,  New  Yoric 
Direct  Importers  and  Roasters  ot 

Saperlor  Colombian  Coffees 

GREEN  AND  ROASTED 
Always  Unliorm 

Roasting^  Separating  and 
Grinding  for  tlie  Trade 

Prompt  Servlee 


ForelflB  Otilccs:  1 

Sob  Gil 
Colombis*  S.  A. 


COFFEE: 

ITS      HISTORY,     CLASSIFICA- 
TION AND  DESCRIPTION 

By  Joseph  M.  Walsh 

A  book  of  tueful  information  dealinc  with  the 
cultiTStion  of  the  berry,  routine  and  crindiae; 
art  of  bknding  and  preparing,  etc  umo.  Cleih 
cztn,  $j.io. 

FOR  SALE  BY 

The  Spice  Mill  Publishing  Co. 

97  WATER  STREET,  NEW  YORK 


When  writing  to  Advertisers,  please  mention  Thi  Spzcb  Mxzx. 
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S.  L.  JONES  &  COMPANY 

IMPORTERS  AND  EXPORTERS 

SPICES,    TAPIOCAS,    RICE,    SEEDS,    CEREALS,    PEANUTS, 
SUMATRA  AND  JAVA  COFFEES 


HandlerM  of  California  Rice 

And  the  complete  line  of  Oriental  Merchtndite.    Stocks  spot,  in  transit  and  for  import  at  all  times 

209  California  Street  SAN  FRANCISCO,  CAL. 

Branch  HouMst    HONG  KONG  and  SHANGHAI 


BSTABUSHBD  1885 

B.  C.  IRELAND 

(Member— The  American  Spioe  Trade  Aaaodation) 

24  California  St.  San  Prandtco,  Cal. 

IMPORTERS'  BROKER 

MANUFACTURERS'  AGENT 

Spices,  Seeds,  Tapiocas,  Peanets,  Herbs 

Rice  and  all  OrieBtal  MerchaiiiBse 

ORIGINAL  HANDLERS  OP  CALIFORNIA  RICB 

Inquiries  receive  the  same  attention  as  orders. 
Strictly  to  the  wholesale  trade. 

Correspondence  and  new  accounts  solicited 


n  TIE  TIABE-M  Y6H  KNOW!— 


Tha$  HOPKINS 
determina- 
tions,  of  CRUDE 
DRUGS  (whole,  gran- 
ulated or  powdered) 
botanically* 
chemically,  micro- 
scopically  and  physio- 
loflTically  for  Alka- 
loids,  VolatUe  Oils, 
ash  content,  are  in 
keeping  with   the   re- 

Suirements  of  the  9th 
decennial  Revision  of 
the  U.  S.  P.  and  4th 
Revision  of  the  Na- 
tional Formulary. 

Use  HOPKINS' 
CRUDE  DRUGS  and 
be   assured   of  accur- 

I  L  MPIMS  i  CS..  1SS  WUJMI  STKH  fi^shed*  p  r  ©"d  uTt  • 
NEW  YORK  equal    to   the    highest 

HIGH  GRADE  CRUDE  DRUGS    Sundards  of  Quality. 


CHA8.  H.  FLACH 

BROKERAGE  OO. 

712  Spruce  St     St  Louis,  Mo. 

Brokmn  in 

Spices  Tapioca 

Seeds  Paprika 

Herbs    Crude  Drugs 

Acceonts  and  CorrespoBdeBce  Solicited 


John  Clarke  &  Co. 
?^^Jn  SPICES 

13S  Front  Street         New  York 

Special  market  advices  by  mail  or  wire 
whenever  necessary.  Special  facilities 
for  sampling  and  slupping,  insuring  satis- 
factory quaUties  and  prompt  shipments 

We«kly  Market  Report  by  Mall  on  ApplicaUoa 


TAPIOCA 


PEARL 
FLAKE 
FLOUR 


We  are  THE,  Importers 

Solicit  Your  Inquiry  RICE  FLOUR 

On  Any  Quantity  POTATO   FLOUR 

STEIN,  HIRSH  &  CO. 

PHILADBLPHIA 


BOSTON 


Adama  Express   Go.  Building 
61  BROADWAY,  NEW  YORK 

CHICAGO  CINCINNATI 


When  writing  to  Advertisert,  pkaae  mentioii  The  Spick  Mnx. 
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BURNS  MACHINERY 

MIXING 

Mixing  green  coffee  in  quantities  saves  the  time  and  labor  required 
(or  weighing  out  the  proportions  (or  each  separate  roast,  but  it  will 
surely  be  a  mistaken  saving  i  the  mixing  is  not  thorough.  The  most 
expert  blend  may  (ail  to  reach  the  consumer  at  all,  (or^  unless  all  the 
parcels  in  which  a  mixed  batch  is  marketed  are  correct,  it  is  impossible 
(or  any  one  parcel  to  be  correct. 

The  Bums  Green  G>ffee  Mixer  mixes  coffee  up  to  20  bags  at  a  time 
as  thoroughly  as  a  Bums  roaster  cylinder  mixes  2  bags  at  a  roast.  It 
accomplishes  this,  just  as  the  roaster  does,  by  the  use  o(  reverse-screw 
mixmg  flanges — keeping  aD  the  coffee  in  motion  throughout  the  mixing 
operation. 

A  strong  air  suction  applied  during  the  mixing,  through  the  entire 
length  o(  the  cylinder,  removes  dust  and  any  light  material  which  the 
constant  movement  o(  the  coffee  rubs  (rom  it. 

Some  o(  our  customers  use  this  mixer  and  no  milling  machine,  de- 
pending on  the  (riction  and  suction  o(  the  mixing  operation  to  clean  the 
coffee  sufficiently — running  the  coffee  in  the  mixer  as  k>ng  as  necessary  to 
accomplish  this. 

No.   1  Green  Coffee  Mixer  with 


JABEZ  BURNS  &  SONS 

^      600  W.  43  iu>  ST.  NEW  YORK 


i  Js^ 


|!||il||||n|ii''||iji||l>l|llI||li!i|!(i:ilT|^ 

iiJlJiJlJjlullll.illlJjliiiiiliiliJiilillllillJiil;iiiiiiliiialiil^ 
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FOR  GREEN  COFFEE 


SEPARATING 


Separating  green  coffee  11 
demanded  by  the  trade  to- 
machine  which  will  make  a 
but  one  which  is  rugged  ] 
struction  and  wiD  nm  smoot 
continuous  work. 

The  Bums  No.  4  Green 
these  conditions  fully,  being 
design  and  careful  work- 
manship as    all    Bums 
machinery. 

The  shaker  feeder  to 
which  the  coffee  is  fed 
spreads  it  evenly  over  a 
scalper     sieve      which 
throws  out  all  large  for- 
eign material     A  dis- 
tributing sieve  then  splits 
the  coffee  into  two  parts 
and    passage    over    or 
through    succeedmg 
sieves  divides  the  coffee 
into   large  and  small 
peaberry,  large,   me- 
dium and  small  flat, 
and  broken  beans. 


No.  4  Separator  with 
Feed  Eleyator,  and 
Motor  Drive. 


JABEZ  BURNS  &  SONS        IS 

^      6OO  W.  43  RP  ST^  NEW  YORK  i  JSI 


iilliiii^ 

When  writing  to  Advertisers,  please  mention  Thb  Spzcb  Mill. 
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Don^t  Judge  by  Appearances 

They're  deceiving.  Has  it  ever  occurred  to  you  that  advertisements 
have  one  great  drawback — the  true  ones  and  the  false  ones  look  just 
alike  ?  So  do  solid  silver  and  plated  ware,  for  that  matter-^until 
they're  worn.     The  wear  tells  the  story. 

The  wear  of  constant  use  has  long  been  telling  the  story  of  THE 
COLES  COFFEE  MILLS ;  and  that's  the  very  reason  careful,  think- 
ing people  are  all  the  time  ordering  and  reordering  from  us.  They're 
judging  from  time-tested  results. 

You  know  there  are  well-dressed  follies,  as  there  are  well  dressed 
fools;  and  judging  by  appearances,  any  coffee  mill  looks  pretty  good 
in  its  red  paint  and  nickel  trimmings.  There's  a  whole  lot  of  coffee 
dealers  playing  fast  and  loose  in  the  matter  of  good  judgment  and 
efficiency.    It's  staggering. 

Our  No.  22 

has  been  especially  designed  for 
those  who  grind  large  quantities  of 
coffee.  It  has  a  varying  capacity 
of  from  300  to  700  pounds  (gran- 
ulated) per  hour — according  to 
power  and  speed  maintained..  This 
mill  (like  all  COLES  products)  is 
mechanically  perfect;  and  there's 
absolute  efficiency  in  every  detail 
of  its  makeup.  It's  one  of  our  very 
best  sellers. 

If  you  are  not  getting  satisfactory  results  from  your  present  outfit, 
we  want  to  get  directly  in  touch  with  you.  You're  tiptoeing  on  the 
edge  of  events  when  you  decide  to  install  THE  COLES  MILLS  in 
your  business.  You're  getting  the  best  that  can  be  produced  ;  and 
you'll  probably  be  getting  it  for  less  money  than  you  expect  to  pay. 

We'll  be  very  glad  to  give  you  any  detail  of  information  you  may 
wish  ;  and  then,  too,  we'll  quote  prices. 


COLES   MANUFACTURING  COMPANY 

tWENTY'THIRD  AND  TURNER  STREETS,  PHILADELPHIA 


When  writing  to  Advertisers,  please  mention  Tbi  Sfzci  Mill. 
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ELEMDEIR 


Monitor  Tea  or 

_^^-.„  _-„__-__.  ^  Roasted  Coif ee  Mixer 

FOLISMF'® 


Roasted  Coffee  or  for  Mixing 
and  blending  green  Coffee 


Built  In  several  styles,  wood  and  steel  construction. 
Quiclc»  simple  work  with  Perfect  results.  Designed 
for  Uiose  desiring  unff  orm^tiiorough  i/vork  i/vitli  small 
attention;  and  up-keep  expense— Our  catalog  No.  54. 

New  York  Qty  HUNTLEY  MFG.  CO.         Portland.  Ore. 

121  Front  Street      ^^^^^^  ^^^   ^^^^    ^^^^  601  Concord  Building 

Chicago  ^„         ^       -      ^,  ^^  St.  Louis,  Mo. 

501  Traders  Building  Silver  Greek,  N.  Y.  25  Mercliants  Exchange 

Minneapolis,  Minn.,  218  Iron  Exchange 

When  writing  to  Advertisers,  please  mention  Ths  Spics  Mux. 
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Mr.  Washington 

(of  New  York) 

Says: 

A  chiU  caH  make  as  good  coffee  as  a  chef  with  George  Washington's  Refined 
Coffee  because  it  dissolves  instantly  in  the  cup,  quicker  than  sugar.  It  is  all  die 
aystallized  goodness  that  is  in  the  coffee  beny,  and  is  1 00%  Pure. 

a  WASHINGTON  COFFEE  SALES  CO. 
79  WaU  Street  New  York 


Williamson's  Sugar  Coloring  (Caramel) 

For  40  YEARS  THE  STANDARD.    Excek  in  BRILLIANCY.  SOLUBILITY 
and  TINCTORIAL  POWER    Write  for  sample. 

D.  D.  WILUAMSON  &  CO. 

ESTABLISHED  40  YEARS. 

Manufacturing  ChemisiM 
86  Fulton  St,  New  York  Works  at  Long  Island  City 

LARGEST  MAKERS  OF  SUGAR  COLORING  (CARAMEL) 


E.  B.  MULLER  (®,  CO. 

MANUFACTURBRS  OP 

SIROCCO  CHICORY 

A  superior  quality  of  Chicory  produced  by  a  new  process  of  roasting  by  indirect  firing  preventing 
any  carbonizing  and  allowing  in  consequence  the  use  of  a  larger  percentage. 

ROLL  CHICORY  A  SPECIALTY 
211  Franklin  Street,  New  York  Factories  in  Midiigan 


PRACTICAL  HAND  BOOK  ON  SPICES 

FOR  MANUFACTURERS^  BUYERS  AND  SALESMEN 
Also  Chapter  on  Seeds,  Herbs,  Leaves,  Mlsc^ 

Their  Botanical  Origin  and  Chemical  Composition  and  Commercial  Use;  Federal  Standards; 
Federal  and  State  Net  Weight  Laws;  Rules  of  the  American  Spice  Trade  Association;  the 
New  Tariff;  Official  Freight  Classification;  Cost  Figuring;  Practical  Advice  and  Technical. 
Data  for  Manufacturers  and  Buyers. 

By  JOS.  K.  JANK 

PRICE  (Ootbboiind)  $1*75  Delivered  prepaid  in  U.  S.  A*  and  Canada 

For  Sale  by  THE  SPICE  MILL  PUBUSHING  CO.»  97  Water  St^  New  York 


When  writiDf  to  Adrtrtitert,  pkmm  mentioB  Tbi  Sfxci  Mill. 
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Self-Contained  Coffee  Roasting  Plant 


LAMBERT  MACHINE  CO. 

MARSHALL,    MICH. 

Designers  and  Manufacturers  of  Coffee  Roasting  Machinery,  Peanut 
Butter  Plants,  Peanut  Roasting  OutBts,  Etc. 


When  writing  to  Advertitert,  please  mention  Thi  Spxci  Mill. 
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Made  in  Mizes  up  to  25  gal.  capacity. 


FALO, 

N.  Y. 


Send  for 

catalog 

showing 

our  complete 

line  of 

Urns, 

Steam 

Tables, 
Stands, 
Warmers, 
and  other 
Hotel  and 
Restaurant 
Supplies. 


TRIUMPH  COFFEE  FILTER 

THE  ONLY  PRACTICAL  CLOTH  FILTER  FOR  FAMILY  USE. 
We  have  received  a  great  maoy  inquiries -from  this  ad,  but.we  canoot 
understand  why  we  have  not  received  yours.     People  are  being  con- 
vinced  that  the  best  aadwost  ecoaomica!  way  io  make  coffee  is  tbroagb  a 
doth  filter,  and  there  is  none  better  than  the  ««Trluniph/'  j>3 

Fits  any  pot.  Retails  for  1 0  cents.   Let  us  quote  prices- 
samples  sent  upon  request. 


THE  FILTER  ^'^'^  ^^"^^  MAKE  COFFEE  URN  BAGS 

W.  N.  CRAW  MFG.  CO.,  South  Norwalk,  Conn. 


I 


URN  BAG 


CHICCRINE 

BETTER  THAN 

GRANULATED    CHICORY 

FINE  FLAVOR      UNIFORM  COLOR 
ALWAYS  CRISP 

too  LB.  NEW  SACKS.  F.O.B.  N.  Y. 
2  Parts  Wheat  and  i  Part  Chicory. 

FLOTO    CHICORINE    CO. 

BROOKLYN,  N.  Y. 

168  A 168  Union  Ave.  79  A  81  Alnsll«  St. 


COFFEE  STATISTICS 

For  Season  1916-1917 

PublUhMl  by  C.  J.  LEECH  ft  CO.«  London 

^ir  Containing  complete  statistics  of  the 
^1  season's  Brazil  coffee  movement,  tabu- 

jj  lated  by  days  and  weeks,  together  with 
blank  spaces  for  record  of  the  current  crop ; 
also  useful  tables  of  world's  coffee  crops. 

A  Valuable  Addition  to  this  Edition  Is  a  Tablo 
of  the  Consumption  in  all  Countries— both  In 
Quantities  and  Per  Capita  of  Population,  Also  the 
Duties  PRICE  $2.75 

The  Spice  Mill  PnWlsWw{  Co.,  "  V^^g^ 


Wbea  writing  to  AdTertssers,  pkase  mentioB  Ths  Spick  Mill. 
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The  Johnson  Combined  Bottom 
and  Top  Sealer 

KLM^JUFACrURED  BY 

JOHNSON  AUTOMATIC  SEALER  CO. 
Battle  Greek,  Michigan 


Cut  down  your  operating  expense  by  using 

Johnson  Automatic  Sealers 

One  operator  can  seal  20,000  packages  complete  per  day. 
All  machines  made  adjustable  for  handling  different  sizes. 


List  of  Machines  Manufactured 

TOP  SEALER  CASE  SEALER  .    BOTTOM  MAKER 

AUTOMATIC  SCALES  PACKAGE  CONVEYORS 

SACK  FOLDING  TOP  SEALER  ADJUSTABLE  WAX  WRAPPING  MACHINES 

COMBINATION  BOTTOM  AND  TOP  SEALERS 

For  further  particulars,  address 

JOHNSON  AUTOMATIC  SEALER  CO^Lt(L,Batde  Creek,  Mich. 


When  writing  to  Advertitert,  please  mentioa  Ths  Spici  Mxlu 
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a  There's  a  Reason  for 


The  Bond  Scale  Co.  builds  a  COMPLETE  LINE  of  Automatic  Coffee 
Weighers..  All  are  based  upon  the  same  weighing  principle,  var3dng  only 
in  form  to*  meet  your  requirements.  There  is  a  model  planned  especially 
to  fit  your  problem.  Costly  changes  in  your  plant  are  not  needed  to  fit 
some  special  machine.  Behind  each  model  is  a  definite  reason  for  its 
particular  form  of  construction  and  its  method  of  operation.  Flexible, 
low-priced  machines  are  made  for  plants  having  moderate  but  varied 
requirements;  other  machines  are  provided  for  steady,  continuous  pro- 
duction. 

Every  Bond  Weigher  represents  the  highest  type  of  accuracy,  perfect 
efficiency  and  long  life.  Moderate  cost,  low  installation  expense  and 
continuous  satisfaction  are  unqualifiedly  guaranteed. 


Model  No.  2— WITH  ELE- 
VATOR— A  portable  machine 
for  re-pack  use  on  all  grades  of 
products.  Equipped  with  power 
feed  for  flaked  products  and 
powders.  Feed  can  be  omitted, 
when  used  for  free-flowing 
granules.  A  general  purpose 
machine  of  great  flexibility  and 
weight  range. 


Model  No.  3— Self-Con- 
tained — Portable.  Hopper 
capacity  50  lbs.  (Coffee). 
Scale  capacity,  J4  lb.  to 
10  lbs.  Model  2  and 
Model  3  are  t^vo  of  the 
many  modifications  of  our 
well-known  Gross  Weight 
Automatic  Weighers. 

These  Gross  Weight 
Machines  are  built  in  many 
models  (not  illustrated)  to 
fit  the  problems  presented 
by  the  individual.  They 
are  the  best  machines  built 
for  fillingr  paper  bags  and  for 
.  the  packaging  of  odd  lots  of 
varying  weights  (%  lb.  to 
10  lbs.  or  over).  Net  weights 
made  by  placing  an  empty 
container  on  the  weight 
plate.  Hand  opened.  Auto- 
matically closed.  Inexpen- 
sive! but  invaluable  In  any 
plant.  Over  1,000  now  in  use. 


Model  No.  10-15— Net  Weighty 
J4  lb.  to  3  lbs.  Hand  opened,  auto- 
matically closed.  Speed  (1-lb. 
packages)  about  25  per  minute. 
In  very  large  use  by  wholesale 
packers.  The  best  constructed  and 
most  accurate  gravity  tnachine  on 
the  market. 

Having  perfected  our  Model 
No.  33,  we  place  this  No.  10-15 
model  in  price  competition.  We 
still  maintain  its  hign  quality  and 
it  is  a  far  better  machine  thsm  any 
other  offered  at  a  similar  price. 
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Every  Models 


Automatic  Weighers  for 

COFFEE 

and  Free  Flowing  Granules 

Every  one  of  the  different  types  of  Bond 
Weighing  and  Packaging  Machines  shown  on 
these  two  pages  has  found  favor  among  pack- 
ers. Some  of  them  are  suitable  for  concerns 
where  the  work  requires  great  flexibility  in 
size  of  package,  others  for  packers  having  a 
large,  steady  volume  of  work  in  even-sized 
.  packages. 

Each  machine,  regardless  of  price  or  form, 
is  highly  perfected,  economical  in  operation  and 
scientifically  designed  for  greatest  durability 
and  efficiency.  Some  are  portable.  None  re- 
quire expensive  installation.  All  are  simple  to 
operate.  All  are  accurate.  None  are  flimsy  in 
construction.  All  are  sold  under  our  positive 
guarantee. 

The  investment  in  a  Bond  Triumph  Weigher 
'  is  never  lost.  As  your  business  grows  the  ma- 
chine can  be  traded  in  on  other  models  under 
a  fixed  schedule  of  trade-in  values  based  upon 
length  of  service. 

Write  for  further  information.  It  implies  no 
obligation  and  may  help  you  settle  an  expensive 
and  vexing  problem  in  packaging  economies. 


Bond  Scale  Co. 

Los  Angeles,  Cal. 


NEW  YORK  OFnCE 
52  Broadway 


Representatives  in 
Principal  American  Cities 


Triumph 
Automatic  Weigher  No.  3  3 

For  Coffee  and  other  free- 
flo¥ring  grannies 

Net  weights  H  lb.  to  3  lbs. 
(Coffee).  Self  contained — 
strictly  automatic  —  portable  — 
simple— reliable— EVERY  ME- 
CHANICAL MOTION  POSI- 
TIVE, NOTHING  LEFT  TO 
CHANCE  OR  ACCIDENT. 

In  this  weigher  we  have  pro- 
duced an  automatic  machine  that 
is  PERFECT  in  its  work  and 
construction.  All  electric  contacts 
are  platinum,  all  wearing  parts  are 
HARDENED  TOOL  STEEL. 
Many  highly  efficient  new  feat- 
ures have  been  added  and  such 
old  ones  as  are  retained  highly 
perfected.  The  weights  are  self- 
testing.  The  finish  is  the  finest. 
It  is  shipped  after  a  thorough  test 
and  is  ready  to  set  in  place  with- 
out trouble.  No  effort  has  been 
spared  and  no  expense  avoided  to 
make  this  the  most  efficient  and 
reliable  machine  on  the  market. 

It  is  not  designed  to  compete 
in  price  with  cheap  weighers.  We 
offer  this  as  the  best  machine 
AT  ANY  PRICE.  It  represents 
QUALITY  OF  SERVICE  and 
MATERIAL.  We  present  the 
simplest  and  most  accurate 
weighing  machine  on  the  market 
and  one  that  requires  least  ex- 
pense of  installation  and  upkeep. 
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Fifteen  Sterling  Features  About 

the  Pneumatic  System  of 
Automatic  Packaging  Machinery 


Itt    ENTIRELY  AUTOMATIC 

2nd  INCREASES  OUTPUT 

3rd    MOST  ECONOMICAL 

4tli   SUPERIORITY 

Sth  ANNUAL  INCOME 

eth  ACCURACY  IN  WEIGHING 

7th  COMPLETE  PACKAGING  EcfuiPMENT 

8th  BUILT  ON  THE  UNIT  BASIS  OF  DESIGN 

9th  SERVICE 
10th  EXPERIENCE 
11th  MEETS  ALL  REQUIREMENTS 
12th  ALMOST  HUMAN 
13th  STABIUTY 
14th  WINS  THE  GRAND  PRIZE 
15th  ENDORSED  BY  USERS  EVERYWHERE 

Remember  these  fifteen  things — they  are  of  vital  im> 
portance  to  the  man  about  to  buy  packaging  machinery 

For  complete  detailed  information — write — the  sooner  the  better 

PNEUMATIC  SCALE  CORPORATION,  Ltd. 

NORFOLK  DOWNS,  MASS. 

NEW  YORK  CHICAGO  KANSAS  CITY  TORONTO,  ONT. 

W.  St  C.  PANTIN»  147  Upper  Thamet  St.,  London,  Eng. 


When  writing  to  Advertisers,  please  mention  Thi  Spxcb  Mizx. 
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DON'T  PAY  FOR  A  NAME 

Pay  for  SERVICE  Only 


Top  and   Bottom 


Carton  Sealing  Machines 


Also  Combined  With 


Filling  and  Weighing  Machines 

Fiber  Container  Sealing  Machines 

Automatic  Gravity  Scales 

For  All  Kinds  of  Packaged  Goods 


Our   Machines    are  the    Simplest    in    Construc- 
tion and  Operation 

They    Require    No   Skilled    Mechanics   to    Keep 
Them   Running 

They   are   the   Cheapest   and    Best  Now  Offered 

to  the  Trade 

AMERICAN     MACHINERY     CO. 

1226-1231  Oallowhili  street  PHILADELPHIA,   PA. 


When  writing  to  Adycrtiseri,  please  mentioii  Thb  Spicb  Mill. 
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Automatic  Weighing  Machine 

With  Packer  for  Cocoa,  Baking 
Powder,    Ground  Spices,    Etc. 

DOES  NOT  REQUIRE  REWEIGHING 

Accuracy  Guaranteed 

Installed  on  30  Days'  Free  Trial 


PACKAGING  MACHINERY  CO. 

YONKERS,  N.  Y. 


TRICOLATOR 

♦♦THE" 
COFFEE   MAKER 


TIM  AlMiMM  Bawl 
MaktsPtrftctCfffM 
Thru  Paptr  Fittirs 


pwM  TM 

Alntst  Unbrtakabto 
CHINA  Urn  Rttalu 
tlM  Flavif  ud  C«lor 


Use  our  Adv.  D*pt.  maintained  for  "better  coffee 
making." 

Copy  revised  and  written  without  charire 

THE  TRICOLATOR  CO. 

CHICAGO 


Chicory  Substitute 

We  make  an  excellent  sub- 
stitute for  Chicory 

mills  Triumph 

Cereal  Chicory 

Snbstitute 

The  supply  is  limited 


FIRST  COME— FIRST  SERVED 


HilUs  Cereal  Mf g*  Co* 

Rodney  and  AInslle  Sts« 

BROOKLYN,  N.  Y. 


When  writing  to  Adyertiten,  pleaie  mention  Thb  Spzcb  Mill. 
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A  "Duplex  Automatic 
Net  WeifiTher" 

is  sold  at  a  lower  price  than  any  weigher 
aiming  at  the  same  results  ($1 18.75  net), 
because  its  simplicity  of  construction  reduces 
manufacturing  cost.  The  best  materials  and 
labor  are  employed  and  nothing  is  sacrificed 
to  quality. 

A  "DUPLEX''  can  be  instantly  adjusted 
without  change  of  mechanism  to  a  speed 
several  times  as  fast  as  hand  weighing  and 
faster  than  most  automatic  weighers 
Average  capacity  of  35  packages  a  minute 
obtamed. 

A  "DUPLEX''  when  properly  adjusted 
will  give  the  maximum  of  accuracy  in 
delivering  lOO-lb.  packages  for  every  100 
lbs.  of  material  weighed. 
A  "DUPLEX"  positively  assures  you 
against  any  second  cost  by  requiring  no 
power  and  bemg  guaranteed  fully  against 
cost  of  repairs  for  (5)  years. 
A  "DUPLEX"  %vill  be  sent  to  any  con- 
cem  at  our  expense  on  30  days  ap- 
proval. Can  be  returned  also  at  our 
expense  for  any  reason  whatever. 

Installment  payments  ananged  if  desired. 


F.  L.  FRARY   &  CO. 
Sole  Receivers  and  Distributors  of  J.  Fullarton  &  Co.*8  Hi&li  Grade  Boston  Coffees, 
Teas,  Spices,  56  Western  Avenue 

Minneapolis,  Minn.,  February  9,  19U 
E.  Edtbuuer  Ac  ComfMiny,  Chicago,  III. 

Mr.  K.  BdtlMiuer,  Dear  Sir:— Rep^iog  to  your  letter  of  recent  date,  would  say  that  we  have  been  using 
the  DUPLEX  WEIGHER  over  ive  years,  and  Uke  it  as  well  as  erer.    It  seems  to  be  doing  as  good  work  a« 
when  irat  set  up.  and  has  been  no  expense  to  us  for  repairs.    We  can  recommend  it  rery  strongly. 
Our  operators  like  the  DUPLEX  because  it  is  accurate  andgives  results. 

Very  truly  yours, 

(Signed)       F.  L.  FRARY  Ac  GO. 


E.  EDTBAUER  &  COMPANY 

817  Washington  Boulevard  CHICAGO,  ILL. 


When  writinc  to  Advertiaera,  please  BcacioB  Tbb  Srics  Mnx. 
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MACE  AND  NUTMEG  MILL 

p.p.p,TY  \  No.  1  Mill,  Mace  200  Nutmeg  300  lbs.  per  hour 

uRTRwli  S  II     A     II        II         w        II         tfA|-   II       II      44 

This  mill  gives  a  lights  cool  grind.      No  dogging.     No  gum- 
ming.   Shrinkage  at  minimwn. 

WE  GUARANTEE  PERFECT  SATISFACTION 

ARCHER-KIRK  CO. 


126  FLOYD  STREET 


TOLEDO.  OHIO 


The 
Cox  Process  Mill 

Granulates  or  Pulverizes 

Spicts,  Ruts,  Barks,  SMis,  Sufar.  Ete. 

Cool,  Bright  and  Uniform  ifinish 
Minimum  of  Power  and  Waste 
No  Tailings.    Automatic  and  Dustless 
also 

The  Cox  Improved  Cotter  (Breaker) 

for  Roots,  Barks,  Bay  Leaves,  etc. 
Uniform  Products  and  Large  capacity 


*'  We  are  pleased  Co  inform  you  that 
after  several  years'  ase  our  Cox  Process 
Mill  is  turDins  out  a  product  of  the  same 
hiRh  and  uniform  quality  as  it  did  when 
first  installed  in  our  Spice  Department. 

*'  We  believe  it  has  paid  for  itself  sev. 
eral  times  in  the  saving  of  shrinkage  as 
compared  to  grinding  with  our  former 
oufit.  Our  cost  for  repairs  during  the 
time  we  have  been  using  your  mill  has 
been  practically  nothing. 

*'T.  I.  PRENTI8S&  Co.,  Buffalo,  N.Y/' 

"  We  are  indeed  glad  to  be  able  to  state 
that  our  purchase  of  the  Cox  Process 
Mill  has  proven  a  success  and  for  all  the 

Eurposes  we  have  ever  used  the  same 
as  Deen  eminentlv  satisfactory. 
**THE  WixoN  SPICE  Co.,  Chicago,  111.*' 
IMi  li  Mfilf,  N.  Y. 


Address  THE  COX  PROCESS  CO. 

fter       Woodburn,  Ontario,  Canada 


"The  United  MiU  with  Receiver  Box 


-  Trade  always  foUows  a  Schut»0*NeUl  MiU'* 

PROFITABLE  PULVERIZING 


If 


of  all  kinds  of  Spices,  as  well  as  Drugs    and 
Cliemicals.  is  Isest  accomplished  by  our  speedy 

"LIMITED  MILL 

We  also  ReconamcxKl 

For  Sugar.    The  "DUSTLESS  SUGAR  PULVBRIZBR*' 

For  Coffee:    The  "A  JAX  COFFBB  GRINDER'* 

No  Bolting  or  Sifting  Required  and  the  Dust  Room  Banished 

For  Pull  Particulars,  write 

SCHUTZ-O'NEILL  COMPANY 


P^Mrer  Bfills  Only 


MINNEAPOLIS,  MINN 


The  Gamef 
Respirator 

Designed  Especially 
tor  Spice  Qrladers 

Breathing  unobstructed ; 
can  be  worn  for  hours  with-  d 
out  discomfort.      Use  wet  " 
or  dry,  and  wear  as  shown 
In  cut. 
Tbia  la  the  most  perfec 

device  oa  the  market 

PriM  wriy  56c  uch.  SMtfttaaps 

Herbert  Gamett 

Box  247  Central  Stsdoo  t 

TOLEDO,  OHIO 


For  Correct  Sifting  and  Grading 

USE 

"Bodmer's  Old  Reliable"  Silks 

KRESS  &  GO. 

29-33  Laftyette  Street,  N«w  York 
BoltiniT  Cioth  specialists 

Oov«r«  mflul«  up  fbr  ail  styles  of  •lft«ro 


When  writing  to  Advertisers,  please  mention  Tbb  Spice  Mill. 
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WHY  NOT  MODERNIZE  YOUR 
LABELING    DEPARTMENT 


IT  is  no  longer  necessary  to  "lumber  up**  the  filling 
'''  room  with  stacks  of  cans,  nor  to  hold  up  shipments 
waiting  for  pasted  labels  to  dry. 

Have  you  considered  what  the  space  used  for  this 
purpose  costs,  and  the  tax  on  your  customers*  patience 
when  their  orders  are  not  filled  promptly  ? 

Many  packers  of  canned  coffee  have  their  product 
cased  ready  for  the  drayman  within  practically  a  few 
moments  after  the  cans  come  from  the  filling  machine; 
think  what  a  saving  of  time,  space  and  money  is 
thus  made. 

It  will  pay  you  to  get  particulars  of  this  modem 
method  of  labeling  if  you  use  round  cans.  Just  state 
the  dimensions  of  these  and  you  will  receive  promptly 
some  facts  that  will  be  well  worth  knowing  about. 


BURT  MACHINE  COMPANY 

BALTIMORE         -  -  -  MARYLAND 


When  writing  to  Advertisers,  please  mention  Tbb  Spick  Milu 
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Pure-Spices 

Prepared-Mustard 

Salad-Dressing 

Bulk  or  Private  Label  for  the  Jobbing  Trade 
Prices  on  Request 


THE  WIDLAR  CO. 

Cleveland     ......  Ohio 

IMPORTERS  MANUFACTURERS 


Baton  Rouge-Norwood  Pepper  Mannfactaring  Company,  be. 

Capital,  «7S,000;  Paid  in  $30,000  BATON  ROUGE  and  NORWOOD,  LA. 

GROWERS,  PACKERS  AND  GRINDERS  OF 

CAPSICUM,  CHILLIES  AND  TOBASCO 

TlwptcrtiriiytitiWftftftlwtrtihiiHitettwpiiiiflti  tPiwi  h  tfct  fltit  M^wit  hi  MAmt,  aii  tht  wiiy  fett  taps  tf  nrlNt 

■twiiict  Qf  Ml.  aaku  m  pwiiBti  EtUAL  tt  tht  BEST  pwiicii.    Wq  hm  tht  l»mt  aii  hut  mlppii  plants  hi  this  etntn  lii  arapraparN 
ti  satMjF  tka  atst  «scrlariMtlag  loytr.  whoprtten  Quality-  to  Price.    Wrtta  for  saaiplts  aatf  prieas  ta  SALES  OEPAlfMENT 

BATON  ROUGE-NORWOOD  PEPPER  MANUFACTURING  COMPANY,  Inc. 

Board  of  Trade  Building  NEW  ORLEANS,  LA. 


Compiled  from  a  Series  of  Articles  Published  in 
"THE    FEDERAL  I        ^^^    spice    mill,  edited  by  the  Author, 

with  introductory  note  and  additions  of  interest 


SPICE  STANDARDS" 


60  Paocs.     SubftantlaUy  Bound 
We  charge  only  Nominal  Price  of 


INTERPRETATION  AND  _  ,^     ^  «.  ^t  ^  o     ..     ^^«^ 

POSSIBILITIES  OF  |  50    CENTS    A    COPY 


»     »    ^    »»^^«^«    w%  m  -  Copyrighted  and  For  Ssl«  only  by 

By  R.  O.  BROOKS,  B.Sc  7^'  *  '/ 

Conmilting  Food  iMiMctlon  Chamist  ^  U^     OpiCe     Mlli     rUDllSlUng     CO. 

Formerly  State  ChemUt  of  N.  J.  and  Pa.  97  Water  Street,  New  York 


When  writing  to  Advertisers,  please  mention  The  Spicb  Mill. 
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IN  THE  EYE  OF  THE  TRADE 
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WILLIAM  L.  SWEET 

{Treasurer,  Rumford  Chemical  Works,  Providence,  R,  I, 
.President-elect,  American  Specialty  Manufacturers'  Association 
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INTERES^iNG   ASPECTS   OF  RIO   COFFEE 
TRADE 

nELOW  is  given  a  condensation  and  abstract 
■■-^of  the  Report  submitted  by  the  President  of 
the  Centro  do  Commercio  de  Gife,  of  Rio  dc 
Janeiro,  to  the  General  Convention  of  Members, 
held  Aug.  30,  1916— specially  translated  from  the 
Portuguese, for  The  Spice  Mill: 

Fellow  Members:  In  the  following  report  I 
beg  to  communicate  to  you  the  most  important 
events  which  have  taken  place  during  the  fiscal 
year  from  July  1,  1915,  to  June  30,  1916. 

As  will  be  seen  from  the  announcement  made 
in  another  section  of  this  report,  it  being  impos- 
sible, for  very  just  reasons,  for  Dr.  J.  G.  Pereira 
Lima  to  continue  in  the  presidency  of  this  Cen- 
tro, I  was  appointed  and  have  since  discharged 
the  duties  of  his  office. 

The  fiscal  year  ended  in  June,  1915,  was,  as 
set  forth  under  the  heading  "General  Remarks" 
of  the  preceding  report,  rather  unfavorable,  due 
to  extraordinary  circumstances  which  have  pre- 
vailed in  the  commercial  world ;  but  nevertheless, 
it  brought  certain  advantages  by  fixing  better 
prices  for  type  7.  At  that  time  the  prices  ranged 
from  5$600  to  7$200  and  the  present  quotations 
vary  from  6$900  to  11$000. 

The  imports  of  coflFee  in  this  market  this  year 

have  amounted  to  3,258.296  bags,  while  last  year 

the    entries    were   3,367,376   bags,    there    being, 

therefore,  a  difference  of  at  least  109,060  bags 

'  less. 

The  producing  classes  still  continue  to  struggle 
against  the  lack  of  resources  by  reason  of  the 
abnormal  conditions  of  our  finances  at  the  pres- 
ent time.  Outside  of  the  European  conflagra- 
tion, which,  unfortunately,  still  prevails,  hinder- 
ing the  development  of  mternational  trade  rela- 
tions, we  are  experiencing  here  the  imposition  of 
new  and  onerous  taxes  with  no  material  benefits 
to  our  commerce,  our  agriculture  and  our  indus- 
try, which  are  injured  beyond  measure. 

The  Government,  which  some  time  ago  prom- 
ised to  aid  the  coflFee  growers — an  aid  so  neces- 
sary and  urgent — ^has  not  done  anything  so  far, 
nor  has  it  made  any  further  promises  of  help. 
We  have,  in  the  meanwhile,  seen  the  results  of 
the  measures  taken  by  the  State  of  S.  Paulo, 
which,  in  the  face  of  the  great  transportation 
crisis,  limited,  as  a  trial,  the  entries  for  Santos 
to  50,000  bags  daily,  beginning  August  1st,  and 
thereafter. 

The  coflfee  market  has  been  injured  by  the  war 
and  we  lack  the  most  important  consuming  mar- 
kets for  our  grain.  However,  fhe  exports  of 
coflFee  have  been  maintained  in  spite  of  the  ir- 
regularities and  lack  of  shipping  means  and  it  is 
to  be  hoped  that  the  future  of  the  coflFee  market 
will  be  more  promising. 

Having  set  forth  the  foregoing  regarding  the 
general  conditions  of  our  coflFee  trade,  we  trust 
that  His  Excellency,  Dr.  Wenceslau  Braz,  our  il- 
lustrious President,  will  endeavor  to  ease  as 
much  as  possible  the  precarious  situation  in 
which  our  beloved  country  finds  itself  at  present 

New  Administratioii 

On  September  1,  1915,  the  Administrative 
Council  elected  for  the  three-year  period  from 
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1915  to  1918,  at  the  General  Convention  on 
August  21st,  held  a  meeting,  at  which  Dr.  J.  G. 
Pereira  Lima  was  elected  President  and  Dr. 
Honorario  de  Aran  jo  Maia  was  elected  Treas- 
urer. At  the  meeting  held  on  May  27th  ultimo. 
Dr.  J.  G.  Pereira  Lima  tendered  his  resignation 
of  the  office  of  President  of  the  Centro.  in  view 
of  the  fact  that  his  business  did  not  allow  him 
to  continue  discharging  the  duties  of  the  o&ce, 
since  he  has  been  elected  President  of  the  Com- 
mercial Association  of  Rio  de  Janeiro,  for  which 
election  this  Centro  earnestly  worked,  going  as 
far  as  to  send  a  personal  appeal  to  each  of  its 
member^  requesting  their  support  for  his  can- 
didacy. At  that  time  Bernardo  de  Oliveira  Bar- 
bosa  was  chosen  President  of  the  Centro. 

Commercial  ActtTity  of  tho  Centro 

This  matter  was  considered  at  various  meet- 
ings of  the  Council ;  the  meeting  of  September  1, 
1915,  authorized  the  exemption  of  dues  to  the 
ex-assignees  desiring  to  become  members  ofythe 
Centro,  and  on  February  2nd  of  this  year  the 
Board  of  Directors  authorized  the  non-collection 
of  dues  from  all  those  becoming  members  during^ 
the  present  term  of  six  months. 

An  appeal  was  made  to  certain  houses  and  in- 
dividuals who  live  exclusively  from  the  coflFee 
trade,  inviting  them  to  become  members  of  the 
Centro. 

«    «    « 

Warehouses 

The  leasee  of  Warehouse  189  having  requested 
of  the  Council  authorization  to  rent  said  ware- 
house to  the  firm  of  M.  Lafayette  &  Comp., 
which  request  was  originated  by  clause  8th  of 
the  contract,  because  of  the  f^ct  that  the  said 
firm  deals  in  an  entirely  diflFerent  line  of  busi- 
ness from  that  mentioned  in  said  clause,  and  in 
view  of  the  reasons  put  forth  by  the  petitioner, 
the  Council  decided  to  give  the  authorization  re- 
quested. 

At  the  meeting  of  April  4th  of  the  Administra- 
tive Council  it  was  informed  of  the  contents  of 
a  letter  received  from  the  firm  of  Sotto  Maior  8t 
Comp.,  oflFering  to  rent  for  the  term  of  seven 
years,  for  the  monthly  rental  of  Rs.  500$000,  the 
Warehouse  193,  and  agreeing  to  make  any  al- 
terations or  repairs  required  iiv  the  same,  and 
assuming  full  responsibility  for  the  proper  up- 
keep of  said  warehouse  during  the  term  of  the 
lease.  The  former  tenant  having  vacated  the 
said  warehouse,  the  contract  of  June  30th  was 
made  with  the  firm  of  Sotto  Maior  &  Comp. 

Statement  of  Stock  on  Hand  on  Jbine  30t]i 

The  report  of  the  stocks  of  coflFee  on  hand 
gives  the  following  amounts: 

Bags 

Stock  at  Rio  202,742 

Stock  at  Nictheroy  11,961 

Stock  at  Ilha  do  Vianna  8,154 

Stock  afloat  24,101 

246,958 

«    «    « 

Estimates  of  Crops 

We  give  below  the  opinions  of  the  respective 
commissions  concerning  the  1916-1917  crops : 

"The  undersigned  Commission,  which  held  a 
meeting  in  the  Rooms  of  the  Secretary  of  the 
Centro  do  Commercio  de  Cafe,  under  the  Presi- 
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dency  of  Dr.  J.  G.  Pereira  Lima,  President  of  PLANS    MATURING    FOR    DEVELOPMENT 

V      the  Centro,  to  issue  its  report   concerning  the  op  poRTO  RICO  COFFEE  INDUSTRY 

-     P'-^baWf,  amount  of  the  crop  which  will  be  ex-  ^^^^^^  Correspondence  to  Simmons*  Spic  Mill] 

ported  through  the  Port  of  Rjo  de  Janeiro  dur-  ^       ,          ^ 

^     ing  the  period  from  July  1,  1916,  to  June  30,  1917,  San  Juan,  Porto  Rico,  Dec  16.— An  effort  to- 

'.      is  of  the  opinion  that  the  next  crop  will  be  in-  engage  in  a  vigorous  campaign  to  introduce  Porta 

0W&*  ba^^s^  mark  °*  ^^^  "^^^  ""^^  ""^^  ^^  ^'"  "^"^^  """^^^^  '"*^  ^^^  ^"'^^"^  ^^^^^  ^""^^^^^  *^ 

ags  mar  ,,^^^^^^  ^^^  ^  Comp.  ^^  backed  up  by  a  national  advertising  campaign, 

"AvELLAR  &  CoMP.  'S  at  present  engaging  the  attention  of  coffee 

"Casimiro  Pinto  &  Comp.  growers  here,  and  preliminary  steps  are  now  be- 

"Rio  de  Janeiro,  December  10,  1915."  ing  taken  to  form  a  corporation  among  the  cof- 

"The  undersized  Crop  Estimate  Commission  fee  growers  for  the  purpose  of  supplying  coffee 

held  a  meeting  in  the  Rooms  of  the  Secretary  of  to  the  roasting  and  distributing  houses  in  New 

the  Centro  do  Commercio  de  Cafe,  under  the      v^,u     t,,^  ,.^^.^„*  «^^ «^i  •    *     r  tf.inn 

Presidency  of  Mr.  Bernardo  de  olivdra  Bar-  ^ork.    The  present  proposal  is  to  form  a  $100,- 

bosa,  and  believes  that  the  next  crop  will  amount  000  corporation,  with  a  paid  up  capital  of  not 

to  2,750,000  bags,  with  the  exception  of  the  Sao  less  than  $25,000,  and  the  entire  stock  is  to  be 

Paulo  coffee,  the  approximate  amount  of  which  placed  among  the  actual  coffee  growers. 

this   commission   is  unable  to   determine,  as   is  a    «^^-*i   -,^*:         r                            u^j-. 

borne  out  by  the  1915-1916  crop.  ^    ^  ^"^^^^^  meeting  of  growers   was  hdd  at 

"Areujo  Maia  &  Comp.  Ponce,  this  week,  to  consider  the  matter  and  a 

"AvELLAR  &  Comp.  committee  of  seven  were  appointed  to  work  out 

««.    J    T      .     y^^^^?^.J^l^*^  *  ^^^^'  th«  ^eUils  of  the  plan.     This  committee,  con- 

Rio  de  Janeiro,  June  13,  1916."  ^.^^^^  ^^  X.  Mariani,  president  of  the  National 

*    *    *  Coffee    Growers*   Association,    Tulio    Larriniga, 

DiflFerenc«  of  ths  Crop  Estimate  for  1915-1916  Carlos  Lopez  del  Toro,  K.  del  Valle,  R.  B.  Noyes^ 

The  difference  'shown  in  favor  of  the  actual  ^'  ^  '^°'"°'  *"^  J-  ^  '^^^'  »''«  expected  to  re- 
entries, as  compared  with  the  estimated  amount  Port  at  a  further  general  meeting  to  be  held 
of  this  crop,  is  made  up  of  the  lower  grades  of  next  week. 

coffee  brought  from  Santos  and  Sao  Paulo  due  The  scheme,  as  outUned  to  the  growers,  was 

to  the  fact  that  the  Government  of  that  State  ^^^^^^.^a  u     n    ^  a   xj                      •  1 

eliminated  certain  taxes  which  gave  the  growers  Presented  by  Garrard  Hams,  a  spcaal  repre- 

an  opportimity  to  hold  back  the  coffee  until  they  sentative   of  the  United   States  Department  of 

could  get  better  returns  for  their  crops.  Commerce,  who  was  sent  here  a  few  weeks  ago- 

S.  Paulo  Crop  for  1916-1917  ^^^^  Washington  to  make  a  study  of  the  coffee 

According  to  the  official  data  furnished  by  the  industry  here  with  a  view  to  introducing  this 

Deportment  of  Agriculture  to  the  "Directoria  de  Product  into  the  United  Sutes  market,  and  was 

Industria  e  Commercio"  of  the  State  of  S.  Paulo,  enthusiastically   received   by   the   growers    who, 

the  1916-1917  crop  which  will  enter  Santos  will  after  discussion,  voted  to  form  the  proposed  cor- 

uted"^  f ollowsT^''*''*^  9,667,000  bags,  distrib-  portion,  which  would  collect,  prepare  and  f or- 

Bj^gg  ward  the  coffee  to  the  distributor  in  New  York. 

Exportation  through  the  S.  Paulo  Rail-  One  of  the  chief  difficulties  presented,  under 

road    * 3,897,500  the  proposed  plan  is  due  to  the  fact  that  growers 

Exportation  through  the  Mogyana  Rail-  here  have  not  been  accustomed  to  selling  their 

_  ""^^^    : J 3,340,000  coffee  on  a  consignment  basis.    Hitherto  the  ex- 

^;Stt"                    *""          '^^''"^13S2IX)0  P^'*''"  ^^'"^  ^^^^  ''^^''''^  ""  'P^^*  ^^^  "'^'^*'* 

Exportation  '  ih^ough  '  'the  '  Central* '  &    '  ^^  ^^  coffee  while  the  present  proposition  would 

English   Railroad    550,000  "evolve  the  shipment  of  coffee  on  a  consignment 

basis.     To   partially   offset   this   drawback,   the 

Total   9 139  500  growers  are  hopeful  that  should  the  scheme  go 

Coffee  from  Sul  de  Minas 797,500  through  they  will  be  able  to  finance  partly  their 

Coffee  from  Parand 30,000  shipments  through  the  local  banks,  so  that  they 

Grand  Total                                 9967000  ^^^^  °^*  ^^  compelled  to  make  a  complete  change 

To  deduct :                   '      '  from  the  cash  basis  of  sale  to  a  consignment 

Coffee  going  to   Rio   de   Ja-  ^^sis. 

neiro    .- 180,000  It    is    understood    that    the    plan,    if    carried 

Consumption  of  tlfe  city  ....  120,000  through,  will  be  to  market  Porto  Rico  coffee  un- 

oUU,UUU  jjgj.  ^  trade-mark  name  which  will  be  suggestive 

of  the  origin  of  the  product,  this  trade-mark  to 

'^Sir'^^fl  r.""*.:*'.  *f. .".?  .'?r  WOOO  •>.<=  »^\P-P7*y  «^  ^*,  coffee  growers'  corpora- 

(Signed)    BEENAWX,  ue  Oliveira  Babbosa.  f°°-    ^'  »  »'''«  P'*""^«*  1°  make  a  liberal  appro- 

President,  pnation    for   a    national    advertising   campaign 


Digitized  by 


Google 


32 


SIMMONS'  SPICE  MILL 


January,  ipi/ 


throughout  the  United  States.  This  appropria- 
tion will  be  met  by  a  fixed  charge  on  each  pound 
of  coffee  sold.  Full  details  have  not  been  made 
public  but  it  is  understood  that  a  large  house  in 
New  York  is  willing  to  take  up  the  proposition 
and  to  handle  the  coffee  for  the  association  here. 

The  bulk  of  the  Porto  Rican  coffee  is  at  pres- 
ent going  to  Europe  and  a  shortage  of  shipping 
facilities  is  causing  some  anxiety  to  local  ex- 
porters, who  are  finding  more  and  more  difiiculty 
in  making  European  deliveries. 

During  the  three  months  ending  with  Novem- 
ber, seven  and  a  half  million  pounds  of  the  new 
crop  coffee  have  been  exported  from  the  island, 
according  to  figures  issued  by  the  customs  house. 
This  coffee  has  been  sold  at  an  average  invoice 
price  of  slightly  over  15^  cents  per  pound.  Of 
this  amount  of  coffee,  approximately  50,000 
pounds  have  been  shipped  to  the  United  States, 
but  only  a  small  portion  of  this  amount  has 
actually  gone  on  the  market  there,  it  is  believed, 
the  greater  portion  having  been  forwarded  to 
Europe.  Cuba  has,  as  usual,  been  the  largest 
purchaser,  while  the  next  heaviest  buyers  of 
Porto  Rico  coffee  have  been  Spain,  France  and 
Italy. 

The  figures  for  the  three  months  ending  No- 
vember are:  7,544,770  pounds  of  coffee,  valued 
at  $1,182,615.  Of  this  amount,  7,495,257  pounds, 
of  a  value  of  $1,174,433  went  to  foreign  ports, 
and  49,513  pounds,  valued  at  $8,182,  was  sent 
to  the  United  States. 


Company  Incorporated  to  Promote  Porto  Rico 
Coffee 

San  Juan,  Dec.  16.— The  corporation  of  Porto 
Rico  coffee  growers,  designed  to  collect,  prepare 
and  forward  Porto  Rico  coffee  to  New  York  for 
distribution  in  the  United  States  market,  has 
now  been  organized.  The  corporation  is  to  be 
known  as  "The  Porto  Rico  Coffee  Planters'  Ex- 
port Corporation,"  and  will  have  a  capital  stock 
of  $100,000.  As  soon  as  $25,000  of  this  amount 
has  been  paid  in,  the  organization  will  commence 
business.  Practically  the  whole  of  this  $25,000 
has  been  already  assured  and  it  is  expected  to 
commence  operations  around  the  first  of  the  com- 
ing year. 

The  entire  distribution  of  the  coffee  will  be 
in  the  hands  of  a  New  York  roasting  house, 
which  will  also  take  care  of  the  national  adver- 
tising campaign.  The  advertisbg  will  be  paid 
by  a  levy  upon  each  pound  of  coffee  sold,  and  it 
is  expected  that  not  less  than  $100,000  will  be 
spent  on  advertising  during  the  coming  year. 


COFFEE,    CACAO    AND   VANILLA    CULTI- 

VATION  IN  PORTO  RICO^ 

Coffee 

EACH  year  shows  an  increase  in  the  number 
of  coffee  varieties  in  the  station  plantings. 
These  are  frequently  sent  to  the  station  as  selec- 
tions from  valuable  varieties  grown  elsewhere 
or  are  received  in  answer  to  requests  made  to 
meet  special  needs.  This  work  will  doubtless 
ultimately  prove  of  prime  importance,  since  the 
present  Porto  Rican  coffee  is  the  result  of  years 
of  unselected  plantings  of  the  same  variety, 
which  is  forced  to  grow  under  widely  varying 
conditions  of  soil  and  climate.  Some  of  the 
introduced  coffees  already  indicate  greater  adap- 
tability to  certain  local  conditions  than  the  va- 
riety now  grown.  Additions  this  year  include 
Bourbon,  Quillou,  several  new  strains  of  Ro- 
busta,  and  seeds  from  selected  individuals. 
Seeds  of  promising  varieties  have  been  widely 
distributed. 

In  continuation  of  experiments  begun  some 
years  ago  as  to  the  advantage  of  transplanting^ 
coffee  from  the  nursery  to  the  permanent  loca- 
tion with  the  roots  incased  in  a  large  ball  of 
earth  from  the  nursery,  a  much  more  extensive 
planting  was  made  in  August,  1914,  more  than 
300  trees  being  included  in  the  experiment  In 
the  first  six  months  the  trees  transplanted  with 
roots  incased  in  earth  showed  more  than  three 
times  as  great  an  increase  in  growth  as  that 
made  by  those  transplanted  with  roots  bare  of 
earth.  For  the  whole  year  the  growth  made  by 
the  former  more  than  doubled  that  made  by  the 
latter.  A  year  from  transplanting  nearly  34  per 
cent,  of  the  former  and  less  than  2  per  cent,  of 
the  latter  were  producing  coffee"  These  results 
serve  to  confirm  the  conclusions  reached  in  the 
earlier  test. 

One  fertilizer  experiment  with  coffee  trees 
planted  in  flat  cane  land  to  secure  soil  uniformity 
had  to  be  discontinued  on  account  of  poor  drain- 
age. The  other  experiments  have  all  been  con- 
tinued. As  heretofore,  large  increases  in  yield 
have  been  obtained  as  a  result  of  fertilizing. 

In  pot  fertilizer  experiments,  the  need  of 
nitrogen  has  been  clearly  demonstrated.  Tests 
were  made  using  red-clay  soil  to  which  nitrogen, 
phosphoric  acid,  and  potash  were  applied  singly, 
in  combinations  of  two,  and  the  three  together. 
The  growth  and  general  appearance  of  the  plants 
placed  them  clearly  in  two  groups,  one  includin^^ 
those  plants  to  which  nitrogen  had  been  applied 
singly  or  in  combination  with  acid  phosphate, 
potash,  or  both,  and  the  other  of  the  check  plants 
and  those  which  had  received  either  acid  phos- 


*Report  of  T.  B.  McClelland,  Assistant  Horticnltarist, 
in  "Report  of  the  Porto  Rico  A^iculttaral  Experiment  Sta- 
tion, 1915,"  issued  Nov.  23.  1916. 
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phate,  potash,  or  both,  but  no  nitrogen.  When 
the  first  application  of  fertilizer  was  made,  the 
average  height  of  the  seedlings  of  each  group 
was  5.5  inches.  At  the  end  of  a  year  the  former 
averaged  40.3  inches  in  height  and  the  latter  342 
inches,  which  also  was  the  exact  height  of  the 
check.  The  leaves  of  the  pbnts  which  had  re- 
ceived nitrogen  were  dark  green,  in  marked  con- 
trast with  the  yellowish  green  of  those  to  which 
nitrogen  had  not  been  applied.  As  the  amount 
of  the  coffee  yield  is  dependent  on  the  growth 
made  by  the  plant,  the  new  growth  producing 
the  crop,  a  profitable  fertilizer  for  coffee  must 
be  one  which  produces  growth.  Nitrogen  has 
been  clearly  shown  to  be  the  element  which  is 
most  needed  for  this  result  on  soil  similar  to 
that  at  the  station.  The  pot  experiments  demon- 
strated that  a  need  for  this  element  might  be  in- 
dicated by  a  yellowish-green  rather  than  by  a 
dark-green  leaf  color. 

Measurements  of  leaf  lengths  showed  that  the 
difference  in  this  particular  between  the  check 
pots  and  any  other  lot  was  well  within  the  limits 
of  experimental  error.  However,  the  nitrogen 
showed  a  very  marked  effect  on  number  of 
leaves,  the  check  pots  having  produced  an  aver- 
age of  102.3  leaves  per  plant,  those  which  had 
received  no  nitrogen  but  had  received  other  fer- 
tilizer average  102.6  leaves  per  plant,  while  those 
which  had  received  nitrogen  averaged  117.8 
leaves  per  plant. 

As  ammonium  sulphate  was  the  nitrogen  car- 
rier in  these  tests,  it  was  thought  desirable  to 
start  a  new  series  comparing  sodium  nitrate  with 
ammonium  sulphate.  At  the  same  time  another 
series  of  pot  experiments  was  started  to  test 
under  controlled  conditions  the  effect  of  lime  on 
coffee  planted  in  the  red-clay  soil. 

Some  of  the  trees  commonly  used  for  shading 
coffee  harbor  injurious  insects.  Trees  not  used 
hitherto  in  Porto  Rico  as  coffee  shade  trees  are 
being  tested  and  their  development  watched  in 
order  to  find,  if  possible,  some  which  may  profit- 
ably supplant  in  certain  localities  the  trees  at 
present  used. 

In  last  year's  report  a  coffee  tree  was  men- 
tioned some  limbs  of  which  bore  variegated  foli- 
age and  others  only  green  leaves.  Seed  from 
thi»  tree  was  again  planted.  Of  the  seedlings  from 
the  variegated  limbs  47  had  variegated  cotyledons 
and  73  had  normally  colored  cotyledons.  From 
the  limbs  with  green  leaves  all  seedlings,  106, 
had  normal  green  cotyledons. 

Cacao 

In  the  work  with  cacao  the  individual  yields  of 
more  than  300  trees  are  being  recorded.  These 
records  have  now  been  kept  a  sufficient  time  to 


show  the  prolific  tendencies  of  certain  individ- 
uals. Pickings  are  made  every  4  to  6  weeks. 
The  maximum  yield  recorded  from  a  single  tree 
at  a  single  picking  has  been  54  pods.  For  the 
calendar  year  1914  about  one-fourth  of  the  trees 
which  were  set  11  years  before  produced  no 
crop.  The  others  averaged  17.5  pods,  or  a  gross 
return  of  about  22  cents  per  tree. 

From  one  of  the  most  vigorous  and  prolific 
trees  a  planting  of  nearly  100  seedlings  has  been 
made  in  order  to  study  the  differences  to  be 
found  in  seedlings  derived  from  the  same  tree. 

The  color  of  the  bean  of  Theobroma  cacao  and 
T,  pentagona  is  supposed  to  indicate  the  quality. 
In  a  single  pod  from  some  trees  the  beans  fre- 
quently range  in  color  from  light  to  dark.  This 
coloring  is  still  evident  in  the  cotyledons  for  a 
considerable  time  after  germination.  Separate 
plantings  have  been  made  of  seedlings  from  the 
same  parent  tree  carrying  light  and  dark  cotyle- 
dons to  see  if  this  cotyledon  color  bears  any  re- 
lation to  the  character  of  the  produce  of  the 
future  tree. 

Vamlla 

Efforts  are  being  made  to  raise  some  hybrid 
vanillas,  but  up  to  the  present  no  plants  have 
been  obtained  from  seed. 

Some  very  interesting  results  have  been  ob- 
tained relative  to  the  desirable  length  for  vanilla 
cuttings,  the  plants  always  being  propagated  by 
cuttings.  Five  series  were  made,  each  of  16  cut- 
tings, with  4  each  of  2,  4,  8,  and  12  intemodal 
lengths.  At  three  months  only  3  of  the  20  short- 
est cuttings  had  started  growth  of  vine,  while 
10  of  the  next  length,  11  of  the  next,  and  16  of 
the  longest  had  started  growth.  This  new 
growth  measured  9,  30,  52,  and  148  inches,  re- 
spectively, as  the  total  for  each  length.  At  6 
months  four  of  the  shortest  and  one  each  of  the 
next  two  lengths  had  failed  to  put  out  new 
growth,  while  all  of  the  longest  had  started 
growth  at  less  than  4  months.  The  new  growth 
measured  at  this  time  184  inches  for  the  shortest 
cuttings,  358  inches  for  the  next  length,  710 
inches  for  the  next,  and  1,261  inches  for  the 
longest  cuttings.  This  showed  unquestionably 
that  with  cuttings  up  to  those  of  12  internodes 
every  advantage  lies  with  the  longest  cuttings. 

Vanilla  is  said  to  be  a  lime  lover.  To  test  this 
previous  to  starting  cuttings  air-slacked  lime  was 
supplied  to  four  beds  at  the  rate  of  1,  2,  4,  and  8 
tons  per  acre.  Four  months  later  the  bed  which 
had  received  the  heaviest  application  of  lime 
showed  a  decidedly  retarded  growth.  At  7 
months  the  growth  of  vines  in  the  bed  which 
had  received  lime  at  the  rate  of  only  I  ton  per 
acre  had  nearly  doubled  that  of  those  in  the  most 
heavily  limed  bed  and  somewhat  exceeded  the 


Digitized  by 


Google 


34 


SIMMONS'  SPICE  MILL 


January,  1917 


growth  in  the  check,  which  in  turn  slightly  ex- 
ceeded that  of  the  two  other  beds. 

In  the  vanillery  nearly  all  of  the  3-year-old 
vines  of  Vanilla  planifoUa  blossomed,  averag- 
ing about  10  inflorescences  each.  A  fine  crop 
was  developed,  which  will  be  cured  and  marketed 
to  furnish  an  indication  of  the  value  of  vanilla 
grown  in  Porto  Rico. 


FACTS  AND  HGURES  ON  HAITI  COFFEE 
INDUSTRY 

CONSUL  L.  W.  LIVINGSTON,  at  ape 
Haitien,  Haiti,  on  June  15,  furnishes  the  fol- 
lowing figures  relating  to  coffee  exports  through 
that  port: 

1913  1914  1915 

To  United  States  . .  $    7,953    $11,087 

To  Europe   $1,057,229      318,097     291,902 

Consular  Agent  C  Abegg,  at  Port  de  Paix 
Agency,  says  of  the  coffee  and  cacao  industries: 

"Exportations,  especially  of  cocoa  and  coffee, 
increased,  which  may  be  due  to  improved  cus- 
toms conditions.  On  the  other  hand,  however, 
a  large  portion  of  the  exports  were  deviated 
from  the  Cape  districts  to  this  port,  owing  to 
political  conditions  in  that  section  of  the  country. 
The  high  prices  obtained  for  coffee  and  favorable 
opportunities  for  shipping  it  to  France  and  the 
Netherlands  by  direct  steamers  were  in  favor 
of  this  article.  The  quality  was  especially  good 
owing  to  the  excessive  drought  during  the  crop 
months  at  the  beginning  and  at  the  end  of  the 
year.  Large  quantities  of  coffee  from  Limb6, 
Borgne,  Anse  i  Foleur,  etc,  which  are  ordi- 
narily sent  to  the  Cape  were  directed  to  this 
port  in  1915.  There  were  fairly  large  shipments 
of  cocoa  to  America  at  the  beginning  of  1915; 
prices  suddenly  dropped,  however,  and  shipments 
were  suspended." 

Consular  Agent,  J.  W.  Wocl,  at  Gonaives 
Agency,  gives  the  following  figures  relative  tb 
coffee  invoiced  at  that  agency  for  shipment  to 
the  United  States: 

1914  1915 

Quantity    560,381  lbs.       830,512  lbs. 

Value   $56,829  $89,243 

COFFEE      PRINCIPAL      PRODUCT      FROM 
NICARAGUA 

AS  in  most  of  the  Central  American  countries, 
says  Consul  John  A.  Gamon  at  Corinto, 
Nicaragua,  coffee  is  the  principal  agricultural 
product  exported.  Practically  all  the  coffee  in 
Nicaragua  grows  at  an  altitude  of  1,800  to  3,500 
feet  above  the  sea.  In  most  cases  the  original 
plantings  were  made  with  marogogipe  seed,  and 
the  berry  of  these  trees  has  served  as  seed  for 
succeeding  plantings.  Harvesting  of  the  crop 
usually  begins  in  December,  and  it  is  almost  en- 


tirely shipped  out  by  the  following  June,  prac- 
tically none  being  held  in  storage.  As  a  rule,  the 
financing  of  the  crop  begins  in  July  or  August 
Probably  20  per  cent,  of  the  country's  produc- 
tion comes  from  the  Jinotega  and  Matagalpa  dis- 
tricts. This  coffee,  which  is  washed,  brings  bet- 
ter prices  than  the  other  Nicaraguan  coffees. 
The  greater  share  of  the  crop  is  grown  in  the 
sierras  back  of  Managua  and  around  Jinotepe. 
There  has  lately  been  a  slight  increase  in  the 
plantings. 

Sugar  and  cacao  are  raised  in  the  western  part 
of  Nicaragua.  The  unusually  dry  season  of  1914 
caused  a  shortage  in  the  sugar  crop  that  was 
harvested  in  the  early  part  of  1915.  Estimates 
placed  the  crop  at  about  60  per  cent  below  nor- 
mal. In  good  seasons  Nicaragua  supplies  its 
own  market  with  sugar,  but  the  short  crop  of 
1915  made  it  necessary  to  import  sugar  toward 
the  end  of  the  year. 

The  establishment  of  experimental  stations  in 
Nicaragua,  operated  along  scientific  lines,  would 
do  much  toward  developing  agriculture  in  the 
country. 


OVER  200,000  ACRES  IN  SALVADOR  UN- 
DER  COFFEE  CULTIVATION 

'T^WG  important  historical  dates  in  the  com- 
^  mercial  development  of  Salvador  were  the 
introduction  of  the  cultivation  of  coffee  recom- 
mended in  a  legislative  decree  of  March  9,  1847, 
and  the  opening  of  the  Port  of  La  Libertad  au- 
thorized in  a  governmental  decree  of  February 
13,  1833.  The  area  at  present  under  cultivation 
in  coffee  is  about  211,000  acres,  and  the  an- 
nual value  of  coffee  exports  has  reached  as  high 
as  7,907,715  pesos  (peso  =  $0.3537).  The  pres- 
ent crop  is  estimated  at  750,000  quintals  (quin- 
tal =101  pounds),  of  which  600,000  quintals  will 
be  exported.  A  gain  is  already  noted  in  the 
exportation  of  some  ports  over  that  of  the  pre- 
ceding year.  The  port  of  Cutuco,  which  exported 
50,000  bags  of  coffee  last  season,  has  already 
shipped  this  season  110,000  bags. 

The  total  yield  of  coffee  in  the  year  1915  was 
770,073  quintals,  and  by  departments  was  in  quin- 
tals as  follows:  Santa  Ana,  122,880;  Ahuachapan, 
81,374;  Sansonate,  55,734;  La  Libertad,  141,744; 
San  Salvador,  24,801 ;  Chalatenango,  887 ;  Cus- 
catlan,  4^90;  La  Paz,  88,786;  San  Vicente, 
7,530;  Cabanas,  2,863;  San  Miguel,  48,617;  Usu- 
lutan,  180,710;  Morazan,  44,047;  and  La  Union, 
110. 


The  coffee  roasting  plant  of  S.  H.  Ewing  & 
Sons,  104  King  St.,  Montreal,  is  being  improved 
by  the  installation  of  a  Bums  cooler  and  stoner 
for  one-story  operation. 
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PETITION     INVOLVING     COFFEE     RATES 
>    FROM  NEW  ORLEANS 

Washington,  Dec.  8.— The  Louisville  &  Nash- 
ville Railroad,  not  satisfied  with  the  decision  of 
the  Interstate  Commerce  Commission  in  Docket 
No.  4216,  Freight  Bureau  of  the  Merchants'  & 
Manufacturers  Association  of  Birmingham,  vs. 
L.  &  N.  et  al.,  has  filed  a  petition  for  a  rehearing 
of  the  issues  involved  and  for  a  modification  of 
the  Commission's  order  and  Fourth  Section  Or- 
der under  date  of  May  25,  1914.  That  decision 
involved  the  rates  on  coffee  from  New  Orleans, 
and,  in  the  opinion  which  was  unreported,  it  was 
held  that  the  carriers: 

On  or  before  September  15,  1914,  to  cease  and 
desist,  and  for  a  period  of  two  years  thereafter 
to  abstain,  from  charging,  demanding,  collecting, 
or  receiving  higher  rates  for  the  transportation 
of  coffee  in  carloads  and  less-than-carload  lots 
from  New  Orleans,  La.,  to  Birmingham,  Ala., 
than  rates  contemporaneously  in  effect  on  the 
same  commodity  from  New  Orleans  to  Nashville, 
Tenn. 

It  is  further  ordered  that  said  defendants  be, 
and  they  are  hereby  notified  and  required  to  es- 
tablish on  or  before  September  15,  1914,  upon 
notice  to  the  Interstate  Commerce  Commission 
and  to  the  general  public  by  not  less  than  thirty 
days'  filing  and  posting  in  the  manner  prescribed 
in  section  6  of  the  Act  to  Regulate  Commerce, 
and  for  a  period  of  two  years  after  said  Septem- 
ber 15,  1914,  to  maintain  and  apply  to  the  trans- 


portation of  coffee  from  New  Orleans,  La.,  to 
Birmingham,  Ala.,  in  carload  and  less-than-car- 
load lots,  rates  not  in  excess  of  those  contem- 
poraneously in  effect  on  the  same  commodity 
from  New  Orleans,  La.,  to  Nashville,  Tenn. 

By  several  supplemental  orders  the  effective 
date  of  the  above  order  was  extended  to  January 
1,  1916.  By  fourth  section  orders  which  were 
heard  in  connection  with  the  above  case,  the  Com- 
mission denied  the  L.  &  N.  and  its  connecting 
carriers  the  necessary  authority  which  would  en- 
able the  carriers  to  continue  lower  rates  on  cof- 
fee from  New  Orleans  to  Nashville  than  were 
concurrently  in  effect  from  New  Orleans  to 
Birmingham,  which  is  an  inland  intermediate 
point.  The  carriers  contend  that  as  the  result  of 
this  order  they  were  forced  to  establish  at  Birm- 
ingham the  extremely  and  unduly  low  com- 
modity rates  which  were  in  effect  between  New 
Orleans  and  Nashville  compelled  by  competitive 
conditions  at  Nashville.  They  ask  for  a  reopen- 
ing of  the  case  on  five  grounds. 

The  first  reason  advanced  is  that  the  decision 
and  order  of  the  Commission  wholly  disregarded 
the  competitive  conditions  existing  at  Nashville 
and  absent  at  Birmingham,  that  while  the  Com- 
mission have  granted  relief  at  Birmingham  and 
other  intermediate  points  from  the  New  Orleans- 
Nashville  rates  on  sugar  and  other  traffic,  the 


Norwegian  Steamship  ^l^vland,"  from  Santos  to  New  Orleans,  September  28, 1916;  Cargo  55,000  bags, 

all  skipped  by  Leon  Israel  &  Co.,  Santos 
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protestants  should  be  granted  similar  relief  in 
connection  with  the  movement  of  coffee.  The 
contention  is  made  that  Birmingham  now  has 
the  benefit  of  an  abnormally  low  rate.  They 
further  contend  that  the  carload  rate  of  23c.  and 
the  LCL  rate  of  30c.  to  Birmingham  are  unduly 
and  unfairly  low  and  that  they  jeopardize  the 
adjustment  of  rates  on  coffee  from  New  Orleans 
to  the  entire  southeast  and,  in  turn,  the  adjust- 
ment of  the  rates  on  coffee  from  North  Atlantic 
ports  to  the  southeast,  It  is  also  contended  that 
fifth  class  rating  is  sufficiently  low,  that  it  moves 
coffee  freely  from  New  Orleans,  Ohio  River 
Crossings  and  North  Atlantic  ports  to  the  south- 
east and  that  in  the  absence  of  compelling  and 
controlling  competition,  lower  commodity  rates 
should  not  be  established.  In  this  connection  at- 
tention is  called  to  the  fact  that  coffee  is  more 
valuable  than  the  general  run  of  articles  taking 
the  fifth  class  rates. 


RATES  ON  GREEN  AND  ROASTED  COFFEE, 
ST.  LOUIS  TO  DALLAS 

Washington,  Dec.  22. — In  a  supplemental  re- 
port filed  by  the  Interstate  Commerce  Commis- 
sion in  connection  with  the  complaint  of  the 
Freight  Bureau  Department  of  the  Dallas  Cham- 
ber of  Commerce  against  class  and  commodity 
rates  via  the  Santa  Fe  from  St.  Louis,  it  is  held 
that  a.  rate  of  65V^c  on  green  coffee  from  St. 
Louis  to  Dallas  is  neither  unreasonable  per  se 
nor  by  comparison  with  a  rate  of  59c  to  Shreve- 
port;  and  that  the  rate  of  705^c  on  roasted  cof- 
fee is  not  unreasonable  when  compared  with  the 
rate  of  59c  to  Shreveport. 


A  GREAT  SHIPMENT  OF  COFFEE 

WOOLSON  Spice  Company,  Toledo,  O., 
made  a  record  shipment  of  coffee  last 
month.  This  shipment,  which  was  of  their 
"Golden  Sun"  brand,  comprised  22  carloads  of 
26,000.  pounds  each,  totaling  572,000  pounds.  It 
was  destined  for  New  York  and  Pennsylvania. 
Part  of  it,  also,  was  to  go  to  the  Southland 
through  other  channels.  The  shipment,  say  of- 
ficials, is  the  culmination  of  their  trainload  sell- 
ing plan  which  was  inaugurated  some  time  ago. 
This  feat  was  also  in  testimony  of  J.  W.  Koehr- 
man,  secretary  and  general  manager,  who  has 
been  with  the  Woolson  Spice  Company  for  25 
years,  the  day  of  the  shipment. 

COFFEE  ROASTING  PICTURES 

AT  a  recent  meeting  of  the  sales  force  of  the 
Morey  Mercantile  Company,  Denver,  Colo., 
a  feature  of  the  entertainment  was  the  exhibi- 
tion of  the  moving  picture  entitled  "Coffee 
Roasting  in  America,"  loaned  for  the  occasion 
by  Jabez  Burns  &  Sons,  New  York. 


INTERESTING   INFORMATION   RE  COFFEE 
TRADE  OF  CANADA 

THE  SPICE  MILL  has  lately  been  the  re- 
cipient of  several  queries  relating  to  the 
consumption  of  coffee  in  Canada  and  the  tariff 
rates  ^on  green  coffee  imported  into  Canada. 
With  the  courtesy  of  the  editor  of  The  Canadian 
Grocer,  Toronto  and  Montreal,  we  are  enabled 
to  publish  the  following  extremely  interesting 
statistics  and  information  on  the  Canada  coffee 
trade : 

In  round  figures,  the  consumption  of  coffee  in 
Canada  of  recent  years  is  as  follows : 

Lbs. 

1912  12,000,000 

1913  15,000,000 

1914  16.000,000 

1915    8,250,000 

1916  (to   Sept.)    .^ 8,200,000 

These  figures  are  in  round  numbers,  but  they 

are  substantially  correct.  It  will  be  noted  that 
there  was  a  pronounced  falling  off  in  the  con- 
sumption in  1915.  This  was  due,  in  a  great  de- 
gree, to  the  imposition  of  a  heavy  tax  that  for  a 
time  made  the  import  of  coffee  almost  an  im- 
possibility. In  1915  coffee,  that  had  been  on  the 
free  list,  had  a  tariff  of  3  cents  per  pound  im- 
posed. Subsequently  an  extra  war  tax  duty  of 
yVi  per  cent,  ad  valorem  was  imposed.  This 
burden  proved  so  great  that  it  caused  a  great 
deal  of  dissatisfaction,  and,  after  being  in  force 
a  month,  this  extra  tax  was  removed. 

The  tax  on  coffee  now  stands  at  3  cents  per 
pound  when  imported  from  the  point  of  pro- 
duction or  from  Great  Britain;  2%  cents  when 
imported  from  the  British  West  Indies.  When 
imported  from  any  other  sources  it  bears,  in  ad- 
dition, a  10  per  cent,  surtax. 

The  countries  from  which  Canada  draws  her 
supply  are: 

Brazil   (about)  68% 

Colombia    , . .     9% 

British  West  Indies  S% 

Costa  Rica  3% 

Venezuela    3% 

Guatemala    3% 

Mexico    3% 

Dutch  East  Indies 2% 

India    2% 

Arabia     2% 

The  returns  for  this  year,  as  will  be  noted 
above,  are  only  to  be  had  up  to  September,  but 
the  indications  seem  to  point  to  the  fact  that  the 
sale  wilt  reach  the  figures  of  the  years  prior  to 
1915.  An  interesting  fact  to  be  noted  in  con- 
nection with  the  increasing  sale  of  coffee  in  (Can- 
ada is  that  all  of  the  increase  is  noted  in  the 
sections  west  of  the  Great  Lakes.  The  reason 
given  by  experts  for  this  fact  is  the  large  niwn- 
ber  of  Americans  and  people  of  Teutonic  origin 
who  have  settled  in  that  region,  who  are  coffee 
drinkers,  as  against  the  people  of  English  ex- 
traction, farther  east,  who  are  naturally  tea 
drinkers. 

The  Honduras  coffee  crop  fof  the  fiscal  year 
1914-15  aggregated  1,930  tons  of  2,000  pounds 
each. 
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F.  EUa  NORTZ  GIVES  FURTHER  IDEAS  ON 
COFFEE  ADVERTISING  CAMPAIGN 

New  York,  November  29,  1916. 
Editor,  Simmons'  Spice  Mill. 

In  reference  to  what  I  said  at  the  meeting  of 
the  National  Coffee  Roasters'  Association,  at 
Atlantic  City,  would  you  kindly  allow  me  to  ex- 
press, through  your  courtesy,  my  personal  ideas 
concerning  a  well  directed  propaganda  for  coffee  ? 

I  do  not ^  know  if  you  are  aware  that  the  sub- 
ject has  been  repeatedly  before  the  Governments 
of  Sao  Paulo  and  Brazil.  About  eight  years  ago, 
the  matter  was  taken  up  by  the  Federal  Govern- 
ment, who  intended,  it  was  said  at '  the  time,  to 
spend  $1,000,000  a  year  on  propaganda  for  coffee. 
The  project  was  on  the  table  of  President 
Alfonso  Penna,  when  he  died.  It  seems  that  at 
that  time  872  different  proposals  of  propaganda 
had  been  submitted  to  the  Federal  Government. 
Later  on,  the  question  was  taken  up  by  the  gov- 
ernment of  Sao  Paulo.  None  of  all  these  propo- 
sitions could ,  be  realized,  simply  because  that 
whenever  the  Brazilian  governments  tried  to 
accomplish  something  in  this  respect,  it  imme- 
diately became  a  matter  for  political  and  private 
aims,  generally  resulting  in  an  opportunity  for 
some  proteges  to  spend  a  good  time  in  Paris  at 
the  expense  of  the  country,  or  even  worse.  I 
believe  that  the  subsequent  fear  of  the  Brazilian 
governments  of  being  accused  of  intentions  of 
that  kind  has  been  to  a  great  extent  at  the  bottom 
of  the  evident  difficulties  to  brmg  this  question 
to  a  favorable  conclusion. 

I  consider  that  there  is  only  one  real  chance 
to  succeed,  and  that  is,  to  ask  the  government  of 
Sao  Paulo,  the  most  interested  in  this  question, 
to  take  up  the  matter  with  the  Federal  Govern- 
ment of  Brazil  and  propose  to  them  to  place  a 
tax  of  ten  cents  (10c.)  on  each  bag  of  coffee 
shipped  to  the  United  States,  and  to  remit  this 
money  to  the  National  Coffee  Roasters'  Associa- 
tion for  effective  propaganda  purposes.  To  such 
a  proposal,  amounting  to  Americans  being  willing 
to  pay  their  own  propaganda  and  to  administrate 
their  own  funds  without  foreign  interference,  I 
do  not  see  how  the  Brazilian  government  could 
object;  in  fact,  my  conviction  is  that  they  would 
be  very  glad  to  adhere  to  such  a  simple  and 
reasonable  scheme,  excluding  all  chances  for 
favoritism  and  graft. 

In  case  Brazil  consents,  I  think  it  should  not 
be  difficult  for  the  National  Coffee  Roasters* 
Association,  with  the  help  of  the  New  York 
Coffee  Exchange,  to  obtain  a  similar  action  by 
the  other  coffee  producing  countries. 

As  far  as  I  know,  the  coffee  roasters  have  been 
contented  to  ask  from  the  Brazilian  government 
a  subvention  for  propoganda  purposes.  I  ignore 
what  the  Brazilian  government  is  going  to  answer ; 
the  only  thing  I  know  and  which  everybody 
knows  is  that  the  Brazilian  finances,  at  present, 
arc  in  very  bad  shape,  that  for  reasons  which  I 
have  explained  all  propaganda  propositions  of  any 
kind  in  Brazil  are  looked  at  with  a  kind  of  sus- 
picion, and  that  it  would  be  a  mistake  to  expect 
the  Brazilian  government  to  come  out  spontane- 
ously with  a  proposition  of  the  kind  which  I  have 
just  suggested.  Such  a  proposition  must  be  made 
In  definite  shape  by  the  coffee  roasters  of  this 
country  themselves.  It  would  put  all  the  coffee 
trade  mtercsts  of  the  United  States  on  an  equal 
footing  and  avoid  entirely  the  difficulty  arising 


from  the  fact  that  if  there  are  always  some  willing 
to  pay  in  the  common  interest,  others  simply 
expect  to  profit  by  others'  efforts  without  gomg 
to  any  expense. 

I  would  be  glad  indeed  if  by  the  method  I  have 
suggested  some  useful  propaganda  for  coffee 
could  be  instituted. 

F.   EUG.  NORTZ. 


CRESCENT    MPa    CO.    SUE    FOOD    FETE 

COMMITTEE  AND  RETAIL  GROCERS' 

ASSOCIATION 

Seattle,  Wash.,  Dec.  15.— The  Crescent  Mfg. 
Co.  have  brought  suit  against  the  Retail  Grocers' 
Association,  Robert  G.  Duncan,  manager,  D.  C. 
Burns,  chairman  of  the  Food  Show  Committee, 
and  other  members  of  the  committee,  for  $10,500 
damages  alleged  to  have  been,  sustained  because 
of  alleged  cancellation  of  a  contract  in  connec- 
tion with  the  recent  Food  Fete. 

In  their  petition  the  Crescent  company  allege 
that  because  of  the  cancellation  of  the  contract 
the  company  were  shut  out  from  a  means  of 
legitimate  and  profitable  advertising.  The  peti- 
tion alleges  that  the  parties  conspired  against  the 
Crescent  products,  in  the  interest  of  competitors, 
and  thereby  damaged  the  plaintiff  company  in 
the  sum  of  $3,500;  the  company  pray  to  be  al- 
lowed to  recover  triple  damages  and  attorney 
fees  in  the  sum  of  $1,000,  which,  taken  alto- 
gether, makes  up  the  sum  of  $11,500. 

The  defendants  have  stated  to  the  press  that 
they  are  unaware  of  any  intention  to  injure  the 
Crescent  products  or  of  any  knowledge  of  con- 
spiracy in  the  interest  of  competitors  of  the  Cres- 
cent company. 


SOME  WAYS  TO  MAKE  COFFEE 

WALES    BROTHERS,    Kansas    City,    Mo., 
whose  special  brand  of  coffee  is  "Tav- 
ern," say  on  a  card  issued  by  them: 
SAFETY  FIRST 

A  goat  don't  like  everything  he  eats.  He  cats  every- 
thing just  because  he  is  a  goat.  Some  folks  drink  like 
goats   eat. 

On  the  back  of  the  card  they  give  the  fol- 
lowing directions  for  making  coffee: 

FOR  MAKING  DELICIOUS  COFFEE 
Good  Coflfee — Clean  Utensils 

Grind  your  coffee  as  fine  as  you  can,  without  vowder- 
ing,  for  ordinary  use.  Grinding  too  fine  for  ordinary  pot 
makes  muddy  coffee — with  a  cloth  strainer  it  is  fine  coffee. 

Grinding  coarse  is  a  waste,  as  you  do  not  get  full 
strength.  Measure  your  coffee  and  water  alwa:,s;  one 
tablespoon  to  the  cup  in  coarse  ground  coffee,  one  des- 
sert spoon  for  each  cup  of  pulverized  coffee  and  one  for 
pot. 

To  make  coffee  that  is  ground  coarse,  "common  pot"— 
put  coffee  and  cold  water  in  the  pot,  let  it  come  to  boil 
and   remove. 

To  make  coffee  with  fine  ^ound  coffee,  put  the  coffee 
in  the  pot  and  pour  on  boiling  hot  water,  and  the  aro- 
matic  oils   come   out  immediately,  serve  hot. 

Cream  must  be  put  in  cup  first,  as  the  hot  water  dis- 
solves the  fat  in  the  cream«  otherwise  it  is  murky  and 
greasy    looking. 

"Serve  coffee  piping  hot"  on  the  cream  and  it  is 
delicious. 

15  minutes  later  it  has  deteriorated  30  per  cent.  30 
minutes  later  it  is  vicious.  40  minutes  later  it  is  worse 
than   a   Missouri   mule — it's  got  the   KICK. 
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ONE  of  the  largest  and  most  comprehensive  manufacturing  exhibits 
at  the  Utah  State  Fair  this  season  was  that  of  the  Hewlett  Bros. 
Co.,  occupying  almost  the  entire  east  end  of  the  Manufacturers'  Build- 
ing. The  exhibit  was  an  indication  of  the  advancement  and  develop- 
ment of  this  manufacturing  plant  within  the  past  twelve  months.  The 
booth  was  decorated  with  autumn-shaded  chrysanthemums  and  vines 
interlaced  in  white  lattice  work,  and  the  products  were  tastefully  ar- 
ranged on  shelves  and  in  show  cases.  It  was  divided  into  four  sec- 
tions, the  bacfcground  of  one  section  being  formed  by  a  display  of 
Hewlett's  "Luneta"  teas  and  coffees,  and  in  the  front  of  this  section 
a  half-dozen  young  women  served  coffee  and  tea. 

The  next  section  of  the  Hewlett  booth  contained  an  exhibit  of  the 
various  styles  of  cans  manufactured  in  the  Hewlett  can  factory.  The 
next  two  sections  of  the  huge  booth  were  devoted  to  the  demonstrating 
and  sampling  of  the  various  products  of  the  Hewletts'  new  depart- 
ment, the  Bakers'  and  Confectioners'  Supply  Department.  '  Here  women 
demonstrators  gave  samples  of  the  various  dainties  prepared  in  this 
new  department  of  the  Hewlett  factory. 

At  this  fair  Hewlett  Bros.  Co.,  Salt  Lake  City,  were  awarded  eight 
blue  ribbons,  as  well  as  various  other  awards. 
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THE  TEA  TRADE  OF  HANKOW 


[From  report  on  the  trade  of  China  by  Consul-General 
Edwin  S.  Cunningham,  July  15;  published  in  Supple- 
ment to  Commerce  Reports,  Nov.   1,   1916] 

TOURING  recent  years  tea  has  become  an  cx- 
^^  port  of  great  importance  to  Hankow,  and 
while  there  are  differences  of  opinion  regarding 
the  improvement  and  deterioration  of  the  crops, 
there  is.no  doubt  that  Hankow  is  overshadowing 
the  other  interior  ports  as  a  tea  market.  The 
large  brick-tea  factories  are  of  increasing  im- 
portance, and  there  is  not  much  likelihood  that 
these  will  become  important  at  other  places.  This 
has  a  tendency  to  attract  tea  from  other  parts 
of  Central  China,  as  well  as  imported  teas  from 
Colombo  especially  suited  to  this  purpose.  The 
following  table  furnishes  a  statement  and  classi- 
fication of  the  teas  of  all  kinds  exported  direct  to 
foreign  countries  from  Hankow  in  1914  and  1915 : 


Destination 
Continent  of  Europe  (excepting  Russia): 

Mediterranean    ports    

North  Sea  ports 

Russia: 

European  ports    * . . . . 

Pacific  ports   

Russia  and  Siberia,  by  land  frontier  ports. 
Canada  


Tea  Merchant's  Guild  have  promised  to  increase 
the  fund  to  be  awarded  for  the  encouragement 
of  black  teas. 

On  May  5  the  Black  Tea  Experimental  House 
in  Shidzuoka  commenced  and  closed  on  May  31, 
its  first  refining  of  black  tea,  and  with  what 
wer^  felt  to  be  very  satisfactory  results,  the  out- 
put being  reported  as  amounting  to  about  13,000 
pounds.  It  was  all  the  more  gratifying  to  those 
behind  the  enterprise  because,  as  the  result  of  the 
experiments  and  study  made  since  last  year,  the 
quality  of  the  tea  produced  is  very  good.  This 
house  has  decided  to  increase  largely  its  plant- 
ings. Russian  firms  have  ordered  most  of  the 
output. 

This  enterprise  is  being  carried  on  also  in 
Kyushu  and  other  of  the  tea  provinces,  with 
varying  success,  but  encouraging  outlook.    The 


Black 
Pounds 

133 
1,180,400 

9,859,467 
16,807,200 

1,652,000 
'      60,800 


Brick 

Pounds 


11.145,733 


Tablet 
and  Dust 
Pounds 

1,057,067 
V8V,666 


Total.   1915 29,560,000  11,145,733 

Toul,    1914 27,841,467  11,138,533 

aincludes  2,933  pounds  of  green  tea. 


1,540,667 
853,733 


Toul 
Pounds 
133 
2,237,467 

9,859,467 

28.436,533 

1,652.000 

60,800 

42.246.400 
a39,836,666 


Although  the  Maritime  Customs  report  no  ship- 
ments of  tea  to  the  United  States,  the  declared 
export  returns  of  this  consulate  general  show 
that  2,548,931  pounds,  valued  at  $503,496,  were 
shipped  direct  to  the  United  States  in  1915.  The 
foregoing  table  is  valuable  only  to  indicate  some- 
thing of  the  destination  of  the  tea  sold  on  the 
Hankow  market.  As  explained  above,  these 
direct  shipments  are  much  smaller  than  those 
given  in  the  preceding  general  table  of  exports, 
which  shows  that  133,108,667  pounds,  valued  at 
$13,344,540,  exported  in  1914,  were  increased  to 
150.545,866  pounds  in  1915. 

The  brick  tea  manufactured  here  goes  entirely 
to  Russia.  The  black  tea  is  the'  chief  item  in 
importance,  and  is  shipped  to  all  parts  of  the 
world.  The  sale  of  green  teas  is  not  a  matter 
of  any  importance. 

The  prices  prevailing  in  1915  were  considerably 
in  excess  of  those  of  the  preceding  year  and  the 
demand  was  active,  due  in  part  possibly  to  the 
prohibition  of  spirituous  drinks  by  some  belliger- 
ent countries  among  their  military  forces;  but, 
whatever  the  causes  may  be,  the  year  was  a  suc- 
cessful one  to  the  planter  and  the  exporter. 


production  of  this  year  shows  a  30  per  cent,  in- 
crease over  that  for  1915.  It  is  the  feeling  among 
the  tea  trade  of  Japan  that  this  development  of 
the  black  tea  industry  will  go  far  toward  giving 
her  a  stable  position  in  the  tea  trade  of  the  world. 
The  principal  tea  ports  of  Japan  are  Shidzuoka, 
at  which  post  is  located  the  Japanese  Tea  Ex- 
porters' Guild;  Shimidzu,  Yokohama,  Yokkaichi. 
and  Kobe,  with  Shimidzu  enjoying  the  bulk  of 
the  trade. 


TARIFF  DECISIONS  ON  TEA  COVERINGS 

No.  40139.— Protests  781830,  etc.,  of  A.  J.  Spiller 
et  al.  (Buffalo,  etc.) 

Tea  Coverings. — Certain  coverings  of  tea  are 
claimed  entitled  to  free  entry  under  paragraph  627. 

Opinion  by  Hay,  G.  A.  Upon  stipulation  of 
counsel  certain  of  the  coverings  were  held  free 
of  duty  under  paragraph  627.  Wright  vs.  United 
States  (6  Ct.  Cust.  Appls..  528;  T.  D.  36147)  fol- 
lowed.    Protests  sustained  in  part. 


JAPAN  DEVELOPING  BLACK  TEA  TRADE 

TAP.\N  has  decided  that  it  is  quite  worth  while 
*^  to  continue  and  enlarge  her  share  in  the  black 
tea  trade.     With  that  end   in  view  the  Central 


No.  40213.--Protests  784235,  etc,  of  M.  J. 
Brandenstein  &  Co.  et  al.  (San  Francisco  and 
Seattle). 

Tea  Coverings. — It  is  claimed  here  that  certain 
tea  coverings  are  entitled  to  free  entry  under 
paragraph  627,  tariff  act  of  1913. 

Opinion  by  Hay,  G.  A.  Wright  vs.  United 
States  (6  Ct.  Cust.  Appls.,  528;  T.  D.  36147) 
followed  as  to  tea  coverings. 
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IRWIN-HARRISONS  &  CROSFIELD,  he 

Importers  and  Jobbers  of  Teas 


NEW  YORK       PHILADELPHIA  BOSTON 

96  Wall  Street        50  So.  Front  St.  27  India  Street 


CHICAGO 
425  West  Ontario  St. 


London,  Colombo,  Calcutta,  Batavta,  Daitotei,  Shanghai. 

Hankow,  Foochow,  Shidzuoka 


^ 


IRISH  TEA 

Has  the  qualities 
approved  of  by 
iovers  of 
Good  Tea. 

RETAILS  Freely  at  60c.  lb., 
Paylffii:  you  a  i^ood  profit 


The  name  'IRISH  TEA''  is  our  trade  nark 

•0  It  the  pbraM.  rTHB  KIND  OF  TEA  THET 
USB  IN  IRELAND."  and  to  ii  the  deylce  of  the 
HARP  AND  SHAMROCKS,  all  registered  In 
the  United  SUtes  Patent  Office  on  the  9th  day 
of  December,  1890.  and  on  the  18th  day  of 
December.  1906. 

We  caotios  CTeryone  agalnet  ■elllng  or  offer- 
Ink  for  eale  tea  other  than  our  product  ae 
"IRISH  TEA**  and  against  Infringing  any  por- 
tion of  oar  trade  mark. 

LAPPIN  TEA  oo.'««.'»;f*;«»^ 


Books 

ON 

TEA 

(See  page  118) 

THE  SPICE  MILL  PUBLISHING  CO. 

W  WATER  STREET.  NEW  YORK 


Camp  Fire  Cocoa  Corn  Starch 

We  want  you  to  order  a  case  of  60 
lO-ounce  boxes  of  Camp  Fire  Cocoa 
Com  Starch— retails  at  18c.  per  box. 
We  sell  a  case  to  you  for  $7. 20— terms, 
60  days  net— 30  days,  5^ ;  lOdays,  10^. 

If  paid  for  within  10  days,  this  will 
give  you  a  profit  of  $4.32. 

We  would  be  glad  to  send  you  a 
sample  (lO-oimce)  box  of  this  Camp 
Fire  Cocoa  Com  Starch  if  you  send 
us  18c.  in  stamps. 

For  Chocolate  Cora  Starch  Pud- 
dings, this  Camp  Fire  Cocoa  Cora 
Starch  is  unexcelled. 

Lotos  Tea  Concern 

Inc. 
75  FRONT  STREET 

NEW  YORK  CITY,  N.  Y. 


'Phone— Hanover  1515 


87  Front  Street 


NEW  YORK 


CHARLES  Ro  BANKS 

Tea  Broker  and  Grtk^ers*  Ageat 
NEW  YORK  IMPORTERS'  OFFERINGS  OF 

FORMOSAS,  JAPANS,  CONGOUS  and 
CHINA  GREENS 


CEYLONS  and  INDIAS  a  SPECIALTY 

RiprtSMtiic  McMEEKIN  t  CO.,  Loidon,  CateotU  aid 


Braws  Ml  HptftMS  II  Mil  Ml  CiylN  Tii 


When  vritinf  to  AdTertiien,  pleaie  mentioii  Tbb  Spick  Miix. 
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SUPERVISING  TEA  EXAMINER'S  MONTHLY  REPORT 


Compiled  from  the  Tea  Examiners'  Monthly  Reports  (Customs  Cat  No.  6445). 
Report  of  the  various  kinds  and  quantities  passed  and  rejected,  and  why  rejected,  during  the 
month  of 

NoTember,  1916 

-Pounds  rejected-^ 


Varieties 


Examined 

Formosa  Oolong  3,579,638 

Foochow   Oolong    

Congou     606,580 

Ceyfon     } ^^^.832 

Java     31,898 

Ceylon  Green   942 

Ping  Suey  Green   828,261 

Country  Green  138.555 

Japan     3,340,642 

Japan  Dust   561,710 

Capers  

Scented  Orange  Pekoe  6^2 

Scented  Canton   ^ 44,922 

Canton   Oolor\g   14,614 


•  Pounds  — 
Passed 
3,579,638 

6i06*,586 

3,369,825 

31,898 

942 

828,261 

138,555 

3>«),566 

551,710 


Rejected 


For  color 
or  facing 


For 
quality 


6,222 
44,322 
12,343 


76 
10,000 


600 
2,271 


Total 12,523,816 

By   DUtricU,   ToUd  Examined, 

Boston 1,005,706 

Chicago     2,129350 

Honolulu    ,  49.817 

New  York  3,878.288 

Puget  Sound    4,074,970 

St.  Paul   542,055 

San  Francisco    843,130 


12,510,862  12,954  

Passed,  Reject  ed,  and  Why  Rejected 


1,005,699 

2,129,850 

49,341 

3,878,288 

4,064,770 

542,055 

840,859 


476 

Vdioo 

'  *2,27i 


76 
10,000 


600 
2.271 

12,954 

7 
"*476 

loioo 

*  2i7i 


Total    12,523,816 


12.510,862  12,954  12,954 

Geo.  F.  Mitchell,  Supervising  Tea  Examiner. 


PROTEST  AGAINST  DISCONTINUANCE  OF 
POSTAL  TUBE  SERVICE 

'T^HE  commercial  interests  of  New  York  City 
•''  are  aroused  against  a  proposal  made  by 
Postmaster  General  Burleson  to  cripple  the  pneu- 
matic tube  service  in  New  York,  and  to  abolish 
it  altogether  in  the  other  cities  where  it  has 
been  in  use.  The  employment  of  pneumatic 
tubes  to  expedite  the  handling  of  the  mails  in 
large  cities,  it  is  claimed,  has  been  one  of  the 
most  noteworthy  postal  improvements  of  recent 
years.  The  tubes  were  first  installed  experiment- 
ally and  they  have  since  been  gradually  extended. 
Among  the  New  York  organizations  that  have 
protested  are:  Merchants'  Association  of  New 
York;  Chamber  of  Commerce  of  the  State  of 
New  York;  New  York  Wholesale  Grocers'  As- 
sociation; New  York  Coffee  and  Sugar  Ex- 
change, Incorporated.  The  last  named  .wired  to 
Hon.  John  A.  Moon,  Chairman  of  the  Committee 
on  Post  Offices  and  Post  Roads  of  the  House  of 
Representatives,  as  follows: 

We  understand  the  Postmaster-General  in  his 
annual  report  recommends  certain  restrictions  of 
pneumatic  mail  tube  service  which  will  affect 
the  despatch  and  delivery  of  mail  in  New  York 


and  will  tend  to  injure  the  trade  and  commerce 
of  the  city. 

We  are  informed  that  your  committee  has  ar- 
ranged a  hearing  for  Monday  on  these  recom- 
mendations, which  will  not  afford  us  sufficient 
time  to  be  prepared  to  present  our  views  regard- 
ing the  propositions  in  the  report  of  the  Post- 
master-General which  are  subject  matters  of  the 
hearing,  and  we,  therefore,  request  you  to  set 
another  date  for  a  hearing  for  New  York  at 
least  not  before  Monday,  December  eighteen. 


UNITED    STATES    TAKING    COSTA    RICA 
COFFEE  FORMERLY  SENT  TO  GERMANY 

ACCORDING  to  Consul  C.  Donaldson,  at 
Port  Limon,  practically  all  the  coffee  that 
was  formerly  sent  from  Costa  Rica  to  Ger- 
many, besides  about  2  per  cent,  to  other  belliger- 
ent countries,  is  now  shipped  to  the  United 
States.  

SOME  EXPORTS  OF  SIAM 

A  MONG  the  exports  from  Siam,  1914-15, 
^^  1915-16,  were  the  following  of  special  in- 
terest to  The  Spice  Mill  readers: 

1914-15  1915-16 

Cardamons $         5,724  $       34,058 

Pepper    384262  330.919 

Rice  and  Paddy  ....    31,578,232  32,449,847 
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TEA  SWEEPINGS  ARE  DUTIABLE  AS  AN 
ENTIRETY 

Washington,  D.  C,  Dec.  27.— The  United 
States  Court  of  Customs  Appeals  has  given  its 
decision  in  the  appeal  taken  to  it  by  the  Govern- 
ment in  the  case  of  importations  by  the  Mon- 
santo Chemical  Co.  and  G.  W.  Sheldon  &  Co.  of 
tea  sweepings,  which,  for  the  purpose  of  pre- 
cluding their  use  as  tea,  were  mixed  with  cer- 
tain proportions  of  lime  and  asafoetida. 

The  collector  of  customs  assessed  the  mixture 
for  duty  on  its  full  weight  at  the  rate  of  1  cent 
per  pound,  under  paragraph  15  of  the  present 
tariflF  act: 

"13.  Caffein,  $1  per  pound;  compounds  of 
caffein,  25  per  centum  ad  valorem;  impure  tea, 
tea  waste,  tea  si f tings  or  sweepings,  for  manu- 
facturing purposes  in  bond,  pursuant  to  the  pro- 
visions of  the  Act  of  May  sixteenth,  nineteeen 
hundred  and  eight,  1  cent  per  pound." 

This  brought  forth  a  protest  from  the  im- 
porters, under  the  claim  that  the  merchandise  was 
tea  waste,  to  which  the  components  above  men- 
tioned had  been  added  to  comply  with  the  rules 
of  the  English  customs,  so  as  to  prevent  its  use 
for  human  consumption.  The  protests  set  up 
the  claim  that  duty  should  have  been  taken  by 
the  collector  on  the  weight  of  the  goods  less  the 
weight  of  the  lime  and  asafoetida,  and  that  upon 
these  two  elements  of  the  mixture  no  duty 
should  have  been  charged.  The  Board  of  Ap- 
praisers sustained  this  contention,  and  it  was 
against  that  decision  that  appeal  was  taken  by 
the  Government  to  the  U.  S.  Court  of  Customs 
Appeals.  The  decision  just  handed  down  by 
Judge  Smith  is  as  follows: 

It  appears  from  the  report  of  the  appraiser  at 
New  York  that  **the  merchandise  consists  of 
tea  waste  or  tea  sweepings  denatured  by  the  us€f 
of  asafoetida  and  lime."  On  the  hearing  before 
the  Board,  counsel  for  the  importers  announced 
his  intention  of  offering  what  he  said  was  a 
London  port  order,  requiring  the  addition  to  tea 
sweepings  of  10  per  cent  of  denaturants.  The 
port  order  was  never  actually  offered  or  re- 
ceived in  evidence.  The  brief  of  the  Govern- 
ment, however,  admits  that  Great  Britain  does 
require  that  tea  sweepings  shall  be  mixed  with 
at  least  10  per  cent,  of  lime  and  asafoetida  in 
order  to  denature  the  tea  sweepings  and  render 
them  unfit  for  human  consumption,  but  insists 
that  it  does  not  appear  from  the  regulations 
whether  the  mixture  is  made  on  the  basis  of 
volume  or  weight.  The  importers  set  out  in 
their  brief  what  purports  to  be  a  copy  of  the 
regulations  in  question,  but  as  those  regulations 
were  neither  offered  nor  received  in  evidence  it 
is  apparent  that  we  cannot  consider  them  for  the 
purpose  of  adding  anything  to  the  admission 
made  by  the  Government. 

Evidently  the  addition  of  asafoetida  and  lime 
to  the  tea  sweepings  was  designedly  made  and 
apparently  had  for  its  purpose  the  production  of 
a  class  of  tea  sweepings  which  was  unfit  for  use 


as  tea  and  which,  without  the  admixture,  could 
not  be  merchantable  in  Great  Britain.  As  the 
denaturing  substances  were  added  to  the  t^ 
sweepings  in  order  to  render  the  latter  unavail- 
able for  human  consumption,  it  would  seem  fair 
to  presume  that  the  product  was  made  up  to  be 
used  as  an  entirety  not  readily  resolvable  into 
its  original  elements,  and  that  the  lime,  asafoetida 
and  tea  sweepings  of  which  it  is  composed  are 
no  longer  different,  distinct  and  independent 
commodities,  but  the  constituents  of  the  single 
commodity  known  as  denatured  tea  sweepings. 
Be  that  as  it  may,  it  is  very  certain  that  the  im- 
portation as  it  came  into  Uie  country  presented 
itself,  not  as  three  different  classes  of  merchan- 
dise, but  as  an  article  which  at  first  instance 
might  well  be  treated  by  the  collector  as  an  en- 
tirety. The  collector  so  treated  it  inasmuch  as 
he  found  it  to  be  denatured  tea  sweepings,  and 
classified  the  entire  importation  as  tea  sweepings, 
dutiable  at  the  rate  imposed  on  merchandise  of 
that  kind.  To  overcome  the  presumption  of  cor- 
rectness attaching  to  that  decision  it  was  neces- 
sary for  the  importer,  after  protest,  to  establish 
by  competent  proof  before  the  Board  of  General 
Appraisers  that  the  importation  was  not  an  en- 
.tirety,  but  three,  or,  at  least,  two  different  kinds 
of  merchandise  separately  assessable  for  duty. 
The  evidence  in  the  record  establishes  that  the 
tea  sweepings  were  denatured  by  the  addition  of 
a  certain  percentage  of  lime  and  asafoetida,  but 
it  does  not  show,  in  our  opinion,  that  the  dena- 
turing ingredients  so  far  maintained  their  iden- 
tity that  they  could  be  properly  regarded  as  im- 
portations of  lime  and  asafoetida.  The  manifest 
purpose  of  the  lime  and  asafoetida  in  the  product 
was  to  render  it  unfit  for  use  as  tea,  and  in  ac- 
complishing that  result  it  cannot  be  safely  said, 
in  the  absence  of  evidence,  that  the  denaturing 
substances  themselves  were  unaffected  to  the  ex- 
tent that  they  retained  their  identity.  It  is  true 
that  the  chemical  analyses  show  that  5n  one  of 
the  importations  there  is  8.33  per  cent,  of  lime 
and  in  the  other  6.45  per  cent,  of  lime,  but  that 
is  no  proof  at  all  that  the  lime  and  tea  sweep- 
ings have  not  become  so  intimately  united  as  to 
constitute  a  single  entity. 

Indeed,  that  such  a  union  was  not  only  pos- 
sible, but  may  have  actually  taken  place,  seems 
to  have  been  rather  borne  out  than  otherwise 
by  the  fact  that  from  165^  to  35^  per  cent,  ^f 
the  original  lime  content  was  not  identifiable, 
even  by  chemical  analysis.  For  all  that  we  know, 
and  for  all  that  the  Board  knew  from  the  evi- 
dence, denatured  tea  sweepings  are  not  only 
bought  abroad  as  entireties,  but  sold  and  used 
for  manufacturing  purposes  in  this  country  as 
entireties,  and  under  such  circumstances  it  wotdd 
be  going  a  bit  far  to  consider  the  components 
of  the  merchandise  as  separate  entireties,  espe- 
cially as  there  is  some  warrant  for  believing  that 
lime  in  denatured  tea  sweepings  may  not  be  a 
disadvantage  to  be  removed,  but  a  desirable  ele- 
ment to  be  retained  in  the  product  for  the  manu- 
facture of  caffeine,  the  us;£  to  which  tea  sweep- 
ings are  put. 

Driven  toward  the  main  section  of  the  town 
by  a  high,  wind,  flames  which  destroyed  most  of 
the  monster  plant  of  the  Northern  Illinois 
Cereal  Co.,  Lockport,  III.,  late  the  night  of  Nov. 
24,  threatened  to  sweep  Lockport  itself. 
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RETAIL  PRICES  OF  COFFEE  AND  TEA 

[Continued  from  page  1180,  November,  1916] 


Firm 

Commodity. 

1915 

num- 
ber. 

July  15. 

Auf.  15. 

Sept  15. 

Oct.  15. 

Nov.  15. 

Dec.  15. 

BICHMOND,  VA.-^oncluded.. 


3303 
3313 
3319 

3324 
3326 
3327 


Gunpowder,  per  pocmd 

Mixed,  per  poimd 

Lipton's  Oreen  Label,  per  f-pound  pack- 
age  

Black  or  green,  per  pound 

Tetley's  Mixed,  per  f-poimd  package . . . 

Oreen  and  4>lack,  per  pound 

Ounpowder,  per  pound 


.40 

.40 

.40 

M 

.^0 

.40 

JIO 

.40 

.40 

.40 

.15 

.15 

.15 

.15 

.15 

.40 

.40 

.40 

.40 

.40 

.18 

V         .18 

.18 

.18 

.18 

.60 

1      •» 

.60 
.50 

.50 

.50 

.50 

.40 
.40 

.15 
.40 

.18 


.50 


ST.  LOUIS,  MO. 


S402 
3406 
3414 
3416 
3417 
3418 
3419 


3402* 
3406 
3414 
3416 
3417 
3418 
3419 


Coffee,  per  pound: 

Santos 

■  Do.....i.... 
Santos,  Bourbon 

Guatemala 

Do 

Blend,  Santos... 
Guatemala 

Tea,  per  pound: 

Gunpowder 

Imperial 
Ounpor- 

Doi 
Do. 
Do. 


.30 

.30 

.30 

.30 

.30 

.30 

.20 

.20 

.20 

.20 

.30 

.20 

.20 

.20 

.20 

.38 

.28 

.38 

.28 

.28 

.30 

.30 

.30 

.30 

.30 

AH 

•JSJ 

.161 

.161 

.161 

.35 

.35 

.25 

.25 

.35 

.60 

.60 

.60 

.60 

.60 

.40 

.40 

.40 

.40 

.40 

.50 

.50 

.50 

.50 

.50 

.50 

.50 

.50 

.50 

.50 

.60 

.60 

.60 

.60 

.60 

.60 

.60 

.60 

.60 

.60 

.60 

.60 

.60 

.60 

.60 

.30 
.30 
.20 
.28 
.30 
.161 
.25 


.60 
.40 
.50 
.50 
.60 
.60 
.60 


ST.  PAUL,  MINN. 


4003 
4005 
4011 
4021 
4023 
4024 
4025 
4027 


4003 
4005 
4011 
4021 
4023 
4024 
4035 
4027 


Coffee,  per  pound: 

Blend,  Kclipse 

Blend,  Mocna  and  Java . 
Blend,  private  brand . . . 

Blend 

Blend,  Star 

Blend,  Eclipse 

Blend,  Atwood's 

Blend 


Tea,  per  pound: 

Green,  Japan 

Uncolorea  Japan. 


Do. 
Do. 
Do. 
Do. 
Do. 
Do. 


.30 
.40 
.30 
.35 


.90 
.50 
.40 
.60 


.30 
.40 
.30 
.35 


.50 
.SO 
.40 
.60 


.30 
.40 
.30 


.50 
.50 
.40 


.30 
.40 
.30 


.30 


.50 
.50 
.40 


.50 


.30 
.40 
.30 


.30 
.30 
.30 
.30 


.50 
.40 


.SO 
.50 
.50 
.£0 


.30 
.40 
.30 


.30 
.30 
.30 
.30 


.SO 
.50 
.40 


.50 
.50 

.0) 
.60 


SALT  LAKE  CITY,  UTAH. 


3507 
3512 
3513 
3530 
3526 


3501 
3507 

3512 
3513 
3520 
3526 


CoflM: 

Weddine  Break&st ,  per  pound  package . 

Blend,  Rio  and  Santos,  per  pound 

San  Marto,jper  pound  package 

Schilling's  Best,  per  pound  package 

Do 


Tea: 


Lipton's,  per  S^nince  package 

Schilling's  Unoolored  Japan,  per  6-ounoe  I 

package 

Schilling's  Japan  ,per6K)unce  package. 

Unoolored  Japan,  per  pound 

Schilling's  Japan, per6K)unce  package, 
Uncolored  Japan,  per  pound 


.35 

:l 

.35 

.35 

.30 

.30 

.30 

.30 

.35 

.35 

.35 

.85 

.35 

.40 

.40 

.40 

.40 

.40 

.40 

.40 

.40 

.40 

.40 

.35 

.35 

.35 

.35 

.35 

.25 

.25 

.25 

.25 

.25 

.25 

.25 

.25 

.25 

.85 

.80 

.80 

.80 

.80 

.80 

.25 

.25 

.25 

.25 

.25 

.60 

.60 

.60 

.60 

.60 

.35 
.30 
.35 
.40 
.40 


.35 


.25 
.80 
.35 
.60 
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Firm 
num- 
bar. 


Commodity. 


1915 


lulylfi. 


Aug.  15. 


Sept.  15.       Oct.  15. 


Not.  15. 


Dec  15. 


SAN  FRANCISCO^  CAL* 


3603 

aoof 

8608 

3810 
^16 
36M 


3608 
3604 
3608 

3610 
3616 
3626 


CoflM,  tMrpoond: 

Costa  Hka,  roasted 

Do % 

Blend. 

CosU  Rica,  roasted 

^  Do 

Blend,  Diamond  Brand 

Teaj>€rpcand:' 

unoolored  Japan 

Do .\r: 

Ceylon 

^ncolored  Japan 

Do ITTT: 

Do... 


10.30 
.30 
.35 
.30 
.26 
.40 


.50 
.00 
.30 
,60 
.50 
.50 


ia30 

10.30 

.30 

.30 

.35 

.35 

.30 

.30 

.25 

.26 

.40 

•40 

.50 

.50 

.00 

.50 

•5? 

.00 

.60 

.60 

.50 

.50 

.50 

.50 

ia6o 

.80 
.35 
.30 
.26 
.40 


.00 
.60 
.50 
.60 
.50 
.50 


10.80 
.30 
.35 

.30 
^25 
.40 


.80 
.50 
.60 
.60 
.50 
.50 


80.80 
.80 
.85 
.30 
.25 
.40 


.50 
.50 
.00 
.00 
.50 
.50 


SCHENECTADY,  N.  Y. 


4301 
4303 
4304 
4305 
4306 
4307 
4314 
4320 


430t 
4303 
4304 
4306 
4306 
4807 
4314 
4320 


Coffee,  blend,  best,  per  pouad. 

Do 

Do 

Do 

Do 

Do 

>  Do , 

Do 


Tea,perpotmd: 
O>long 

Do 

Do 

Do 

Oimpowder. 
Ootoog 

Do 

Do 


.28 
.35 
.85 
.30 
.36 
.35 
.33 


.50 
.50 
.50 
.50 
.50 
.50 
.50 


.30 
.35 
.35 
.28 
.35 


.50 
.50 
.50 
.50 
.50 
.60 
.50 


.28 
.35 
.35 
.28 
.35 
.35 
.33 


.50 
.50 
.50 
.50 
.50 
.60 
.50 


.35 
.35 
.28 
.35 
.35 
.33 
.30 


.50 
.50 
.50 
.50 
.50 
.50 
.50 


.35 
.35 
.30 
.35 
.35 
.33 
.28 


.50 
.50 
.50 
.50 
.50 
.50 
.50 


.35 
.35 
.30 
.35 
.35 
.33 


.50 
.50 
.50 
.50 
.50 
.50 
.50 


8711 
8n3 
3714 
3718 
3720 
3723 


3711 

3713 
3n4 
3718 
8730 


Coffee: 

Java  and  Mocha,  per  potmd 

Blend,  Pearl,  per  potmd 

Simon  Pure,  per  pound  package. 
~  Old  Reliable,  per  pound  package. 
San  Loy,  p«  pound  pa  ' 
Cambridge,  per  pound 

Tea: 

r      Weddle,  per  pound 

L      Weddle,  per)  pound 

Mixed,  Gunpowder  and  Oolong,  per  pound 

Do 

Do 

Do 


SCRANTV 

.35 
.35 
.30 
.30 
.30 
.35 

.60 

DN/PA. 

.35 

.30 
.30 
.35 

.60 

.35 
.35 
.30 

.35 
.35 
.30 
.30 
.30 

^35 
.35 
.30 
.30 
.30 

.30 

.60 

.50 
.60 
.50 
.50 

.56" 
.60 
.50 
.50 

.w" 

.60 

.30 
.50 
.60 
.50 
.50 

.30 
.50 
.60 
.50 
.50 

.50 

.35 
.35 
.30 
.30 
.30 


.30 
.50 
.60 
.50 
.50 


SEATTLE,  WASH. 


3803 
8816 
8817 
3820 
8831 


3824 


3803 

3816 
3817 
8820 
8831 


Coffee: 


^aseit^bSn/Trasade,  pound  packagd 
mi's  Bros.,  per  pound  paSsKgeiT-VrrTr?.^ 
Blend,  Eureka-Kona,  per  pound.. ...... 

Blend,  Santos  and  Central. Amerfcan, 


per  poond. 


descent's  Big  4,  ner pound  package...*.' 
Crescent's  Cream  Blend,  perpound  pack- 


Myata  btad,  pw  pound  pacdogel '. 
Tea^mioolored  Japan,  per  pound 


Do... 
Do.. 

Do.. 


.35 
.35 
.80 

.25 
.35 

.40 
^36 

.50 
.50 
.50 
.50 
.50 
.50 
.50 
.40 


.25 
.35 
.35 
.30 

.25 

.35 

.40 


.50 
.50 
.50 
.50 
.50 
.50 
.53 

Digitize 


.^ 

.35 
.35 
.30 

.25 
.35 

.40 
.36 

.50 
.50 
.50 
.50 
.50 
.50 


J  by 


(3t)0 


.25 
.35 
.05 
.30 

.25 
.35 

.40 

.36 

.50 
.50 
.50 
.50 
.50 
.50 
.00 
.40 
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Firm 

Commodity. 

i 

1615 

num- 
ber. 

July  15. 

Aug.  15. 

Sept  15. 

Oct.li 

Nov.  15. 

Deo.  15. 

SPRINGFIELD,  ILL. 


4301 
4393 
4311 
4214 
4317 


4303 
420S 
4211 
4314 
4317 


Coffee,  per  pound:     ' 

Peaberry 

Santos 

Blend,  Bunny — 
Blend,  DeboonaJr 
Sentoe 

Tea,  per  pound 
Chmr  

lilxed 
Ounpovrder 


.80 

.80 

.30 

.80 

.30 

.80 

.30 

.30 

.30 

.30 

.30 

.30 

.30 

.30 

.80 

.30 

.30 

.30 

.30 

.80 

.35 

.35 

.25 

.25 

.35 

.60 

.00 

.60 

.60 

.60 

•  SO 

.50 

.50 

.50 

.50 

.65 

.65 

.65 

.65 

.65 

.75 

.75 

.75 

.75 

.75 

.60 

.60 

.60 

.60 

.60 

.30 

.36' 
.30 
.25 


.60 


.65 
.75 
60 


WASHINGTONt  D.  €• 


3903 
8003 
8905 

8906 
3909 
3918 


8903 
8p03 
8905 
3906 

8909 
8013 


Coffee: 

Blend,  Kaaka,  per  pound  padcage. 

Boston  Blend,  per  pound 

Blend,  per  pound... 

Blend,  Eagle,  per  pound 

Dutch  Blend,  per  pound 

Orienta  Blepd,  per  pound  package. 

Tea,  per  pound: 

OunTOwder.... 

Mixed 

OunDowder 

Do;;;;;!;;;!!;;!!!;*';;!*i;;!! 
Do 


.30 

.30 

.30 

•  30 

.30 

:IS 

.30 

.30 

.30 

.30 

.30 

.30 

.30 

.35 

.35 

.35 

.35 

.35 

.30 

.30 

.30 

.30 

.30 

.35 

.36 

.35 

.35 

.35 

.40 

.40 

.40 

.40 

.60 

.60 

.60' 

.60 

.60 

.60 

.60 

.60 

.60 

.60 

.50 

.50 

.50 

.50 

.50 

.60 

.60 

.60 

.60 

.60 

.60 

.60 

.60 

.60 

.60 

.80 
.30 
.80 
.35 
.80 
.35 


.40 
.60 
.60 
•50 
.60 
.60 


BEGINNING  AND  END  OF  COFFEE  VALORI- 
ZATION  SCHEME 

A  N   esteemed    subscriber,   a    large    Southern 
^^  wholesale  grocery  house  with  cofiPee  roasting 
department,  writes  The  Spice  Mill  as  follows: 
"If  it  will  be  convenient,  we  would  appre- 
ciate your  advising  us  the  approximate  dates 
of  the  organization  and  dissolution  of  the 
Brazilian  Valorization  enterprise." 
Though  The  Spice  Mill  has  published  a  vast 
amount  of  matter  relating  to  the  coffee  valoriza- 
tion scheme,  the  editor  deemed  it  advisable  to 
seek  the  help  of  authoritatrve  parties  in  order 
to  reply  adequately  to  these  definite  questions, 
and  through  the  courtesy  of  Grossman  &  Sielcken, 
96  Wall  St.,  New  York,  we  are  able  to  give  the 
following  facts: 

In  1905  the  legislature  of  Sao  Paulo  authorized 
the  State  to  enter  into  treaty  with  the  Federal 
Government  of  Brazil  and  with  the  governments 
of  Rio  and  Minas  (the  other  principal  States 
interested  in  the  growing  of  coffee)  with  the  idea 
of  preserving  the  industry,  then  threatend  with 
disaster  by  reason  of  the  already  existing  low 
prices  for  coffee.  This  law  was  enacted  October  3, 
1905. 


The  following  official  announcement  was  made, 
however,  in  1914,  prior  to  the  war,  dissolving  the 
committee : 

"The  1908  loan  of  £15,000,000  having  been  re- 
deemed, the  committee  constituted  for  the  pur- 
pose of  superintending  the  liquidation  of  the 
Sao  Paulo  Government  stocks  pledged  as  security 
for  this  loan  is  dissolved." 


U.  S. 


LARGE  SHARE  OF  COLOMBIA  COF- 
FEE TRADE 

TN  a  review  of  Colombia  trade,  by  Vice-Consul 
•■■  Qaude  E.  Guyant,  at  Barranquilla,  dated  Oct. 
27,  the  exports  of  coffee  from  Colombia  arc 
stated  as  follows: 

Pounds  Value 

1914  136,215,418   $16,008,185 

1915  148,936,997    16,247,672 

Of  these  exports  of  Coffee  the  United  States 
took 

1914  $12,243,012  value. 

1915  12,632,829  " 

In  a  previous  report  by  Vice-Consul  Leonard 
B.  Modica,  at  Cartagena,  it  is  stated  that  the 
Cali  railway,  which  is  nearing  completion,  will 
undoubtedly  stimulate  the  industry  in  the  Cauca 
Valley,  in  which  coffee  is  largely  grown. 
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JURY  IN  U.  S.  COURT  DECIDE  CERTAIN 
SEED  SOLD  AS  MUSTARD  IS  RAPE 

IN  the  United  States  District  Court  in  Chicago, 
in  November,  a  jury  decided  that  certain  seed 
sold  for  mustard  seed  was,  in  reality,  rape  seed. 
The  attorneys  for  the  defendants  have  deter- 
mined to  seek  a  rehearing  of  the  case,  not  being 
satisfied  with  the  jury's  verdict. 

The  shipments  in  question  were  imported  by 
a  well-known  Japanese  firm  in  San  Francisco, 
who  ako  regularly  import  the  quite  well-known 
genuine  Chinese  and  Japanese  yellow  mustard 
seed  (Brassica  Cemua),  which,  though  yellow 
in  color,  is  the  equivalent  of  a  black  mustard  in 
utility,  inasmuch  as  it  furnishes,  when  ripe  and 
clean,  more  than  one  per  cent,  of  volatile  mus- 
tard oil,  whereas  Jtrut  yellow  or  "white"  mustard 
(English,  California,  Caucasian,  etc.)  furnishes 
none.  The  Japanese  Pharmacopoeia  also  recog- 
nizes the  seed  of  Brasska  Cernua  as  equal  to 
black  or  brown  mustard  seed. 

The  importing  firm  in  question  were  familiar 
with  the  two  vastly  different  seeds  (Chinese  yel- 
low rape  and  Chinese  or  Japanese  yellow  mus- 
tard) and,  of  course,  imported  the  yellow  rsipe 
seed  as  a  rape  seed,  mainly  fit  for  pressing  out 
the  fatty  oil  of  rape,  of  which  it  contains  from 
40  to  45  per  cent,  whereas .  mustard  seeds,  all 
varieties,  range  from  22  to  39  per  cent,  fatty  oil, 
averaging  about  12  per  cent,  less  than  the  rape 
seeds  as  a  class.  The  mustard  seeds  as  a  class 
also  contain  decidedly  more  "protein"  (nitro- 
gen X  625)  and  more  "copper  reducing  sub- 
stances after  acid  conversion." 

These  seed  in  action  ultimately  reached  the 
spice  grinders  designated  as  various  kimds  of 
mustard  seed.  The  somewhat  recent  introduc- 
tion of  the  true  Chinese  or  Japanese  yellow  mus- 
tard seed  into  this  country  helped  to  confuse  the 
grinders  and  brokers,  and  the  mustard  hearing 
in  Washington,  because  of  the  postponement  of 
the  decision  of  the  Government  experts,  did  not 
tend  to  clear  the  situation* 

Meanwhile,  Prof.  R.  O.  Brooks,  191  Franklin 
St.,  New  York  City,  expert  for  the  trade  on  the 
food  and  drug  inspection  chemistry  and  micro- 
scopy of  spices,  had  received  six  or  seven  samples 
of  the  seed  from  diflferent  clients  and  had  un- 
hesitatingly recognized  it  as  a  rape  seed  and  pro- 
nounced it  as  practically  worthless  as  even  a 
substitute  for  any  kind  of  mustard,  even  char- 
lock or  wild  mustard.  Ultimately  the  test  case 
against  the  shipments  made  by  the  Chicago 
broker  was  started  by  the  U.  S.  Bureau  of  Chem- 
istry, and  Prof.  Brooks  was  retained  by  the  (Gov- 
ernment to  testify  along  chemical,  microscopical 
and  condimental  lines. 


The  Bureau  of  Chemistry  pharmacognoscy  ex- 
pert. Dr.  Viehoever,  had  also  looked  into  the  sub- 
ject and  made  an  interesting  witness,  stating, 
among  other  things,  that  the  leaves  of  the  plant 
furnishing  the  seed  were  used  in  China  as  a  sort 
of  cabbage  and  that  the  small  amount  of  volatile 
oil  obtainable  from  the  seeds  had  a  mixed  cab- 
bage and  radish  odor,  in  which  opinion  he  was 
supported  by  Prof.  Brooks.  ' 

Dr.  Bommann,  of  the  Chicago  laboratory  of 
the  U.  S.  Bureau  of  Chemistry,  testified  as  to 
the  actual  chemical  composition  of  the  seized 
samples,  and  his  data,  together  with  all  available 
reliable  data  on  the  different  rape  seeds  and  mus- 
tard seeds  and  the  fatty  oils  therefrom,  was  put 
in  comparative  chart  form,  to  guide  the  U.  S. 
attorney  in  direct  and  cross-examination,  and  was 
also  brought  out  in  testimony  by  Prof.  Brooks. 
A  similar  chart  of  microscopical  differences  was 
prepared  by  Dr.  Viehoever  and  both  he  and  Prof. 
Brooks  testified  along  these  lines.  They  testified 
as  to  the  lack  of  condimental  value  of  the  seeds, 
or  a  water  paste  made  therefrom;  and  Judge 
Carpenter,  who  presided,  had  the  jury  take  home 
samples  of  the  seeds  and  try  them.  Appearing  as 
witnesses  for  the  (jovemment  were  also  several 
practical  spice  grinders,  members  of  the  Ameri- 
can Spice  Trade  Association,  and  Mr.  Sindall,  a  ' 
chemist  connected  with  a  well-known  spice  fac- 
tory in  Philadelphia. 

For  the  defense  there  appeared  the  assistant 
professor  of  pharmacognoscy  of  the  New  York 
College  of  Pharmacy,  and  Mr.  Albrech,  formerly 
chief  of  the  Pittsburgh  laboratory  of  the  Bureau 
of  Chemistry  and  now  connected  with  a  spice 
factory  in  Rochester,  N.  Y.,  who  thought  the 
seed  was  of  some  condimental  value  and  had 
some  botanical  claim  to  be  regarded  as  a  mustard. 

The  trial  lasted  nine  days  (some  twenty  wit- 
nesses being  involved  in  various  ways)  and  after 
about  half  an  hour's  deliberation  the  jury  decided 
that  the  Government  had  proved  their  case  and 
that  the  seeds  must  be  sold  as  rape  seed.  As- 
sistant U.  S.  Attorney  Frederick  Dickinson  han-* 
died  the  case,  assisted  by  Mr.  Cronin  of  the  legal 
staff  of  the  U.  S.  Department  of  Agriculture. 
Cohen  and  Vent  ably  handled  the  case  for  the 
defense. 
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RED  PEPPERS  AND  THE  PURE  FOOD  LAW 

How  Nature  Playe^l  a  Trick  on  the  Food  Authorities  and  the  Manufacturer 
By  Leon  A.  Congdon,  M^.    Especially  for  Simmons'  Spice  Mill 


IT  was  about  the  latter  part  of  1915  that  the 
writer  undertook  the  investigation  of  Cayenne 
and  other  red  peppers  found  upon  the  market. 
Cayenne  or  cayenne  pepper  is  defined  as  the  dried 
ripe  fruit  of  Capsicum  fruteseus,  Capsicum  bac- 
catum  or  some  other  small  fruited  species  of 
Capsicum.  By  this  definition,  we  understand  the 
term  "Capsicum"  to  be  synonymous  with  the  of- 
ficial term  "Capsicum,"  hence  Cayenne  pepper 
must  be  the  small  fruited  species  of  red  pepper. 
The  small  fruited  species  are  supposed  to  be  the 
most  pungent. 

Very  few  pfeople  are  familiar  with  more  than 
one  dozen  or  so  species  of  Capsicum.  A  certain 
firm  wrote  me  that  they  have  in  stock  at  the 
present  time  seventeen  varieties^.  They  are  hav- 
ing planted  for  them  on  one  of  the  West  Indies 
islands  a  few  acres  of  red  peppers.  On  this 
island,  their  representative  says  there  are*  at  least 
fifty  varieties,  and  the  great  difficulty  in  planting 
red  peppers  is  that  the  planter  has  not  the  slight- 
est idea  what  variety  he  is  going  to  get  when 
he  plants  a  seed,  owing  to  cross  fertilisation. 
Then, '  contrary  to  the  general  order  of  things 
as  regards  the  small  species  of  pepper  being 
the  most  pungent,  one  pepper  from  the  island 
mentioned,  a  large  pepper,  is  the  hottest  thing 
they  ever  saw,  and  a  sauce  made  from  it  makes 
tabasco  sauce  almost  mild  in  comparison.  Then 
again  the  definition  "small"  is  claimed  to  be 
entirely  a  relative  one  since,  in  some  plants,  the 
pods  vary  greatly  in  size,  and  some  would  be 
small  and  some  large  from  the  same  plant. 

Some  authorities  say  that  they  would  also 
seem  to  classify  as  "Cayenne"  those  red  peppers 
labeled  "Tabasco,"  "Chili  Petine,"  "Japan," 
"Niger,"  and  "Mombassas."  Judging  from  size, 
the  "Bombay  Cherries"  might  be  classed  as 
Cayenne  though,  from  a  microscopical  examina- 
tion of  the  powdered  red  pepper,  they  would  be 
classed  in  the  general  class  of  "Red  peppers." 

The  popular  idea  of  Cayenne  is  a  capsicum 
having  a  good,  strong  pungency.  The  purpose 
is  to  impart  to  the  product  with  which  it  is  used 
a  certain  degree  of  "hotness."  Paprika,  another 
class  of  red  peppers,  on  the  other  hand,  are 
prized  not  so  much  for  their  pungency  as  for 
the  flavor  which  they  impart  aside  from  their 
pungency.     Many  persons  who  rarely  ever  use 


pepper  of  any  kind  for  the  purpose  of  obtaining 
pungency  are  very  fond  of  paprika  or  some  of 
the   fresh,  sweet  peppers. 

The  number  of  varieties  of  red  pepper  pro- 
duced in  the  world  probably  runs  into  the  hun- 
dreds, very  few  of  which  have  ever  been  called 
to  the  attention  of  the  food  authorities.  Nu- 
merous varieties  are  grown  in  Spain,  some  of 
which  have  not  been  offered  commercially  in  the 
United  States.  The  Niger  red  peppers  are  a 
large  fruited  species  in  comparison  with  some 
of  the  others,  and  the  "Natal,"  one  of  the  hot- 
test and  best,  is  nearly  three  inches  long.  The 
word  "Cayenne"  is  in  itself  a  misnaming,  as 
there  are  no  peppers  at  all  coming  to  the  United 
States  from  the  port  of  Cayenne,  but  the  word 
has  been  used  for  probably  a  hundred  years  in 
the  spice  trade  as  synonymous  with  red  pepper. 

Until  a  few  years  ago  there  was  no  Paprika 
or  sweet  red  peppers  sold  commercially  in  a 
grotmd  state,  and  the  word  Cayenne  meant 
merely  red  pepper.  For  the  last  two  or  three 
years,  there  has  seemed  to  be  a  little  difference 
in  the  meaning  conveyed,  and  where  the  word 
Cayenne  is  used,  usually  now  a  pungent  pepper 
is  meant.  An  article  sold  under  the  term  of 
red  pepper  may  or  may  not  be  pungent,  and 
many  of  the  articles  sold  under  the  name  "Red 
Pepper"  have  been  much  more  pungent  than  the 
Japanese  Chillies,  for  insts^ice,  which  are  very 
small  fruited  species  and  which  can  legally  be 
called  Cayenne  under  the  present  standards. 

There  seems  to  be  a  peculiar  situation  in  re- 
gard to  red  peppers  in  that  one  variety  may  be 
freely  offered  at  low  prices  for  several  years 
and  then,  all  of  a  sudden,  it  disappears  from 
the  market  and  none  is  offered  for  a  number  of 
years.  In  the  case  of  the  Niger  peppers,  there 
used  to  be  a  plentiful  supply  of  them,  which  all 
of  a  sudden  ceased  and  then,  for  a  period  of 
fifteen  years,  none  was  offered.  Four  years  ago 
they  came  into  the  market  again  and  were  very 
plentiful,  but  now  there  is  none  being  offered, 
and  they  may  be  freely  offered  next  year,  and 
they  may  not  be  offered  for  ten  years. 

The  Zanzibar  Chillies  used  to  be  a  very  promi- 
nent factor,  but  there  has  been  practically  none 
of  these  offered  for  several  years,  the  Mom- 
bassas  taking   their   place;   so,   a    few   months 
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from  now,  entirely  new  varieties  may  be  offered 
in  large  quantities,  and  some  of  the  old  varieties 
may  disappear  from  the  market. 

The  Mexican  sweet  Chillies,  the  Tabasco  pep- 
pers, and  the  Chile  Petine  all  come  from  Mexico. 
At  the  present  time  the  Chile  Petine  is  entirely 
out  of  the  question,  as  the  market  is  55  cents 
a  pound.  This  is  probably  the  strongest  of  all 
the  red  peppers.  In  times  gone  by  dealers  have 
bought  lots  of  them  at  much  lower  prices,  one 
car  being  bought  at  lOj^  cents  a  pound.  When 
this  variety  was  used  for  commercial  purposes, 
it  was  the  general  opinion  that  these  were  50 
per  cent,  stronger  than  the  next  strongest  red 
pepper  which,  at  that  time,  was  the  Zanzibar 
pepper. 

The  Bombay  and  Bombay  Cherry  red  peppers 
come  from  India,  which  doubtless  produces  many 
varieties,  but  these  are  the  only  two  that  have 
been  offered  in  the  United  States  market. 

The  Natal,  the  Mombassas,  the  Sierre  Leone 
and  the  Niger  peppers  come  from  Africa.  These 
are  all  very  hot  peppers. 

The  Southern  Red  Pepper  is  grown  in  the 
United  States,  and  it  is  somewhat  similar  in  type 
to  the  pepper  described  in  the  Bulletin  of  the 
U.  S.  Department  of  Agriculture,  entitled 
"American  Grown  Paprika  Peppers,"  with  the 
exception  that  it  is  vei^  much  hotter. 

The  great  bulk  of  the  consuming  population 
do  not  want  a  very  hot  red  pepper.  The  flavor 
is,  perhaps,  the  nvst  important  consideration, 
and  it  should  have  some  heat.  A  pepper  like 
Mombassas  and  Zanzibar  is  very  apt  to  ruin  any- 
thing in  which  it  is  used  because  of  its  great 
pungency;  so  for  the  consumer,  the  manufacturer 
usually  makes  his  red  pepper  a  blend  of  different 
peppers  so  as  to -secure  a  fair  amount  of  heat, 
and  also  the  desired  flavor,  and  as  red  a  color 
as  possible.  This  can  be  done  in  a  measure  with 
the  small  fruited  species  by  the  mixture  of  Mom- 
bassas and  Japans,  although  a  better  result  can 
be  obtained  by  the  use  of  some  of  the  larger 
species  such  as  the  Nigers  or  Southern  Red  Pep- 
pers. 

Louisiana  raises  some  very  small  red  peppers. 
South  Carolina  also  raises  these  small  peppers, 
both  red  and  green.  Some  of  the  Southern 
grown  peppers  are  small,  and  some  of  them  large, 
but  both  the  small  and  the  large  peppers  appear 
on  the  same  bush. 

In  conclusion,  we  might  say  that  since  the  sup- 
ply of  the  various  pappers  is  more  or  less  fluc- 
tuating from  year  to  year  or  period  to  period,  it 
is  therefore  evident  that  no  one  kind  can  be  uni- 
formly ground,  for  the  simple  reason  that  no 
single  kind  is  at  all  times  obtainable.  For  in- 
stance, several  years  ago,  Zanzibar  Peppers  were 


chiefly  used,  while,  to-day,  they  are  practically 
non-existent;  Mombassas,  Javas  and  Sierre 
Leones  have  followed  since,  but  at  the  present 
time  there  is  a  scarcity  of  all  kinds.  It  is,  there- 
fore, best  for  all  concerned  to  use  the  general 
term  of  "Red  Pepper"  instead  of  trying  to 
classify  this  general  name  into  the  several  groups. 


SAFEGUARDING  FOODS  AND  DRUGS 

Washington,  D.  C,  Dec.  21.— In  the  enforce- 
ment of  the  F6od  and  Drugs  ,Act  during  the 
last  year,  U.  S.  Department  of  Agriculture  offi- 
cials analyzed  29,833  samples  of  foods  and  drugs 
offered  for  interstate  shipment  and  for  import. 
A  physical  examination  was  made  of  samples 
from  76,468  shipments  offered  for  import.  Of 
these  foreign  shipments,  6,353  were  found  to  vio- 
late the  law  in  some  respects  and  were  either 
excluded  from  the  country  or  admitted  only  after 
the  importers  had  relabeled  them  to  comply  with 
the  law.  Of  the  samples  of  domestic  products 
analyzed  3,535,  either  because  of  the  nature  of 
the  product  or  because  the  label  on  it  did  not 
tell  the  truth,  were  found  to  be  in  violation  of 
the  Federal  law.  In  1,364  cases  the  Department 
recommended  to  the  Department  of  Justice  that 
criminal  prosecution  be  instituted  against  the 
manufacturers  or  that  the  goods  be  seized.  In 
many  cases  where  there  was  no  evidence  of  in- 
tention to  defraud,  and  where  there  was  merely 
some  easily  remedied  flaw  in  the  wording  of  a 
label,  the  shipp<;rs,  after  being  warned  in  hear- 
ings, voluntarily  took  steps  which  made  their 
products  fully  comply  with  the  requirements.  In 
all,  there  were  held  8,715  such  hearings,  many  • 
of  which  resulted  in  the  prosecutions  indicated 
and  the  gathering  of  evidence  for  a  large  num- 
ber of  additional  cases,  which  will  be  forwarded 
to   the   Department   of  Justice. 

The  Bureau  of  Chemistry,  in  its  annual  re- 
port, also  calls  attention  to  the  fact  that  through 
the  system  of  Service  and  Regulatory  Announce- 
ments now  in  use,  manufacturers  are  given  due 
notice  of  the  requirements  and  thus  are  enabled 
voluntarily  to  make  their  products  conform  to 
the  law.  In  this  way  the  government  achieves 
its  purpose,  frequently  without  entering  into 
needless  and  very  expensive  litigation. 

Among  forms  of  adulteration  that  received 
especial  attention  are  the  substitution  of  colored 
starch  paste  for  tomato  sauce;  the  reprocessing 
of  spoiled  canned  goods;  the  traffic  in  rancid 
olive  oil;  the  substitution  of  foreign  fat  for 
cacao  butter,  in  and  the  addition  of  cacao  shells 
to,  cacao  products;  the  adulteration  of  rice  bran 
with  rice  hulls;  the  coloring  of  inferior  maca- 
roni and  of  plain  noodles;  the  misbranding  of 
domestic   in   simulation   of   imported   macaroni 
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The  Stamp  of  the  Association 

AMERICAN  SPECIALTY  MANUFACTURERS' 

ASSOCIATION 

Newly  Elected  Officers 

President— William  L.  Sweet  of  the  Rumford 
Chemical  Works,   Providence,  R.  I. 

Vice-Presidents — R.  R.  Moore  of  the  Diamond 
Crystal  Salt  Co.,  Eau  Claire,  Wis.;  W.  W. 
Frazier  of  the  Franklin  Sugar  Refining  Co., 
Philadelphia,  Pa.;  L.  C.  McDougall  of  Libby, 
McNeil  &  Libby,  Chicago,  111. 

Treasurer— D.  O.  Everhard  of  the  Ohio  Match 
Co.,  New  York. 

Directors — Carl  A.  Lautz  of  Lautz  Bros.  &  Co., 
BuflFalo,  N.  Y.;  Walter  H.  Lipe  of  the  Beech-Nut 
Packing  Co.,  Canajoharie,  N.  Y.;  Charles  T.  Lee 
of  the  Kellogg  Toasted  Corn  Flake  Co.,  Battle 
Creek,  Mich.,  and  James  M.  Hills  of  Hills  Bros. 
Co.,  New  York.         

The  Eighth  Annual  Convention  of  the  Ameri- 
can Specialty  Manufacturers'  Association,  as  re- 
ported in  brief  in  the  December  number  of  The 
Spice  Miix,  was  held  at  the  William  Penn' Hotel, 
Pittsburgh,  from  the  14th  to  the  17th  of  Novem- 
ber^ The  earlier  meetings  of  the  session  were 
given  over  to  executive  matters  as  was  the  final 
session  in  which  the  officers  for  the  ensuing  year 
were  elected  as  above. 

The  convention  was  attended  by  several  hun- 
dred delegates  from  all  parts  of  the  United 
States,  representing  about  100  firms,  whose  com- 
bined working  capital  totals  many  millions  of  dol- 
lars. President  Carl  A.  Lautz,  of  Lautz  Bros. 
&  Co.,  Buffalo,  opened  the  sessions,  and  follow- 
ing an  invocation  by  Bishop  Cortlandt  A^Hiite- 
head,  the  delegates  were  welcomed  to  the  steel 
and  iron,  city  by  City  Solicitor  Charles  A 
O'Brien,  representing  the  Mayor.  Responding  to 
the  address  of  welcome,  Fred  Mason,  of  the 
Shredded  Wheat  Co.,  said: 

"We  are  glad  to  be  in  Pittsburgh  because  it 
is  the  home  of  our  customers — the  jobbers."  He 
explained  the  purpose  of  the  association  and  said 
that  it  is  very  friendly  to  the  wholesale  and  re- 
tail grocers*  associations.  "We  believe  in  pure 
foods  and  honest  weights,"  he  declared,  "but  we 
desire  a  uniform  pure  food  law,  one  that  will 
apply  equally  all  over  the  country." 

Roll  call  and  reading  of  minutes  were  dis- 
pensed with  on  motion,  and  the  report  of  the 


board  of  directors  was  received  and  filed,  after 
which  President  Lautz  delivered  his  annual  ad- 
dress. One  of  his  most  striking  statements  was 
as  follows: 

This  organization  represents  the  organized 
opinion  and  co-operative  efforts  of  the  manufac- 
turers of  the  various  branded  products  which  arc 
sold  in  grocery  stores  throughout  the  country. 
We  have  associated  ourselves  to  accommodate 
trade  differences,  to  exchange  business  opinions 
and  to  work  in  making  the  grocery  trade  of  this 
country  a  greater  agent  of  efficiency  for  our- 
selves and  of  service  to  the  general  public. 

A  comparative  examination  of  our  work  dur- 
ing the  last  year  shows  that  it  has  been  a  year 
of  accomplishment  and  advancement.  The  asso- 
ciation stands  as  the  protector  and  promoter  of 
the  interests  of  the  grocery  specialty  manufac- 
turer of  the  United  States.  The  association  is 
more  than  a  potential  force.  Its  work  is  detailed 
and  constructive.  We  are  ever  vigilant  in  per- 
fecting the  efficiency  of  the  specialty  order  trans- 
action and  are  alert  to  ascertain  abuses  and  to 
promote  good  business  methods. 

J.  E.  Linihan,  of  the  United  Cereal  Mills,  Ltd., 
of  Quincy,  111.,  spoke  of  the  immediate  future  in 
view  of  the  constantly  rising  cost  of  food  stuffs, 
bringing  out  the  point  that  despite  the  advance 
in  price  of  raw  materials  there  had  been  but  lit- 
tle rise  in  the  price  of  commodities  made  by  spe- 
cialty manufacturers  and  adding  that  ''The  prob- 
lem confronting  us  to-day  as  a  new  year  looms 
up  before  us  is  to  keep  our  prices  as  low  as  pos- 
sible to  the  consumer  and  to  give  to  the  distrib- . 
utor,  the  wholesaler  and  the  retailer,  their  cus- 
tomary profit  to  which  they  are  entitled.  If  the 
price  goes  up  too  high,  the  demand  for  the  com- 
modities, built  up  after  years  of  labor,  will  be 
curtailed." 

Edward  H.  Hurley,  chairman  of  the  Federal 
Trade  Commission,  delivered  an  instructive  busi- 
ness address,  the  point  he  emphasized  being  the 
need  for  better  business  systems  in  American  in- 
dustries. Among  the  significant  passages  in  his 
talk  was  the  following:  "At  home  and  abroad 
the  best  trained  minds  of  our  day  are  focussed  on 
the  problems  of  economical  production  and  dis- 
tribution. Rule-of-thumb  methods  in  cost  mak- 
ing are  forever  obsolete,  and  cannot  prevail 
against  the  precision  of  scientific  accounting. 
The  man  or  group  of  men  with  a  hit-or-miss 
knowledge  of  their  business  will  not  survive  in 
the  commercial  or  industrial  struggle.  It  is  not 
the  day  of  the  man  who  knows  'about  what  it 
stands  him'  to  do  or  to  buy  a  certain  thing.  We 
are  in  the  period  of  actual  costs  carried  to  the 
third  or  fofurth  decimal  place." 

Dr.  Melvin  T.  Copeland,  director  of  the  Bureau 
of  Business  Research  of  Harvard  University, 
urged  education  as  the  best  means  of  meeting 
the  new  issues  due  to  high  prices  and  intensive 
competition. 
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SOME  MEMBERS  WHO  ATTENDED  THE  A.S.M.A.  CONVENTION 

[Reproduced  from  Full -Page  Display  in  "The  Pittsburg  Press/'  Pittsburgh,  Pa.,  by  Special  Arrange- 
ment with  the  Publishers  of  That  Nejvspaper.] 


Frederick  Becker,  "Cli- 
max" Macaroni  and  Egg  Noodles.  (5)  William  L.  Sweet,  Rumford  Baking  Powder.  (6)  C.  E. 
Martin,  "Red  Crown"  Canned  Meats.  (7)  Fred  Mason,  Shredded  Wheat.  (8)  George  H.  Car- 
ter, Slade's  Spices  and  Extracts.  (9)  John  C.  Reid,  "National  Oats."  (10)  C.  E.  Johnson.  "Palm- 
olive  Soap."  (11)  J.  G.  Gilfillan,  "Jell-0."  (12)  C.  F.  Mueller,  "Mueller's  Macaroni."  (13)  C  M. 
Rich,  "Purity  Oats."  (14)  Willoughby  M.  McCormick.  "Bee  Brand"  Products.  (15)  Walter  B. 
Cherry,  "None  Such  Mince  Meat"  (16)  B.  F.  Amos,  "Every  Day  Milk."  (17)  Louis  F.  Bolser, 
"Butter-Krust  Toast."  (18)  Edgar  T.  Welch,  *Welch  Grape  Juice."  (19)  R.  R.  Moore,  "Diamond 
Crystal  Salt"  (20)  H.  K.  Buck,  "Red  Seal  Lye."  (21)  Carl  A.  Lautz,  Lautz  Bros.  Soaps.  (22) 
Mrs.  Charles  B.  Knox,  Knox  Gelatine.  (23)  John  G.  Elbs,  "Star  Egg  Carriers."  (24)  Herbert  L. 
Smith,  "Teco  Flours."  (25)  Warren  Wright  "Calumet  Baking  Powder."  (26)  Louis  Runkel, 
"Runkel's  Cocoa."  (27)  J.  E.  Linihan,  "Washington  Crisps."  (28)  F.  W.  Foulds,  "Foulds  Maca- 
roni." (29)  William  Cruger  Cushman,  '*Van  Houten's  Cocoa."  (30)  Rawlins  D.  Best  '^Fountain" 
and  "Bull  Dog"  Smoking.  (31)  Dr..N.  S.  Everhard,  "Ohio  Blue  Tip  Matches."  (32)  R.  P.  DuflF, 
*T)ufiF's  Molasses."  (33)  J.  D.  Lewis,  "Gold  Dust."  (34)  C.  Biardot  Franco-American  Soup.  (35) 
E.  T.  Bedford,  Corn  Products  Co.  (36)  William  Schield,  "Red  Devil"  Lye.  (37)  S.  H.  Small, 
"Postum  Cereals,"  "Grape  Nuts,"  "Post  Toasties."  (38)  W.  F.  Burrows,  Libby's  Food  Products. 
(39)  Walter  H.  Lipe,  "Beech-Nut"  Products. 
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F.  W.  Fiske,  Educational  Director  of  the  Na- 
tional Wholesale  Grocers'  Association,  outlined 
the  necessary  steps  for  the  education  of  the  busi- 
ness man.  He  advised  a  co-operative  plan  that 
is  to  benefit  wholesaler,  retailer,  consumer  and, 
he  hopes,  the  manufacturer.  The  standards  of 
salesmanship  are  to  be  raised ;  profitable  methods 
of  advertising  developed;  conferences  with  re- 
tail distributors  held. 

John  H.  Schaefer,  of  Davenport,  Iowa,  presi- 
dent of  the  National  Association  of  Retail  Gro- 
cers, brought  to  the  convention  a  message  of 
co-operation  and  greeting  from  the  retailers. 

Friday  was  given  over  to  a  commemoration  of 
the  enactment  of  the  Food  and  Drugs  Act. 
Charles  Wesley  Dunn,  counsel  for  the  Associa- 
tion, is  entitled  to  great  credit  for  the  masterly 
way  in  which  he  handled  this  part  of  the  pro- 
gram. So  well  chosen  were  the  various  sub- 
jects that  in  their  entirety  they  constituted  a  veri- 
table symposium  on  food  legislation  in  this 
country.  The  first  definite  movement  came 
through  the  National  Board  of  Trade  in  1879 
and  was  started  and  fostered  by  F.  B.  Thurber, 
who  offered  a  $1,000  prize  for  the  best  essay  and 
draft  of  a  pure  food  law  finally  enacted  in  1906 
after  eight  States  had  enacted  a  similar  measure. 


New  Year's  Greetings  to  the  Trade 

Wm.   L.  Sweet,   President  of  American  Spe- 
cialty   Manufacturers'    Asoociation,    has    issued 
the  following  New  Year's  greetings: 
To  the  Retail  Grocers 

The  American  Specialty  Manufacturers'  Asso- 
ciation sends  the  heartiest  greetings  to  the  Re- 
tail Grocers  of  the  Country. 

In  this  period  of  almost  world-wide  strife  it 
is  a  source  of  gratification  to  us  that  the  cordial 
relationship  existing  between  our  respective 
-trades  is  being  more  strongly  cemented  day  by 
day  through  the  spirit  of  co-operation  which  is 
becoming  more  and  more  manifest 

The  spirit  of  the  times  is  co-operation,  and  the 
idea  presents  itself  to  us  as  a  most  attractive 
feature  of  the  work  of  the  American  Specialty 
Manufacturers'  Association.  It  is  the  earnest  de- 
sire of  the  membership  of  the  Association  to 
work  in  harmony  with  the  Retail  and  Wholesale 
Grocers  of  the  country  for  the  betterment  of,  not 
only  trade  conditions,  but  especially  are  we  re- 
minded at  this  season  of  the  year  of  the  desira- 
bility of  creating  through  co-operation  sound 
business  principles  and  better  social  conditions 
generally  among  all  mankind. 

We  wish  for  you  a  most  happy  and  prosperous 
New  Year,  and  that  the  present  cordial  relations 
may  continue  to  prevail  betveen  our  respective 
businesses. 

To  the  Wholesale  Grocers 

The  American  Specialty  Manufacturers'  Asso- 
ciation extends  to  the  Wholesale  Grocers  of  the 
Country  the  most  cordial  and  sincere  greetings 
of  the  season. 

It  has  been  the  great  effort  of  the  Specialty 
'  Manufacturers,  during  the  past  eight  years,  to 


create  a  better  understanding  and  a  more  cordial 
relationship  between  the  respective  trades.  This 
has  been  accomplished  through  the  educational 
work  of  the  Association  among  its  own  Members, 
their  Salesmen,  and  both  brandies  of  the  Grocery 
Trade. 

The  Manufacturer  has  insisted  upon  the  abso- 
lutely honest  character  of  the  orders  taken  by  his 
Salesmen,  and  has  also  succeeded,  very  largely, 
in  convincing  the  Retail  Grocers  that  orders 
should  not  be  given  the  Specialty  Salesmen  on 
their  part  unless  it  was  their  firm  intention  to  ac- 
cept the  goods  upon  delivery  under  the  terms  of 
the  order. 

The  Stamp  of  the  American  Specialty  Manu- 
facturers' Association  provides  the  visible  guar- 
antee that  all  orders  presented  to  the  Whole- 
saler are  genuine,  and  we  sincerely  believe  has 
created  a  confidence  and  respect  for  the  Manu- 
facturer on  the  part  of  the  Wholesaler  which  in 
no  other  way  could  have  been  attained.  The 
Stamp  of  the  Association  is  the  symbol  of  sound 
business  practices  between  the  Wholesaler,  the 
Retailer  and  the  Specialty  Manufacturer. 

We  hope  that  the  year  1917  will  bring  prosper- 
ity and  happiness  to  each  and  every  Wholesale 
Grocer,  and  that  peace  and  good  will  to  all  man- 
kind  may  be   speedily   attained  throughout  the 

World.  

William  L.  Sweet 

President-Elect,    American    Specialty   Manufac- 

turers^  Association — Portrait  29 

Wm.  L.  Sweet  is  treasurer  of  Rumford  Chemi- 
cal Works,  Providence,  R.  I.,  manufacturers  of 
Rumford  baking  powder,  Hors  ford's  bread 
preparation,  Horsford's  phosphatic  baking  acid, 
Rumford  baking  acid,  Horsford's  acid  phosphate, 
Rumford  yeast  powder,  Horsford's  anti-chlorine, 
and  Rumford  clarifier.  He  was  bom  In  Provi- 
dence, 48  years  ago,  and  has  lived  in  that  com- 
munity all  his  life,  attending  the  public  schools 
and  finishing  his  course  at  the  Providence  High 
School.  His  first  occupation  was  with  the  Provi- 
dence line  of  steamers,  which  position  he  re- 
tained for  about  three  years,  and  afterward  was 
with  the  Providence  Gas  Company,  for  nine 
years.  Mr.  Sweet  has  been  with  the  Rumford 
Chemical  Works  for  seventeen  years.  He  is  a 
member  of  the  Masonic  fraternity  and  of  the 
Sons  of  the  American  Revolution. 


Association    Counsel    and    National    Secretary 
Reappointed 

At  the  first  after-convention  meeting  of  the 
board  of  directors  of  American  Specialty  Manu- 
facturers' Association,  held  Dec.  14,  at  the  as- 
sociation's offices,  100  Hudson  St.,  New  York, 
Chas.  Wesley  Dunn  was  reappointed  association 
counsel  for  the  ensuing  year. 

The  selection  of  a  national  secretary  was  left 
to  the  judgment  and  decision  of  the  president. 
In  pursuance  thereof,  President  Wm.  L.  Sweet 
on  Dec.  19,  reappointed  H.  F.  Thunhorst  national 
secretary  for  the  year  1917. 
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When  Is  the 
Largest  Consumption 
of  Coffee? 

• 

Experts  generally  agree  that  it  is 
during  the  colder  months  of  the 
year,  although  the  summer  months 
are  large  consuming  periods. 

^  ^  ^ 

But  whether  winter  or  summer  is 
the  larger  seasonable  consuming 
period,  all  agree  that  the  best  time 
is  when  the  aroma  is  in  the  air  and 
the  flavor  in  the  cup.  Then,  one 
cup  is  an  invitation  to  another. 

^   ^  ^ 

And  it's  no  easy  proposition  to  give 
the,  consumer  the  full  deliciousness 
of  coffee.  It's  a  case  of  ef Bciency 
all  along  the  line,  from  selection  of 
bean  to  package  and  the  brewing. 

^   ^   ^ 

AMERICAN  CAN  COMPANY 

CHICAGO  NEW  YORK  SAN  FRANCISCO 

with    0//<c«a    in    (A«    Largtst    CItlts 
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establish  a  table  of  defects  as  a  basis  of  deter- 
mining grades.  These  specifications,  which  were 
published  in  The  Spice  Mill,  page  148,  Feb- 
ruary, 1916,  have  been  adopted  by  various  cities 
of  the  country.  His  inspection  work  in  the  vari- 
ous municipal  departments  has  been  devoted  al- 
most entirely  to  the  special  study  of  fruits,  vegje- 
tables,  canned  goods,  coffees,  teas  and  other  food 
supplies,  and,  among  other  things,  he  instituted 
the  purchase  of  food  supplies  by  the  pound  as  an 
actual  unit,  rather  than  the  container.  Besides, 
Mr.  Foster  has  done-  considerable  work  in  the 
adoption  of  uniform  standards  in  specifications 
for  the  city  and  was  associated  closely  with  the 
Mayor's  Central  Purchase  Committee  at  its  in- 
ception. Since  acting  as  secretary  to  the  Com- 
missioner of  Health  he  has  been  most  interested 
in  the  establishment  of  organized  business 
methods  for  the  management  and  control  of  sup- 
plies for  the  Department  of  Health. 


HUGH  M.  FOSTER 

New   SecreUry    of  the  New   York    Wholesale 

Grocers'  Association 

THE  directors  of  the  New  York  Wholesale 
Grocers'  Association  have  elected  Hugh  M. 
Foster  secretary  and  general  manager  of  that 
association,  succeeding  Nelson  Gray.  Mr.  Fos- 
ter assumed  his  new  duties  on  Jan.  1,  resigning 
his  position  as  secretary  to  the  Commissioner, 
Department  of  Health,  City  of  New  York,  to 
do  so. 

Mr.  Foster  was  bom  in  New  York,  as  were 
his  immediate  family  for  five  generations  before 
him.  He  received  bis  early  education  in  various 
private  schools  and,  later,  at  Columbia  Univer- 
sity. Most  of  his  business  experience  has  been 
concerned  with  supplies  as  storekeeper  and  pur- 
chasing agent  of  various  organizations,  his  first 
direct  relation  with  the  grocery  business  being 
as  purchasing  agent  for  the  Montauk  Steamboat 
Co.,  where  he  was  in  charge  of  the  commissary 
department  of  the  steamships.  He  entered  the 
service  of  the  Municipal  Government  in  1909,  as 
Inspector  of  Repairs  and  Supplies  in  the  Depart- 
ment of  Finance,  and  later  imdertook  the  same 
work  in  the  Department  of  Public  Charities.  In 
the  latter  department  he  advocated  that  the  city 
purchase  its  coffee  green  and  establish  its  own 
roasting  plant.  This  plan  has  since  been  carried 
into  effect  with  considerable  success,  it  is  said. 

Two  years  ago  Mr.  Foster,  when  Examining 
Inspector  of  Purchase  and  Supplies,  Bureau  of 
Standards  of  the  Board  of  Estimate  and  Appor- 
tionment, undertook  to  prepare  standard  specifi- 
cations for  Bogota  and  Santos  coffee  bought  by 
the  city.     It  was  an   original   undertaking  to 


NATIONAL  HOUSEWIVES'  LEAGUE  CAM- 
PAIGN IN  FAVOR  OF  STEPHENS  BILL 

'TpHE  following  is  a  copy  of  a  letter  from  Mrs. 
•■'  Julian  Heath,  president  of  National  House- 
wives' League,  New  York  headquarters,  25  W. 
45th  St.,  advising  American  Fair  Trade  League 
of  the  passage  of  Stephen's  Bill  resolutions  by  the 
Executive  Committee  of  that  organization  and 
promising  an  active  campaign  in  its  behalf : 

October  11th,  1916. 
Mr.  Edmond  A.  Whittier, 

American  Fair  Trade  League, 
Fifth  Ave.  Bldg., 
New  York  City,  N.  Y. 
My  dear  Mr.  Whittier: 

It  will  please  you  to  know  that  the  following 
resolutions  were  passed  by  the  Executive  Com- 
mittee of  the  National  Housewives'  League: 

**Whereas  the  use  of  well-known  Articles  as 
cut-price  advertising  bait  to  sell  unidentified, 
anonymous  goods  causes  many  small  stores  to 
quit  handling  such  well-known  articles  and  there- 
by drives  them  from  the  market  or  makes  it  dif- 
ficult for  housewives  to  obtain  them  through 
usual,  convenient  channels;  and 

"Whereas  such  articles  of  proved  value 
serve  as  yard-sticks  by  which  new  articles  of 
similar  character  are  measured;  and 

"Whereas  it  is  essential  that  consumers 
shall  be  assured  the  opportunity  to  purchase  ar- 
ticles of  uniform  quality  with  which  they  arc 
familiar  and  which  have  proved  by  test  to  be 
satisfactory;  and 

"Whereas  the  measure  now  pending  in  Con- 
gress and  known  as  the  Stephens- Ashurst  Bill  is 
designed  *to  protect  the  public  against  dishonest 
advertising  and  false  pretenses  in  merchandising  ;* 
therefore 

"Be  It  Resolved  that  the  National  House- 
wives' League  heartily  endorses  the  Stephens- 
Ashurst  Bill  and  recommends  its  speedy  enact- 
ment into  law;  and  the  National  Housewives' 
League  recommends  that  all  organized  consum- 
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ers  place  themselves  on  record  in  favor  of  this 
bill  and  use  their  influence  in  its  behalf. 

"Whereas  The  American  Fair  Trade  League 
is  now  actively  engaged  in  promoting  the  enact- 
ment into  law  of  the  Stephens-Ashurst  Bill  now 
pending  in  Congress;  the  National  Housewives' 
League  being  in  full  accord  with  the  principles, 
purposes  and  provisions  of  said  Bill ;  therefore 

"Be  It  Resolved  that  the  National  House- 
wives' League  co-operate  with  the  American  Fair 
Trade  League  in  advocacy  and  support  of  the 
Stephens-Ashurst  Bill  aforesaid;  and  the  Presi- 
dent of  the  National  Housewives'  League  is  au- 
thorized and  directed  to  arrange  and  carry  out  the 
details  of  such  co-operation." 

Yourg  very  sincerely, 

Jennie  Dewey  Heath, 
President  National  Housewives^  League. 


NATIONAL  CASH  REGISTER  CO.  MARKET 
CREDIT  nLE 

TpOR  many  years  there  has  been  an  endeavor 
■■'  on  the  part  of  inventors  to  perfect  a  device 
that  would  adequately  protect  credit  sales  slip 
records  so  that  the  slips  covering  past  accounts 
might  not  be  lost  or  destroyed.  It  is  an  interest- 
ing fact  that  The  National  Cash  Register  Co., 
after  perfecting  a  machine  to  protect  cash  sales, 
should  now  give  to  the  business  world  the  first 
mechanical  device  which  so  completely  protects 
charge  records. 

The  N.  C.  R.  Credit  File  furnishes  the  maxi- 
mum amount  of  speed  in  handling  the  credit 
transactions  and,  in  addition,  provides  a  locked 
compartment  for  the  storage  of  sales  slips  until 
the  accounts  are  settled.  Thus  the  proprietor  has 
complete  control  over  his  charge  accounts.  This 
iocked  compartment  has  a  glass  cover,  constantly 
exposing  to  the  view  of  the  proprietor  and  em- 
ployes the  amount  owing  on  each  customer's  ac- 
count; but  the  records  covering  these  accounts 
are  only  accessible  to  the  one  who  has  the  key 
to  the  locked  compartment. 

A  bell  rings  each  time  the  file  is  operated  and 
a  number  counter  adds  one  each  time  the  glass 
cover  is  closed.  The  entire  file  is  made  of  steel 
and  it  is  as  near  fireproof  as  its  construction 
will  permit.  Tests  made  at  the  factory  subjected 
the  file  to  a  heat  exposure  equal  to  an  ordinary 
fire,  resulting  in  no  damage  to  the  sales  slip 
records  it  contained. 

There  are  many  possibilities  in  a  system  of  this 
kind.  Its  most  important  function,  however,  is 
that  of  giving  the  proprietor  the  same  protection 
in  his  credit  customers'  accounts  when  he  is  ab- 
sent from  the  store  as  when  he  is  present.  The 
protective  features  are  as  near  complete  as  pos- 
sible. The  sales  slips  are  placed  in  a  daily  file 
by  the  clerk  or  other  person  who  has  to  do  with 
the  original  credit  transaction.  This  keeps  each 
day's  credit  business  separate  from  the  previous 
day's  and   furnishes  the  proprietor  an  absolute 


check  on  all  these  records.  At  the  end  of  the 
day  the  credit  slips  are  transferred  to  the  locked 
section  of  the  file,  where  they  are  accessible  only 
to  the  proprietor  of  the  business,  or  some  one 
to  whom  this  responsibility  has  been  designated. 
The  files  are  made  in  two  sizes  to  accommo- 
date the  number  of  credit  customers  the  merchant 
may  have,  and  may  be  used  singly  or  in  units 
with  equal  convenience.  They  offer  to  the  mer- 
chants of  the  world  a  protection  on  credit  rec- 
ords parallel  to  that  which  the  cash  register  of- 
fers on  cash  business. 


JEWEL  TEA  CO.   SUIT   AGAINST    EX-EM- 
PLOYE  DISMISSED  BY  AGREEMENT 

Indianapolis,  Ind.,  Dec.  18. — The  suit  of  the 
Jewel  Tea  Co.  against  George  S.  Houser  was 
dismissed  Saturday  by  Judge  Anderson  in  the 
United  States  District  Court  here  by  agreement, 
which  provided  against  liability  to  Houser  be- 
cause of  a  temporary  injunction  in  the  case  which 
prevented  him  or  his  agents  from  soliciting  or- 
ders of  the  Jewel  company's  customers  in  Ham- 
mond, Whiting  and  Elast  Chicago  for  teas,  cof- 
fees, baking  powders,  etc.  The  time  had  expired 
for  which  an  injunction  was  asked.  Houser 
worked  the  territory  for  another  company  after 
leaving  the  employ  of  the  Jewel  company.  The 
costs  of  the  case  were  charged  to  the  com- 
plainants.   

The  text  of  the  contract  between  the  Jewel 
Tea  Co.  and  their  salesmen  is  as  follows : 

The  salesman  agrees  that  during  his  employ-: 
ment  with  the  company,  or  after  leaving  its  serv- 
ice, he  will  not  divulge  to  any  person  or  per- 
sons not  connected  with  the  company  any  of  its 
business  methods,  forms  or  names  and  addresses 
of  customers;  and  the  salesman  further  cove- 
nants and  agrees  that  he  will  not  at  any  time 
while  in  the  employ  of  the  company,  nor  withui 
a  period  of  one  year  after  leaving  its  service, 
with  or  without  cause,  either: 
'  (1)  For  himself,  or  any  person,  firm  or  cor- 
poration, directly  or  indirectly,  en^ge  in  the 
business  of  selling  teas,  coffees,  baking  powder, 
spices,  extracts  or  other  like  merchandise  han- 
dled by  the  company  during  his  period  of  em- 
ployment in  any  of  the  territories  or  delivery 
routes  which  shall  have  been  assigned  or  in- 
trusted to  him  by  the  company;  or 

(2)  For  himself,  or  any  other  person,  firm  or 
corporation,  directly  or  indirectly,  solicit  or  lake 
orders  for  or  sell  or  deliver  any  such  merchan- 
dise in  such  territories  or  delivery  routes;  or 

(3)  In  any  way,  directly  or  indirectly,  solicit, 
divert,  take  away  or  interfere  with,  or, attempt 
to  solicit,  divert,  take  away  or  interfere  with, 
any  of  the  custom  trade,  business  or  patronage 
of  the  company  in  such  territories  or  delivery 
routes. 

It  is  mutually  understood  and  agreed  by  the 
parties  hereto  that  the  provisions  of  this  lasf 
paragraph  are  the  very  essence  of  this  contract, 
?nd  that  the  comnany  employs  the  salesman  upon 
the  express  condition  that  he  agrees  to  each  of 
the  provisions  thereof. 
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THE  SUPERIOR  COFFEE  AND  SPICE  DRUM 

"  Construction "  "  Advantages " 

3-Ply  Veneer  Strength. 

Cross-Grained.  Durability. 

^ell  Glued  TiiAtn-cc 

Seamless  Shell.  ^'^htness. 

Friction  Top 

9-16inch  3-ply  i^^sily Closed. 

Head  and  Bottom.  Advertising  Surface. 

HL  ect  17.  '09/  Nt  My  e.  '87 

NATIONAL   VENEER    PACKAGE    CCMPANY 

ST.  LOUIS  .       ^    .    .       .  .  .  .  MISSOURI 


Sefton  Folding:  Cartons 

enhance  the  success  of  many  well-known 
brands  of  food  products. 

Clerks  take  pride  in  handling  a  neat  package; 
direct  their  employer's  attention  to  its  symmetrical 
lines  and  artistic  printing.  Its  attractiveness  insures 
£^  conspicuous  position  in  the  store  display ;  and  the 
consumer  sees  and  buys — 

A/l  because  of  the  psychological  influence  of  good 
material  and  ivorkmanship. 

To  produce  a  package  for  your  product — attrac- 
tive, sanitary,  economical — the  Sefton  Manufacturing  Corporation  has  developed 
an  organization  which  we  honestly  believe  is  unequaled. 

Handsome  book  showing  use  of  Sefton  Folding 
Cartons,  freight  boxes  and  other  packages,  free. 

Write  Now 

Sefton  Manufacturing  Corporation 

1305  W.  35th  Street,  Chicago 
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QUERIES  AND  ANSWERS  OF  SPECIAL  INTEREST 

Queries  of  general  trade  interest  will  be  answered  in  this  columii  free  of  charge 

[Notb.'>-Om«  of  tA#  fwrpottt  of  o^r  pubKshmg  these  inqmrioM  is  to  afford  our  readers  the  opportunity  to 
furnish  information  additional  to  that  contained  %n  our  answers,  even  though  such  additional  information  u  of 
particular  advantage  to  themselves.  These  ore  all  bona  fide  questions  and  are  published  because  we  consider 
them  of  hve  interest  to  our  readers. — Eoitob.] 


Witch  Hmzel  Packed  With  Prirate  Labels 

Philamlphia,  Pa.,  Nov.  20,  1916.  * 
Editor,  Simmons'  Spice  Mill. 

In  your  November  number,  we  note  an  Inquiry 
on  page  1245,  for  names  of  firms  who  pack  witch 
hazel  under  private  label.  We  have  done  con- 
siderable in  that  line  and  would  apprecbte  your 
referring  the  inquirer  to  us. 

The  Clawson  Company. 

J.  H.  Barndt,  Sec'y. 

"Rum  Ball"  for  FlaToring  Teat  and  Coffees? 

**J.,"  Lo8  Angeles.  Cal.,  writes:  "We  have  had  some 
calls  for  an  article  called  'Rum  Ball.'  which  we  under- 
sUnd  is  used  for  flavoring  teas  and  coffees.  We  have 
been  unable  to  locate  this  article,  and  it  occurred  to  us 
that  you  might  be  able  to  post  us  as  to  where  it  is 
obtainable." 

Ans. — There  is  on  the  market  a  beverage,  a 
mixed  drink,  made  of  Jamaica  rum,  arac  (dis- 
tilled from  rice)  whiskey  and  perhaps  other  in- 
gredients, called  "rum  ball,"  sold  by  houses  with 
West  Indian  connections,  such  as  Lemoine  &  Co., 
105  Water  St.,  New  York.  This,  however,  seems 
hardly  to  be  what  inquirer  is  seeking.  Manu- 
facturers and  dealers  of  flavoring  extracts  do  not 
seem  to  have  heard  of  "rum  ball"  as  a  flavoring 
agent.  Can  any  Spice  Mill  reader  furnish  defi- 
nite information  on  this  interesting  matter? 


Manufacturers  of  Sachet  Powders 

"B.,"  Cleveland,  O.,  writes:  "Can  you  furnish  us  the 
names  of  manufacturers  of  sachet  powder  who  use  ex- 
hausted vanilla  beans?" 

Ans. — We  presume  all  large  manufacturers  of 
perfumery,  talcum  powders  and  similar  toilet  ac- 
cessories manufacture  also  sachet  powder,  using 
very  likely  exhausted  vanilla  beans  to  some  ex- 
tent in  the  same.  A  few  prominent  manufac- 
turers of  perfumery,  etc.,  are:  A.  P.  Babcock 
Co.,  116  W.  14th  St.  New  York;  Colgate  &  Co., 
Jersey  City,  N.  J.;  Richard  Hudnut,  115  E.  29th 
St.,  New  York;  Lundborg  Co.,  227  W.  17th  St., 
New  York;  Park  &  Til  ford,  New  York;  Ed. 
Pinaud  Perfumery,  84  Fifth  Ave.,  New  York; 
Theo.  Ricksecker  Co.,'  129  Lafayette  St.,  New 
York;  Jennings  Mfg.  Co.,  Grand  Rapids,  Mich. 


Machinery   for   Making   Shredded   Cocoanut 

**M.  B.,"  New  York,  writes:  "I  am  desirous  of  obtain- 
ing names  of  manufacturers  of  machinery  for  the  shred- 
ding of  cocoanut.     Can  you  give  me  some  information?" 

Ans.— In  The  Spice  Mill  for  June,  1911,  was 
published  an , article  by  a  practical  man  on  the 
manufacture  of  shredded  or  desiccated  cocoanut. 
The  author  of  that  article  furnished  the  follow- 
ing names  of  firms  making  machinery  for  the 


purpose  described:  J.  P.  Anderson  &  Co.,  422 
N.  6th  St. ;  V.  Clad  &  Sons,  12th  and  Locust  Sts. ; 
Thomas  Mills  &  Bro.,  1301-1309  N,  8th  St.,  all 
Philadelphia,  Pa.         

Cardboard  Ends  for  Tea  Packages 

"F.  P.  C."  Lowell,  Mass.,  writes:  "Would  you  kindly 
advise  us  of  the  names  of  firms  who  make  a  specialty  of 
cardboard   ends    for   package    teas?" 

Ans. — Undoubtedly  the  manufacturers  of  car- 
tons would  supply  these  articles.  Referring  to 
the  advertising  pages  of  The  Spice  Mill,  inquirer 
will  note  the  advertisements  of  the  following 
extensive  makers  of  cartons:  The  United  States 
Printing  and  Lithograph  Co.,  Cincinnati,  O. ; 
Stecher  Lithographic  Co.,  Rochester,  N.  Y.  Houses 
making  a  specialty  of  cardboard  cut  cardboard  to 
any  size  wanted.  Among  such  houses  in  New 
York  are:  Beekman  Paper  &  Card  Co.,  318  W. 
39th  St. ;  Manhattan  Card  &  Paper  Co.,  25  Beek- 
man St.;  National  Card  &  Paper  Co.,  251  K. 
25th  St. ;  Standard  Card  &  Paper  Co.,  8  Spruce  St. 


How  to  Manufacture  Chow  Chow 

"V.  P.,"  \Vinnepeg,  Man.,  writes:  "Can  you  give  tas 
any  information  regarding  the  manufacture  of  Chow 
Chow?  If  you  have  not  the  information  at  hand,  do  von 
know  any  books  or  formulas  dealing  with  this  product 
that  can  be  purchased?" 

Ans. — A  Specially  contributed  article  (too  long 
to  be  reprinted  here)  entitled  "About  Chow  Chow 
and  Chow  Chow  Sauces,"  was  published  in  The 
Spice  Mill  for  July,  1909.  The  work,  "Ameri- 
can Commercial  Methods  of  Manufacturing  Pre- 
serves, Pickles,  Canned  Foods,  etc."  (price  $5), 
may  be  of  service  also  to  inquirer..  This  work  is 
sold  by  The  Spice  Mill  Publishing  Co. 


Roasted    Malt    Distributors 

"B.  C./*  Cincinn.iti,  O.,  writes:  "Will  you  kindly  favor 
us  with   names  of  roasted   malt  distributors?" 

Ans. — We  would  suggest  correspondents  getting: 

into    touch    with    the    following    firms:    D.    D. 

Williamson  &  Co.,  86  Fulton   St,   New  York; 

U.  S.  Malt  Co.  309  Broadway,  New  York;  New 

York  Malt  Roasting  Co.,  ZZ  E.  27th  St.,   New 

York;    Crown    Maltose    Co.,    116-120   S.    Green 

St.,  Chicago.  

Full  Address  of  New  York  Tea  Firm 

L.  M.  C,  Sioux  City,  la.,  writes:  "Will  you  be  kind 
enough  to  advise  us  of  the  present  address  of  Bleecker  & 
Simons?  We  believe  they  are  located  in  New  York  City 
and  that  they  are  in  the  tea  trade." 

Ans. — Bleecker  &  Simons  are  coffee  roasters 
and  tea  merchants  and  have  been  located  for  many 
years  at  236  Greenwich  St.,  New  York. 
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"THE,  HOUSE  OF  STECHER" 

Labels  and  Cartons 

We  have  been  designing  and  lithographing 
Labels  and  Cartons  of  all  descriptions  for 
FORTY-FIVE  YEARS,  and  specialize  in 
this  line;  particularly  Teas,  Coffee,  Spices. 

Write  for  Prices 

STECHER  LITHOGRAPHIC  COMPANY 


Rochester,  N.  Y. 


OFFICES: 


New  York,      Chicago,      Boston,      Baltlmoro, 

riinneapolls,    Omaha,    Los  Angelea, 

Portland,  Ore. 


Established  187t 

CAPITAL  $1,000,000 


How  Much  of  Your  Profits 
Go  for  Cans  and  Tubes? 

Packers  arc  discarding  the  heavy,  ex- 
pensive, all-tin  cans  for  the  lighter, 
cheaper  and  more  satisfactory 

Patented  Air-Tigk  MoistnreJWf 

TINFOIL  NEWS  BOARD  CAN 

Coffees,  Teas,  Spices,  Cocoas,  Crackers, 
Tobaccos,  and  kindred  articles  are  best 
preserved  in  this  Can.  Preserves  the 
strength  and  flavor  perfectly.  "GOOD- 
LUCK,"  the  world's  greatest  seller,  has 
the  exdusive  use  of  this  can  in  the  bak- 
ing powder  line. 

The  "News  Board  Can*  without  tin 
foil  is  still  cheaper.  It  is  for  articles 
moisture  doesn't  affect 

Mailing  Tubes  a  Special  Feature. 

Let  us  send  you   free   samples  of  both  Cani 

and   Tubes;   also   estimates. 

The 

Departnent  10 


0. 

RICHMOND,  VA. 


When  writing  to  Advertisers,  please  mention  Tbs  Spxci  Mill. 
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TRADE-MARKS  REGISTERED  DURING  DECEMBER,  1916 


{Names  of  owners  in  Patent  Record  below.) 


CLAROLA  ter^^  fft^'^^fia.  acropousadora. 

Mi-i^fi'  i/4-.iw  /lA-.ieo  n4',iy4'  /#4-,f94 


if4;306 

IF 


^o^l'4-,3«e 


^  //4-.338 


tiA'.SXS' 


//4t36& 


g^^  Hotel  McCuRDY  Uast(Dora   ? 

"4,376  114. '^T7  i 

14,365  /'-^.377  ^ 

Slii^  t^  sOPREHE  SA!A£AF 


C 
0 


ti4',5^0 


IIH:S'Z3 


„^.6o3  ""■'^ 


/«4.,5e9 


PATENT  RECORD 

Patents,  Trade-Marks,  Labels,  Prints,   etc 


Trade-marks     Registered      During      December 
1916 

Dec.  5 

114.155.  Peanut  Oil.  Fidelity  Cotton  Oil  Co., 
Houston,  Tex. 

114.156.  Coffee.  Jas.  H.  Forbes  Tea  &  Cof- 
fee Co.,  St.  Louis,  Mo. 

114,160.  Chocolate,  Cocoa,  Mustard,  etc.  D. 
Ghirardelli  Co.,  San  Francisco,  Cal. 

114,174.  Rice,  Tea,  Prepared  Mustard,  Spices, 
etc.  Nave-McCord  Mercantile  Co.,  St.  Joseph, 
Mo. 

114.194.  Tea,  Lemon  Extract,  Coffee,  etc.  The 
Square  Deal  Market  Co.,  Gary,  Ind. 

114.195.  Coffee.  Stewart-Gwynne  Co.,  Mem- 
phis, Tenn. 

114,206.  Flavoring  Extracts  for  Foods,  Spices, 
Cocoa,  etc.  Alexander  Drug  Co.,  Oklahoma, 
Okla. 

114,221.  Rice,  etc.  Frederick  Briggs,  Wash- 
ington, D.  C. 

114,285.  Flavoring  Extracts  for  Foods,  Cocoa, 
Coffee,  Coffee  Extract,  Chocolate,  etc.  The 
Schuster  Co.,  Cleveland,  O. 

114,306.  Coffee  and  Chicory.  United  Coffee 
Co.,  New  Orleans,  La.,  assignor  to  United  Cof- 
fee Growers'  Corporation  of  Brazil,  a  Corpora- 
tion of  Delaware. 

Dec.  12 

114,317.  Tea,  etc.  The  American  Alfalfa 
Products  Co.,  Denver,  Col. 


114.325.  Rice.  The  Asia  Company,  Los  An- 
geles, Cal. 

114.326.  Peanuts.  The  Bain  Peanut  Co.,  Inc., 
Wakefield,  Va. 

114,328.  Syrups  for  Food-Flavoring  Purposes. 
Bernard  Berg,  Denver,  Col. 

114,^38.  Coffee,  Mustard,  Rice,  etc.  Drake  & 
Co..  E^ston,  Pa. 

114,355.  Peanut  Butter,  etc.  Frank  M.  Hoyt, 
Amesbury,  Mass. 

114.365.  Spices,  Coffee,  Tea,  etc.  Lindley  & 
Co.,  Sacramento,  Cal. 

114.366.  Coffee  and  Tea.  Lindley  &  Co.,  Sac- 
ramento, Cal. 

114.376.  Coffee.  Parsons  &  Scoville  Co., 
Evansville,  Ind. 

114.377.  Coffee.  Parsons  &  Scoville  Co., 
Evansville,  Ind. 

Dec.  19 

114,418.  Flavoring  Extracts  for  Foods,  Spices, 
etc.    August  F.  Beckmann,  New  York,  N.  Y. 

114,482.  Flavoring  Extracts  and  Compounds 
for  Food  Purposes,  True  Fruit  and  Imitation 
Flavors  for  Food  Purposes,  etc.  The  W.  K. 
Jahn  Co.,  Chicago,  111. 

114,509.  Powdered  and  Cake  Chocolate,  Co- 
coa, etc.    Henry  Maillard,  New  York,  N.  Y. 

114,520.  *  Prepared  Mustard,  etc.  Model  Pickle 
&  Vinegar  Works,  Tacoma,  Wash. 

114,523.  Peanut  Butter,  etc.  Morris  &  Co., 
Chicago,  111. 

114,589.  Coffee  Substitutes,  etc.  Utah  Cereal 
Food  Co.,  Ogden,  Utah. 

114,603.  A  Coffee  Substitute  Made  of  Wheat. 
Whole  Wheat  Coffee  Co.,  Inc.,  Mount  Vernon, 
N.  Y. 

Dec.  26 

None  reported. 

(CoMiinued  on  page  62) 
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"ARKSAFE"  Elastic  Paper  Linings 


FOR: 


COFFEE  AND  SPICE  PACKAGES 

Dirt-proof  and  Mouture-proof 


SEND  FOR  SAMPLES 


ARKELL  SAFETY  BAG  COMPANY 

NEW  YORK— 1 20  Broadway  CHICAGO— 14  E.  JackMn  Boulevard 


Package  Weigher 

$112  M  Net 

WeiibsaiytMntlMt 

fIfWS  iRCllltfill 

Ground 
Coffee 

3to35pki:s. 

ptr  niMrts  withlR 

1/16  oz.  Accuracy 

Two  Sixes 

4  OZ.  to  2}i  lbs. 
1  to  30  lbs. 

No  Pomrer 
Required 

THE  SIMPLEST  SOALE  MADE 

Omn  bo  ontlroly  taken  apart 

fbr  cleanlni;  In  10  eeconde 

SBNT    ON    TRIAL 

The  Automatic  Pacltage  Scale  Co. 

LOUISVILLE,  KY. 


When  writing  to  Adrerti«ert,  pkaae  mention  Tbs  Spxcb  Mxu« 
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(Continued  from  page  60) 
Labels  Registered  Daring   December,    1916 

Dec.  12 

19,769.    CoflFce.    Community  CoflFee  and  Spice 
Co.,  Alliance,  Ohio.    Title,  "Community." 
Dec.  26 

19,792.    CoflFee.    Austin,  Nichols  &  Co.,  Inc., 
Brooklyn  and  New  York,  N.  Y.    Title,  "CoflFee." 

19,805.    CoflFee.    Earl  Cowan  Co.,  Los  Angeles, 
Cal.    Tide,  "Reward." 

19^06.     CoflFee.     Alex  J.  Geisenbcrger,  Nat- 
chez, Miss.    Title,  "Skipper." 


Trade-Mmrks     Published     During     December* 

1916 — Not  Registered 

NOTB. — ^The  following  tnule-inarks  were  published  in 
the  Official  Gazette  of  the  Patent  Office, 'on  the  dates  in- 
dicated in  order  that  any  person  who  believes  he  would 
be  damaged  by  any  registration  may  oppose  the  same 
within  30  days  of  the  publication  of  such  mark.  If  no 
opposition  be  entered  within  30  days,  the  trade-mark  may 
be  registered  in  due  course. 

Dec.  5 

Str.  92,265.    A  Substitute  for  CoflFee.    CoflFc- 

tone    Manufacturing    Co.,    Minneapolis,    Minn. 

"CoflFeetone,"  "Nature's  Own  Drink,"  associated 

with  a  figure  bearing  a  steaming  cup  in  a  saucer. 

Dec  19 

Scr.  95,792.  CoflFee.  New  Orleans  CoflFee  Co., 
Ltd.,  New  Orleans,  La. 

Scr.  97,070.  CoflFee  and  Substitutes  for  CoflFee. 
Whole  Wheat  CoflFee  Co.,  Inc.,  Jersey  City,  N.  J., 
and  New  York,  N.  Y.  The  representation  of  a 
youth  sitting  at  a  table  with  a  cup  in  right  hand 
and  piece  of  bread  in  the  other  hand,  in  a  dress 
similar  to  *'Uncle  SamV  and  a  feather  sticking 
in  the  hat.  The  picture  is  a  bust  portrait  and  is 
facing  the  observer.  The  youth's  mouth  is  open 
to  represent  laughter  or  great  pleastu'e. 

Str.  99,117.  Rice.  C.  F.  Blanke  Tea  &  Cof- 
fee Co.,  St  Louis,  Mo.  **Faust,"  associated  with 
the  representation  of  Faust 

Dec.  26 

Ser.  98,263.  Cocoa,  Chocolate,  etc.  P.  Max 
Kuehnrich,  Los  Angeles,  Cal.    "Salt  o'  the  Earth." 

Ser.  98,265.  Cocoa,  Chocolate,  etc  Same 
Owner.    "Salt  o'  Salts." 

Ser.  98,267.  Cocoa,  Chocolate,  etc  '  Same 
Owner.    "Salt  o*  Life." 

Scr.  99,018.  Chocolates,  etc  Stephen  F.  Whit- 
man &  Son,  Inc.,  Philadelphia,  Pa.  "Treasure 
Island,"  and  representation  of  three  bags  upon 
the  outside  cover  of  a  book. 

Ser.  99,246.  Chocolates,  etc  Imperial  Candy 
Co.,  SeatUe,  Wash.    "Black  &  White." 

Ser.  99,336.  Chocolate.  Qarence  A.  Crane, 
Cleveland,  Ohio.    "Canary  Cottage." 

Ser.  99,385.  Roasted  CoflFee.  Steinwender- 
StoflFregen  CoflFee  Co.,  St  Louis,  Mo.  "Friend- 
ship Cup." 


Patents  Granted  During  December,  1916 

Dec  5 
1,206,893.     Peanut  Digger.    Willie  L.  Nelson, 
Iconium,  Okla. 


Dec  12 
1,208.328.  Chocolate-Stringing  Machine  Theo- 
dor  Kihlgren,  Springfield,  Mass.,  assignor  to  Na- 
tional E({uipment  Company,  Springfield,  Mass.,  a 
Corporation  of  Massachusetts. 

Dec  19 
1,209,120.    Machine  for  Grading  and  Separat- 
ing Cereals  and  Other  Granular  Substances  or 
Materials.    Henry  Coghlan  and  Harold  Coghlan, 
Stockport,  England. 

1.209.484.  Non-Refillable  Tea  Ball  George  H. 
Peal,  Rutherford,  N.  J. 

1.209.485.  Tea  Ball.  George  H.  Peal,  Ruther- 
ford, N.  J. 

Dec.  26 

1,209^861.  Apparatus  for  Manufacturing  Co- 
coa.    George  Gordon  Lennig,  Philadelphia,  Pa. 

1,210,079.  CoflFee  Urn.  Henry  D.  Kelly,  Kan- 
sas City,  Mo.  % 

1,210,251.  Grinding  Mill.  Frank  E.  Young, 
Canton,  O. 


250    LIm.    Coffee    Sold    on    Retail    Grocer's 
Coffee  Day 

Ulsh  &  Addison,  Findlay,  O.,  on  Saturday, 
Nov.  18,  held  a  special  sale  on  coflFee.  During 
this  special  sale  the  coflFee  was  sold  at  the  regular 
price,  the  interest  in  the  coflFee  being  created  by 
the  management  oflFering  a  prize  to  the  clerk  who 
sold  the  most  coflFee  on  that  day.  The  result 
was  250  pounds  sold  on  that  day.  The  prize- 
winner was  Sam  Chatelain,  wlio  sold  74  poiMids, 
and  the  next,  Mr.  Lamb,  59  pounds. 


Coffees  prepared  for  hotels  and  restaurants  are 
improved  one  hundred  per  cent  by  adding  one 
ounce  of 

Floto's  Caramel  Extract 

to  one  pound  of  pure  coffee.     It  makes  a   isc 
Santos  taste  like  a  30c.  Java. 
Packed  in  Boxes  from  10  lbs.  to  loo  lbs. 

PRICE  10  CENTS  PER  POUND,  F.O.B.,  N.  T. 

Manufactured  by 

Floto  Chicorine  Co.  ",'i'iytr- 


A  Brown  Powder 


Write  for  Sample 


CHICCRINE 

BETTER  THAN 

GRANULATED    CHICORY 

FINE  FLAVOR      UNIFORM  COLOR 
ALWAYS  CRISP 

100  LB.  NEW  SACKS.  F.O.B.  N.  Y. 
a  ParU  Wheat  and  i  Part  Chicory. 

FLOTO    CHICORINE    CO. 

BROOKLYN.  N.  Y. 
168  &  166  Union  Ave.  79  &  61  AInslle  6t. 
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SECRETARY  OF  DEPARTMENT  OF  AGRI- 
CULTURE    REPORTS    ON    WORK    RE- 
LATING TO  FOOD  AND  DRUGS  ACT 

Tj^ROM  the  Annual  Report  of  the  United  States 
"  Secretary  of  Agriculture,  the  following  facts 
relating  to  the  Federal  Food  and  Drugs  Act  are 
taken: 

Reorcaiiixation  of  Biir«aa  of  Chemistry 

Early  in  1913  it  became  apparent  that  the  effi- 
ciency of  the  Bureau  of  Chemistry  in  administer- 
ing the  Food  and  Drugs  Act  was  impaired  seri- 
ously by  lack  of  system.  The  laboratories,  both 
in  and  out  of  Washington,  were  congested  with 
samples  collected  by  inspectors.  The  inspectors, 
who  were  responsible  only  to  the  chief  inspector 
in  Washington,  worked  independently  of  the 
chemists  in  the  branch  laboratories,  with  result- 
ing loss  of  efficiency.  There  was  great  delay  in 
analyzing  samples  and  in  detecting  adulterations. 
It  was  apparent  that  the  work  of  the  inspectors 
and  of  the  chemists  should  be  co-ordinated  and 
more  closely  supervised.  To  make  the  bureau  an 
cflFectivc  agency  jn  preventing  the  shipment 
of  adulterated  and  misbranded  foods  and  drugs, 
complete  reorganization  was  necessary.  Accord- 
ingly, the  field  service  of  the  bureau  was  set  off 
from  the  central  organization  and  divided  into 
three  districts,  with  headquarters  at  Washington, 
Chicago,  and  San  Francisco.  A  single  official, 
whose  duty  it  is  to  coordinate  the  work  of  the 
inspectors  and  the  laboratories,  was  placed  in 
charge  of  each  district.  Several  small  branch 
laboratories  were  closed  and  the  research  work 
was  concentrated  in  Washington.  The  reorgan- 
ization has  effected  a  material  reduction  in  the 
cost  of  operation  and  has  made  possible  the  ac- 
complishment of  substantial  results.  It  has  en- 
abled the  bureau  to  concentrate  the  activities  of 
its  46  inspectors  against  definite  lines  of  food 
and  drug  products.  The  establishment  of  in- 
spection districts,  together  with  the  creation  in 
Washington  of  the  Office  of  State  Cooperative 
Food  and  Drug  Control,  has  secured  the  active 
cooperation  of  State  food  and  drug  officials. 
This  cooperation  has  been  an  .important  factor. 

Number  of  Casos 

During  the  past  tiiree  years  the  bureau  has 
collected  and  analyzed  at  least  22,000  samples  of 
domestic  foods  and  drugs.  It  has  afforded  for- 
mal hearings  to  more  than  9,000  manufacturers 
and  shippers,  and  has  sent  to  the  Department  of 
Justice,  through  the  solicitor,  about  2,250  cases. 
Approximately  3,000  cases  have  been  finally  dis- 
posed of  by  the  courts,  the  great  majority  having 
been  uncontested  and  practically  all  those  con- 
tested having  been  decided  in  favor  of  the  Gov- 
ernment   During  the  same  period  about  50,000 


importations  have  been  sampled,  of  which  ap- 
proximately 3,000  were  refused  entry,  and  15,000 
were  admitted  only  after  relabeling  to  conform 
to  the  provisions  of  the  law. 

Rotearch  and  Educational  Work 

Investigations  in  the  utilization  and  transpor- 
tation of  sea  foods  have  resulted  in  a  marked 
improvement  in  the  canning  of  American  sar- 
dines. Means  also  have  been  found  to  utilize  the 
waste  of  this  industry  a3  an  animal  feed.  Im- 
portant improvements  in  the  transportation  of 
fresh  shrimp  and  the  shipment  of  fish  under  re- 
frigeration have  been  made.  Studies  of  the 
transportation  and  marketing  of  poultry  and 
eggs  have  made  possible  the  elimination  of  much 
waste  due  to  decomposition,  resulting  from  faulty 
methods  of  packing  and  shipping.  Important 
improvements  have  been  made  in  the  processes 
involved  in  the  manufacture  of  gelatin,  sauer- 
kraut, maple  and  sorghum  sirups,  cider,  fruit 
juices  and  sirups,  citric  acid,  lemon  oil,  jams,  jel- 
lies, marmalade,  preserves,  corn  meal,  and  stock 
feeds.  Much  important  work  has  been  done  in 
the  application  of  the  principles  of  physical  chem- 
istry to  the  study  of  a  large  series  of  food  prod- 
ucts. The  work  upon  the  chemistry  of  sugars 
is  recognized  universally  as  of  fundamental  im- 
portance. 

StandarcU  tor  Foods  and  Drugs 

Experience  in  connection  with  the  administra- 
tion, of  the  Food  and  Drugs  Act  has  strikingly 
emphasized  the  importance  of  enforceable  stand- 
ards for  foods  aod  drugs.  Without  them  it  is 
impossible  to  carry  out  completely  the  purposes 
of  the  act.  In  many  instances  protection  of  the 
consumer — ^the  principal  object  of  the  law— can- 
not fully  be  accomplished,  nor  can  unfair  prac- 
tices on  the  part  of  unscrupulous  manufacturers 
adequately  be  prevented.  In  some  cases  mainte- 
nance of  prosecution  is  difficult  and  expensive, 
even  when  the  articles  involved  clearly  are  adul- 
terated or  misbranded.  To  meet  this  situation, 
the  Secretary  has  recommended  in  tiie  estimates 
for  the  fiscal  year  1918  that  the  Secretary  of 
Agriculture  be  authorized  to  establish  standards 
of  strength,  quality,  or  purity  for  articles  of  food 
and  for  those  articles  of  drugs  which  are  sold 
under  or  by  a  name  not  recognized  in  the  United 
States  Pharmacopoeia  or  National  Formulary. 
The  suggestion  provides  that  if  any  article  fails 
to  conform  to  the  established  standards  it  shall 
be  deemed  to  be  misbranded,  unless  it  is  labeled 
so  as  plainly  and  conspicuously  to  show  how  it 
differs  from  the  standard.  The  adoption  of 
legally  enforceable  standards  will  benefit  both 
the  consumer  and  the  honest  manufacturer. 
They  will  give  consumers  exact  information  as 
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WOVAf      BAKING 


ABSOLUTELY  PURE 


Advertising  that  has  encircled  the  globe  for  generations  has 
taught  women  everywhere  that  ROYAL  BAKING  POW- 
DER is  absolutely  pure. 


Wherever  there  is  a  grocery  store  there  are  also 
many  women  who  will  buy  ROYAL  BAKING 
POWDER  more  often  and  use  it  with  more 
satisfaction  than  any  other  brand. 


to  the  quality  of  food  and  drug  products  and  will 
enable  manufacturers  to  produce  articles  which 
will  meet  the  requirements  of  the  act,  putting 
competition  on  a  fairer  basis.  They  will  be  of 
great  assistance  to  Federal  and  State  officials  in 
the  enforcement  of  food  and  drug  laws  and  will 
tend  to  promote  uniformity  among  the  various 
States. 

Asks  Authority  to  Inspect  Factories 

The  Secretary  has  also  recommended  in  the 
estimates  that  the  department  be  given  authority 
to  inspect  establishments  producing  foods  or 
drugs  intended  for  shipment  in  interstate  or  for- 
eign commerce.  No  specific  authority  exists  at 
the  present  time.  While  many  manufacturers 
do  not  object  to  inspection  of  their  factories,  the 
lack  of  definite  authority  has  caused  considerable 
embarrassment  in  the  enforcement  of  the  Foods 
and  Drugs  Act.  There  are  many  forms  of  adul- 
teration which  are  exceedingly  difficult  to  detect 
without  inspection  of  the  place  of  manufacture. 
This  is  particularly  true  of  foods  produced  under 
unsanitary  conditions.  In  many  instances  it  i  sim- 
possible  to  determine  from  a  chemical  or  bac- 
teriological examination  the  conditions  under 
which  a  particular  food  or  drug  was  produced. 
It  is  unnecessary  to  emphasize  the  importance  of 
sanitation  in  the  preparation  of  food  products. 
If  the  suggested  authority  be  granted,  the  depart- 


ment should  be  able  to  improve  the  quality  of 
food  products,  both  by  bringing  to  the  attention 
of  manufacturers  any  unsanitary  conditions  that 
may  be  discovered  and  by  securing  evidence  of 
production  under  unsanitary  conditions. 


GOOD    SALESMANSHIP    SOMETIMES    NOT 
SELLING  GOODS 

[James  B.   Morrow,   in   The  Nation's  Business.} 

«"DUSINESS    methods   nowadays,"    says    Mr. 

'-^  E.  C.  Simmons,  of  the  Simmons  Hardware 
Co.,  in  the  current  number  of  The  Nation's 
Business,  "are  infinitely  better  than  they  ever 
were.  Men  have  found  out  that  it  is  not  only 
possible  but  profitable  to  follow  the  Golden  Rule 
in  all  the  matters  of  life.  Helping  the  merchant 
has  become  a  principle  of  good  salesmanship. 
He  is  counseled  as  to  the  quality  and  the  quantity 
of  his  purchases.  I  cut  an  order  down  this  morn- 
ing, telling  the  merchant  he  had  bought  too  much 
of  a  certain  line  of  articles. 

"A  great  deal  has  been  said  about  the  sharp 
practices  of  business  men.  I  assert  that  the 
present  generation  of  business  men  are  more 
honest  than  were  the  generations  of  the  past. 
The  consumer  has  been  treated  fairly.  On  the 
other  hand,  the  retailer  has  suffered  somewhat 
through  the  trusts.  His  case  unfortunately  has 
been  taken  up  by  politicians  and  muckrakers — ** 
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kIGHT    TO    TRADE   MARK    IN    NON-CON- 
FUCTING  TERRITORIES 

A     SUBSCRIBER  submits  the  following  timely 
•^^     and  very  interesting  question: 

Is  it  true  that  any  firm  can  use  a  trade- 
mark that  has  been  previously  registered  by 
some  other  firm,  provided  it  will  not  inter- 
fere or  come  in  contact  with  it?  For  instance, 
if  we  use  "X  Y  Z"  brand  of  coffee  in  Mich- 
igan and  had  the  name  registered,  we  could 
not  prevent  any  one  using  the  same  name 
in  Iowa  provided  we  did  not  cover  the  Iowa 
territory. 
The  Spice  Mill  submitted  this  question  to  its 
legal  representative  in  Washington,  Edward  W. 
Holmes,  who  replied  to  it  as  follows: 

The  question  presented  is  a  most  difficult  one 
and  one  which  is  not  well  settled  yet.  The  case 
of  Hanover  Star  Milling  Company  vs.  D.  D. 
Metcalf  and  the  case  of  Allen  &  Wheeler  Co.  vs. 
Hanover  Star  Milling  Company,  decided  by  the 
Supreme  Court  of  the  United  States,  on  March  6, 
1916,  held  that,  where  one  party  had  used  his 
trade-mark  in  a  different  territory  from  the  other 
parity  and  used  it  longer  than  the  latter  party, 
the  first  party  could  not  stop  the  latter  party 
from  using  the  trade-mark,  as  it  had  never  been 
in  the  latter's  territory.  This  case  concerned 
two  trade-marks  which  were  not  registered.  The 
case  might  apply  where  one  party's  trade-mark 
was  registered  and  the  other  party's  trade-mark 
was  not  registered.  I  cannot  decide  this  point 
off-hand,  but  am  of  the  opinion  that  the  above 
cases  might  be  followed.  All  of  the  facts  of  a 
particular  case  would  have  to  be  considered. 

GOVERNMENT  CONTRACTS  FOR  COFFEE, 
SPICES,  RICE,  SUGAR,  ETC. 

Washington,  D.  C,  Dec.  12. — A  contract  has 
been  awarded  at  $37,335.50  the  Southern  Rice 
Sales  Co.,  of  New  York,  for  furnishing  the 
Navy  Department  with  785,000  lbs.  of  rice,  as 
follows:    70,000  lbs.  for  the  Boston  yard;  470,- 


000  lbs.  for  the  Brooklyn  yard;  145,000  lbs.  for 
the  Philadelphia  yard;  and  100,000  lbs.  for  the 
Norfolk  yard.  Delivery  is  to  be  made  within 
periods  from  Jan.  1  to  Dec.  10,  1917.  The 
other  bidders  were:  Austin,  Nichols  &  Co.,  Inc., 
New  York,  $37,750.50;  B.  Fischer  &  Co.,  New 
York,  $38,000;  and  Francis  H.  Leggett  &  Co., 
New  York,  $38,993.50. 

Washington,  D.  C,  Dec.  20.— The  Bureau  of 
Supplies  and  Accounts,  Navy  Department,  has 
awarded  the  contract  for  20,000  lbs.  pure  ground 
black  pepper,  for  which  proposals  were  received 
on  Dec.  5,  to  Austin,  Nichols  &  Co.,  New  York, 
at  28.17c.  per  lb.,  or  $5,634.  Other  bidders  were 
Francis  H.  Leggett  &  Co.,  New  York,  at  28.92c. 

For  60,000  gallons  syrup  to  be  delivered  in 
Boston,  Philadelphia  and  Norfolk,  to  J.  Stro- 
meyer  &  Co.,  of  Philadelphia,  at  $23,084.  Other 
bidders  were:  Austin,  Nichols  &  Co.,* New  York, 
$26,764;  Corn  Products  Refining  Co.,  $28,553.33. 

For  1,048,000  lbs.  granulated  sugar  for  the 
Boston,  Newport,  Philadelphia,  Norfolk  and 
Brooklyn  yards,  to  Austin,  Nichols  &  Co.,  $74,- 
346.90.  Other  bidders  were:  C.  D.  Kenny  Co., 
Baltimore,  Md.,  $74,527.40;  Francis  H.  Leggett 
&  Co.,  $75,811.00;  S.  S.  Pierce  Co.,  Boston,  (for 
part)  $10,125.60. 

Washington,  D.  C,  Jan.  4. — Bids  were 
opened  yesterday  for  furnishing  the  Brooklyn 
Navy  Yard  with  1,000,000  lbs.  green  coffee,  de- 
livery to  be  made  in  lots  of  100,000  lbs.  each,  the 
full  amount  to  be  delivered  within  four  months 
after  the  date  of  contract,  which  has  been 
awarded  to  J.  Aron  &  Co.,  Inc.,  at  $108,600.  The 
other  bidders  were:  A.  C.  Israel,  $.1093  per 
pound;  Leon  Israel  &  Bros.,  $.1098;  William  A. 
Jamison,  $.1094. 
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SUPPLEMENT  TO  "AN  IMPRESSION 
OF  THE  N.C.R.A.  CONVENTION" 

A  N  old  and  highly  esteemed  friend  of  The 
•^*'  Spice  Mill — one  who  has  ever  been  helpful 
to  us  in  the  development  of  the  usefulness  of 
this  publication — wrote  us,  the  past  month,  as 
follows : 

I  just  read  article  on  page  1440  of  December 
number  of  The  Spice  Mill,  "An  Impression  of 
the  N.  C.  R.  A.  Convention."  The  concluding 
paragraph,  relating  to  the  inharmony,  etc.,  is 
rather  a  mystery.  Of  course,  there  have  been 
differences  of  opinion,  but  nothing  quite  as  seri- 
ous as  this  paragraph  would  seem  to  indicate — 
particularly  the  line,  "When  it  transpires  that 
the  initial  actuating  impulse  was  of  questionable 
wisdom,  etc."  I  would  really  appreciate  very 
much  indeed  if  you  would  explain  this  rather 
cryptic  statement.  I  have  been  keeping  in  close 
touch  with  the  Association  affairs,  and  it.  would 
be  of  real  value  to  me  if  you  would  explain  just 
what  you  Ifed  in  mind. 

The  full  text  of  the  sentence  especially  re- 
ferred to  by  our  friend  was:  "The  work  that 
has  been  done  [during  the  last  three  or  four 
years]  has  been  of  the  highest  order  of  its  kind ; 
but  it  transpires  that  the  initial  actuating  impulse 
was  of  questionable  wisdom — at  least  now  many 
believe."  This  actuating  impulse  which  is  now 
considered  by  many  to  have  been  of  doubtful 
wisdom  was  that  resulting  from  the  admission 
into  the  deliberations  of  the  Association  of  the 
idea  of  "getting  at  the  truth  about  coffee"  and  of 
inaugurating  an  advertising  campaign  based  upon 
"coffee  research."  In  its  detached  position,  The 
Spice  Mill  has  been  the  recipient  of  a  multitude 
of  opinions,  direct  and  indirect;  and  in  as- 
serting that  it  was  a  mistake  upon  the  part  of 
the  Association  to  give  heed  to  this  idea,  we  arc 


giving  expression  to  a  conviction  long  resident 
in  our  mind,  based  upon  our  own  powers  of  rea- 
soning as  well  as  upon  those  of  many  honest 
thinkers  in  the  coffee  trade.  There  has  never 
been  any  real  call  upon  the  coffee  trade  to  in- 
vestigate coffee.  Because  somebody  figured  out 
in  his  mind  that  he  could  make  money  by  manu- 
facturing a  substance  that,  when  boiled  with 
water,  would  produce  a  brown  liquid  whiclr  would 
be  drunk  at  meals  in  lieu  of  coffee  by  a  per- 
centage of  the  population,  and  because  his 
scheme,  starting  very  small— we  believe  in  a  little 
shack — developed,  through  business  genius,  into 
a  very  large  affair  with  a  great  advertising  de- 
partment, and  because  one  of  the  advertising 
motifs  in  the  development  of  this  enterprise  was 
to  accuse  coffee  of  possessing  harmful  properties, 
we  have  never  believed  that  the  coffee  trade 
should  "take  up  the  cudgels"  for  coffee  or  en- 
deavor, after  the  centuries  of  universal  use  of 
coffee  by  the  peoples  of  the  world,  to  find  the 
raison  d'etre  for  the  existence  of  the  coffee  trade, 
which  would,  in  reality,  be  the  object  of  the  "get- 
ting at  the  truth  about  coffee"  idea,  logically  car- 
ried out. 

These  are  the  convictions  we  had  in  mind 
when  we  wrote  the  "Impression"  for  the  Decem- 
ber Spice  Mill.  We  have  expressed  them  in 
one  way  or  another  in  previous  issues.  The 
Spice  Mill,  with  this  number,  begins  its  40th 
year  of  continuous  publication,  with  its  heart 
whole  in  its  love  for  and  devotion  to  the  coffee 
trade;  and  it  will  continue  its  policy  of  exercis- 
ing its  high  privilege  of  showing  the  way  to  bet- 
terment to  the  trade  it  loves  and  to  which  it  is 
devoted. 
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LATEST  MAIL  NEWS  FROM  BRAZIL 

(By  Special  Correspondent  to  Simmons'  Spice 
Mill) 

Rio  OB  Janeiid,  Dec.  10.— Our  coflFee  market 
in  Rio  seems  to  have  made  up  its  mmd  to  fix 
the  price  of  coffee  and  fdr  week«  the  pric*  for 
Rio  7s  has  been  9$500-9$600,  aod  we  cannot  get 
it  to  move.  The  cause  is  the  scarcity  of  this 
grade  of  cofiFee,  and  if  one  were  forced  to  buy 
10,000  bags  of  7s  in  Rio,  I  really  think  it  would 
take  some  days  to  do  so.  In  Santos,  the  low 
coffees  are  tftarce  ako  and  the  demand  in  the 
two  markets  for  all  countries  runs  on  the  low 
grades. 

In  Rio,  n.  8  has  been  sold  with  a  difference 
of  about  10  points  only  from  n.  7  and  n.  9  fetches 
about  the  same  price  as  n.  8.  In  the  northern 
ports  of  Brazil,  the  low  grades  of  coffees  are 
consumed  and,  this  season,  no  busineM  of  im- 
portance can  be  done  in  Rio  except  by  some 
German  firms  who  cannot  work  in  Europe  and 
who,  for  the  United  States,  can  ship  only  on 
Lloyd  Brazileiro  steamers  and  some  other 
neutral  steamers. 

This  season  the  demand  for  coffee  has  been 
smaller,  as  the  Scandinavian  markets  are  miss- 
ing. Exporters  in  general  have  exported  on  a 
very  large  scale  chiefly  brown  beans  (mulatinhos) 
and  whites,  but  some  thousands  of  bags  of 
black  beans  have  been  shipped  to  Havre  and 
Marseilles.  The  prices  ran  up  from  8$500  per 
bag  to  22$000  per  bag,  last  week.  The  new  crop 
of  beans  will  begin  in  February  and  it  is  re- 
ported to  be  a  large  one,  about  14,000,000  bags. 
The  prices  paid  in  Havre  and  Marseilles  have 
been  from  62  francs  to  77  francs  per  100  kilos 
for  mulatinhos;  for  blacks  from  62  francs  to 
72  francs ;  and  whites,  which  are  most  in  demand, 
82  francs  at  the  start  and  reaching  107  francs. 
These  prices  are  GIF  Havre  or  Marseilles. 

The  reports  from  the  interior  seem  to  confirm 
my  previsions  and  I  think  that  the  crop  will 
give  for  export  next  season  about  14,000,000 
bags  in  S.  Paulo;  Rio  is  not  yet  fully  known, 
but  I  think  that  it  will  have  for  export  about 
4,500,000  bags. 

The  scarcity  of  steamers  for  the  French  ports 
is  hampering  business  now  and  the  increase  of 
the  war  risks  in  the  Atlantic  and  Mediterranean 
is  very  high  and  insurance,  at  times,  difiicult  to 
obtain. 


OF 


DATES     OF     ANNUAL    CONVENTION 
NATIONAL  RETAIL  GROCERS 

At  the  recent  meeting  in  dicago  of  the  execu- 
tive board  of  the  National  Retail  Grocers'  Asso- 
ciation, the  dates  of  the  next  annual  convention, 
to  be  held  in  Toledo,  0.,  were  decided  as  May 
21,  22,  23  and  24,  1917. 


ACTIVITIES  OF  NATIONAL  COFFEE  ROAST- 
ERS'  ASSOCIATION 

T  J  NDER  date  of  Dec.  12,  the  association  sent 
^  two  circulars  to  the  membership,  signed  by 
Geo.  W.  Toms,  secretary,  and  approved  by 
Frank  R.  Seelye,  president.  The  circulars  were 
dated  from  the  office  of  the  president,  207  E, 
Grand  Ave.,  Chicago.  One  is  devoted  to  the 
N.  C.  R.  A.  coffee  mill,  and  the  other  to  the  edu- 
cational exhibit  box,  which  was  described  in  Thb 
Spice  Mill  for  December,  in  connection  with  the 
report  of  Edward  Aborn,  chairman  of  the  Com- 
mittee on  Better  Coffee  Making. 
,  Secretary  Toms  who,  as  reported  in  Thb 
Spice  Mill  for  November,  met  with  a  very  seri- 
ous accident  at  Bryn  Mawr,  Pa.,  necessitating 
the  amputation  of  a  part  of  a  foot,  returned  to 
his  office  on  Jan.  4  in  good  condition  to  resume 
his  secretarial  duties.  Mr.  Toms,  since  his  re- 
turn to  his  desk,  has  been  the  recipient'  of  many 
and  hearty  congratulations  upon  his  recovery. 


SOME  THOUGHTS  BY  RICHARD  BALZAC 

Keener  competition,  increase  of  business  and 
new  methods  of  distribution  require  clear  heads 
that  generate  and  develop  ideas  with  clock-like 
precision  and  truth.  Inflaming  alcoholic  bever- 
ages are  being  eschewed  rigorously,  for  reasons 
of  expediency  as  well  as  ethics.  Nothing  takes 
the  place  of  an  aromatic,  succulent  cup  of  cof- 
fee. Steadily,  as  the  sparks  fly  upwards,  the 
whiskey-drinking  and  beer-swilling  communities 
must  perforce  go  the  way  of  the  flesh.  Coffee  is 
the  triumphant  St.  George  which  is  downing  the 
dragon  Alcohol.  Age  cannot  wither  nor 
custom  stale  the  ineffable  exquisiteness  of  a 
steaming,  redolent  cup  of  Medellin  or  Manizales. 

Richard  Balzac. 


CHARLES  E.  MAC  KUSICK  RETIRES  FROM 
W.  S.  QUINSY  CO. 

On  Dec.  11,  1916,  Charles  E.  MacKusick  pre- 
sented his  resignation  to  the  W.  S.  Quinby  Co., 
Boston,  Mass.,  thereby  terminating  18  years  of 
loyal  service  to  that  well-known  and  popular  con- 
cern. During  the  last  six  years  of  Mr.  MacKu- 
sick's  association  with  that  house  he  was  a  stock- 
holder and  director.  Mr.  MacKusick  announces 
that  he  will  continue  in  the  tea  and  coffee  busi- 
ness after  he  has  readjusted  his  affairs.  Mr. 
MacKusick  is  a  bright,  enthusiastic,  high-grade 
yotmg  man,  possessing  a  thorough  knowledge  of 
the  coffee  business  and  having  a  host  of  friends 
who  hold  him  in  the  highest  esteem.  The  news 
of  his  definite  future  business  affiliations  are 
awaited  with  considerable  interest 
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NEWS  NOTES  OF  THE  TRADE 


Happenings    of    the    Month 


IMPROVEMENTS,  EXTENSIONS,  CHANGES 

The  spice  importing  firm  of  Old  &  Wallace, 
80  Wall  St.,  New  York,  have  been  incorporated 
as  Old  &  Wallace,  Inc.;  capital  stock,  $100,000. 
W.  H.  Cook,  L.  Wallace  and  B.  H.  Old. 

J.  M.  McCracken  Co.,  wholesale  teas,  coflFees 
and  cocoa,  Boston,  Mass.,  have  leased  for  a  term 
of  years  the  entire  building  adjoining  their  old 
quarters  at  200  Milk  St.,  and  their  address  is  now 
200-204  Milk  St. 

W.  H.  Harris  Grocery  Co.,  Richmond,  Va., 
have  let  contract  for  warehouse;  6  stories;  rein- 
forced concrete ;  80  x  134  feet ;  .Barrett  specifica- 
tion roof;  Kuhns  cantelever  slab  floor  construc- 
tion ;  2  freight  elevators ;  cost  $70,000. 

John  Halpin,  doing  business  in  tea,  coffee  and 
rice  at  217  Third  Ave.,  Pittsburgh,  Pa.,  has 
arranged  for  the  installation  of  coffee  roasting 
machinery.  The  apparatus  selected  is  a  No.  6 
Burns  outfit  of  1-bag  capacity,  with  revolving 
cooler  and  stoner. 

Coffee  grinding  equipment  recently  installed 
by  Geo.  Giatrou  Co.,  727  Bolivar  Road,  Qeveland, 
O.,  includes  a  No.  11  Burns  mill  for  ordinary 
work  and  a  Challenge  pulverizer  for  powdering 
coffee  as  desired  by  many  Greek  clients  of  this 
concern. 

Keil  Grocery  Co.,  wholesalers,  Billings,  Mont., 
are  installing  a  plant  for  doing  their  own  coffee 
roasting  work.  The  equipment  includes  a  2-bag 
Jubilee  roaster  with  a  shelf  cooler  and  stoner 
having  flexible  cooler  arm,  and  a  No.  1  Burns 
granulator  with  chaff  remover. 

Arnold  &  Aborn,  coffee  roasters  and  tea  mer- 
chants, 39  Old  Slip,  New  York,  have  taken  over 
the  old  coffee,  tea  and  spice  business  of  H.  H. 
Palmer  &  Co.,  including  their  brands,  selling 
force,  etc.  C.  L.  Cleveland,  who  has  been  the 
manager  of  the  H.  H.  Palmer  &  Co.  business, 
goes  into  the  organization  of  Arnold  &  Aborn. 

The  coffee  roasting  plant  of  J.  Zinsmeister  & 
Sons,  Louisville*  Ky.,  is  considered  as  efficiently 
managed  as  any  invthe  country  and  every  detail 
of  equipment  is  carefully  studied.  A  recent  addi- 
tion to  this  plant  is  a  No.  14  Burns  sifter,  with 
motor  mounted  on  the  frame  of  the  machine  for 
special  separating  of  coffee  into  two  accurate 
•grades. 

The  use  of  increased  equipment  for  grinding 


coffee  is  an  interesting  feature  of  Arbudde  Bros.' 
operations.  In  their  Brooklyn  mill  another  of 
the  large  No.  5  Burns  granulators  was  recently 
installed,  making  the  sixth  of  these  machines 
in  operation  there  besides  some  of  smaller  ca- 
pacity. In  the  Arbuckle  plant  in  Chicago  another 
No.  1  Bums  granulator  with  chaff  remover  has 
btely  been  added  to  the  three  previously  used. 

A  contract  has  just  been  closed  by  which  a 
five-story  and  basement  building,  100  x  100,  at 
419  to  429  W.  Ohio  St.,  Chicago,  will  be  con- 
structed for  the  occupancy  of  Bell,  Conrad  &  Co., 
coffee  roasters.  This  is  another  of  the  big  con- 
cerns in  the  wholesale  grocery  trade  moving  over 
to  the  North  Side  because  of  the  changes  in  what 
was  formerly  the  wholesale  section  of  the  pres- 
ent retail  district. 

Manning  &  Co.,  1519  Pike  Place,  Seattle, 
Wash.,  are  about  to  open  a  branch  store  in 
Everett,  Wash.,  at  1612  Hewett  Ave.,  with  com- 
plete equipment  for  coffee  roasting.  This 
will  be  a  No.  7  Bums  outfit  with  revolving 
cooler  and  stoner,  the  same  as  has  been  used  in 
the  Manning  store  in  Portland,  Ore.,  for  some 
years.  W.  W.  Manning  is  widely  known  as  a 
close  student  of  coffee,  having  visited  roasting 
establishments  in  various  parts  of  the  country 
to  confer  on  methods  for  obtaining  highest  cup 
quality. 

The  coffee  roasting  department  which  was  in- 
augurated two  years  ago  by  Sehon,  Stevenson  & 
Co.,  wholesale  grocers,  Huntington,  W.  Va.,  has 
proved  highly  successful.  Another  Jubilee  roaster 
will  soon  be  installed,  with  cooler  and  stoner 
having  flexible  cooler  arm,  duplicating  the  orig- 
inal roasting  equipment;  also  an  additional 
No.  I  Burns  granulator  with  chaff  remover  and 
a  Challenge  pulverizer.  Particular  success  has 
been  made  with  "steel  cut'*  coffee,  which  forms 
a  large  part  of  the  concern's  output. 

Probably  the  oldest  coffee  roasting  establish- 
ment in  New  York  which  has  continued  in  one 
location  is  that  of  the  Eppens,  Smith  Co.  at 
Warren  and  Washington  Sts.,  which  was  orig- 
inally known  as  the  Globe  Mills.  The  present 
building  was  erected  on  the  site  of  the  old  one, 
fifteen  years  ago,  at  which  time  a  complete  new 
plant  for  coffee  roasting,  etc.,  was  installed. 
Changes  are  now  being  made  so  that  the  line  of 
eight  No.  I  Burns  roasters  can  be  increased  to 
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THE  "BRIGHTWOOD** 

IS  THE  ONLY  CARTON  MACHINE 

1— automatically  feeding  from  a  pile  of  flat  aheets. 
2— folding  the  cardboard  lengthways  of  the  package. 
3-aaTlng  your  carton-maker  one  procesa. 

THESE  EXCLUSIVE  FEATURES 

1— aaTe  labor,  thus  reducing  your  payroll.   • 

2— sare  sealing  one  end  of  the  carton,  making   a 

tighter  package. 
3— reduce  the  first  cost  of  your  cartons,  enough  to 

pay  your  operator. 


Among  several  hundred  satisfied  users, 

four  of  our  customers  own  53  **Bright- 

woods."     Many   of    these   machines   have 

been    in    constant   use    for    more    than  ten 

years,  and  are  still  giving  good  service. 

SOLD— NOT   LEASED.     YOU    GET    WHAT  YOU  PAY  FOR 


CAN    YOU    AFFORD    TO    BE    WITHOUT    IT  ? 

National  Packaging  Machinery  Co. 

Automatic  Carton,  Weighing  and  Sealing  Machines 
172-186  Green  St,  Jamaica  Plain  BOSTON,  MASS. 


When  writing  to  Advertitert,  please  meatioii  Ths  Spicx  Miix. 
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ten-  These  machines  have  revolving  coolers  hung 
to  the  ceiling  underneath  and  the  same  system 
will  be  followed  in  the  new  installation.  This 
enlargement  of  the  roasting  room  makes  neces- 
sary the  removal  and  rearrangement  of  the  coffee 
grinding  department  and  the  placing  of  several 
new  electric  motors. 

The  equipment  of  the  new  Eastern  head« 
quarters  of  the  Jewel  Tea  Co.  is  now  under  way. 
On  the  first  day  of  the  year,  the  company  took 
possession  of  the  big  concrete  building  which 
has  been  erected  for  them  by  the  Stevens  estate 
in  Hoboken,  N.  J.,  with  water  front  facilities 
on  the  Hudson  River,  almost  directly  opposite 
23d  St.,  New  York.  The  building  is  100  by  230 
feet  and  twelve  stories  high.  Floor  openings 
and  other  building  details  have  been  arranged 
to  suit  the  different  machines  and  the  connect- 
ing bucket  elevators,  bins  and  piping,  all  carefully 
planned  for  the  various  manufacturing  depart- 
ments. All  the  machinery  plans  were  mdde  b>; 
Jabez  Burns  &  Sons,  not  only  for  coffee  toasting^ 
but  for  all  the  other  manufacturing  operations. 
The  plant  includes  many  interesting  features  and 
we  hope  to  have  an  opportunity  of  esqpj^ing 
some  of  them  in  detail  in  a  later  issue.  The 
size  of  the  roasting  equipnlent  is  indicated  by 
the  fact  that  it  will  contain  forty-eighi  !Ko.  1 
Bums  roasters. 

One  of  the  growing  concerns  of  Los  Angeles, 
Cal.,  the  Joannes  Bros.  Co.,  have  started  at 
Traction  and  Hewitt  Sts.  a  fireproof  building 
of  modern  construction  ^^nd  appoinJn\ent  for  the 
housing  of  their  expanding  business.  The  new 
home  of  the  "Ben  Hur"  coffee  and  spice  prod- 
ucts will  contain  more  than  double  the  space 
of  the  structure  at  819  E.  1st  St,  now  occupied 
by  the  firm.  The  building .  will  cover  a  grouod 
area  of  7S  x  140  feet  and  .will  be  five  stories* 
high  above  a  full  basement  It  .will  have  rein- 
forced concrete  walls  and  floors  and  will  be  at« 
tractivcly  faced  with  brick.  The  mairt  entrance 
will  be  on  Traction  St.,  the- shipping  entrances 
being  on  Hewitt.  Ample  spur  trackage  facilM^ 
are  provided  at  the  reat  of  the*  property.  'The 
building  will  be  completely  equipped  for  the 
roasting  and  milling  of  coffee  and  spices,  as  well 
as  for  shipping  and  wholesaling.  A  large  part 
of  the  equipment  will  be  new.  The  Joannes 
Bros.  Co.  went  to  Los  Angeles  seven  years  ago 
from  Wisconsin.  C,  E.  Joannes,  senior  mem- 
ber, has  been  in  the  coffee  and  spice  business  for 
over  45  years. 

Plans  and  specifications  fpr  the  home  of  the 
Pacific  Coast  Grocery  Co.,  Fresno,  Cal,  a  new 
wholesale  firm  organized  to  enter  the  San  Joa- 
quin valley,  have  about  been  completed.    Ground 


will  be  broken  at  Ventura  and  P  Sts.  some  time 
this  mopth  for  the  structure.  The  building  and 
equipment  will  represent  an  expenditure  of  about 
$100,000.  In  addition  to  carrying  a  supply  of 
groceries,  the  new  company  will  also  have  a  com- 
plete woodenware  department,  cigar  and  tobacco 
department,  as  well  as  a  modem  coffee  roasting 
plant.  The  company  will  roast,  blend  and  grind 
their  own  coffee.  W.  B.  Wellman,  president  of 
the  WcUman,  Peck  &  Co^  San  Francisco^  is 
president  of  the  new  company,  and  William  G. 
Alexander,  president  of  the  Keystone  Co.,  San 
Jose,  is  vice-president.  R.  B.  Bain  is  secretary. 
Mr.  Bain  will  also  be  in  charge  of  the  coffee  de- 
partment. The  main  building  will  hp  of  brick 
constructure  and  will  be  133  feet  on  Ventura  St. 
and  will  have  a  depth  of  200  feet  on  P  St.,  be- 
sides a  building  75  by  133  feet  for  loading  shed 
and  garage.  The  main  building  will  be  one  story 
and  a  basement,  excepting  at  the  comer,  where 
there  wiU.be  two  stories.  This  will  make  room 
.for  the  madiinery  that  will  be  used  in  the  coffee 
department  The  structure  is  designed  so  that 
a  second  floor  may  be  added,  which  would  meas- 
ure 150  ht  175  feet  and  enclose  the  spur  track. 
The  spur* trade  i^ill  accommodate,  ten  freight 
cars. 

NEW  ENTERPRISES 

C.  R.  Pate  has  organized  a  new  company  at 
Newport,  Ark.,  as  the  Pate  Wholesale  Grocery 
Co.    John  Foote  is  associated  with  h}m. 

National  Coffee  Corporation,  IndianapoIif»» 
Ind*,  have  been  incorporated ;  capital  stocky 
$150,000;  coffees  and  spices.  Directors:  C,  H^ 
Apple,  J.  E.  Maple,  E.  F.  McCoy. 

The  I^ovldence  Food  &  Products  Co.,  t^rovi- 
dehce,  R.  I.,  have  been  incorporated;  $20,000; 
W^ltei'  H.  Stevens,  Qeorge  E.  Evans,  Albert  J. 
Scott,  all  of  Providence;  wholesale  grocery  busi- 
ness. 

The  Fountain  Gty  Wholesale  Grocery  Co. 
have  been  organized  at  Siloam  Springs,  Ark., 
by  F.  H.'Lane,  F.  M.  HoHon  and  Albert  iL 
More.  "They  have  taken  over  the  whole  business 
of  F,  H.  Lane. 

F'rank  Shannon  on  Jan.  3  started  in  the  cof- 
fee business  in  Room  7,  120  Front  St.,  New 
York.  He  is  a  brother  of  P.  J.  Shannon,  of  pl  Jf. 
Shannon  &  Co.,  the  well-known  coffee  mer- 
chants, 110  Front  St. 

The  Williams  Co.,  Greenville,  S.  C,  capital 
$a50jODa  -haye.  organisjed  v*h.ij;  Hmboa  WH-^ 
liams,  president;-  A.,  L.  MiUl.  vice-fvevident ;  T. 
C.  Gower,  treasurer;  continue  and  enlarge  ;e^ 
tablished  plant  manufacturing  yan^  nuts,  flakel» 
etc 

Walter  H.  Siegfried;  Ernest  Schriiidt,  C  R 
Grahn  and  John  Siegfried  (Japan)  have  formed 
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a  corporation  under  the  name  of  Siegfried- 
Schmidt  Company  for  the  importation  and  ex- 
portation  of  teas.  The  offices  are  at  326  W. 
Madison  St.,  Chicago. 

A  new  concern,  to  be  Jcnown  as  the  Progress 
Coflfee  Co.,  has  been  started  at  581  Essex  St., 
Lawrence,  Mass,  Roasting  operations  will  be 
carried  on  in  a  half -bag  Burns  outfit,  and  fine 
grinding  will  be  done  with  a  Challenge  pul- 
verizer, this  concern  specializing  in  goods  for 
Greek  trade. 

Howard  E.  Mailler,  for  11  years  with  Charles 
F.  Blak^,  green  coffee  jobber.  New  Y9''^»  ^md 
well  known  as  street  salesman  for  that  house, 
started  the  first  of  the  year  in  business  for 
himself,  wtth  office  at  85  Front  St.  He  will 
make  a  specialty  of  Santos  and  Bourbons.  Mr. 
Mailler  is  a  pleasing  and  capable  young  man 
and  seems  to  have  the  equipment  for  success. 


PATENTED      FILLER      IN      CONJUNCTION 
WITH  AUTOMATIC  SCALE 

THE  Hires  Condensed  Milk  Co.,  Philadelphia, 
-Pk.,  recently  ordered  from  the  American 
Machinery  Co.,  Philadelphia,  Pa.,  one  of  their 
patented  HHers,  which  has  now  been  installed 
and  has  given  great  satisfaction.     This  machine 


was  specially  designed  for  measuring  or  weigh- 
ing the  company's  one-ounce  packages  of  "Choc- 
o-Ia,"  which  Work  they  had  been  previously  do- 
ing by  hand.  The  machine  has  reduced  by  over 
50  per  cent,  the  cost  of  hand  weighing  and  fill- 
ing, as  it  requires  only  one  operator  to  weigh 
and  fill  30  packages  per  minute.  This  work,  the 
company  say,  has  never  been  successfully  done 
before  and  the  Hires  Condensed  Milk  Co.  arc 
so  well  pleased  with  their  new  machine  that 
they  will  be  glad  to  show  it  in  operation  to  any 
one  who  may  be  able  to  use  a  similar  machine. 
They  anticipate  installing  six  or  eight  more  of 
these  fillers  in  the  near  future. 

The  American  Machinery  Co.  have  lately  in- 
stalled their  Model  "B'*  scale  in  combination 
with  their  patented  filler  at  the  plant  of  G.  Ceri- 
belli  &  Co.,  570  West  Broadway,  New  York. 
The  equipment  is  used  for  accurately  weighing 
and  filling  the  firm's  effervescent  preparation, 
somewhat  similar  to  Bromo  Seltzer,  into  ^,  ^ 
and  1  pound  bottles  which  have  very  small 
necks,  the  output  with  one  operator  being  from 
20  to  30  bottles  per  minute. 

This  patented  filler  is  a  unique  device  which 
allows  the  goods,  after  being  accurately  weighed 
by  the  automatic  scale,  to  be  filled  into  the 
bottles. 
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PERSONAL  IT  lES 


Chas.  B.  Smith,  of  Smitli  &  Horton  Co.,  War- 
ren, Pa.,  was  in  the  New  York  coffee  markets 
last  week. 

R.  A.  Yerkes,  the  well-known  coffee  broker, 
of  Seattle,  Wash.,  has  been  a  recent  visitor  to 
the  New  York  coffee  market 

Carl  Julius  Upmann  on  Jan.  2  was  admitted 
to  partnership  in  the  firm  of  Gontard  &  Co., 
coffee  importers,  96  Water  St.,  New  York. 

J.  B.  Sinnott,  well  known  in  the  coffee  busi- 
ness in  New  Orleans,  has  now  a  coffee  and  gen- 
eral brokerage  agency  at  320  Board  of  Trade 
Arcade,  that  city. 

W.  H.  Malkin,  of  W.  H.  Malkin  &  Co.,  Van- 
couver, B.  C,  recently  returned  from  three 
months  in  England.  He  passed  through  New 
York,  en  route  to  the  Pacific  Coast. 

The  New  York  Herald  of  Dec.  8  reported 
that  Hermann  Sielcken,  of  Crossman  &  Sielcken, 
coffee  importers,  New  York,  has  given  $250,000 
to  German  relief  funds.  Mr.  Sielcken  is  at 
present  en  his  estate  in  Baden-Baden. 

For  the  first  time  since  his  illness  Peter 
Kearney,  of  Kearney  Bros.,  tea  merchants,  Mon-' 
treal,  was  able  this  season  to  spend  Christmas 
and  New,  Year  holidays  in  the  Adirondacks. 
This  further  sign  of  his  steady  progress  toward 
recovery  is  welcomed  by  many  friends  in  busi- 
ness circles. 

F.  H.  Little,  sales  manager  for  Marston  & 
Martin,  merchandise  and  produce  brokers,  Los 
Angeles,  Cal.,  resigned  his  position,  effective 
Jan.  1,  to  become  associated  with  John  C.  Sieg- 
fried .&  Co.,  large  San  Francisco  importers  of 
Oriental  merchandise.  Through  his  connection 
with  the  East  Asiatic  Steamship  Co.,  Mr.  Little 
has  specialized  on  Oriental  food  products  for 
several  years. 


CHIOORINE 

BETTER  THAN 

GRANULATED    CHICORY 

FINE  FLAVOR      UNIFORM  COLOR 
ALWAYS  CRISP 

xoo  LB.  NEW  SACKS.  F.O.B.  N.  Y. 
a  Parti  Wheat  and  i  Part  Chicory. 

FLOTO    CHICORINE    CO. 

BROOKLYN,  N.  Y. 

les  A 1M  UfilOfi  Av«.  79  A  SI  Alfi«ll«  St. 


Col.  Charles  R.  Banks,  tea  broker,  87  Front 
St.,  New  York,  has  recently  returned  from  an 
enjoyable  visit  to  Detroit,  Toledo  and  Buffalo, 
where  many  old  friends  in  the  tea  trade  gave 
him  a  hearty  welcome.  In  commenting  on  the 
trade  in  those  cities,  the  Colonel  says:  "Many 
nearby  and  Eastern  merchants  would  do  well  to 
study  the  progressive  methods  of  the  merchants 
of  those  cities  and  their  happy  way  of  obtain- 
ing good  results." 

W.  J.  Roberts  has  been  appointed  tp  the  Ca- 
nadian agency  of  W.  R.  Grace  &  Co.,  of  New 
York,  importers  and  exporters  of  teas,  coffees, 
spices,  and  many  other  lines.  For  the  past 
nine  or  ten  years  Mr.  Roberts  has  been  with 
W.  H.  Halford,  of  Furuya  &  Nishimura,  tea 
importers,  Montreal,  and  besides  being  popular 
in  a  wide  business  circle,  he  is  regarded  as  an 
efficient  man  in  his  line.  As  representative  of 
Grace  &  Co.  he  has  offices  in  the  Lewis  Build- 
ing, Montreal. 

The  Atlanta  (Ga.)  Constitution  of  Dec.  31 
contained  the  portraits  of  C.  C.  Ray  and  C.  D. 
Lifsey,  who,  as  Ray  &  Lifsey,  specialty  sales- 
men, have  built  a  big  business  in  Atlanta.  Their 
offices  are  in  the  Austell  Building,  and  among  the 
manufacturers  whom  they  represent  are:  Frank 
Tea  &  Spice  Co.,  Cincinnati,  "Dove"  brand  prod- 
ucts; Ralph  Goldsmith  Co.,  New  Orleans,  **Dom- 
ino"  rice;  Southern  Macaroni  Co.,  "Justice"  and 
"Luxury"  macaroni;  Waukesha  Pure  Food  Co., 
Waukesha.  Wis..  "Jiffy-Jell." 

H.  L  Smith,  with  Joannes  Bros.  Co.,  Green 
Bay,  Wis.,  was  recently  on  a  vacation  trip  to 
New  York,  making  his  headquarters  with  and 
being  entertained  by  the  brokers  of  his  house» 
Wm.  H.osmer  Bennett  &  Son,  101  Wall  St  On 
Jan.  2  Mr.  Smith,  accompanied  by  Mr.  Bennett, 
Sr.,  called  at  The  Spice  Mill  office.  Mr.  Smith, 
is  a  bright  and  exceptionally  capable  young  man, 
having  charge  of  the  important  lines — coffee, 
sugar,  spices,  extracts,  syrup,  molasses — for  his 
house,  one  of  the  largest  of  their  class  in  their 
territory  and,  perhaps,  the  oldest,  being  estab- 
lished over  70  years. 

J.  J.  Slechta,  for  five  years  agent  in  this 
country  for  the  Lloyd  Brazileiro,  the  national 
shipping  company  of  Brazil,  tendered  his  resig- 
nation from  that  position,  to  become  effective  on 
Jan.  1.  He  has  become  associated  with  Holt  & 
Co.,  flour  merchants.  Mr.  Slechta  said  that  he 
had  been  desirous  for  some  time  of  severing 
his  relations  with  the  Lloyd  Brazileiro  and  had 
submitted  his  resignation  on  two  previous  oc- 
casions, the  first  time  a  little  more  than  a  year 
ago.  He  remained  as  agent  at  the  request  of 
the  company,  but  decided  finally  to  abandon  his 
connection  with  the  line. 
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NEW   CORPORATION  BUY    OUT  WILUAM 
B.  HARRIS  CO. 

The  business  and  coffee  roasting  plant  of  Wil- 
liam B.  Harris  Co.,  65  Front  St.,  New  York,  have 
been  sold  out  complete  to  Schweitzer,  Spitzer  & 
Co.,  Inc.,  a  new  corporation,  possession  being 
taken  on  Jan.  2,  1917.  The  officers  of  the  new 
company  are :  President,  H.  H.  Piesen,  described 
as  a  capitalist;  vice-president,  A.  L.  Spitzer,  for 
20  years  with  B.  Fischer  &  Co. ;  treasurer,  E.  J. 
Schweitzer,  for  17  years  in  the  wholesale  coffee 
business.  Schweitzer,  Spitzer  &  Co.,  Inc.,  who 
succeed  Schweitzer  Coffee  Co.,  not  only  acquire 
the  business  and  plant  of  William  B.  Harris  Co., 
but  also  Porto  Rico  Coffee  Co.  and  Antilles  Cof- 
fee Co.,  subsidiary  companies  to  William  B.  Har- 
ris Co.  The  business  to  be  prosecuted  will  be 
the  wholesale  dealing  in  coffee,  tea,  spices  and 
rice,  roasting  for  the  trade  and  packing  under 
private  labels.  Mr.  Harris  is  said  to  be  retir- 
ing entirely  from  the  coffee  business,  while  Mr. 
Marsh,  secretary  of  William  B.  Harris  Co.,  re- 
mains as  one  of  the  active  managers  of  Schweit- 
zer, Spitzer  &  Co. 


YOUNG  St  GRIFFIN  COFFEE  CO.'S  REPRE- 
SENTATIVES MEET 

Young  &  Griffin  Coffee  Co.,  Inc.,  importers, 
jobbers  and  roasters  of  coffee,  offices  97  Water 
St.,  New  York,  and  plant  at  191-197  Van  Brunt 
St.,  Brooklyn,  held  a  meeting  of  their  represen- 
tatives toward  the  end  of  the  year  for  the  plan- 
ning of  the  1917  campaign.  Among  those  pres- 
ent at  the  meeting  were:  Chas.  V.  Durr,  of 
Huntington,  who  has  charge  of  the  West  Vir- 
ginia field ;  Roy  W.  Reed,  of  Portland,  in  charge 
of  the  Maine,  New  Hampshire  and  Vermont  ter- 
ritory; Martin  Tonnesen,  of  Brooklyn,  general 
representative  to  the  jobbing  trade;  L.  J.  Diehl, 
who  covers  Pennsylvania. 

C.  W.  Griffin,  president,  left  toward  the  end 
of  December  on  a  business  trip  to  important 
Southern  cities,  such  as  Atlanta,  Chattanooga 
and  Knoxville. 


The  Great  Southern  Coffee  &  Spice  Co.,  com- 
posed mainly  of  Lexington  and  Frankford,  Ky., 
parties,  have  been  incorporated  at  Lexington, 
with  capital  $50,000,  to  do  a  general  jobbing  and 
retail  business.  The  stockholders  elected,  the  fol- 
lowing officers:  Charles  F.  Ward,  Lexington, 
president;  George  W.  Stone,  Frankford,  secre- 
tary-treasurer, and  Charles  F.  Ward,  George  W. 
Stone,  J.  S.  Darnall,  J.  M.  Hurst,  J.  Albert  Kal- 
ternbum,  F.  B.  Ward  and  L.  A.  Johnson,  mem- 
bers board  of  directors.  The  new  firm  are  tem- 
porarily located  on  Vine  St.,  but  expect  to  begin 
the  erection  of  a  new  business  house  at  once, 
which  they  will  occupy  in  the  Spring. 


Fire  at  Athletic  Tea  Co.,  St.  Louis,  Mo. 

FIRES 

A  spectacular  fire  on  the  coldest  night  of  the 
season  destroyed,  the  night  of  Dec.  21,  thousands 
of  pounds  of  tea,  coffee,  sugar,  spices  and  nuts  in 
the  six-story  building  of  the  Athletic  Tea  Co., 
709-11  Lucas  Ave.,  St.  Louis,  Mo.  It  created  an 
artificial  snowstorm  which  drifted  high  on  sur- 
rounding sidewalks,  caused  the  shoes  of  firemen 
to  be  frozen  to  the  pavement,  converted  the 
building  into  an  ice  palace,  and  made  it  necessary 
to  use  steam  jets  to  thaw' the  fire  apparatus  from 
its  casing  of  ice.  The  fire  started  at  11.15  p.  m. 
The  interior  of  the  tea  company's  building  was 
wrecked.  Valentine  Vogel,  president  of  the 
Athletic  Tea  Co.,  estimated  the  loss  to  the  com- 
pany's stock  as  $300,000,  and  to  the  building  $50,- 
000.  The  company  will,  it  is  announced,  erect  a 
new  and  better  building,  doing  business  in  tem- 
porary quarters  in  the  meantime.  The  insurance  on 
stock  and  fixtures,  $67,000;  on  building,  $33,000. 

The  business  of  Imperial  Coffee  Co.,  Dock  and 
14th  Sts.,  Richmond,  Va.,  was  burned,  Dec.  21. 
Loss  reported  total.  Insurance  on  stock,  $50,000; 
on  machinery,  $5,000.  It  is  the  opinion  of  the  of- 
ficials of  the  company  that  the  fire  originated 
from  defective  electrical  wiring.  E.  A.  Saunders, 
Jr.,  president  of  the  company,  has  announced  that 
the  plant  will  be  rebuilt,  and  plans  for  a  new 
building  are  under  way.  The  company  have  tem- 
porary offices  in  the  E.  A.  Saunders  Co.  building. 
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MARKET    REVIEWS 


Reviewj   of   the   Markets   for    the    Month   by    Variout   Authorities 


COFFEE 

By  HENRY  NORDLINGER  &  ,C0..  New  York. 
^Written  especially  for  Simmons*  Spics  Mill.) 

New  York,  Jan.  9. — The  coffee  market,  during 
the  past  month,  has  been,  and  will  continqe  to 
be,  considerably  influenced  by  two  important  fac- 
tors from  the  outside: 

The  first  in  importance  of  these  two  factors 
originated  in  the  peace  proposal  made  by  the 
German  authorities  during  the  second  half  of 
last  month.  The  market  is  daily  influenced  by 
either  the  apparent  progress  made  in  the  direc* 
tion  of  peace  or  the  reverse.  There  is  no  doubt 
that  as  soon  as  the  first  definite  steps  looking  to^ 
ward  peace  have  been  concluded  an  enormous 
demand  for  coffees  for  immediate  sl^lpment  will 
spring  up. 

The  other  important  factor  is  the  necessity  ia 
which  our  Government  is  placed  of  providing  for 
.additional  revenue.  It  has  been  strongly  ut^ed 
that  an  import  duty  be  placed  on  coffee  as  well 
as  on  some  other  articles  which  are  now  entered 
free  of  duty.  The  rate  of  duty  on  coffee  under 
consideration  appears  to  be  3  cents  per  pound. 
The  effect  of  this  discussion  has  naturally  beep 
to  strengthen  our  market,  especially  for  spot 
goods  and  nearby  afloats  and  options.  Sboutd 
this  question  be  publicly  considered  by  Congress, 
or  even  by  the  Committee  on  Ways  and  Means, 
we  will  have  a  considerable  advance  in  the  mar- 
ket, whether  the  duty  be  eventually  imposed  ot 
not,  >        / 

Aside  ^rim' either  of  these  questions,  however, 
the  position  of  coffee  is  stronger  now  than  it  has 
been  for  at  least  a  year  past,  especially  as  far  as 
milds  are  concerned.  Maracaibo  coffees  are  very 
scarce  on  the  spot  and  nearby.  The  Colombian 
crop  has  been  severely  damaged  by  heavy  rains 
and  a  great  portion  of  the  crop  destroyed;  and 
very  little  coffee  can  be  expected  from  Mexico 
for  some  time  to  come  on  account  of  the  known 
conditions  prevailing  there. 
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NEW  YORK  TEA  MARKET 

By  CHARLES  R.  BANKS,  New  York. 
{Written  especially  for  Simicons*  SpxcbMiix.) 

New  York,  Jan.  9.^-The  general  eflFect  of  the 
duty  proposition  in  Washington  has  strengthened 
the  entire  tea  market.  It  is  Impossible  to  give  a 
conclusive  opinion,  or  even  a  reasonably  specula- 
tive one. 

All  grades  of  Ceylons  and  Indias  have  ad« 
vanced.  Desirable  spot  selections  arc  very  scarce. 
The  foreign  market  is  higher  than  our  own.  The 
choice  cup  grades  of  B.  O.  P.,  F.  O.  P.  and  O.  P. 
vary  according  to  their  cup  merits.  Some  Orange 
Pekoes  are  offered  at  27c.  to  28c.  Anythhtg  in 
Pekoes  is  well  worth  25^c,  while  desirable  se-^ 
lections  are  easily  worth  27c:  The  Pekoe  Sous 
offerings  are  limited,  and  it  is  impossible  to  quote 
their  market  value,  as  the  varied  freight  and  in- 
surance rates  have  advanced  materially  and  it  is 
impossible  to  tell  what  a  day  will  bnng  forth. 

The  Formosa  market'  shows  considerable  ac- 
tivity. Desirable  standard  grade  offerings  are 
about  I7c,  while  some  odd  lots,  off  style  and  cup, 
winter  crop,  can  be  bought  at  16>^ 

The  green  tea  market  remains  firm,  as  reported 
in  the  last  issue  of  Thb  Spice  Mill. 

Japans  have  been  bought  freely  when  offered 
at  former  prices.  They  are  now  held  firiti  at  an 
advance.    Standard  grade  is  now  quoted  at  16c. 

It  seems  advisable  for  merchants  to  buy  fre^y 
enough  to  iDeet  their  wants  to  cover  imaginable 
possibilities,  it  will  be  the  aim  of  the  writer  t(% 
sen^  the  readers  of  Trb  SncE  Mill  during  the 
coming  year,  as  in  the  past»  with  facts  Well  worthy 
of  their  careful  consideration. 


SPICES 

By  JOHN  CLARKE  &  CO..  N«w  York. 
(Written  especially  for  Simmqns*  Spice  Mill.) 

New  York,  Jan.  9. — The  market  closes  the  year 
with  chaotic  condition^  generally  prevalent  in  the, 
whole  list  and  prices,  upofi  the  average,  higbeiT. 
than  those  of  a  year  ago. 

Starting  a  year  ago,  the*  market  became  in- 
creasingly active,  with  large  domestic  needs  and  , 
brisk  speculative  trading,  as  the  situation  >in 
ocean  transportation  bec?tme  increasingly  acute 
and  influential.  In  February  ayid  March  of  1916 
the  trading  in  spices,  seeds  and  herbs  was  far 
wider  and  more  active  than  ever  before  known. 
There  was  manifest  over-trading  here  by  dealers; 
the  consequent  liquidation  oi  May,  June  and  July 
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low^M  values  materiaUy,  \mt  all  this  time  Ae 
natural  domestic  consuming  demand  continued 
at  full  tide,  and  as  the  increase  in  consumption 
due  to  the  natural  Autumnal  needs  became  opera- 
tive, prices  in  all  tnarkets  advanced,  most  of 
tiiem  higher  than  last  Winter.  This  process,  of 
course,  was  influenced  and  accelerated  by  the 
great  diminution  of  the  visible  supplies  for  Amer- 
ica, due  mostly  to  crop  shortages  and,  partly,  to 
heavy  buying  in  the  Orient  for  France,  England 
and  Russia,  not  to  speak  of  the  scarcity  of  ship- 
ping and  the  perpendicular  advances  in  ocean 
freight  rates  after  the  moderate  recessions  of 
the  Summer  months. 

At  the  b^inning  of  the  year  1917,  in  which 
the  developments  in  world  politics  are  certain  to 
be  of  so  mcMiientous  a  character,  and  the  conse*^ 
quent  changes  in  values  and  costs  so  abrupt  and 
erratic,  he  would  assume  tremendous  powers  of 
insight  who  would  attempt  to  forecast  even  the 
approximate  trend  for  two  or  three  months 
ahead.  The  possibilities  of  war  are  too  huge,  the 
establishment  of  peace  and  its  effect  on  values 
too  ufxrertain,  to  permit  anything  like  definite 
forecasts*  If  Uicre  were  ample  or  adequate  or 
normal  stsppltes.  of  these  Oriental  i>roducts  in 
sight  for  America,  it  would  be  easier.  These  sup- 
plies are  far  smaller  than  they  were  a  year  ago, 
in  practically  every  article  on  the  list  And  when 
such  scarcity  exists  in  a  country  which  exhibits 
such  continuous  consuming  needs,  it  is  well  to 
consider  what  would  happen  should  more  acute 
delays  and  shprti^iea  oc^jur^-Klelays  and  shortacfes 
that  may  veiy  easily  and  suddenly  supervene  over- 
night and  unheralded. 

So  that,  speaking  mainly  of  the  standard  and 
more  necessary  grades,  such  a^  Pepiper,  Qoves^ 
Nntiinega^  Cassias,  Gingers  and  Mustards,  we  can 
only  repeat  our  recommendation  of  a  year  ago: 
we  believe  that  those  who  make  sure  of  moderate 
supplies  for  their  needs  of  the  next  sixty  to 
ninety  days  will  be  better  served  and  better  off 
than  those  who  shall  depend  on  this  market  and 
its  prospective  receipts' fo<^  the  stuff  they  are  sure 
to  need.  Never  befoi'e  was  it  so  difficult  to  fol- 
low or  to  reflect  the  course  of  the  market  as 
during  1916.  Yet 'we  see  no  prospect  of  more 
stable  conditi6ns  for  months  to  come,  for  the 
achievement  of  that  peace  which  is  almost  cer- 
tain to  come  some  time  in  1917  must  necessarily 
be  attended  by  revulsions  in  values,  readjust- 
ments in  transportation  and  import  and  export 
duties,  and  general  uncertainty  and  unsettlement, 
which  cstnnot  be  less*  acute  or  confusing  than 
what  we  Have  already  experienced. 


.   .  Boston,  ,M«»8.,  Dec.  20,  1916. 

••We    thihk    THE    Spict    Mill    a    grrat    asset    in    our 
businftti." 

The  William  G.  Bell  Company, 
Per  Alfred  \V.  Bell,  Pres. 


(Quoted  from  Dailv  Reports  by  New  York  Coffee 
and  Sugar  Exchange) 

Future  Deliyeriet  of  Raw  Sugar  (as  of  Jan.  8) 

Prices  for 

Rings  and 
Open-       Margins 

ingCalV ^ >  Closing 

Months    , ^ ^11.30  1.00  Prices  Same  Time 

Bid  Asked  A.M.  P.M.  2.45  P.M.  Last  Year 

Jan.    ..4.42  4.44    4.45  4.43  4.37 a 4.38  3.58 a 3.60 

Feb 4.26  4.23  4.18  a  4.19  3.37  a  3.38 

Mar.  ..4.20  4.21    4.20  4.19  4.10 a 4.12  3.37 ;ii 3.^ 

Apr.   ..4.20   ...     4.22  4.21  4.12 a 4.14  3.42 a 3.44 

May   ..423  424    4.23  4.23  4.15  a  4.16  3.47  a  3.49 

June    .4.27  4.29    428  4.28  4.17  a 4.19  3.50  a  3.52 

July    ..4.30  4.31    4.30  4 JO  421  sl 423  3.54 a 3.56 

Aug.    4.314.31  4.22  a  4.24  3.56  a  3.58 

Sept.    .428  4.34    4.32  4.32  424  a  4.26  3.58  a  3.60 

Oct    4.26    4.24  4.24  4.18  a  4.20  3.61  a  3.63 

Nov 4.19  4.19  4.15a4.17  3.64a3.66 

Dec 425    4.14  4.14  4.10  a  420  3.66  a  3.67 


Sales  of  Sugar  in  December 

Months                No.  of  Tons   Highest  Lowest 

January    53,850  4.40  4.02 

February   19,550  4.15  3.79 

March     47,250  4.11  3.78 

April  1,600  4.10  3.80 

May    14,550  4.15  3.80 

June    

July  -...; 2,400  4.14  3.87 

August    ^ 

September  1,950  4.22  3.92 

October    ISO  4.16  3.99 

November   ».*..;.         

December 41,400  479  4.12 


Total    ♦182,700 


*  Record  of  number  of  tons  discontinued  after 
Dec.  16,  1916. 


SAN  FRANCISCO  COFFEE  REPORT 

(Compiled  by  C.  E,  Bickford  &  Co.^  Brokers, 
San  Francisco,  Calif.) 
Total  arrivals  since : 

Bags 

From  Central  America  24,867 

From  Hawaiian  Islands 3.310 

From  Other  Countries  . , 45,009 


Total    73.186 

Total  arrivals  from  Jan.  1  to  Dec.  31,  1917 : 
1917     ; 615^6 

1916    397.852 

1915     383.361 

1914 399,896 

Total  stock  on  Jan.  1,  1917 : 

1917     50.506 

1916    10,382 

1915     6,878 

1914     13,218 

Prices  on  Jan.  1,  1917: 

Extra  Good  Guatemala  12j4 

Good  Unwashed  Salvador  11 

Good  Costa  Rica  12 

Spot  No.  4  Santos  in  New  York lOf^ 

Spot  No.  7  Rio  in  New  York 9^ 
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COFFEE  STATISTICS 


VUiUe  Supply  of  the  World  on  Jan.  1,  1917, 

as  Compiled  from  Figures  Received  from 

E»chenye  Correspondents 

{Quoted   from    Daily    Reports    of   New    York 
Coffee  and  Sugar  Exchange) 

Stocks  Bags 

London   603,755 

Southampton     15,946 

Hamburg    Nil. 

Bremen  Nil. 

Trieste    Nil. 

Antwerp     Nil. 

Netherlands     259.000 

Copenhagen  ♦ 

Havre    2.567,000 

Bordeaux   81.000 

Marseilles    317.995 


Total  Europe  [all  kinds]   3,844.696 

Rio 417,000 

Santos   2.957,000 

Bahia     31,000 

United  States   [Brazil] 1,849,709 

United  States,  other  kmds 675,371 

2,525,080 


AfloeU 


9,774.776 


Afloat  for  U.  S.  from  Brazil 883.000 

Afloat  for  U.  S.  from  Europe 

Afloat  for  U.  S.  from  Java  and  East. . . 
Afloat  for  Europe  from  Java  and  East. 
Afloat  for  Europe  and  North   Africa 

from  Brazil 619,000 

Afloat  for  Europe  from  U.  S 


Total    11276.776 

Against  Dec.  1  11,111,401 


Against  Jan.  1,  1916 10,312,254 

♦Officially  suppressed. 


Brazil  Coffee  in  Stock  and  Afloat  (as  of  Jan.  8) 

Stock  in  New  York  Jan.  6. 1,590.405 

Arrivals — S.S.  Sao  Paulo— Rio...  1,250 
S.S.  Sao  Paulo — Santos  9,550 

10,800 


1,601,205 
Warehouse  deliveries  Jan.  6 22,018 

Stock  in  New  York  Jan.  8 1,579.187 

Stock  in  New  Orleans  273,710 

Arrivals —  


273.710 
Deliveries  Jan.  6 13.182 


Stock  in  United  States  1,839,715 

Afloat  from  Rio  per   Steam  to 

Jan.  6 127,000 

Afloat    from    Rio    per    Sail    to 

Jan.  6  Nil. 


Afloat    Santos    per    Steam    and 

Sail  to  Jan.  6  650.000 

Afloat  Victoria  to  Jan.  6 52,000 

Afloat  Bahia  to  Jan.  6 Nil. 


829,000 


Total    2,668,715 

Same  time  in  1916 2,140,243 

in  1915 1.758,294 

in  1914 1,963,478 


Coffee  Afloat  per  Steamer  from  Santes,  Rie, 
Victoria  and  Bahia  (as  of  Jan.  8) 

Vic- 
Santos       Rio       toria  Bahia 
Nov. 

30-11— Tapajos    ...  47,000     22,000       

Dec. 

4-18— ♦tDakotan   ..  94,000     30,000    12,000    .... 


9-19^tUme   Maru.  35.000 

14_Trafalgar    ....  51,000 

18— Jungshoved     ..  95,000 

23-3— Black  Prince.  74,000      11,000 

23-S-tHighland 

Prince    ...  73.000      15,000 
27-5— JOscar  Fred- 

rik   46,000     29,000 

30-5— Santa  Cecilia.  95,000     20,000 

Jan. 

2— tMobila    40,000 


36,000 


4,000 


ToUl    650,000    127,000    52,000     Nil. 


Last  year   442,000      51,000  109.000     NiL 

X  New  Orleans.      §  San  Francisco.      *  Arrived. 


Monthly    Statement    of    Coffee     (other    than 
Brazilian) 

Stock  in  New  York  Dec.  1.  1916 617,998 

Arrivals  during  December 114.070 

Of  which  direct  to  Europe,  etc.     4,860 

109,210 


Deliveries  dunng  December 


727.208 
145.040 


Stock  in  New  York  Jan.  1.  1917 582,168 

Stock  in  San  Francisco  Dec.  1,  1916  52,130 
Arrivals  during  December 31,358 


Deliveries  during  December 


83.488 
35,482 


Stock  in  San  Francisco  Jan.  1,  1917  . . .    48,006 
Stock  in  New  Orleans  Dec.  1,  1916.  47.698 
Arrivals  during  December 9.727 


Deliveries  during  December  .. 


57,425 
12,228 


260,528         ^*^^^  ^"  ^^^  Orleans  Jan.  1,  1917  ....   45,197 

Stock  in  United  States  Jan.  1,  1917 675.371 

Against  Dec.  1.  1916  717326 

Against  last  year   361.061 

Arrivals  at  all  ports  in  December 150.295 

Deliveries  at  all  ports  in  December 192,750 
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LATE  CABLE  ADVICES  REGARDING  TEA 

(From  "Monthly  Tea  Report;'  December,  1916, 

of  Irmn-Harrisons  &  Crosfield,  Inc.,  96 
Wall  Street,  New  York) 
'TpHE  December  number  of  "Monthly  Tea  Re- 
•■•  port"  of  Irwin-Harrisons  &  Crosfield,  Inc., 
is  an  unusually  interesting  publication.  The 
cover  shows  a  beautiful  specimen  of  brilliant 
color  printing — a  unique  group  of  two  Chinese 
singing  girls — which  The  Spice  Mill  intends  to 
preserve  in  a  frame.  In  their  Season's  Greetings 
and  expressions  of  appreciation  of  the  old  year, 
the  firm  take  occasion  to  say:  "Our  organized 
effort  to  keep  you  well  informed  with  all  avail- 
able information  from  the  tea-producing  coun- 
tries has  met  with  a  reception  far  exceeding  our 
expectations,  but  much  more  satisfactory  to  us 
has  been  the  service  we  have  been  able  to  give 
to  merchants,  thereby  affording  them  unusual 
facilities  and  advantages  for  securing  the  best 
selections  at  the  lowest  cost  In  return,  we  have 
enjoyed  the  greatest  volume  of  business  in  our 
history  during  the  past  year."  The  report  gives 
the  following  cable  advices: 

London,  Dec.  21: — "Market  advanced  Hd  to 
J'jd  for  common  low  medium  owing  fear  freight 
restrictions.  Better  kinds  unchanged.  Pekoe 
Souchonu:  W/id-W/zd.  Sales  recommence  2nd 
January." 

Colombo,  Dec.  20:— "Orange  Pekoes  slightly 
easier,  other  kinds  unchanged." 

Calcutta,  Dec.  22:— "Market  active.  Stronger 
general  demand.    Next  sale  16th  January." 


NEW  SERIES  OF  UNIQUE  FERRIS  CHATS 

WITH  this  issue,  F.  A.  Ferris  &  Co.,  the  well- 
known  packers  of  the  "Famous  Ferris 
Hams  and  Bacon,"  New  York,  inaugurate  a  re- 
markably original  and  interesting  series  of  ad- 
vertisements. There  is  no  question  as  to  the 
universal  acceptance  of  the  superiority  of  the 
specialties  of  this  house,  whose  problem  is  more 
to  create  novel  advertising  copy  for  continuously 
impressing  upon  the  dealers  the  advantages  of 
handling  their  hams  and  bacons.  In  this  en- 
deavor they  succeed  most  pronouncedly,  as  has 
been  manifested  in  their  previous  chats    in  The 


Improved  "Max**  MiU 

(Patented) 


IMPROVED 

MAX' 
MILL 

For 

Pulverizini; 

Sui^ar 
Starch 
Spioes 

And  All  Kinds  of 

Medium  Hard  or 

Soft  Material* 


WB  ALSO  klANOTACTUSB 


Rotary  Cutters 
Mixers  and  Sifters 


Pebble  NUls 
Bolting  Clotb 

abb£  engineering  CO. 


Broadway  and  Ann  Street 


NEW  YORK 


Spice  Mill,  as  well  as  in  the  first  of  the  new 
series  in  this  number — "Ferris  Air  Ship." 

The  story  of  the  flight  to  the  Roman  butcher's 
shop  of  2,000  years  ago  is  full  of  fancy.  The 
moral  of  the  story  is  to  show  the  value  of  quick- 
ness and  prompt  delivery,  all  orders  for  the  de- 
licious-flavored Ferris  hams  and  bacon  received 
by  1  p.  m.  being  shipped  the  same  afternoon. 


A  contract  for  300,000  lbs.  high-grade  coffee 
has  been  awarded  to  the  Houston,  Tex.,  branch 
of  the  Cheek-Neal  Coffee  Co.  by  the  United 
States  army  quartermasters'  department.  This 
is  the  second  contract  awarded  to  this  company 
in  the  last  twelve  months. 


r*  IVI7  17  17  17   ROASTED  AND  GREEN 

V  \F  m      M     Mil  Mil        TO  WHOLESALE  DEALERS  ONLl 


BULK.  CAN  AND  PACKAGE 


FREE  SAMPLES 


When  writing  to  Advertisers,  please  mention  Ths  Spics  Mill. 
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HUNTLEY    MFG.   CO.    ESTABLISHING   CA- 
NADIAN  BRANCH  FACTORY 

HUNTLEY  MANUFACTURING  CO.,  Silver 
Creek,  N.  Y.,  have  acquired  a  large  factory 
at  Tillsonburg,  Ont,  for  the  manufacture  of 
their  "Monitor"  machinery.  This  plant  is  located 
on  five  railroads,  the  Michigan  Central,  Grand 
Trunk,  Pere  Marquette,  Wabash  and  Canadian 
Pacific.  Switches  run  direct  to  the  works,  and 
already  the  plant  is  being  overhauled.  The  loca- 
tion is  an  ideal  one  and  will  give  to  the  Huntley 
Mfg.  Co.  many  important  advantages  in  eco- 
nomical transportation  facilities  The  Huntley 
Mfg.  Co.'s  well-known  line  oi  "Monitor"  ma- 
chinery for  all  Canadian  deliveries  will,  here- 
after, be  manufactured  at  this  new  Tillsonburg 
plant. 


The  Spice  Mill  was  recently  the  recipient  of  a 
beautiful  pamphlet  devoted  to  the  Franklin  Bank, 
of  St.  Louis,  Mo.,  who  have  moved  into  their 
fine  new  quarters  which  they  opened  on  Dec.  11. 
This  bank  have  extensive  relations  with  the  cof- 
fee and  tea  trade,  and  among  the  officers  of  the 
bank  are  Robert  M.  Forbes,  of  Jas.  H.  Forbes 
Tea  and  Coffee  Co.,  and  Jas.  H.  Ford,  of  Ford 
&  Do9Mi  proniifient-iiierchftndm-broWers.  • 


NEW  YORK  COFFEE  AND  SUGAR  EX- 
CHANGE  HAVE  SUCCESSFUL  YEAR 

New  York,  Jan,  5.— The  year  1916  was  a  suc- 
cessful one  for  the  New  York  Coffee  and  Sugar 
Exchange,  according  to  the  address  yesterday 
by  President  William  Bayne,  Jr.,  and  to  the 
treasurer's  report  by  James  H.  Taylor.  Presi- 
dent Bayne  said: 

In  our  report  to  you  a  year  ago  we  called  at- 
tention to  the  fact  that  the  **wave  of  prosperity" 
existing  in  the  country  had  not  ahogetfaer  bene- 
fited our  exchange  owing  to  so  large  a  portion 
of  the  markets  of  the  world  being  almost  com- 
pletely debarred  from  doing  business  in  conse- 
quence of  war  conditions,  and  yet,  while  this 
situation  has  not  changed  abroad  dmring  the  past 
year,  the  business  done  in  coffee,  which  suffers 
particularly  under  such  a  state  of  affairs,  shows 
a  most  pleasing  increase  in  volume  and  points 
to  most  satisfactory  results  when  the  world 
again  resumes  its  peaceful  vocations. 

Your  business  in  sugar  shows  a  most  gratify- 
ing increase  and  all  indications  point  to  a  still 
further  large  increase  upon  the  broadest  scale, 
thereby  offering  to  the  world  a  most  attractive, 
if  not  the  most  attractive,  sugar  trading  market 
in  the  world  during  war  or  when  peace  is  es- 
tablished. 

The  prices  for  futures  during  the  past  year 
were:  Coffee  futures — Highest:  July,  1917.  sold 
at  9.87c.  in  September,  1916;  lowest:  March« 
1916,  sold  at  6.65c.  in  January.  1916.  Sugar  fu- 
tures—Highest: September,  1916,  sold  at  5.78c 
in  May,  1916;  lowest:  February,  1917,  sold  at 
3.22c.  m  August,  1916.  Spot  quotations:  Cof- 
fee— Highest :  in  September  No.  7s  sold  at  lO^c ; 
lowest:  in  January  No.  7s  sold  at  7^c.  Sugar — 
Highest:  in  October  96  deg.  Cuban  centrifugal 
sold  at  5.65c. ;  lowest :  in  January  96  deg.  Cuban 
centrifugal  sold  at  3.51c. 

Margins  deposited  with  the  Exchange  during 
the  year  totaled  $43,094,050.  The  board  of  man- 
agers have  held  twenty-eight  meetings  and  the 
members  one  meeting.  There  have  been  several 
amendments  made  to  the  by-laws  and  rules,  vit, 
the  name  of  the  Exchange  has  been  chasig^ 
from  that  of  the  Coffee  Exchange  of  the  City 
of  New  York  to  that  of  New  York  Coffee  i 
Sugar  Exchange,  Inc.  This  change  went  into 
effect  October  1,  1916;  the  issuing  of  member- 
ship certificates  has  been  discontinued;  transfer 
fee  for  membership  has  been  increased  from 
$300  to  $500;  separate  committees  have  been  es- 
tablished to  report  coffee  and  sugar  "future  quo- 
tations"; a  change  has  been  made  in  the  method 
of  settling  contracts  in  case  of  failure  and  (or) 
death;  allowances  on  centrifugal  sugar  changed 
to  take  effect  with  January,  1918,  delivcricsi  r 
In  addition  to  the  foregoing  amendments,  our 
by-laws  have  been  so  amended  as  to  permit  the 
members  to  establish  among  themselves  without 
any  accruing  responsibility  to  the  Exchange  Si 
clearing  association  for  coffee  and  sugar.  Your 
treasurer's  report  for  the  year  1916  is  herewith 
submitted:  Cash  on  hand  and  in  bank,  Decem- 
ber 31,  1916.  $15,976.75,  an  increase  over  last 
year  of  $6,866.1/.  Curr^ht  receipts  increased  $2,- 
800.  Current  expenses  decreased  about  $1,150. 
The  mortgage  on  your  property  was  reduced  $5,- 
000,  it  now  being  $240,000.     Owing  to  an   in- 
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creased  income  Irotv  your  building  and  current 
receipts,  >rour  capital  account  has  been  increased 

It  is  with  very  great  sorrow  we  must  record 
the  death  of  four  of  our  members-^Herbert 
Germond,  Wm.  Montague  Minford,  Gustav  R. 
Westfeldt  and  H.  H.  Terwilligar.  Your  board 
is  grateful  to  be  able  to  report  to  you  that  your 
superintendent  and  his  assistants  have  been  most 
faithful  and  conscientious  in  the  performance  of 
their  duties,  and  are  justly  entitled  to  your  appre- 
ciation and  commendation. 

The  treasurer's  report  showed  cash  on  hand 
and^  in  bank  on  December  31,  1916,  amounting 
to  $15,976,  an  increase  over  last  year  of  $6,866. 


ii 


FRIENDS  GIVE  BANQUET   IN  HCWOR  OF 
BEN  CASANAS 

New  Orleans,  La.,  Dec.  9. — ^A  few  friends  who 
recently  accompanied  Ben  C.  Casanas  to  the 
National  CoflFee  Roasters*  Association  convention, 
held  in  the  Marlborough-Blenheim  Hotel,  At- 
lantic City,  Nov.  14  to  17,  and  at  which  New 
Orleans  was  honored  by  the  elevation  of  Mr. 
Casanas  to  the  fifst  vice-presidency  of  the  asso- 
ciation, gave  the  newly  elected  officer  a  dinner 
at  Gala toi  re's,  Friday  evening,  which  was  a 
splendid  affair.  The  decorations  were  handsome 
and  the  dinner  fine.  Harry  McEnemy  was  toast- 
master  and  in  a  brief  but  appropriate  speech  dwelt 
upon  the  honor  conferred  upon  New  Orleans, 
the  coffee  trade  and  Mr.  Casanas  in  elevating  the 
popular  merchant  to  such  an  important  post  of 
national  trade  interest 

Mr.  Casanas  was  much  moved  by  the  sentiment 
of  the  evening  and  replied  to  the  toastmaster's 
introduction  with  feeling  and  fervor,  paying  a 
well-merited  tribute  to  his  associates  of  the  New 
Orleans  coffee  trade,  and  thanking  them  for  their 
loyalty  and  steadfast  devotion  and  for  the  honor 
they  have  conferred  on  him. 

The  following  were  at  the  banquet:  B.  C. 
Casanas,  C.  H.  Hamilton,  Samuel  Diamond, 
Milton  Cahn,  Stonewall  Jackson,  George  G. 
Westfeldt,  A.  W.  Berdon,  M.  L.  Bouden,  Harry 
McEnemy,  Dan  Hoffman,  A.  C.  Carpenter,  John 
Legicr,  Jr.,  Edward  Harrigan  of  St.  Louis  and 
Albert  J.  Marion. 


MINNESOTA     COFFEE    ROASTERS'     ASSN. 
NEW  OFFICERS 

A  T  the  annual  election  of  officers  of  the 
•^*-  Minnesota  Coffee  Roasters'  Association, 
held  last  month,  A.  C.  Carter,  of  W.  B.  &  W.  G. 
Jordan,  Minneapolis,  was  re-elected  secretary. 
The  remainder  of  the  new  ticket  is  as  follows: 
President,  William  McMurray,  of  Wm.  McMur- 
ray  &  Co.,  St  Paul;  vice-president.  Earl  H. 
Wetherbee,  of  Foley  Bros.  &  Quinlan,  St.  Paul. 
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AWMr*    XMFUccr: 

"That's  what  I  do!  Clean  people 
have  come  to  insist  on  clean  goods. 
When  I  got  onto  that  fact— I  in- 
stalled a  Sherer  Counter  and — would 
you  believe  it  ? — it  not  only  keeps  the 
goods  clean,  but  it  paid  for  itself  in 
a  very  short  time." 

Mr.  Conwumer: 

**Yes,  I  believe  it!  All  live  grocers 
should  start  1917  with  a  Sherer.  I 
sec  it  displays  thirty  odd  items  under 
glass — and  they  silently  tempt  me  to 
buy  while  you  work.  Then  it's  so 
handy  for  you.  It  almost  saves  you 
the  cost  of  an  additional  clerk !" 

Mr.  Grocer: 

"Yes,  it  does  all  of  that,  and  very 
much  more.  You're  right — ^an  up-to- 
date  grocer  just  can't  get  along  with- 
out one  of  those  Sherer  Counters." 

Why  not  at  once  Shererize  your  store — 
and  to  build  up  your  trade  and  your  1917 
profits?  Catalogue  28  tells  the  story— 
to  be  had  for  the  asidng. 

SHERER-GILLETT  COMPANY 

1707  South  Clark  Street 
CHICAGO 
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F.  A.  FERRIS  &  COMPANY 

262,  264,  266,  268,  270  and  272  MOTT  STREET 

NEW  YORK 


THE  FERRIS  MONTHLY  CHAT 

Up-to-date»  you  see,  with  The  Ferris  Air  Ship. 

Kind  sir,  will  you  fly  with  us?  Some  pleasure  seekers  take  steamer  to  the 
South  or  rail  to  the  Pacific  Coast.   Either  costs  time  and  money.  Ours  is  a  free  ride ! 

All  ready?  Climb  in?  That  a  comfortable  seat?  Straps  pulled  up  tight ? 
Smoking  allowed  if  you  have  the  habit. 

Off  we  go !  Gee»  whiz !  How  she  zips !  Catch  a  gleam  of  the  Atlantic. 
A  shore  flashes  by  underneath.  That's  Portugal!  Then  a  shine  of  vineyards 
and  olive  and  orange  trees.  Spain  sure !  Water  again  ! — the  Mediterranean ! 
Steady !  Down  we  glide !  Strike  the  lawn  as  easily  as  a  snowflake.  Head  steady, 
sir?  Five  thousand  miles  due  east  from  Yankee  Land.  Going  some  ?  More  than 
that!  We  left  America  Holiday  time  1916-1917.  Lost,  two  thousand  years 
coming  over,  for  here's  Rome  under  the  first.  Emperor  Augustus,  B.C.  25. 

Our  friend,  Mr.  H.  H.  Manchester,  is  something  of  an  antiquarian.  He  has 
been  searching  and  digging  and  copjring  for  reproductions  of  early  Roman,  Greek, 
Egyptian,  Assyrian  life  in  ways  of  living.  Just  a  glimpse  of  this  wee  butcher  shop 
in  Rome  2000  years  ago  when  you  and  I  passed. 

When  writing  to  Advertisers,  please  mention  The  Spice  Mill. 
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What  a  dainty  young  lady  cashier !  Roman  butchers  were  in  on  what  we 
call  Modern  Improvements.  **  Not  a  bit  of  it/'  says  Mr.  Manchester,  ''that  is  the 
Housekeeper !''    Dainty  all  the  same,  isn't  she  ? 

See  her  stylus  and  waxed  tablet  on  which  she  checks  her  order.  Has  some 
early  Commissioner  Hartigan  addressed  her  Woman's  Club  on  the  wickedness  of 
the  Middleman  and  the  Retailer,  so  now  she  keeps  tabs  on  his  weights? 


And  what  is  the  little  Dame  ordering? 

A  breast  of  lamb  to  be  breaded  ?    Or  a  pre-millennium  Flitch  of  Ferris  Bone- 
le|s  Bacon? 

Now,  we  are  back  safe  at  home.    Will  you  fly  with  us  next  month?    Mr. 
Manchester  has  lots  more  to  show  of  life  3-  4-  5-  6,000  years  ago. 

Perhaps  you  will  take  this  story  home  and  read  it  to  the  family.    Please  invite 
the  Ladies  to  **  fly  "  with  us  next  month. 

Here  we  are,  right  on  the  job  again.    All  orders  received  by  1  P.  M.  can  be 
shipped  the  same  afternoon. 

And  count  us  after  this  trip  more  than  ever. 

Your  sincere  friends, 


When  writing  to  Advertisers,  please  mention  The  Spice  Mill. 
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NEW  PLAN  OF  FOOD  GUARANTY  EFFEC- 
TIVE NOV.  1,  1916 

Washington,  D.  C,  Dec.  21.— The  legend,  so 
familiar  in  the  past  on  food  and  drug  packages, 
"Guaranteed  by  Manufacturer,  under  the  Food 
and  Drugs  Act,  June  30,  1906,  Serial  Number 
265,424,"  is  disappearing  from  labels.  A  method 
for  guaranteeing  foods  and  drugs,  which  will  be 
less  misleading  to  the  public,  has  been  provided 
by  the  officials  in  charge  of  the  enforcement  of 
the  Food  and  Drugs  Act.  Under  the  new  plan 
manufacturers  may  guarantee  their  products  on 
the  invoice  or  bill  of  sale,  or  by  certain  other 
methods;  but,  according  to  a  food  inspection 
decision  which  became  eflfective  on  Nov.  1,  1916, 
they  may  not  make  any  statement  regarding  a 
guaranty  or  serial  number  on  the  labels  of  pack- 
ages of  foods  or  drugs  which  enter  interstate 
or  foreign  commerce.  However,  labels  contain- 
ing the  guaranty  legend  and  serial  number  which 
were  printed  prior  to  May  5,  1914,  the  date  on 
which  the  first  notice  to  discontinue  the  guaranty 
legend  and  serial  number  was  issued,  may  be 
used  until  May  1,  1918,  in  order  to  prevent  the 
loss  that  otherwise  would  occur  from  the  de- 
struction of  such  labels. 

The  manufacturer,  wholesaler  or  other  person 
residing  in  the  United  States  and  shipping  foods 
or  drugs  into  interstate  commerce,  according  to 
the  amended  regulation,  may  print  or  stamp  his 
guaranty  on  the  invoice,  bill  of  sale,  or  on  any 
commercial  paper  that  contains  a  list  of  the 
items  of  foods  or  drugs  which  he  intends  to 
guarantee.  The  Department  of  Agriculture  does 
not  prescribe  the  exact  form  that  the  guaranty 
shall  take,  but  is  of  the  opinion  that  the  follow- 
ing wording  will  be  satisfactory: 

"I  (We),  the  undersigned,  do  hereby  guar- 
antee that  the  articles  of  food  (and  drugs) 
listed  herein  are  not  adulterated  or  mis- 
branded  within  the  meaning  of  the  Federal 
Food  and  Drugs  Act,  June  30,  1906,  as 
amended." 

This  statement  should  be  followed  by  the  sig- 
nature, which  may  be  printed  or  stamped  if  the 
invoice  or  other  document  is  transmitted  by  the 
guarantor  direct  to  the  dealer,  and  the  address 
of  the  guarantor. 

Object  of  the  Guaranty 
The   Food  and   Drugs  Act  provides   that  no  • 
dealer  shall  be  prosecuted  under  the  provisions 


of  that  Act  when  he  can  establish  a  guaranty 
signed  by  the  wholesaler,  jobber,  manufacturer, 
or  other  party  residing  in  the  United  States,  from 
whom  he  purchases  articles  of  food  and  drugs. 
The  guaranty  should  be  to  the  effect  that  the 
foods  and  drugs  to  which  it  applies  arc  not 
adulterated  or  misbranded  within  the  meaning 
of  the  Act.  The  object  of  this  provision  is  to 
make  the  manufacturer  or  wholesaler  or  person 
who  knows  the  composition  of  the  food  and 
drug  products  responsible  for  their  compliance 
with  the  provisions  of  the  law.  In  many  cases 
a  dealer  does  not  know  the  composition  of  the 
products  he  sells,  and  cannot  afford  the  expense 
of  having  an  analysis  made  in  order  to  determine 
it  for  himself.  A  provision,  therefore,  was  in- 
serted in  the  law  to  the  effect  that,  if  the  dealer 
secured  a  guaranty  from  the  manufacturer  or 
wholesaler  or  other  person  from  whom  he  pur- 
chases, the  party  making  the  guaranty  would  be 
responsible  under  the  law,  and  the  dealer  would 
be  relieved  of  responsibility.  The  dealer  should 
see  that  all  his  foods  and  drugs  which  have  en- 
tered interstate  commerce,  or  which  he  expects 
to  ship  in  interstate  or  foreign  commerce  or  to 
sell  in  the  District  of  Columbia  or  the  Teritories, 
are  guaranteed  to  him  in  the  manner  outlined. 
The  guaranty  was  never  intended  to  be,  and 
never  has  been,  in  any  sense  a  guaranty  by  the 
Department  of  Agriculture. 


COST  ACCOUNTING  AMONG  THE  WHOLE- 
SALE GROCERS 

'T^HE  Graduate  School  of  Business  Adminis- 
•■•  tration  of  Harvard  University  has  sent  to 
The  Spice  Mill  a  pamphlet  containing  a  syj^- 
tem  of  operating  accounts  for  wholesale  grocers, 
which  has  just  been  published.  This  system  was 
prepared  in  co-operation  with  the  Cost  Research 
Committee  of  the  National  Wholesale  Grocers' 
Association,  who  have  asked  their  members  to 
adjust  their  accounts  to  the  system  and  to  send 
their  profit  and  loss  figures  to  the  Bureau  of 
Business  Research.  The  Bureau  will  compile  the 
figures  in  order  to  show  the  average  operating 
expenses  in  the  wholesale  grocery  business. 

The  Bureau,  which  can  be  reached  at  Harvard 
University,  Cambridge,  Massachusetts,  will  send 
the  accounting  system  free  of  charge  to  whole- 
sale grocers.    The  price  to  others  is  fifty  cents. 
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SOME  NEW  DEFINITIONS  AND  STANDARDS  ' 

'TpHE  following  are  some  of  the  recommenda- 
•*•  tions  by  the  Committee  on  Co-operation, 
Definitions  and  Standards  made  to  the  Associa- 
tion of  Official  Agricultural  Chemists  in  Wash- 
ington, D.  C,  Nov.  22: 

FaU  and   Oils 

Edible  fats  and  edible  oils  are  such  glycerids  of 
fatty  acids  as  are  recognized  to  be  wholesome 
foods.  They  are  dry  and  sweet  in  flavor  and  odor. 

Cacao  butter,  coca  butter,  is  the  edible  fat  ob- 
tained from  sound  cacao  beans  either  before  or 
after  roasting. 

Coconut  oil,  copra  oil,  is  the  edible  oil  ob- 
tained from  the  kernels  of  the  coconut. 

Cochin  oil  is  coconut  oil  prepared  in  Cochin 
(Malabar). 

Ceylon  oil  is  coconut  oil  prepared  in  Ceylon. 

Corn  oil,  maize  oil,  is  the  edible  oil  obtained 
from  the  germ  of  Indian  corn  (maize)  (Zea 
mays  L.). 

Cotton  seed  oil  is  the  edible  oil  obtained  from 
the  seed  of  the  cotton  plant  ((josspyium  herbac- 
eum  L.,  or  other  species  of  Gosspyium). 

Olive  oil,  sweet  oil,  is  the  edible  oil  obtained 
from  the  sound,  mature  fruit  of  the  olive  tree 
(Olea  europaea  L.). 

Palm  kernel  oil  is  the  edible  oil  obtained  from 
the  kernels  of  the  fruit  of  the  palm  tree  (Eloeis 
guineensis  L.). 

Peanut  oil,  arachis  oil,  earthnut  oil,  is  the  ed- 
ible oil  obtained  from  tiie  peanut  (Arachis  hy- 
pogaea  L.). 

Poppy  seed  oil  is  the  edible  oil  obtained  from 
the  seeds  of  the  poppy  (Papaver  somniferum  L.). 

Rape  seed  oil,  colza  oil,  is  the  edible  oil  ob- 
tained from  the  seeds  of  the  rape  plant  (Brassica 
compestris). 

Soy  bean  oil,  soja  oil,  is  the  soluble  oil  ob- 
tained from  the  seeds  of  the  soy  bean  plant 
(Dolichos  soja  L.,  Soja,  Hispida,  Sieb  et  Zucc, 
Soga  japonica,  Savi.,  Blycine  hispida,  Maxim., 
Glycine  Soja  L.). 

Sesame  oil,  gingili  oil,  teel  oil,  benne  oil,  is  the 
edible  oil  obtained  from  the  seed  of  the  sesame 
plant  (Seseamum  indicum,  De  Candolle  L.,  Ra- 
diatum  Schum  and  Thonn). 

Sunflower  oil  is  the  edible  oil  obtained  from  the 
seeds  of  the  sunflower  (Helianthus  annuus  L.). 
Raking  Powder 

The  committee  also  reported  on  baking  powder 
to  the  following  effect: 

Baking  powder  is  the  leavening  agent  produced 
by  the  mixing  of  an  acid  reacting  material  and 
sodium  bicarbonate,  with  or  without  starch  or 
flour.  It  yields  not  less  than  12  per  cent,  of 
available  carbon  dioxide. 

The  acid  reacting  materials  in  baking  powder 
are  (1)  tartaric  acid,  or  its  acid  salts,  (2)  acid 
salts  of  phosphoric  acid,  (3)  compounds  of  alu- 
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minum,  or  (4)  any  combination  in  substantial 
proportions  of  the  foregoing. 

Note:  The  announcement  of  the  amount  of 
calcium  sulphate  which  reacts  as  an  acid  react- 
ing material  in  baking  powder  is  reserved  pend- 
ing further  investigation.  Baking  powder  nia- 
terials  should  be  as  free  from  metallic  impurities 
as  it  is  feasible  for  a  manufacturer  to  make  them. 
The  announcement  of  the  limits  for  arsenic,  lead, 
zinc  and  fluorid  is  reserved  pending  further  in- 
vestigation. 

The  foregoing  was  adopted  by  the  A.  O.  A.  C, 
but  will  not  be  sent  to  the  Secretary  of  Agri- 
culture until  after  having  been  passed  upon  by 
the  American  Association  of  Dairy,  Food  and 
Drug  Officials. 

"The  definition,  with  its  accompanying  declara- 
tions, provides  for  the  use,  as  ingredients  of  bak- 
ing powder,  of  all  materials  generally  accepted  as 
such  ingredients.  It  leaves  the  way  open  to  the 
introduction  of  staple  and  wholesome  food  ma- 
terials which  may  for  any  reason  seem  desirable, 
provided  such  introduction  does  not  contravene 
the  Federal  Food  and  Drugs  Act  and  does  not 
reduce  the  yield  of  available  carbon  dioxide  be- 
low the  accompanying  specifications." 
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OLIVE  OIL  IN  TINS 

JN  a  protest  (No.  791851-6540  of  Bologna  & 
•^  Taormina,  New  Orleans),  before  Board  1,  of 
U.  S.  General  Appraisers,  Dec.  8,  1916,  the  ques- 
tion of  capacity  of  tins  of  olive  oil  was  involved. 
The  decision  was  as  follows: 

McClelland,  General  Appraiser:  The  question 
raised  by  this  protest  is  whether  certain  olive  oil 
imported  into  the  port  of  New  Orleans  was  sub- 
ject to  duty  at  20  cents  per  gallon  or  30  cents 
per  gallon  under  paragraph  45  of  the  tariff  act 
of  1913.  The  lower  rate  is  claimed  by  protest- 
ants.  The  pertinent  language  of  paragraph  45  is 
as  follows: 

45.  •  *  *  Olive  oil,  not  ss>ecially  provided  for  in  this 
section,  20  cents  per  gallon;  olive  oil  in  bottles,  jars,  kegs, 
tins,  or  other  paclcages  having  a  capacity  of  less  than  five 
standard  gallons  eacn,  30  cents  per  gallon.  ♦  •  • 

The  paragraph  of  the  preceding  tariff  act  cov- 
ering edible  olive  oil  reads: 

38.  Olive  oil,  not  specially  provided  for  in  this  section, 
forty  cents  per  gallon;  in  bottles,  jars,  kegs,  tins,  or  other 
packages,  containing  less  than  five  gallons  each,  nfty  cents 
per  gallon. 

Thus  it  is  to  be  observed  that  while  it  was  con- 
tents and  not  the  capacity  of  the  container  that 
controlled  in  the  assessment  of  duty  under  the 
act  of  1909  (note  United  States  vs.  Younglove 
Grocery  Co.,  5  Ct  Cust.  Appls.,  377;  T.  D.  34873, 
and  cases  cited  therein),  in  the  existing  act,  para- 
graph 45,  it  is  the  capacity  and  not  the  contents 
that  controls  the  rate  of  duty  to  be  paid  by  the 
importer. 

While  the  testimony  before  us  as  to  the  tins 
containing  the  oil  in  question  may  not  be  said  to 
be  definite  or  as  convincing  as  it  might  have  been, 
the  importers'  claim  that  each  of  the  tin  con- 
tainers had  a  capacity  of  "a  little  over  5  gallons" 
remains  uncontradicted.  The  weigher  testifies 
that  he  weighed  the  contents  of  the  tins;  that 
he  found  the  total  contents  of  the  180  tins  to  be 
898.667  gallons,  on  the  basis  of  7^/2  pounds  to  the 
gallon,  or  the  equivalent  of  4.99  gallons  to  each 
tin.  There  is  nothing  in  this  statement  of  the 
measurement  by  weight  to  negative  the  claim 
that  the  tins  each  had  a  capacity  of  5  gallons, 
or  the  sworn  statement  of  the  witness  that  each 
had  a  capacity  of  "a  little  over  5  gallons." 

The  preponderance  of  the  testimony,  meager 
and  unsatisfactory  as  it  is  on  the  point  of  capac- 
ity, favors  the  claim  of  the  protestants. 

Decision  of  the  collector  reversed. 


SAUSAGE  SEASONING 

[From   The  National  Provuioner.} 

Editor  The  National  Provisioner: 

What   spices    are   generally    used    to   make   a 
'satisfactory  sausage  seasoning? 


Some  consumers  like  sage  in  their  pork  sau- 
sage, perhaps  the  great  majority.  However,  too 
much  is  undesirable  to  everybody.  Nutmeg, 
cloves  and  mace  also  find  favor.  But  pure  salt 
and  good  white  pepper,  with  a  dash  of  cayenne 
pepper,  comes  nearer  to  being  a  universally  sat- 
isfactory seasoning  than  anything  else.  Among 
the  herb  seasonings,  sage,  marjoram  and  thyme 
are  the  most  popular,  and  if  used  judiciously  im- 
part a  very  agreeable  flavor  to  sausages. 

All  spices  and  seasonings  should  be  pure  and 
fresh  and  kept  in  dry  storage  in  as  nearly  air- 
tight receptacles  as  possible.  There  is  nothing 
so  worthless,  so  injurious  to  the  sausage  trade 
as  spent,  cheap  spices.  The  very  best  is  the 
cheapest  all  the  time,  and  not  only  so  in  high- 
grade  sausage,  but  also  in  the  cheaper  sausages. 

This  also  applies  to  "binders."  Buy  nothing 
but  the  best,  the  freshest  and  purest  on  the  mar- 
ket. Salt  and  saltpeter  also  should  be  the  purest 
Then  you  will  turn  out  good  sausage. 


DRAWBACK 


ON       OUVE-OIL 
DRESSING 


SALAD 


Treasury  Department,  October  27,  1916. 

Sir:  Drawback  is  hereby  allowed  under  para- 
graph O  of  section  4  of  the  tariff  act  of  October 
3,  1913,  and  the  drawback  regulations  (chapter 
18  of  the  Customs  Regulations  of  1915)  on  olive- 
oil  salad  dressing  manufactured  by  the  Pompeian 
Co.,  of  Baltimore,  Md.,  in  part  with  the  use  of 
imported  olive  oil. 

A  manufacturing  record  shall  be  kept  in  ac- 
cordance with  the  sworn  statement  of  tne  manu- 
facturers, dated  October  11,  1916,  which  is  trans- 
mitted herewith  for  filing  in  your  office,  which 
will  show,  in  addition  to  the  usual  import  data, 
the  quantity  of  olive  oil  used  in  the  manufacture 
of  each  lot  of  salad  dressing  for  exportation 
with  benefit  of  drawback  and  the  quantity  of 
salad  dressing  produced. 

The  allowance  shall  not  exceed  the  quantity  of 
olive  oil  appearing  in  the  exported  salad  dressing, 
as  shown  by  the  manufacturing  record,  an  ab- 
stract of  which  shall  be  filed  with  the  drawback 
entry. 

Drawback  may  be  allowed  under  these  regula- 
tions on  olive-oil  salad  dressing  exported  on  and 
after  September  29.  1916. 

Respectfully, 

(96329-1.)  Wm.  p.  Malburn, 

Assistant  Secretary. 
Collector  of  Customs,  Baltimore,  Md, 
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NOTICE! 


JOBBERS,  RETAILERS. 
CONSUMERS 

Thtt  Boffvaa  ol  CiMMMlry, 
U.S.  DvpMtaMitt  of  Acricultura, 
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pockago  ualoM  eggs  aro  Mod.** 

Thero  ore  mnf  munbor  of 
Salad  DrcMiBga  auido  with  col- 
loa»ood  oil,  witlMttt  tho  propor 


TIm  word  "MAYONNAISE^ 
appoars  plainly  o«  a  goodnuMj 


oggc 

Thoro  aro  a  good  ■ 


taininf  noitbor  oil  nor  ogga. 

Tko  Jobbor,Rotailoraad  Co»> 
MUBor  slioald  loam  to  diirrind 
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callod  "MayooaaiM"  and  "Salad 
Drofttittga." 

All  food  nrodvcu 
oUdand  i 


plainly  labok 

accordanco  %ridi  tbo  ruling*  of 
tbo  Buroau  of  Cboauatry,  U.  S 
DopartOMnt  of  Agricaltnre. 
POMPEIAN  OUVE  OiL  SALAD  DRESSiNCi*  nar- 

antood  GENUINE  MAYONNAISE,  preparod  with  Puro. 

Iradft  OliToOil,Soloctod  Frosk  Eggs,  Puro  Vinogar,  and 

Pnra  Soloetod  Spicoc    ConUins  NO  artificial  color,  NO 

•lai«]b,  NO  guai,  NO  fiUora  of  any  kind. 

THE  POMPEIAN  COMPANY 
.U.S.  A. 
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JEWETT  &  SHERMAN  CO. 

Manrfaebiftn  MILWAUKEE.  WIS. 


AN  IMPORTANT  MATTER: 

'^VINEGAR 

Manufactiire  and    Examination" 

is  the  book  vinegar  manufacturers  have  been  waiting 
for.  In  a  thorough  and  scientific  fashion  it  makes  clear 
the  scientific  principles  underlying  each  stage  of  vinegar 
manufacture,  and  it  indicates  the  lines  upon  which  de- 
velopment of  the  industry  is  possible. 

It  is  modern  and  authoritative,  the  author.  C.  A. 
Mitchell,  being  the  distinguished  English  chemist  con- 
nected  with  the  great  house.  Messrs.  Beaufoy  &  Com- 
pany. Whenever  the  text  needed  help  of  illustrations  to 
make  perfectly  clear  any  particular  of  the  subject,  ex- 
pense was  not  considered  and  illustrations  were  used; 
there  are  five  full-page  plates  and  forty-nine  cuts  in  the 
text. 

We  have  absolute  confidence  in  this  work.  We  are 
certain  that  when  you  have  seen  a  copy  you  will  appre- 
ciate its  value  to  your  chemist  and  superintendents. 

/Vice  S2.7S  Postpaid 

THE  SPICE  MILL  PUBLISHING  CO. 
97  Water  Street,  New  York 


"VINEGARS    MS    CATSUP" 

Interpreiation    of    Standards*    Analyses^    £»tc. 

By    R.    O.    Brooks.    B.Sc,    Consulting   Food    Inspection   Chemist    (formerly  State   Chemist,   New  Jersey  tnd 

Pennsylvania.) 

Copyright  191 X  by  The  Spice  Mill  Publishing  Co..  New  York. 

Complete    Interpretation,    with   compilation    of    Analyses   by    Omcial    Methods   of  the    Federal    Standards 

governing    these    Food    Products.      Full    text    of    Decision  on   Vinegar  Labeling,  together  with   Data  on  the 

▼ery  latest  tests   being   used   by   Government   Chemists,  such  as  the  Glycerol  content,   non-sugar  solids  and 

ash  ratios. 

OF   VALUE  TO  EVERY  PERSON  in   any   way    connected    with    Sale    of    Cider,   of   W^ne,   Malt 
or  Spirit  Vinegars  and  of  CATSUP. 


80   Pp.   3x6   INCHES 


PRICE    $1.00    NET 


BOUND    IN    CLOTH 


THE     SPICE     MILL     PUBLISHING     COMPANY 

97    WATER    STREET  NEW    YORK 
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FLAVORING  EXTRACT  MANUFACTURERS 

VOTE  ON  MERGER  WITH  SPICE 

ASSOCIATION 

in  LA  YOKING  Extract  Manufacturers'  Asso- 
"  ciation  of  the  United  States,  under  date  of 
Dec.  12,  1916,  sent  to  the  members  of  the  asso- 
ciation a  very  important  circular  by  Frank  L. 
Beggs,  president,  and  Thomas  E.  Lannen,  attor- 
ney, entitled  "Shall  This  Association  Merge  with 
the  American  Spice  Trade  Association?"  The 
text  is  as  follows: 
Gentlemen  : 

At  the  last  annual  convention  of  this  Associa- 
tion, held  at  Atlantic  City,  the  following  reso- 
lution was  adopted: 

Whereas,  The  industry  enfi^aged  in  the  grinding,  man- 
ufacture and  marketing  of  Spices  is  an  industry  akin  to 
our  own,  and  in  nearly  every  way  is  confronted  with  the 
same    problems    which    confront    us,    and 

Whsrras,  We  understand  that  an  Association  com- 
posed of  leading  manufacturers  of  said  Spice  Industry 
IS  now  undertaking  to  deal  with  some  of  these  problems 
and  seeking  to  accomplish  the  same  objects  that  we  are 
seeking  to  accomplish,  and  in  doing  so  will  be  com- 
pelled to  duplicate,  to  a  large  degree  work  already  com- 
pleted, or  now  being  carried  on  by  us,  and 

Whereas,  It  appears  to  us  to  be  advisable  and  highly 
advantageous    for    both    Associations    to    concentrate    the 


work  being  done  by  both,  and  collaborate  to  the  fullest 
possible  extent  in  all  matters  of  mutual  interest,  there- 
fore   be   it 

Resolved,  That  before  we  elect  a  permanent  organiza- 
tion for  the  ensuing  year,  we  authorize  our  Executive 
Committee  to  confer  with  the  Executive  Committee  of 
said  Si)ice  Industry  Association  with  a  view  of  effecting, 
if  possible,  an  amalgamation  of  that  Association  and  of 
our  Organization,  and  that  we  adjourn  to  meet  at  the 
Martinique  Hotel,  New  York  City,  on  the  Twenty-ninth 
Day  of  September,  Nineteen  Hundred  and  Sixteen,  three 
months  hence,  or  subject  to  the  call  of  the  Chair  at  any 
time  during  the  interim,  at  a  place  to  be  named  by  him. 
And  that  our  Executive  Committee  report  to  us  at  our 
adjourned  meeting  aforesaid  the  result  of  its  efforts  to 
secure  said  amalgamation  with  full  details  of  plans  of 
amalgamation.  It  it  is  found  possible  for  both  Associa- 
tions to  amalgamate,  that  we  consider  the  said  details  at 
that  time,  together  with  such  other  recommendations  as 
our  Executive  Committee  may  then  submit.  And  be  it 
further 

Resolved,  That  our  present  Officers  and  Standing  Com- 
mittees, and  all  of  them,  be  continued  until  our  said 
adjourned  meeting,  and  that  the^  proceed  with  the  work 
of  the  Association  until  said  time  with  the  same  full 
authority  with  which  they  have  been  vested  during  the 
past  year,  or  with  which  they  have  been  vested  by  the 
Association  at  this  Convention. 

Pursuant  to  that  Resolution,  the  Executive 
Committee  of  this  Association  held  a  joint  con- 
ference with  a  commitee  from  the  American 
Spice  Trade  Association  in  New  York  City.  At 
that  time  both  parties  to  the  conference  agreed 
to  recommend  to  their  respective  associations 
that  a  merger  be  brought  about,  if  possible,  but 
the  details  were  not  worked  out. 

The  matter  was  further  considered  at  a  meet- 
ing of  our  Executive  Committee  held  at  the 
Martinique  Hotel,  New  York  City,  on  the  even- 
ing of  October  28,  1916,  at  which  time  the  fol- 
lowing resolution  was  adopted: 

Whereas,  It  appears  that  the  members  of  the  Flavor- 
ing   Extract    Manufacturers*    Association    of    the    United 
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M.  L. Barrett  &  Co.,  Importers 

Oldert  Vanilla  Dealers  in  United  States 

233  West  Lake  Street,  Chicago,  Dlinoit 


VANILLA  BE:ANS 
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States  have  not  had  an  opportunity  to  express  their 
views  by  a  referendum  vote  on  the  proposed  amalgama- 
tion with  the  American  Spice  Trade  Association,  and  we 
cannot  hope  to  have  a  largely  attended  meeting  of  our 
members  at  our  adjourned  convention  on  Sept.  2gth,  and 
as  this  amalgamation  is  of  such  grave  import  to  both 
Associations  as   well  as   to  the   trade. 

Be  it  therefore  resolved,  that  we  deem  it  wise  to  defer 
action  on  this  question  until  such  time  as  a  full  expres- 
sion of  views  of  our  entire  membership  can  be  secured. 

At  the  adjourned  convention  of  this  Associa- 
tion held  at  the  Martinique  Hotel,  New  York 
City,  on  September  29,  1916,  the  above  resolu- 
tion of  the  Executive  Committee  was  read  and 
considered,  and  the  convention  adopted  a  sim- 
ilar resolution. 

The  officers  of  the  Association,  therefore,  now 
desire  to  submit  this  matter  to  the  members  of 
the  Association  for  an  expression  of  opinion,  and 
each  member  is  requested  to  vote  on  the  ballot 
enclosed  and  sign  the  same  and  forward  to  the 
Secretary  of  the  Association,  Mr.  Gordon  M. 
Day,  c/o  Day-Bergwall  Company,  Milwaukee, 
Wis. 

Votes  to  be  counted  must  be  in  the  hands  of 
the  Secretary  by  January  1,  1917. 

The  details  of  this  merger  have  not  been 
agreed  to,  but  such  discussion  as  has  been  had 
on  the  subject  has  developed  the  fact  that  it 
might  be  possible  to  merge  under  the  following 
details : 

The  name  of  the  Association  is  to  be  Ameri- 
can Spice  and  Flavoring  Extract  Association. 

The  merged  Association  to  be  composed  of 
four  sections: 

Section  A  to  comprise  grinders  and  manufac- 
turers of  spices,  seeds,  herbs  and  condiments. 

Section  B  to  be  composed  of  manufacturers 
of  flavoring  extracts,  baking  powder  and  house- 
hold remedies. 

Section  C  to  be  composed  of  importers,  dealers 
and  brokers  in  spices,  seeds,  herbs  and  spice 
grinders'  supplies. 

Section  D  to  be  composed  of  importers,  dealers 
and  brokers  in  vanilla  beans,  essential  oils,  colors 
and  extract  manufacturers*  supplies. 

The  President  of  the  Association  to  be  a  man- 
ufacturer of  both  spices  and  extracts. 

Four  (4)  Vice-Presidents  are  suggested: 

The  1st  Vice-President  to  be  elected  by  Sec- 
tion A. 

The  2nd  Vice-President  to  be  elected  by  Sec- 
tion B. 

The  3rd  Vice-President  to  be  elected  by  Sec- 
tion C. 

The  4th  Vice-President  to  be  elected  by  Sec- 
tion D. 

It  is  contemplated  that  the  merged  Association 
shall  have  a  paid  Secretary,  with  headquarters 
in  New  York,  but  until  such  time  as  this  Secre- 
tary is  employed  the  Association  to  elect  a  Sec- 
retary and  Treasurer. 

The  dues  of  the  members  of  the  merged  Asso- 
ciation to  be  $25.00  per  year. 


VANILLA    CROP    PROSPECTS    IN    GUADE- 
LOUPE 

[Consul    Henry    T.    Wilcox,    Basse    Terre,    Guadeloupe, 
F.  W.  I.,  Dec.  9] 

PREDICTIONS  of  an  unsatisfactory  harvest 
■*  of  vanilla  made  earlier  in  the  season  and 
based  on  the  exhausted  condition  of  the  trees 
and  the  damage  done  by  strong  winds  in  August 
seem  to  have  been  correct,  for  now  that  picking 
is  about  to  commence  the  opinion  of  experienced 
dealers  and  planters  is  that  the  coming  crop  will 
not  exceed  70  per  cent,  of  that  of  last  year.  Ac- 
cording to  figures  furnished  by  the  customs  au- 
thorities, the  vanilla  harvested  during  the  winter 
of  1915-16  amounted  to  63,416  pounds,  57,129 
pounds  of  which  were  shipped  to  the  United 
States. 

Two  or  three  new  buyers  having  entered  the 
field,  it  is  probable  that  the  increased  competi- 
tion, combined  with  the  shortness  of  the  crop,  will 
result  in  prices  very  advantageous  to  the  planter 
being  offered. 


VANILLA  BEANS  FROM  MADAGASCAR 

/^  F  articles  invoiced  at  Tamatave,  Madagascar, 
^^  for  shipment  to  the  United  States  during 
1914  and  1915  were  vanilla  beans;  none  1914, 
$39,853  in  1915.  These  direct  purchases  of  va- 
nilla on  the  Madagascar  market  by  American 
firms  were  largely  the  result  of  the  disorganized 
state  of  the  French  vanilla  market,  from  which 
the  United  States  usually  purchased  its  supply 
of  Bourbon  vanilla. 

The  total  value  of  vanilla  beans  exported  from 
Madagascar  in  1915  was  $901,646,  against 
$656,250  in  1914. 


FLAVORING  EXTRACTS  IN  PENNSYLVANIA 

"D  ULLETIN  No.  285  of  Pennsylvania  Depart- 
*^  ment  of  Agriculture,  Dairy  and  Food  Bu- 
reau, issued  last  month,  is  devoted  entirely  to 
"Flavoring  Extracts,"  analysis  made  by  Charles 
H.  Lawall,  chemist,  and  Leroy  Forman,  chemist 
An  abstract  of  this  report  was. delivered  by  Dr. 
Lawall  at  the  convention  of  the  Flavoring 
Extract  Manufacturers*  Association  of  the 
United  States,  at  Atlantic  City,  N.  J.,  June  28. 
29,  30,  1916,  and  was  published  in  this  section 
of  The  Spice  Mill  of  November,  1916. 
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BEANS 


Thurston  St  Braidich 


27   CLIFF  STREET 
NEW  YORK 


CITRUS  BY-PRODUCTS  LABORATORY  AT 
LOS  ANGELES 

'TpHE  citfus  by-products  laboratory  operated 
*  by  the  Bureau  of  Chemistry,  at  Los  Angeles, 
has  succeeded  in  producing  a  vinegar  from 
oranges  which  compares  favorably  with  apple 
vinegar.  The  object  of  the  laboratory  is  to  de- 
vise some  means  of  utilizing  the  enormous  num- 
bers of  oranges  and  lemons  which  now  go  to 
waste.  Its  main  problem  is  to  manufacture  suc- 
cessfully orange  juice  and  lemon  juice.  Ex- 
periments in  this  direction  are  still  under  way, 
but  so  far*  have  npt  proved  successful,  because 


the  orange  and  lemon  juice  lose  flavor  and  color 
when  kept.  Should  the  laboratory  be  able  to 
produce  successfully  orange  or  lemon  juice  which 
can  be  handled  and  sold  in  the  same  manner  that 
grape  juice  is  now  sold,  it  would  work  a  revolu- 
tion in  the  citrus  food  industry. 

The  laboratory  has  also  succeeded  in  produc- 
ing citric  acid  from  lemons.  It  is  explained, 
however,  by  Dr.  Alsberg,  Chief  of  the  Bureau 
of  Chemistry,  that  in  order  to  produce  citric  add 
from  lemons  on  a  commercial  basis  it  would  also 
be  necessary  to  produce  lemon  oil  frdm  the  lemon 
peels.     This,  he  said,  the  bureau  has  not  been 
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able  to  do  on  a  commercial  basis,  although  it  has 
produced  considerable  lemon  oil  satisfactorily. 
Most  of  the  lemon  oil  used  in  this  country  is 
produced  in  Sicily,  where  the  workers  are  paid 
on  an  average  of  20  cents  a  day.  In  order  to 
compete  with  the  lemon  oil  produced  in  Sicily 
it  is  necessary  to  develop  machinery  for  squeez- 
ing out  the  oil  which  will  reduce  to  a  minimum 
the  cost  of  the  labor  involved.  So  far,  such  ma- 
chinery has  not  been  invented,  but  the  Bureau 
of  Plant  Industry  has  in  operation  a  machine 
for  obtaining  orange  oil  from  orange  peel,  and 
has  used  it  successfully  in  Florida.  The  Bureau 
of  Qiemistry  hope  that  a  somewhat  similar  ma- 
chine will  be  devised  to  obtain  the  oil  from  the 
lemons. 


FLAVORING  EXTRACTS  TRADE*  NOTES 

Davis  Mfg.  Co.,  manufacturers  of  flavoring 
extracts,  Jellico,  Tenn.,  have  increased  their  cap- 
ital from  $10,000  to  $25,000. 

The  plant  of  Jennings  Mfg.  Co.,  manufacturers 
of  flavoring  extracts,  perfumes,  etc.,  25  Campan 
Ave.,  N.  W.,  Grand  Rapids,  Mich.,  was  damaged 
by  fire  Dec.  8 ;  fully  insured. 

M.  H.  Brendlinger  Co.,  Pittsburgh,  Pa.,  have 
been  incorporated  to  manufacture  and  sell  food 
flavors  of  all  kinds ;  capital  $5,000 ;  incorporators, 
M.  H.  Brendlinger,  M.  L.  Scrafer,  both  of  Pitts- 
burgh; W.  J.  Jordan,  Wilkinsburg,  Pa. 

Sethness  Company,  distillers  of  oleo  resins, 
manufacturers  of  essential  oils  and  flavoring  ex- 
tract makers'  materials,  now  at  718-724  N.  Curtis 
St,  Chicago,  have  bought  at  12th  St.  and  54th 
Ave.,  Chicago,  about  120,000  square  feet  as  the 
site  of  new  structures  for  their  business. 

As  has  been  his  custom  for  many  years  past, 
Thomas  Henderson,  manufacturing  chemist, 
.  headquartel-s  for  maple  flavor,  86-88  Fulton 
St,  New  York,  has  issued  an  artistic  calendar  for 
1917,  entitled  "An  Old  Sweetheart  of  Mine." 
This  calendar  is  an  ornament  to  any  desk  or  of- 
fice. 

The  Bonne-Goddard  Co.  have  been  incorpo- 
rated in  Salt  Lake  City,  Utah,  with  capital  $25,- 
000.  The  company  will  manufacture  and  sell  to 
the  jobbing  trade  of  Utah,  Idaho,  Montana  ^nd 
Wyoming*  flavoring  extracts,  spices,  household 
remedies,  as  well  as  a  new  line  of  non-alcoholic 
drinks.  The  factory  has  been  started  at  741  So. 
3rd  W^  with  R.  M.  Bonne,  of  Salt  Lake,  as  vice- 
president  and  manager  of  the  company.  Other 
oflkcrs  of  the  company  are:  Geo.  W.  Goddard, 
of  Ogdcn,  president;  John  H.  Evans,  of  Bing- 
ham, vice-president;  A.  H.  Cook,  of  Salt  Lake, 
treasurer,  and  W.  T.  Coffman,  of  Salt  Lake, 
secretary. 
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Awarded  Grand  Prix  at  the  Panama-Pacific  Exposition 

The  Hi^Mt  Award  Etct  Given  on  FUiToring  Extrecte.    This  Award  Was 
Won  la  Competition  with  Seren  Other  Large  Extract  Manufacturers. 

THE  LARGEST  SELLING  BRAND  iN  THE  UNITED  STATES 

li  Highest  Awards  and  Gold  Medals  for  Purity,  Strength  and  Fine  Fla?or. 

THE  C.  F.  SAUER  CO.  -     Riclimond,  Va. 


TONKA  EXTRACT* 

By  £.  /.  Kessler, 
T  N  the  preparation  of  this  extract  the  best  re- 
*   suits  are  obtained  with  the  use  of  a  good 
grade  of  Angostura  beans. 

Tonka  beans,  unlike  Vanilla,  require  a  stronger 
alcohol  in  extracting,  this  being  due  mainly  to 
the  presence  of  a  very  considerable  portion  of 
fatty  matter,  the  per  cent,  required  varying  with 
various  grades  of  beans.  Since  it  is  the  desire  - 
to  employ  the  minimum  alcohol  to  extract  thor- 
oughly the  desired  active  principles  and  obtain  a 
clear  solution,  all  that  is  necessary  is  to  test  out, 
in  a  small  way,  using  a  menstruum  containing 
60-65  and  70  per  cent,  of  alcohol,  employing  a 
clear  glass  bottle,  and  select  the  one .  showing 
clear  at  the  lowest  amount  of  alcohol  used. 

The  use  of  water' washings  obtained  by  perco- 
lating water  through  exhausted  vanilla  beans 
will  be  found  a  useful  adjunct  as  a  clarifying 
medium  and,  with  its  use,  the  extract  can  be 
produced  with  a  lower  alcohol  content.  This 
system  also  insures  the  recovery  of  all  of  the 
alcohol  remaining  in  the  beans  after  the  extract 
has  ceased  to  run  through  the  percolator.  To 
test  the  efficiency  of  this  system,  we  herewith 
submit  three  sensitive  tests  for  the  presence  of 
alcohol  down  to  minute  quantities;  they  will  be 
found  simple  to  operate  and  practicable: 

1.  Add  to  liquid  in  test  tube  a  couple  of 
crystals  of  iodine,  then  a  strong  solution  of 
caustic  potash,  and  warm  over  gas  flame;  if 
alcohol  is  present,  iodoform  separates  out  and 
is  precipitated  and  is  also  identified  by  the 
unmistakable  odor  change  into  that  of  iodo- 
form. 

2.  Boil  the  liquid  with  sulphuric  acid  (C  P) 
and  a  few  drops  of  saturated  solution  of  po- 
tassium dichromate;  the  presence  of  alcohol 
will  give  a  green  reaction. 

3.  Add  to  liquid  a  few  drops  of  benzoyl 
chloride  and  caustic  potash;  the  reaction  gives 


ethyl  benzoate,  which  is  recognized  by  its  very 

characteristic  odor. 

In  operation,  the  water  should  be  passed 
through  the  beans  until  no  alcohol  is  indicated 
in  the  test. 

If  the  Tonka  bean>  are  ground  fine  and  al- 
lowed to  stand  for  a  few  days,  the  operation  will 
be  facilitated. 

Do  not  add  sugar  until  the  clear  solution  b 
removed  from  the  beans. 

Use  yellow  (C)  sugar,  quantity  to  suit;  the 
darker  sugars  contribute  to  the  color   content 

Percolation  will  be  found  more  practicable 
than  maceration  in  the  making  of  this  extract 
and  the  menstruum  should  be  at  the  normal  room 
temperature;  never  hot,  since  this  would  release 
and  incorporate  the  fatty  matter,  making  clarifi- 
cation more  difficult  and  require  the  use  of  a 
higher  per  cent,  of  alcohol. 

Formula 
Angostura  beans  ground  fine 
Grain  alcohol  190  proof  (65%) 
Water  preferably  soft  (35%) 
Yellow  sugar  quantity  to  suit. 
Pack  the  beans  uniformly  in  a  conical  percola- 
tor, being  careful  not  to  use  too  much  force; 
mix  the  alcohol  and  water  together  and  add  to 
the  beans,  and  when  the  liquid  shoW^  at  the  stop 
cock,  close  it  and  let  undisturbed  for  at  least 
twenty- four  hours;  then  allow  the  percolation 
to  proceed,  the  extract  remaining  in  the  beans 
being  displaced  with  the  aid  of  water,  as  above 
described;  next  dissolve  the  sugar  in  the  small- 
esh  possible  amount  of  hot  water  and,  when  cool, 
add  to  the  extract. 


12  ounces 
83  fi.  ounces 
45  fl.  ounces 


•Copyright,    1917,   by   The   Spice   Mill    Publishing   Co., 
New  York. 


The  Cincinnati  Extract  Works,  Cincinnati,  O., 
manufacturers  of  flavoring  extracts  and  pre- 
served and  crushed  fruits,  have  leased  the  six- 
story  building  at  422  W.  4th  St  for  five  years, 
and  after  extensive  alterations  will  occupy  the 
quarters,  which  will  give  much  needed  room  for 
their  business. 
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AMERICAN  PURCHASES  OF  CASSIA  FROM 
HONGKONG 

[Consul  General  George  E.  Anderson,  Hongkong,  British 
China,  Nov.  2] 

p*XPORTS  of  cassia  in  various  forms  from 
Hongkong  to  the  United  States  continue  on 
an  unprecedented  scale.  The  declared  exports  of 
cassia,  broken,  selected,  and  similar  grades  at 
this  consulate  general  for  the  first  nine  months 
of  this  year  were  valued  at  $365,520  gold,  as 
compared  with  $67,817  in  the  same  period  of 
1915,  and  $91,315  in  1914;  and  exports  of  cassia 
oil  were  valued  at  $88,312,  as  compared  with 
$37,550  in  the  first  nine  months  of  last  year  and 
$26,626  in  1914.  Exports  of  the  spice  from  Hong- 
kong to  the  United  States  for  the  current  year's 
period  were  valued  at  more  than  the  total  ship- 
ments in  any  previous  year  in  the  history  of  the 
trade,  and  at  more  than  twice  the  total  annual 
exports  of  the  spice  to  the  United  States  in  any 
one  of  the  previous  four  years.  There  was  a 
large  increase  in  the  shipments  of. the  spice  to 
other  parts  of  the  world;  exports  to  sill  coun- 
tries, according  to  the  best  commercial  informa- 
tion available,  amounted  to  a  total  of  103,988 
cases,  as  compared  with  65,367  cases  in  the  first 
nine  months  of  last  year. 

The  apparently  comparatively  low  stocks  in 
the  United  States  and  the  fear  that  freights  and 
prices  would  rise  have  led  to  the  unusual  imports 
in  this  line.  Low  stocks  in  other  parts  of  the 
world  have  accounted  for  much  of  the  demand. 
Shipments  to  India  have  been  unusually  large. 


CONDITION  OF  OLIVE  CROP  OF  SOUTH- 
ERN  SPAIN 

[Vice  Consul  Malcolm  E.  Graham,  Seville,  Nov.  10] 

A  PECULIARITY  of  the  olive  tree  is  that  it 
does  not  produce  a  large  crop  two  years  in 
succession,  for  after  a  good  season  the  tree  is  so 
weakened  that  the  following  year's  production  is 
always  considerably  smaller  and  poorer  in  qual- 
ity. Such  are  the  conditions  at  present,  and  on 
account  of  the  small  quantity  of  fruit  the  rav- 
ages of  insects  have  been  more  keenly  felt.  Dis- 
eases have  also  caused  considerable  damage. 

The  queen  crop,  which  is  the  one  most  notice- 
ably affected,  is  practically  a  failure,  and  it  is 
thought  that  the  production  will  be  only  about 
one-tenth  of  the  usual  good  crop,  and  faulty  and 
poor  in  quality.  At  least  35  per  cent,  of  the 
fruit  is  said  to  have  rotted,  the  loss  from  this 
cause  ranging  from  20  per  cent,  in  some  districts 
to  complete  loss  in  others.  The  number  of  hogs- 
heads cured  is  placed  at  3,500,  and  it  is  estimated 
that  2,500  will  be  available  for  shipment. 

The  manzanillas  have  fared  better,  as  the  tree 
is  more  hardy,  and  the  damage  is  estimated  at 
15  per  cent.    The  crop  will  be  small,  however, 


arid  will  probably  not  reach  more  than  one-sixth 
that  of  last  year.  Estimates  vary  considerably 
as  to  the  number  of  hogsheads  which  will  be 
available  for  shipment.  The  production  of  oil 
olives  is  affected  to  about  the  same  extent  as  the 
manzanillas. 

Shipment  of  olives  and  oil  is  at  present  handi- 
capped considerably  by  lack  of  tonnage,  and  many 
hogsheads,  already  sold,  have  been  in  Seville 
some  time  awaiting  shipment. 


Lawndale  Wholesale  Grocery  Co.,  Chicago, 
have  increased  their  capital  stock  from  $30,000  to 
$60,000. 
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In  tbis  book  are  described  the  modern  methods 
for  making  the  various  kinds  of  essences.  It  is  a 
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PHOSPHATE 

FOR  BAKING  POWDER  AND  SELF-RISING  FLOUR 

Unexcelled  for  Purity  and  Keeping  qualities.     Our 

Phosphate  is  known  and  used   all  over   the   woild. 

We  have  made  Phosphate  for  upwards  of  33  years. 

UU  for  pampMit  CMtaMng  PURE  FOOD  LAWS  Afhctiig  Bakinf  Povtfors.  Rivisatf  tt  Data 

PROVIDENT  CHEMICAL  WORKS,   -    St.  Louis,  Mo. 


ESTABLISHED    OVER    70    YEARS 

The  Old  Reliable 

Arm  &  Hammer  and  Cow  Brands 

BICARB.  SODA  AND  SALERATUS 

CONCENTRATED  SAL  SODA 

MONOHYDRATE  CRYSTALS,  SAL  SODA 

Th«    Pur««t  and    B«st  Quality 

CHURCH  A  DWIGHT  CO. 


27  CEDAR  STREET 


NEW  YORK 


Baking:  Powder 

AND  OTHER 

Leavenins  Agents 


Praised  by  Food  Commissioners^ 

Food  Specialists,  Manofactiirers 

and  Dealers 


$1.50  Per  Copy,  Postpaid 


By  F.  N.  FOOT 

A  Book  of  Value  to  Manufacturers 
and  aU  interested  in  the  Baking 
Powder  Industry. 


Copynghted  and  For  Ssle  only  by 

THE  SPICE  MILL   PUBLISHING   CO. 

97  Water  StrMt,  New  York 


n 


The  Improved  sllethod  of  Testing  Wltb 

KiELT  BAKING  POWDER  TESTER 

Tells  the  carbon  dioxide  content  of  Baking 
Powder;  the  C02  of  Bicarb.  Soda,  the  strength 
of  acids  in  units  of  bicarb  soda,  etc. 

SIMPLE,    RAPIDt    ACCURATE 

Price  $5.00— Satlslactlon  Guaranteed 

818  West  17111  Street 
LOS  ANGELES,  CAL. 


FRANCIS  KIELY, 


When  writing  to  Advertisers,  pleste  mention  Tbs  Spxcs  Mill. 
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FINAL  ESTIMATE  OF  RICE  CROP,  1916 

UNDER  date  of  Dec.  18,  1916,  Southern  Rice 
Growers'  Association,  home  office,  Beau- 
mont, Tex.,  by  E.  A.  Eignus,  secretary-treasurer, 
issued  the  following  estimate: 

The  following  is  the  final  estimate  of  the 
Southern  Rice  Growers'  Association  of  the  rice 
crop  of  1916,  and  indicates  a  total  production  of 
9,609,175  sacks,  divided  as  follows:  Arkansas, 
1,526,918  sacks;  Louisiana,  4,611,468  sacks; 
Texas,  2,440,539  sacks;  California  (bags  of  190 
lbs.),  980,000  sacks;  all  other  States,  50,250  sacks. 

ARKANSAS 

Estimated 

Acres  Yield,  Bags  Bags 

78,102  Honduras     12.1  945,034 

8,416  Japan     12.6  106,041 

32,084  Blue  Rose  14.8  475,843 

118,602  Entire  State   12.87        1,526,918 

Production:    Hon.,   61.8%;   Jap.,  6.9% j 

Blue  Rose,  31.3%. 

LOUISIANA 

Estimated 
Acres  Yield,  Bags     Bags 

57,256  Honduras  "River"    . .     10.4  595,462 

3,357  Japan  "River"    11.8  39,612 

10,387  Blue  Rose  "River"...     13.6  141,263 

71.000  "River"     10.93  776,337 

74,833  Honduras  "S.W.U.".  9.4  707,172 

68,370  Japan  "S.W.La."   ....  9.1  622,167 

225,341  Blue  Rose  "S.W.U."  10.5  2,505,792 

439,544  Entire  State  10.49       4,611,468 

Estimated  yield  for  "S.  W.  La.,"  10.40  bags. 

Production:    Hon.,  28.2%;  Jap.,  14.3%; 

Blue  Rose,  57.5%. 

TEXAS 

Estimated 
Acres  Yield,  Bags     Bags 

56,021  Honduras     9.3  520,435 

47,574  Japan     11.3  537,110 

128,531  Blue  Rose   10.8         1,382,994 

232,126  Entire  State   10.51        2,4i|0,539 

Production:     Hon.,   21.3%;    Jap.,   22%; 

Blue  Rose,  56.7%. 

PRODUCTION  BY  STATES 

Estimated 

Acres  Yield,  Bags     Bags 

439,544  Louisiana     10.49       4,611,468 

232,126  Texas    10.50       2,440.539 

1 18,602  Arkansas    12.87        1,526,918 

790,272  Three  States  10.85       8,578,925 

Production:  Hon.,  32.3%;  Jap., 
15.2%;  Blue  Rose,  52.5%. 
70.000  California  (Japan)   ..     14.00  980,000 

7,400  All  Other  States  ....      6.80  50,250 

867,672  Total  Acres... Total  Crop  U.  S.  9,609,175 


While  it  is  too  early  in  the  season  to  get  sl 
comprehensive  idea  of  the  average  weight  per 
sack,  we  have  compiled  a  table  based  on  the 
actual  weight  of  1,597,298  sacks,  with  the  fol- 
lowing conclusions:  Average  weight  Honduras, 
183.04  lbs ;  Japan,  189.09  lbs. ;  Blue  Rose,  191.27 
lbs.    Average  weight  of  all  varieties,  188.19  lbs. 

The  size  of  the  crop  has  not  and  should  not 
have  a  bearish  effect  upon  the  market  because  of 
the  unprecedented  demand.  The  distribution  of 
clean  to  December  1st  was  3,533,383  pockets,  as 
compared  with  2,561,692  to  the  same  date  last 
year.  This  is  a  net  gain  of  a  million  pockets  in 
four  months.  This  ratio  would  mean  an  in- 
creased distribution  for  the  year  of  three  million 
pockets.  The  imports  of  foreign  rice  have  been 
less  and  the  exports  of  domestic  rice  have  been 
greater  than  for  the  same  period  last  year.  Our 
Porto  Rico  shipments  also  exceed  those  of  the 
same  months  last  year.  Rice  is  the  cheapest  food 
on  the  market  to-day,  and  the  remainder  of  the 
crop  should  move  at  higher  prices. 


TEXAS  RICE  SHIPPED  TO  CANADA 

[From  Manufacturers'  Record,  Baltimore] 

Beaumont,  Tex.,  Dec.  9. — [Special.] — ^Rice 
growters  and  others  who  are  interested  in  that 
industry'  attach  considerable  significance  to  the 
shipments  of  several  carloads  of  Southern  rice 
which  were  recently  made  to  the  Mt.  Royal  Mill- 
ing &  'Manufacturing  Co.  of  Montreal,  Ginada. 
While  these  shipments  were  in  the  nature  of  an 
experiment,  it  is  believed  that  they  will  prove 
satisfactory  in  every  respect  and  will  lead  to  the 
opening  of  a  new  market  for  the  grain. 

In  order  to  thoroughly  acquaint  himself  with 
the  quality  and  other  details  of  the  rice  produc- 
tion of  Texas  and  Louisiana,  Robert  B.  Ross, 
Jr.,  managing  director  of  the  Mt.  Royal  Milling 
&  Manufacturing  Co.,  recently  made  a  tour  of  the 
Gulf  coast  rice  belt.  Heretofore  this  plant  has 
handled  nothing,  but  Asiatic  rices.  This  supply 
came  chiefly  from  Calcutta  and  Rangoon,  in 
India.  The  war  and  the  danger  of  submarine 
attacks  upon  cargo-carrying  steamships  put  up 
the  ocean  freight  rates  so  high  that  the  importa- 
tion of  rice  to  Canada  from  India  is  now  prac* 
tically  prohibited.  For  this  reason  the  Mt.  Royal 
Milling  &  Manufacturing  Co.  has  been  compelled 
to  turn  its  attention  to  the  American  source  of 
supply.  Before  doing  so,  however,  this  company 
and  other  Canadian  mills  made  the  experiment 
of  importing  rough  rice  from  Japan  and  China. 
The  grains  from  those  countries  proved  to  be 
of  such  an  inferior  quality,  it  is  claimed,  that 
efforts  to  obtain  the  supply  from  those  sources 
were  abandoned. 

It  was  pointed  out  by  Mr.  Ross,  on  the  oc- 
casion of  his  recent  visit  here,  that  the  Canadian 
rice  mills  are  not  equipped  with  hulling  ma- 
chinery, for  the  reason  that  all  rice  imported 
from  India  is  hulled  where  it  is  gfrown.  It  is  the 
practice  with  American  rice  not  to  hull  it  until 
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it  reaches  the  mill.  In  order  that  the  Southern 
rice  may  be  handled,  the  plant  of  the  Mt.  Royal 
Milling  &  Manufacturing  Co.  at  Montreal  will 
be  immediately  equipped  with  hulling  machinery. 
It  is  believed  by  rice  men  that  if  the  Canadian 
market  is  once  opened  to  this  product  it  will  ex- 
pand rapidly  and  prove  of  much  benefit  to  the 
American  rice  industry. 


DRAWBACK  ON  POLISHED  FANCY  RICE, 
POLISHED  SCREENINGS,  ETC. 

Tkeasury  Department,  October  2,  1916. 

Sir: — Drawback  is  hereby  allowed  under  para- 
graph O  of  section  4  of  the  tariff  act  of  October 
3,  1913,  and  the  drawback  regulations  (chapter  18 
of  the  Customs  Regulations  of  1915)  on  polished 
fancy  rice,  polished  screenings,  polished  brewers' 
rice,  and  rice  flour  or  meal  manufactured  by  the 
Empire  Rice  Milling  Co.  (Ltd.),  of  New  Orleans, 
La.,  for  the  benefit  of  A,  Held,  also  of  New  Or- 
leans, with  the  use  of  imported  cleaned  rice. 

A  manufacturing  record  shall  be  kept  in  ac- 
cordance with  the  sworn  statements  of  D.  R. 
Bertaut,  manager  for  A.  Held,  dated  August  2, 
1916,  and  of  the  Empire  Rice  Milling  Co.,  dated 
September  19,  1916,  which  will  show,  in  addition 
to  the  usual  import  data,  in  the  case  of  each  lot 
of  rice  manufactured  for  exportation  with  bene- 
fit of  drawback,  the  lot  number  and  date  of 
manufacture  thereof,  the  quantity,  value,  and 
identity  of  the  imported  cleaned  rice  used,  and 
the  quantities  of  glucose  and  talc,  the  quantities 
of  polished  fancy  rice,  polished  screenings, 
polished  brewers'  rice,  and  rice  flour  or  meal  ob- 
tained, the  value  of  each,  and  the  quantity  of 
waste  incurred.  A  sworn  abstract  from  the 
manufacturing  record  shall  be  filed  with  the 
drawback  entry. 

The  duty  paid  on  the  imported  cleaned  rice 
used  shall  be  distributed  between  the  principal 
products — ^polished  fancy  rice,  polished  screen- 
ings, and  polished  brewers'  rice — and  the  by- 
product— rice  meal  or  flour — according  to  their 
relative  values,  subject  to  the  maximum  for  by- 
products prescribed  by  the  drawback  law  as  in- 
terpreted by  T.  D.  33809  of  October  25,  1913. 

Drawback  may  be  allowed  under  these  refla- 
tions on  polished  fancy  rice,  polished  screenmgs, 
polished  brewers'  rice,  and  rice  flour  or  meal  ex- 
ported on  and  after  May  1,  1916. 

Andrew  J.  Peters, 
Assistant  Secretary, 
Collector  of  Customs,  New  Orleans,  La. 


PRIZE  FOR  NEW  RICE  COOK  BOOK  COVER 
DESIGN 

'TpHE  young  women  in  the  rice  belt  have  had 
*  a  chance  to  play  an  important  part  in  adver- 
tising rice  and  besides  earn  $50.00  in  a  pleas- 
ant way.  The  Southern  Rice  Growers'  Asso- 
ciation are  preparing  for  publication  a  new  Cook 
Book  to  satisfy  the  universal  demand  for  stand- 
ard rice  recipes.  For  the  cover  page  of  this 
book  the  association  want  the  portrait  of  a  rice 
belt  girl  in  a  pose  that  will  suggest  the  use  of 
rice.    No  conditions  of  any  kind  have  been  im- 


PERFECTION  IN  RICE  MILLING 

RICKERT'S  RICE  MILLS 

THE  FANCY  H£AD  RICE  MILLS 

The  Oldest  Established— 
The  Most  Modem  Construction— 
The  Most  Complete  Equipment— 
The  Second  Largest  Milling  Capacity 
of  Any  Plant  in  the  United  States 

Rict  Market  of  AmtIm  W«W  UTieailS,  La. 

We  Make  a  «*SpMlftIty*'  of  the  Beet  la  "RICE" 


B.  FISCHER  &  CO. 

FRANKUN  ST.»  NEW  YORK 

Solicit  Your  Inquiries 

Package  Rice 

BEADQUARTERS 


Rice  Flour 


Producer  the  BeMt  Remits  for 
Pastrie$ 

Cheaper  than  Wheat  Flour 

Absorbs  More  Moisture 
Desirable  lor  Bakers 

Also  I 

Excellent  lor  Bread,  Cake, 
Biscuits  i/vhen  mixed  with 
hard  wheat  flour  proportion 
of  30  to  50  per  cent. 


Standard  Milling  Co; 

Houston,  Texas 

Mills  in  the  Heart  of  the  Rice  Beli  at  Houtt 
ton,  Tex,,  Crowley,  La.,  and  Stuttgart,  Ark* 
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posed  upon  contestants  for  the  honor  and  the 
prize  except  that  they  be  residents  of  Lotiisiana 
parishes  or  Arkansas  and  Texas  counties  in 
which  rice  is  one  of  the  important  crops. 

The  contestants  themselves  must  work  out  the 
idea  of  combining  rice  with  personal  pulchritude 
to  the  end  that  the  cereal  may  find  favor  with 
the  consumer  as  a  result.  They  may  pose  in  a 
rice  field,  in  a  kitchen,  in  a  rice  mill,  in  a  rice 
warehouse — ^an3rwhere  in  fact,  provided  the  motif 
of  the  picture  is  rice,  featured  in  a  manner  that 
will  create  a  desire  to  try  the  cereal.  It  has  been 
left  to  the  contestants  to  arrange  the  details,  the 
idea  being  to  make  use  of  the  artistic  attainments 
and  practical  training  of  the  women  of  the  rice 
belt  to  the  extent  of  finding  a  striking  feature  to 
attract  attention  to  and  fix  attention  upon  the  new 
Cook  Book. 


JEWEL  TEA  CO.  TO  HANDLE  RICE 

M.  J.  Hinckley,  associated  with  Jewel  Tea  Co., 
Chicago,  was  in  Beaumont,  Tex.,  Nov.  2,  discuss- 
ing with  General  Manager  E.  A.  Eignus,  of 
Southern  Rice  Growers*  Associalion,  the  plans  the 
Jewel  Tea  Co.  are  formulating  to  introduce  rice  to 
their  patrons. 


Louisiana  State  Rice  Milling  Co.,  New  Orleans, 
La.,  will  build  a  rice  mill  at  Kaplan,  La. 


THE  VIRTUES  OF  COFFEE 

IN  his  **How  to  Keep  Well"  Department  of  the 
Brooklyn  Daily  Eagle,  William  Brady,  M.D., 
says,  in  the  issue  of  that  influential  newspaper 
for  Dec.  15,  1916: 

Coffee  relieves  fatigue  by  stimulating  the 
brain,  the  spinal  cord,  the  muscles,  the  heart  and 
the  kidneys.  It  doesn't  merely  benumb  the  tired 
feeling;  it  enables  the  body  to  eliminate  the 
poisons  that  cause  the  tired  feeling. 

Coffee  is  not  a  moral  menace.  It  makes  for 
sociability.  It  is  food  as  well  as  drink,  as  ordi- 
narily taken  with  sugar  and  cream. 

In  all  our  private  and  hospital  experience  wc 
have  never  encountered  an  instance  in  which  dys- 
pepsia, nervousness  or  any  other  ailment  was  rea- 
sonably attributable  to  the  moderate  and  habitual 
use  of  coffee  as  a  beverage.  It  is  true  that  hun- 
dreds of  mortals  deny  themselves  this  boon  be- 
cause of  some  fancied  or  educated  fear  that  it 
isn't  good  for  them.  But  we  are  speaking  of 
facts  now  and  not  popular  delusions. 

A  good  many  nervous  and  sickly  people  would 
be  better  off  if  they  would  take  a  cup  of  coffee — 
good  coffee — for  breakfast. 

Virginia  Fruit  Product  Co.,  Roanoke,  Va.,  cap- 
ital $125,000,  incorporated,  with  L.  A.  Scholz, 
president  and  general  manager,  and  Henry 
Scholz,  secretary-treasurer;  remodel  plant  of 
Virginia  Brewing  Co.  and  equip  to  manufacture 
vinegar,  cider,  apple  butter,  etc. ;  capacity  of  500,- 
000  pounds  cull  apples  per  season. 


^'History  and  Reminiscences 

of  Lower  Wall  Street 

and  Vicinity" 

By  ABRAM  WAKEMAN 

{Copyrifrhtedhy  The  Spice  Mill  Publishing  Co,) 

The  Series  of  Articles  Published  in  The  Spice  Mill,  in  1910-1912,  Collected,  Revised 
and  Augmented  to  Erect  a  Literary  Monument  to  a  Most  Interesting  Chapter  in  the 
History  of  the  Commercial  Life  of  the  Country. 

Note — There  is  no  man  living  so  thoroughly  fitted  by  experience  and  mental  equipment  to  the  tasic  of  writing 
and  compiling  such  a  work  as  Mr.  Wakeman,  who  has  been  actively  identified  with  the  coffee,  tea  and  sugar 
industries  of  lower  Wall  Street  for  40  years,  is  a  member  of  an  old  New  York  f.imiiy,  has  taken  an  active  part 
in  many  public  movements  in  connection  with  the  city's  welfare,  is  a  member  of  leading  historical  and  social 
organizations,  and  has  the  historian's  temperament  and  selective  faculties  in  a  high  degree. 

Eyery  man  who  has  the  least  sentimental  interest  in  the  History  and  Deyelop- 
ment  in  this  Country  of  the  Coffee,  Tea,  Spice  and  Allied  Industries,  from  which  he 
derives  his  revenue,  ^11  ^ive  this  boolc  a  favored  place  in  his  library.  The  reading  of 
it  will  not  only  interest  him,  but  will  inform  him  on  many  matters  related  to  his 
business. 

Price,  $2.00,  postpaid 

Beautifully  bound  in  heavy  cloth.     Gilt  edge.     Heavy  paper.     Large  type. 


The  Spice  MIU  PabUstalng  Co.     97  Water  Street,  New  York 
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DEVELOPMENT  OF  COSTA  RICA'S  CACAO 
INDUSTRY 

'T^HE  cultivation  of  cacao  is  becoming  an  im- 
'■'  portant  industry  in  Costa  Rica.  During  the 
10-year  period  from  1904  to  1913  Costa  Rica  ex- 
ported 6,004,911  pounds  of  cacao  beans,  which 
were  valued  at  $739,436  in  official  statistics.  Dur- 
ing 1914,  726,532  pounds,  valued  at  $84,507,  were 
exported,  and  for  1915  the  figures  were  1,272,905 
pounds,  valued  at  $174,809,  showing  a  marked 
increase  over  the  previous  year's  production. 

Considerable  attention  is  now  being  given  to 
the  growing  of  cacao  beans  by  farmers  formerly 
engaged  in  the  banana  industry.  Cacao  can  be 
grown  on  banana  farms  that  have  ceased  pro- 
ducing fruit  as  well  as  on  new  land.  The  prod- 
uct is  much  more  stable  than  bananas,  and,  if 
necessary,  can  be  kept  for  a  considerable  time 
awaiting  advantageous  prices.  Costa  Rican  cacao 
is  generally  of  a  very  fine  quality,  and  the  lead- 
ing agriculturists  feel  confident  that  its  produc- 
tion -will  eventually  become  one  of  the  chief 
sources  of  wealth  of  the  country. 

Harvesting  begins  in  a  small  way  during  the 
third  year,  and  maximum  production  is  reached 
at  approximately  the  eighth  year.  The  produc- 
tion per  hectare  in  good  land  is  from  500  to  750 
pounds  during  each  of  the  third,  fourth,  and  fifth 
years,  and  after  the  fifth  year  the  hectare  would 
produce  from  1,000  to  1,500  pounds  each  year. 
The  cost  of  harvesting  and  drying  runs  from  $2 
to  $3  per  hundred  pounds. 

There  are  "cacao"  trees  in  Costa  Rica  over 
25  years  of  age,  which  are  still  in  full  bearing, 
and  in  the  other  countries  of  Latin  America 
much  older  trees  are  reported  to  be  in  full  pro- 
duction. The  average  declared  export  value  per 
pound  for  cacao  beans  shipped  to  the  United 
States,  as  indicated  by  the  records  of  the  Ameri- 
can consulate  at  Port  Limon,  was  15  cents  United 
States  currency  during  the  calendar  year  1915. 


CACAO  FROM  GOLD  COAST 

[By  Consul  W.  J.  Ycrby,  Dakar,  ScncgaU  Brit.  W.  Africa. 
Aug.    11] 

'T^HE  increase  in  the  exports  of  cacao,  46  per 
'■'  cent,  or  24,390  tons,  from  Gold  Coast,  was 
due  principally  to  the  fact  that  new  areas  came 
into  bearing  during  the  year.  No  part  of  it  can 
be  said  to  be  due  to  the  large  proportion  of  the 
1914-15  crop  that  was  exported  in  1915.  Quite 
as  much  of  the  1915-16  crop  will  be  exported  in 
1916.  At  the  beginning  of  the  yeaf  it  was  feared 
that  the  shortage  of  tonnage  would  affect  the 
local  market,  but  as  the  result  of  representations 
made  by  the  Government,  the  shipping  companies 
made  such  arrangements  that  although  delays  in 


COCOA  POWDER 

UNDER  DEALER'S  BRANDS  for  WHOLESALE  GROCERY  and  SPECIALTY  HOUSES 

In  la»  l-2s«  l-4a  and  l-5a,  packed  under  cuatomera'  labela,  or  under  our 
own  atock  labela.    All  ffooda  guaranteed  under  U.  S.  Serial  No.  151 

FOUNTAIN  OHOOOLATE 


IN  RITI  IT        Barrela—Keffa— Druma-Tina. 

In  DULli For  Soda,  Ice  Cream  and  Bakint  Trade. 

Both  "Natural"  and  "Dutch  Proceaa*'  gradea 
WRITE  US  FOR  SAMPLES  AND  PRICES.    STATE  SIZE  USED  AND  QUALITY  NEEDED. 


ADDRESS 


HOOTON  COCOA  CO., 


Newark,   N.  J. 


When  writing  to  Adyertiaert.  pleate  mention  Thi  Spici  Mill. 
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A  HIGH-GRADE  COCOA 
IN  A  UNIQUE  PACKAGE 

qXhe  famous  Opler  Brothers  Breakfast  Cocoa  is  packed  in  fine 
glass  preserving  jars  that  consumers  can  use  afterwards.  This  is 
the  highest  development  of  the  glass  jar  package.  In  these  days 
of  necessary  economy,  the  idea  will  appeal.  Opler  Brothers 
Breakfast  Cocoa  is  of  the  very  highest  quality. 

^r  COCOA  PACMED  UNDER  PRIVATE  LABELS  In  any  style  of  CoBtelaer 

171  DUANE  ST. 
NEW     YORK 


OPLER  BROTHERS,  Inc. 


obtaining  ships  were  not  infrequent,  the  whole 
cacao  yield  was  safely  shipped  with  little  or  no 
loss. 

Cacao  prices,  with  trifling  fluctuations  at  times, 
showed  an  upward  tendency  throughout  the  year, 
At  the  beginning  of  January  the  local  price  was 
as  low  as  $2.67  per  load  of  60  pounds,  but  by  the 
end  of  that  month  it  had  risen  to  $3.50  to  $4. 
At  the  end  of  April  it  stood  at  $7.30  to  $8,  which 
continued,  with  some  fluctuations,  up  to  Novem- 
ber, when  there  was  a  decline  to  $6.05  to  $7.30, 
which  was  nraintained  to  the  end  of  the  year. 


MARKET     SOUGHT     FOR     GUADELOUPE 
COFFEE  AND  COCOA 


[Consul    Henry    T. 


Wilcox,    Basse    Terre,  ^  Guadeloupe, 
Dee.   8] 


^^NE  of  Guadeloupe's  large  planters  of  coffee 
^^  and  cacao  has  informed  the  Basse  Terre 
consulate  that  he  would  like  to  receive  offers 
from  importers  in  the  United  States  for  the  pur- 
chase of  all  or  part  of  his  coffee  and  cocoa  crops. 
He  expects  to  be  in  a  position  to  sell  between  60,- 
000  and  70,000  pounds  of  each  product.  ' 

The  Arabica  coffee  of  Guadeloupe  which  is  of- 
fered has  never  been  tried  in  the  United  States. 
Owing  to  its  fine  flavor  and  the  fact  that  it  has 
proved  very  useful  in  blending,  the  planters  have 
always  found  a  ready  market  for  it  in  France, 
where  it  commands  very  good  prices.  The  latest 
price  quoted  in  Havpe  for  Guadeloupe  coffee  is 
372  francs  per  100  kilos  ($0,326  a  pound). 

This  is  the  first  time  that  the  cocoa  of  Guade- 
loupe has  been  offered  to  merchants  in  the 
United  States.  France  has  always  taken  all  that 
has  been  for  sale.  It  is  said  the  taste  of  this 
cocoa  differs  somewhat  from  the  taste  of  the 
cocoa  from  other  parts  of  the  world  in  that  it  is 
more  bitter.  The  latest  advices  from  France 
state  that  Guadeloupe  cocoa  is  selling  there  for 
306  to  312  francs  per  100  kilos  ($0,268  to  $0,273 
a  pound). 


THE  GROWING  TASTE  FOR  CHOCOLATE 

A  GROWING  fondness  for  chocolate  and 
**'  cocoa  is  indicated  in  the  greatly  increased 
imports  of  crude  cacao  into  the  United  States 
during  the  last  fiscal  year.  According  to  statis- 
tics compiled  by  the  Bureau  of  Foreign  and  Do- 
mestic Commerce,  of  the  Department  of  Com- 
.  merce,  a  total  of  243;232,000  pounds  were  pur- 
chased abroad  during  the  fiscal  year  1916,  which 
is  SO,000,(XX)  pounds  more  than  was  bought  in 
1915  and  double  the  imports  of  1910.  This  is 
not  to  be  accounted  for  by  decreased  imports  of 
manufactured  cocoa  and  chocolate,  because  we 
are  buying  such  products  in  about  the  usual 
quantities.  Nor  is  it  because  we  are  shipping 
abroad  larger  quantities  of  prepared  cocoa  and 
chocolate.  It  is  due  solely  to  a  growing  taste 
for  chocolate  and  cocoa. 


ImporU  of  Crude  Cacao  into  the  United  SUtes 

Imported 

Quan 
1916 

lities 

Values 

from — 

1915   - 

1916 

1915 

All      coun- 

tries   ... 

243.232.000 

192.306,000  $34,144,000  $22,893,000 

Dominican 

Rep.    ... 

48,991,000 

46,620,000 

6,946.000 

5.500.000 

Brazil 

45.657.000 

19.709,000 

6.087,000 

2.017,000 

Brit.    W. 

Indies  .. 

39,933,000 

40.729,000 

6.039,000 

5.407.000 

Ecuador  .. 

31.913.000 

33.419,000 

4,198.000 

3,352.000 

Brit.    W. 

- 

Africa  .. 

25,063,000 

17,000 

3.832,000 

2,000 

Venezuela. 

16,743,000 

15.299.000 

2.458.000 

2.156,000 

United 

Kingdom 

13,408,000 

21.063,000 

2,187,000 

2.579,000 

Portugal  . . 

7,532,000 

3.517,000 

1.368,000 

512,000 

French 

Africa  .. 

2,824,000 

424,000 

Cuba     .... 

2.606.000 

4,006,000 

412.000 

518.000 

Imports  of  cacao  from  countries  other  than 
those  given  in  the  table  were  chiefly  from  Dutch 
Guiana,  1,460,000  pounds;  Chile,  1,324.000  pounds; 
Haiti,  1,183,000  pounds;  Dutch  West  Indies, 
1,146,000  pounds;  and  the  Dutch  East  Indies, 
831,000  pounds  in  1916. 


Cocoa  Cream  Company,  of  New  Orleans,  La., 
have  been  incorporated ;  capital  stock  $50,000. 
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Huyler's  says: 

"  The  No.  I  Gxoa  Roaster  which  we 

recendy  purchased  from  you  is  satisfactory 

•in  every  respect." 

—Oct.  5.  1916 

W     JABEZ  BURNS  &  SONS        IS) 

JSJ  600W:43kd  ST..NEVYORK  i  JSj 
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The  RqNitatioii  and  Standing  of 

Walter  Baker  &Co.'s 

Cocoa  and  Chocolate 

Preparations 

Have  been  built  up  by 
years  of  fair  dealing,  of 
honest  manufacturing, 
an  unwavering  policy 
of  maintaining  the 
high  quality  of  the 
goods  and  by  exten- 
sive and  persistent 
advertising. 
This  means  for  the 
Begistered.  ««>cer  a  Steady  and 
XJ.&FmuoiL  increasing  demand 
from  satisfied  customers,  in  the  long 
run  by  far  the  most  profitable  trade. 

The  genuine  Baker*  $  Cocoa  and  Baker's 

Chocolate  have  this  trade 'mark  on 

the  package  and  are  made  only  by 

WALTER  BAKER  &  CO.  Ltd. 

17M        Dorchester,  Mass. 


COCOA  AND  CHOCOLATE  TRADE  NOTES 

Peter  Cailler  Kohler  Swiss  Chocolate  Co.,  Inc., 
Fulton,  N.  Y.,  manufacturers  of  Peter's  Original 
milk  chocolates  and  breakfast  cocoa,  have  or- 
dered for  their  new  plant  in  this  country  one  of 
the  Schutz,  O'Neill  Co.'s  22-inch  Limited  mills 
with  received  box  for  special  duty. 

Buffalo  Cocoa  Co.,  Inc.,  1219-1231  Main  St., 
Buffalo,  N.  .Y.,  manufacturers  of  the  cocoa 
cream,  "Kakao,"  have  lately  moved  from  Seneca 
St.  into  the  large  building  now  occupied,  and 
have  installed  a  lot  of  the  latest  machinery  for 
their  work.  For  fancy  soft  icing  sugar  they  have 
purchased  a  No.  2  dustless  sugar  pulverizer  of 
Schutz,  O'Neill  Co.,  Minneapolis. 

Changes  are  frequently  required  in  the  busy 
plant  of  Rockwood  &  Co.,  Brooklyn,  to  keep  up 
with  the  increased  demand  for  the  chocolate  and 
cocoa  products  of  this  concern.  Another  addition 
of  No.  1  Burns  roasters  is  about  to  be  made, 
which  gives  a  total  of  twelve  of  these  500-lb.  ma- 
chines, all  operated  in  connection  with  rapid  suc- 
tion coolers.  Another  improvement  is  the  in- 
stallation of  a  Bums  cleaner  for  raw  cocoa,  du- 
plicating a  cleaner  which  has  been  in  use  for 
some  years.  This  machine  uses  air  suction  for 
separating  by  gravity  the  stones  from  the  cocoa. 


A  petition  in  bankruptcy  has  been  filed  against 
the  Pickman  Co.,  Inc.,  manufacturers  of  liquid 
chocolate,  formerly  of  3  W.  29th  St.,  New  York, 
with  factory  at  Pawling,  N.  Y.,  by  these  cred- 
itors: Guillermo  P.  de  Guzman,  of  Seville, 
Spain,  $2,000  for  services ;  Wm.  M.  Alberte,  $2, 
and  Wm.  E.  White,  $1.  It  was  alleged  that  the 
compa^iy  in  November  assigned  their  accounts  to 
Frank  M.  Sanders  and  also  gave  a  chattel  mort- 
gage covering  plant,  furniture,  fixtures,  labora- 
tory equipment  and  thermos  bottles,  valued  at 
$52,000,  to  a  person  whose  name  is  unknown  to 
the  petitioning  creditors.  It  was  also  stated  that 
the  company  are  not  now  in  active  business  and 
the  factory  is  closed.  The  company  occupied  the 
factory  formerly  belonging  to  P.  G.  Pickman  & 
Bro.,  Inc.,  who  were  put  into  bankruptcy  on  Oct. 
22,  1914,  and  the  receiver  sold  it  for  $11,000. 
The  present  company  were  incorporated  in 
March,  1915,  with  capital  stock  $150^00;  Guil- 
lermo P.  de  Guzman  became  president  and  a 
prominent  Wall  Street  stock  broker  became 
treasurer.  ^ 


RECORD    SHIPMENT    OF    CACAO    FROM 
ECUADOR 

[Vice  Consul  Jameal  H.  Roth,  Guayaquil,  Oct.  27] 

DURING  the  past  year  a  great  many  large 
shipments  of  cacao  have  been  made  from 
Guayaquil,  but  the  greatest  was  that  made  on  the 
American  steamship  Clare,  which  left  here  Oct. 
22,  bound  for  New  York.  This  steamer  was  spe- 
cially chartered  by  the  Asociacion  de  Agricul- 
tores  of  Ecuador  to  make  this  shipment  It 
brought  a  large  general  cargo,  consisting  mostly 
of  kerosene,  automobiles,  cement,  and  coaL 

Upon  its  return  trip  it  took  41,000  bags  of 
cacao,  worth  2,378,000  sucres,  which,  at  the  pres- 
ent rate  of  exchange,  amounts  to  a  little  over 
$1,000,000.  Prior  to  this  one,  the  largest  single 
shipment  made  on  one  steamer  to  a  consignee  in 
a  foreign  country  amounted  to  25,000  bags. 
With  this  shipment,  the  exports  from  Guayaquil 
to  the  United  States  during  the  calendar  year 
1916  have  exceeded  the  total  exports  for  the 
whole  of  1915  by  over  $1,000,000. 


COCOA  BEANS  FROM  GOLD  COAST 

[Consul  W.  J.  Ycrby,  Dakar,  Senegal,  Nov.   9] 

THE  production  and  exports  of  cocoa  beans 
from  the  Gold  Coast  Colony,  British  West 
Africa,  during  the  first  nine  months  of  1916 
amounted  to  55,743  tons  (of  2,240  pounds  each), 
valued  at  $15,216,639,  as  against  50,578  tons, 
valued  at  $10,097,704,  for  the  first  nine  months 
of  1915.  The  average  price  per  ton  for  the  first 
nine  months  in  1915  was  $199.64,  while  the  aver- 
age price  for  the  first  nine  months  in  1916  was 
$272.98  per  ton. 
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EDIBLE  NUTS  AND  NUT  PRODUCTS 


GREAT     IMPROVEMENT     IN     CHICAGO'S 
NUT  MEAT  BUSINESS 

'T^HROUGH  a  persistent  clean-up  campaign 
•■'  conducted  by  the  Illinois  Food  Department, 
the  nut  meat  industry  in  Chicago  has  undergone 
an  evolution  in  the  last  oine  months,  and  the  pub- 
lic this  holiday  season  could  buy  the  shelled  prod-, 
act  with  practical  certainty  that  the  meats  were 
extracted  in  clean  shops  where  sanitary  regula- 
tions under  State  supervision  prevail.  The  elimi- 
nation of  the  sweatshop  system  and  its  attend- 
ant evils  has  contributed  more  than  anything  else 
to  this  beneficial  result. 

Almost  the  entire  output  of  nut  meats  in  Chi- 
cago to-day  is  supplied  by  factories  where  the 
cracking,  picking  and  handling  are  done  by  a 
force  of  workers  under  the  supervision  of  a  fore- 
man or  forelady.  Girls  engaged  in  the  opera- 
tions wear  white  caps  and  aprons  and  the  enam- 
eled benches  where  they  work  are  kept  scrupu- 
lously clean.  The  nuts  are  broken  by  machinery. 
This  is  in  contrast  to  general  conditions  as  they 
existed  less  than  a  year  ago  when  a  great  deal 
of  the  work  was  farmed  out  and  operations  were 
carried  on  in  ill-ventilated  tenements  and  dark- 
ened cellars. 

Samples  obtained  from  these  tenement  dis- 
tricts, which  were  analyzed  in  the  laboratories  of 
the  State  Food  Department,  indicated  an  urgent 
need  of  reform.  Investigations  disclosed  many 
instances  where  children  were  kept  out  of  school 
to  do  the  work.  The  reforms  effected  are  prin- 
cipally due  to  a  system  of  education  and  co- 
operation whereby  results  were  obtained  without 
recourse  to  the  courts.  About  fifty  hearings  have 
been  held  in  the  Food  Department  offices  in  the 
Manhattan  Building,  to  which  violators  of  the 
food  and  sanitary  laws,  as  relating  to  the  nut 
meat  industry,  have  been  summoned ;  but  no  fines 
have  been  imposed. 

Last  February,  after  a  conference  with  the 
owners  of  two  or  three  of  the  leading  nut  fac- 
tories which  were  already  being  conducted  ac- 
cording to  high  standards,  Commissioner  W. 
Scott  Matthews,  of  the  Illinois  Food  Department, 
decided  to  begin  a  movement  for  the  betterment 
of  the  industry  in  its  entirety,  and  to  put  a  stop 
to  the  practice  of  farming  out  the  work.  John 
B.  Newman,  Assistant  Food  Commissioner,  was 
given  active  charge  of  this  campaign.     Notices 


for  a  conference  to  be  held  at  the  Food  Depart- 
ment offices  were  sent  to  all  branches  of  the 
trade,  including  dealers,  manufacturers,  import- 
ers, brokers  and  representatives  of  the  big  whole- 
sale grocery  houses. 

Hostility  on  the  part  of  some  of  the  nut  fac- 
tory owners  to  the  proposed  measures  developed 
at  this  meeting.  These  men  complained  that  the 
additional  expense  of  re-equipping  their  places 
and  making  alterations  would  bankrupt  them. 
Labor,  they  argued,  would  be  almost  unobtain- 
able, as  the  women  and  girls  upon  whom  they 
depended  could  not  be  induced  to  leave  their 
housework  for  the  longer  periods  of  time  neces- 
sitated by  the  factory  system.  Mr.  Newman  was 
told  that  he  would  be  depriving  a  worthy  class 
of  their  means  of  livelihood.  "That's  another 
matter,"  replied  the  Assistant  Commissioner. 
"Our  first  and  primary  concern  is  for  the  estab- 
lishment of  proper  sanitary  conditions  for  the 
protection  of  the  public.  The  practice  of  taking 
the  nuts  to  the  homes  of  the  pickers  must  be 
stopped." 

The  owners  of  factories  where  proper  con- 
ditions prevailed  were  then  called  upon  for  opin- 
ions. By  installing  improvements  and  introduc- 
ing proper  sanitary  methods,  they  declared  they 
had  put  their  business  on  a  better  basis  and  had 
been  rewarded  by  increased  patronage  as  a  result. 
This  was  followed  by  a  proposition  from  the 
buyers  representing  the  biggest  wholesale  grocery 
houses  in  Chicago,  that  carried  the  day.  In 
order  that  the  higher  standards  might  apply 
equally  to  the  business  as  a  whole,  they  gave 
their  assurance  that  they  would  buy  goods  only 
from  factories  where  cleanliness  and  correct 
sanitary  methods  were  observed. 

Following  this  conference,  inspectors  from  the 
Food  Department  were  detailed  to  keep  a  close 
watch  on  the  situation.  For  a  time,  nuts  were 
smuggled  at  night,  to  some  extent,  into  the  tene- 
ment houses  in  the  Italian  districts.  As  soon 
as  such  cases  were  detected,  the  violators,  in- 
cluding the  dealer  and  pickers,  were  summoned 
to  hearings  held  at  the  Food  Department.  By 
degrees  the  proprietors  of  factories,  who  had 
objected  at  first  to  the  proposed  change  in 
methods,  adopted  a  favorable  attitude.  It  was 
found  that  the  women  and  girls  did  better  work 
away  from  their  homes.  They  also  benefited  be- 
cause the  work  was  systematized  and  they  were 
enabled  to  obtain  steadier  and  more  remunera- 
tive employment. 

A  visit  to  one  of  the  factories  in  South  Water 
St.  furnishes  a  good  example  of  the  progress 
made.  The  pickers  are  seated  on  opposite  sides 
of  white  enameled  benches  and  just  above  their 
heads    are   conveyors    leading   to    chutes    down 
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which  the  nuts,  broken  and  ready  to  be  picked, 
are  dropped.  Each  girl  wears  a  white  cap  and 
apron.  The  different  races  are  separated.  Ital- 
ian girls  are  in  one  group;  Polish  girls  in  an- 
other. Hats  and  wraps  are  kept  in  lockers. 
Wash  bowls  and  running  water  are  accessible. 

Chicago  is  said  to  lead  all  other  cities  in  the 
country  in  the  salting  of  nut  meats.  The  value 
of  this  product  handled  here  annually  amounts 
to  about  three  million  dollars.  Spanish  peanuts, 
Jumbo  peanuts,  almonds,  pecans  and  walnuts  are' 
the  most  important  varieties  included  in  the 
salting  and  blanching  operations.  One  factory 
on  the  North  Side  occupies  five  floors  of  a  well- 
equipped  building  and  employs  over  300  hands. 
Seventy-five  girls  are  occupied  in  extracting 
pecan  meats  exclusively.  An  equal  number  are 
in  the  packing  department,  while  salting  and 
blanching  are  another  important  part  of  the  busi- 
ness. An  Italian  woman  in  the  same  district  is 
the  proprietor  of  another  large  place.  Slfe  per- 
sonally attends  to  all  her  buying  and  maintains 
active  supervision  over  the  factory.  She  has 
invented  and  perfected  a  nut-cracking  machine 
which  is  fed  automatically  and  breaks  seven  nuts 
at  a  time.  In  the  basement  is  a  plant  which  sup- 
plies ammonia  for  keeping  the  nuts  in  cold 
storage  on  one  of  the  upper  floors. 

Nut  picking  in' the  factories  is  conducted  under 
the  piecework  system.  Wages  Tary  from  7  to 
95^  cents  a  pound.  An  expert  worker  can  ex- 
tract twenty-five  to  thirty  pounds  of  meats  a 
day.  Some  ot  the  owners  complain  of  difiiculty 
in  securing  labor.  This,  they  ascribe,  is  due  to 
a  decrease  in  emigration  from  foreign  countries 
on  account  of  the  European  War.  Others,  ap- 
parently, experience  no  trouble  in  getting  a  sufli- 
cient  working  force. 

Dealers  and  brokers  report  a  greatly  increased 
demand  for  all  varieties  of  nuts  and  the  predic- 
tion was  made  that  the  holiday  trade  this  year 
would  surpass  in  volume  all  previous  seasons. 
The  Jumbo  peanut,  temptingly  blanched  and 
salted,  is  rapidly  increasing  in  popularity.  To  ac- 
count for  the  increased  volume  in  all  branches 
of  the  trade,  the  dealers  assert  that  the  consum- 
ing public  are  becoming  better  educated  and  more 
appreciative  of  the  value  of  nuts  as  a  healthful 
and  nutritious  food. 


The  Bencini  Cotton  Oil  Co.,  Dublin,  Ga.,  have 
spent  $18,000  for  new  machinery  to  crush  peanuts. 
The  machinery  is  taking  care  of  the  present 
crop,  which,  in  a  radius  of  30  miles,  taking  De 
Leon  as  a  center,  is  estimated  by  the  Govern- 
ment to  be  9,000,000  bushels. 


QUERIES  IN  RE  PEANUT  TRADE 


Patents  on  Machines  for  Blanching  Peanuts 

"M.,"  Lockport,  N.  Y.,  writes:  "In  November.  1916.  of 
The  Spice  Mill,  on  page  1282.  is  a  letter  from  A.  L. 
Burns,  in  which  he  states:     'A  recent  patent  for  a  ma- 


chine to  do  the  work  (blanching  peanuts  whole)  refers  to 
the  operation  as  "skinning."  '  1  would  be  pleased  if  you, 
through   Mr.   Burns,   could   furnish  me  with   the  number 


of  this  patent,  or  the  date  of  issue,  and  the  name  of  the 
inventor." 

Ans, — A.  L.  Bums  (of  Jabez  Bums  &  Sons, 
New  York),  courteously  furnishes  The  Spice 
Mill  the  following  information:  "The  patents, 
referred  to  in  my  letter  in  The  Spice  Mill  con- 
cerning peanut  names,  belongs  to  The  Kelly  G)., 
of  Qeveland,  O.  There  are  really  four  patents, 
all  issued  July  11,  1916,  and  all  assigned  to  The 
Kelly  Co.,  as  follows: 
No.  1,190,554,  W.  H.  Kelly,  Feeding  Mechanism 

for  Nut  Blanching  Machines. 
No.  1,190,555,  W.  H.  Kelly,  Nut  Blanching  Ma- 
chine. 
No.  1,190,556,  W.  H.  Kelly,  Nut  Blanching  Ma- 
chine. 
No.  1,190,560,  C.   F.   Laganke,   Peanut  Skinning 
Device. 


Machinery  for  Manufacturing  Peanut  Butter 

"D.  E."  writes:  "Kindlv  advise  us  the  names  of  firms 
handling  machinery  for  the  manufacture  of  peanut  but- 
tcr." 

Ans. — ^Referring  to  the  advertising  pages  in 
connection  with  the  "Peanut"  section  of  The 
Spice  Mill,  inquirer  will  note  the  advertisements 
of  the  following  firms:  Lambert  Machine  Co., 
Marshall,  Mich.,  who  make  a  specialty  of  machin- 
ery for  the  manufacture  of  peanut  butter,  being 
pioneers  in  this  line;  Jabez  Burns  &  Sons,  600 
W.  43d  St.,  New  York,  who  have  installed  some 
of  the  most  important  peanut  butter  plants  in  this 
country;  The  A.  W.  Straub  Co.,  3748-60  Filbert 
St.,  Philadelphia,  Pa.,  who  manufacture  efficient 
electric  mills  for  the  making  of  peanut  butter. 


Shelled  and  BUncked  PeanuU 

"E.,**  New  York,  writes:  "Kindly  advise  where  we  can 
get  shelled  and  blanched  peanuts  roasted  in  New  York." 

Ans, — Upham  Food  Products,  Inc.,  329  Green- 
wich St.,  are  a  New  York  firm  who  can  supply 
such  goods.  American  Peanut  Corporation,  of 
Norfolk,  Va.,  are  cleaners,  graders,  shellers  and 
blanchers  of  peanuts  on  an  extensive  scale,  and 
furnish  all  grades  of  shelled  and  blanched  pea- 
nuts. 


Jumbo  Peanuts  for  Salting  Purposes 

"B.,"  Elmira.  N.  Y.,  writes:  "Will  you  kindly  give 
me  the  name  of  a  reliable  concern  from  whom  I  tan  pur- 
chase Jumbo  peanuts  for  salting  purposes?" 

Ans. — ^Among  the  advertisers  in  The  Spice 
Mill  are  American  Peanut  Corporation,  Norfolk, 
Va.,  cleaners,  graders,  shellers,  and  blanchers  of 
peanuts  for  salting  and  other  purposes. 
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'^The  Beech -Nut  Plant  is  Magnificent! 
So   Clean — So  Completely  Equipped!" 

—Oscar  of  the  Waldorf. 

When  Oscar  of  the  Waldorf-Astoria  was  taken  through  the  plant  of  the 
Beech-Nut  Packing  Co.  he  found  something  to  admire  at  every  turn.  He  was 
delisted  with  the  cleanliness  of  the  plant,  the  care  taken  in  selecting  raw 
•materials,  the  watchful  supervision  which  insures  Beech-Nut  quality. 

He  admired  the  equipment  too ;  especialty  these 

Burns  Peanut  Roasters 

which  are  used  in  the  making  of  Beech-Nut  Peanut  Butter.  Twelve  No.  4  Bums 
shelled-peanut  roasters  with  Tiptop  cooling  apparatus  are  installed  in  this  model 
peanut  butter  plant,  which  was  designed,  engineered  and  equipped  by  Jabez 
Bums  &  Sons. 

Among  other  users  of  Bums  Peanut  Roasting  Machinery  are  H.  J.  Heinz 
G>.,  Great  Atlantic  &  Pacific  Tea  Co.,  Austin,  Nichols  &  Co.,  Francis  H. 
Leggett  &  Co.,  and  the  Van  Camp  Packing  Co. 


B     JABEZ  BURNS  &  SONS        IS) 
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The  upper  picture  shows  the  first  straight  carload  of  peanut  butter  ever  shipped  into  the  State 
of  Montana.  The  shipment  was  made  about  two  months  ago.  It  contained  36,000  lbs.  "Schodboy" 
and  "Zenith"  brands,  manufactured  by  The  Rogers  Company,  Tacoma,  Wash.,  and  was  destined  for 
Butte.  Mrs.  Grace  W.  Foley,  who  first  introduced  this  product  in  Montana,  also  assumed  the  honor 
of  placing  this  car  amongst  the  jobbing  trade  in  and  around  Butte.  The  first  shipment  into  that 
territory  was  made  some  three  years  ago. 

The  lower  picture  shows  a  record-breaking  car  of  peanut  butter,  the  largest  single  shipment  of 
that  product  ever  received  in  Utah.  It  is  a  carload  of  "Schoolboy"  brand  that  contained  72J7S 
pounds — that  means  1,067  cases,  or  a  total  of  over  35,000  retail  packages.  The  photo  was  taken 
just  before  the  carload  left  the  plant  of  The  Rogers  Company,  Tacoma.  The  company's  business  in 
that  territory  is  cared  for  by  Ray  &  Whitney  Co.,  of  Salt  Lake  and  Ogdcn,  and  by  the  company's 
own  representative,  Mrs.  Grace  W.  Foley. 
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LAMBERT  MACHINE  CO.  Marshall,  Michigan 


GAMBIA'S  PEANUT  TRADE 

'TpHE  only  item  of  export  from  Gambia,  Brit. 
•*•  W.  Africa,  showing  an  increase  in  quan- 
tity in  1915,  as  compared  with  1914,  was  that  of 
peanuts  with  an  increase  of  29,267  tons,  but  a 
decrease  in  value  of  $1,216,627.  The  shipment 
of  96,152  tons  during  the  year  constitutes  a  rec- 
ord in  the  history  of  Gambia,  and  had  the  good 
prices  of  1913  and  1914  continued,  the  value  of 
this  export  would  have  approached  $5,000,000. 
The  following  figures,  showing  the  average  local 
value  per  ton  of  peanuts  shipped  from  Bathurst 
during  each  of  the  last  10  years,  are  worthy  of 
note  in  this  connection:  1906,  $38.93;  1907,  $29,40; 
1908,  $38.93;  1909,  $29.20;  1910,  $34.62;  1911, 
$4379;  1912,  $38.93;  1913,  $44.77;  1914,  $48.66; 
1915,  $20.19.  A  special  feature  was  the  large  ship- 
ments to  the  United  Kingdom  and  Denmark,  and 
Spain  took  over  4,000  tons.  France  took  only 
about  half  the  crop,  whereas  about  80  per  cent, 
of  it  usually  goes  to  that  country. 


DRAWBACK  ON  PEANUT  MEAL 

Treasury  Department,  December  11.  1916. 
Sir:  Drawback  is  hereby  allowed  under  para- 
graph O  of  section  4  of  the  tariff  act  of  1913 
and  the  drawback  regulations  (chapter  18  of  the 
Customs  Regulations  of  1915)  on  peanut  meal 
manufactured  by  the  Terminal  Oil  Mill'  Co.,  of 
New  Orleans,  La.,  for  the  account  of  the  South- 


port  Mill  (Ltd.),  of  New  Orleans,  La.,  from  im- 
ported shelled  peanuts. 

A  manufacturing  record  shall  be  kept  in  ac- 
cordance with  the  sworn  statement  of  the  manu- 
facturers, dated  November  10,  1916,  which  shall 
show,  in  addition  to  the  usual  import  data,  the 
quantity  of  shelled  peanuts  used  and  the  quan- 
tities of  peanut  meal  and  oil  produced,  and  the 
value  of  each  of  said  products.  A  sworn  ab- 
stract from  the  manufacturing  record  shall  be 
filed  with  the  drawback  entry. 

The  quantity  of  imported  peanuts  which  may 
be  taken  as  a  basis  for  the  allowance  of  draw- 
back shall  not  exceed  the  quantity  used,  as  shown 
by  the  abstract  from  the  manufacturing  record, 
the  drawback  accruing  to  be  distributed  between 
the  principal  product  (peanut  oil)  and  the  by- 
product (peanut  meal)  according  to  their  rela- 
tive values,  provided  that  the  drawback  distrib- 
uted to  the  peanut  meal  shall  not  exceed  that 
authorized  by  the  drawback  law  as  interpreted 
by  the  department  in  T.  D.  33809,  of  October  25. 
1913. 

Drawback  may  be  allowed  under  these  regula- 
tions on  peanut  meal  exported  on  and  after  Oc- 
tober 23,  1915. 

Respectfully, 

(105585)  Andrew  J.  Peters. 

Assistant  Secretary, 
Collector  of  Customs,  New  Orleans,  La. 


GROCER  ROASTS  PEANUTS  WITH  COFFEE 
ROASTER 

A  GROCER  who  has  a  small  coffee  roaster,  us- 
ing it  for  roasting  peanuts,  is  very  enthusi- 
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NUCOLINE    FOR  SALTING  NUTS 
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Absolntolj  pare,  highlj  reftned  COCOANUT  BUTTER9.-**  Odorless,  Tasteless,  Gneranteed 
not  to  turn  randd.     USED  BY  THE  LEADING  CONFECTIONERS  IN  THIS  COUNTRY 
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THE  NUCOA  BUTTER  COMPANY 


BAYONNE 


NEW    JERSEY 


astic  over  the  use  of  the  machine  for  that  pur- 
pose. He  says  he  buys  Jumbo  and  Spanish  pea- 
nuts wholly,  and  even  after  giving  the  public 
the  best  peanuts  there  are  he  doubles  his  money 
in  all  his  sales.  The  machine  roasts  twenty 
quarts  of  peanuts  at  one  time,  and  is  operated 
by  gas  and  electricity,  the  cost  of  operating  being 
very  small.  A  pipe  from  the  roaster  extends 
outdoors,  so  that  for  a  hundred  feet  or  more 
in  the  vicinity  of  the  store  there  is  a  strong  odor 
of  peanuts,  while  the  machine  is  in  operation  and 
for  some  time  afterward.  This  serves  as  a  val- 
uable advertisement  for  the  peanuts,  as  it  makes 
people  hungry  for  them. — Grocer^  Magazine. 


EXTENSIVE  VEGETABLE  OIL  MILL  TO  BE 
CONSTRUCTED 

'T^HE  vegetable  oil  trade  is  shortly  to  hear  of 
'■'  the  construction  of  what  is  claimed  will  be 
the  largest  ^il  mill  yet  put  into  operation  for 
the  manufacture  and  refining  of  vegetable  oils. 
The  man  selected  for  this  important  task  is  E.  P. 
Thompson,  an  expert  of  many  years'  experience 
in  this  industry,  who  has  resigned  his  position 
as  manager  of  the  Visayan  Refining  Company's 
large  cocoanut  oil  mill  in  the  Philippines  for  the 
purpose  of  engaging  in  this  new  enterprise. 


PEANUT  BUHER 

Packed  Under  Your  Own  Private  Label 

IN 

Vaeoamized  Glass  Drinking  Tumblers,  also 
Mason  Jars,  Cans  or  Paib 

UPHAM  FOOD  PRODUCTS 

Incorporated 

NEW  YORK 

AND 

HAWLEYVILLE,  CONN. 


Mr.  Thompson  designed  and  constructed  the 
Manila  mill  of  the  Philippine  Products  Co.,  and 
managed  same  until  its  destruction  by  fire  in 
1908.  In  1912  he  organized  what  is  now  known 
as  the  Philippine  Vegetable  Oil  Co.,  and  designed 
and  constructed  their  cocoanut  oil  mill  in  Ma- 
nila. He  remained  with  this  company  as  man- 
ager until  1914,  when  he  resigned  to  undertake 
the  designing  and  construction  of  Visayan  Re- 
fining Co.'s  mill,  situated  on  the  island  of  Mac- 
tan,  Province  of  Cebu,  Philippine  Islands.  The 
Cebu  mill  has  been  in  operation  some  months 
past  under  Mr.  Thompson's  management,  and  is 
reported  to  be  a  distinct  success.  ~* 

Mr.  Thompson  is  shortly  to  visit  the  United 
States  for  the  purpose  of  purchasing  machinery, 
and  may  then  make  known  the  site  of  the  new 
concern. 


PEANUT  TRADE  NOTES 

Perfection  Peanut  Co.,  Cambridge  City,  Ind,, 
have  been  incorporated;  capital  $10,000 ;  directors, 
D.  W.  Hernley,  M.  E.  Shreeve,  Ellis  D.  Filby, 
H.  B.  Beck. 

Twelve  million  dollars  is  a  conservative  esti- 
mate of  the  value  of  the  Texas  peanut  crop  for 
1916,  according  to  investigators  of  the  agricul- 
tural committee  of  the  Texas  Bankers'  Associa- 
tion. 

V.  A.  Buonomo  has  applied  for  dissolution  of 
partnership  against  Ray  C.  Fowler,  in  the  courts 
at  Dayton,  O.  According  to  Buonomo,  the  part- 
nership was  formed  Oct.  30,  1916,  for  the  manu- 
facture and  wholesale  and  retail  dealing  of  pea- 
nut butter. 

"Squirrel  House"  are  a  firm  recently  located 
at  911  Western  Ave.,  Seattle,  Wash.,  and  mak- 
ing a  specialty  of  whole  blanched  peanuts  and 
the  importation  of  the  same  from  the  Orient. 
The  officers  of  "Squirrel  House"  ("Home  of 
Good  Nuts")  are:  President  and  general  man- 
ager, A.  L.  Delkin,  Sr.;  vice-president,  A.  Q 
Delkin;  secretary,  H.  M.  Delkin. 


Digitized  l3y 


Dy  Google 


January,  jgiy 


SIMMONS'  SPICE  MILL 


109 


"Quaker  City"  Peanut  Butter  Mill 

AN  UP-TO-THE-MINUTE  MACHINE 


THE  A.  W.  STRAUB  CO. 


For  making  peanut  butter 
at  a  Profit.  It  U  easy  to  run 
—  simple  in  construction  — 
requires  no  skilled  mechanic 
to  operate  it.  Grinding  piatet 
renewed  at  a  very  low  coat. 

Furnished  with  and  with- 
out motor  and  sold  on  a 
positive  guarantee. 

INVESTIGATE 
THIS  MACHINE! 

Catalog  eent  upon  request, 
ehowing  different  modeU  to 
emt  your  needs, 

WRITE  FOR  IT 
3748-60  FILBERT  STREET 

PHILADELPHIA,  PA. 


The  Van  Camp  Packing  Co.,  Indianapolis,  be- 
gan peanut  roasting  operations  for  the  manufac- 
ture of  peanut  butter  with  a  No.  7  Burns  roaster, 
with  rocking  cooler  attached,  having  a  capacity 
of  one  bag  of  shelled  peanuts  at  a  time.  This 
unit  has  proved  so  satisfactory  that  the  plant  has 
been  enlarged  by  putting  in  duplicates  instead  of 
a  roaster  of  larger  size,  and  four  of  these  No.  7 
machines  are  now  being  operated. 

The  merchants  of  Guthrie,  Okla.,  are  back  of 
a  movement  to  encourage  the  growing  of  more 
peanuts  in  that  county.  It  is  intended  to  secure 
the  planting  of  five  thousand  acres  and  put  in 
the  facilities  for  handling  the  crop. 


INTERESTING     BOOKLET     ON     VIRGINIA 
PEANUT  INDUSTRY 

pROM  Planters  Nut  &  Chocolate  Co.,  Suffolk, 
"  Va.,  The  Spice  Mill  is  in  receipt  of  a  re- 
markably interesting  and  attractive  booklet  en- 
titled "Peanuts,"  with  subheading,  "A  Little 
Journey  Through  the  Virginia  Peanut  Planta- 
tions and  the  Factories  of  the  Planters  Nut  & 
Chocolate  Co.,  Suffolk,  Va."  We  will  reserve 
for  the  February  issue  of  this  journal  a  full  re- 
view of  this  booklet,  with  extracts  therefrom. 
'Suffice  to  say  here,  for  the  nonce,  that  the  little 
work  gives  a  pretty  complete  description  of  the 
peanut  as  it  is  grown  and  marketed  in  Virginia. 


With  the  booklet  Planters  Nut  &  Chocolate 
Co.  issue  an  important  market  letter  on  peanuts, 
dated  Jan.  2,  1917,  in  which  they  quote  from 
the  annual  market  circular  of  Holmes  &  Dawson, 
peanut  factors,  Norfolk,  Va.,  written  for  the 
Virginian-Pilot,  Dec.  2L  We  give  the  following 
extracts  from  the  Holmes  &  Dawson  review: 

There  is  an  apparent  reduction  in  acreage  in 
Virginia  devoted  to  Virginia  peanuts  of  about 
2  per  cent.  A  slight  decrease  in  acreage  de- 
voted to  ^^anish  is  also  noted.  *  *  *  The  reduc- ' 
tion  in  acreage  in  Spanish  peanuts  is  attributed 
to  the  low  prices  of  last  season,  and  the  in- 
creasing production  of  this  variety  (Spanish)  in 
the  South,  particularly  Texas.  The  Texas  crop 
of  last  year  was  placed  on  the  market  in  compe- 
tition with  our  local  supply  and  caused  a  serious  > 
decline  in  prices.  *  *  *  Our  reports  from  Ten- 
nessee give  the  usual  production,  while  Missis- 
sippi, Alabama,  Louisiana  and  South  Carolina 
say  that  their  acreage  was  materially  reduced. 
It  seems,  however,  that  Texas  went  into  the  culti- 
vation of  the  Spanish  variety  on  a  large  scale, 
the  crops  there  being  reported  to  be  about 
3314  per  cent,  larger  than  last  year.  *  ♦  *  In 
estimating  the  consumption  of  peanuts  this  year, 
we  have  to  take  into  consideration  the  increasing 
use  of  them  for  oil — an  entirely  new  develop- 
ment of  recent  years.  *  *  *  The  trade  in  shelled 
peanuts  has  increased  in  volume  each  year,  being 
largely  used  in  the  manufacture  of  confections, 
peanut  butter  and  other  by-products,  and  we 
anticipate  a  heavy  demand  for  these  goods. 
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POP  CORN 

People  are  eating  more  and  more  of 
this  delicious,  nutritious  cereal. 

Vastly  improved  and  strictly  sani- 
tary methods  of  popping  in  various 
automatic  machines  is  the  reason. 
Are  you  getting  your  share  of  this 
profitable  trade  ?  Globe  brand  Pop 
Com  means  greater  returns  and  more 
satisfaction. 


The  Albert 

Chicago 


Dickinson  Co. 

Minneapolu 


BRANCHES: 

Boston  N«w  York  Baltimor* 

Bnllalo  Detroit 


PEANUT  AND  PECAN  MARKET 


(Reported  especially  for  Simmons'  Spice  Mill  hy 
Barnhart  Mercantile  Co.,  St,  Louis,  Mo.) 

Spanish  Peanuts. — The  large  crop  produced  in 
Texas  and  other  States  in  the  Southwest  has 
now  been  practically  all  marketed  by  the  farmers, 
the  oil  mills  having  purchased  a  very  large  per- 
centage of  this  crop.  Many  mills  have  already 
'  crushed  their  purchases  and  others  are  now 
crushing  at  a  rapid  rate.  Owing  to  the  high 
prices  paid  by  the  oil  mills  in  the  South,  buyers 
of  Spanish  shelled  peanuts  have  made  the  bulk 
of  their  purchases  in  Virginia,  and  these  pur- 
chases have  caused  a  liberal  movement  of  the 
crop  in  Virginia  and  North  Carolina,  and  the 
available  supply  of  Spanish  to-day,  for  shelling 
purposes,  is  decidedly  less  than  at  this  time  last 
year.  In  addition  to  this,  the  manufacturing  and 
jobbing  trade  have  light  stocks  of  Spanish  on 
hand,  hence  it  is  reasonable  to  assume  that  we 
will  have  a  very  active  demand  for  this  grade. 
The  market,  to-day,  is  quite  firm. 

Virginia  Peanuts. — The  movement  of  the  Vir- 
ginia variety  of  peanuts  in  Virginia,  North 
Carolina  and  Tennessee  has  been  very  liberal, 
and  the  demand  up  to  this  time  has  been  all  that 
could  be  expected.    Jobbers  generally  have  not 


Pure  Vegetable  Butters 
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Original    Manufacturer*    of    Refined 
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purchased  very  far  ahead ;  hence  continued  active 
trade  is  anticipated.  Usually  considerable  pur- 
chases are  made  during  the  month  of  January. 
If  this  demand  appears  the  market  will  likely 
stiffen  up  considerably  and  prices  on  some  grades 
advance.  It  would  appear  that  buyers  will  do 
well  to  anticipate  their  requirements,  particularly 
when  they  can  buy  at  to-day's  prices  for  ship- 
ment in  sixty  days. 

Pecans. — As  previously  advised,  the  crop  of 
1916,  suitable  for  shelling  purposes,  was  the 
shortest  ever  produced  since  ^ny  considerable 
quantity  of  pecans  have  been  used  for  shelling 
purposes.  This  crop  has  now  been  practically 
all  marketed  and  shellers  have  been  unable  to. 
obtain  sufficient  stock  to  keep  their  plants  running 
throughout  the  coming  season.  The  demand  con- 
tinues quite  active,  notwithstanding  the  high 
prices  now  prevailing.    The  market  is  very  firm, 

St.  Louis,  Mo.,  Jan.  4,  1917. 


PXPORTATION  OF  COCOA  TO  NORWAY 

[Cablegram     from    American     Consul    General,     London, 
Dec.   29] 

BLOCKADE  restrictions  on  the  importation  of 
cocoa  into  Norway  are  cancelled.  Cosidera- 
tion  will  be  given  to  applications  to  export  cer- 
tain quantities  to  Norway  if  consigned  to  Nor- 
wegian Chocolate  Manufacturers*  Association  in 
favor  of  actual  importers. 
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Premiums  ami  Novdties 


PREMIUMS     FROM     THEIR     ADVOCATES' 
POINT  OF  VIEW 

A  S  the  premium  industry  will  be  under  fire 
^*'  in  many  State  legislatures  with  the  begin- 
ning of  the  new  year,  those  elements  of  the  trade 
who  believe  in  the  potency  of  premiums,  coupons, 
and  similar  business  promotion  devices  will  do 
well  to  study  promptly  the  contents,  as  given 
herewith,  of  a  pamphlet  by  William  Rea,  assistant 
secretary  of  National  Premium  Advertising  As- 
sociation, entitled :  "The  Attacks  on  Co-operative 
Profit-Sharing  and  Premiums  and  What  is  Be- 
hind Them."  The  premium  question  is  one  for 
legitimate  discussion  and  Mr.  Rea's  argument  is 
dispassionate  and  deserving  of  close  study  by 
merchants  generally. 


Reprint  from  Mr.  Rea*t  Pamphlet. 

The  interest  of  retailers  and  consumers 
throughout  the  country  in  trading  stamps  and 
premiums  is  constantly  increasing. 

Since  the  decision  of  the  Supreme  Court  of 
Washington  holding  that  the  questions  of  pre- 
mium legislation  were  within  the  jurisdiction 
of  the  individual  States,  movements  have  been 
fostered  in  certain  States  with  the  purpose  of 
taxing  out  of  business  the  premium  system  of 
advertising,  which  includes  the  use  of  trading 
stamps  given  by  retailers,  coupons  packed  by 
manufacturers,  and  all  other  forms  of  profit- 
sharing  tokens. 

The  opposition  has  been  largely  led  by  the  re- 
tail grocers'  associations,  their  attitude  being 
seconded  to  a  greater  or  lesser  degree  by  the 
loca4  press  and,  in  some  instances,  other  mercan- 
tile associations. 

The  opposition  of  local  newspapers  is  due  to 
an  erroneous  idea  that  money  spent  for  premium 
advertising  means  money  diverted  from  news- 
paper advertising.  As  a  matter  of  fact,  the  con- 
tracts of  practically  all  the  large  trading  stamp 
companies  carry  a  specific  clause  requiring  users 
of  their  stamps  to  use  newspaper  advertising 
space  in  order  to  secure  the  full  benefit  of  the 
use  of  the  premium  system.  Taking  examples 
from  any  of  the  large  cities,  we  find  that  mer- 
chants giving  premiums  are  liberal  users  of 
newspaper  space ;  and  the  amount  of  space  grows 
as  the  merchant's  business  grows,  notwithstand- 
ing the  fact  that  he  also  issues  cash  or  discount 
tokens.  Honestly  analyzed,  this  claim  will  not 
hold  water,  and  is  unimportant  because  it  is  based 
on  purely  selfish  motives  and  not  on  any  real 
objection  to  the  use  of  premiums  from  the  stand- 
point of  their  utility  or  legality. 

We  have  never  been  able  to  discover  who 
originally  classed  the  premium  as  "Something  for 
nothing."  Fundamentally,  the  premium  is  noth- 
ing more  nor  less  than  a  discount  for  cash 
patronage.  The  preference  of  cash  over  credit 
is  recognized  in  wholesale  circles,  and  definite 
percentages  are  allowed  by  every  wholesaler, 
manufacturer  and  jobber.  The  discount  is  noth- 
ing more  or  less  than  a  reward  for  prompt  pay- 
ment. The  payee  recognizes  the  intrinsic  value 
of  immediate  cash.  Now,  if  this  principle  holds 
good  in  wholesale  circles,  why  should  it  be  de- 
nied in  retail.  Statistics  show  that  a  large  per- 
centage of  credit  customers  never  settle  in  full. 
No  merchant  will  gainsay  that  a  cash  customer 
is  more  desirable  than  one  who  makes  deferred 
payments,  and  that  cash  trade  increases  thrift 
whereas  credit  is  a  lure  to  improvidence. 

Since  our  currency  makes  no  unit  smaller  than 
the  one  cent  piece,  it  is  not  possible  to  give  a 
discount  in  actual  cash  upon  the  individual  small 
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sale,  yet,  in  the  aggregate,  the  number  of  these 
small  sales  made  in  a  month  would  entitle  the 
consumer  to  a  discount  equally  worthy  of  con- 
sideration if  based  on  the  same  percentage  as 
that  allowed  for  prompt  payment  of  bills  at 
wholesale.  The  discount  token  is  simply  a  stamp 
or  coupon  representing  a  fractional  value  of  cur- 
rency which,  when  multiplied  by  additions,  has 
a  definite  merchandise  or  cash  value. 

"Something  for  nothing"  is  the  slogan  of  the 
opposition  used  in  lieu  of  any  sane  and  sensible 
reason  on  which  to  base  their  claims  against  the 
use  of  premiums.  The  merchant  who  uses  pre- 
miums testifies  to  the  contrary — ^that  it  is  some- 
thing for  something— good  will  and  continuous 
patronage. 

We  are  told  that  when  a  certain  merchant  in 
a  community  gives  discount  tokens,  his  advan- 
tage is  but  temporary,  and  that  the  ^mulus 
given  his  business  will  meet  with  a  reaction  as 
his  competitors  adopt  the  same  methods.  This 
argument  is  not  without  its  merits,  but  what  of 
newspaper  advertising?  The  first  man  in  any 
community  who  is  enterprising  enough  to  draw 
attention  to  his  business  through  the  columns 
of  the  press  has  an  intense  advantage  over  his 
competitors,  yet,  if  his  competitors  are  not  en- 
^  tirely  lacking  in  business  sense,  they  will  quickly 
follow  in  his  steps  and  his  advantage  is  lost. 
Abolish  the  incentive  to  leadership  in  a  com- 
munity and  you  remove  enterprise  and  healthy 
stinmlus  from  local  trade. 

Can  you  contemplate  serenely  an  association 
of  local  merchants  going  before  a  State  legisla- 
ture and  urging  laws  to  prevent  a  man  using 
newspaper  space  to  advertise  his  business,  or 
even  asking  laws  which  would  limit  the  amount 
of  newspaper  space  he,  as  a  merchant,  sees  fit  to 
buy  with  his  own  money  for  the  promotion  of 
his  own  business  ?  The  local  opposition  to  trad- 
ing stamps  and  premiums  is,  in  practically  every 
case,  a  dog-in-the-manger  policy,  with  no  excuse 
other  than  the  selfish  interests  of  the  promoters. 

In  the  State  of  Washington,  where  legislation 
exists  which  places  a  six  thousand  dollar  license 
fee  on  the  trading  stamp  companies  operating 
and  redeeming  in  merchandise,  and  also  upon 
merchants  issuing  stamps,  the  retail  grocery 
trade  has  had  a  sad  awakening,  and  now  realizes 
that,  in  helping  to  place  this  law  upon  the  statute 
books,  they  have  deprived  themselves  of  their 
most  effective  weapon  to  combat  the  inroads  of 
the  mail-order  houses  and  the  tea  and  coffee  ped- 
dlers upon  their  business.  Simultaneously  with 
the  restriction  of  this  powerful  inducement  to 
trade  with  local  dealers,  the  business  of  the  mail- 
order houses  in  this  particular  State  has  in- 
creased vastly,  and  with  it  has  come  a  corre- 
sponding falling  off  of  the  business  of  the  local 
grocers.  Between  the  mail-order  houses  and 
the  itinerant  coffee  peddlers,  the  grocers  in  the 
State  of  Washington,  as  in  Missouri,  have  ample 
reason  for  the  serious  consideration  which  they 
are  now  giving  to  this  unwarranted  and  unfair 
tax.  The  Washington  merchants  will  try  to  re- 
peal their  law  in  January  next,  according  to  latest 
reports. 

The  newspapers  and  trade  papers  in  many  in- 
stances oppose  the  use  of  premiums  without  any 
sound  knowledge  of  the  principles  and  purposes 
which  are  behind  the  system.  A  notable  instance 
of  this  may  be  cited — that  of  the  ReiaiX  Merchant 
of  Oklahoma  City,  which,  in  its  July  issue,  pub- 


lished the  following  as  part  of  an  editorial  on 
the  proposed  anti-trading  stamp  law.    It  should 
be  borne  in  mind  that  the  Retail  Merchant  had 
previously  been  one  of  the  most  active  opponents 
of  premiums  in  the  State  of  Oklahoma,  and  had 
ardently  supported  anti-trading  stamp  legislation. 
This  is  an  excerpt  from  the  editorial  referred  to: 
"The  fact  is,  that  a  careful  study  of  the 
situation    in    Oklahoma    leaves    the    Retail 
Merchant  little  ground  upon  which  to  sup- 
port a  law  prohibiting  prei^ium  giving,  ex- 
cept the  personal  wishes  and  opinions  of  its 
editor.     Since  this  opinion  is  not  concurred 
in  by  any  number  of  merchants  who  have 
actually   tried   different   forms   of   premium 
giving,  we  are  forced  to  realize  that  we  might 
be  mistaken.     Our  personal  opinions  would 
afford  us  small  justification  for  trying  to  dic- 
tate to  others  how  they  should  conduct  their 
business." 

It  takes  a  big  man  to  admit  when  he  is  in 
wrong  and  all  credit  should  be  given  to  the  edi- 
tor of  the  Retail  Merchant  for  his  frank  expres- 
sion. 

The  Interstate  Grocer,  of  St.  Louis,  has  sud- 
denly awakened  to  the  fact  that  the  abolition  of 
manufacturers'  coupons  packed  in  groceries  will 
mean  the  diversion  of  much  local  business  to  the 
out-of-town  mail-order  houses.  The  Interstate 
Grocer  is  struggling  hard  to  find  the  straight  and 
narrow  path  between  manufacturers*  coupons  and 
merchants*  trading  stamps.  While  announcing 
that  it  is  still  unalterably  opposed  to  trading 
stamps,  it  urges  the  Missouri  legislators  against 
the  passage  of  anti-premium  legislation  lest  they 
rob  the  State  grocers  of  their  most  effective 
weapon  against  the  mail-order  houses. 

This  is  the  very  rock  upon  which  the  opposi- 
tion to  premiums  split  at  the  last  meeting  of  the 
Massachusetts  legislature,  when  Governor  McCall 
vetoed  the  anti-trading  stamp  bill  on  the  ground 
that  it  made  for  unfair  discrimination  between 
the  coupon  and  the  trading  stamp. 

It  is  a  noteworthy  fact  that  fully  sixty  per 
cent,  of  the  newspapers  of  the  United  States  use 
premiums  for  the  purpose  of  promoting  their 
circulation.  Such  well-known  magazines  as  Col- 
lier's Weekly,  the  Review  of  Reviews,  and  the 
Literary  Digest  use  the  premium  method  to  se- 
cure subscriptions. 

We  are  assured  that  the  consumer  pays  the 
cost  of  the  premium.  There  is  no  gainsaying 
this.  Of  course  he  pays  for  it,  just  as  he  pays 
for  the  newspaper  advertising,  for  the  delivery 
service,  the  display  window,  the  elaborate  fix- 
tures and  furnishings  of  the  store,  and  for  every 
inducement  which  is  offered  the  public  under  the 
name  of  service. 

The  cost  of  the  premium  goes  into  the  over- 
head expense  just  as  does  that  of  any  other  form 
of  advertising  and  is  accounted  for  in  the  cost 
of  doing  business.  The  old-time  argument  that 
advertising  increases  the  cost  of  goods  has  long 
since  been  discounted.  Anything  which  increases 
volume  of  production  and  sales  has  a  tendency  to 
reduce  the  expense  of  production  and  selling,  and 
the  consequent  cost  to  the  consumer.  This  is 
true  of  the  trading  stamp  ip  a  greatly  degree 
than  any  other  form  of  advertising. 

If  this  were  not  so,  would  lye  find  such  na- 
tionally known  concerns  as  The  May  Store,  of 
Cleveland;  the  Famous-Barr  Co..  of  St.  Louis; 
Rothschild  &  Co.,  of  Chicago;  Litt  Brothers,  of 


Digitized  by 


Google 


January,  igij 


SIMMONS'  SPICE   MIJLL 


"3 


Pictures  that  Puzzle  the  Experts 

"OILETTE8" 

Wondeiful  pic- 
tures, handsome- 
ly framed  —  you 
camiot  possibly 
find  anything 
more  satisfacto- 
ry for  premium 
use. 

"OUettes"  — the 
new  kind  of  pic- 
tures made  pos- 
sible by  our  ex- 
clusive process. 
Reproductions 
of  the  world's 
most  famous 
paintings  that 
duplicate  the 
original  in  every  minutest  detail.  They  show  not 
only  thetrue  colors  of  the  original,  but  also  the 
irregularities  of  surface,  the  texture  of  the  can- 
vas, the  brush  marks,  etc.  It  puzzles  the  expert 
to  tell  them  from  genuine  original  oil  paint- 
ings. Frames  are  ridi  Mahogany  and  Powdered 
Gold  frames  and  the  completed  pictures  are  sold 
to  you,  in  premium  quantities,  at  what  you 
would  ordinarily  pay  for  frames  alone. 
Tit  firutMt  PrMiM  Pr^Mititi  Twiiysn  tto  Marlwt  Writi 
n  at  MM  ftr  Paiticilan  aitf  to  first  tt  Oftar  tfeM  ii  itur  cttf 

8.  FRANKLIN  Sl  OO. 
1210-18  S.  Morten  St.  OhicAiro»  Hi. 


Q«nts' Gold  Filled 


21 


J   ■ 


HOWLAND#U:£2 

w  A  T  o  H   g 

Thi»  watch  is  onlv  one  of 
our  many  desirable  pre- 
mium watches.  Write  for 
our  catalogue  of  watcnes. 
Jewelry,  Clocks,  Silver- 
ware, Cut  Glass,  etc.  Just 
off  the  prets,    It\s  free. 

JOSEPH  HA6N  &  CO 

VMiiiiiiiM  Bif.  Jtwinn 

386  Wttt  IMilM  St,  Dipt.  S.  H. 

CHICAGO 


INCREASE  YOUR   TRADE 


WITH 


''Crackerjac*'  Steel  Folding  Racks 


FOR  CANS  AND 
PACKAGES 

Write  us  for  prices 

Premiuin  Specialties 

EVAN  L  REED 

MFG.  CO. 

SOO  A  STREET 
STERLING,    ILLINOIS 


JEWELRY  FOR  PREMIUMS 

NOT  PREMIUM  JEWELRY 
We  supply  many  large  users 

We  make 

KahftMt  Waldenar  Chains  Bracelets,  Brooches,  Lockets  and  Chains 

Vest  Chains*  Lapel  Chains,  Dickens  Chains  Pendants  and  Chains,  Crosses  and  Chains 

Fobs,  Tie  Clasps,  Cuff  Linics,  Scarf  Pins  Chatelaine  Pins,  Lingierie  Clasps  and  Pins,  Hat  Pins 

Nam*  your  price  llmlta  and  vire  will  aubmlt  samplea 

HARRISON  JEWELRY  COMPANY 
Attleboro,  Mass. 

New  YorR  Office:  Roem  1605,  71  Nassau  Street 


We  offer  for  inspection  our  line  of  good  a  in  the  belief  that  our  equip- 
ment  for  the  premium  trade  is  nnequallod. ,  Correspondence  invited 

AGENTS 
H.  B.  Hollit,  157  Federal  Street,  Boston,  Mass. 
Frederick  Skelton,  71  Murraj  St.,  New  York,  N.  Y. 
H.  S.  Bokee,  122  W.  Baltimore  St.,  Baltimore,  Md. 
Nixon  &  Seubel,  Denckia  Bldg,  Philadelphia,  Pa. 
A.  W.  Boggs,  37  S.  Wabash  Ave.,  Chicago,  lU. 
W.  A.  Douglas,  516  Granite  Bldg.,  St.  Louis,  Mo. 
C.  A.  Bacon  Co.,  108  Davis  St.,  San  Francisco,  Cal. 

THE  LANCASTER  GLASS  CO. 

LANCASTER OHIO 


When  writing  to  Adrertisers,  please  mentioo  Thi  Sncs  Mill. 
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Philadelphia;  Pragers,  of  San  Francisco;  Lar- 
kin  Co.,  Armour  &  Co.,  Swift  &  Co.,  B.  T.  Bab- 
bitt Co.,  United  Cigar  Stores,  Schulte  Cigar 
Stores,  and  scores  more  continuing  to  use  the 
premium  system?  If  the  premium  principle  were 
not  fundamentally  right,  it  would  never  have 
survived  the  attacks  which  havg  been  made  upon 
it,  nor  continually  grown  in  use  as  a  business 
builder  and  a  large  element  for  thrift  among 
thousands  of  housewives. 

In  this  legislative  fight  there  is  much  more  at 
stake  than  the  mere  question  of  whether  the  use 
of  premiums  shall  be  continued  or  abolished. 
The  passage  of  such  legislation  as  is  sought  by 
the  opposition  is  a  matter  which  involves  the 
personal  right  and  liberties  of  every  American 
merchant,  and  every  consumer.  If  the  legisla- 
tion sought  is  secured,  hardly  any  limit  will  be 
placed  upon  the  possibility  of  the  next  step.  The 
case  progresses  from  opposition  to  interference, 
and  then  to  prohibition.  We  believe  that  the 
X  legislatures  of  the  various  States  will,  after  fair 
consideration  of  the  facts  and  the  truth  concern- 
ing th^  premium  industry,  and  the  issues  in- 
volved, refuse  to  pass  legislation  which  will  be 
a  direct  blow  at  the  rights  and.  liberties  of  the 
individual  merchant  and  the  consuming  public, 
and  a  direct  attack  on  the  well-founded  principle 
of  fair  and  square  dealing. 


tempt  conducting  our  business  without  the  use  of 
premiums." 


WHAT  SOME  COFFEE  AND  TEA  DEALERS 
'  SAY  OF  USE  OF  PREMIUMS 

[From  Novelty  News,  December,  1916] 
The  A.  J.  Kasper  Co.,  importers  of  coffees,  teas 
and  spices,  are  located  at  353  East  Illinois  Street, 
Chicago.  Here  is  what  they  say :  "The  premium 
plan  of  business  building  has  done  much  toward' 
helping  us  make  Kasper  coffees  recognized  as 
one  of  the  foremost  lines  to-day  on  the  market. 
We  have  no  thought  of  discontinuing  it  and  can- 
not recommend  this  method  too  highly  when 
properly  engineered." 

Schorn  &  Brower  of  548  West  46th  Street, 
New  York  City,  claim  to  be  the  largest  retailers 
of  teas  and  coffees  in  New  York.  They  filso  deal 
in  spices,  baking  powders  and  flavoring  extracts. 
They  serve  over  50,000  fainilies  with  their  prod- 
ucts. They  say:  "In  reference  to  the  premium 
plan  of  business  building,  we  consider  it  far 
ahead  of  the  old  method  that  we  were  laboring 
under  of  soliciting  orders  and  depending  entirely 
upon  the  merit  of  our  goods  to  retain  the  cus- 
tomer's patronage.  We  have  only  adopted  the 
premium  line  since  last  January,  but  so  far  we 
are  well  pleased  with  the  results." 

George  P.  Gordon,  of  Hastings  and  Houtzdale, 
Pa.,  sells  Gordon's  Tea,  which  has  been  famous 
for  30  years.  He  also  sells  all  kinds  of  tea,  rich 
blend  coffee,  Imperial  baking  powder,  rice,  ground 
pepper,  cinnamon,  ginger,  nutmeg,  allspice,  mus- 
tard, cloves,  extracts,  cocoa,  chocolate,  toilet  soap, 
laundry  soap,  etc.  His  entire  line  of  merchandise 
is  premiumized.     He  says:  "We  would  not  at- 


FIRST  EXECUTIVE  COMMITTEE  MEETING 
OF  N.  R.  T.  &  C.  M.  A. 

THE  first  meeting  of  the  executive  committee 
of  the  National  Retail  Tea  and  Coffee  Mer- 
chants' Association  subsequent  to  the  forming  of 
the  organization  was  held  in  th«  office  of  the  sec- 
retary, Harry  W.  Meneley,  179  W.  Washington 
St.,  Chicago,  on  Dec.  8,  1916,  the  following  mem- 
bers, constituting  a  majority  of  the  executive 
committee,  being  present: 

C.  A.  Smith,  of  the  Great  Eastern  Coffee  and 
Tea  Co.,  St.  Louis,  Mo. 

Lucien  King,  of  the  King  Koffee  Ko.,  Indian- 
apolis, Ind. 

Victor  Olsen,  of  the  National  Tea  Co.,  Detroit, 
Mich. 

F.  L.  Lichtner,  of  the  Banner  Coffee  Co.,  Mil- 
waukee, Wis. 

C.  P.  Monday,  of  the  Monday-Gerlach  Tea  Co., 
Milwaukee,  Wis. 

C.  V.  Nieman,  of  the  Chicago  Tea  Co.,  Chi- 
cago, III. 

From  reports  submitted  from  all  parts  of  the 
country,  the  organization  has  every  reason  to 
feel  encouraged  with  the  progress  being  made 
toward  changing  the  sentiment  that  has  hereto- 
fore been  against  the  premium  method  of  ad- 
vertising in  any  form.  Articles  from  several 
trade  journals  were  referred  to,  wherein  'were 
quoted  prominent  manufacturers  and  wholesalers 
warning  against  hasty  legislation,  some  even  ad- 
vising to  "let  well  enough  alone."  This,  it  was 
asserted,  showed  a  decided  change  of  sentiment 
during  the  previous  sixty  days. 

The  organization  believe  this  change  is  diie 
largely  to  the  presentation  of  a  united  front  by 
the  premium  distributors ;  also,  to  the  educational 
campaign  now  being  carried  on  by  the  several 
organizations,  foremost  among  whom  are  the  Na- 
tional Premium  Advertising  Association. 

Having  in  mind  the  progress  made  since  the 
forming  of  the  Association,  suggestions  were 
made  to  broaden  the  scope  of  their  endeavors. 
Along  this  line,  it  was  suggested  by  Lucien  King 
that  arrangements  be  made  by  which  the  differ- 
ent members  of  the  Association  might  make 
their  merchandise  wants  known  to  the  secretary, 
covering  a  certain  period,  that  he 'might  compile 
the  estimates  and  communicate  same  to  the  man- 
ufacturers and  jobbers,  from  month  to  month, 
through  trade  journals,  and  ask  for  bids  cover- 
ing same;  deliveries  and  the  mattei*  of  credits 
to  be  arranged  between  the  producer  and  the  in- 
dividual merchant.  No  action  was  taken  toward 
crystallizing  this  suggestion,  but  it  was  left  as  a 
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live   subject  for  the  next   executive  committee 
meeting. 

A  junket  of  several  of  the  Western  members 
of  the  Association  was  proposed  for  early  in 
the  Spring,  to  start  at  Chicago,  covering  the 
larger  cities  of  the  East  and  returning  by  way 
of  Washington,  D.  C,  the  object  being  to  spread 
the  personal  acquaintance  of  the  members  over 
the  entire  Eastern  portion  of  the  country  with 
the  tea  and  coffee  trade  generally;  also,  to  visit 
the  Eastern  manufacturers  and  jobbers  handling 
premium  lines  of  merchandise. 


COMMENT  ON  JUDGE  WOLVERTON'S  DE- 

CREE     RELATING     TO     OREGON'S 

TRADING  STAMP  LAW 

/COMMENTING  upon  the  decree  by  Judge 
^  Charles  E.  Wolverton,  dissolving  an  injunc- 
tion which  had  been  in  force  against  the  trading 
stamp  law  of  Oregon  since  October,  1915,  Frank 
T.  Wokott,  general  counsel  for  The  Sperry  & 
Hutchinson  Co.,  says,  in  response  to  the  request 
of  The  Spice  Mill: 

"In  the  State  of  Oregon  the  opponents  of  the 
use  of  trading  stamps  or  coupons  in  the  retail 
trade  were  successful  in  lobbying  through  a  bill 
that  imposed  a  tax  of  5  per  cent,  of  the  gross 
receipts  on  merchants  using  trading  stamps  or 
coupons  redeemable  in  goods,  wares  or  mer- 
chandise. 

"A  bill  was  filed  to  test  the  constitutionality 
of  this  act,  and  three  Federal  judges  held  it 
unconstitutional.  However,  before  any  appeal 
was  taken  of  this  case,  the  attorneys  for  the 
merchants  using  this  system  and  counsel  for 
the  State  agreed  that  a  decree  might  be  entered 
setting  aside  the  former  order  granting  a  per- 
manent injunction  against  the  enforcement  of  the 
act,  but  remaining  in  force  so  far  as  preventing 
any  action  on  the  part  of  the  State  to  collect 
any  license  taxes  from  merchants  or  any  one 
else,  since  the  act  went  into  effect  up  to  the 
time  of  entering  this  order  by  the  court.  This 
stipulation  was  entered  into  because  the  mer- 
chants doing  business  with  our  company  had 
entered  into  new  contracts  with  us  agreeing  to 
use  a  stamp  redeemable  in  cash  only,  and,  there- 
fore, we  had  no  further  interest  in  litigating  4 
provision  of  the  act  which  only  affected  the  use 
of  stamps  redeemable  in  merchandise. 

"Many  of  the  merchants  however,  think  they 
should  have  a  right  to  give  the  collector  of 
stamps  or  coupons  a  choice  of  a  given  amount 
of  cash  or  the  right  to  select  an  article  of  mer- 
chandise, and  I  understand  that  an  effort  will 
be  made  to  have  this  law  amended  or  repealed 
at  the  coming  session  of  the  legislature. 

*T  might   say  that  the  Florida  act  imposing 


a  heavy  license  tax,  which  was  recently  passed 
upon  by  the  United  States  Supreme  Court,  has 
been  repealed  by  *the  legislature  and  it  is  be- 
lieved that  the  act  of  the  State  of  Washington 
will  also  be  repealed  at  the  coming  session  of 
the  legislature." 


PREMIUM     CONFERENCE     OF     GROCERS, 

COFFEE  ROASTERS  AND  PREMIUM 

PROMOTERS 

A  N  interesting  conference  was  held  at  the 
•^*'  Hotel  Sherman,  Chicago,  Dec.  11  and  12,  of 
specially  appointed  committees  of  the  National 
Association  of  Retail  Grocers,  the  National 
Wholesale  Grocers*  Association,  the  American 
Premium  Manufacturers'  Association,  and  the 
National  Coffee  Roasters'  Association — ^nearly  40 
representatives  in  all — for  the  consideration  of 
and  discussion  on  premiums,  coupons,  trading 
stamps  and  similar  enterprises  and  proposed  leg- 
islation governing  the  same.  The  Coffee 
Roasters'  Association  delegation  were  President 
Frank  R.  Seelye  (Sherman  Bros.  &  Co..  Chi- 
cago), Carl  W.  Brand  (The  Widlar  Co.,  Cleve- 
land, O.),  and  S.  H.  Holstad  (S.  H.  HolsUd  & 
Co.,  Minneapolis,  Minn.). 

The  Spice  Mill  is  arranging  for  a  compre- 
hensive report  of  this  conference  for  publication 
in  the  February  number. 


"The  Booster"  a  Well-Eaited  House  Organ 

The  Booster  is  "a  brief,  breezy  monthly  mes- 
sage for  grocers,"  published  by  that  enterprising 
house,  Muskogee  Wholesale  Grocer  Co.,  Musko- 
gee, Okla.  It  is^of  the  size  of  the  well-known 
Philistine — the  model  for  numerous  other  publi- 
cations. The  Booster  is  readable  from  page  to 
page  and  keeps  the  retail  grocer  thoroughly  in- 
formed regarding  the  many  progressive  depart- 
ments of  the  Muskogee  company.  While  there 
is  a  sprinkling  of  humorous  matter  in  the  text, 
the  major  part  is  serious  and  very  helpful  to  its 
recipients — strictly  business.  This  uncommonly 
well-edited  house  organ  of  32  pages  is  turned  out 
in  the  printing  department  of  the  Muskogee 
Wholesale  Grocer  Co.,  and  a  very  good  piece  of 
printer's  work  it  is. 


A  Winner  in  CofiFee  Package 

The  Jones-Thierbach  Co.,  San  Francisco,  re- 
port that  the  first  carload  of  "Alta"  coffee  in  the 
new  1^-pound  glass  jars  was  sold  out  within  a 
week.  This  new  packing  on  "Alta"  seems  to  be 
a  winner.  

Marzo  Bros.,  olive  oil  importers,  formerly  lo- 
cated in  the  Los  Angeles  market,  have  leased  the 
one-story  brick  building  at  1235-37  E.  6th  St., 
Los  Angeles,  Cal. 
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Leander  S.  Rislejr 

THERE  are  but  few  who  remember  the  office 
of'C.  Risley  &  Co.  in  the  basement  of  the 
southeast  corner  of  Wall  and  Pearl  Sts.,  New 
York;  yet,  at  one  time,  transactions  in  mild 
coffees  were  made  here  that  would  astonish  the 
jobbers  of  to-day.  Here  was  located  one  of  the 
first  **tickers"  established,  and  it  gave  the  quo- 
tation of  gold,  when  all  contracts  were  made 
on  a  gold  basis.  In  that  office  would  meet  the 
"Captains  of  Industry"  of  the  day  to  discuss  the 
credit  of  the  largest  merchants  in  New  York, 
and  there,  on  Oct.  27,  1880,  started  the  greatest 
panic  in  coffee  ever  known  in  history,  causing 
losses  of  over  ten  millions  of  dollars. 

The  old  firm,  of  which  Leander  S.  Risley  was 
junior  partner,  commenced  business  in  1850  and 
were,  at  one  time,  the  largest  handlers  of  mild 
coffee  ih  the  country.'  Leander,  or  "Lee"  as  he 
was  best  known,  after  the  failure  of  the  firm, 
became  a  coffee  broker  and  developed  into  one 
'  of .  the  largest  speculators  on  the  Exchange, 
making  and  losing  several  fortunes.  About 
twelve  years  ago  he  retired  from  active  business, 
moving  to  Liberty,  N.  Y.,  where  he  became  inter- 
ested in  a  sanatorium.  Of  late  years  he  resided 
in  Passaic  Park,  N.  J.,  where  he  died  Dec  24. 
Mr.  Risley  was  a  member  of  the  Veterans  of  the 
Seventh  Regiment  and  other  associations. 

[For  the  above  facts  The  Spice  Mill  is  in- 
debted to  Abram  Wakeman,  author  of  "History 
and  Reminiscences  of  Lower  Wall  Street  and 
Vicinity."] 

William  N.  Crmw 

South  Norwalk,  Conn.,  Dec.  24. — The  many 
friends  of  William  Nelson  Craw,  prominent  toy 
manufacturer  and  head  of  the  W.  N.  Craw  Mfg. 
Co.,  manufacturers  of  the  "Triumph"  coffee  filter 
and  urn  bags,  in  connection  with  the  toy  business, 
were  shocked  and  grieved  to  hear  of  his  death, 
Dec.  18.  Mr.  Craw  had  been  in  ill  health  for 
several  years.  Sympathy  is  being  extended  to 
his  wife  and  son,  Homer  C.  Craw. 

Mr.  Craw  was  a  "self-made"  man.  He  arose 
from  the  ranks  to  become  one  of  the  most  prom- 
inent business  men  in  this  city.  Bom  and  brought 
up  here,  he  was  successively  a  hatter  and  ^ews 
store  keeper.  Then  entering  into  what  was  really 
his  life  work,  Mr.  Craw  became  a  toy  manu- 
facturer. He  made  an  humble  beginning,  but 
growing  by  bounds,  Mr.  Craw  saw  great  possi- 
bilities in  the  toy  business.  He  increased  his 
machinery  and  installed  all  of  the  latest  patents. 
It  was  thus  by  his  own  efforts  that  Mr.  Craw 


rose  to  prominence  in  the  toy  business  and  the 
product  of  his  shop  is  known  from  coast  to 
coast 

Mr.  Craw  was  58  years  old.  He  belonged  to 
but  association,  Butler  Lodge,  No.  97,  I.  O.  O.  F. 
Mr.  Craw  was  always  lending  a  helping  hand 
to  any  one  in  need,  considering  every  one's  in- 
terest before  his  own.  As  a  specimen  of  the 
high  regard  in  which  he  was  held  in  business 
circles,  the  following  quotation  from  a  letter 
from  a  New  York  firm  might  serve:  "Our  rela- 
tions, although  of  only  a  business  nature,  for  the 
last  18  years  or  so,  have  been  the  most  pleasant. 
It  is  only  a  few  weeks  ago  that  Mr.  Craw  gave 
us  an  example  of  his  straightforwardness." 

James  Menown 

St.  Louis,  Mo.,  Dec.  20.— James  Menown, 
70  years  old,  president  of  Menown  &  Gregory, 
coffee,  tea  and  spjce  merchants,  whose  death  was 
announced  in  The  Spice  Mill  for  December, 
came  to  St.  Louis  from  Ireland  in  1860.  He  had 
been  with  the  present  coffee  firm  for  forty  years, 
and  wSis  looked  upon  as  the  dean  of  the  coffee 
.  industry  in  St.  Louis. 

Mr.  Menown  is  survived  by  a  wife,  three  sons, 
Harry  A.,  Dr.  Roland  R.  and  Andrew  J. 
Menown,  and  two  daughters,  Mrs.  J.  L.  Newell 
and  Mrs.  R.  J.  Young.  He  was  a  veteran  Odd 
Fellow. 


RATE   ON  L.    C.    L.   MUSTARD    MIXTURE 
SUSTAINED 

Washington,  Jan.  6.— The  complaint  of  the 
L.  E.  Ransom  Co.  against  the  rates  on  less  than 
carload  shipments  of  mustard  mixture,  in  bulk, 
from  New  York  City  to  East  Cambridge,  Mass., 
as  charged  by  the  N.  Y.,  N.  H.  &  H.  R.  R.  Co., 
has  been  dismissed  by  the  Interstate  Commerce 
Commission,  that  body  holding  that  a  rate  of 
25  cents,  applicable  at  the  time  the  shipments 
moved,  was  not  unreasonable,  and  for  the  fur- 
ther reason  that  the  rates  have  since  been  ad- 
justed to  the  satisfaction  of  the  complainants. 


Pompeian  Co.,  Coca-Cola  Bldg.,  Baltimore, 
Md.,  will  erect  a  warehouse  to  cost  $50,000  to 
$100,000;  let  contract  to  Pfaudler  Co.,  Rochester, 
N.  Y.,  for  glass-lined  storage  tanks  with  capacity 
of  497,000  gallons  of  olive  oil ;  will  increase  total 
storage  capacity  to  1,000,000  gallons. 

The  Vernon  D.  Price  Co.,  Louisville,  Ky.,  man- 
ufacturers of  vinegar  and  condiments,  capi- 
tal stock  $25,000.  Vernon  D.  Price,  Jr.,  Pitts- 
burgh, 244  shares,  and  M.  A.  Freeman,  Jr.,  of 
Brooklyn,  and  Charles  H.  Bardon,  of  Pittsburgh, 
3  shares  each. 
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IMPORTERS  OF  HAND-PAINTED  JAPANESE 
CHINA 

**C.  M./*  Jackson,  Miss.,  writes:  "I  will  consider  it  a 
favor  if  you  will  give  mc  names  of  importers  of  hand* 
painted  Japanese   china." 

Ans, — Among  importers  of  Japanese  china  (we 
presume  hand  painted  as  well  as  other  proc- 
esses) are:  Japanese  Fan  Co.,  49  E.  21st  St., 
'  New  York;  Mogi,  Momonoi  &  Co.,  105  E.  16th 
St.,  New  York;  Morimura  Bros.,  546-548  Broad- 
way, New  York;  Samuel  Samuel  &  Co.,  320  Fifth 
Ave.,  New  York;  Tajimi  Co.,  597  Broadway, 
New  York ;  Takito,  Ogawa  &  Co.,  327  W.  Madi- 
son St.,  Chicago;  A.  L.  Tuska,  Son  &  Co.,  114 
E.  16th  St.,  New  York. 


SOME  SECRETS  OF  SUCCESS 

pDWARD  C  SIMMONS,  head  of  Simmons 
•■--'  Hardware  Co.,  St.  Louis,  started  as  an  er- 
rand boy  in  a  hardware  store  in  St.  Louis  in 
1855.  Now  the  house  of  Simmons  sells  goods  all 
over  this  world — sells  three  axes,  two  pocket- 
knives  and  several  saws  every  minute  of  the 
year — and  through  his  efforts  St.  Louis  has  be- 
come the  greatest  hardware  center  on  the  globe, 
doing  more  business,  it  is  declared,  than  New 
York,  Chicago,  Philadelphia  and  Boston  com- 
bined. Here  are  some  of  the  principles  which 
have  guided  Mr.  Simmons  to  success: 

Character  is  the  decisive  force  in  business. 

Promptness  is  the  essence  of  all  good  business. 

The  diflFerence  between  failure  and  success  is  in  doing 
a  thing  nearly  right  and   doing  it  exactly  right. 

Concentration  means  strength.  Scatteration  means 
weakness.  Having  chosen  one  line  of  work  or  business, 
stick  to  it. 

Spend  fifteen  minutes  every  night  recounting  your 
day  8  doing  and  planning  to  do  better  next  morning. 

Always  put  yourself  in  your  customer's  place. 

A  jobber's  first  duty  is  to  help  his  customers  prosper. 

I  am  a  great  believer  in  the  business  ^philosophy  of 
encouragement. 

Settle  claims  promptly.  The  merchant  who  does  not 
permit  himself  to  be  imposed  upon  occasionally  will 
never  get  far. 

If  anr  of  your  men,  or  any  customer,  gets  into  a  hole, 
always  leave  him,  a  loophole  to  get  out  easy. 

Quality  of  goods,  confidence  in  jrour  business  and  in 
yourself,  ability  and  readiness  to  anticipate  conditions  and 
to  adapt  yourself  to  them — these  are  some  of  the  esscn- 
tials  to  business  successes. 


Flour  and  CofiFee  Given  for  Eggs 

John  A.  Bailey,  of  Britt,  Iowa,  sells  many  eggj, 
great  quantities  of  eggs — so  many,  in  fact,  that 
he  had  to  advertise  in  his  local  newspapers  for 
farmers  and  such  people  to  bring  him  eggs.  He 
wants  all  he  can  get,  so  goes  after  the  business 
through  a  premium  offer.  On  a  recent  Saturday 
he  offered  a  sack  of  flour  to  the  person  bring- 
ing in  the  largest  number  of  eggs ;  a  three-pound 
can  of  "Monarch"  coffee  to  the  one  bringing  the 
second  largest  number  of  eggs,  and  a  24-pound 
sack  of  flour  to  the  third  on  the  list.  He  got 
his  eggs  and  they  got  their  flour  and  coffee,  and 
then  he  also  got  many  extra  sales. 


Crouch  & 
Fitzgerald 

177  Bro«d%vay 

54  Flfm  Ave.  14  W.  40Ui  St. 

NEW  YORM 


SAMPLE  TRUNKS  AND  CASES 


TRADE  MARKS 


A   SPECIALTY 

Prompt  and  efficient  attention  given 
to  patent  and  trade-mark  matters. 
Charges  reasonable. 

EDWARD  W.  HOLMES.  Patent  Attorney 

018  F8TNCCT,  WASHINGTON,  D.  C. 


§ 


OFFICIAL  TESTING  LABORATORY 

191  FRANKLIN  STREET,  NEW  YORK  CITY 
Telephone,  3S54  Franklin 

R.  0.  BROOKS,  B.Sc,  Chemist  and  Microscopist 
(Poraeriy  Stat*  Chcailst,  New  Jcncy  aatf  PtaasylYaala) 

Examination  of  FOODS.  SPICES,  EXTRACTS, 
OILS.  DRUGS,  UQUORS,  ETC.,  for  the  legal 
requirements  by  the  official  testing  methods.  Spe- 
cial analyses,  researches,  reports,  testimony  and 
expert  advice.  Manufacturing  processes  improTed. 
Factory  testing.  Scientific  advertising  data  and 
written  articles.  Interpretation  of  food  laws  and 
food  standards. 

CORRESPONDENCE  SOLICITED. 
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BOOKS 

OoffeeSi  Teas,  Spices,  Extracts,  Etc. 


COFFEE 

Coffee  t  Its  Hlatory,   ClaMllleatlon  ud  Descvlp- 
tloB.     By  Joseph  M.  Walsh. 
A  book  of  useful  information  dealing  with  the  culti- 
vation of  the  berry,  roasting,  glazing  and  grinding; 
art   of  blending  and  preparing,   etc,    lamo.     Clou. 
By  mail,  $2.10,  postpaid. 
Coffee  Statlatlca.    By  C.  J.  Leech  &  Co.    Season 
1916-1917. 
Bound  in  morocco;  $2.75  aet,  postpaid. 
Cafe  Table   de   Parlte,   Between   Brazil,   Havre, 
Antwerp,  New  York,  Hamburflr.  Rotterdam,  Am- 
sterdam, London  and  Trieste.    By  E.  Laneuville. 
Seventh  Edition,  July,  191a.     Morocco  cover.    Price, 
$1.50,  postpaid. 

TEA 

Tea   Bleadlngr   aa   a   Flae   Art.     By   Joseph   M. 
Walsh. 
Designed   for  the  use  and  instruction  of  those  en- 

faged   in   the   tea  and   ^ocery   business,   containing 
ormulas   for   the   scientific   and   judicious   combina- 
tion   of    the    different    varieties   and   grades   of   tea. 
lamo.     Clothl     By  mail,  $a.io,  postpaid. 
Teas    It*  History  and   Mystery.     By  Joseph   M. 
Walsh. 
A  work  telling  all  about  the  cultivation  of  the  leaf 
and  dealing  with  the  arts  of  testing,  blending  and 
preparing.     lamo.     Cloth.     By  mail,  fa.io,  postpaid. 

SPICES,  CONDIMENTS,  ETC. 

Practical  Haadbook  on  Spices.    With  chapter  on 
Seeds,  Herbs,   Leaves,  etc.     By  Jos.   K.  Jank. 
120  pp.     Cloth  bound.     Price  $1.75,  postpaid. 
Spices.    By  Henry  N.  Ridley.  M.A..  C.M.O.,  F.R.S., 
F.LS.,    Director    of    Botanic    Gardens,    Straita 
Settlements. 
Published   19 la:     450  pp.,  illustrated.     Price  %2,f%% 
postpaid. 
The  Federal  Spice  Standards,  Interpretation  and 
Possibilities  of.     By  R.  O.  Brooks,  B.Sc  60  pp. 
Cloth.    50  cents,  postpaid. 
Vlnefrara  and  Catsup,  Interpretation   of  Stand- 
ards, Analyses,  etc     By  R.  O.  Brooks,  B.Sa 
80  pp.     Qoth.     $1.00,  postpaid. 
Vlnesar  Manufactore  and  Ezamlnatloa.    By  C.  A. 
Mitchell,   chemist    with   Beaufoy   &   Co.,   England. 
Cloth;    S    full-page    plates;    49    cents.      Price,    $2.75 
postpaid. 
American   Conunerclal  Methods   of  Maanfaetnr- 
InfT    Prescrres,    PlckleSf    Canned    Foods*    etc. 
(Revised  Edition.)     By  C.  A.  Shinkle. 
Part    I.      Pickles,    Sauces,    Vineear,   etc      Psit    II. 
Preserves,    Jellies,    Jams.    Fruit   Butters,    etc.      Part 
III.     Canned  Fruits  and  Vegetables,     aia  pp.;  7x10 
inches,  and  Index.     Cloth  Bound.     $5.00,  postpaid. 
The  Sdenttlic  American  Cyclopedia  of  Formnlaa. 
Chaoters   on    Preserving   and   Canning.    Condiments, 
Food  Preparation  (43  PP-»  600  formulas);  Ice  Creams, 
Confectionery  and   Chewing  Gum   (la  pp.,   155   for- 
mulas);  Toilet  Preparations  and  Perfumes   (50  pp.* 
800    formulas);   Household    Formulas,    izA   pp.,    325 
formulas),   etc.   Total    1,077    pp.     aoo    illustrationa. 
Price,  I5.00,  cloth,  postpaid. 

COCOA,  CHOCOLATE.  CANDY, 
COCOANUT,  ETC. 

The  Blaanfactnre  of  Chocolate  and  Other  Cacao 
Preparations.  By  Dr.  Paul  Zlpperer. 
Being  the  THIRD  Edition;  rearranged,  thoroughly 
revised  and  largely  rewritten  x  +  277  pp.;  six^ 
7  in.  X  10  in.;  8  illustrations  and  a  folding  colored 
plates.     Qoth,  I5.00,  postpaid.  [ 


Cocoa  (New).  By  Dr.  C.  J.  J.  van  Hall,  Director 
of  the  Institute  for  Plant  Diseases  and  Cul- 
tures, Buiteinzor?.  Java. 

^ao  pp.;  140  illustrations.     Map.     Fine  paper,  bound 

in  cbth.     $3.50,  net,  postpaid. 

Cocoa  and  Chocolates  The  Chemistry  and  ICan- 
ufacture  (recently  published).    By  R.  Whymper. 
Part  I.     History.  Botany  and  Agriculture  of  Gicao. 
Part  II.     Manufacture  of  chocolate  and 'cacao  pow- 
ders.    Part  III.  Cl^emistry  of  cacao.     $6.00,  postpaid. 

Jake  Friedman's  Common  Sense  Candy  Teacher. 

Second  Edition.    $10.00,  express  prepaid. 

The  Coco-Nut  (New).  By  Edwin  B.  Copeland,  I*ro- 
fessor  of  Plant  Industry  and  Dean  of  College 
of  Asrriculture,  University  of  the  Philippines. 

aio  pp.     Illustrations.     Bound  in  doth.     $3.95  net, 

postpaid. 

EdlMe  Fats  and  Ollss  Their  Composition,  Manu- 
facture and  Analyses.     By  W.  H.  Simmons,  RSc 
(London),  and  <3.  A.  Mitchell.  B.A.    (Oxon). 
Demy,  8vo.,  x6o  pp.,  $3.00,  postpaid.    Just  published. 

BAKING  POWDER 

Baklnc    Powder    and-  Other   Leavcnlns    Agents. 

By  F.  N.  Foot. 
The  only  book  on  baking  powder  published  !n  the 
world.     88  pp.     Bound  in  cloth.     Tables  and  illui- 
trations.     $1.50,  postpaid. 

FLAVORING  EXTRACTS 

Practical  Flavoring  Bxtract  Malcer  (NeW).  By 
E.  J.  Kessler. 
An  up-to-date,  desrly  written  work  by  s  practicsl 
flavoring  extract  maker,  who  is  still  in  tiie  business. 
The  only  modern  work  of  its  kind  published.  Cloth, 
$a.oo  to  subscribers  to  The  Spice  Mill;  $3.00  to 
non-subscribers;  postpaid. 

Snls's  Compendium  of  Flavorings.  By  Charles 
Herman  Sulz. 
A  treatise  on  making,  filtering,  clarifying  and  ap- 
plying extracts,  essences,  tinctures,  etc.,  used  for 
flavoring  beverages  or  other  purposes.  An  old  work 
of  exceptional  value.     Ooth,  $a.oo,  postpaid. 

Recipes  for  the  manufacture  of  Flavoring  Bz- 
tracts,  etc.     By  Charles  E.  Hires. 
An  old  book,   by  a  practical  manufacturer,  contain- 
ing some  ffood  information.     Only  a  few  copies  left 
No  re-ediUon  to  be  printed.     Qoth,  $i.a5,  postpaid. 

Bxtracta  and  Perfumes.  By  Wilbur  Li.  Scovllle. 
Not  a  large  book,  but  useful  and  reliable.  Qoth. 
$1.00,  postpaid. 

The  Chemistry  of  Bssenttal   OUs  and   Artlflctal 
Perfumes.     By   Ernest  J.   Parry,   B.Sc    (Lon- 
don), F.I.C..   F.C.S. 
554  pp.     Illustrated.     8vo.     Goth.     $5.00,  postpaid. 

Manual  for  the  Bsacnce  Industry.  By  Erich  Wal- 
ter, Specialist  in  the  Beverage  Industry.  Describes 
the  modem  methods  for  making  the  various  kinds  of 
essences.  Good  size,  430  pp.;  6  x  9,  32  figures. 
Cloth,  $4.00,  postpaid. 

FOOD  LEGISLATION 

Dunn's  Pure  Food  smd  Dmjr  Levnl  Ufanual. 

Federal.  State,  Territorial  Food  and  Drug  Lawsu 
Regulations,  Standards,  Decisions.  A  monumental 
work  treating  of  all  foods  and  drugs.  Of  inestim- 
able value  to  those  who  desire  to  manufacture,  pack 
and  label  according  to  law.  Price  $6.00  per  volume, 
postpaid.  Vol.  I.  ready  for  delivery. 
Thornton  on  the  Law  of  Pure  Food  and  \ifwwpu 
National  and  State,  with  appendices  containing  fed- 
eral statutes  relative  thereto,  etc.  One  volume,  over 
I, aoo  pp.     Bound  in  buckram,  l7*5o- 
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Special  Notices 

RATES 

AU  advertisements  (except  SITUATIONS  WANTfiD), 
4c.  per  word:  no  advertisement  less  than  $2.00.  SITUA- 
TIONS WANTED.  2c  per  word;  no  advertisement  less 
than  50c 

HELP  WANTED 


Prominent  New  Orleans  Coffee  Roasters  will 
entertain  the  marketing  of  their  leading  fancy 
production— VO  TAN  C  O  F  F  E  E— in  New 
York  city  and  contributive  territory  on  a  lib- 
eral commission  basis.  The  reputation  of 
"  New  Orleans  Coffee  ",  and  the  application 
of  same  as  a  selling  argument,  makes  the  op- 
portunity doubly  attractive.  Only  men  with 
trade  following  and  who  have  made  good  will 
be  considered.  Address  Votan  Products, 
Department.  The  Reily-Taylor  Co.,  New 
Orleans,  La. 


WANTED — Experienced  coffee  roaster  and  blender  for 
•'  a  small  new  plant  with  wholesale  grocery  house  in 
the  Nofthwest.  State  age  and  salary  expected.  Address 
"N.  W./*  care  Simmons'  Spicb  Mill. 


117 ANTED. — Practical  man  for  manufacturing  wholesale 
*'  grocer.  Must  have  knowledge  of  the  making  of  food 
products  and  grocers'  sundries,  preserves,  pickles,  condi* 
ments,  flavoring  extracts,  salad  dressing,  self-rising  flours, 
etc.  Address,  sUting  experience,  references,  etc.,  *°H.  C.,'* 
care  Simmons'  Spicb  Mill, 


AN  established,  growing  concern  with  a  fine  reputation 
■f*  among  New  York  City  hotels  and  restaurants  and  sim- 
ilar trade,  wishes  to  obtain  the  services  of  a  man  who  can 
represent  them  and  get  business  in  that  trade.  Salary  and 
commission.  Highest  references  required.  •  All  replies  will 
be  kept  strictly  confidential.  Address  "X.  Y.  Z.,"  care 
Simmons'  Spice  Mill. 


W 


.\NTED. — First-class  man  for  coffee  roaster;  good  op- 
portunity for  the  right  man.     Location   South.     Ad- 
dress "CONFIDENTIAL,"  care  Simmons'  Spice  Mill. 

SITUATIONS  WANTED 

EXPERIENCED  COFFEE,  TEA  AND  MILL  GOODS 
Y  oum  withes  position  as  manager  of  coffee  and  tea 
department;  hat  a  thorough  knowledge  of  green  coffee: 
nnderstandt  buying  and  blending;  capable  of  taking  full 
charge  of  talet  forcet.  Addrett  "LL.,"  care  Shcmons' 
Spicb  Mux. 

SITUATION  WANTED  by  manufacturing  exi>ert;  buy- 
ing, cupi>ing,  blending,  and  roasting  coffee;  grinding  all 
kinds  of  spice;  prepared  mustard,  peanut  butter  and  full 
line    of    grocers     sundries    and    flavoring    extracts;    also 

Eickles,  jellies,  salad  dressing.  Know  the  best  way  and 
itest  machinery  to  pack.  Can  handle,  help  and  show 
results.  Address  "SUPERINTENDENT."  care  Sim- 
mons' Spicb  Mill. 


A  MAN  OF  UNUSUAL  EXPERIENCE— Twenty-five 
years  without  intermission  of  persistent  hard  work  in 
the  coffee,  tea  and  spice  business;  thirty-seven  years  of 
age,  occupying  executive  position  of  responsibility;  de- 
sires a  connection  with  a  reliable  house  willing  to  show 
appreciation  of  the  services  of  a  Business  Builder  throu|;h 
fair  remuneration  based  on  results,  with  a  substantial 
guarantee  per  annum.  Fully  capable  of  assuming  entire 
management.  Thoroughly  experienced  in  buying,  pro* 
ducing  and  marketing  of  line.  An  aggressive  sales  man- 
ager familiar  with  territory  and  conditions  in  Central, 
Southern  and  Southwestern  States.  Correspondence 
strictly  confidential.  Address  "A.  S.  M.,*'  care  Simmons* 
Spicb  Mill. 

WANTED  POSITIONS—For  three  experienced  coffee 
buyers,  who  come  well  recommended.  Names  of 
buyers  will  be  sent  upon  application.  Address  "BOX 
C.  B.,"  care  Simmons'  Spicb  Mill. 

SITUATION  WANTED— Experienced  tea,  coffee  and 
spice  man  wishes  to  make  a  change,  as  buyer  and 
manager;  capable  of  taking  full  charge  of  plant.  Gilt- 
edge  references.  Address  ^'CAPABLE,"  care  Sik 
Spicb  Mill. 


IMMONS' 


FOR  SALE 


FOR  SALE.— Wholesale  Coffee  Roasting,  Teas.  Spices, 
Baking  Powder,  Self-Rising  Flour  Plant  in  good 
shape.  Business  established  20  years,  with  good  record 
and  profits.  Address  "ILLINOIS,"  care  Simmons*  Spicb 
Mill. 

FOR  SALE. — One  shelled  peanut  roaster  and  coolinar 
car,  1  bag  capacity;  1  shelled  peanut  blancher;  1  No.  5 
peanut  mill.  All  Lambert  make  and  in  good  condition. 
Address  "C.  F.  B.,"  care  Simmons'   Spice  Mill. 

FOR  SALE. — No.  2  Monitor  coffee  separator:  list  new 
$375.  No.  2  Eureka  coffee  miller,  list  new  $180.  Both 
in  excellent  condition.  As  these  were  included  in  a 
plant  we  purchased  and  are  not  being  used  by  us,  we 
will  consider  any  reasonable  offer.  THE  KEYSTONE 
CO.,  San  Jose,  Cal. 


BOOKS 

ON  OOPPUi  TBA,  SPIOB^,  BTO. 
••ntf  tor  Priott  List 

m  SPICE  wimusNMCi.  •?  water  st.,  n.  y. 


Do  Business  by  Mail 

It*s  MoAtabfe,  Willi  aceomla  lisls  of  prospects. 
IT  caMogns  wmtsiiis  vital  infonnatioa  on  Mail 
fwtiaii^.  AIm  prioM  and  qouitity  on  6,000 
ioMl  naiUav  Itels,  99%  gouantosd.    Sock  as: 

WarMalOTklMfrs.     WMhhylfsa 

Cbswe  Box  Mfis.  _   loa  lifts. 

Shoo  Botaikcs  Doctocs 

TlnCuiMfes.  Axle  Gnase  lifts. 

Dn^gUu  BaiboadEmployMa 

AntoOwaen  Contiadoss 

Write  for  this  ^alnsble  wfeiaMea  book. 

Ross-GooM,  1MSX  OU^  St.,  St.  Lonls. 


Ross-Gould 

^    n^ct  i  ling 

S'T.  Louis 


YOU  WANT  HELP,  HAVE  ANYTHING 
FOR  SALE,  ETO.,  USE  THE>SPiOE 
MILL   "SPEOIAL  NOTIOE"   PAGE. 
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A 

Abb6   Engineering  Co '' 

Ambrosia   Chocolate   Co 99 

American   Can   Co 53 

American  Machinery  Co.,  The...  23 

Arbucklc  Bros ^ 

Archer-Kirk  Co 26 

Arkell  Safety  Bag  Co 61 

Aron,  J.,  &  Co 2 

Automatic  Package   Scale   Co 61 

B 

Baker  &  Co..  Ltd..  Walter......  102 

"Baking  Powder  and  Other  Leav- 
ening Agents" 95 

Banks,   ghas.    R • ^» 

Barbour  Coffee  Co 10 

Barrett.  M.  L.,  &  Co 87 

Baton      Rouge-Norwood      Pepper 

Mfg.  Co.,  Inc 28 

Bennett,  Wm.   Hosmer,   &  Son..  9 

Bickford.  C.  E.,  &  Co 

Outside  front  cover 

"Big  Ben"  Binder 94 

Bond    Scale   Co 20,  21 

Books 10,  16,  85,  90,  93,  95,  11» 

Brandenstein,  M.  J.,  &  Co 3 

Braunling    Coffee    Co.... 2 

Burns,  Jabez.  &  Sons 12.  101, 

105,  Inside  back  cover 

Burt  Machine  Co 27 

Bush.  W.  J.,  &  Co.,  Inc 86 

c 

Chiris    Company,    Antoine. . .  ^. . .  91 

Church  &  Dwight  Co 95 

Clarke,  John,  &  Co ^ 

Cleveland-Akron  Bag  Co 61 

Coles   Manufacturing   Co 14 

Colton  Co.,  Arthur 90 

Commonwealth  Chemical  Corp'n..  91 

Continental   Paper  Bag  Co 5 

Cox   Process   Co.,  The 26 

Craw  Mfg.  Co..  W.  N 18 

Crouch   &  Fitzgerald 117 

P 

Danabcr,  Harry  C 6 

Dannemillcr  Coffee  Co 77 

Dickinson  Co.,  The  Albert 110 

Dittmann  Co.,  Charles 6 

Dwinell-Wright  Co 7 

E 

Edtbauer  &  Company,  E 25 

Enright,  Daniel  M.,  Inside  front  cover 
Eppens,  Smith,  Co.,  Inside  front  cover 

F 

Federal   Development  Co 78 

Ferris,  F.  A.,  &  Co 80,     81 

Fischer,   B.,  &  Co 97 

Flach   Brokerage   Co..  Chas.   H..  11 

Floto    Chicorine    Co 18,  62,  72 

Franck    Sons,    Inc.,   Henry * 

Franklin,  S.,  &  Co 113 


G 

Garnett,  Herbert  26 

General  Adhesive  Mfg.  Co.,  Inc. .  61 
Gomez    &    Dictlin    Co..    Inc.,    Ri- 

cardo    87 

Gordon,  Fred  P.,  &  Co 9 

Gruman  Co.,  J.  B 1 

H 

Hagn,  Jos.,  &  Co 113 

Harrison    Jewelry    Co 113 

Haulenbeek  Co.,  John  W 10 

Henderson,   Thomas    90 

Hillis   Cereal  Mfg.   Co 24 

Holmes,   Edward   W 117 

Hooton  Cocoa  Co 99 

Hopkins,   J.   L.,   &  Co H 

Horine  &  Bowey  Co 93 

Huntley  Manufacturing  Co IS 

I 

India  Refining  Co HO 

International   Coffee  Co 9 

Ireland,  B.  C H 

Irwin-Harrisons  &  Crosfield,  Inc.  41 

Israel,  A.  C .-  4 

J 

Jewett  &  Sherman  Co 85 

Joannes  Bros,  Co 83 

Johnson    Automatic    Sealer    Co.. 

Ltd 19 

Jones,  S.  L.,  &  Co H 

K 

Kiely,  Francis   95 

Kittredge,  R.  J..  &  Co 82 

Knickerbocker   Mills  Co.-. 8 

Kress  &  Co 26 

L 

Lambert  Machine  Co 17,  107 

Lancaster  Glass  Co..  The 113 

Lappin  Tea  Co 41 

Limbcrt,  J.  N.,  &  Co 87 

Limoges  China  Co.,  The 1 1 1 

Lotos  Tea  Concern,  Inc...^ 41 

M 

"Manual     for    the     Essence     In- 
dustry"      9  ^ 

Maryland  Filling  Machines   Co..  90 

Monsanto   Chemical  Works 88 

Mueller,   E.   B.,  &  Co 16 

N 

National      Packaging      Machinery 

Co 69 

National  Veneer  Package  Co 57 

Nordlinger,  Henry,  &  Co 10 

Nucoa  Butter  Co.,  The 108 

Nutt,    C.    S 6 


o 

Official   Testing  Laboratory U7 

Opler  Bros.,  Inc 100 

P 

Packaging  Machinery  Co...' 24 

Peyrcfitte,    G.    A. 6 

Pneumatic       Scale      Corporation, 

Ltd 22 

Pompcian  Co.,  The SS 

"Practical        Flavoring       Extract 

Maker"    90 

"Practical  Hand  Book  on  Spices".  16 

Provident  Chemical  Works 95 

R 

Ray  Mfg.  Co.,  Geo.  A IS 

Reed  Mfg.  Co.,  The  Evan  L 113 

Rickert's   Rice   Mills 97 

Ross  Gould   Mailing  Lists 119 

Royal,  Thomas  M.,  &  Co 71 

Royal  Baking  Powder  Co 64 

Ruffner,   ^cDowcIl  &  Burch 1 

8 

Saaco  Coffee  Co 10 

Sauer  Co.,  The  C.  F 92 

Schutz-O'Neill  Co 26 

Sefton  Mfg.  Corporation 57 

Sethness  Company 89 

Sherer-Gillett  Co 79 

Southern    Mfg.    Co 59 

Sprague  &  Rhodes 6 

Standard    Milling   Co 97 

Stecher   Lithographic   Co 59 

Stein.  Hirsh  &  Co 11 

Stewart,  Robert  C,  ft  Co 6 

Straub  Co..  The  A.  W 109 

T 

Thurston  ft  Braidich 99 

Tricolator  Company.  The 24 

u 

Ungerer   ft    Co S7 

United   States   Printing  &   Litho- 
graph Co 55 

Upham  Food  Products,  Inc 108 

V 

Victor  Chemical  Works 94 

"Vinegars  and  Catsup" 85 

w 

Want  Advertisements   119 

Washington  Coffee  Sales  Co..  G. .  16 

Weir.  Ross  W..  ft  Co.,  Inc 8 

Whitaker.  Brotero  ft  Co 4 

Widlar  Co.,  The 28 

Wilckes-Martin-Wilckes   Co 94 

Wilhelm,  R.  C.  &  Co 

Outside  back  coTtr 

Williamson,  D.  D..  ft  Co 1* 

Y 

Young  &  Griffin  Coffee  Co. ..... .  9 
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Member  of  the  Coffee  EzehaBge  Cable  Address  *'Riiffwood'*  Members  New  Orleaas 

M  Ike  City  of  New  York  Hoard  of  Trsde,  Limited 

RUFFNiit,  Mcdowell  &  bvrch 

COFFEE 

IMPORTING  AGENTS  AND  BROKERS 

We  Specialize  on  every  distinct  feature  of  tlie  Green 

Coffee  Business  in  sucii  manner  tliat  it  enables  us  to 

extend  to  Buyers  superior  and  economic  service 


ST.  LOUIS  CHICAGO  NEW  ORLEANS 

721  Clark  Ave.         326  W.  Madison  St.  332  Magazine  St. 


ESTABUSHED  1854 


J.  B.  GRUMAN  CO. 

MUSTARD  MANUFACTURERS 

Pure  Mustard  Flour  in  Bulk 

FOR  SPICE  MILLS 

MUSTARD  CAKE  MUSTARD  OIL 


St.  Francis,  Komorn  and  Main  Streets 
NEWARK,  N.  J. 

Office:  77  ST.  FRANCIS  STREET 


Whas  vritiac  to  Adrirtiwn.  pkaat  maslioa  TsB  Sncm  Mm. 
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Coffee 


Another  boost  for  coffee!    The  United    States  Su- 
preme  Court  has   upheld  the  Webb-Kenyon   Law 
Supreme  prohibiting  shipments  of  liquor  to  "  dry  "  states. 

Court  This  means  big  things  for  coffee,  for  liquor's  loss  is 

boosts  coffee's  gain, 

coffee  Nation-wide  Prohibition  is  coming  and  with  it  a  great 

boom  for  coffee. 

Are  you  prepared  ?  Have  you  facilities  for  getting 
the  right  kind  of  coffee,  when  you  want  it,  and  at  the 
right  price  ?  Let  us  show  you  what  our  Direct-from- 
Santos  Service  will  mean  to  you.  Write  for  samples 
and  prices. 

J.  Aron  &  Company,  Inc. 

IMPORTERS  COFFEE  EXPORTERS 

New  York  New  Orleans  Santos,  Brazil 

Chicago 


^'History  and  Reminiscences 

of  Lower  Wall  Street 

and  Vicinity" 

By  ABRAM  WAKEMAN 

{Copyrighted  by  The  Spice  Mill  Publishing  Co.) 

The  Series  of  Articles  Published  in  The  Spice  Mill,  in  1910-1912,  Collected,  Revised 
and  Augmented  to  Erect  a  Literary  Monument  to  a  Most  Interesting  Chapter  in  the 
History  of  the  Commercial  Life  of  the  Country. 

NoTK — There  is  no  man  living  so  thoroughly  fitted  by  experience  and  mental  equipment  to  the  task  of  writing 
and  compiling  such  a  work  as  Mr.  Wakeman,  who  has  been  actively  identified  with  the  coffee,  tea  and  sugar 
industries  of  lower  Wall  Street  for  40  years,  is  a  member  of  an  old  New  York  family,  has  taken  an  active  part 
in  many  j>ublic  movements  in  connection  with  the  city's  welfare,  is  a  member  of  leading  historical  and  social 
organizations,  and  has  the  historian^s  temperament  and  selective  faculties  in  a  high  degree. 

Every  man  who  has  the  least  sentimental  interest  in  the  History  and  Develop- 
ment in  this  Country  of  the  Coffee,  Tea,  Spice  and  Allied  Industries,  from  which  he 
derives  his  revenue,  will  give  this  boolc  a  favored  place  in  his  library.  The  reading  of 
it  will  not  only  interest  him,  but  will  inform  him  on  many  matters  related  to  his 
business. 

Price,  $2.00,  postpaid 

Beautifully  bound  in  heavy  cloth.     Gilt  edge.     Heavy  paper.     Large  type. 


The  Spice  MIU  Publishing  Co.     97  Water  Street*  New  York 


When  writing  to  Advertisers,  please  mention  Thb  Spics  Mnx. 
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A.C.IS        L 

107  Front  St.  328  Magazine  St. 

NEW  YORK  IS^W  ORLEANS 

IMPORTERofCOFFEE 
QUALITY        PRICE 


To  the  Roasters: 


"Quality  Coffees"  command  a  premium  in 
the  country  of  growth,  just  as  they  do  here 


a 


WHITAKER'S  SHIPMENT  BRAND" 


covers  the  choicest  selections  from  the  richest 
plantations  in  Brazil.  Ask  your  broker  for 
samples,  or  cost  and  freight  quotations. 

WHITAKER,  BROTERO  &  CO. 

p.  J.  SHANNON  &  CO. )  . .  SANTOS   BRAZIL 

1 10  Front  St..  Now  York  f  ^•»*'  ^'^^^  *  ^^'   ORAZ.11. 


1 


Whto  writinff  to  Advertisen,  pkast  nentioB  Tbs  Spics  Mill. 
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Keeping  Up 
Your  Package  Standards 


Have  you  been  a  regular  buyer  of  coffee  bags  in 
the  past  ?  Does  your  trade  associate  your  coffees 
with  the  high-grade  bag  you  have  used?  Then 
we  want  to  ask  you  another  question.  What  is 
it  worth  to  be  able  to  keep  up  the  standard  of 
that  bag? 

Are  you  changing  to  bags  after  having  used  some 
other  container?  In  that  case  you  are  just  as 
deeply  interested  in  standards  of  bag  quality. 
See  the  consistent  quality  and  high  finish  of  our 
colored  stocks  before  you  buy.  Choose  a  bag 
whose  appearance  matches  the  quality  of  your 
coffees. 

You  pay  no  premium  for  the  color  and  finish  of 
our  coffee  bag  papers.  Compare  our  prices  with 
the  current  market  and  you  will  see  that  they  are 
RIGHT.  Yet  our  insistence  on  paper  standards 
is  what  enables  you  to  get  this  quality  in  your 
packages. 

Practically  every  regular  or  special  color  can  be 
furnished  or  duplicated  in  the  quality  which  has 
alwajrs  marked  Continental  coffee  bags.  Write 
today  for  samples  of  our  bags.  Mention  the  sizes 
and  colors  in  which  you  are  particularly  interested. 
Maintain  the  standard  of  your  coffee  containers 
without  a  break. 


Continental  Paper  Bag  Co. 

Coffee  and  Spice  Bag  Department 

17  Battery  Place  New  York  City 

Branches  in  all  Large  Cities 
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CharlM  Dittmann,  Member  New  York  Coffee  Kxchang* 


P.  V.  AUaln 


GharlM  S.  Dittmann,  Jr. 


CHARLES    DITTMANN    CO. 

COFFEE  COMMISSION 


NEW  ORLEANS— 501  Gravier  Street 

Phon«,  Main  3597  P.  O.  Bos  747 

Messrs.  Ed.  Johnston  Son  &  Co.,  London. 
Messrs.  E.  Johnston  k  Co^  Ltd^  Santos. 
Messrs.  Atlas  Coffee  Co..  Ltd.*  Rio  de  Janeiro. 
Messrs.  Norton,  Megaw  ft  Cc..  Ltd..  London. 
Messrs.  Norton,  Megaw  ft  Co.,  Ltd.,  Kio  de  Janeiro. 


CHICAGO— 326  River  Street 

Rooms.  203  and  2M 
AGENTS  FOR 

Messrs.  Arbuthnot,  Latham  ft  Co.,  Bankers,  London. 
Messrs.  Fred*k  Huth  ft  Co.,  Bankers,  London. 
U.  S.  Branch  of  Thames  ft  Mersey  Marine  Insor* 

ance  Co.,  Ltd.,  of  London  and  Manchester. 
London  Assurance   Corporation   (Fire  Insurance). 


COMMERCIAL  LETTERS  OF  CREDIT  ISSUED 
Our  spot  department  makes  a  specialty  of  selecting  and  purchasing  coffees  for 

the  interior  trade 


mm 


"LEST  YOU  FORQET  ON  YOUR  NEXT  PURCHASE'' 

G.  A.  pe,yre:,fitte, 

PUBLIC  CCFFEE  WEIGHER 


SERVICE 


214  QravUr  Street  NEW  ORLEANS  400^ Fulton  Street 

LiceoBcd  and  Bonded  by  "  The  New  OHeaag  Board  of  Trade,  Ltd." 


Harry  C.  Danaher 

Coffee  Commission 

Board  of  Trade  Building 
NEW  ORLEANS,  LA. 


Robert  C.  Stewart  &  Co. 

119  Front  St.,  New  York 

COFFEE  BROKERS 

ParticBlar  Atttitioa  6ivii  ti  Opfi  Oriirs 

Satisfaction    Assured 

MEMBERS  and  LICENSED  GRADERS 
NEW    YORK    COFFEE    EXCHANGE 


C.  S.  NUTT 

COFFEE  BROKER 

208  N.  WABASH  AVENUE,  OH lOAQO 
Oablei  "  Nuttcttylen'* 


Direct  Shipment  OfRsrini^e 

Quatemalas,   Mexicans, 

and  Brazils 

O.  A  F.  Santos  Oerrospoi»d«ne«  eolleltod 
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Opttn  Ord«r«  from  WhoUsaU  Groosra  and 
Roasters  Carofullj  ExocuImI.  Soloctlons 
for  Roastors  Thorouf hlj  Tostod  In  Roast 
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Over  8000  grocers  in  Greater  New  York  alone 
supply  Yuban  regularly  to  their  trade.    Do  you? 


YUBAN 


ARBUCKLE    BROTHERS      comi      NEW  YORK  CITY 


The  Orient  Gives 
oTitsBest 


Greai  61nj>s  Bring      Experts  Blend  and  Pack     Di^ributini 
Cargoes  Over  the  Sna  in  a  Model  Plant         Order  in  Carl 


ints 
Lois 


White  House 
Coffee  and  Teas 

The  very  highest  quality  coffee  and  teas  direct 
from  the  plantations.  Packed  for  market  in 
the  only  perfect  container — the  all-tin  package, 
which  keeps  all  goodness  in,  all  badness  out. 
Sold  by  high-class  grocers  in  every  state. 

DWINELL-WRIGHT  CO.,  Principal  Coffee  Roasters,  B0ST0N-CHICA(^zedbyGoOgIe 
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SoU  Owners  of  th« 

Following 

Brands  of 

Coffeo 

KNICKERBOCKER  SUPEl 
PRIDE  OP  THE  TABLE 
CORONET 
REGENT 

JUNO 

MAGNOLIA 
ANCHOR 
CRESCENT 
ATLAS 

FAVORITE 
PROGRESS 


Juno  Coffee 


HIGHEST  GRADE 

and  uniform  blend.     Makes  friends  for 

every  dealer  who  sells  it 

Writs  us  for  SampUs  and  Prices 


.9f'±!lf^'>^ 


Knickerbocker  MillsCos 

156  Chambers  Street.  New  York,  established 

1842 


PRANCK 


CHICORY 

HENRY  FRANCK  SONS,  Inc. 

FLUSHING,  N.  Y. 


^^tm^^^^^^t^m  Growers,  Dryers,  Roasters  and  Manufacturers  of 

|TRADE^1ARKJ  Chicory  in  all  its  various  Forms 
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SPECIAL  OFFER  TO  JOBBERS 

ALLIANCE  COFFEE 

A  Quarter  Seller  That's  a  Repeater 

If  von  are  a  lobber.  we  have  a  particalarlr  attractive  propoaition  to  make  to  jon  on 
ALLIANCE  BRAND  package  coffe&— a  coffee  of  merit  retaillnK  at  twenty-five  ceiita  and 
offered  yon  at  a  price  that  will  give  70a  a  living  profit.  Located  in  one  of  the  largest 
and  most  up-to-date  coffee  plants  in  the  country,  we  have  the  facilities  and  the  organi- 
zation for  ^ving  yon  most  efficient  service.    Let  ns  help  you  build  np  yonr  coffee  trade. 

YOUNG  &  GRIFHN  COFFEE  COMPANY 

(Incorporated) 

•7  Water  Street,  New  York 

Succataors  to  Brazil  Syndicate,  Inc.,  and  Potter,  Sloan,  O'Donohue  Co. 


FRED  P.GORDON  &  CO. 

121  Front  Street,  New  York 
Tolophono,  John  4174  National  Cof fe«  Codo 

Brokers  for  Coffee  Buyers 

LET  us  KNOW  WHAT  YOU  WANT,  and  w«  will 
do  our  boat  to  haip  you  to  •stabllsh  and  maintain 
a  profitablo  roaatinf  buainoaa.  W«  buy  from 
tko  ownor  who  offora  tho  beat  valua,  and  our 
brokoraga,  15e.  por  baf  la  includod  in  tha  prico 
you  pay. 


WM.  HOSMER  BENNETT  &  SON 

Brokers  in 

Coffee  and  Spices 

101  &  103  WaU  Street 
NEW  YORK 

Our  FaciHties  for  testing  and  Purchasing  are 
unsurpassed.  Write  for  further  Particulars 
and  Weekly  Prices. 


Whan  writiac  ta  Adv^rtiawi,  pteeae 
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NOW    AT    393   GREENWICH   ST.,   NEW   YORK 

Larger  Quarters  Improved  EquipmeQt 

Increase  from  8  to  12  7-foot  Burns  Roasters 

All  machinery  new  and  impioYed 

JOHN   W.   HAULENBEEK  CO. 

[fonnerly  at  170  Duane  St  f or  38  yean] 

COFFEE    ROASTING  FOR   THE  TRADE   ONLY 

No  S|Mce  Grinding  COFFEE  SEPARATED  No  Coffee  Selling 


VENEZUELA 


COLOMBIA 


Direct  Connections 


HENRY  NORDLINGER  &  CO. 
New  York 


BRAZIL 


MEXICO 


"Our  Success  Isn't  Due  to  the  Profit  We 
Make,  but  to  the  Service  We  Give" 

SASCO  COFFEE  COMPANY 


Importers  &  Jobbers 


83  FRONT  ST. 


NEW  YORK  CITY 


BARBOUR  COFFEE  CO. 

M  Water  Street.  New  York 
DIrcet  iBportcrs  mmA  Roaalerael 

Superior  Colombian  Coffees 

6BEEN  AND  BOASTED 
Always  UnUom 

Roasting,  Separating  and 
Grinding  lor  the  Trade 

Prompt  Service 

Foreign  Otllceo:  Barbour  Broe. 
a  SobGU 

Colombia,  S.  A. 


CHICCRINE 

BETTER  THAN 

GRANULATED    CHICORY 

FINE  FLAVOR      UNIFORM  COLOR 
ALWAYS  CRISP 

100  LB.  NEW  SACKS.  P.O.B.  N.  Y. 
a  Parts  Wheat  and  i  Part  Chicorr. 

FLOTO    CHICORINE    CO. 

BROOKLYN.  N.  Y. 
168  A 165  Union  Ave.  79  A  61  Ainslio  6t. 
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Mr.  Washington 

(of  New  York) 

Says: 

A  child  can  make  as  good  coffee  as  a  chef  with  George  Washington's  Refined 

Coffee  because  it  dissolves  instantly  in  the  cup.  quicker  than  sugar.     It  is  aU  the 
oystalBzed  goodness  that  is  in  the  coffee  beny,  and  is  1 00%  Pure. 


G.  WASHINGTON  COFFEE  SALES  CO. 
79  Wall  Street  ~  New  York 


Williamson's  Sugar  Coloring  (Caramel) 

We  make  the  best  in  sugar  cok>ring  and  tell  the  truth  about  it.     It  is  worth 
your  while  to  mvestigate  the  quality  of  our  product       Write  for  sample. 

D.  D.  WILUAMSON  &  CO. 

ESTABLtSHED  40  YEARS. 

Manufacturing  Chemists 
86  Fulton  St,  New  York  Works  at  Long  bland  City 

LARGEST  MAKERS  OF  SUGAR  COLORING  (CARAMEL) 


E.  B.  MULLER  (®,  CO. 


MANUFACTURSRS  OP 


SIROCCO  CHICORY 

A  tuperior  quality  of  Chicory  produced  by  a  new  process  of  roasting  by  indirect  firing  preventing 
any  carbonizing  and  allowing  in  consequence  the  use  of  a  larger  percentage. 

ROLL  CHICORY  A  SPECIALTY 
211  Franklin  Street,  New  York  Factories  in  Michigan 


Coffees  prepared  for  hotels  and  restauranU  are 
improved  one  hundred  per  cent,  by  adding  one 
ounce  of 

Floto's  Caramel  Extract 

to  one   pound   of   pure  coffee.     It  makes  a    15c 
Santoa  taste  like  a  300.  J*^*.,^     ^  ^ 

Packed  in  Boxes  from  xo  lbs.  to  xoo  lbs. 

'  PRICE  10  CENTS  PER  POUND,  F.O.B.,  N.  T. 

Manufactured  by 

163ft165UiiMAvf. 
BROOKLYN,  N.  Y. 


Floto  GMcorine  Go. 


A  Brown  Powder 


Write  for  Sample 


NATIONAI 
URN  BAG 
CO. 

174-176  E.  104th  S 

Nttw  York  City  Urn  Bsis 

Urn  Bags  at  Lowest  Prices 

Sampios  maii«d  en  request,  Free 
Estinatts  fivM  tn  aiy  eattoi  bags  yra  nay  ist 
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ESTABLISHED  1M9 


S.  L.  JONES  &  COMPANY 

IMPORTERS  AND  EXPORTERS 

SPICES,    TAPIOCAS,    RICE,    SEEDS,    CEREALS,    PEANUTS, 
SUMATRA  AND  JAVA  COFFEES 


Handlers  of  California  Rice 

And  the  complele  line  of  OrienUl  Merchandiae.    Stocks  spot,  m  tnuuit  and  for  import  at  all  times 

209  California  Street  SAN  FRANCISCO,  CAL. 

Branch  HeuMM    HONG  KONG  and  SHANGHAI 


MUSTARD  SEED 

Chinese  -  Japanese  -  Califomian 

A.  SCHUMANN  &  CO.  214  Front  St 

Direct  Importers  and  Cleaners  SaO  FraOCISCO 


BSTABUSHBD  1S8S 

B.  C.  IRELAND 

(Member— The  American  Spice  Trade  Aasodation) 

24  California  St.  San  Francisco,  Cal. 

IMPORTERS'  BROKER 

MANUFACTURERS'  AGENT 

Spices,  Seeds,  Tapiocas,  Peaoots,  Herbs 

Rice  aod  ali  OrieoUJ  Merchaodise 

piaOINAL  HANDLERS  OP  CALIFORNIA  RICE 

Inquiries  receive  the  same  attention  as  orders. 

Strictly  to  the  wholesale  trade. 

Correspondence  aod  new  aoooonts  sottdted 


TO  THE  TRADE-DO  YOU  KNOW!— 


Thai  HOPKINS 
determina- 
tions,  of  CRUDE 
DRUGS  (whole,  gran- 
ulated or  powdered) 
botanically, 
chemically,  micro- 
scopically  and  physio- 
logically for  Alka- 
loids, VoUtUe  Oils, 
ash  content,  are  in 
keeping  with  the  re- 
quirements of  the  9th 
Decennial  Revision  of 
the  U.  S.  P.  and  4th 
Revision  of  the  Na- 
tional  Formulary. 

Use       HOPKINS' 

CRUDE  DRUGS  and 

be   assured   of   accur- 

^-     —  ...... ^  m^mmwrr  •cy     and     uulformly 

1  S  CO.,  100  WIUIAM  $mn  finished    products 
NEW  YORK 
HIGH  GRADE  CRUDE  DRUGS 


J.   L 


equal    to   the    highest 
Standards  of  Quality. 


CHAS.H.FLACH 

BROKERAGE  CO. 

712  Spruce  SL     Sl  Louis,  Mo. 


Spices 
Seeds 
Herbs 


Broken  in 

Tapioca 
Paprika 
Crude  Drugs 


Accooots  aod  Correspoodeoce  Solicited 


John  Clarke  &  Co. 

* 

i^^  SPICES 

13S  Front  Street         New  York 

Special  market  advices  by  mail  or  wire 
whenever  necessary.  Special  facilities 
(or  sampling  and  shipping,  insuring  satis- 
factory qualities  and  prompt  shipments 

Weekly  Market  Report  by  Mail  on  AppUcatloB 
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Pure-Spices 

Prepared-Mustard 

Salad-Dressing 

Bulk  or  Private  Label  for  the  Jobbing  Trade 

Prices  on  Request 


THE  WIDLAR  CO. 

Cleveland  .....  Ohio 

IMPORTERS  MANUFACTURERS 


Baton  Rooge-Norwood  Pepper  Manofactoring  Company,  Inc. 

Capital,  $75,000;  Paid  in  $30,000  BATON  ROUGE  and  NORWOOD,  LA. 

GROWERS,  PACKERS  AND  GRINDERS  OF 

CAPSICUM,  CHILLIES  AND  TOBASCO 

TtoptcOarUaytiMHtftf  tt«»ilta«liicliMrpra«icttarafiHni  ta  tN  fint  Mihaite  !■  UiWaia.  nrf  tlw  vny  btt  days  tf  Mr  Im 
S  HiMrvbkl  MIy  MATUiES  oir  Npptr  ui  gim  to  it  a  IRHUAItCY  ta  cator.  CUmiSS  ta  toitwa.  ibttactlva  PUNtfHCY.  FUVINt  nA  m 
ataiirfaicaafOIL.iuliasaiirpra*wtsEOiALtotkalESTpra«iicai.  Wahafatkalamstaatf  bast  aploMptaHstathb  eaMtnr  aid  are  prtparMi 
t  a  satisfy  tfea  BMSt  tfscrlarinttag  boyar,  wboprefen  Quslhy  to  Price.    WiSa  tar  uaiptas  aai  prteas  to  SALES  DEPMTIiaiT 

BATON  ROUGE-NORWOOD  PEPPER  MANUFACTURING  COMPANY,  Inc. 

Board  ot  Trad*  Bulldinf  NEW  ORLEANS,  LA. 


WE  OFFER 

JAMAICA  GINGER  AND  PIMENTO 

On  Spot 

Caribbean  Commercial  Corporation 

53-63  PARK  ROW,  NEW  YORK 
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the  No.  1 1  Coffee  Grinding  Mill  is  giving  great 
satisfaction.  We  now  feel  that  it  is  one  of  the 
most  important  pieces  of  machinery  in  our  plant/' 

Albert  Ehlers 


December  6,  1916 


Brooklyn,  N.  Y. 


The  No.  1 1  Mill  is  an  important  machine  and  a  mighty  useful  one  in 
every  plant  where  it  has  been  installed.  It  won't  turn  out  clean  "steel- 
cut**  coffee  and  it  won't  produce  a  Turkish  pulverized — we  make  other 
machines  suitable  for  such  work.  But  it  will  and  does  do  general  grind- 
ing work  in  a  way  that  has  won  the  approval  of  every  man  who  has 
given  it  a  trial. 

The  No   1 1  Mill  is  a  strong,  simple,  carefully-designed  machine  with 
nothing  to  wear  out  but  the  grinding  plates.     It  saves  time  and  cuts  costs 
— turns  out  600  lbs.  per  hour  of  medium  ground  coffee  or  1 50  lbs.  of  a 
fine  percolator  grind. 
Furnished  with  or  without  electric  motor. 

New  Circular  No.  201  Is  Now  Ready 
Shall  We  Send  a  Copy  ? 


|JABEZBURNS&S0NSL]|^r^^\E.&4yStNEWY^ 
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Sellers  Orders  His  Ninth 
No.  7  Burns  Roaster — 

Have  you  heard  of  Sellers, — Mr.  E.  E.  Sellers — of  California 
and  his  big  idea  ?  A  little  over  a  year  ag6  he  saw  the  possibil- 
ity of  operating  a  new  type  of  coffee  store  in  Southern  California 
and  he  had  enough  faith  in  his  idea  to  put  it  to  the  test. 

The  first  Sellers  store  was  built  in  Long  Beach,  Cal.,  a  little  brick  and 
glass  building  which  combined  a  complete  coffee  roasting  plant  with  all 
the  facilities  of  a  well-equipped  retail  store.  The  Sellers  plan  was  to 
deliver  coffee  hot  from  the  roaster  and  to  sell  it  at  19  cents  and  22^ 
cents  per  pound.  Buying  direct  from  the  grower,  skillful  management  and 
volume  of  sales  made  possible  low  prices  and  profit. 

Equipment  was  also  an  import- 
ant factor  in  the  success  of  the 
Pacific  Coffee  Stores,  the  name 
selected  by  Mr.  Sellers  for  his 
rapidly  growing  business.  A 
Bums  No.  7  Roaster  with  rock- 
ing cooler  was  installed  in  his  first 
store.  Since  then  he  has  bought 
seven  more  roasters  of  the  same 
t}^  and  now  comes  his  order 
for  the  ninth. 

Today  there  are  Sellers  Stores 
all  over  Southern  California — all 
of  them  prospering.  Most  of 
the  credit  for  their  success  is  due 
to  the  man  with  the  big  idea 
but  we  think  that  Mr.  Sellers 
will  not  be  offended  if  we  claim 

Type  of  No.   7  Burn.  Roaster  used  in  the  !?°^^   ^^^^   ^^^^^  ""'^^  NO'    7 

Mucceeeful  retail  stores  of  Mr.  E.  E.  SeUers  DUim  Koasters  he  IS  nOW  USmg. 

P.S.     On  Feb.  3d,  just  as  this  ad.  goes  to  press, 
Mr.  Sellers  orders  his  tenth  No.  7  Roaster. 


|jABEZBURNS&S0NSL]i{|ll^VE.&4yST.NEWYPRK 
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PNEUMATIC 

Automatic  Packaging  Machinery 

COMPLETE  SATISFACTION 

COMES  only  from  the  selection  of  packaging  machines  that  have  stood 
the  test  of  time. 

PNEUMATIC  AUTOMATIC  PACKAGING  MACHINES  have  stood  that 
test  and  to-day  bear  the  highest  reputation  for  accuracy,  economy  and 
service  among  packaging  machinery  users. 

The  experience  of  over  20  years  with  but  the  one  idea  of  Accuracy  in  mind 
has  resulted  in  a  packaging  system  without  a  peer. 


PNEUMATIC-BOTTOM  SEALER-FILLER  AND  WEIGHER-TOP  SEALER 

Our  Catalog  and  copy  of  ** Pneumatic  Evidence**  will  interest  you 


PNEUMATIC   SCALE  CORPORATION,  Ltd. 
NORFOLIC  DOWNS,  MASS. 

New  York,  Chicago.  Kansas  City.  Toronto.  Ont. 

W.  &  C.  PANTIN,  147  Upper  Thamot  St..  London.  Eng. 
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SIZES  Nos.  2  and  3 


The  best  made  and 

most  dependable 

laetory  Roaster 

made 


Ask  any  user 


BRIGHT  roast; 


A  Bright  roast  is  a  big  point  in  selling  eoilee  in  a  good  many 
cases.  In  the  MONITOR  roaster  there  are  several  features 
emlM»died  in  its  general  make-up,  ivhich  produce  the  bright- 
est possible  roasts  obtainable  from  any  lot  of  coffee.  Let  us 
shoiv  this  to  you.  While  we  are  getting  this  brighter  urork, 
ive  are  also  getting  other  very  advantageous  features, 
which  we  should  be  very  glad  to  shoiv  to  any  interested 
party.    Our  CATALOGUE  No.  54. 


New  York  Qty  HUNTLEY  MFG.  CO.  Portland.  Ore. 

121  Front  Street  p^             ^^^    j^^,^    ^^^^^                Ml  Concord  Buildtn* 

Chicago  _-,         ^.       ^     1.T  ^r  S*-  Lo«i«»  Wo. 

501  Traders  Building  Silver  Creek,  N.  Y.                    25  Mercliants  Exdiange 


Minneapolis,  Minn.,  218  Iron  Excliange 

When  writing  to  Advertisers,  please  mention  Thb  Spicb  Mii.i.. 
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Mad*  in  size*  up  to  2S  gal,  capacity. 


MFGXO. 

FALO, 

N.  Y. 


Send  for 

catalog 

showing 

our  complete 

line  of 

Urns, 

Steam 

Tables, 
Stands, 
Warmers, 
and  other 
Hotel  and 
Restaurant 
Supplies. 


TRIUMPH  COFFEE  HLTER 

THE  ONLY  PRACTICAL  CLOTH  FILTER  FOR  FAMILY  USE. 
We  have  received  a  great  many  inquiries  from  this  ad,  but  we  cannot 
understand  why  we  have  not  received  yours.  People  are  being  con« 
vinced  that  the  best  and  mo»t  economical  way  to  make  coffee  la  tbrougb  a 
clotb  filter,  and  there  Is  none  better  than  the  «<Trlumph."  JFnNGl|STRAP3 
Fits  any  pot.  Retails  for  10  cents.  Let  us  quote  prices- 
samples  sent  upon  request. 


THB  FILTER  ^'^  ^'^^  MAKE  COFFEE  URN  BAGS 

W>  N,  CRAW  MFG,  C0>,  Sooth  Norwalk,  Conn,  ^Bff 


CHICCRINE 

BETTER  THAN 

GRANULATED    CHICORY 

FINE  FLAVOR      UNIFORM  COLOR 
ALWAYS  CRISP 

100  LB.  NEW  SACKS.  F.O.B.  N.  Y. 
a  Parts  Wheat  and  i  Part  Chicory. 

FLOTO    CHICORINE    CO. 

BROOKLYN,  N.  Y. 
163  A 165  Union  Av«.  79  A  81  Ainslio  St. 


COFFEE  STATISTICS 

For  Season  1916-191 7 

Published  bj  C  J.  LEECH  &  CO.,  London 

gn  Containing  complete  statistics  of  the 
^1  season's  Brazil  coffee  movement,  tabu- 

jI  lated  by  days  and  weeks,  together  with 
blank  spaces  for  record  of  the  current  crop ; 
also  useful  tables  of  world's  coffee  crops. 

A  Valuable  Addition  to  this  Edition  Is  a  Tablo 
of  the  Consumption  In  all  Countries— both  In 
QuantlUes  and  Per  Capita  of  Population,  Also  the 
Duties  PRICE  $2.75 

The  Spice  MlUPnMlshliu  Co.,  "  "^»5JOr 


When  writing  to  Advertisers,  please  OMntioa  Thb  Spioi  Mill. 
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PUTS  BBCOBBTE  P  BEPE|IDHDLE  j 


A  "Duplex  Automatic 
Net  Weifi^her" 

18  sold  at  a  lower  price  than  any  weigher 
aiming  at  the  same  results  ($1 18.75  net), 
because  its  simplicity  of  construction  reduces 
manufacturing  cost.  The  best  materials  and 
labor  are  employed  and  nothing  is  sacrificed 
to  quality. 

A  "DUPLEX"  can  be  instantly  adjusted 
without  change  of  mechanism  to  a  speed 
several  times  as  fast  as  hand  weighmg  and 
faster  than  most  automatic  weighers 
Average  capacity  of  35  packages  a  minute 
obtained. 

A  "DUPLEX"  when  properly  adjusted 
will  give  the  maximum  of  accuracy  in 
delivering  1 00-lb.  packages  for  every  1 00 
lbs.  of  material  weighed. 
A  "DUPLEX**  pontively  assures  you 
agaiiut  any  second  cost  by  requiring  no 
power  and  being  guaranteed  fully  against 
cost  of  repairs  for  (5)  yean. 
A  "DUPLEX"  will  be  sent  to  any  con^ 
cem  at  our  expense  on  30  days  ap- 
proval. Can  be  returned  ako  at  our 
expense  for  any  reason  whatever. 

Installment  payments  arranged  if  desired. 


THE  WILLIAMS   &  CARLETON  CO. 

Manufacturers  of 
Williams*  Root  Beer  Extract  —  Williams*  Flavoring  Extracts  and  Grocers*  Specialties 
^  Hartford,  Conn.,  February  11,  1916 

Gentlemen :  We  haTe  been  using  a  **  DUPLEX  **  Weigher  for  about  a  year  and  hare  found  It 
entirely  satisfactory.  Whenerer  we  haTe  made  a  test  of  the  machine  it  has  shown  that  the  weights 
were  running  Tery  accurate;  and  as  to  speed,  it  has  been  all  that  our  needs  call  for.  No  adjust- 
ment or  repairs  hare  been  necessary. 

Yours  Tery  truly, 

THE  WILLIAMS  U    CARLETON  CO. 

(Signedi    Samuel  P.  Williams,  Trees. 


E.  EDTBAUER  &  COMPANY 

817  Washington  Boulevard  CHICAGC,  ILL. 


When  writaat  to  AdrertiMn.  please  oMatioB  Thb  Sncs  Miu.. 
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s  There s  a  Reason  for 

The  Bond  Scale  Co.  builds  a  COMPLETE  LINE  of  Automatic  Co£Pee 
Weighers.  All  are  based  upon  the  same  weighing  principle,  vaiying  only 
in  form  to  meet  your  requirements.  There  is  a  model  planned  especially 
to  fit  your  problem.  Costly  changes  in  your  plant  are  not  needed  to  fit 
some  special  machine.  Behind  each  model  is  a  definite  reason  for  its 
particular  form  of  construction  and  its  method  of  operation.  Flexible, 
low-priced  machines  are  made  for  plants  having  moderate  but  varied 
requirements;  other  machines  are  provided  for  steady,  continuous  pro- 
duction. 

Every  Bond  Weigher  represents  the  highest  type  of  accuracy,  perfect 
efficiency  and  long  life.  Moderate  cost,  low  installation  expense  and 
continuous  satisfaction  are  unqualifiedly  guaranteed. 


Model  No.  2— WITH  ELE- 
VATOR—A portable  machine 
for  re-pack  use  on  all  grades  of 
products.  Equipped  with  power 
feed  for  flaked  products  and 
powders.  Feed  can  be  omitted, 
when  used  for  free-flowing 
granules.  A  general  purpose 
machine  of  great  flexibility  and 
weight  range. 


Model  No.  3— Self-con- 
tained— Portable.  Hopper 
capacity  50  lbs.  (Coffee). 
Scale  capacity,  %  lb.  to 
10  lbs.  Model  2  and 
Model  3  are  two  of  the 
many  modifications  of  our 
well-known  Gross  Weight 
Automatic  Weighers. 

These  Gross  Weight 
Machines  are  built  in  many 
models  (not  illustrated)  to 
fit  the  problems  presented 
by  the  individual.  They 
are  the  best  machines  built 
for  fllllngr  paper  bagrs  and  for 
the  packagingr  of  odd  lots  of 
varyln«r  weights  (%  lb.  to 
10  lbs.  or  over).  Net  weights 
made  by  placing  an  empty 
container  on  the  weight 
plate.  Hand  opened.  Auto- 
matically closed.  Inexpen- 
sive, but  invaluable  in  any 
plant.  Over  1,000  now  In  use. 


Model  No.  10-15— Net  Weight. 
j4  lb.  to  3  lbs.  Hand  opened,  auto- 
matically closed.  Speed  (1-lb. 
packages)  about  25  per  minute. 
In  very  large  use  by  wholesale 
packers.  The  best  constructed  and 
most  accurate  gravity  machine  on 
the  market. 

Having  perfected  our  Model 
No.  33,  we  place  this  No.  10-15 
model  in  price  competition.  We 
still  maintain  its  high  quality  and 
it  is  a  far  better  machine  than  any 
other  offered  at  a  similar  price. 
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Every  Models 


Automatic  Weighers  for 

COFFEE 

and  Free  Flowing  Grannies 


Every  one  of  the  different  types  of  Bond 
Weighing  and  Packaging  Machines  shown  on 
these  two  pages  has  found  favor  among  pack- 
ers. Some  of  them  are  suitable  for  concerns 
where  the  work  requires  great  flexibility  in 
size  of  package,  others  for  packers  having  a 
large,  steady  volume  of  work  in  even-sized 
packages. 

Each  machine,  regardless  of  price  or  form, 
is  highly  perfected,  economical  in  operation  and 
scientifically  designed  for  greatest  durability 
and  efficiency.  Some  are  portable.  None  re- 
quire expensive  installation.  All  are  simple  to 
operate.  All  are  accurate.  None  are  flimsy  in 
construction.  All  are  sold  under  our  positive 
guarantee. 

The  investment  in  a  Bond  Triumph  Weigher 
is  never  lost.  As  your  business  grows  the  ma- 
chine can  be  traded  in  on  other  models  under 
a  fixed  schedule  of  trade-in  values  based  upon 
length  of  service. 

Write  for  further  information.  It  implies  no 
obligation  and  may  help  you  settle  an  expensive 
and  vexing  problem  in  packaging  economies. 


Bond  Scale  Co. 

L08  Angeles,  Cal. 


NEW  YORK  OFnCE 
52  Broadway 


RepretentatiTet  in 
Principal  American  Citiet 


Triumph 
Automatic  Weigher  No.  3  3 

For  Coffee  and  other  free- 
flowing  granules 

• 
Net  weights  H  lb.  to  3  lbs. 
(Coffee).  Self  contained — 
strictly  automatic  —  portable  — 
simple— reliable— EVERY  ME- 
CHANICAL MOTION  POSI- 
TIVE, NOTHING  LEFT  TO 
CHANCE  OR  ACCIDENT. 

In  this  weigher  we  have  pro- 
duced an  automatic  machine  that 
is  PERFECT  in  its  work  and 
construction.  All  electric  contacts 
are  platinum,  all  wearing  parts  are 
HARDENED  TOOL  STEEL. 
Many  highly  efficient  new  feat- 
ures have  been  added  and  such 
old  ones  as  are  retained  highly 
perfected.  The  weights  are  self- 
testing.  The  finish  is  the  finest. 
It  is  shipped  after  a  thorough  test 
and  is  ready  to  set  in  place  with- 
out trouble.  No  effort  has  been 
spared  and  no  expense  avoided  to 
make  this  the  most  efficient  and 
reliable  machine  on  the  market. 

It  is  not  designed  to  compete 
in  price  with  cheap  weighers.  We 
offer  this  as  the  best  machine 
AT  ANY  PRICE.  It  represents 
QUALITY  OF  SERVICE  and 
MATERIAL.  We  present  the 
simplest  and  most  accurate 
weighing  machine  on  the  market 
and  one  that  requires  least  ex- 
pense of  installation  and  upkeep. 
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The  COLES  mills  grind  quickly, 
and  grind  exceedingly  fine> 


A  mile  a  minute  is  the  trade-world's  pace,  and  in  the  mad 
rush  of  unsound  reasoning  it's  commonly  illogical  to  expect  a 
new  toot  out  of  an  old  horn  ;  but  in  the  matter  of  coffee-mill 
construction,  THE  COLES  MILLS  have  always  shown  such 
over-reaching  superiority  that  they  noticeably  lead  in  the 
supreme  test  of  actual  service,  and  there's  many  a  startling 
toot.  They  grow  old  so  gracefully,  that  there's  always  some- 
thing interestingly  new  to  say  about  them. 

We've  been  making  coffee  mills  for  the  past  thirty  years; 
and  though  we're  old  in  the  business,  we're  ever  young  in  efficient 
and  persistent  effort  to  adequately  meet  the  varying  demands  of 
present-day  coffee  selling.  THE  COLES  MILLS  are  always 
"a  little  in  front  o'  the  next,"  and  you're  getting  ilie  best 
possible  equipment  wlien  you  instaii  ttiem  in  your 
business.  That's  not  "all  talk  and  no  cider."  It's  the  kind 
of  Truth  that  users  of  our  mills  will  gladly  vouch  for. 

In  recognition  of  the  fact  that  tlie  finer  ttie  grind,  tlie 
better  ttie  coffee  and  greater  tlie  yield,  there's  a  natural 
and  largely  growing  demand  for  POWDERED   COFFEE— 

the  Greek  and  Turkish  fashion.  For  this  particular  grinding 
we  confidently  recommend  MILL  No.  22.  It's  as  quick  as  a 
flash,  and  turns  out  thfe  powdered,  flour-like  product  with  abso- 
lute precision.  Back  of  every  mill  is  a  lifetime  of  effort — and 
an  iron  will,  insisting  at  every  point  upon  PERFECTION. 

If  you'll  write  us,  telling  of  your  needs,  we'll  gladly  give 
you  a  good  deal  of  positive,  useful  information. 


Coles  Manufacturing  Company 

Twenty-third  and  Turner  Streets,  Philadelphia 

When  writing  to  Advertisers,  please  mention  The  Spick  Mill. 
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DON'T  PAY  FOR  A  NAME 

Pay  for  SERVICE  Only 


Top  and   Bottom 


Carton  Sealing  Machines 


Also  Combined  With 


Filling  and  Weighing  Machines 

Fiber  Container  Sealing  Machines 

Automatic  Gravity  Scales 

For  All  Kinds  of  Packaged  Goods 


Our   Machines    are  the    Simplest    in    Construc- 
tion and  Operation 

They    Require    No   Skilled    Mechanics   to    Keep 
Them   Running 

They   are   the   Cheapest   and    Best  Now  Offered 

to  the  Trade 

AMERICAN     MACHINERY     CO. 

1226-1231  Callowhill  Street  PHILADELPHIA,   PA. 


When  writing  to  Adrertisen,  please  mention  Tbb  SrxcB  Mux. 
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Automatic  Weighing  Machine 

With  Packer  for  Cocoa,  Baking 
Powder,    Ground  Spices,    Etc 

DOES  NOT  REQUIRE  REWEIGHING 

Accuracy  Guaranteed 

InstaUed  on  30  Days'  Free  Trial 


PACKAGING  MACHINERY  CO. 

YONKERS,  N.  Y. 

When  writing  to  Advertiaert.  pk 


TRICOLATOR 

♦•THE" 
COFFEE   MAKER 


Tlw  MmiiMiiii  Btwl 
MaluPsrftctCoffM 
Thru   Paptr  Filtsri 


WliileTlw 

Alfltst  UnbrtaluiMi 
CHINA  Uni  Rttaini 
tN  Flam  aid  Coloi 


Um  our  AdT.  D«pt.  maintained  for  "b«ttar  eott— 
maklnc." 

Copy  rovisad  and  written  without  ebmrce 

THE  TRICOLATOR  CO. 

CmCAGO 


Chicory  Substitute 

We  make  an  excellent  sub- 
stitute for  Chicory 

Hillis 


Cereal  Chicoryi 
Substitute 


The  supply  is  limited 


FIRST  COME— FIRST  SERVED 


HIllIs  Cereal  Mfg.  Co. 

Rodney  and  AlnsUe  Sts. 

BROOKLYN,  N.  Y. 


I  mention  Turn  Srxci  Mux. 
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The  Johnson  Combined  Bottom 
and  Top  Sealer 

MANUFACTURED  BY 

JOHNSON  AUTOMATIC  SEALER  CO. 
Battle  Greek,  Michigan 


Cut  down  your  operating  expense  by  using 

Johnson  Automatic  Sealers 

One  operator  can  seal  20,000  packages  complete  per  day. 
All  machines  made  adjustable  (or  handling  different  sizes. 


List  of  Machines  Manufactured 

TOP  SEALER  CASE  SEALER  BOTTOM  MAKER 

AUTOMATIC  SCALES  PACKAGE  CONVEYORS 

SACK  FOLDING  TOP  SEALER  ADJUSTABLE  WAX  WRAPPING  MACHINES 

COMBINATION  BOTTOM  AND  TOP  SEALERS 

For  further  particulars,  address 

JOHNSON  AUTOMATIC  SEALER  CO^Ltd^Batde  Creek,  Mich. 


Wliea  writing  to  Adrertiiert.  pleMt  neatioii  Tbb  SrxcB  Max. 
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The 
Cox  Process  Mill 

Granulates  or  Pulverizeii 

Spicts.  Roots,  Barks,  Soo4s.  Sof  ar.  Etc. 

Cool,  Bright  and  Uniform  Finish 

Minimum  of  Power  and  Waste 

No  Tailings.    Automatic  and  Dustless 

also 
The  Cox  Improyed  Cotter  (Breaker) 

for  Roots,  Barks,  Bay  Leaves,  etc. 
Uniform  Products  and  Large  capacity 


*'  We  are  pleased  to  inform  you  that 
after  several  years'  use  our  Cox  Process 
Mill  is  turnine  out  a  product  of  the  same 
high  and  unicorm  quality  as  it  did  when 
first  Installed  in  our  Spice  Department. 

*'  We  t}elieve  it  has  paid  for  itself  sev. 
eral  times  in  the  saving  of  shrinkage  as 
compared  to  grinding  with  our  former 
ouflt.  Our  cost  for  repairs  daring  the 
time  we  have  been  using  your  mill  has 
been  practically  nothing. 

•*T.  I.  PRENTISS  &  Co.,  Buffalo,  N.Y.*' 

"  We  are  indeed  glad  to  be  able  to  state 
that  our  purchase  of  the  Cox  Process 
Mill  has  proven  a  success  and  for  all  the 

Eurposes  we  have  ever  used  the  same 
as  been  eminentlv  satisfactory. 
"THE  WixoN  SPICE  Co.,  Chicago,  111." 
Mail  hi  BMMt.  N.  Y..  Mi  iMmM.  Candi. 

Address  THE  COX  PROCESS  CO. 

fter       Woodburn,  Ontario,  Catiada 


"The  Limited  MiU  with  Receiver  Box 


"  Trade  always  follows  a  Schuts-O'Ndil  Mill" 

PROFITABLE  PULVERIZING 

of  aU  kinds  of  Spices,  as  weU  as  Drugs    and 
Chemicals,  is  t>e8t  accomplislied  by  our  speedy 

"LIMITED  MILL" 

We  also  Recommend 

For  Sugar.    The  ''DUSTLBSS  SUGAR  PULVBRIZBR" 

For  Coffee:    The  "A JAX  COFFBB  QRINDBR" 

No  Bolting  or  Sifting  Required  and  the  Dust  Room  Banished 

For  Full  Particulars,  write 

SCHUTZ-CNEILL  COMPANY 

Power  Mills  Only  MINNEAPOLIS,  MINN. 


For  Correct  Sifting  and  Grading 

USE 

"Bodmer's  Old  Reliable"  Silks 

KRESS  &  00. 

29-83  La«iy«tto  StrMt,  N«w  York 

Bolting  Cioth  Specialists 

Covers  mad«  up  tor  all  stylos  of  Slftoro 


When  writing  to  Advertisers,  please  mention  Trx  Spick  Mill. 
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WHY  NOT  MODERNIZE  YOUR 
LABELING    DEPARTMENT 


IT  is  no  longer  necessary  to  "lumber  up"  the  filling 
^  room  with  stacks  of  cans,  nor  to  hold  up  shipments 
waiting  for  pasted  labels  to  dry. 

Have  you  considered  what  the  space  used  for  this 
purpose  costs,  and  the  tax  on  your  customers*  patience 
when  their  orders  are  not  filled  promptly  ? 

Many  packers  of  canned  coffee  have  their  product 
cased  ready  for  the  drayman  within  practically  a  few 
moments  after  the  cans  come  from  the  filling  machine; 
think  what  a  saving  of  time,  space  and  money  is 
thus  made. 

It  will  pay  you  to  get  particulars  of  this  modem 
method  of  labeling  if  you  use  round  cans.  Just  state 
the  dimensions  of  these  and  you  will  receive  promptly 
some  facts  that  will  be  well  worth  knowing  about. 


BURT  MACHINE  COMPANY 

BALTIMORE         ....         MARYLAND 


When  writiiic  to  AdTertiten,  pleaae  mentioB  Tbb  SriCB  Mux. 
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THESE    DOLLS  ARE  IMPORTED    BY 

MADAM  PADEREWSKA 


i^^     £uuM^ 


^^S^J 


and  sold  at  $5  each  for  the  benefit  of 

THE  POLISH  RELIEF  FUND 

in  w  iich  friends  alike  of  all  the  Warring  Nations 

are  interested 


We  shall  give  one  of  these  Dolls— -for  which  we  shall  pay  the 
Madame  Paderewska's  Fund  the  full  price  $3  each — ^with  each 
order  of  the  following  : 

A  case  of  100  one-half  pound  boxes  of  our 

SPECIAL  CAMP  FIRE  TEA. 

These  cases  we  will  sell  at  $25  each — Postal  Money  Order  in 
advance  or  when  order  is  endorsed  by  well  known  party — ^pay- 
ment within  1 5  days  after  arrival  of  ccwc.      We  pay  the  express. 


For  Fairs  and  Sales  of  all  kinds,  nothing  sells  as  well  as  SPECIAL  CAMP 
FIRE  TEA— sells  at  35c^  per  ^  lb.  package — this  gives  $10.00  profit  and 
you  have  the  doll  to  auction  off. 

25,000  PACKAGES  WILL  BE  PREPARED  ESPEOALLY 
FOR  THIS  SALE 


LOTOS  TEA  CONCERN,  Inc. 


Hanorer  1515 


75  FRONT  STREET 
NEW  YORK  aTY,  N.  Y. 


Warner  M.VanN€rd«i 
Sec'y  Mid  Troii. 


Books 

ON 

TEA 

{See  page  238) 

THE  SPICE  MILL  PUBLISHING  CO. 

97  WATER  STREET,  NEW  YORK 


87  Front  Street  NEW  YORK 

CHARLES  R.  BANKS 

Tea  Broker  and  Growcra*  Ageat 

NEW  YORK  IMPORTERS*  OFFERINGS  OF 

FORMOS AS,  JAPANSt  CONGOUS  and 

CHINA  GREENS 


CEYLONS  RBd  INDIAS  a  SPECIALTY 

RtprasMting  McMEEKIN  ft  CO..  Ijiiti,  Calntta  wak 
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NATIONAL  COFFEE  ROASTERS'  ASSOCIA- 

TION  AND  THE  RETAIL  QROCER 

PROBLEM 

Ij^ROM  the  new  office  of  National  Coffee  Roast- 
^  ers'  Association,  207  E.  Grand  Ave.,  Chicago, 
Secretary  George  W.  Toms  with  the  approval  of 
President  Frank  R.  Seelye,  sent  to  the  members 
a  report  of  the  Conference  Committee  on  the 
Retail  Grocer  Problem  at  the  joint  meeting  rep- 
resenting various  organizations,  held  in  Chicago, 
Monday  and  Tuesday,  Dec  11  and  12,  1916.  As 
a  result  of  this  conference  a  referendum  vote  of 
the  various  State  associations  affiliated  with  the 
National  Association  of  Retail  Grocers  was  de- 
cided upon  as  to  their  attitude  regarding  the  ad- 
visability or  desirability  of  having  enacted  anti- 
gift  legislation,  excepting  therefrom  manufactur- 
ers' coupons.  The  decision  of  this  referendum 
vote  will  be  submitted  to  the  members  as  soon 
as  possible.  The  report  of  the  Conference  Com- 
mittee follows: 

At  the  Atlantic  City  Convention  of  the  Na- 
tional Coffee  Roasters'  Association,  the  "Retail 
Grocer  Problem  Committee,"  which  was  ap- 
pointed at  a  previous  Chicago  meeting,  presented 
a  report  of  their  deliberations  [this  report  was 
printed  on  page  1399  in  the  December  number 
of  The  Spice  Mill.] 

The  recommendation  of  this  committee  was 
that  a  Conference  Committee  of  the  National 
Coffee  Roasters'  Association  be  appointed  to  con- 
fer witK  like  committees  from  the  National  Re- 
tail Grocers'  Association,  the  National  Whole- 
sale Grocers'  Association,  and  any  other  associa- 
tions who  might  desire  to  appoint  a  like  commit- 
tee to  investigate  this  or  any  subject  of  common 
interest. 

The  Executive  Committee  of  the  National  Re- 
tail Grocers'  Association  announced  that  a  meet- 
ing would  be  held  in  Chicago  on  Monday  and 
Tuesday,  Dec.  11  and  12,  to  consider  the  policy 
to  be  followed  by  the  Retail  Grocers'  Associa- 
tions of  the  United  States  with  regard  to  trading 
stamp  and  coupon  legislation  at  the  coming  ses- 
sions of  the  various  State  Legislatures. 

Inasmuch  as  this  was  of  considerable  interest 
to  many  of  our  members,  your  president  ap- 
pointed a  Conference  Committee  In  accordance 
with  the  Atlantic  City  resolution,  consisting  of 
Carl  W.  Brand,  Cleveland,  Chairman,  and  the 
following  members: 

S.   H.   Holstad,   Minneapolis,   Minn. 
E.  G.  Beeson,  Detroit,  Mich. 
W.  T.  Jones,  New  Orleans.  La. 
all  of  whom  were  present  at  this  Chicago  Confer- 
ence with  the  exception  of  W.  T.  Jones. 

At  this  Chicago  Conference,  in  addition  to  the 
Executive  Committee  of  the  National  Retail 
Grocers'  Association,  there  were  represented  com- 
mittees from  the  National  Wholesale  Grocers' 
Association,  Southern  Wholesale  Grocers'  Asso- 
ciation, American  Specialty  Manufacturers'  Asso- 
ciation, American  Manufacturers'  Premium  As- 
sociation, and  the  National  Coffee  Roasters' 
Association. 

As  many  of  our  members  are  probably  aware, 
the  attitude  of  the  RetaW  Grocers'  Associations 
has  been  one  of  opposition  to  trading  stamps,  cou- 


pons, and  premiums  of  all  kinds  in  connection 
with  the  distribution  of  products  through  retail 
grocery  channels. 

Legislation  designed  to  eliminate  trading 
stamps,  coupons,  and  premiums  of  all  kinds  has 
been  placed  on  the  statute  books  of  a  few 
States,  and  recently  the  United  States  Supreme 
Court  has  upheld  such  State  laws  of  Washington 
and  Oregon,  and  it  has  been  the  general  under- 
standing that  these  laws  have  prevented  the 
direct-to-consumer  premium  tea  and  coffee  com- 
panies from  operating  in  these  States  where 
this  legislation  has  been  enacted. 

That  these  laws  are  preventing  the  intra-State 
roasters  and  manufacturers  from  using  coupons 
or  premium  plans  of  any  kind  in  the  distribution 
of  their  merchandise  is  a  fact,  but  it  is  also  a 
fact  that  these  laws  are  not  preventing  the  out- 
side the  State  (inter-State)  premium  tea  and 
coffee  companies  from  distributing  their  prod- 
ucts, so  that  the  effect  of  these  laws  has  been  to 
deprive  the  State  roasters  and  manufacturers 
from  competing  in  their  own  States  with  these 
outside  the  State  companies,  leaving  the  outside 
the  State  companies  in  entire  possession  of  the 
consumer  demand   for  premium  products. 

That  the  outside  the  State  companies  have  been 
enabled  to  put  themselves  beyond  the  effects 
of  such  laws  is  because  of  the  fact  that  they  have 
entirely  discontinued  the  use  of  coupons  and  now 
make  an  actual  sale  of  the  premium,  rendering 
the  consumer  an  invoice  for  the  premium  and 
allowing  discounts  on  future  purchase  of  mer- 
chandise to  apply  as  payments  on  the  premium. 

Your  Conference  Committee  is  of  the  opinion 
that  these  State  laws  as  enacted  are  really  favor- 
able to  the  outside  the  State  premium  tea  and 
coffee  companies,  and  that  the  effect  of  such  laws 
is  to  take  a  greater  part  of  the  tea  and  coffee 
business  away  from  the  grocer  than  in  the  past. 

Your  Conference  Committee  is  also  of  Uie 
opinion  that  the  various  national  associations  in- 
terested in  the  retail  grocer  problem  should  first 
devote  their  energies  to  the  enactment  of  "Fed- 
eral" legislation  designed  to  control  first  the  in- 
ter-State commerce  in  trading  stamps,  coupons, 
and  premiums,  and  that  upon  the  enactment  of 
such  Federal  laws,  that  then  each  State  can  enact 
legislation  to  control  the  matter  within  the  State. 

The  plan  as  now  followed  of  enacting  State 
legislation  first  is  an  injustice  toward  intra-State 
roasters  who  are  thus  prevented  from  competing 
with  the  inter-State  tea  and  coffee  wagon  com- 
panies. 

At  this  Chicago  meeting  many  of  the  retail 
grocers  present  publicly  declared  themselves  as 
decidedly  modifying  their  opinion  regarding  the 
advisability  of  including  manufacturers'  coupons 
in  such  State  legislation,  and  your  committee  is 
of  the  opinion  that  those  roasters  among  the 
membership  who  are  interested  in  the  distribu- 
tion of  their  merchandise  through  the  use  of 
coupons  or  premiums  of  any  kind  should  see  to 
it  that  such  State  laws  as  may  be  enacted  include 
the  following  provision  exempting  manufactur- 
ers's  coupons: 

"Provided,  however,  that  this  section  shall  not 
prohibit  the  manufacturer  or  packer  from  issu- 
ing and  redeeming,  in  any  manner,  for  any  goods, 
wares,  or  merchandise,  his,  its,  or  their  own 
trademarks,  wrappers,  coupons,  or  other  similar 
tokens  which  are  attached  to,  included  within, 
or  form  a  part  of  the  package  of  his,  its,  or  Uieir 
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own  goods,  wares,  or  merchandise,  nor  the  sale 
of  such  goods,  wares,  or  merchandise." 

Your  committee  believes  that  such  a  provision 
as  this  will  allow  roasters  to  compete  with  the 
inter-State  tea  and  coffee  companies,  until  such 
time  as  Federal  legislation  is  enacted  that  will 
prevent  these  outside  the  State  companies  from 
using  premiums,  and  upon  the  enactment  of  such 
Federal  legislation,  we  believe  all  roasters  would 
willingly  foster  State  legislation  eliminating 
coupons  and  premiums. 

It  was  apparent  at  the  Chicago  conference 
that  the  retail  grocers  are  primarily  interested  in 
eliminating  trading  stamps,  and  were  under  the 
impression  that  the  inclusion  of  manufacturers' 
coupons  in  such  legislation  would  prevent  all 
premium  plans  as  operated  by  intra-State  and 
inter-State  companies.  That  the  effect  of  in- 
cluding manufacturers'  coupons  in  anti-trading 
stamp  legislation  would  prevent  intra-State  roast- 
ers from  competing  with  the  inter-State  tea  and 
coffee  companies  was  conclusively  shown,  thus 
the  effect  of  such  legislation  has  been  to  play 
into  the  hands  of  the  very  outside  of  the  State 
companies  whom  the  retail  grocers  are  trying 
to  curb. 

Respectfully  submitted. 
Retail  Grocers'  Conference  Committee, 
(Signed)     Carl  W.  Brand,  Chairman, 

S.  H.  Holstad, 

E.  G.  Beeson, 

W.  T.  Jones. 


BACK  TO  THE  COFFEE  HOUSE 

[From  Independent} 
¥T  has  long  since  been  noticed  that  countries 
'"•  using  liberally  such  infusions  as  tea,  coffee  or 
cocoa  have  been  able  to  combat  more  successfully 
the  excessive  use  of  alcoholic  liquors.  It  is, 
therefore,  significant  that  at  the  recent  meeting 
of  the  National  Coffee  Roasters'  Association  an- 
nouncement was  made  that  the  consumption  of 
coffee  had  largely  increased  in  those  States 
which  have  in  recent  years  gone  into  the  prohibi- 
tion column.  The  association  considered  the  ad- 
visability of  establishing  coffee  houses  in  the 
more  thickly  populated  cities  of  the  country  in 
competition  with  the  saloons. 

The  development  of  tea,  coffee  and  cocoa 
houses,  in  connection  with  which  might  be  found 
other  accessories  of  social  intercourse,  would  sat- 
isfy reasonably  well  some  of  these  human  crav- 
ings which  operate  powerfully  in  society  and  arc 
not  met  by  the  moving  picture  shows,  the  recrea- 
tional centers,  the  open  forum,  etc. 


DECREE  IN  RE  CHICORY  EXPORTED  FROM 
FRANCE 

[Cablegram     from     American     consul-general,     London, 
Jan.  13.1 

TWif  INISTERIAL  orders  of  January  8,  1917, 
^^^  abrogate  permission  to  export  chicory, 
roasted  or  ground,  to  allied  and  American  coun- 
tries. 


INCREASING  COFFEE  TRADE  OF  CANADA 

'T^HROUGH  the  courtesy  of  Canadian  Grocer, 
•■•  The  Spice  Mill  was  enabled  to  publish,  in 
the  January  number,  some  extremely  interesting 
facts  and  figures  relative  to  the  coffee  trade  of 
Canada.  In  the  Jan.  5  issue  of  Canadian  Grocer 
is  an  excellent  article  on  "Outlook  in  the  Tea  and 
Coffee  Market,"  from  which  The  Spice  Mill 
takes  the  following  paragraphs  to  supplement 
or,  rather,  amplify  the  Canadian  coffee  trade 
article  in  the  January  number: 

It  will  probably  be  many  a  long  day  before 
peace  actually  dawns,  and  in  those  intervening 
da^s  there  is  a  likelihood  that  coffee  will  remain 
fairlv  normal.  There  may  be  slight  fluctuations 
on  the  primary  markets,  but  these  are  not  likely 
to  be  of  sufRcient  magnitude  to  make  any  appre- 
ciable difference  to  the  retailer.  But  the  coming 
of  peace  will  have  a  most  material  effect  At 
least,  such  is  the  opinion  of  W.  S.  Greening,  of 
T.  B.  Greening  &  Co.,  and  his  opinion  seems  to 
be  borne  out  by  the  movement  of  at  least  one 
cofjFee  market  on  the  merest  rumor  of  the  pos- 
sibility of  peace.  In  this  connection  Mr.  Green- 
ing volunteered  some  ver>'  interesting  informa- 
tion. "The  Central  Empires,"  he  said,  "are  the 
second  largest  coffee  consumers  in  the  world,  the 
United  States  being  the  largest  users.  At  the 
outbreak  of  the  war  there  were  a  million  bags  of 
coffee  warehoused  in  Antwerp,  the  property  of 
the  Brazilian  Government,  ?.nd  another  million 
bags  in  Berlin.  These  were,  of  course,  seized  by 
the  German  Government.  Added  to  this,  prob- 
ably five  million  bags  have  sifted  through  Hol- 
land from  her  East  Indian  colonies.  This,  though 
it  appears  an  enormous  quantity,  is  a  mere  noth- 
ing to  satisfy  a  three-year  demand,  and  conse- 
quently both  Germany  and  Austria  must  have 
long  been  bare  of  supplies  in  thir  line.  It  is  ob- 
vious, then,  that  the  moment  p^ce  is  declared, 
both  these  countries  are  goin^  to  come  into  the 
market  to  buy  sufficient  quantities  to  meet  a  de- 
mand made  more  imperative  by  loLg  abstinence. 
It  would  seem  obvious  that  this  must  of  neces- 
sity force  an  increase  in  price  of  a  most  decided 
character. 

Canada's  Trade  in  Coffee 

"This  will  have  a  decided  effect  on  Canada, 
where  the  demand  has  been  steadily  growing  un- 
til the  heavy  duties  imposed  on  the  commodity  in 
1915  brought  about  a  temporary  backward  trend. 
It  might  be  interesting  to  note  the  cons.umption 
of  coffee  in  Canada  for  the  last  few  years.  In 
round  figures  it  may  be  stated  as  follows : 

1912    12,000.000  lbs. 

1913    15,500,000  lbs. 

1914    16,500,000  lbs. 

1915    8.250,000  lbs. 

1916,  to  September  8,200,000  lbs. 

"Though  1915  showed  a  very  considerable  de- 
cline owmg  to  the  causes  stated  above,  it  is  evi- 
dent that  this  decline  does  not  in  any  way  repre- 
sent the  general  conditions  prevailing  in  the  cof- 
fee trade,  nor  even  in  Canada  for  that  matter, 
for  even  with  a  fairly  severe  tax  rate,  the  buyings 
for  this  year  up  to  September  equal  the  total  of 
1915  and  it  is  held  as  certain  in  well-informed 
circles  that  the  complete  returns   for  the  year 
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will  bring  it  up  to  the  figures  of  former  years, 
and  may  probably  increase  these  figures.*' 

Western  Provinces  the  Coffee  Users 

One  interesting  point  that  Mr.  Greening  noted 
in  connection  with  this  growing  demand  for  cof- 
fee was  that  the  increase  was  more  or  less  a  mat- 
ter of  section.  Practically  all  the  increase  in 
the  sale  of  coffee  comes  from  the  districts  west 
of  the  Great  Lakes.  It  is  mainly  the  Rio  coffee 
that  is  sold  in  that  section,  whereas  the  better 
grades  find  a  readier  market  in  the  East. 

Mr.  Greening  backs  this  statement  as  follows: 
"Allowing  a  six  million  population  east  of  the 
Great  Lakes,  there  is  a  per  capita  consumption 
of  coffee  of  only  one  pound,  whereas,  allowing  a 
population  of  two  millions  west  of  the  lakes, 
which  closely  approximate  the  actual  figures, 
there  is  a  per  capita  consumption  of  five  pounds. 
In  the  West  the  consumption  of  Brazilian  cof- 
fee is  around  85  per  cent.,  while  in  the  East  it  is 
only  about  45  per  cent.  In  other  words,  the 
Easterner  uses  less  coffee,  but  coffee  of  a  better 
quality." 

Brazilian  coffee,  however,  is  the  big  item  in 
the  Canadian  coffee  trade;  about  68  per  cent,  of 
the  coffee  consumed  in  Canada  is  Brazilian.  Next 
comes  Columbia,  with  about  9  per  cent,  and  the 
British  West  Indies  with  5  per  cent.  Costa  Rica, 
Venezuela,  Guatemala  and  Mexico  supply  about 
3  per  cent,  each;  the  Dutch  East  Indies,  India 
and  Arabia  about  2  per  cent.  each. 

Peace  must  come  some  time  and  when  it  does 
come  it  is  going  to  add  enormously  to  the  buy- 
ings  in  coffee.  Moreover,  the  mere  rumor  of 
peace  is  sufficient  to  influence  the  market  into  a 
firmer  tone;  when  there  is  any  real  basis  for 
such  a  feeling,  whether  the  actual  accomplish- 
ment be  still  years  away  or  not,  it  is  certain  that 
there  will  be  heavy  holding  of  the  commodity  to 
meet  the  expected  demand^  and  in  all  probability 
will  come  an  t.a  of  increased  prices  in  a  com- 
modity that,  barring  a  few  minor  increases  due 
to  congested  freight  conditions,  has  remained  at 
a  practically  normal  figure  throughout  the  war 
period. 

[In  regard  to  the  article  in  The  Spice  Mill 
for  January  our  esteemed  contemporary  says 
that  it  may  be  desirable  to  make  a  few  points 
dearer.  In  connection  with  the  consumption  of 
coffee  in  Canada,  the  figures  given  are  for  the 
fiscal  years  ending  Mar.  31,  each,  not  calendar 
years  as  might  be  inferred  from  the  text.  Again, 
it  should  be  said  that  the  coffee  sold  in  Western 
Canada  is  mainly  Brazil  grades,  not  simply  Rio, 
as  stated.— Editor,  The  Spice  Mill.] 


COFFEE  EXPORTED  FROM  MARACAIBO 

A  CCORDING  to  Consul  G.  K.  Donald,  at 
^^  Maracaibo,  the  total  exports  of  coffee  from 
Maracaibo  in  1915  were  33,661,848  kilos,  com- 
pared with  28,168,162  kilos  in  1914  and  34,481.277 
kilos  in  1913  (1  kilo  =  2.2  lbs.).  To  the  United 
States  the  values  of  the  coffee  exports  were: 

1914 $6,864,908 

1915 6,086,074 


EFFECTS   OF  HEAVY   RAINS   ON   COLOM- 
BIA'S  COFFEE  CROP 

"p  ICHARD  BALZAC,  of  Alejandro  Angel  & 
•*^  Co.,  New  York,  furnishes  The  Smce  Mill 
the  following  extract  from  a  letter  dated  Novem- 
ber 28.  1916,  from  Don  J.  M.  Lopez,  of  Medellin, 
Colombia,  regarding  the  damage  done  by  recent 
heavy  rains  in  that  country: 

Our  "winter"  (rainy  season)  has  been  so  ex- 
ceedingly severe  that  it  has  upset  entirely  the 
normal  course  of  business,  having  not  only  dam- 
aged the  coffee,  corn  and  other  crops,  but  also 
made  the  roads  almost  impassable,  especially  at 
the  bridges  and  where  cargo  has  to  be  trans- 
ported on  barges  across  the  large  rivers.  The 
fact  is  that  many  small  towns  are  actually  iso- 
lated and  in  a  very  bad  position  even  to  provide 
for  their  necessities  of  life.  Some  towns  also 
have  been  Hooded  and  partly  destroyed  by  the 
overflowing  of  the  large  neighboring  rivers. 
Such  a  winter  is  beyond  the  memory  of  all  of 
us,  and  the  worst  of  it  is  that  the  rain  has  not 
given  any  signs  of  stopping,  and  we  may  have 
greater  calamities  yet  if  we  have  to  continue  to 
struggle  against  the  fury  of  the  season. 

The  coffee  crop  has  been  greatly  damaged  by 
the  rains  and  is  generally  estimated  by  the 
planters  as  hardly  50  per  cent,  of  normal.  The 
picking  is  much  delayed  for  the  same  cause  and 
it  has  been  impossible  to  dry,  for  lack  of  sun, 
what  little  coffee  has  been  gathered  so  far. 

Planters  are  very  much  alarmed  both  on  ac- 
count of  the  present  damage  to  the  crop  and  the 
low  prices.  Many  of  them  are  sorely  disap- 
pointed and  show  a  desire  to  g^ive  up  this  busi- 
ness, especially  new  planting  and  the  further  im- 
provement of  their  plar/ations,  but  I  think  that 
this  feeling  will  pass  with  a  change  in  conditions, 
and  hope  that  it  will  not  last  long  enough  to  af- 
fect the  future  of  the  coffee  industry  in  our 
country. 


CHINESE  FIRM   PLANS    DIRECT   TRADING 
WITH  U.  S. 

[Consul-General     Thomas     Sammous,     Shanghai,     China, 
Nov.  22.1 

npHE  Shing  Wah  Trading  Co.,  founded  in  1911 
■■•  by  a  number  of  prominent  Chinese  mer- 
chants, was  organized  for  the  purpose  of  extend- 
ing Chinese  commerce  throughout  the  world  by 
means  of  direct  business  transactions  with  the 
merchants  of  the  principal  foreign  countries. 
Special  delegates  were  sent  by  the  company  to 
the  Panama-Paciiic  International  Exposition  to 
make  a  careful  study  of  the  American  demands 
for  Chinese  products.  As  a  result  the  compay 
has  increased  its  capital  and  has  appointed  an 
agent  for  the  United  States,  who  sailed  recently 
with  a  large  shipment  of  Chinese  products  to  be 
disposed  of  in  the  American  market.  The  ship- 
ment included  iine  art  and  industrial  manufac- 
tures such  as  a  pongee,  silk  tassels,  embroidery, 
bamboo  and  lacquer  ware,  and  Tientsin  carpets, 
as  well  as  a  variety  of  natural  products. 
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IMPORTS  OF  BRAZILIAN  COFFEES  INTO  NEW  YORK 


January  1  to  December  31*  1916 


\As  Compiled  by  IV m. 

Importer.  Baflrs. 

Arbuckic   Bros 551,395 

Hard  &  Rand 440,862 

A.  C.    Israel 334,494 

Leon  Israel  &  Bros 299,744 

J.  Aron&Co 255,036 

Steinwender,      Stoffregen     & 

Co 171,900 

Jewel   Tea  Co 169,044 

Herklotz,  Corn  &  Co 165,251 

Great   Atlantic  &  Pacific  Tea 

Co 135,300 

Chase  &  Sanborn 129,000 

Davison   &   Murphy 128,093 

Crossman   &    Sielcken 1 19,474 

Wm.   Bayne  &  Co 91,901 

W.    F.    McLaughlin  &  Co...  88,507 

T.  H.  Windels 78,750 

W.   R.   Grace  &  Co...'. 67,500 

GonUrd  &  Co 62,907 

Canada     48,957 

Durand  &  Kasper  Co 48,016 

Tones  Bros.  Co 45,822 

J.  L.  Phipps  &  Co 45,500 

Dannemiller  Coffee  Co 43,397 

The  Lowry  Coffee  Co 38,250 

Dwinell-Wright  Co 33,000 

Thomson  &  Taylor  Spice  Co.  28,353 

B.  Fischer  &  Cfo 25,851 

Geo.  F.   Wiemann  Co 24,233 

Kennedy  &  Co 23,250 

S.  Pfcifer  &  Co 22,750 

Order 22,648 

Seeman    Bros 21,978 

E.  B.  Millar  &  Co 21,462 

Ruffner.  McDowell  &  Burch.  20,220 

The  Widlar  Co 19,303 

Edw.    Westen    Tea  &    Spice 

Co 19,023 

The    Bour    Co 17,763 

Young  &  Griffin  Coffee  Co..  17,750 

C.  G.  Bullard  &  Co 16,000 

H.   P.    Coffee   Co 16,000 

Geo.  Rasmussen  Co 14,991 

L.  H.   Parke  Co 13,700 

E.   H.   &  W.  J.   Peck 13.100 

Chas.   F.   Blake 12,775 

A.  J.    Kasper  Co 12,550 

South  American  Shipping  Co.  12,500 

T.    Barbour   Brown  &  Co...  12,367 

August    Stumpp   &    Co 12,329 

Merchants'  Coffee  Co.  of  Bal- 
timore      12,250 

Arnold,   Dorr  &  Co 10,737 

Grocers*  Coffee  Co 10,400 

Spraguc  &  Rhodes 10,039 

Hanley   &   Kinsella   C.   &   S.  • 

Co 10,000 

C.  H.   Middendorf 10,000 

Stewart,  Carnal  &  Co 9.600 

Russell  &  Co 9,250 

Meyer    Bros.   Coffee  &  Spice 

Co 8,832 

The  Titus  &  Martin  Co 8,750 

G.  W.   Lawrence  &  Co 8,150 

[As  Compiled  by  Core  & 

Importer.  Bags. 

Arbuckle    Bros 551,395 

Hard   &   Rand    440,862 

A.  C.    Israel   334,492 

Leon    Israel  &  Bros 299,744 

J.  Aron  &  Co..  Inc 255,036 

Steinwender,  Stoffk-egcn  &  Co.  171,900 

Jewel  Tea  Co 169,044 

Herklotz,  Corn  &  Co 165,251 

Great  Atlantic  &  Pacific  Tea 

Co 135,300 

Chase  &   Sanborn   129,000 

Davison   &   Murphy    128,093 

Crossman  &  Sielcken   119,474 

Wm.   Bayne  &  Co 91,901 

W.   F.    McLaughlin  ft  Co.   . .  88,507 

J.  H.  Windels  78,750 


//.  Force  &  Co.,  Forwarders  and  Weighers,  New  York,] 

Importer- 
Ennis,      Hanly,      Blackburn 

Coffee  Co 

Franklin  MacVeagh  &  Co... 

Xewmark  Bros 

Roth-Homeyer  Coffee   Co... 

Dwight   Edwards  Co 

Young  Bros 

Canby,  Ach  &  Canby  Co 

Martin   L.  Hall  Co 

Pressprich    &    Co 

Swain,   EUirle  ft   Co 

Southern    Coffee    Mills 

J.   B.    Bright  &   Son 

G.    Amsinck    ft    Co 

S.  H.  HolsUd  &  Co 

G.  E.  Bursley  &  Co 

W.   B.  ft  W.   G.   Jordon.... 

U.  ft  J.   Lenson 

C.  A.  Mackey 

A.  H.  Bill  &  Co 

Louis  J.    Bright 

McFadden  Coffee  &  Spice  Co. 

Ouerbacher  Coffee  Co 

Paxton  &  GalUgher  Co 

Sears,  Roebuck  &  Co 

The  Shear  Co 

Stokes  Coffee  Co 

Geo.  S.  Wallen  &  Co 

Caldwell  Importing  Co 

Federal    Coffee    Mills 

Grossfeld  &  Roe  Co 

Norwine  Coffee  Co 

H.   W.   Spurr  Coffee  Co 

Norton-Curd   Coffee   Co 

Eureka  Coffee   Co 

E.  R.  Godfrey's  Sons  Co.... 
National  Grocer  Co 

F.  Eugen   Nortz    

Sutherland  &  Co 

Wm.  Tappenbeck   

Wm.  Grossman  &  Co 

Lewis   DeGroff  ft   Son 

Biston  Coffee  Co 

John   Blaul's   Sons  Co 

Dunn  Bros 

Green  &   DeLaittre  Co 

Haas  Lieber  Gro.  Co 

The  Haserot  Co 

W.   M.   Hoyt   Co 

Sutherland.  Greening  &  Co.. 
Andresen-Ryan   Coffee   Co.. 

S.  Hamill  Co 

McCord-Brady  Co 

Morey  Mercantile  Co 

John  O'Donohue's  Sons 

Max   Peine,  Inc 

•Powell-Saunders   Co 

Scoville,  Brown   &  Co 

Stone,    Ordcan,   Wells   Co.. 
'Miscellaneous    


Importer- 

Ba^s. 

Mitchell  Bros 

8,035 

F.  W.  Hinz  ft  Son 

8,000 

Githens,    Rexsamer    &    Co... 

7,875 

Sprague,  Warner  &  Co 

7,806 

Reid,  Murdoch  ft  Co 

7,800 

Epp^ns,  Smith  Co 

Wm.  Schotten  Coffee  Co 

7,750 

7,600 

W.  S.  Quinby  Co 

7,500 

Climax  Coffee  ft  Baking  Pow- 

der Co 

7,250 

Steele-Wedeles   Co 

7.085 

Wm.  S.  Scull,  Co 

7,026 

Baker  Importing  Co 

Dentson  Coffee  Co 

7,000 

6,750 

McNeil  ft  Higgins  Co 

Rust   Parker  Co 

6,675 

6,554 

J.    H.   Forbes   Tea  &   Coffee 

Co 

6,508 

J.  Henry  Koenig  Co 

Seggerman   Bros 

6.400 

6.000 

Gusuve  L.  Stewart  Co 

6,000 

Swanson   Bros 

6.000 

H.   D.  Turner 

6.000 

Hills  Bros 

5,768 

Sherman  Bros,  ft  Co 

5,767 

Closset  &  Devers 

5.569 

Sasco  Coffee  Co 

5,550 

Hewlett  ft  Lee 

5,250 

H.  M.  Wagner  ft  Co 

5,204 

A.  Englehard  ft  Sons  Co 

Bell  Conrad  ft  Co 

4,900 

4,750 

C.  F.  Bonsor  ft  Co 

4,500 

Brazil  Syndicate 

4,500 

Cheek-Neal  Coffee  Co 

4,250 

Western  Grocer  Co 

4,250 

Ridenour- Baker  Gro.  Co.... 

4,160 

Wadhams  &  Co 

4,050 

Bowers  Bros.,  Inc 

4,000 

C.  A.  Fairchild  ft  Co 

4,000 

Montgomery  Ward  ft  Co 

4,000 

Corbin  Sons  ft  Co 

3.933 

Griggs,  Cooper  ft  Co 

3,800 

Berry,  Dodge  Co 

Brownell  ft  Field  Co 

3,750 

3,750 

Tone   Bros 

3,737 

Atwood  &  Co 

3,513 

Biedemann  Bros 

3,80C 

Waplcs-PUttcr  Gro.  Co 

3,500 

Geiger-Fishback  Co 

3,350 

Clark  ft  Host  Co 

3,250 

Puhl-Webb   Co 

3,250 

H.  M.  Wagner  ft  Co 

3,250 

Catz- American  Co.,  Inc 

3,000 

Louis   Seitz    » 

3,000 

C.    F.    Blanke   Tea  ft  Coffee 

Co 

2,958 
2,750 

M.   J.   Brandenstein   ft  Co.. 

Johnson-Layne  Coffee  Co... 

2,750 

Van  Loan  &  Co 

2,750 

Chas.  Dittmann  Co 

2,711 

Hulman    ft    Co 

2,500 

H.    Jevne    Co 

2.500 

Richheimer   Coffee    Co 

2.476 

BasTS. 

2,381 

2,300 

2,250 

2,250 

2,200 

2,200 

2,000 

2,000 

2,000 

2,000 

2,000 

1,900 

1,775 

1,766 

1,750 

1,750 

1,750 

1,750 

1,500 

1,500 

1,500 

1,500 

1,500 

1,500 

1,500 

1,500 

1,500 

1,250 

1,250 

1,250 

1,250 

1,250 

1,100 

1,000 

1,000 

1,000 

1,000 

1,000 

1,000 

975 

850 

750 

750 

750 

750 

750 

750 

750 

750 

500 

500 

500 

500 

500 

500 

500 

500 

500 

6,473 


Herbert,  Forwarders,  Weighers 

Importer.  Bags. 

W.  R.  Grace  ft  Co 67.500 

Gontard   ft   Co 62,907 

Canada 48,957 

Durand  ft  Kasper  Co 48,016 

Jones   Bros.   Co 45,822 

J.   L.   Phipps  ft  Co 45.500 

Dannemiller   Coffee   Co 43,397 

The  Lowry  Coffee  Co 38,250 

Dwinell-Wright   Co 33,000 

Thomson  ft  Taylor  Spice  Co.  28,353 

B.  Fischer  ft  Co. 25,851 

Geo.  F.  Wiemann  Co 24,233 

Kennedy  ft  Co 23,250 

S.   Pfeifer  ft  Co 22,750 

Order     22,648 

[Continued  on  page  154] 


Totol    4.500,734 

•All   lots   under   500   bags  included 
in  Miscellaneous. 

and  Gangers,  New  York.] 

Importer.  Bags. 

Seeman    Bros 21.798 

E.   B.   Millar  ft  Co 21,462 

Ruffner,  McDowell  ft  Burch.  20,220 

The  Widlar  Co 19,303 

Edw.    Westen    Tea   ft     Spice 

Co 19,023 

The  Bour  Co 17.763 

Young  &  Griffin  Coffee  Co..  17,750 

C.  G.  Bullard  ft  Co 16.000 

H.  P.  Coffee  Co 16,000 

Geo.   Rasmussen   Co 14,991 

L.  H.  Parke  Co 13,700 

E.  H.  ft  W.  J.  Peck 13.100 

Chas.  F.   Blake   12.775 

A.  J.   Kasper  Co 12.550 


Digitized  by 


Google 


154 


SIMMONS*  SPICE  MILL 


February,  ipiy 


IMPORTS    OF   BRAZIUAN    COFFEES   INTO  NEW  YORK 


Importer. 


South  American  Shipping  Co. 
T.  Barbour  Brown  &  Co.   ... 

August  Stumpp  &  Co 

Merchants  Coffee  Co.  of  Bal- 
timore      

Arnold,   Dorr  &  Co 

Grocers  Coffee  Co 

Sprague   &    Rhodes    

Hanley    &    Kinsella    C.    &   S. 


k   Spice 
Co'.    '.'.'. 

3 


Co. 


Co.   .. 
ag  Pow- 


i   Coffee 


Seggerman    Bros 

GusUve  L.  Stewart  Co.    . 

Swanson    Bros 

H.   D.  Turner   

Hills    Bros 

Sherman  Bros.  &  Co.   . . . 

Closset  &  Devers   

Sasco   Coffee   Co 

Hewlett  &   Lee    

H.  M.  Wagner  &  Co.  . . . 
A.  Englehard  &  Sons  Co. 
Bell  Conrad  &  Co 


Bags. 

12,500 
12.367 
12,329 

12,250 
10,737 
10,400 
10,039 

10.000 

10,000 

9.600 

9,250 

8,832 
8,750 
8,150 
8,035 
8,000 
7.875 
7,806 
7,800 
7,750 
7,600 
7,500 

7,250 
7,085 
7,026 
7,000 
6.750 
6,675 
6,554 

6,508 
6,400 
6.000 
6,000 
6,000 
6.000 
5,768 
5,767 
5,569 
5,550 
5,250 
5,204 
4,900 
4,750 


[Continued  from  page 

Importer. 

C.  F.  Bonsor  &  Co 

Brazil  Syndicate    

Cheek  Neal  Coffee  Co 

Western   Grocer  Co 

Ridenour   Baker  Gro.   Co.    . . 

Wadhams  &  Co 

Bowers   Bros.,   Inc 

C.  A.  Fairchild  A  Co 

Montgomery  Ward  &  Co.   . . . 

Corbin  Sons  &  Co 

Griggs  Cooper  &  Co 

Berry  Dodge  Co 

Brownell  &  Field  Co 

Tone  Bros 

Atwood  &  Co 

Biedermann    Bros 

Waples  Platter  Gro.  Co 

Geiger  Fishback  Co 

Clark  &  Host  Co 

Puhl   Webb   Co 

"    -'   "-  -„  &  Co 

n  Co.,  Inc 


e   Tea   k   Coffee 

enstein  &  Co.   . . 
ne  Coffee  Co.   . . 

Co 

in  Co 

o 


:offee  Co.  ...... 

aley       Blackburn 


Franklin  MacVeagh  &  Co. 

Newmark    Bros 

Roth  Homeyer  Coffee  Co. 

Dwight  Edwards  Co 

Young  Bros 

Canby,  Ach  &  Canby  Co.  . 

Martin  L.  Hall  Co 

Pressprich   &  Co 

Swain,  Earle  &  Co 

Southern  Coffee  Mills 

J.  B.   Bright  &  Son   

G.   Amsinck  &  Co 

S.   H.   Holstad  &  Co 

G.  E.  Bursley  &  Co 


153.] 

Bags.  Importer.  Bags. 

4,500  W.  B.  &  W.  G.  Jordon   ....  1,750 

4,500      U.  &  J.  Lenson 1.750 

4,250      C.   A.   Mackcy   1,750 

4,250      A.  H.  Bill  &  Co.   1,500 

4,160      Louis  J.  Bright   1,500 

4,050  McFadden     Coffee     &     Spice 

4,000          Co 1,500 

4,000      Ouerbacher  Coffee   Co 1,500 

4,000      Paxton  &  Gallagher  Co 1,500 

3,933      Sears,  Roebuck  &  Co 1,500 

3,800      The  Shear  Co 1,500 

3,750      Stokes  Coffee  Co 1.500 

3,750  Messrs.    Geo.     S.    Wallen    & 

3,737          Co 1,500 

3,513      Caldwell    Importing   Co 1,250 

3.500      Federal   Coffee   Mills    1,250 

3,500      Grossfcld  &  Roe  Co 1,250 

3,350      Norwine  Coffee  Co 1.250 

3,250      H.  W.  Spurr  Coffee  Co 1,250 

3,250      Norton-Curd  Coffee  Co 1.100 

3,25a     Eureka  Coffee  Co 1,000 

3,000  E.  R.  Godfrey's  Sons  Co.    ..  1,000 

3,000      National   Grocer  Co 1,000 

F.   Eugene  Nortr    1,000 

2,958      Sutherland  &  Co 1,000 

2,750      Wm.    Tappenbeck    1,000 

2,750      Wm.  Grossman  &  Co 975 

2.750      Lewis  DeGroff  &  Son    850 

2,711      Biston  Coffee  Co 750 

2,500     John  Blaul's  Sons  Co 750 

2,500      Dunn   Bros 750 

2,476      Green  &  DeLaittre  Co 750 

Haas  Licbcr  Gro.  Co 750 

2,381      The  Haserot  Co 750 

2,300      W.  M.  Hoyt  Co 750 

2,250  Sutherland,    Greening    &    Co.  750 

2,250  Andresen  Ryan  Coffee  Co.   . .  500 

2,200      S.  Hamill    500 

2,200      McCord   Brady   Co 500 

2,000      Morey  Mercantile  Co 500 

2,000      John  O'Donohue's  Sons   500 

2,000      Max  Peine,  Inc 500 

2,000      Powell  Saunders  Co 500 

2,000      Scovillc,  Brown  &  Co 500 

1,900  Stone,  Ordean  Wells  Co.   ...  500 

1,775      •Miscellaneous     6,473 

1,766  

1.750  Total      4,500,734 


♦All  lots  under  500  bags  included  in  Miscellaneous. 


IMPORTS   OF   BRAZILIAN   COFFEE  AT  NE,W 

January  1  to  December  31,  1916 


ORLEANS 


[As  compiled  by  S. 
Importer. 


d. 


Jackson,  Forwarding,    Weighing  and  Storage  of  Coffee,  New  Orleans] 


& 

Co ^ 

Meyer  Bros.  Coffee  &  Spice 

Wm.'  Schottcn*  Coffee  Co!  *. ! 

Bell-Conrad  &  Co 

Reid,  Murdoch  &  Co 

Phillips-Trawick  Co 

Fletcher    &    Wilson    Coffee 


288,700 

164,494 

142,600 

139,595 

136.856 

60,479 

37,800 

35,584 

35,500 

33,000 

31,173 

28,761 

28,496 

26,447 

25,750 

18,750 

17,576 

16,750 

16,291 

16,000 

15,752 

15,508 
12,250 
11,866 
11,553 
10,875 


Importer. 

Co 

Montgomery  Ward  &  Co . . . 

W.  K.  Seago 

Cheek-Neal  Coffee  Co 

Maury-Cole   Co 

Ridenour-Baker  Gro.  Co. . . . 

Swanson    Brothers 

Climax     Coffee     &     Baking 

Powder  Co 

Ouerbacher  Coffee  Co 

Denison    Coffee    Co 

George    Rasmussen   Co 

Sprague,  Warner  &  Co 

W.  R.  Grace  &  Co 

Arbuckle  Brothers    

C.  T.  Cheek  &  Sons 

F.    D.   Wilcox 

Nicholas  Burke  &  Co.,  Ltd. 

Norwine   Coffee   Co 

Steclc-Wedelcs  Co 

Biedermann   Brothers    

Fletcher  Coffee  &  Spice  Co. 
Johnson-Layne    Coffee    Co . . 

Corbin  Sons  &  Co 

Southern  Coffee  Mills 

Tone  Brothers 

C.  F.  Blanke  Tea  &  Coffee 

Co 

J.  Henry  Koenig  Co 

Griggs,  Cooper  &  Co 


Bags.  Importer.  Bags. 

9,000     Rust-Parker  Co 3,500 

9,000  A.  Englehard  &  Sons  Co...  3,400 

8,750     Biston  Coffee   Co 3,300 

8,500     McNeil   &  Higgins  Co 3,250 

7,750  Roth-Homeyer  Coffee  Co...  ^,250 

7,750  St.    Louis    Coffee    &    Spice 

7,267         Mills    3,250 

The  Shear  Co 3,250 

7,250     S.  H.  Holstad  &  Co 3.100 

7,250  Ridenour-Baker  Merc.   Co..  3,100 

6,700  E.   R.   Godfrey  &  Sons  Co.  3,050 

6,427     Athletic  Tea  Co 3,000 

6,231      Davison  &  Murphy 3,000 

6,000     Grossfeld  &  Roe  Co 3.000 

5,750  Plunkett-Jarrell  Grocery  Co.  3,000 

5,750     Sherman  Brothers  &  Co 3,000 

5,500     Atwood  &  Co 2,750 

5,000     Dwight  Edwards  &  Co 2,750 

5,000     C.    H.    Middendorf 2,750 

5,000     Norton   &  Curd  Co 2,750 

4,875     Blue   Ribbon,    Ltd 2.500 

4.750     L.  C.  Fallon  &  Co 2.500 

4,750     S.   Hamill   Co 2,500 

4,700     Puhl-Webb  Co 2,500 

4,500     Orr,   Mizell  &  MUrrey 2.250 

4,500     Richheimer  Coffee  Co 2,250 

H.  T.  Cottam  &  Co.,  Ltd..  2,000 

4,250  Franklin  MacVeagh  &  Co..  2,000 

4.250  J.  &  M.  Schwabacher.  Ltd..  2,000 

575      Syme   Eagle  &  Co 2,000 


Digitized  by 


Google 


February,  itfiy 


SIMMONS'   SPICE   MILL 


155 


Importer.  Bsiga. 

Wm-   McMurray  &  Co 1,850 

McCord,  Brady  &  Co 1,760 

Waplcs-Plattcr   Grocery  Co.  1,750 

Caldwell  Importing  Co 1,500 

W.  B.  &  W.  G.  Jordan....  1,500 

Shelby  Candy  &  Coffee  Co.  1,500 

John   Blaul's   Sons  Co 1,250 

^Ennis-Hanly-BIackbum   Cof- 
fee  Co 1.250 

Gontard    &    Co 1,250 

Grocers*  Coffee  Co 1,250 

Wm.  Grossman  &  Co 1 ,241 

The   Bour   Co 1,000 

Burkenroad,   Goldsmith  Co., 

Ltd 1,000 

Guatemala   Coffee   Co 1,000 

H.  R.  Hall  Co 1.000 

F.   W.    Hint   &   Son 1,000 

Huhnan  &  Co 1.000 

International  Coffee  Co 1,000 

New  Orleans  Coffee  Co 1,000 

McFadden    Coffee    &    Spice 

Co 900 


[Continued  from  page  154.] 

Importer.  Bags. 

W.  H.  Malkin  Co.,  Ltd 800 

John  B.  Bright  &  Son 750 

Calumet  Tea  &  Coffee  Co..  750 

Paddock  Coffee  &  Spice  Co.  750 

Scudders-Gale    Grocer    Co..  750 

John   Sexton  &   Co 750 

Stone-Ordean-Wells   Co 750 

Ullman,  Stem  &  Krausse..  625 

Closset  &  Devers 600 

Columbia   Coffee   Mills 500 

Green  &  DeLaittre  Co 500 

Geo.  H.  Hathaway 500 

Jas.  Heekin  &  Co 500 

Wm.  HoTt  Co 500 

Kansas  City  Wholesale  Gro- 
cery Co 500 

Geo.  W.  Lawrence  &  Co...  500 

F.   C.  Marshall  &  Co 500 

Paxton  &  Gallagher  Co 500 

Widl^r  &  Co 500 

Wadhams  &  Co.,  Inc 500 

Young  Brothers   400 

Lang   &   Co 350 


Importer.  Ba«rs. 

Wm.  Braid  &  Co 300 

The  Codville  Co 300 

Nash-Smith  Tea  &  Coffee  Co.  300 

J.  B.  Camors  &  Co 250 

Haas-Lieber   Grocery    Co...  250 

A.  McDonald  &  Co 250 

Muskogee     Wholesale     Gro- 
cery Co 250 

Schmidt  &  Zeigler,  Ltd 250 

Stcwart-Gwynne  Co 250 

Wm.   Tackaberry  Co 250 

Titus  &  Martin  Co 250 

Wakem  &  McLaughlin,  Inc.  250 

C.  H.  Wittich  &  Co 250 

Order     74,416 

Totol   Bags  Coffee 1,744,973 

From  Santos   1,1187628 

From  Rio  de  Janeiro 356,800 

From  Victoria 270,145 

Total    1.744,973 


[As  Compi 
Importer. 

J.  Aron  &  Co.,  Inc 

Leon   Israel  &  Brothers 

Stewart,  Carnal  &  Co 

S.   Pfeifer  &    Co 

M.   Levy's  Sons 

Order    

A.    C.    Israel 

Jewel  Tea  Co 

A.  J,   Kasper   Co 

E.  B.    Millar   &   Co 

Merer   Bros.   Coffee   &   Spice 

Co 

H.  P.  Coffee  Co 

Steinwender,  Stoffregen  & 
Co 

Edw.  Westen  Tea  &  Spice 
Co 

Hard  &  Rand 

Thomson  &  Taylor  Spice  Co. 

Durand  &  Kaspec  Co 

McCloskey   Brothers    

Louis  J.   Bright 

Western    Grocer   Mills 

Charles  Dittmann   Co 

James  H.  Forbes  Tea  &  Cof- 
fee Co 

Hanley  &  Kinsella  Coffee  & 
Spice   Co 

Wm.  Schotten  Coffee  Co 

Bell,  Conrad  Co 

Reid,  Murdoch  &  Co 

Phillips-Trawick  Co 

Fletcher  &  Wilson  Coffee  Co. 

W.  K.  Seago 

Cheek-Neal    Coffee    Co 

Montgomery  Ward  &  Co ... . 

Ouerbacker   Coffee   Co 

Maury-Cole   Co 

Denison    Coffee   Co 

Swanson   Brothers  &  Co 

Climax  Coffee  &  Baking  Pow- 
der Co 

Ridenour-Baker   Grocery  Co. 

W.  R.  Grace  &  Co 

George  Rasmussen  &  Co 

Sprague,  Warner  &  Co 

C  T.  Cheek  &  Sons 

Arbuckle  Brothers   

F.  D.   Wilcox.... r 

Steele-Wedeles  Co 

Norwine  Coffee  Co 

Nicholas  Burke   Co 

Tone  Brothers 


led  by  Westfeldt  Brothers,  Coffee 

Basrs.  Importer- 

288,116     Biedermann  Brothers 

163,994     Johnson -Lay  ne  Coffee  Co 

142,095     Corbin    Sons   &   Co 

139,600  Fletcher  Coffee  &  Spice  Co.. 

133,606     Southern  Coffee  MiUs 

76,651  C.    F.   BUnke  Tea  &   Coffee 

59,979         Co 

35,584     J.  Henry  Koenig  Co 

26,884  Ridenour  •  Baker     Mercantile 

18,335         Co 

Gnggs.  Cooper  &  Co 

15,508     Rust- Parker  Co 

37,800     A.  Engelhard  &  Sons  Co 

McNen   &   Higgins  Co 

33,750  Roth-Homeyer    Coffee    Co... 
St.  Louis  Coffee  &  Spice  Co. 

32,750     The  Shear  Co 

31,142     S.  H.  Holstad  &  Co 

28,761      Biston   Coffee  Co 

28,496  E.  R.  Godfrey  &  Sons  Co... 

25,000     Athletic  Tea  Co 

19,250     Davison  &   Murphy 

17,281      Grossfeld   &    Roc 

16,541  Plunkett-Jarrell  Grocery  Co. . 

Sherman  Brothers  &  Co 

15,752     Atwood  &  Co 

Dwight  Edwards  Co 

15,750     C.  H.  Middendorf 

12,250     Norton  &  Curd  Co 

12,116     Blue  Ribbon,  Ltd 

11,553     L.  C.  Fallon  &  Co 

10,875      S.    Hamill   Co 

9,250     Puhl-Webb  Co 

8,750     J.  &  M.  Schwabacher 

8,500     Orr,  Mizcll  k  Murray 

8,500     Richheimer  Coffee  Co 

7,750     H.  T.  Cottam  &  Co 

7,750  Franklin  MacVeagh  &  Co... 

7,700     Syme,  Eagle  &  Co 

7,267     Wm.   McMurray  &  Co 

McCord-Brady  Co 

7,250  Waples-Platter  Grocery  Co.. 

7,250  Shelby  Candy  &  Coffee  Co. . . 

7,000     Hulman  &  Co 

6,427     Caldwell  Importing  Co 

6.231  W.   B.  &  W.  G.  Jordon.... 

5,750     Gontard  &  Co 

5.750     Grocers'   Coffee    Co 

5,500  Ennis-Hanly-Blackburn  Coffee 

5,000         Co 

5,000     John  Blaul's  Sons  Co 

5.000     The   Bour   Co 

4,904     Burkenroad-Goldsmith  Co 


Commission,  New  Orleans.] 

Bags.  Importer.  Bags. 

4,875       Guatemala  Coffee  Co 1,000 

4,750       F.  W.  Hin«  &  Sons 1,000 

4,700      International  Coffee  Co 1,000 

4,500       New  Orleans  Coffee  Co 1,000 

4,500  McFadden  Coffee  &  Spice  Co.  900 

Malkin  &  Co 800 

4,250  John  B.  Bright  &  Sons  Co..  750 

4,250      Calumet  Tea  &  Coffee  Co 750 

Paddock  Coffee  &  Spice  Co..  750 

3,850      Stone-Ordean-Wells  Co 750 

3,575      John   Sexton  &  Co 750 

3,500  Scudders-Gale   Grocer    Co...  750 

3,400      Wm.   Grossman  &  Co 741 

3,250  Ullman,     Stern     &     Krausse, 

3,250          Inc 625 

3,250      Closset  &  Devers 600 

3,250      Columbia  Coffee    Mills 500 

3,100      Green  &  DeLaittre  Co 500 

3,050      Wm.   M.   Hoyt  &  Co 500 

3,050      H.  R.  Hall  &  Co 500 

3,000      James   Heekin    Co 500 

3,000      George    J.    Johnson 500 

3,000  Kansas  City   Wholesale  Gro- 

3,000          eery  Co 500 

3,000  George  W.  Lawrence  &  Co..  500 

2,750      F.  C.  Marshall  &  Co 500 

2,750      Paxton  &  Gallagher  Co 500 

2,750      Widlar  Co 500 

2,750      Wadhams  &   Co 500 

2.500  George  A.  Hathaway  &  Co..  500 

2,500      Young  Brothers    400 

2,500       Lang  &  Co 350 

2.500  Nash-Smith  Tea  &  Coffee  Co.  300 

2.500      The    Codville   Co 300 

2,250      Wm.    Braid    300 

2.250      J.  B.  Camors  &  Co 250 

2.000      Haas-Leiber  Grocery  Co 250 

2,000  Muskogee    Wholesale    Grocer 

2,000          Co 250 

1,850      A.   MacDonald  Co 250 

1,760      Stewart-Gwynnc  Co 250 

1,750       Schmidt  &  Zeigler  Co 250 

1,500      Titus  &   Martin  Co 250 

1,500       C.  H-.  Wittich  &  Co 250 

1,500  Wakem  &  McLaughlin  Co...  250 

1,500      Wm.  Tackaberry  &  Co 250 

1,250  

1,250  Total    1,744,474 

From  Santos    1,116,449 

1,250       From   Rio    356,800 

1,250       From  Victoria    271,225 

1,000  

1,000  Total    Bags   Coffee 1,744,474 


RECORD  COFFEE  CAMPAIGN 

PARSONS  &  SCOVILLE,  well-known  roasters,  blenders  and  importers  of  coffee,  with  offices 
at  Evansville,  Ind.,  and  Bowling  Green,  Ky.,  completed  a  remarkable  campaign  on  their  high- 
grade  package  coffees  by  making  die  largest  sale  of  coffee  at  one  time  ever  attempted  by  an 
Evansville  firm.  Forty  thousand  pounds  of  high-grade  package  coffee  was  sold  in  two  weeks. 
On  Saturday,  Jan.  5,  a  coffee  parade  was  held  at  Evansville  and  it  required  thirteen  auto  trucks 
and  drays  to  haul  the  coffee. — The  Retailers'  Journal. 
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IMPORTS  OF  MILD  COFFEES  TO  NEW  YORK  1916 

[As  Reported  by  P.  C.  Meehan  &  Co.,  96  Front  St.,  New  York.\ 


Central 

Miscel- 

Maracaibo. 

La  Guayra. 

Colombian. 

Mexican. 

American. 

laneous. 

Total. 

..    116,220 

9,861 

137.262 

1.286 

172,118 

35.372 

21,825 

1,942 

322,482 

1.286 

173,790 

1,672 

•  • 

..       1,886 

2.i67 

106,659 

18,776 
2.683 

"2,6  i  7 

1*7.992 

"'s66 

*  V.946 
1.311 

'  2.978 

110.712 
17,992 
1.940 
1.811 
18,776 
2,683 
2,978 
2,017 

. .      10,604 

10.428 

18.831 

18,686 
80 

'  2.875 
1,341 

*  6,747 

■  6.286 

■'529 

*  V.338 

21.032 
6,286 

18.831 
3,404 
1,341 

19,424 
6,827 

;*; 



l.OSO 

7,597 

36.269 
1,854 

i.iis 

9,198 
7,147 

9,762 

9,198 

43,356 

1,854 

•• 

250 

'  V,34i 
■  2,864 

888 
'  6.955 

1.138 
1.341 
6.955 
2.864 

540 

1.462 

29,878 

'250 

'  V.i29 

40 
1,044 

32,170 
2.173 

0. 

. .     18,227 

3,707 

65,764 
1,839 

3,335 
43.616 

2.385 
■  3,764 

27,654 

43.616 

65,704 

5.603 

. .     94,332 

14,968 

35,738 
3.790 

12.792 

6,532 

164.362 
3.790 

..       1,705 

'*'i97 

68,117 

*  V.666 
■  V,576 

4,226 
1,301 

*"882  • 
*  V,566 

74.042 
2,183 
1,197 
1,560 
1.570 

500 

1,407 

'  V.269 

1,907 
1,209 

•• 

..      15,341 

50 

68.532 

3.668 

*  6,689 

87,591 
6.689 





■4,666 

406 

i6i 

4,513 

..      18,577 

20,522 

135 

.  382 

39,616 

..        3,822 

8,826 

324 

19.490 

32,462 

.  .  i . .  . 

21,ii7 

10.122 

7,392 

38,631 

3,597 



3.597 

. .       9.023 

..,,... 

559 
*  6,684 

87.663 

*  3,844 

9,582 

3.844 

87,663 

6,684 

..       2,713 

3,95i 

6,664 

..     31,635 

19,710 

51,345 

..      17.820 

3,302 

64,907 

86,029 

192 

*  y,248 

617 

166 

909 
7,248 

...     4,127 

4,127 

Suzarte   &   Whitney 

. .      25,008 

757 

25,765 

Turnure,  L.,  &  Co 

1,151 

660 

795 

2,606 

Wallen,  G.   S..  &  Co 

11,898 

11,898 

Y^lesias,   Lobo  &   Co 

..      19,199 

2,624 

1,374 

348 

23.545 

Miscellaneous   

. .        3,705 

2,907 

10.517 

18,671 

12.880 

29,682 

78.362 

Total     

..   400,695 

61,793 

913,506 

204,484 

219,600 

48,112 

1.858,190 

Export    



2,015 
774,148 

14',183 

100.298 
170,833 

21,620 
76.185 

138.116 

Total,    1915 

..   451,092 

129,766 

154,693 

1,756,717 

1914 .• 

. .   428,602 

51,622  ' 

687.750 

171,099 

89.532 

72,432 

1,501,037 

1913 

..    323,447 

38,694 

659.737 

142,310 

303.328 

134,374 

1,598,521 

1912 

. .   368.635 

31,180 

607,789 

115,206 

119,385 

1,322,195 

1911 

. .   279,037 

36.895 

431,772 

71,397 

246,887 

1,065,988 

[Reported  by  Spra^ 

gue  &  Rhodes,  Coffee  Commission,  109  Front  St.,  New  York.] 

Central 

Various 

Maracaibo. 

La  Guayra. 

Colombian. 

Mexican. 

American. 

Kinds.     I 

Total. 

Amsinck.  G.,  &  Co..  Inc 

Angel,   Alejandro,  &  Co 

..    116,220 

9.861 

137,262 

36,059 

21,825 

1,942 

323.169 

...      1,673 

172.118 

173,791 

All  American   Mer.   Corp, 

19,133 

19,133 

Antioquia.  Com.   Corp 

Andean  Trading  Co 

. .       2,042 

2,167 

106,652 

110,861 



1,365 

1,365 

Arbuckle    Bros 

17,992 

17,992 
1,837 

Aron,  J.,  &  Co 



500 

1,311 

26 

Arquimbau  &  Ramee 

Balfour,  Williamson  &  Co 



1,940 

1,940 



2.338 

2,338 

Barbour,    S 

1.967 

1.967 

Baruch  &  Co 

2,978 

2.978 

Bliss.  Dallett  &  Co 

. .      10,394 

10.428 

20.822 
19.867 

Blanco  &   Co 

19.867 

[Continued  on  page  157] 
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[Continued  from  page  1561 


Bloom  Bros 

Broedennann  &  Litzrodt. . 
C.  Roldan  &  Van  Sickel. . . 
Commercial  Bank  of  S.  A. 

R.  Del  Castillo  &  Co 

Costa  Rica  Trading  Co 

Crossman  &  Sielcken 

Czamikow,   Rionda  &  Co.. 


Maracaibo.     La  Guayra.     Colombian. 


DeLima,  Cortisoz^ &  Co. 
DeSolo  Broj 


250 


18,412 


Sros.  &  Pardo. 

Echavarria  &  Co.,  R 

Eggers  &  Heinlein 

Graham,  Hinkley  &  Co 

Gontard  &   Co 

Grace.  W.  R.,  &  Co 

Gaston,  Williams  &  Wigmore 

Great  Atlantic  &  Pacific  Tea  Co 

Hard  &  Rand 94,084 

Held,  A 1,980 

Heilbom,  Wolff  &  Co 

Julia  &  Co..  J.  J 

Kanzow  &  Co.,  E.  O 

Knox,  Wm.,  &  Co 500 

Kubi,  Isaac,  Co 

Laurence  Turner  &  Co 

Lionel  Hagenaers  &  Co 

Maitland,  Coppell  &  Co 15.341 

Mann  &  Co.,   H 

Marquardt,  H.,  &  Co 

Meyer  &  Co 6,660 

Mercantile  Bank  of  the  Amers....       3,572 

Muller,  Schall  &  Co 

Mecke  &  Co 17,821 

Nordlinger  &  Co.,  Henry 9,264 

Pablo  Olivet  &  Co 

Ricart  &  Co.,  F 

Rosenthal  &  Sons.  A 

Schaumann  &  Co.,  G 

Schulz  &  Ruckgaber 31,636 

Scholtz  &  Co 2,619 

Sembrada  &  Co.,  T.  S 

Stlva,  Bussenius  &  Co 192 

Speiro  &  Co.,  J 

H.  Schutte,   Bunemann  &  Co 17,820 

Steinwender,   Stoffregen   &  Co 4,127 

Suzarte   &   Whitney 25,054 

Wallen,  Geo.  S.,  &  Co 

Yglesias,   Lobo  &  Co 19,199 

Various    5,147 


Total     404,007 

Arrived   for  transshipment 

Total  arrival  at  New  York 404,007 


1,050 


1,462 
14.968 

***i97 

""so 


10,432 
40 


4.444 


3,002 


2,624 
2,453 

63,178 
100 

63,278 


18,029 

7,680 

79 

*3V,283 
1,827 
1,363 

*  2,67  i 


3,801 
29,878 
65,804 
36,363 
64,757 

3,803 


1,397 

*  V,298 

1,807 

69,199 


330 
20,522 


20,114 
"942 

65,224 

'  8,i25 

920.998 
1,815 

922,813 


Mexican. 
3,000 


6,200 


39,708 

'  '3,235 
250 

'12,6  i  7 


1.000 

'  V,653 
544 

'  4,366 

'  4,663 


19,708 


501 
1.341 


400 
7,293 


7,248 


12,423 

1,374 

22.525 

203.274 
17,242 

220,516 


Central 

American. 

555 

6.039 

1.902 

1.115 


Various 
Kinds. 


8.780 
7,147 


888 
'7469 


1,186 
2,385 


6.344 
3.269 

V.666 


3.083 

*  6,740 
406 

'iV.isi 

10,000 
135 


87,663 
'273 


605 
617 


757 

16,636 

217,325 
102.958 

320,283 


1,047 
'"46 


1,096 


649 


101 


7,392 
382 


3,844 


100 


335 
30.439 

47,393 
19,124 


Receipts  for  9  Years,  compared  with  receipts  for  1916  showing  Differences. 


Total. 

3,555 

6,039 

19,931 

9,845 

6,279 

8,780 

42,430 

1,827 

1,363 

1,138 

2,671 

7,109 

39,708 

2,233 

27,833 

31,630 

65,804 

163,776 

70,006 

3,803 

2,156 

1,197 

1,897 

1,653 

2.491 

4,890 

88.890 

6,740 

4,510 

6,660 

29,517 

37,140 

38,860 

9.765 

1.341 

3,844 

88.063 

7,293 

52,023 

7,063 

1,547 

909 

7,248 

86,046 

4,127 

25,811 

12,423 

23,532 

84,719 

1,856,175 
141,239 


66,517  1,997,414 


KIND 

1907 

X9M 

1909 

1910 

1911 

19U 

19U 

1914 

19U 

Arcraf* 

for 
9Yran 

1910 

DiSircBC*  brtwif  •rmtf  of 
9  jmn  >nd  rtcdpto  far  1910. 

Marmcaibo 

366062 

363987 

383423 

306787 

277613 

368354 

334559 

425612 

452011 

362140 

404007 

41867  bag!  more 

La  Gnayra.. . 

8603» 

28107 

30833 

16874 

17627 

19693 

21244 

44148 

129774 

43815 

63178 

19363     " 

CokMDbian .... 

339925 

404665 

426246 

360371 

412700 

579291 

622501 

689543 

776678 

612434 

920998 

408564     " 

Mexican. 

39083 

125726 

118791 

60672 

64614 

87325 

108175 

153089 

150764 

100915 

203274 

102369     •' 

C  American.. 

78823 

51907 

73636 

22930 

48S14 

40117 

47274 

79633 

176402 

68669 

217326 

148656     "        " 

In  calculating , these  differences,  the  arrivals  for  direct  transhipment  were  first  deducted  from  total  receipts. 


COMPARATIVE  RANOE  OP  PRICES  FOR  10  YEARS. 


La  Coayra.. 
Cdonbian.. 


7»-12 

».M  9f-13i 
kMi6|-12{ 


Mexican 

C  American. 

No.  7  Rio 

No.  4  Santos. 


7WUSSL 


"    61-14 

••      9-131 
"      7-14* 


1906 


8-12 
.  7*-lU 

4»M3| 

4.  7-13i 
7i-13| 


9f-]3| 


9t-l8|| 

8i-I5 

6-6i 


8i-lUT»^>.9|-14iTT.}ato   J2i 
,  7H0f  8Siu  10-141?^-.    13  -17i 
tt!SSlOHH«;a?  13*-18i 


7i-13i| 

8^13 
t4-14 


•16|Tn«ill» 


ASkM.  9-16   w,^    13|-17i 


9-16 

9f-l5i 
8i-16 
8i-13i 


&m  141-181 


%iSr*"14-18i^J2«*; 
llf-15} 


14*-16| 

151-171 

15H"| 

161-181 

!ar^i6j-i8i 


r^l6.l8|! 
16}-18i 
13i-15i 
141-17 


Tr^iai*      lOi-15} 

11H6* 
121-17 

l3H17i 
rr^...      If-'17| 

i4l-nj 


T..in>      8J-12I  Tr-jiiw      84-1     , 

"    loi-m 

121-14 
WM   10i-I4i 


gSi-      9f-14»?Sl 

a:ss  iii-i6jp  - 

W.M   lli-17 


8^13| 
10i-15i 


5^^  12f-17| 


«=;a-i3i-n4%sa-n-i« 


13i-18 
61-91 

9i-14i 


19U 


»•  14J-15I 
fiiff.^  14  -15i 


6|-8* 
8*-10| 


1916 


10i)Tr.)l».       9}-ll| 

^_    101-121 

i'sar  13  -i4i 

rm^    lOi-144 

RSJy.  18»-17 

12SL.-12»-16t 

12i-14| 

*2lS"ll*-16 


,12|-15|KSL-.12f-14| 


7M0J 
8J-11I 
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ARTICLES   OF   INTEREST  FROM  JAVA  IN 
1915 

'TpHE  quantities  of  articles  exported  from  Java, 
•*•  of  special  interest  to  the  trades  covered  by 
The  Spice  Mill,  with  the  amounts  sent  to  the 
chief  purchasing  countries  during  1915,  are  shown 
in  the  following  table: 


to  store  articles  to  protect  them  from  ants  and 
other  vermin  these  containers  are  much  in  de- 
mand if  so  sealed  that  they  may  be  opened  with- 
out destroying  them.  This  is  done  by  competitors 
from  other  countries  and  by  some  American  ex- 
porting firms.  By  lightly  soldering  around  the 
edge  of  the  lid  a  narrow  piece  of  tin  that  can 


TotaL 


Articles. 


Pounds. 

Cinnamon    88,390 

Coca   1,709,266 

Cacao    2,349,600 

CoflFec  72,100,600 

Copra      99,597,740 

Groundnuts    (peanuts) 25,022,800 

Mace     82,709 

Nutmegs    452,595 

Oil: 

Citronclla 383,486 

Coconut      fc5,037,727 

Pepper      11,952,600 

Rice    73,616,400 

Sago   flour 48,400 

Seeds    28,454,800 

Sugar     cl,610,185 

Tapioca  and  manioc  products.  152,006,800 

Tea 97,893,400 

Tea  waste   4,862,000 

aNtunber.  ^Liters   (1    liter 


To  Neth- 
erlands. 


Pounds. 


To  United 
Kingdom. 

Pounds. 


1,509,257 

1,463.000 

67,467,400 

94,130,740 

8,476,600 

73.115 

387.981 

122,567 

54,167,509 

6,100,600 

52,879,200 

24,200 

13,426,600 

cll6 

51,053,200 

43,054,000 

147,400 

=  1.057   quarts). 


193,739 

569,800 

677,600 

3,088,800 

2,160,400 

5,335 

29,610 

132.869 
5852,630 
2,321,000 
7,013,600 

8,*35S'.666 

c240,693 

79,213,200 

29,381,000 

314,600 


To  France. 
Pounds. 


4,400 
79,200 

827,266 


83,708 


11,906,400 

347,666 

r87,116 

8.252,200 


To  Straits 
Settle- 
ments. 
Pounds. 
88,390 

*305*,866 
1,936,000 


11,917,400 

4,259 

35.004 


513,896 

2.092,200 

70.400 

24.200 

2,941,400 

r67,615 

6.201,800 

3,113.000 


To  China 
and  Hong- 
kong. 
Pounds. 


33.000 
'1*54,666 


cShort  tons  (2,000  pounds  average). 


723,800 


C399.964 
4.353,800 
3.104,200 
4,087,600 


The  declared  value  of  some  of  the  articles  in- 
voiced at  the  consular  offices  in  the  Dutch  East 
Indies  for  shipment  to  the  United  States  in  1914 
and  1915  is  shown  in  the  following  statement: 

1915. 

$132,252 
653.786 

89,733 

646,574 

14,402 
237,198 

94,008 
263,718 


Articles. 

BATAVIA 

Cacao     $ 

Coffee    1 

Groundnuts   (peanuts) 

Oil  of  citronella 

Pepper: 

Black     

White    

Sugar    

Tapioca  products: 

Flake 


Flour 
Pearl 
Other 


Tea 

SOURABAYA 

Coconut    oil 

Coffee    

Peanuts  (groundnuts)  . . 

Sugar    

Tapioca     

PADANG 

C]!assia    

Coffee    

Mace    

Nutmegs   

MACASSAR 

Cloves     

Coffee    

Mace 

Nutmegs   


1914. 

54,494 
,068,831 
203,069 

40.042 

353,377 

6,913 

187.458 

91.490 

288,641 

31,853 

2,550 

66,094 


197,284 
100,703 
584,748 
709,476 

95,594 

901,651 

29,980 

11,214 

3,316 
52,473 

7,547 
13,578 


5.458 
134,252 

26,987 

61,032 

5,476 

718,401 

529,527 

143,082 

649,883 

28,840 

26,955 

17,678 
46,657 
24,635 
57,599 


SEALING  TIN  CONTAINERS  FOR  EXPORT 
TO  TROPICS 

[Consul    Benjamin    F.    Chase,    San    Jose,    Costa    Rica, 
Dec.  22.] 

T  N  shipping  to  the  Tropics  the  wise  practice  of 
*  using  tin  containers  for  dried  fruits,  candies, 
crackers,  etc.,  has  been  generally  adopted  by 
American  manufacturers  and  exporters,  but  many 
firms  so  solder  the  cover  that  its  removal  means 
the  practical  destruction  of  the  container.  Be- 
cause of  their  usefulness  as  receptacles  in  which 


be  stripped  off  the  same  security  is  obtained  and 
the  prospective  value  of  the  container  is  pre- 
served. 

HOUSTON     PROTESTS     ON     RATES     ON 
GREEN  COFFEE  AND  SUGAR 

Washington,  Dec.  29. — A  complaint  has  been 
filed  by  the  Chamber  of  Commerce  of  Houston, 
Tex.,  against  the  Morgan's  Louisiana  &  Texas 
R.  R.  &  S.  S.  Co.,  et  ai,  in  which  they  attack  the 
present  rate  of  17  cents  on  sugar,  carloads,  from 
New  Orleans  and  other  producing  points  in 
Louisiana  to  Houston,  while  they  are  at  the  same 
time  maintaining  a  rate  of  12j/^  cents  from  the 
same  producing  points  to  Galveston,  which  city 
is  said  to  be  highly  competitive  with  Houston. 

The  same  complaint  attacks  a  rate  of  1454 
cents  on  green  coffee  ex  shipside  from  New  Or- 
leans, and  of  20yi  cehts  ex  warehouse  to  Hous- 
ton, as  compared  with  a  rate  of  155^  cents  ex 
shipside  and  ex  warehouse  from  New  Orleans 
to  Galveston,  as  not  only  unreasonable  but  in 
violation  of  the  long-and-short-haul  provisions 
of  the  Fourth  Section. 

It  is  the  contention  of  the  complainants  that 
there  are  no  existant  reasons  why  lower  rates 
should  be  maintained  to  Galveston  than  to  Hous- 
ton. They  ask  for  a  cease  and  desist  order,  the 
establishment  of  rates  on  both  sugar  and  green 
coffee  which  shall  not  exceed  the  rates  from  the 
same  points  of  origin  to  Galveston. 


Somethinf  Should  Be  Done 

"Yes,  sir,  it's  awful.  Every  time  I  breathe  a  man 
dies   in    Europe." 

"I  should  say  it  is  awful!  Why  don't  you  try  coffee, 
or  cloves,   or  something?"  PELICAN. 
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SOME  U.  S.  EXPORTS  FROM  SINGAPORE 
AND  PENANG 

AMONG  the  exports  from  Singapore  to  the 
United  States  for  the  three  years  1913,  1914 
and  1915  were  the  following,  according  to  in- 
voices certified  at  the  American  consulate  gen- 
eral: 


Pepper,  black  and  white 215,000 

Pineapples,    preserved    10,000 

Sago    24,000 

Tapioca    69.000 


Articles.  1913. 

Cloves    $     1,000 

Coffee    20.326 

Mace    7.797 

Nutmegs    40,466 

Nuts,  penang 507 

Pepper: 

Black     249.820 

Long    3,207 

White    334,189 

Sago: 

Flour 204,434 

Pearl  1.510 

Tapioca     20,558 

Flake    2,156 

Flour     

Pearl    * 


1914. 

$     1,602 

9,902 

21,306 

43,626 


315,119 

381,275 

137,342 

3,422 

29,213 


1915. 


27,030 
4^,933 


336,361 

525,863 

224,281 

74,390 


2,091 
3,045 


From  Penang 

Articles.  1914. 

Cloves $     9,993 

Mace     17,739 

Nutmeg    9,384 

Pepper : 

Black    128.047 

White   128,841 

Tapioca     266,105 


1915. 
$  20.755 
10,109 
4,615 

301,364 
205,405 
256,935 


EXPORTS  FROM  STRAITS  SETTLEMENTS, 
1914,  1915 

/^F  the  exports  from  the  Straits  Settlements 
^^  in  1914  and  1915,  the  following  are  of  spe- 
cial interest  to  The  Spice  Mill  readers: 


1914. 


5,000 
96,000 
27,000 


126.000 
114,000 

13,000 


Exports  and  Destination. 

TO    UNITED   STATES 

Coffee     $ 

Nuts     

Oil,   coconut 

Pepper,  black  and  white 735,000 

Pineapples,   preserved 126,000 

Sago   114,000 

Tapioca    261,000 

TO  PHILIPPINE   ISLANDS 

Cocoa   aifd    chocolate 

Rice    

TO    UNITED   KINGDOM 

Coffee     

Copra    2,387,000 

NuU,  illipi 202,000 

Oil  cakes  32,000 

Oil,  coconut   256,000 

Pepper,  black  and  white 1,511,000 

Pineapples,    preserved    1,099,000 

Sago     634,000 

Tapioca 503,000 

TO     FRANCE 

Coffee 1.000 

Copra    1,259,000 

Nuts,    illipi 353,000 

Pepper,  black  and  white 38,000 

Pineapples,   preserved    27,000 

Sago   16,000 

Tapioca    88,000 

TO    THE    NETHERLANDS 

Copra   163,000 

Nuts,   illipi    10,000 

Oil    cakes    4,000 

Pepper,  black  and  white 88,000 

Pineapples,    preserved    21,000 

Sago    45,000 

Tapioca    10,000 

TO    ITALY 

Copra   21,000 

Pepper,  black  and  white 49,000 

Pineapples,  preserved    3,000 

Sago   168,000 

TO  GERMAN Y 

Coffee     2,000 

Copra   4,447,000 

Oil  cakes 68,000 


1915. 


$        9,000 

1,297,000 

28,000 

162,000 

261,000 

106,000 
223,000 

68.000 

1,259,000 

515,000 

51,000 

480,000 

1,546,000 

1,484,000 

1,387,000 

962,000 

26,000 

2,863,000 

363,000 

147,000 

15,000 
347,000 

94,000 


8,000 
2,666 


31,000 
168,000 

248,666' 


EXPORTS    OF    INTEREST    FROM    MARTI- 
NIQUE  AND  GUADELOUPE 

A  MONG  exports  from  Martinique  in  recent 
^^  years  were  the  following: 

Articles.                       1913.           1914.  1915. 

Cassia    $        225     $     2,027  $        325 

Cacao     206,110       179,125  238,606 

Cinnamon     811 

Coffee    4,619           9,261  4,413 

Vanilla    14,725           8,440  7,412 

Some  Exports  from  Guadoloupe 

Although  the  Guadeloupe  coffee  crops  of  both 

1914  and  1915  were  good,  thai  of  the  latter  year 
was  the  larger  by  39,600  pounds,  and  brought  bet- 
ter returns  to  the  planters,  as  the  price  was 
$0,008  more  per  pound.  The  arabica  coffee  of 
Guadeloupe  is  considered  by  many  to  be  the  best 
in  the  world,  and  it  is  exported  almost  entirely 
to  France,  where  it  commands  the  highest  prices. 

For  the  first  seven  months  of  1915  the  produc- 
tion of  cocoa  was  barely  that  of  normal  years, 
but  the  prospects  for  the  remainder  of  the  year 
were  good.  The  hurricane  in  August  destroyed 
many  of  the  pods,  and  brought  the  total  quan- 
tity for  the  year  below  the  average.  Good  prices, 
however,  made  up  for  the  lack  of  quantity. 
While  2,081,784  pounds  of  cocoa,  valued  at  $484,- 
373 J  were  exported  during  1914,  only  1,853^896 
pounds  were  exported  during  1915,  but  the  total 
value  was  $485,802.  The  entire  crop  was  ex- 
ported to  France  in  both  years. 

Although  vanilla  furnishes  only  a  small  part 
of  the  exports  of  the  colony,  it  is  the  chief  ar- 
ticle exported  to  the  United  States,  and  there 
was  a  normal  production  in  1915.  The  average 
price  obtained  for  this  product  in  1915  was  six 
cents  higher  per  pound  than  in  the  year  before. 
The  bulk  of  the  vanilla  and  vanillin  crop  for 

1915  was  not  shipped  to  the  United  States  im- 
til  after  Jan.  1,  1916,  and  a  larger  proportion 
than  usual  of  vanillin,  which  is  not  as  valuable 
as  vanilla,  was  shipped  during  1915. 

The  following  table  shows  the  quantities  and 
values  of  some  exports  invoiced  for  the  United 
States  during  1914  and  1915: 

1914 ,         , 1915 V 

Articles.              Pounds.    Values.  Pounds.    Value*. 

Bay  leaves    $22,807     $      799  $13,367     $      466 

Bay   oil    2,236         3,332  1.464         1,949 

Coffee     5,937         1,113  3.523            617 

Vanilla    and   vanillin..  23,963       43,157  23,476       34,276 

In  the  last  few  years  the  leaves  have  been 
stripped  from  the  bay  trees  faster  than  they 
could  grow,  and  consequently  the  quantities  of 
bay  leaves  and  bay  oil  for  exiportation  are  dimin- 
ishing yearly. 
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NEW  PLANT  OF  CHARLES  HEWITT  &  SONS  CO.,  DES  MOINES,  IOWA 


IN  The  Spice  Mill  for  December  brief  refer- 
ence -was  made  to  the  removal  of  Charles 
Hewitt  &  Sons  Co.,  Des  Moines,  la.,  to  their  new 
building  at  118-24  4th  St.,  that  city.  We  now 
present  a  picture  of  what  has  been  pronounced 
"the  last  word  in  the  construction  of  a  wholesale 
grocery  plant"  and  will  enumerate  some  of  its 
salient  features. 

For  eij^ht  years  the  company  had  occupied  a 
seven-floor  (including  basement)  building.  This 
year  the  entire  structure  has  been  rebuilt  and  in- 
creased in  size  by  the  addition  of  a  nine-story 
structure  to  the  west.  The  old  section  covers 
66  X  132  feet;  the  new  section,  66  x  68  feet;  mak- 
ing the  total  square-fo6t  area  approximately  102,- 
000.  No  expense  has  been  spared  to  make  the 
building  strictly  modern.  It  is  equipped  with  all 
up-to-date  conveniences  and  equipment,  among 
which  are  the  auto  call  signaling  system  (a  bell 
system  by  which  any  employe  or  official  may  be 
signalled  from  any  place  in  the  building  at  any 
time),  a  pneumatic  tube  transmission  system, 
overhead  carriers,  passenger  elevators,  a  lowera- 
tor  (a  gravity  conveyor  carrying  goods  from 
floor  to  floor),  Otis  spiral  chutes,  electric  freight 
elevators,  cold  storage  system,  dictograph  inter- 
conversing  system,  etc. 

With  the  possession  of  their  new  building  the 
company  have  engaged  in  the  manufacturing  in- 


dustry. The  three  top  floors  of  the  new  section 
are  given  over  to  the  manufacturing  end,  and 
some  of  the  products  are  roasted  coffee,  ground 
spices,  flavoring  extracts,  peanut  butter  and  other 
peanut  products,  baking  powder,  pancake  flour, 
gelatine  preparations,  jelly  powders,  prepared 
mustard,  ice  cream  powders,  breakfast  foods,  am- 
monia, bluing,  powdered  sugar  and  syrups;  also 
packed  under  the  Hewitt  brands,  teas,  rolled 
oats,  rice,  tapioca,  sago,  barley,  popcorn,  farina, 
cornmeal,  flours,  cocoa,  vinegar,  mustard,  etc. 

The  basement  will  contain  the  cold  storage 
plant,  heating  plant,  a  refuse  burner  which  oper- 
ates in  connection  with  a  steel  refuse  chute  by 
which  refuse  is  sent  from  the  upper  floors  into 
the  incinerator,  and  a  fish  room  (in  connection 
with  the  cold  storage  plant).  In  order  to  secure 
more  space  on  the  first  floor  for  the  storage  of 
heavy  staples,  the  offices  of  the  company  have 
been  moved  to  the  sixth  floor  of  the  old  building, 
served  by  the  passenger  elevator.  In  addition  to 
storage  on  the  first  floor  there  is  a  recreation 
room  for  the  warehouse  employes,  the  country 
and  city  shipping  departments,  superintendent's 
office,  waiting  room  for  customers,  and  quarters 
for  the  motor  trucks. 

The  second  floor  is  devoted,  in  addition  to 
storage,  to  the  packing  department,  cigar,  candy 
and  notion  rooms.     A  very  interesting  floor  of 
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the  new  Hewitt  wholesale  grocery  build- 
ing is  the  sixth,  where  are  the  general  of- 
fices, sales  and  display  rooms.  It  is  finished 
in  quarter-sawed  oak  with  beamed  ceiling. 
Twenty  beautiful  display  cases  mark  off 
the  aisles  in  this  section,  and  in  them  are 
exhibited  samples  of  stock.  Mirrored  pil- 
lars furnish  the  background  for  displays  of 
canned  goods,  and  saw-tooth  skylights  fur- 
nish light  by  day  and  inverted  electric  fix- 
tures by  night.  The  sixth,  seventh  and 
eighth  floors  of  the  new  building  are  given 
over  to  "Iowa's  Pure  Food  Factory."  The 
coffee  roasting  and  packing  plant  occupies 
part  of  all  three  floors. 

The  entire  structure  is  protected  from  fire  by 
an  extensive  sprinkler  system.  On  each  floor 
are  drinking  fountains  and  other  conveniences 
that  mark  the  modern  factory.  The  entire  build- 
ing is  of  fireproof  construction,  following  all  the 
recommendations  of  the  Iowa  fire  rating  bureau. 
The  sanitation  is  perfect  and  every  modern  con- 
venience is  secured  for  both  customers  and  em- 
ployes. Sanitary  wash-rooms  and  lockers  are 
provided,  with  toilet  facilities  on  each  floor. 
Every  known  device  to  save  time,  labor  and  ex- 
pense, and  to  promote  efficiency,  service  and  the 
economical  handling  of  a  wholesale  grocery  busi- 
ness has  been  installed. 

The  officers  of  the  company  are:  Charles 
Hewitt,  president  and  treasurer;  A.  L.  Hewitt, 
vice-president,  and  Edwin  Hewitt,  secretary  and 
general  manager.  This  pioneer  firm  were 
founded  in  1871  by  Charles  and  Edwin  Hewitt, 
brothers,  operating  as  Hewitt  Brothers,  the  lat- 
ter partner,  Edwin  Hewitt,  retiring  in  1880,  at 
which  time  Charles  Hewitt  took  over  the  entire 
business.  In  1903  Charles  Hewitt  retired  from 
active  management,  and  his  son,  Harry  L.  Hew- 
itt, assumed  charge.  In  1908  the  business  was 
incorporated,  Charles  Hewitt  taking  into  part- 
nership his  two  sons,  Harry  L.  Hewitt  and  Ed- 
win Hewitt.  The  former  continued  in  the  man- 
agement of  the  business  with  great  success  until 
his  untimely,  accidental  death  in  the  Spring  of 
1908,  when  Edwin  Hewitt  succeeded  to  the  man- 
agement.   

EXPORTS    OF    SPECIAL    INTEREST   FROM 
JAMAICA 

THE  quantity  and  value  of  some  of  the  prin- 
cipal articles  exported  from  Jamaica  in  1914 
and  1915  were: 


Articles.  Quantity. 

Cacao    hundredweight..  72,299 

Cocoanuts pounds..  29,124,100 

CoflFce     hundredweight..  79,747 

Copra   pounds. .  183,530 

Ginger    hundreaweight. .  19,265 

Oils,   essential 

Pimento hundredweight. .  86,310 


THE   GROCERY   STORE   AS  A   FASHIONABLE   DWELLING- 
HOUSE.     AN  INCONSPICUOUS   SIGN  IS  ALL  THAT 
DENOTES  ITS  CHARACTER. 

ARTISTIC  GROCERY  STORE  IN   RESIDEN- 
TIAL DISTRICT 

[From  December  Popular  Science  Monthly  to  whom  Th* 

Spice  Mill  is  indebted  for  the  cut.] 
"Q  ESIDENTS  of  an  exclusive  suburban  dis- 
-■^  trict  in  Portiand,  Ore.,  objected  strenuously 
when  a  grocer  announced  that  he  was  going  to 
biiild  and  conduct  an  establishment  in  their  lo- 
cality. Citizens  even  went  so  far  as  to  invoke 
the  law  in  their  befialf,  but  they  were  overruled. 

Now  the  building  is  finished  and  open  for 
business,  and  those  who  were  most  opposed  to 
it  can  but  admit  that  so  far  as  exterior  appear- 
ances go,  it  gives  no  cause  for  complaint.  An 
inconspicuous  sign  is  all  that  indicates  the  nature 
of  the  building. 

It  is  a  one-story  colonial  style  stucco  structure, 
set  back  thirty  feet  from  the  sidewalk.  Broad 
cement  walks  lead  from  the  sidewalk  to  the 
front  veranda  of  the  store. 

The  windows  are  artistically  curtamed.  Inside, 
groceries  are  displayed  on  shelves  built  like  stairs, 
but  there  is  a  large  fireplace  to  preserve  the 
home-like  effect. 

No  goods  are  delivered  through  the  front  door. 
A  concrete  walk  also  leads  from  the  rear  door 
to  the  sidewalk,  so  that  the  impression  of  a  resi- 
dence is  maintained. 

The  following  shows  the  values  of  some  of 
the  chief  articles  of  Jamaican  produce  sent  from 
the  entire  island  to  the  United  States  and  the 
United  Kingdom  last  year: 

To  United  .     To  United 

Articles.                            States.  Kingdom. 

Cacao    $468,180  $440,963 

Cocoanuts    381,261  59,630 

Coffee   236,258  243.203 

Pimento    105,323  145.703 

1914 ,  r : 1915 , 

Value.  Quantity.  Value. 

$744,589  68,487  $994,398 

598,818  27.329,650  498,749 

808,520  63.624  628,880 

8,063  1,222,817  55,379 

147,878  11,530  125.767 

79,703                              66,224 

215.265  104,008  267,841 
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IN  THE  EYE  OF  THE  TRADE 


FREDERICK  F.  FISCHER 

[For  portrait  see  page  149] 

ONE  of  the  most  interesting  reports,  pessimis- 
tic withal,  presented  at  the  National  Coffee 
Roasters*  Association  convention,  at  Atlantic 
City,  N.  J.,  last  November  was  that  of  Frederick 
F.  Fischer,  president  of  the  Washington  branch. 
It  brought  Mr.  Fischer's  personality  prominently 
before  the  trade,  though  he  was  not  present  at 
the  convention,  the  report  being  read  by  Mr. 
Bain,  of  San  Francisco. 

The  interesting  career  of  Frederick  F.  Fischer 
is  identified  with  the  development  of  the  com- 
mercial and  industrial  life  of  the  Northwest. 
His  early  education  was  received  in  Chicago, 
where  he  was  born  and  brought  up  until  the  year 
1886,  at  which  time,  after  having  spent  two  years 
in  the  office  of  Reid,  Murdoch  &  Fischer,  whole- 
sale grocers  of  Chicago,  it  was  decided  that  he 
should  receive  more  education,  and  accordingly 
he  entered  the  Massachusetts  Institute  of  Tech- 
nology at  Boston,  Mass.,  where  he  spent  a  year's 
time.  *  After  this,  however,  having  been  pos- 
sessed since  early  boyhood  of  a  strong  yearning 
for  a  life  on  the  rolling  deep,  he  was  allowed  to 
ship  in  a  little  Boston  bark  for  the  Australian 
colonies,  and  in  the  course  of  his  sea  experience 
he  spent  several  years  in  similar  voyages  in  the 
good  old  American  sailing  ships,  eventually  land- 
ing on  the  Pacific  Coast. 

At  that  time  Alaska  was  just  beginning  to 
create  interest  in  the  United  States,  and  again 
the  call  of  the  sea,  together  with  an  inclination 
for  mercantile  pursuits,  impelled  Mr.  Fischer  to 
seek  employment  with  an  Alaskan  concern  run- 
ning a  trading  vessel  between  the  coast  of  Alaska 
and  Seattle,  in  which  employ  he  remained  for 
some  little  time,  finally  giving  up  this  adven- 
turous calling  for  the  more  prosaic  occupation 
of  a  wholesale  grocer  by  entering  the  employ  of 
Fischer  &  Macdonald,  the  predecessors  of  the 
present  firm  of  Fischer  Bros.,  about  the  year 
1892.  Shortly  after  this  Mr.  Fischer's  brother's 
partner,  James  R.  Macdonald,  died  suddenly  in 
the  early  Winter  of  1893,  and  this  made  it  neces- 
sary for  the  subject  of  this  sketch  to  take  a  still 
greater  interest  in  the  business  affairs,  which 
finally  brought  about  his  entering  the  firm  of 
Fischer  Bros.,  which  succeeded  to  the  business 
formerly  carried  on  by  Fischer  &  Macdonald. 

At  that  time  the  firm,  realizing  the  needs  of  a 
modem  wholesale  grocery  house,  decided  to  es- 
tablish a  manufacturing  and  coffee  roasting  de- 
partment in  connection  with  their  business  and 
have  faithfully  worked  along  these  lines  ever 
since.  About  four  years  ago  they  moved  into 
new   quarters,   occupying  some   120,000   feet   of 


space,  and  installed  in  the  new  quarters  a 
thoroughly  up-to-date  Burns  coffee  .roasting 
plant.  Quality  has  ever  been  the  maxim 
of  the  firm  in  their  dealings,  and  it  has  therefore 
always  been  their  policy  to  educate  the  trade  to 
use  the  better  grades  of  coffee.  Fifteen  to  20 
years  ago  the  coffee  trade  of  the  Puget  Sound 
territory  was  very  closely  competed  for  by  coffee 
firms  from  all  parts  of  the  East,  as  well  as  San 
Francisco,  and  it  took  diligent,  unfailing  effort 
to  gradually  swing  around  the  buying  of  the  re- 
tailer to  home  roasters. 


RE-APPOINTED    TEA   BOARD   TO   SELECT 
STANDARDS  FOR  1917 

Washington,  D.  C,  Jan.  11.— The  Secretary 
of  the  Treasury  has  re-appointed  the  following 
men  on  the  United  States  Board  of  Tea  Experts 
for  the  coming  season. 

J.  J.  McNamara,  Brooklyn,  N.  Y. ;  H.  G.  Wood- 
worth,  Boston,  Mass.;  Arthur  T.  Hellyer,  Chi- 
cago, 111. ;  C.  E.  Wyman,  St.  Paul,  Minn. ;  E.  R. 
Rogers,  Tacoma,  Wash.;  George  W.  Caswell, 
San  Francisco,  Cal.,  and  George  F.  Mitchell, 
Charleston,  S.  C.  (Supervising  Tea  Examiner, 
Treasury  Department). 

It  will  be  noticed,  from  the  location  of  the  dif- 
ferent members  of  the  Board,  that  there  are  two 
representatives  from  the  West,  two  from  the 
Central  United  States,  two  from  the  East,  and 
the  seventh,  the  direct  representative  of  the  Gov- 
ernment, from  the  South.  As  the  Board  are  now 
constituted,  there  are  three  members  from  the 
importing  trade,  three  from  the  jobbing  and 
wholesale  trade,  and  a  direct  representative  of 
the  Government. 

The  first  meeting  will  be  held  Jan.  29,  1917,  at 
10.00  A.  M.,  at  the  United  States  Appraiser's 
Stores,  641  Washington  St.,  New  York,  at  which 
time  the  tea  standards  which  go  into  effect  on 
May  1,1917,  by  which  the  purity,  quality  and  fit- 
ness for  consumption  of  all  teas  entering  the 
United  States  are  measured,  will  be  selected  and 
recommended  to  the  Secretary  of  the  Treasury 
for  approval. 


SHIPMENT  OF  YEAST  TO  NETHERLANDS 

[Cablegram  from  American  Consul-General,  Lon- 
don, Jan.  13] 
'TpHE  restriction  on  the  importation  of  yeast 
•■•  into  the  Netherlands  has  been  canceled  and 
consideration  will  be  given  to  applications  for 
export  licenses. 


"We    certainly    would    not    want   to    do    without    The 
Spice  Mill  even  if  it  were  twice  your  new  price/* 
Earl  Cowan  Company, 
Los  Angeles,  Cal.,  Jan.  26,  1917.  Earl  Cowan. 

"It  is  always  a  pleasure  to  send  a  check  for  The  Spick 
Mill." 
Peoria,  111.,  Dec.  21,  1916.  A.  E.  Hblmerich. 
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NEW  DEVICE  FOR  INSPECTING  GROCERIES,  SUPPLIES,  ETC. 

InTented  by  H.  M.  Foster,  former  Secretary  to  the  Commissioner  of  Health  of  the 

City  of  New  York,  Recently  Appointed  Secretary  of  New  York  State 

Wholesale  Grocers'  Association. 


CAVEAT  Emptor  is  a  moribund  basis  of  bar- 
ter. The  buyer  will  no  longer  beware — he 
will  be  wary.  The  tendency  in  modern  business 
is  to  know  more  and  more  accurately  what  is 
bought  and  sold.  The  buyer  makes  the  terms 
of  the  contract  as  stringent  as  the  seller  will  ac- 
cept and  he  insures  quality  by  making  specifica- 
tions as  exact  as  he  can.  The  proportion  between 
cost  and  result  is  the  final  test.  Although  the 
result  cannot  be  known  beforehand,  it  must  be 
estimated  within  reasonable  limits  and  the  pro- 
priety of  the  cost  must  be  judged  by  that  esti- 
mate. Quantity  and  quality  determine  unit  price 
and  consequently  make  the  cost.  The  quantity 
is  computed  according  to  past  performances  of 
periodic  consumption  so  as  to  know  for  the  fu- 
ture the  right  quantity  for  a  certain  purpose  for 
a  given  time.  The  question  of  quality  is  an- 
swered by  the  purpose  for  which  the  article  is 
intended,  or  rather  a  restricted  refinement  of  that 
purpose.  A  certain  quality  must  be  right  for  one 
purpose  and  wrong  for  another. 

To  get  the  right  quality  it  is  necessary  to  know 
i)eforehand  what  is  required  and  to  know  after- 
ward that  it  has  been  received.  This  knowledge 
depends,  in  turn,  on  proper  inspection,  and  it  is 
the  purpose  of  the  machine  herewith  described 
to  afford  a  more  thorough  inspection  of  supplies 
and  to  reduce  the  time  and  labor  formerly  con- 
sumed in  such  work. 

The  kinds  of  supplies  which  can  be  inspected 
by  use  of  this  machine  may  conveniently  be 
enumerated  under  five  classifications,  as  follows: 

Food 

Cereals 

Coffee 

Flour 

Fruits 

Meals 

Vegetables 

Forage 
Barley 
Bran 

In  fact,  anything  can  be  so  inspected  which 
is  delivered  in  a  suitable  container  (such  as  a 
bag,  sack,  barrel,  keg  or  box)  which  is  not  too 
delicate  to  stand  the  more  or  less  rough  usage  of 
being  dumped,  and  which  must  be  spread  out  to 
be  properly  seen. 


Corn 

Hardware 

Meals 

Bolts 

Oats 

Nails 

Vegetables 

Nuts 

Screws 

Construction 

Washers 

Cement 

Gravel 

Horticulture 

Sand 

Bulbs 

Stone 

Seeds 

Take  potatoes  as  an  example.  The  present 
manner  of  inspecting  potatoes  is  crude  in 
method,  inadequate  in  extent  and  wasteful  of 
time  and  labor.  It  frequently  happens  that  po- 
tatoes which  have  been  accepted  as  satisfactory 
by  an  inspector,  when  they  are  delivered  in  the 
kitchen  to  be  cooked  are  found  to  be  decidedly 
unsatisfactory.  The  reason  is  that  the  inspector 
did  not  have  an  opportunity  to  see  all  the  po- 
tatoes. If  they  were  loose  in  a  freight  car,  he 
saw  merely  a  large  pile,  and  could  actually  in- 
spect only  those  on  the  surface.  If  they  were 
in  bags  or  barrels,  he  emptied  only  a  few  of 
these,  or  perhaps  he  simply  opened  them  and  saw 
only  the  tops. 

Suppose  a  truck  load  of  100  bags  of  potatoes 
is  delivered.  The  truck  driver  throws  off  one 
bag  from  the  tail  of  the  truck,  stands  it  up  on 
its  bottom  end  and  cuts  the  string  sewed  in  the 
top  end  and  pulls  it  out  Then  topples  the  bag 
over  flat  on  the  floor  and  a  few  potatoes  from 
the  top  spill  out.  The  floor  on  which  they  are 
spilled  is  not  always  clean  enough  for  such  use. 
Next,  the  laborer  has  to  take  hold  of  the  bottom 
of  the  bag  and  pull  it  up  until  the  bag  is  entirely 
emptied  of  its  contents.  A  bag  of  potatoes 
weighs  from  175  to  200  pounds,  so  that  this  is 
heavy  work.  The  operation  is  repeated  two  or 
three  times  for  two  or  three  more  bags  to  be 
emptied.  If  the  inspector,  is  in  doubt,  another 
and  another  bag  must  be  emptied  until  he  has 
reached  his  decision.  Please  observe  that  all 
these  bags  are  taken  from  the  tail  end  of  the 
truck.  When  75  or  100  bags  of  potatoes  are 
loaded  on  a  truck,  they  are  packed  together  so 
tight  that  it  is  practically  impossible  to  pull  out 
the  bag  in  the  center,  or  even  bags  in  random 
places  throughout  the  load.  The  knowledge  on 
the  part  of  the  seller  that,  for  the  purpose  of 
inspection,  the  bags  must  be  taken  from  the 
tail  end  of  the  truck,  offers  to  unscrupulous 
dealers  the  opportunity  to  place  there  potatoes 
of  good  quality  and  to  conceal  those  of  inferior 
quality  elsewhere.  Because  of  this  condition  it 
frequently  happens  that  fruits  and  vegetables  arc 
formally  accepted  by  an  inspector,  as  of  satisfac- 
tory quality  on  the  basis  of  such  inspection,  and 
later,  on  being  used,  a  large  portion  of  the  re- 
mainder,  which,   on   account   of   the   conditions 
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Fig.  1.    The  bag  it  placed  on  the  dumper  and  the  string  it  cut. 


Fig.  2.  The  dumper  it  turned  oyer  and  the  contentt  of  the  bag  tpilled  out  in  the  tray. 


described,  has  not  been   seen  by  the  inspector, 
is  found  to  be  of  decidedly  inferior  quality. 

At  the  average  store  or  warehouse,  there  is 
neither  time  nor  space,  nor  are  adequate  facili- 
ties provided  for  any  better  means  of  inspection 


than  those  described  above.  By  the  machine 
illustrated  herewith  it  is  intended  to  reduce  the 
time  and  labor  involved,  and  to  afford  means 
for  a  thorough  inspection  of  all,  or  at  least  a 
larger  portion  than  at  present,  of  a  delivery  of 
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Fig.  3.    The  Potatoes  (or  other  contents)  are  spread  out  in  the  tray  and  inspected. 


Fig.  4    The  holding  pin  is  drawn  out,  the  tray  descends  and  the  Potatoes  (or  other 
contents)  slide  down  the  incline  in4o  the  spout. 


such  supplies.  The  machine  is  mounted  on 
swivel  wheels  to  allow  it  to  be  pushed  about 
easily  and  in  all  directions. 

In  the  case  taken  as  an  example,  that  of  a 
delivery  of   a  truck  load  of  potatoes,  the  ma- 


chine is  wheeled  up  to  the  end  of  the  truck  and 
a  bag  of  potatoes  is  easily  shoved  on  the  dumper. 
This  dumper  is  hung  on  a  shaft  about  which  it 
revolves  through  the  proper  arc  and  its  floor  is 
braced  by  side  straps  and  brackets  riveted  to  the 
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bottom.  The  upright  portion  is  intended  to  hold 
the  bag  in  a  position  so  that  its  contents  will 
easily  flow  out.  Ordinarily,  when  a  bag  is  emp- 
tied, its  upper  part,  as  soon  as  a  small  portion 
of  the  contents  has  been  discharged,  flaps  over 
on  itself  and  prevents  the  remainder  of  the  con- 
tents from  emptying  easily.  By  holding  the  bag 
in  position  by  means  of  the  upright  portion  of 
the  dumper  and  the  straps  on  both  sides,  this 
clogging  is  obviated.  As  soon  as  the  bag  is 
placed  in  position  on  the  dumper,  the  string  of 
the  bag  is  cut,  and  by  a  slight  push  it  is  tipped 
over  and  its  contents  spread  out  over  the  floor 


ting  into  the  upper,  with  holes  in  each  through 
which  pins  may  be  inserted.  The  intention  of 
this  arrangement  is  to  allow  the  height  of  the 
dumper  from  the  floor  to  be  adjusted  so  that  the 
dumper  may  meet  flush  with  the  floor  of  a  truck 
or  freight  car.  The  object  of  this  arrangement 
is  to  avoid  the  labor  of  lifting  the  bag.  The 
side  platforms  or  steps  on  which  the  inspector 
stands  are  supported  by  hinged  brackets.  When 
the  machine  is  not  in  use,  these  trays  are  folded 
up  out  of  the  way  and  thus  take  up  less  room. 
The  receiving  tray  is  balanced  on  its  shaft  as  an 
axis,  somewhat  anterior  to  the  center  of  gravity 


Fig.  5.  The  gate  of  the  spout  it  drawn  out  and  the  Potatoes  (or  other  contents) 

run  out  and  fill  the  bag. 


of  the  tray.  The  inspector  stands  upon  the 
folding  step  on  the  side  and  sees  the  entire  con- 
tents of  the  bag  spread  out  before  him.  On 
reaching  his  decision  as  to  quality,  he  pulls  out 
a  pin,  which  allows  the  tray  to  descend  for- 
wardly  to  the  position  shown  in  the  illustration, 
and  the  potatoes  slide  down  the  incline  to  the 
mouth  of  the  spout.  From  there,  when  the  clos- 
ing gate  is  lifted,  the  potatoes  run  out  of  the 
spout  and  fall  into  the  original  bag.  The  bag 
is  held  open  and  hung  from  the  spout  by  hooks 
around  its  perimeter.  The  hood  is  intended  to 
prevent  the  potatoes  from  spilling  out  or  bounc- 
ing over  the  top  when  the  tray  is  tilted.  The 
interior  sides  of  the  tray  converge  from  the 
receiving  end  to  the  delivery  end,  so  as  to  guide 
the  potatoes  into  the  spout. 

The  uprights  which  support  the  dumper  may 
be  made  in  two  sections,  the  lower  sections  fit- 


and  properly  counterweighted  at  its  forward  end 
to  allow  the  forward  end  to  descend  immediately 
when  the  holding  pin  is  taken  out.  The  object 
of  this  arrangement  is  to  obviate  the  labor  of 
pulling  down  the  tray  when  it  is  loaded  with 
supplies.  While  the  supplies  are  being  inspected, 
the  bag  from  which  they  have  just  been  emptied 
may  be  tossed  to  the  forward  end  and  fastened 
to  the  hooks  around  the  mouth  of  the  spout. 
The  object  of  this  arrangement  is  to  obviate  the 
necessity  of  having  extra  bags  on  hand.  The 
floor  of  the  tray  is  built  of  slats,  each  one 
tapered  and  rounded  to  facilitate  sliding  and 
these  slats  allow  the  dirt  to  fall  between  them. 
Also,  these  slats  can  be  fixed  at  varying  distances 
apart  so  as  to  act  as  a  sorting  device  for  size. 
Undersized  fruits  and  vegetables  drop  through 
and  are  discarded. 

By  means  of  an.  extra  tray  made  to  fit  into  the 
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permanent  one  and  having  a  solid  floor — ^that  is, 
without  slats — ^grains  can  also  be  inspected,  such 
as  oats,  corn  and  even  flour.  Thus  the  entire 
contents  of  a  bag  can  be  inspected  instead  of 
simply  a  handful. 

The  process  of  inspecting  supplies  by  use  of 
this  machine  may  be  better  explained  by  the  illus- 
trations on  preceding  pages  than  by  words.  The 
first  picture  shows  the  bag  of  potatoes  on  the 
dumper,  with  the  truckman  untying  the  bag;  the 
second  shows  the  potatoes  spread  out  for  in- 
spection, and  the  third  shows  the  potatoes  back 
in  the  original  bag. 

From  the  foregoing  description  and  illustra- 
tions it  should  be  obvious  that  the  time  and  labor 
consumed  in  the  present  method  of  inspecting 
fruits  and  vegetables  will,  by  this  machine,  be 
reduced  to  a  minimum.  Furthermore,  a  far 
fuller  knowledge  of  a  delivery  will  be  obtained. 
Instead  of  taking  only  a  few  bags  from  the  tail 
end  of  a  truck  and  depending  on  those  for  a 
knowledge  of  the  whole  delivery,  all  the  bags 
may  be  inspected,  or  a  far  greater  number  may 
be  thoroughly  inspected  in  equal  time.  The  first, 
eleventh  and  twenty-first  and  so  on  may  be 
taken;  or  the  first,  sixth,  eleventh,  and  so  on. 

The  practice  of  putting  supplies  of  good  quality 
where  it  is'  known  they  will  be  inspected  and 
concealing  those  of  inferior  quality  will  easily 
be  detected.  '.'Topping"  will  just  as  easily  be 
discovered.  "Topping"  is  a  trade  term  for  the 
practice  of  putting  supplies  of  good  quality  on 
the  top  and  concealing  those  of  inferior  quality 
beneath.  Another  trick  of  the  trade  is  to  put  a 
stovepipe  in  the  middle  of  a  barrel  and  pack  the 
fruit  or  vegetables  in  so  tight  around  it  that  they 
will  retain  their  position  when  the  pipe  is  drawn 
out  and  empty  space  left  in  the  middle  and  then 
boards  are  placed  across  either  end  just  far 
enough  in  from  the  top  and  bottom  to  allow 
a  few  layers  to  be  packed  there  to  conceal  the 
hollow.     This    fraud   will   easily  be   revealed. 

This  invention  was  developed  as  a  result  of 
years  of  experience  with  the  lax  methods  at  pres- 
ent in  use.  It  was  made  by  the  writer  when 
he  was  an  inspector  of  repairs  and  supplies  in 
the  employ  of  the  government  of  the  city  of  New 
York.  By  law  an  employee  of  the  city  is  pre- 
vented from  profiting  directly  or  indirectly  by 
the  sale  of  an  article  to  the  city  government,  and 
the  inventor  gave  permission  to  the  city  to  con- 
struct as  many  of  these  machines  as  would  be 
needed  for  its  own  use.  This  permission  has 
been  accepted  by  the  Board  of  Estimate  and 
Apportionment  on  behalf  of  the  city,  and  the 
machine  has  been  constructed  and  is  now  being 
used  in  the  institutional  departments  which  buy 
such  supplies.     It  is  in  successful  operation  in 


the  Department  of  Public  Charities  and  in  Belle- 
vue  and  Allied  Hospitals.  The  departments  of 
health  and  correction  have  begun  to  make  ma- 
chines for  their  use  and  the  department  of  street 
cleaning  is  considering  making  a  large  number 
for  inspecting  oats  at  its  many  and  widely  scat- 
tered stables.  The  machine  has  also  been  favor- 
ably commented  on  by  the  United  States  De- 
partment of  Agriculture,  by  the  navy  and  by 
many  large  manufacturers. 


USE  OF  TEA  IN  WAR  TIME 

\Sce  pictures  on  opposite  page] 
'TpWO  interesting  pictures  of  preparing  tea  for 
•■•  the  soldiers  in  the  war  are  given  on  opposite 
page.  The  upper  shows  the  blending  and  pack- 
ing of  tea  for  the  British  armies  overseas  and  at 
home,  under  the  supervision  of  the  Port  of  Lon- 
don authorities,  in  the  warehouses  in  Commer- 
cial Road.  India  and  Ceylon  teas  are  used.  This 
official  British  photograph  shows  workmen  blend- 
ing a  mound  of  28,000  pounds  of  different  teas. 
The  work  is  done  with  shovels. 

The  lower  picture  shows  workmen  in  Com- 
mercial Road,  London,  England,  blending  and 
packing  tea  for  the  use  of  soldiers  at  home  and 
fighting  abroad.  The  various  operations  are 
supervised  by  the  Port  of  London  authorities. 
India  and  Ceylon  teas  are  used.  The  workmen 
are  weighing  out  the  tea. 


SPICE 

[Compiled 


ARRIVALS,  NEW  YORK,  1916 

and  Furnished  to  The  Spice  Mill  by 
James  W.  Phype  &  Co.,  123  Front  St., 
New  York] 


January   .. 
February 
March    . . . 
April    . . . . 

May    

June    

July    

August  . . 
September 
October  . 
November 
December 

Totals    . 


Singa- 

pore 

Other 

Black 

Black 

Pepper 

Pepper 

Nutm 

Tons 

Tons 

Cases 

1,450 

11,077 

423 

2,847 

3,672 

368 

3,175 

6,639 

1,376 

762 

29,405 

1,048 

2,477 

24,926 

650 

161 

38,763 

3,724 

1.820 

4,845 

1,485 

1,396 

891 

1,989 

1,875 

1,752 

1,256 

8.646 

295 

.... 

2,413 

1,001 

448 

1,400 
134,552 

630 

17,781 

12,752 

Bags 

49 

726 

1,581 

880 

169 

1,340 

1.147 

1,130 

854 

1,005 

179 

607 


Note. — This  does  not  include  arrivals  at  Pacific 
Coast.  

J.  L.  Hopkins  &  Co.,  importing  drug  ,  mer- 
chants, 100  William  St.,  New  York,  are  distribut- 
ing among  their  friends  and  customers  a  metal 
globe  calendar — an  artistic  design  with  their 
trade-mark:  "The  Earth  Contributes  and  J.  L. 
Hopkins  &  Co.  Distribute  Crude  Drugs." 
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USE  OF  TEA  IN  WAR:    Upper— Blending  28,000  lbs.  Tea  for  British  armies  overseas. 
Lower — Blending  and  weighing  Tea  for  British  soldiers  fighting  abroad. 

\Pkotogrraphs  by  Underwood  6j*  Underwood^  N.  K]  See  opposite  page 
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TWO  DECISIONS  INVOLVING  CONTRACTS 

PLEDGING  SALESMEN  NOT  TO  SO- 

LICIT  OLD  CUSTpMERS 

[Copyright,  1917,  by  Elton  J.  Bulkley] 

WITHIN  the  last  few  weeks  two  courts,  one 
in  Pennsylvania  and  the  other  in  Wiscon- 
sin, have  handed  down  important  decisions  af- 
fecting the  right  of  an  employer  to  tie  up  a 
salesman  or  solicitor  so  that  he  cannot  solicit 
the  firm's  customers  for  a  while  after  he  leaves  , 
its  employ.  A  very  large  number  of  business 
concerns  attempt  to  do  this,  for  the  obvious  rea- 
son that  they  don't  want  to  give  a  salesman  a 
list  of  their  customers  and  have  him  peddle  it  to 
some  competitor,  with  all  the  private  information 
that  goes  with  it.  If  an  employer  could  not  tie 
up  his  salesmen,  he  would  be  at  their  mercy  to 
a  very  large  degree,  because  it  is  the  salesman, 
not  the  employer,  who  comes  in  contact  with  the 
trade,  and  a  good  force  of  active  salesmen,  if 
they  could  not  be  restricted,  could  take  practically 
all  the  trade  that  the  employer  had.  So  thou- 
sands of  employers  make  their  salesmen  and  so- 
licitors sign  contracts  agreeing  not  to  solicit  their 
old  customers  for  various  periods  after  leaving 
the  firm's  employ.  As  I  have  before  explained, 
the  plan  is  perfectly  legal,  and  will  be  upheld  by 
almost  any  court — if  done  properly.  If  not  done 
properly  it  will  be  promptly  thrown  out  of  court 

The  two  cases  I  refer  to  were  both  brought 
under  such  a  contract  as  this,  and  both  involved 
the  solicitor's  contract  of  the  Jewel  Tea  Co., 
a  tea  concern  doing  business  in  many  States. 
Both  were  applications  for  an'* injunction  against 
former  salesmen  and  both  were  lost.  The  cases 
show  how  loath  the  courts  arc  to  uphold  these 
restrictive  contracts.  They  regard  them  as  re- 
straints of  trade,  but  nevertheless  they  will  up- 
hold them  if  properly  entered  into. 

The  contract  at  issue  in  both  the  above  cases 
was  as  follows: 

The  salesman  agrees  that  during  his  employ- 
ment with  the  company,  or  after  leaving  its  serv- 
ice, he  will  not  divulge  to  any  person  or  persons, 
not  connected  with  the  company,  any  of  its  busi- 
ness methods,  forms  or  names  and  addresses  of 
customers;  and  the  salesman  further  covenants 
and  agrees  that  he  will  not  at  any  time  while 
in  the  employ  of  the  company,  nor  vvithin  a  pe- 
riod of  one  year  after  leaving  its  service,  with  or 
without  cause,  either: 

(1)  For  himself,  or  any  person,  firm  or  cor- 
poration, directly  or  indirectly,  engage  in  the 
business  of  selling  teas,  coffees,  baking  powder, 
spices,  extracts  or  other  like  merchandise  han- 
dled by  the  company  during  his  period  of  em- 
ployment in  any  of  the  territories  or  delivery 
routes  which  shall  have  been  assi^ed  or  in- 
trusted to  him  by  the  company;  or 

(2)  For  himself,  or  any  other  person,  firm  or 
corporation,  directly  or  indirectly,  solicit  or  take 
•orders  for  or  sell  or  deliver  any  such  merchan- 
dise in  such  territories  or  delivery  routes ;  or 


(3)  In  any  way,  directly  or  indirectly,  solicit, 
divert,  take  away  or  interfere  with,  or  attempt 
to  solicit,  divert,  take  away  or  interfere  with, 
any  of  the  custom,  trade,  business  or  patronage 
of  the  company  in  such  territories  or  delivery 
routes. 

It  is  mutually  understood  arid  agreed  by  the 
parties  hereto  that  the  provisions  of  this  ninth 
paragraph  are  the  very  essence  of  this  contract, 
and  that  the  company  employs  the  salesman  upon 
the  express  condition  that  he  agrees  to  each  of 
the  provisions  thereof. 

The  contract  also  contained  a  provision  that 
the  company  could  end  the  contract  without  no- 
tice if  the  solicitor  was  negligent  or  short  in  his 
accounts,  but  if  he  was  none  of  these  things, 
they  must  give  him  two  weeks'  notice. 

In  the  Pennsylvania  case  a  solicitor  got  short 
in  his  accounts  and  was  discharged.  He  promptly 
hired  out  to  a  new  employer  and  the  Jewel  Tea 
Co.  asked  for  an  injunction  to  keep  him  from 
soliciting  its  customers.  The  court  refused  it, 
for  a  rather  unique  reason.  It  said  this  con- 
tract is  in  force  for  one  year  after  the  salesman 
"leaves"  the  service  of  the  company.  That  lan- 
guage implies  voluntary  leaving  on  his  part, 
whereas  he  was  discharged  and  left  involuntarily. 
Therefore  the  injunction  provision  does  not  ap- 
ply and  no  injunction  will  be  granted. 

In  the  Wisconsin  case  the  facts  were  some- 
what similar,  though  the  decision  was  on  a  dif- 
ferent point.  A  solicitor  got  his  accounts  mud- 
dled, and  was  found  to  be  short  $40.  When  this 
was  demanded  of  him  he  promptly  paid  it,  but 
the  company  did  not  at  once  discharge  him  with- 
out notice,  as  it  could  have  done  under  the  con- 
tract, but  kept  him  on  a  while  longer  and  then 
let  him  go  without  notice.  He  got  a  position 
with  another  concern,  and  started  in  to  solicit 
the  old  customers.  The  Jewel  concern  asked  for 
an  injunction,  but  did  not  get  it.  The  court's 
reason  was  that  there  were  only  two  ways  in 
which  the  solicitor  could  be  discharged,  neither 
of  which  had  been  used  by  the  company.  When 
the  company  discharged  the  solicitor  without  no- 
tice, at  a  time  when  he  was  not  short  iiv  his 
accounts,  it  violated  the  contract  itself,  and  is 
debarred  from  taking  advantage  of  the  injunction 
clause.    The  following  is  from  the  decision: 

The  contract  between  these  parties  expressly 
provided  for  but  two  ways  in  which  it  might 
be  lawfully  terminated.  One  authorized  the 
plaintiff  to  terminate  it  without  notice  upon  as- 
certaining either  that  there  was  a  shortage  in 
defendant's  accounts  or  for  certain  other  grounds 
specified.  The  second  method  provided  was  by 
two  weeks'  notice  in  writing  by  cither  party  of 
a  desire  to  terminate  the  contract.  The  first 
method  necessarily  requires  some  affirmative  ac- 
tion by  the  plaintiff  in  order  to  set  it  in  opera- 
tion; the  mere  occasion  for  it,  i.e,,  a  shortage, 
would  not  automatically  discharge  tht  employee, 
it  merely  dispensed  with  any  delay  being  be- 
tween the  occasion  and  the  discharge  therefore 
when  such  was  determined  upon.    In  the  findings 
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RO  I  AL   POWDER 


ABSOLUTELY   PURE 

ROYAL  BAKING  POWDER  has  *'no  season''  and  •'no  sec- 
tion" because  it  sells  eveiywhere  all  the  time.  Of  all  the 
standard  products  in  the  grocery  business,  none  has  more 
thorough  distribution  and  active  demand  than  ROYAL 
BAKING  POWDER. 

Keep  a  good  stock  of  ROYAL  BAKING  POW- 
DER on  hand  and  keep  it  well  displayed,  be- 
cause it  will  pay  you  more  and  surer  profit  than 
vou  can  make  on  inferior  brands. 


of  this  case  it  appears  that  the  plaintiff  did  not 
resort  to  either  of  these  two  methods  to  termi- 
nate the  contract,  but  did  by  its  action  remove 
or  supplant  the  defendant  from  its  employ,  and 
thereby  itself  breached  the  contract.  The  ter- 
mination of  his  services  "with  or  without  cause" 
referred  to  in  the  contract  must  be  construed  to 
be  a  termination  by  one  or  the  other  of  these 
two  methods. 

If  the  right  of  a  man  to  earn  his  living  had 
not  been  involved  here,  it  is  quite  possible  that 
the  court  might  have  granted  the' injunction,  es- 
pecially in  the  Pennsylvania-  case. 

What  do  these  decisions  mean,  in  the  way  of 
practical  suggestion?  They  mean  that  when  you 
have  tied  a  salesman  or  solicitor  up,  with  such  a 
contract  as  I  have  been  discussing,  and  the  time 
comes  to  let  him  go  for  some  reason  or  other, 
you  should  be  exceedingly  careful  to  see  that  it 
is  done  in  the  precise  manner  provided  by  the 
contract.  To  guard  against  the  loophole  which 
the  court  took  advantage  of  in  the  Pennsylvania 
case,  the  contract  should  make  the  restrictive 
clause  hinge  on  the  "severance  of  the  employee's 
relations  with  the  company,"  whether  by  the  act 
ol  the  employer  or  the  employee,  not  by  "leav- 
ing," which  I  suppose  is  open  to  the  construction 
which  the  court  put  upon  it,  viz.,  that  "leaving" 
meant  going  of  his  own  free  will. 


DO  YOU 

want  to  know  more  about  the 
goods  you  sell  ?    Do  you  want 
to  make  more  money?    Then 
send  for  outline  of 
Oor  Practical  Grocery  Conrie, 

Just  send  your  name — a  postal 
will  do — to 

FRANCIS  P.  LAMPHAER 

EDUCATIONAL  DIRECTOR 

Young    Men's    Christian    Association 

215  WEST  23d  STREET,  NEW  YORK 
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ADVERTISING    HELPS    TO    iCEEP    PRICES 
DOWN 

TWO  prominent  business  men  were  talking 
things  over  not  long  ago.  One  of  them 
asked  the  other,  "What  is  the  most  common  de- 
lusion in  the  business  world  to-day?"  Instantly 
came  the  reply,  "The  idea  that  advertising  adds 
to  the  price  of  goods." 

Every  now  and  then  some  manufacturer  has 
the  hardihood  to  say  that  he  can  sell  his  goods 
cheaper  because  he  doesn't  advertise.  Every  one 
who  knows  the  A  B'  C  of  business  knows  that 
this  claim  is  impossible  on  its  face.  Yet  it 
sounds  plausible  and  such  talk  deceives  millions  ^ 
of  people. 

Forget  all  these  sophistries  and  listen  now  to 
the  plain  common-sense  of  the  matter. 

In  the  production  and  marketing  of  goods 
there  are  two  inevitable  costs.  One  is  the  manu- 
facturing cost ;  the  other  is  the  selling  cost.  And 
no  way  has  ever  yet  been  found  by  which  either 
of  these  costs  can  be  eliminated.    Mark  that. 

Whether  you  buy  farm  products  at  a  grocery 


store,  or  mill  products  at  a  dry  goods  store,  or 
laboratory  products  at  a  drug  store — whatever 
you  buy  at  any  store,  be  sure  of  one  thing:  The 
price  includes  the  selling  cost.  It  must,  else  the 
manufacturer,  the  wholesaler,  the  retailer  and 
the  salesman  could  not  live. 

And  just  as  surely  as  there  are  always  two 
items  of  cost,  the  manufacturing  and  the  selling, 
just  so  surely  are  there  only  two  ways  in  which 
the  price  of  goods  can  ever  be  reduced. 

One  is  by  economies  in  manufacturing  cost. 
The  other  is  by  economies  in  selling  cost. 

Of  course,  it  isn't  easy  to  cut  manufacturing 
cost  without  cutting  the  qjuality. 

But  in  modern  times  a  way  has  been  found  to 
cut  selling  cost — ^and  its  name  is  Advertising. 

Advertising  is  like  a  straight  line:  the  shortest 
distance  between  two  points — ^thc  producer  and 
the  consumer.  It  cuts  out  the  grades,  curves  and 
the  angles.  It  makes  a  drop  of  ink  do  work 
of  a  salesman.  Bear  in  mind  that  goods  can 
never  be  sold  unless  there  is  a  demand  and  ad- 


PACKARD  MOTOR  TRUCK  RECENTLY  PURCHASED  BY  WAGSTAFF  COFFEE  CO. 

DETROIT,  MICHIGAN 

C.  B.  Wagstaff  writes  The  Spice  Mill:  "This  truck,  we  believe,  makes  one  of  the  finest  trucks 
for  the  coffee  man  that  can  be  produced.  It  has  curtains  on  the  side,  also  wire  netting.  In  nice 
weather  these  can  be  removed,  and  one  can  then  load  and  unload  from  all  the  sides  as  well  as  at 
the  end  of  the  truck!  We  have  a  special  body,  which  gives  us  lots  of  room.  If  any  of  the  coffee 
men  should  want  any  information  regarding  the  measurements,  etc,  of  this  truck,  we  will  gladly 
furnish  same." 
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When  Is  the 

f 

Largest  Consumption 
of  Coffee? 

Experts  generally  agree  that  it  is 
during  the  colder  months  of  the 
year,  although  the  summer  months 
are  large  consuming  periods. 

^  ^  ^ 

But  whether  winter  or  summer  is 
the  larger  seasonable  consuming 
period,  all  agree  that  the  best  time 
is  when  the  aroma  is  in  the  air  and 
the  flavor  in  the  cup.  Then,  one 
cup  is  an  invitation  to  another. 

jt  ji  jt 

And  it's  no  easy  proposition  to  give 
the  consumer  the  full  deliciousness 
of  coffee.  It's  a  case  of  efficiency 
ajl  along  the  line,  from  selection  of 
bean  to  package  and  the  brewing. 

jt  ji   ji 

AMERICAN  CAN  COMPANY 

CHICAGO  NEW  YORK  SAN  FRANCISCO 

With    Offietm    in    th9    Largwst    Cities 


WIms  writiiiv  to  Advertiien.  pkAW  ncatioa  Tbb  Sficb  Mill. 

Digitized  by 


Google 


174 


SIMMONS'   SPICE   MILL 


Febrtiary,  ipiy 


vertising  creates  this  demand  in  the  simplest, 
most  direct  and  least  expensive  way.  No  other 
sales  method  can  equal  it  in  magnitude  of  return 
for  a  minimum  of  cost. 

And  the  big  returns  from  advertising  also  cut 
down  the  manufacturing  cost — that's  another  sav- 
ing. Increased  volume  of  production  always 
means  a  decrease  in  the  unit  cost  of  production 
through  better  and  more  efficient  manufacturing 
methods. 

The  Association  of  National  Advertisers  have 
recently  been  gathering  some  remarkable  facts 
and  figures  on  this  subject.  They  show  how  one 
after  another  of  the  big  advertisers  of  the  coun- 
try have  been  able  to  reduce  the  price  of  their 
product  or  else  to  improve  the  quality  at  no  in- 
crease in  price.  It  is  significant  that  nationally . 
advertised  goods  have  not  tended  to  rise  in  price 
during  the  past  few  years. 

Countless  causes  are  working  to-day  to  force 
prices  up.  We  all  know  this  by  sad  experience. 
Against  all  these  forces  one  force  only  is  work- 
ing to  keep  prices  down — ^and  its  name  is  Adver- 
tising. 


AMERICAN     ROASTERS      FOR     MEXICAN 
HOSPITALS 

'T^HE  Mexican  has  the  same  likes  and  dislikes 

■■•    as  other  Latin  and  Latin-American  peoples 

•  and  among  the  most  pronounced  of  these  is  his 


Coffee  Roattert  for  Mexican  Field  Hotpitalt 

liking  for  freshly  roasted  coffee.  Every  Mexican 
family  does  its  own  coffee  roasting  and  when  one 
of  the  numerous  armies  takes  the  field  a  battery 
of  the  crude  contrivances  which  pass  as  coffee 
roasters  is  more  likely  to  be  a  part  of  its  equip- 
ment than  a  battery  of  artillery.  An  American, 
seeing  the  results  turned  out  by  some  of  these 
small  roasters,  would  probably  consider  the 
charred  product  more  dangerous  than  the  bullets 
of  the  enemy,  but  the  Mexican  wants  his  coffee 


that  way  and  if  he  doesn't  get  it  the  opposition  is 
likely  to  secure  a  new  recruit. 

The  problem  of  providing  freshly  roasted  cof- 
fee for  the  wounded  in  the  field  hospitals  has 
presented  serious  difficulties  to  the  doctors  in 
charge.  The  ordinary  family  roaster  had  a  capac- 
ity of  only  one  or  two  pounds  and  was  extremely 
slow.  Roasters  of  larger  size  were  too  heavy  to 
be  easily  moved  about  and  portability  was  an  es- 
sential feature  of  any  equipment  for  these  field 
hospitals,  which  were  constantly  on  the  move  in 
a  rough,  unsettled  land  of  desert  and  mountains. 
The  fuel  question  added  to  their  troubles,  for 
charcoal  was  the  only  fuel  they  could  readily  ob- 
tain that  was  at  all  suitable  for  roasting  coffee. 

After  vainly  trying  to  find  the  right  kind  of  a 
roaster  in  Mexico,  the  Hospital  Supply  Co.  of 
New  York  were  commissioned  to  look  over  the 
American  market  and  see  if  satisfactory  appara- 
tus could  be  found.    No  regular  model  would  do, 
but  the  American  agents  found  a  manufacturer 
who  had  done  some  experimenting  with  a  roaster 
designed   for   family  use   in  the   coffee-growing 
countries.     This  small  machine  resembles  in  de- 
sign the  tilting  sample  roasters  which  are  such  a 
familiar   sight   in   offices   and   salesrooms.     The 
cylinder,  however,  is  of  much  larger  capacity  and 
will  hold  eight  pounds  of  green  coffee.    Heat  is 
supplied  by  burning  charcoal,  coke  or  hard  coal 
in    a    small    but    practical    and    well- 
designed     firebox.       The     cylinder     is 
turned  by  hand  and  the  same   handle 
at  the  rear  serves  both  for  turning  and 
for  tilting  the  cylinder  to  discharge  the 
finished  roast.    As  the  cylinder  is  made 
of    perforated    metal,    the    very    high 
roasts   which  even   wounded   Mexicans 
demand  can  be  secured  in  much  faster 
time   than   was   possible   in   the    heavy, 
unperf orated  spherical  roasters  formerly 
used. 

Ten  of  these  machines  were  ordered 
and  are  now  on  their  way  to  the  front 
"somewhere  in  Mexico" — a  war  order 
which  will  undoubtedly  be  of  service  to 
the  Mexicans,  but  which  can  never  be 
used  against  the  United  States. 


Turmeric  is  the  dried  tuber  of  an  East  Indian 
plant.  It  has  varied  uses — such  as  a  medi- 
cine, a  condiment,  and  a  chemical  test.  The  prin- 
cipal use  in  this  part  of  the  world  is  as  a  condi- 
ment and  as  a  medicine.  As  a  condiment  it  forms 
an  ingredient  of  curry,  for  which  purpose  it  is 
produced  and  largely  consumed  in  India.  Prin- 
cipal exports  from  Aden  are  to  Red  Sea  ports 
and  the  Arabian  hinterland. 
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THE  INFLUENTIAL  CARTON 

Fine  cartons  influence  the  reputation  of  fine  goods. 
Many  well-known  brands  of  food  products  owe  their 
reputation  to  the  carton  in  which  they  are  sold.  The 
world  knows  you  by  your  carton,  and  unconsciously 
judges  your  product  by  the  same  token. 

Sefton  Folding  Cartons 

present  an  attractive  appearance  because  they  com- 
bine symmetry  of  proportion,  strength  of  construction 
and  handsome  printing. 

Our  box  designing  department  and  our  art,  engraving  and  print- 
ing departments  positively  excel.      Disinterested  authorities  tell  us  there   is   none  better. 

Whether  folding  cartons,  corrugated  freight  boxes,  or  other  styles  of  containers, 
we  take  the  same  pains  to  give  genuine  value  in  the  art  work  as  we  do  in  the 
construction  of  the  box. 
IVrite  for  our  handaome  book  illustrating  and  deacrihing  the  use  of  containers  for  eoery  purpose 

WRITE  NOW 

Sefton  Manufacturing  Corporation 

1305  W.  35th  Street,  Chicago 


How  Much  of  Yoor  Profits 
Go  for  Cans  and  Tubes? 

Packers  are  discarding  the  heavy,  ex- 
pensive, all-tin  cans  for  the  lighter, 
cheaper  and  more  satisfactory 

Patariia  Air-ri«ht  MmlinJWf 

TINFOIL  NEWS  BOARD  CAN 

Coffees,  Teas,  Spices,  Cocoas,  Crackers, 
Tobaccos,  and  kindred  articles  are  best 
preserved  in  this  Can.  Preserves  the 
strength  and  flavor  perfectly.  "GOOD 
LUCK,"  the  world's  greatest  seller,  has 
the  exclusive  use  of  this  can  in  the  bak- 
ing powder  line. 

The  "News  Board  Can"  without  tin 
foil  is  still  cheaper.  It  is  for  articles 
moisture  doesn't  affect 

Mailing  Tubes  a  Special  Feature. 

Let  tas  tend  you   free  samples  of  both  Can* 

and   Tubes;   also  estimates. 

The  Sondieni  ManufactnriDg  Co. 

10  RICHMOND,  VA« 
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TRADE-MARKS  REGISTERED  DURING  JANUARY,  1917 


(Names  of  owners  in  Patent  Record  below.) 


HA-JA-O 


^^  /'4-.60Z            ^'*.7^8                 //^.rves        ^     -^ifc  ^ 

n4-,«&78  KING-TOPPER         Vin^yaKl           pONV 

tiS'Oibf 

HEARTHSTOHE  CHOISA 

//srsoo  //5-,aa2                      y/5-,,/^ 


iis.o^S 


iis.oae 


//S.}i/3 


PATENT  RECX)RD 

Patonto,  Trade-Marks,  Labals,  PriBto»  ate 


Trada-Marks  Ragistarad  Durinff  January,  1917 

Jan.  2 

114,678.  Paprika.  Austin,  Nichols  &  Co..  Inc., 
Brooklyn  and  New  York,  N.  Y. 

114,682.  Baking  Soda,  etc.  Banner  Coffee  Co., 
Milwaukee,  Wis. 

114.728.  Roasted  Coffee.  Charles  Gustave 
Durel,  New  Orleans,  La. 

114.729.  Coffee,  Chicory  and  Cacao  Seed 
Coats.    Same  owner. 

114,737.  Prepared  Mustard,  Rice,  Marjoram, 
Thyme,  etc.  Foley  Bros.  &  Quinlan,  Inc.,  St. 
Paul,  Minn. 

114,740.  Roasted  Coffee.  Fort  Smith  Coffee 
Co.,  Fort  Smith,  Ark. 

114,742.  Nut  Meats.  R.  E.  Funsten  Dried 
Fruit  &  Nut  Co.,  St.  Louis,  Mo. 

114.806.  Baking  Powder.  Monroe  Drug  Co., 
Quincy,  111. 

114.807.  Baking  Powder.    Same  owner. 

114.814.  Rice,  Spices,  Paprika,  Food-Flavor- 
ing Syrups,  Prepared  Mustard,  Food-Flavoring 
Extracts,  Tea,  etc.  Nave-McCord  Mercantile  Co., 
St.  Joseph,  Mo. 

114.815.  Peanut  Butter,  Food-Flavoring  Ex- 
tracts, Food-Flavoring  Syrups,  Paprika,  Spices, 
etc.    Same  owner. 

114,839.    Coffee  and  Spices.     Springfield  Cof- 
fee and  Spice  Co.,  Springfield,  111. 
Jan.  9  . 
None  reported. 


Jan.  16 

None  reported. 

Jan.  23 

115,048.  Spices.  Coffees,  Teas,  Cocoas,  Choco- 
lates, etc.  Air  Utilities  Co.,  Inc..  New  York, 
N.  Y. 

115,061.  Food-Flavoring  Extracts  (Lemon 
and  Vanilla),  etc.  Brodsky  Palman  Gclber  Co.. 
Chicago,  111. 

115,077.  Coffee.  Foley  Bros.  &  Quinlan.  Inc.. 
St.  Paul,  Minn. 

115,088.  Flavoring  Extracts  for  Foods.  The 
Hudson  Mfg.  Co.,  Inc.,  Chicago,  111. 

115.114.  Coffee.  Schnull  &  Co.,  Indianapolis, 
Ind. 

115.115.  Flavoring  Extracts  for  Foods,  and 
Spices.    D.  &  L.  Slade,  Boston,  Mass. 

Jan.  30 

115,135.  Coffee,  Tea,  Pepper,  Vanilla  Extract, 
Ginger,  Cinnamon,  etc.  The  H.  D.  Lee  Mercan- 
tile Co.,  Salina,  Kan.,  and  Kansas  City,  Mo. 

115,155.  Peanut  Oil.  Bosman  &  Lohman  Co., 
Norfolk,  Va. 

115.172.  Coffee  and  Tea.  J.  S.  Elliott  Coffee 
Co.    Newville    Pa. 

115.200.  Tea  and  Coffee.  J.  M.  McCracken 
Co.,  Boston,  Mass. 

f  115,213.    Rice.    New  Orleans  Coffee  Co..  Ltd.. 
New  Orleans,  La. 

115,222.  Coffee.  S.  S.  Pierce  Co.,  Boston, 
Mass.  

Trade -Mark  Cancelled 

100.116.  Coffee.  J.  B.  Greenhut  Co..  for- 
merly Greenhut-Siegel-Cooper  Co.,  Inc.,  New 
York,  N.  Y.  "Harvest."  Registered,  Oct.  6. 
1914.    Cancelled.  Dec.  18,  1916. 

(Record  continued  on  page  178) 
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THE  SUPERIOR  COFFEE  AND  SPICE  DRUM 


"  Construction " 

3-Ply  Veneer 

Cross-Grained. 

Well  Glued 

Seamless  Shell. 


Three-ply 
Head  and  Bottom. 


"Advantages" 

Strength. 

Durability. 

Tightness. 

Barrel  Top. 
Can  Be  Nested. 

Advertising  Surface. 


Pat  act  17. '05.    Pat  My  9. '97 


NATIONAL   VENEER 

ST.  LOUIS  .  .  . 


PACKAGE   COMPANY 

MISSOURI 


CHICORINE 

BETTER  THAN 

GRANULATED    CHICCRY 

FINE  FLAVOR      UNIFORM  COLOR 
ALWAYS  CRISP 

100  LB.  NEW  SACKS.  F.O.B.  N.  Y. 
a  Parti  Wheat  and  i  Part  Chicory. 

FLOTO    CHICORINE   €0. 

BROOKLYN,  N.  Y. 

lion  Avo.  79  A  81  AInsllo  St. 


leSAlfl 


COFFEE: 

ITS      HISTORY,     CLASSIFICA- 
TION AND  DESCRIPTION 

B7  Joseph  M.  Walsh 

A  book  of  naefttl  information  dealing  with  the 
cultivation  of  the  berry,  roasting  and  grinding; 
art  of  blending  and  |»reparing,  etc  umo.  Cloth 
esrtnu  la.10. 

FOR  SALE  BY 

The  Spice  Mill  Publishing  Co. 

97  WATER  STREET,  NEW  YORK 


Crouch  & 
Fitzgerald 

177  Broodwsky 

84  Flf  til  Ave.  14  W.  40tll  St. 

NEW  YORK 


SAMPLE  TRUNKS  AND  CASES 
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PATENT  AND  TRADE-MARK  RECORD 

{Continued  from  page  176) 


Label  RefUtered  During  January,  1917 

Jan.  30 
19,853.    Coffee.      Nicola    Cappielo,    Dunmore, 
Cal.    Title,  "Cafe  Spumante." 


Trade-Marks  Published  During  January,-  1917 
(Not  RegUtered) 

.  NoTB.— The  following  trade-markt  were  published  in 
the  Omcial  Gazette  of  the  Patent  Office,  on  the  dates  in- 
dicated in  order  that  any  person  who  believes  he  would 
be  damaged  by  any  registration  may  oppose  the  same 
within  30  days  of  the  publication  of  such  mark.  If  no 
opposition  be  entered  within  30  days,  the  trade-mark  may 
be  registered  in  due  course. 

Jan.  2 

Scr.  99,648.  Coffee.  Earl  Cowan  Co.,  Los  An- 
geles, Cal.    "Reward." 

Jan.  P 

Scr.  97,408.  Salted  Nuts.  Marple  ,  Bros., 
Philadelphia,  Pa.    "Mabro." 

Scr.  98,561.  Coffee.  Fecher  &  McGavock, 
Inc.,  Chicago,  111.    "Gold  King." 

Scr.  99,173.    Syrup  and  Coffee.    New  Orleans 
Coffee  Co.,  Ltd.,  New  Orleans,  La.    "Raven." 
Jan.  16 

None  reported. 

Jan.  2Z 

Scr.  89,924.  Coffee  in  Packages.  Naas-San- 
derson  Co.,  Evansville,  Ind.    "Joy-Sip." 

Scr.  90,791.  Cocoa,  Chocolate,  etc.  Alexander 
Horlick,  Milwaukee,  Wis.     "Horlick's." 

Scr.  97,150.  Flavoring  Extracts  for  Foods, 
Cocoa,  Coffee,  Coffee  Extracts,  Chocolate,  etc. 
The  Schuster  Co.,  Cleveland,  O.    "Flavorite." 

Scr.  99,081.  Coffee,  Tea,  Spices,  Prepared 
Mustard,  Peanut  Butter,  Flavoring  ^Extracts  for 
Foods,  etc.  Burton  &  Davis  Co.,  New  York, 
N.  Y.    "Supreme." 

Scr.  99,629.  Rice.  New  Orleans  Coffee  Co., 
Ltd.,  New  Orleans,  La.    "Belle  Rose." 

Scr.  99,630.    Rice.    Same  owner.    "Raven." 

Scr.  99,741.  Coffee.  Bell,  Conrad  &  Co..  Chi- 
cago, 111.    "Old  Elm."  ' 

Scr.  99,742.  Coffee.  Same  owner.  "Fool 
Proof." 

Jan.  30 

Scr.  90,082.  Coffee.  Greenhut  Company,  Inc., 
New  York,  N.  Y.    "Shadow  Lawn." 

Scr.  90,539.  Coffee  and  Chicory.  Charles 
Gustave  Durel,  New  Orleans,  La.  "Giant,"  as- 
sociated with  the  representation  of  a  giant  at  a 
table,  having  a  coffee  pot  and  steaming  cup  in 
front  of  him  and  holding  a  spoon  in  his  right 
hand  poised  over  the  cup. 

Scr.  97,996.  Coffee.  Young  &  Griffin  Coffee 
Co.,  Inc.,  New  York,  N.  Y.  "Airo,"  and  the  rep- 
resentation of  a  dirigible  air-ship. 

Scr.  99,843.  Baking  Powders.  Thomas  L. 
Evans,  Houston,  Tex.  **Hutex"  printed  across 
the  side  of  the  representation  of  a  biscuit. 

Patent t  Granted  During  January,   1917 

Jan.  2 

1,210,542.  Process  of  Forming  Cakes  from 
Coffee.  Frederick  L.  Savageau,  Denver,  Col.,  as- 
signor to  The  Independence  Coffee  and  Spice  Co., 
a  corporation  of  Colorado. 

1,210,590.  Coffee  Pot.  Norine  Boleratz,  De- 
troit, Mich. 


1,210,612.    Liquid    Dispensing    Apparatus. 
Charles  Doering,  Jr.,  Chicago,  111. 

Design  50,141.    Coffee  Pot    Gordon  G.  Sapp, 
Chicago,  111. 

Jan.  9 

1,211,614.    Automatic  Teapot.     Caleb  A.  Mo- 
rales, New  York,  N.  Y. 

1,211,910.    Coffee   Percolator.     Stefano  Batti- 
lani.  New  York,  N.  Y. 


ORGANIZATION    OF    AMERICAN    METRIC 
ASSOCIATION 

A  MEETING  of  the  recently  formed  Ameri- 
^^  can  Metric  Association  was  held  Jan.  8  at 
the  Chemists'  Club,  in  New  York,  to  further  com- 
plete, the  organization,  which  was  tentatively  ac- 
complished at  the  meeting  Dec.  27  of  the  Ameri- 
can Association  for  the  Advancement  of  Science. 
The  movement  appears  to  be  rather  broadly 
placed,  the  affiliated  trs^de  associations  committed 
to  fostering  the  active  use  in  commerce  of  the 
metric  system  being  the  National  Wholesale 
Grocers',  the  National  Wholesale  Druggists',  the 
National  Retail  Druggists',  the  National  Electri- 
cal Engineers',  the  National  Mining  Engineers', 
the  American  Chemical  Society,  the  American 
Pharmaceutical  Association,  the  Association  of 
American  Food,  Drug  &  Dairy  Officials,  the 
Philadelphia  Bourse,  the  Philadelphia  Commer- 
cial Museum,  the  Bureau  of  Standards  and  the 
Pan-American  Union. 

The  first  meeting  was  called  on  the  initiative  of 
Maj.  Fred  R.  Drake,  of  Easton,  Pa.,  representing 
the  wholesale  grocers,  and  Dr.  H.  V.  Arny,  of 
Columbia  University.  At  that  meeting  by-laws 
were  adopted  calling  for  both  association  and  per- 
sonal memberships,  individuals  paying  $2  a  year, 
firms  and  corporations  $5  and  associations  $10. 
Officers  were  elected  as  follows: 

President— Dr.  George  F.  Kunz,  Tiffany  &  Co. 

Vice-Presidents— W.  Jay  Schieffelin,  Schieffelin 
&  Co.;  Emil  L.  Albrecht,  Philadelphia  Bourse, 
and  Orrin  E.  Stanley,  Portland,  Ore. 

Secretary — Howard  Richards,  Jr.,  New  York. 

Treasurer— Arthur  P.  Williams,  R.  C.  Williams 
&  Co. 

Executive  Committee — Dr.  H.  V.  Arny,  Colun?- 
bia  University;  Dr.  S.  W.  Stratton.  United 
States  Bureau  of  Standards;  Dr.  W.  P.  Wil- 
son, Philadelphia  Commercial  Museum;  Dr. 
Arthur  E.  Kennelly,  Harvard  University  and 
the  Massachusetts  Institute  of  Technology,  and 
Maj.  Fred  R.  Drake,  Drake  &  Co.,  Easton,  Pa. 


FRENCH  EMBARGO  ON  MEDICINAL  HERBS 

[Cablegram  from  American  consul  general,  Paris,  dated 
Jan.  27] 

A  DECREE  of  Jan.  25  prohibits  export,  etc, 
from  27th  of  fruits  for  distilling  and  roots, 
herbs,  flowers,  leaves,  barks,  lichens,  fruits,  and 
seeds  of  medicinal  character,  subject  to  the  usual 
exceptions. 
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"ARKSAFE"  Elastic  Paper  Linings 

FOR  = 

COFFEE  AND  SPICE  PACKAGES 

Dirt-^proof  and  Moisture-proof 


SEND  FOR  SAMPLES 

ARKELL   SAFETY   BAG  COMPANY 

NEW  YORK-1 20  Broadway  CHJCAGO-14  E.  Jackson  Boulevard 


Improved  "Mu"  MiU 
(Patented) 


IMPROVED 

MAX' 
MILL 

For 

Pulverizing 

Sugar 
Starch 
Spices 

And  AU   Kinds   of 

Medium  Hard  or 

Soft  Materials 


WB  ALSO  MANUFACTUSB 


Rotary  Cutters 
Mixers  and  Sifters 


Pebble  Mills 
Bolting  Cloth 


abb£  engineering  CO. 


Broadway  and  Ann  Street 


NEW  YORK 


When  writinf  to  Adverti«ert,  pleaw  mention  Thb  Spick  Mill. 
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TRADE   BUILDING  BY   TELEPHONE 

{Protected  by  Walter  Gunn  Clapp  Syndicate) 
/^  NE  of  the  underworked  opportunities  for 
^^  trade  building,  especially  in  the  retail  field, 
is  that  of  obtaining  new  business  and  increasing 
sales  to  regular  customers  by  the  judicious  use 
of  the  telephone.  While  the  telephone  is  more 
or. less  regularly  used  by  some  grocers  and  oc- 
casionally by  merchants  in  various  lines,  very 
few  are  using  it  in  a  systematic  and  effective 
manner.  Quite  often  the  grocer  who  uses  it 
regularly  is  not  really  increasing  his  volume  of 
sales,  although  he  often  succeeds  in  adding  sev- 
eral extra  items  to  the  regular  order,  because 
he  is  simply  forcing  goods  on  his  patrons  that 
they  neither  want  nor  need, — the  final  result  be- 
ing the  loss  of  the  customer. 

As  in  every  other  form  of  salesmanship  there 
should  first  be  a  well  defined  plan  which  should 
take  into  consideration  the  service  to  be  rendered 
to  the  customer  as  well  as  the  increased  sales 
to  be  secured,  for  no  plan  can  be  permanently 
beneficial  that  is  not  built  on  a  foundation  of  act- 
ual service.  The  reason  for  the  use  of  the  tele- 
phone at  all  is  that  it  is  possible  to  tell  your  store 


news  by  word  of  mouth  to  those  who  might  not 
read  advertisements,  but  whom  you  believe 
would  be  likely  to  be  interested  in  some  particu- 
lar article.  Should  some  one  be  in  a  position 
to  furnish  you  goods  that  you  were  really  in  need 
of,  but  did  not  know  where  to  get,  you  would 
be  glad  to  find  it  out  and  would  thank  the  one 
who  telephoned  you  the  information.  This  will 
also  be  the  state  of  mind  of  one  to  whom  your 
telephone  message  gives  store  news  of  personal 
application  and  value.  But  this  requires  care 
and  discrimination  on  the  part  of  the  salesman. 

A  music  publishing  company  in  an  eastern 
State  solved  their  distribution  problem  by  a  tele- 
phone campaign.  Their  plan  was  to  deliver  a 
new  copy  weekly  to  subscribers  at  ten  cents  each, 
or  five  dollars  and  twenty  cents  a  year.  They 
had  found  a  real  demand  for  such  a  service  and 
had  been  securing  subscribers  through  agents. 
But  they  found  that  this  method  was  too  expen- 
sive and  annoying  so  as  an  experiment  they  em- 
ployed a  young  lady  to  try  for  orders  direct  over 
their  telephone.  The  first  hour  proved  that  the 
plan  was  a  decided  success  and  it  has  been  con- 
tinued ever  since,  not  only  in  their  home  city 
but  also  in  a  number  of  others.  The  orders  thus 
received  were  of  course  from  responsible  per- 
sons, thus  obviating  much  of  the  difficulty  they 
had  been  having  with  countermanded  orders  and 
collections.  But  the  point  to  be  kept  in  mind 
in  connection  with  this  incident  is  that  the  com- 
pany was  offering  a  real  service  to  those  inter- 
ested in  receiving  new  sheet  music  regularly  and 
at  a  low  price,  and  while  the  telephone  method 
of  selling  undoubtedly  took  a  minute  or  so  of 
the  time  of  each  one  called  it  did  not  take  as 
much  time  as  the  personal  call  of  an  agent  would, 
and  this  fact  was  invariably  explained  by  the 
young  lady  at  the  company's  end  of  the  phone. 
The  impression  was  left  that  the  company  took 
this  method  in  order  to  avoid  the  annoyance  of 
personal  solicitation. 

An  instance  of  successful  and  persistent  use 
of  the  telephone  is  afforded  by  the  proprietor  of 
a  confectionery  and  delicatessen  shop  in  a  small 
city  in  the  Middle  West.  He  makes  a  point  of 
delivering  even  the  smallest  purchase  and  his 
prices  are  sufficiently  high  to  enable  him  to  do 
this  profitably.  His  customers  are  of  the  mid- 
dle and  well-to-do  class  and  he  has  them  all 
listed  in  handy  form,  with  their  telephone  num- 
bers and  any  special  information  he  may  be  able 
to  secure  as  to  their  preferences  for  certain  can- 
dies or  foods.  Every  once  in  a  while  he  makes 
up  something  special  which  he  will  have  in  stock 
for  a  day  or  so  only,  and  then  calls  up  the  ones 
on  his  list  he  thinks  would  be  interested.  He 
makes  the  person  called   feel  that  he   is   doing 
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them  a  favor  instead  of  merely  trying  to  sell 
them  something,  and  the  result  has  been  an  ever 
increasing  business  among  the  most  profitable 
class  of  patrons. 

These  two  instances  serve  to  illustrate  the  sales 
possibilties  of  the  telephone  in  widely  differing 
lines  of  business.  There  is  hardly  a  retail  busi- 
ness but  can  find  a  way  to  make  use  of  this 
modem  convenience  to  directly  increase  sales. 
But  the  average  reader  of  this  article  might  be 
inclined  to  say,^"That  sounds  reasonable  and 
would  probably  work  out  all  right  for  some  men, 
but  my  business  is  'different,*  you  know." 
Surely  it  is  different,  and  the  method  of  apply- 
ing this  form  of  selling  force  must  be  worked 
out  by  each  man  for  himself,  to  fit  his  "differ- 
ent" conditions.  The  idea  back  of  this  article  is 
merely  to  awaken  the  reader  to  the  great  possi- 
bilities of  this  much  underworked  trade  building 
force. 

It  is  within  the  recollection  of  many  business 
men  when  telephones  were  considered  as  a  kind 
of  expensive  luxury,  especially  for  the  small 
merchant,  and  their  installation  an  unnecessary 
expense.  Time,  however,  has  proven  the  error 
of  this  view  and  the  use  of  the  telephone  as  a 
(Sonvenience  and  time  saver  is  well  nigh  univer- 
sal,— at  least  in  the  progressive  and  prosperous 
United  States.  Those  men  of  a  past  era  who  be- 
lieved that  their  business  was  so  "different"  that 
telephone  communication  was  not  necessary  for 
them  were  not  the  men  who  laid  the  foundations 
for  the  large  retail  establishments  whose  names 
are  now  a  household  word  in  their  respective 
localities.  Rather  they  were  the  ones  struggling 
along  to  make  ends  meet,  and  were  finally  forced 
to  surrender  to  competition  with  which  they 
were  unable  to  cope. 

The  selling  of  merchandise  to-day  is  a  com- 
plex affair  compared  with  conditions  that  for- 
merly existed,  and  it  is  certain  that  no  retailer 
who  wants  to  progress  or  even  survive  can  af- 
ford to  neglect  any  known  fundamental  method 
of  trade  building.  Some  men  are  going  to  take 
advantage  of  the  tools  ready  at  their  hand  and 
work  out  plans  for  increasing  sales  by  telephone, 
fitting  these  plans  to  their  line  and  locality, — 
while  others  are  content  to  rest  in  the  belief  that 
because  their  business  is  "different"  progressive 
methods  are  not  for  them,  meantime  watching 
history  repeat  itself.  In  which  class  would  the 
reader  prefer  to  stand  a  few  years  hence? 


The  Budapest  newspaper  A  Zest,  on  Jan.  20, 
said  that  the  authorities  have  decided  that  in  fu- 
ture each  person  in  Budapest  will  be  allowed 
only  125  grams  of  coffee  monthly. 


fFho  would  eat  sugar  wheeled 
in  a  barrow  ? 


Would  you — Mr.  Grocer?  Not  if  you 
knew  it! 

Neither  would  anyone  else!  Nor 
would  they  eat  crackers,  rice,  prunes, 
or  what  not,  kept  by  a  grocer,  if  they 
knew  how  they  were  kept — as  some 
grocers  keep  them! 

And  the  people  are  coming  to  know! 
Clean  people  are  coming  to  ask  for 
clean  goods!    The 

SHERER  COUNTER 

keeps  all  the  food  clean.  It  also  marks 
its  owner  as  a  clean,  up-to-date  grocer, 
the  kind  you,  in  your  heart,  want  to  be! 

Be  a  clean  grocer! 

It  pays  big  to  be  known  as  a  seller  of 
clean  food.  It  pays  in  a  dozen  ways 
to  install  a  Sherer  Counter. 

Write  and  find  out 
Ask  for  Catalog  28 

SHERER-GILLETT  COMPANY 

1707  South  Clark  Street 
CHICAGO 
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QUERIES  AND  ANSWERS  OF  SPECIAL  INTEREST 

Queries  of  general  trade  interest  will  be  answered  in  this  column  free  of  charge 

[NoTl.— Oii#  of  the  purposes  ofsmr  publitking  these  inquiries  is  to  afford  our  readers  the  opportunity  to 
furnish  information  additional  to  that  contained  tn  our  answers,  even  though  such  additional  information  %s  of 
particular  advantage  to  themselves.  These  are  all  bona  fide  questions  and  are  published  because  we  consider 
them  of  live  interest  to  our  readers, — Eoitok.] 


Metal  Coffee  Sample  Pant 

**W,"    New   York,   asks:    "Please   inform   us   name   of 
manufacturers  of  metal  coffee  pans." 

Ans. — Central   Stamping  Co.,   174  Fulton   St., 
New  York,  manufacture  metal  coffee  sample  pans. 


Spanish  Cayenne  Pepper — OrrU  Root 

"C.  A.  B.,"  New  York,  writes:  "Would  you  be  kind 
enough  to  furnish  names  of  a  few  sources  from  which 
we  can  buy  Spanish  cayenne  pepper?    Also  orris  root?" 

Ans. — Some  houses  making  specialty  of  Span- 
ish produce  are :  Ricardo  Gomez  &  Dietlin  Co.,  80 
Maiden  Lane ;  Manuel  Caragol  &  Son,  127  Water 
St.;  W.  R.  Grace  &  Co.,  Hanover  Square;  V.  A. 
Garcia,  255  Canal  St.,  all  New  York.  Orris  root: 
J.  L.  Hopkins  &  Co.,  100  William  St. ;  H.  R.  La- 
throp  &  Co.,  116  Beekman  St.;  S.  B.  Penick  & 
Co.,  254  Front  St.,  all  New  York. 


Gelatine  for  Ice  Cream  Powders 

"H.  N.  B.,"  Memphis,  Tenn..  writes:  "I  would  very 
much  appreciate  it  it  you  would  furnish  names  of  firms 
from  whom  I  could  purchase  gelatine  suitable  for  making 
ice  cream  powder." 

Ans. — The  following  is  a  list  furnished  to  The 
Spice  Mill  by  an  authority  on  glue  and  gelatine : 
American  Glue  Co.,  14  Ferry  St.,  New  York ;  Ar- 
mour Glue  Works,  31st  and  Benson  Place,  Chi- 
cago; Hirsh,  Stein  &  Co.,  Ill  W.  Monroe  St., 
Chicago;  F.  W.  Mehlhop,  Union  Stock  Yards, 
Chicago;  Michigan  Carbon  Works,  Detroit, 
Mich. ;  The  J.  O.  Whitten  Co.,  68  Western  Ave., 
Boston,  Mass. 


Brokers  in  Linseed,  Beans  and  Peas 

"P.  W.,"  New  York,  writes:  "We  will  verv  much  ap- 
preciate vour  furnishing  us  from  your  records,  with  the 
names  oi  leading  brokers  in  linseed  and  beans  and  peas 
to   be   imported  from   Argentine." 

Ans. — Among  leading  brokers  in  Jinseed  are : 
MacLaren  &  Gentles,  6  Broadway;  Muir  &  Co., 
Produce  Exchange;  H.  B.  Watson,  Produce  Ex- 
change, all  New  York.  Among  brokers  of  beans, 
peas,  etc.,  are:  Mateme  &  Hess,  97  Hudson  St.; 
Seggerman  Bros.,  91  Hudson  St.;  John  Wake- 
man  &  Co.,  106  Front  St.,  all  New  York. 


SouTenir  China  with  Special  Bumt-in  Wording 

"G.,"  Richmond,  Va.,  writes:  "Will  you  please  give  us 
the  names  of  one  or  two  concerns  that  you  believe  could 
sell  us  cups  -and  saucers  with  wording  burnt  in  on  the 
inside  as  well  as  outside  of  the  cups,  for  demonstrating 
purposes?" 

Ans. — C.  C.  Thompson  Pottery  Co.,  East  Liver- 
pool, O.,  are  a  first-class  house  manufacturing 
souvenir  and  premium  china  of  this  character. 


We  understand  that  they  will  take  orders  for 
supplying  cups  and  saucers  with  special  printing 
burnt  in,  as  indicated  in  query.  We  would  sug- 
gest correspondent  getting  into  communication, 
also,  with  the  following  premium  china  manufac- 
turers: The  Limoges  China  Co.,  Sebring,  O. ; 
Knowles,  Taylor  &  Knowles  Co.,  East  Liverpool, 
O. ;  H.  R.  Wyllie  China  Co.,  Huntington,  W.  Va, ; 
Worcester  China  Co.,  Sebring,  O. 


Metal  Mould  for  Sealing  Wax 

"V.,"  Montreal,  Can.,  writes:  "We  are  interested  in  a 
party  trying  to  put  up  sealing  wax;  he  cannot  succeed 
in  getting  a  mould  to  which  the  wax  will  not  stick.  Can 
you  advise  us  what  metal  is  generally  used  to  mould 
wax  in?" 

Ans. — ^From  the  following  formulas  from  The 
Spice  Mill  records  it  is  to  be  inferred  that 
moulds  for  sealing  wax  are  made  from  polished 
steel : 

Fine  Red  Seaung  Wax. — Melt  cautiously  4 
ounces  very  pale  shellac  in  a  bright  copper  pan 
over  a  clear  charcoal  fire,  at  the  lowest  degree  of 
heat  that  will  be  necessary  to  melt  it ;  when 
melted,  stir  in  Ij^  ounces  Venice  turpentine  (pre- 
viously warmed),  followed  by  3  ounces  vermil- 
lion.  The  heat  must  be  neither  too  much  nor 
too  little,  but  just  sufficient  to  allow  a  most 
thorough  mixing  of  the  different  ingredients. 
When  this  is  accomplished,  the  fluid  mass  is  dis- 
charged into  metallic  moulds  and  left  to  cooL 
For  the  purpose  of  melting  the  shellac  more 
easily,  some  add  to  the  same  a  little  alcohol;  or, 
3  pounds  shellac,  V/2  pounds  Venice  turpentine 
and  2  pounds  finest  cinnabar,  mixed  in  the  same 
manner  as  the  preceding. 

To  Produce  a  Polish  on  Seaung  Wax. — ^After 
the  above  process  the  sticks  of  sealing  wax  have 
no  polish.  To  produce-  this  they  have  to  be 
heated  again  on  the  surface.  For  this  purpose 
they  are  put  in  other  moulds  made  of  polished 
steel,  which  are  engraved  with  the  desired  orna- 
ments. These  moulds  are  heated  only  just  suf- 
ficient to  melt  the  sealingf  wax  on  the  surface, 
by  which  operation  the  sticks  obtain  a  beautiful 
glossy  appearance.  The  heating  of  the  moulds 
to  stamp  the  mark  of  the  manufacturer  can  be 
readily  performed  with  a  spirit  lamp. 


SHIPMENT  OF  TEA  TO  DENMARK 

[Cablegram    from    American    Consul    General,    London, 
Jan.  24] 

Blockade  authorities  have  cancelled  restrictions 
on  importation  of  tea  into  Denmark. 


Aden's  exports  of  turmeric  declined  from  1,614 
hundredweight,  valued  at  $7,246,  in  1913-14  to 
949  hundredweight,  worth  $4,141,  in  1914-15. 
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A  New  N.  C.  R.  Invention 

As  Important  to  You  as  Your 
Telephone  or  Cash  Register 

It*8  a  new  credit  file  that  safeguards  your  credit  business  —  in  a  better,  easier,  safer, 
quicker  "way  than  you  thought  possible. 

Il  is  so  simple  that  anyone  can  operate  it. 

//  £s  50  speedy  that  all  entries  are  made  in  the  presence  of  the  customer — who  leaves 
¥nth  a  statement  of  the  purchase — plus  a  record  of  the  balance  carried  forward. 

It  is  so  coriPenient  that  you  can  get  it  on  any  size  counter,  table  or  desk.     The  exact 
balance  due  from  any  customer  is  instantly  available;  and  the  file  can  be  operated 
with  one  hand  while  the  other  holds  the  telephone  receiver.  ^ 

Is  is  so  complete  that  a  true  record  of  the  whole  credit  business  is  always  avail-    / 
able  in  short  order.     And  this  knowledge  alone  is  worth  more  than  the  cost     J^ 

of  the  file.  /  Tk€ 

/      Nati«Bal 

It  is  so  safe  that  records  once  filed  in  its  locked  compartment  cannot  be  y  Cash 

lost,  or  destroyed.     Records  can  be  seen — but  not  tampered  with.  /      Reiiitor  Co. 

/  D»ytM.OUo 

A  fe%^  weeks*  use  will  pay  for  it  y     Please  send  full 

/        information 

There's  nothing  else  like  it,  and  it  can  be  seen  at  the  NCR  oflSce       /      a^  <>y»  v p"'   » «  ^ 
near  you,  or,  a  letter  to  us  will  bring  you  complete  information.        /  ^^^'^tl!.» 

See  this  new  file  or  find  out  how  it  will  stop  your  losses,        /  accounfs*! 

please  your  customers,  and  relieve  you  of  work  and  worry.        y    yy^^^ 

Use  the  coupon.  .    /   p^^ 


The  National  Cash  Register  Company  / 

DaytOlly   Ohio  ^  Simmonn  Spice  &fill 


When  writing  to  Advertisers,  please  mention  Tbb  Spicb  Mill. 
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Name  "White  SUr''  for  Tea  or  Coffee 

Waco,  Tex.,  Jan.  23,  1917. 
Editor,  Simmons'  Spice  Mill: 

In  looking  over  one  of  your  old  issues — 
August,  1916 — we  note  that  you  had  an  inquiry 
from  Columbus,  Ohio,  as  to  the  words  "White 
Star"  being  used  for  tea  or  coffee.  We  beg  to 
advise  you  that  we  have  been  using  this  name 
since  June,  1915. 

The  Shear  Company, 
per  R.  S.  Neff, 
Manager,  Coffee  Dept. 


''Economj"  for  Coffee  Brand 

"K.,"  Baltimore,  Md.,  ask:  "May  we  ask  whether  or 
not  the  word  Economy  has  ever  been  registered  as  a 
brand  for  roasted  coffee?" 

Ans. — This  word  is  registered  for  blended  cof- 
fee, No.  73,914,  June  1,  1909,  Dannemiller  Coffee 
Co.,  Brooklyn,  N.  Y. 


THE  COFFEE  SITUATION  IN  BRAZIL 

[Consul    General    Alfred    L.    Moreau    Gottschalk,    Rio    de 
Janeiro,  Jan.    1] 

/COPIOUS    rains    in    the    coffee    districts    of 

^^  Brazil  have  led  to  a  good  deal  of  talk  about 

the  July  crop  of  1917  being  another  record  yield, 

considerably  in  excess,  perhaps,  of  the  12,000,000 

bags  that  were  estimated  some  time  ago.    By  the 

end    of    November    (1916)    6,242,000    bags    had 

reached  the  coast,  and  much  of  the  crop  was  still 

in  the  hands  of  the  planters  in  the  interior. 

What  will  be  the  world's  consumption  for  the 

coming  year  remains  doubtful,  as  the  Baltic  ports 

are  still  closed,  Italy  and  Norway  have  sent  in  but 

small  orders  fpr  coffee,  and  Holland  has  ceased 

ordering.      Speculation    is    rife   here   as    to   the 

course  of  the  trade  with  Denmark,  which  country 

was  permitted  by  the  Oversea  Trust  to  take  25,000 

bags  during  December  and  which  may  or  may  not 

continue  to  order.     The  closing  of  the  port  of 


Vladivostok,  Siberia,  has  cut  off  one  more  outlet 
for  the  coffee  accumulating  in  Santos.  The 
French  situation  likewise  occasions  worry,  for 
rumor  has  it  that  France  may  prohibit  the  im- 
portation of  coffee.  England  is  said  to  continue 
a  fair  buyer,  and  Spain  to  take  its  usual  small 
quantity.  Under  these  circumstances  it  would  ap- 
pear as  if  the  Brazilian  coffee  .exporters  were 
looking  even  more  anxiously  than  in  the  past  to 
the  United  States  for  a  market.  Fortunately, 
that  country  has  been  ordering  freely. 

Quality  of  Current  Crop 

It  is  interesting  to  note  that  the  last  crop  was 
what  is  known  as  "fine  roasting"  coffee,  but  that 
it  contained  a  great  amount  of  "hard"  coffee. 
The  present  year's  crop  of  coffee,  in  contrast,  is 
not  a  good  roasting  crop,  but  is  characterized  as 
being  remarkably  "soft"  and  to  furnish  excellent 
"drinking"  coffee;  and  American  coffee  roasters 
who  heretofore  would  have  ignored  coffee  below 
the  grade  of  "good"  or  "fine"  are  taking  freely 
of  this  year's  crop  of  coffee  known  as  only  "fair 
roasters." 

The  freight  situation  continues  as  erratic  as 
ever,  to  the  no  small  discomfiture  of  exporters. 
Exchange  through  December  had  remained  firm, 
with  a  slight  tendency  to  weaken  toward  the  end 
of  the  year. 


Dr.  S.  E.  Ball,  of  Fort  Scott,  Kan.,  who  or- 
ganized the  Ball  Mfg.  Co.,  a  mail-order  concern, 
which  is  in  the  hands  of  receivers,  is  organizing  a 
company  with  a  view  to  buying  the  chemical  or 
drug  and  extract  department  of  the  defunct  com- 
pany and  engaging  in  that  business  on  a  large 
scale.  Ball's  new  company  will  be  known  as  the 
Kansas  City  Chemical  Co. 
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RECORD    COFFEE    CARGO    AT   NEW    OR- 
LEANS 

'TpHE  American  steamship  Dakotan  arrived  late 
■*•  Saturday  night,  Jan.  6,  at  New  Orleans,  with 
the  largest  cargo  of  coffee  ever  delivered  to  New 
Orleans.  The  Dakotan  sailed  from  Santos  with 
136,378  sacks  of  coffee  for  New  Orleans.  The 
vessel  is  considered  a  very  large  ship  and  it 
proves  that  large  ships  can  navigate  the  Mis- 
sissippi river  as  well  as  the  small  ones.  The 
Dakotan  was  consigned  to  the  A.  K.  Miller  Co., 
local  steamship  agents. 

Most  of  ^he  coffee  ships  land  at  the  Poydras  St. 
wharf  to  discharge  their  cargoes,  but  it  was  only 
a  week  previous  that  another  coffee  ship  dis- 
charged a  large  cargo  of  coffee.  It  is  seldom  that 
a  ship  brings  Qver  sacks  of  coffee.  Steamship 
officials  say  the  136,378  sacks  on  the  Dakotan 
is  the   record. 

This  cargo  of  coffee  on  the  Dakotan— 136,378 
bags — was  under  charter  to  J.  Aron  &  Co.,  Inc. 
Everything  connected  with  this  cargo  was  Amer- 
ican, as  indicated  by  Mr.  Aron  in  an  interview 
with  a  representative  of  the  New  Orleans  Item, 
Jan.  12,  Mr.  Aron  being  in  New  Orleans  from 
New  York  for  the  holidays.    Said  Mr.  Aron : 

Five  New  Orleans  banks  financed  the  credits, 
and  to  tny  knowledge  it  was  the  first  time  that 
New  Orleans  financial  institutions  have  handled 
such  large  coffee  importations  on  dollar  credit. 
These  banks  carried  more  than  $1,000,000  of  the 
credits  of  the  coffee  brought  on  the  Dakotan, 
and  the  results  were  so  satisfactory  that  I  think 
the  business  will  be  kept  up  with  the  same  con- 
nections. It  was  strictly  an  American  proposi- 
tion all  the  way  through.     Most  of  the  136,000 


bags  brought  on  the  Dakotan  were  imported 
through  our  house  in  Brazil  and  the  master  of 
the  Dakotan  and  its  crew  were  all  Americans. 
We  chartered  the  Dakotan,  which  is  one  of  the 
largest  freighters  of  the  American-Hawaiian  line, 
for  this  voyage  and  she  is  being  unloaded  in  rec- 
ord time  at  the  foot  of  Robin  St.  In  fact,  the  dis- 
charge of  cargo  will  be  completed  in  five  days, 
if  it  is  finished  by  Friday  night,  as  we  expect. 
This  is  due  to  the  superior  wharf  and  unloading 
facilities  here,  which  are  more  efficient  than  those 
at  New  York.  There  it  would  require  eleven 
days  to  unload  the  Dakotan's  cargo. 

J.  Aron  &  Co.,  Inc.,  as  reported  in  The  Spice 
Mill  for  January,  secured  the  contract  for  sup- 
plying the  United  States  Navy  with  1,000,000 
pounds  of  coffee.  On  Jan.  25  the  same  company 
secured  the  contract  for  supplying  the  United 
States  Army  with  coffee,  entirely  on  a  quality 
basis.  J.  Aron  &  Co.,  Inc.,  have  branches  in  San- 
tos, Brazil;  New  York,  New  Orleans  and  Chi- 
cago. They  are  among  the  largest  coffee  im- 
porters in  the  country  and  are  noted  not  only  for 
the  quality  of  their  coffees  but  also  for  the  ex- 
ceptional service  they  give  their  customers. 


PLAN    TO    MERGE    FIVE    PHILADELPHIA 
GROCERY  CHAIN  STORE  CONCERNS 

U  EPORTS  have  been  current  for  the  past 
•■^  fortnight  or  so  of  the  merger  of  five  grocery 
chain  store  concerns  of  Philadelphia.  On  Jan. 
30  the  following  statement  was  made  by  Graham 
&  Gilfillan  and  Samuel  M.  Clement,  Jr.,  repre- 
senting the  firms  concerned: 

With  reference  to  current  reports  as  to  a  con- 
solidation between  the  Acme  Tea  Company,  Inc., 
Robinson  &  Crawford,  Bell  Grocery  Company, 
Childs  Grocery  Company  and  the  Dunlap  Com- 
pany, it  is  learned  officially  that  while  negotia- 
tions have  been  under  way  in  this  direction  no 
definite  announcement  can  be  made  at  this  time. 

It  is  stated  by  interests  close  to  this  movement 
that  such  consolidation  will  be  very  desirable,  in 
order  to  lessen  the  price  of  food  products  to  the 
consumer,  which  have  been  steadily  rising. 

Chandler  &  Co.,  Inc.,  Philadelphia,  are  promot- 
ing the  merger. 


DEFINITIONS  AND  STANDARDS  FOR  CON- 

DIMENTS  OTHER  THAN  VINEGARS 

AND  SALT 

THE  Joint  Committee  on  Definitions  and 
Standards  are  considering  the  advisability  of 
adopting  definitions  and  standards  for  spices. 
Any  one  interested  is  invited  to  present  his  views, 
in  writing,  to  the  committee,  addressed  to  John 
Phillips  Street,  New  Haven,  Conn.,  or  to  J.  S. 
Abbott,  secretary  of  the  Joint  Committee  on  t)efi- 
nitions  and  Standards,  Bureau  of  Chemistry, 
Washington,  D.  C.  The  committee  will  meet  in 
Washington,  D.  C,  Feb.  12. 
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[Incorporated  under  the  Laws  of  the  State  of  New  York.] 
Pm.  and  TreM.:  B.  F.  SIMMONS  Seoelary :  M.  E.  B.  SIMMONS 

97  WATER  STREETp  NEW  YORK 

SUBSCRIPTION  RATES 

All  Parta  of  United  Statea.. •....•• $a.oo       Foreign  Countries  in  Postal  Union. •• •     fa.so 

Dominion  of  Canada s.ss       Single  Copiea «5  cents  each 


THE  TAXING  OF  COFFEE  AND 
TEA 

DURING  the  past  month  or  two  there  have 
been  various  reports  of  projected  taxes  on 
coffee,  tea,  cocoa,  etc.,  by  Congress.  These  re- 
ports seemed  to  be  of  sufficient  definiteness  to 
warrant  the  passage  of  a  resolution  by  the  exec- 
utive committee  of  the  National  Coffee  Roasters' 
Association  protesting  against  the  reported  pro- 
posed duty  of  5  cents  per  pound  on  coffee,  and 
the  visit  of  the  chairman  of  the  legislative  com- 
mittee of  that  organization,  Thomas  A.  Webb, 
to  Washington  to  seek  interviews  with  members 
of  the  House  Ways  and  Means  Committee,  in 
which  he  might  present  arguments  in  opposition 
to  the  proposal  of  this  duty.  Yet  it  has  been 
impossible  to  trace  the  genesis  of  these  reports 
or,  at  least,  to  find  the  true  basis  for  them.  The 
Washington  correspondent  of  The  Spice  Mill, 
who  has  had  many  years*  experience  in  getting 
news  from  the  different  departments  of  the  Fed- 
eral Government,  upon  instructions  from  this  of- 
fice to  seek  the  origin  of  the  reports,  responds: 

A  careful  search  fails  to  reveal  any  authority 
for  the  statements  that  have  been  going  the 
rounds  of  the  daily  press  to  the  effect  that  it  is 
the  purpose  of  the  Ways  and  Means  Committee 
to  recommend  to  the  House  that  a  tax  shall  be 
placed  on  coffee,  tea  and  cocoa,  at  figures  run- 
ning all  the  way  from  5c.  to  10c.  per  pound. 

The  imposition  of  a  tax  on  coffee  of  5  cents  a 

pound   would   certainly,   at   this   time,  be   a   real 

hardship  for  the  coffee  trade,  especially  for  the 

coffee  roasters.    The  coffee  roasting  industry  has 

been    confronted    with    many    trying    conditions. 


The  cost  of  labor  and  materials  entering  into  the 
finished  product  has  been  necessarily  very  high ; 
yet  the  merchants  have  had  to  market  their  prod- 
uct at  the  established  old  price  to  the  retailer  and 
the  retailer,  in  turn,  to  the  consumer.  As  The 
Spice  Mill  pointed  out  in  its  November  number, 
coffee  is  practically  the  only  staple  that  has  not 
advanced  in  price  to  the  public  during  this  era 
of  the  soaring  prices  of  things.  The  general 
prosperity  existing  throughout  the  country  is  not 
being  enjoyed  by  the  coffee  industry  to  any  notice- 
able extent.  It  is  a  safe  assertion  to  make  that 
a  large  part  of  any  duty  on  coffee  now  imposed 
would  be  added  to  the  selling  price  to  the  con- 
sumer, thus  adding  to  the  present  high  cost  of 
living. 

♦    ♦    * 

What  the  contemplated  tax  on  tea  might  be  we 
do  not  know.  With  the  enormous  difficulties  sur- 
rounding the  shipping  of  tea  from  the  sources 
of  production  and  the  consequent  soaring  of 
prices  of  tea  in  the  markets,  any  duty  imposed — 
we  presume  it  would  not  be  less  than  10  cents 
per  pound,  as  devised  on  divers  previous  occa- 
sions by  revenue  engineers  in  Congress — would 
put  an  almost  insuperable  burden  upon  the  tea 
merchants.  Though  the  consumption  of  tea  is 
growing  in  this  country,  albeit  the  statistics  might 
not  visibly  bear  out  this  statement  (there  are  sev- 
eral factors,  aside  from  the  statistics,  to  prove 
that  more  cups  of  the  tea  beverage  are  consumed 
in  this  country  than  ever  before),  the  revenue 
to  be  derived  from  the  taxation  on  tea,  even  at 
10  cents  per  pound,  would  not  warrant  the  de- 
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moralization  of  the  industry  that  would  be  the 

sequel  to  its  imposition. 

♦    *    ♦ 

The  Saturday  Eveking  Post  of  Jan.  27,  1917, 

says,  editorially,  under  the  caption,  "Taxing  Tea 

and  Coffee": 

It  seems  clear  that  Congress  must  find  more 
revenue.  Last  year  it  had  to  find  more  revenue 
for  better  national  defenses.  So  it  virtually 
doubled  the  income  tax,  laid  a  Federal  inheri- 
tance tax  and  imposed  a  number  of  other  taxes. 
But  the  outlook  now  is  that  the  additional  rev- 
enue thus  found  will  fall  so  far  short  of  increased 
expenditure  that  by  the  end  of  the  next  fiscal 
vear  there  will  be  a  deficit  of  something  like  four 
hundred  million  dollars.  Certain  other  appropria- 
tions now  in  prospect,  may  raise  the  deficit  about 
half  a  billion.  ♦  ♦  ♦  Expenditures  cannot  be  re- 
duced. That  would  re<juire  hard,  courageous,  in- 
telligent work — somethmg  for  which,  apparently. 
Congress  has  neither  the  time  nor  the  inclination. 
But  revenue  can  be  iiicreased  with  comparatively 
little  trouble  and  no  disagreeable  personal  conse- 
quences to  any  congressman.  Among  possible 
soiu-ces  of  more  revenue  an  import  duty  on  tea 
and  coffee  is  favorably  mentioned.  At  twenty 
per  cent,  it  would  yield  about  twenty-five  million 
dollars  a  year;  and  it  may  as  well  be  levied  at 
once.  This  is  a  comparatively  easy  method  of 
raising  revenue;  and  the  way  Government  is  go- 
ing no  comparatively  easy  source  of  revenue  can 
long  escape.  A  duty  on  tea  and  coffee  would 
make  every  household  conscious  that  it  is  paying 
Federal  taxes.  When  that  stage  is  reached,  a  re- 
vision of  the  Government's  whole  wasteful  fiscal 
scheme  may  be  expected ;  but  apparently  not  until 
then. 

Of  course,  this  is  a  whimsical  view  of  the  prop- 
osition. The  tea  and  coffee  industries  would  pre- 
fer not  to  be  the  "goat"  in  Federal  tax  experi- 
ments. ♦    ♦    ♦ 

Unless  as  a  war  measure,  a  tax  on  coffee,  tea 
and  cocoa  would  prove  very  unpopular.  In  the 
eventuality  of  war,  the  merchants  and  the  pub- 
lic would  tolerate  cheerfully  many  things  which, 
under  the  normal  conditions  of  peace,  would  be 
decidedly  disagreeable  and  undesirable. 


A  Word  of  Appreciation 

The  National  Coffee  Roasters*  Association 
New  York,  Jan.  30,  1917. 
Editor,  Simmons'  Spice  Mill: 

It  gives  me  pleasure  to  inform  you  that  the 
Executive  Committee  of  this  Association,  at  a- 
meeting  held  in  Chicago  on  the  9th  inst.,  adopted 
a  resolution  expressing  its  appreciation  of  the 
thoroughness  of  the  report  of  our  recent  Conven- 
tion as  published  in  your  December  issue. 
Yours  very  truly, 

G.  W.  Toms, 

Secretary. 


GEORGE  W.  LAWRENCE  NEW  PRESIDENT 
OF  COFFEE  &  SUGAR  EXCHANGE 

New  York,  Feb.  5.— The  newly  elected  officers 
of  the  New  York  Coffee  and  Sugar  Exchange 
are: 

President:  George  W.  Lawrence  (George  W. 
Lawrerite  &  Co.). 

Vice-President:  Joseph  D.  Pickslay  (Williams, 
Russell  &  Co.). 

Treasurer :   F.  T.  Nutt,  Jr. 

The  Board  of  Managers  have  elected  Clarence 
Housman,  of  A.  A.  Housman  &  Co.,  and  Leopold 
S.  Bache,  of  J.  S.  Bache  &  Co.,  as  members  to 
fill  the  vacancies  occasioned  by  the  election  of 
Joseph  D.  Pickslay  as  vice-president  of  the  ex- 
change, and  of  F.  T.  Nutt,  Jr.,  who  succeeds 
James  H.  Taylor  as  treasurer. 

The  retirement  of  William  Bayne,  Jr.,  as  presi- 
dent was  on  his  own  volition,  as  he  has  served 
four  full  years  in  succession  and  resigned  on  the 
eve  of  a  new  election  so  that  a  new  president 
would  be  voted  for  at  the  annual  election.  Mr. 
Bayne  served  the  Exchange  with  marked  effect- 
iveness and  retires  with  the  universal  and  pro- 
found esteem  of  the  membership  of  the  Exchange. 
Mr.  Taylor  has  been  one  of  the  most  influential 
personages  in  the  development  of  the  Exchange 
from  its  very  early  days.  [The  Spice  Mill  pur- 
poses to  publish  fuller  particulars  regarding  these 
retiring  and  the  newly  elected  officers  in  its  next 
number.] 


400  LBS.  COFFEE  FOR  EACH  EXPLORER 

[From  New  York  Sun] 

Chicago.  Jan.  13. — Roald  Amundsen,  the  ex- 
plorer, left  Chicago  to-day  for  Washington,  but 
before  leaving  he  ordered  for  his  six-year  trip 
in  the  Arctic  six  hundred  pounds  of  candy  and 
quantities  of  ripe  olives,  sweet  pickles,  pickled 
pigs  feet,  dried  fruits,  nuts  and  apple  butter. 

A  ton  of  meat  has  been  purchased  for  each  of 
the  ten  men  in  the  expedition.  This  includes  roast 
mutton,  roast  beef,  oxtails,  pork,  stewed  kidneys, 
ox  tongue,  lamb  tongue,  ham  loaf,  veal  loaf,  ox 
marrow  and  summer  sausage.  In  all,  50,000  cans 
of  food  will  be  carried  on  the  voyage.  During 
the  trip  each  of  the  ten  explorers  will  consume 
400  pounds  of  coffee,  if  he  drinks  his  share.  The 
ship  will  carry  two  tons  of  it  and  two  tons  of 
sugar. 


Hugh  E.  Donnelly 

Brooklyn,  X.  Y.,  Jan.  25. — Hugh  E.  Donnelly, 
a  retired  tea  merchant,  died  Tuesday,  in  his 
87th  year,  at  the  residence  of  his  nephew,  Garence 
W.  Donnelly.  Interment  took  place  in  Calvary 
Cemetery. 
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IMPROVEMENTS,    EXTENSIONS,   CHANGES 

Ide  Tea  Co.,  Grand  Rapids,  Mich.,  have  filed 
increase  of  capital  from  $2,000  to  $20,000. 

The  Purcell  Wholesale  Grocery  Co.,  Purcell, 
Okla.,  have  moved  into  their  new  office  building. 
It  is  a  one-story  brick,  100  by  100  feet. 

The  Norwood  Wholesale  Grocery  Co.,  Rus- 
sellville.  Ark.,  have  filed  certificate  of  increase 
of  capital  stock  from  $25,000  to  $50,000. 

Crescent  Coffee  Mills,  New  Orleans,  will  oc- 
cupy a  building  to  be  remodeled  by  H.  T.  Cot- 
tam;  3  stories;  pressed  brick  front. 

John  Emmons  &  Co.,  tea  merchants,  who  have 
been  located  for  about  40  years  at  93  Water  St., 
New  York,  will  on  May  1  move  to  105  Water  St 

The  McDonald  Co.,  Grand  Island,  Neb.,  have 
ordered  a  Burns  Jubilee  roaster  to  replace  a  di- 
rect-flame machine  of  the  old  type  which  they 
are  using  at  the  present  time. 

The  Martin  L.  Hall  Co.,  64  Long  Wharf,  Bos- 
ton, will  increase  their  grinding  capacity  by  add- 
ing a  second  No.  1  Bums  granulator  with  sifter, 
screw  conveyors,  etc. 

Work  on  the  Deshler  Coffee  Mills*  new  build- 
ing at  Deshler,  Neb.,  will  begin  as  soon  as 
weather  permits.  Many  carloads  of  material  have 
arrived. 

Snow,  Ward  &  Co.,  wholesale  grocers,  Balti- 
more, Md.,  who  recently  purchased  a  lot  at  cor- 
ner of  Water  St.  and  Cheapside,  that  city,  will 
erect  a  new  warehouse  thereoa. 

Wilson  Mercantile  Co.,  wholesale  grocers,  Wau- 
sau.  Wis.,  will  build  a  branch  house  in  Rhine- 
lander,  Wis.,  next  Summer.  In  the  meantime 
they  occupy  the  building  of  Hartman  Fruit  & 
Produce  Co. 

Leon  Lewin,  coffee  importer  and  jobber,  San 
Francisco,  has  removed  to  greatly  enlarged  prem- 
ises at  112  California  St.,  where  he  is  in  a  bet- 
ter position  to  handle  his  large  and  increasing 
business. 

Bleecker  &  Simons,  coffee  roasters  and  tea 
dealers,  for  many  years  at  236  Greenwich  St.,  New 
York,  have  purchased  the  five-story  building  at 
90  Front  St.  and  will  make  extensive  alterations 
therein  and  occupy  it  for  their  business. 

Chase  &  Sanborn  are  adding  two  No.  1  Bums 
granulators  to  the  equipment  of  their  Chicago 
plant.  This  will  make  a  total  of  thirteen  ma- 
chines of  this  type  purchased  by  this  well-known 


concern  for  use  in  their  factories  at  Boston,  Chi- 
cago and  Montreal. 

Canadian  consumers  are  just  as  appreciative  of 
"steel  cut,"  chaff-free  coffee  as  tiie  American 
public  and,  in  order  to  keep  pace  with  the  popu- 
lar demand,  J.  V.  Boudrias,  Ltd.,  of  Montreal, 
have  ordered  a  new  No.  1  Bums  granulating 
outfit. 

Wellman,  Peck  &  Co.  are  to  replace  the  No.  5 
Bums  roaster  in  their  San  Francisco  establish- 
ment with  one  of  the  latest  type  Jubilee  models. 
The  No.  5  roaster  will  be  moved  to  the  new 
Fresno  branch,  operated  under  the  name  of  Pa- 
cific Coast  Grocery  Co. 

Carroll,  Brough  &  Robinson,  Oklahoma  City, 
Okla.,  are  to  operate  a  second  No.  1  Bums  granu- 
lator, which  will  enable  them  to  double  the  pro- 
duction of  the  "steel  cut"  coffee  they  are  supply- 
ing their  customers  over  a  wide  area  in  the 
Southwest. 

The  Twin  City  Wholesale  Grocery  Co.,  St. 
Paul,  Minn.,  will  start  work  on  their  new  building 
in  the  Midway  next  Spring.  The  company  are 
co-operative,  and  about  400  Northwestern  mer- 
chants, all  stockholders  in  the  company,  met  for 
a  two-days*  session  the  middle  of  January. 

Bemis  Bag  Co.  have  purchased  an  entire  block 
front,  extending  from  1st  to  2d  Aves.  on  the  north 
side  of  52d  St.,  South  Brooklyn,  New  York  City, 
and  will  erect  thereon  a  large  concrete  building 
for  their  own  occupancy.  The  plot  is  700  by  100 
feet. 

E.  E.  Sellers,  who  operates  the  Pacific  Coffee 
Stores,  has  opened  the  ninth  branch,  in  which  he 
has  installed  a  Burns  No.  7  roaster.  These  re- 
tail stores,  each  equipped  with  its  own  roasting 
apparatus,  have  been  very  successful,  and  Mr. 
Sellers  expects  to  continue  to  establish  new  sta- 
tions until  he  has  completely  covered  Southern 
California. 

The  Jewel  Tea  Co.  arc  planning  the  early  in- 
stallation of  a  coffee  roasting  plant  at  Oakland, 
Cal.  At  an  early  date  all  the  teas  used  by  them 
to  supply  the  territory  on  the  Pacific  Coast  and 
west  of  Salt  Lake  City  will  be  brought  direct  to 
Oakland  from  China  and  Japan  and  here  pack- 
aged for  shipment.  New  offices  will  be  opened 
in  San  Jose,  Stockton  and  Fresno. 

The  Kelley-Clarke  Co.,  100  Hudson  St..  New 
York,  announce  under  date  of  Jan.  2,  1917,  that 
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from  this  date  the  business  conducted  under  the 
name  of  the  Corby  Commission  Co.  will  be  car- 
ried on  in  the  name  of  Kellcy-Clarke  Co.,  Inc. 
The  ownership  of  the  business  and  the  personnel 
of  the  staff  remain  the  same  as  they  have  been. 
The  change  is  one  in  name  only. 

McClanahan-Griffin  Wholesale  Grocery  Co., 
who  have  houses  in  McAlester,  Quinton  and 
Dustin,  Okla.,  will  establish  a  fourth  branch  at 
Okmulgee,  Okla. 

A  six-story  addition  will  be  built  to  the  whole- 
sale grocery  house  of  the  Feilbach  Co.,  Toledo, 
O.  This  increase  is  demanded  by  the  gfrowing 
business  of  the  company. 

San  I  Baker  Corporation,  Inc.,  New  Orleans, 
La.,  have  placed  an  order  with  M.  S.  Kenney, 
coffee  machinery  engineer,  of  that  city,  for  the 
furnishing  and  erecting  of  a  complete  four 
roaster  coffee  plant  as  designed  by  Mr.  Kenney. 

On  Jan.  17  the  Southern  Can  Co.,  Baltimore. 
Md.,  having  their  plant  and  offices  at  717  So. 
Wolfe  St.,  increased  their  capital  stock  from 
$50,000  to  $500,000.  This  company  have  prac- 
tically doubled  their  volume  of  business  within 
the  last  three  or  four  years.  The  officers  are: 
£.  Everett  Gibbs,  president;  Leonard  Burbank, 
Jr.,  vice-president;  Harry  E.  Packard,  treasurer; 
J.  Oliver  Selby,  secretary ;  Frank  J.  O'Brien,  pro- 
duction manager. 

The  name  of  the  firm  known  as  Frick-Stearns- 
Russell  Co.,  Cedar  Rapids,  la.,  has  been  changed 
to  Cedar  Rapids  Branch,  Western  Grocer  Co. 
Western  Grocer  Co.,.  one  of  the  largest  wholesale 
grocery  concerns  in  the  country,  have  owned  the 
afore-named  company  for  some  time.  Soon  after 
the  first  of  the  year,  however,  it  was  decided  that 
the  Cedar  Rapids  Branch  should  take  the  name 
of  the  parent  firm  and  from  now  on  all  the  com- 
pany's business  will  be  conducted  under  this  title. 
'  W.  A.  Glasscock,  president  and  manager  of 
the  Puritas  Tea  &  Coffee  Co.,  Los  Angeles,  Cal., 
has  just  announced  the  expansion  of  his  busi- 
ness. The  Puritas  company  have  taken  over  a 
new  three-story  warehouse  and  manufacturing 
building  at  811-13-15  Traction  .\ve.,  near  3d  and 
Alameda  Sts.  The  building  contains  more  than 
27,000  square  feet  of  floor  space,  and  has  been 
equipped  with  modem  machinery  for  the  roast- 
ing and  blending  of  coffee  and  the  general  han- 
dling of  teas,  spices  and  similar  lines. 

The  old-established  firm  of  George  T.  Mat- 
thews &  Co.,  importers  of  tea  and  coffee,  will,  on 
May  1,  remove  from  their  present  quarters,  93 
Water  St.,  New  York,  where  they  have  been  27 
years,  to  the  prominent  building  at  105  Water  St., 
which  they  have  leased  for  a  term  of  years.  With 
the  beginning  of  January,  George  T.  Matthews, 
Jr.,  was  admitted  into  partnership  in  tlie  firm,  the 


members  now  being  George  T.  Matthews,  William 
Smith  and  George  T.  Matthews,  Jr. 

Paxton  &  Gallagher  Co.,  wholesale  grocers  and 
coffee  roasters,  Omaha,  Neb.,  purpose  commenc- 
ing building  operations  some  time  during  the 
coming  Fall.  During  1907  they  erected  a  nine- 
story  building,  113x138  ft.,  on  the  cast  part  of 
their  block.  The  compan^s  intentions  are  to 
remove  the  old  buildings  now  occupied  on  the 
western  part  of  the  block  and  erect  a  10-story 
building  adjoining  the  one  on  the  east,  the  new 
structure  to  be  1.52  x  166  ft.  When  the  new  part 
is  finished,  Paxton  &  Gallagher  Co.  will  have 
practically  500,000  sq.  ft.  floor  space,  with  rail- 
road trackage  running  through  the  entire  build- 
ing, and  trackage  on  the  outside  for  12  cars. 

Joannes  Bros  Co.,  Los  Angeles,  Cal.,  arc  erect- 
ing a  fireproof  building  which  will  be  a  model 
structure  in  every  respect  for  a  wholesale  grocery 
house.  In  our  January  issue  we  gave  some  facts 
and  figures  on  the  new  home  of  **Ben  Hur"  prod- 
ucts. We  now  learn  that  the  plans  for  the  cof- 
fee roasting  department  will  be  furnished  by 
Jabez  Burns  &  Sons,  New  York,  and  the  installa- 
tion of  the  machinery,  necessary  storage  bins, 
etc.,  will  be  under  their  supervision.  The  equip- 
ment will  include  two  No.  15  Jubilee  roasters. 
Tiptop  cooler  boxes  and  stoner,  a  No.  1  milling 
machine,  a  green  coffee  mixer  and  the  accessory 
apparatus  of  a  complete  and  efficient  plant 

'The  Athletic  Tea  Co.,  whose  plant  at  707  and 
709  Lucas  Ave.,  St.  Louis,  Mo.,  was  recently 
destroyed  by  fire,  have  leased  the  building  at  914 
and  916  North  Broadway.  It  consists  of  four 
stories  and  basement.  Repairs,  alterations  and 
improvements  will  be  made,  including  the  instal- 
lation of  a  new  steam-heating  plant,  electric  ele- 
vator and  automatic  sprinkler.  President  Val- 
entine Vogel  says  the  lease  gives  the  company 
about  one-third  more  floor  space  than  the  com- 
pany formerly  had  and  it  is  his  intention  to  in- 
stall an  absolutely  modem  equipment  The  lease 
is  to  run  ten  years.  The  company  will  move 
in  as  soon  as  the  repairs,  alterations  and  im- 
provements have  been  completed. 

The  Platt-Porter  Grocery  Co..  Carthage,  Mo., 
have  just  closed  a  deal  by  which  they  have  pur- 
chased a  lot  50  by  200  feet  at  the  northwest  cor- 
ner of  Main  and  6th  Sts.,  with  the  express  pur- 
pose of  erecting  in  due  course  a  three-  or  four- 
story  wholesale  grocery  and  coffee  structure. 
This  firm  will  continue  in  their  present  quarters 
on  the  south  side  of  6th  St.,  opposite  the  pur- 
chased lot,  where  they  have  long  done  a  pros- 
perous business.  They  have  been  doing  a  coffee 
roasting  business  in  the  lower  story  of  the  three- 
story  building  next  east  of  them,  but  they  have 
now  equipped  a  room  in  the  upper  story  of  their 
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building  for  their  coffee  roasting  plant,  consist- 
ing of  a  Burns  No.  6  outfit,  No.  1  granulator, 
etc. 

NEW  ENTERPRISES 

Commercial  Tea  Company,  Philadelphia,  Pa., 
has  been  incorporated;  capital  $5,000.  J.  L. 
Davidson,  Rutledge 

United  Cash  Grocery  Corporation,  Dover,  Del., 
have  been  incorporated  to  transact  a  wholesale 
and  retail  business;  capital  stock  $100,000. 

Grand  A.  and  S.  Tea  Co.,  Chicago,  111.,  have^ 
been  incorporated  by  Pearl  Schwartz,  Theora 
McQuiston,  Roland  J.  Klingler;  capital  $1,000. 

S.  A.  Arnett,  tea  and  coffee  specialist,  will 
have  charge  of  Department  No.  4  of  the  new 
Link  store  at  314-316  Main  St.,  Jacksonville,  Fla. 
A  small  coffee  roasting  outfit  is  installed  in  this 
department. 

Haytian- American  Corporation,  of  Milbrook, 
N.  Y.,  have  been  incorporated;  stocks,  bonds, 
securities,  manufacturing,  merchandise,  teas, 
coffees,  tobacco,  agriculture,  etc.;  capital 
$6,000,000.  Incorporators :  W.  S.  Lare,  30  Broad 
St.,  New  York;  F.  J.  Knorr,  303  Washington 
Ave.;  N.  H.  McLaren,  15  Lancaster  St.,  Albany. 

Honduras  Coffee  Co.  have  been  formed  as  an 
anonymous  incorporation  at  San  Pedro  Sula, 
Honduras,  C.  A.,  for  the  manufacture  and  pack- 


ing of  coffee,  confectionery,  jellies,  etc.  The 
managing  officers  of  the  company  are:  Presi- 
dent, J.  Calixto  Valenzuela;  vice-president, 
Federico  Soler;  treasurer,  Juan  R.  Lopez;  sec- 
retary, M.  J.  Riguero. 


NEW    YORK    WHOLESALE    GROCERS    IN 
CONVENTION 

'TpHE  29th  annual  meeting  of  the  New  York 
•■•  Wholesale  Grocers'  Association  will  take 
place  at  Onondaga  Hotel,  Syracuse,  N.  Y., 
Wednesday,  Feb.  14,  1917,  beginning  at  10  o'clock 
A.M.  There  will  be  a  subscription  dinner  at 
7.30  P.M.  Thomas  B.  Ward,  Jr.,  of  Weidman, 
Ward  &  Co.,  Albany,  N.  Y.,  is  president,  and 
H.  M.  Foster,  6  Harrison  St.,  New  York,  is 
secretary. 


SOME  U.  S.  GOVERNMENT  AWARDS 

50,000  lbs.  evaporated  milk  will  be  furnished 
to  the  Puget  Sound  yard  by  Schwabacher  Bros. 
Co..  Seattle,  at  $4,000. 

100,000  lbs.  granulated  sugar  in  sacks  will  be 
supplied  to  the  Puget  Sound  yard  by  Mason, 
Ehrman  Co.,  Portland.  Ore.,  at  $6,420. 

William  Cluff  Co.,  San  Francisco,  will  supply 
Mare  Island  yard  with  1,500  lbs.  pearl  barley 
at  $102.75. 
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PERSONALITIES 


A.  S.  Cleveland,  of  Wm.  D.  Cleveland  &  Sons, 
Houston,  Tex.,  has  been  a  recent  visitor  to  New 
York. 

B.  H.  Wagoner,  of  Cambria  Spice  Mills  Co., 
Johnstown,  Pa.,  was  a  recent  visitor  to  the  New 
York  •markets. 

£d.  Stern,  for  some  time  salesman  for  the 
Federal  Coffee  MiUs  Co.,  733-743  Woodland 
Ave.,  S.  E.,  Qevcland,  O.,  has  been  chosen  sales 
and  advertising  manager  of  the  concern. 

Eugene  Saxe  has  been  appointed  Eastern  rep- 
resentative of  Archer-Kirk  Co.,  makers  of  im- 
proved spice  and  drug  grinding  machines,  915  Jef- 
ferson Ave.,  Toledo,  O.  Mr.  Saxe's  office  is  at 
S>9  Nassau  St,  New  York. 

F.  P.  Almy,  for  some  years  in  char^  of  the 
coffee  department  of  Wilcox,  Burchardy&  Co., 
Jamestown,  N.  Y.,  has  resigned  to  accept. a  posi- 
tion with  the  Caldwell  Importing  Co;,  Minne- 
apolis.   Mr.  Almy  began  his  new  duties  Feb.  1. 

Charles  E.  MacKusick,  formerly  with  the  W.  S. 
Quinby  Co.,  Boston,  Mass.,  has  become  associated 
with  Alexander  H.  Bill  &  Co.,  50  Broad  St.,* 
Boston,  uniting*  his  experience  and  prestige  with 
the  selling  organization  of  that  hou^e  in  the 
coffee  and  tea  business. 

Ludwig  Neugass,  with  Henry  Nordlinger  &  Co., 
coffee  importers  and  jobbers,  81  Front  St.,  New 
York,  returned  recently  from  a  three  and  a 
half  months'  trip  to  Colombia,  where  he  studied 
the  coffee  situation.  During  his  stay  in  Co- 
lombia he  made  direct  connections  for  his  house. 

H.  A.  Dickie,  known  to  great  numbers  of 
The  Spice  Mill  readers,  by  reason  of  his  long 
connection  with  the  United  States  Printing  and 
Lithograph  Co.,  is  again  located  at  the  New 
York  headquarters,  now  at  1457  Broadway.  For 
some  time  past  he  has  been  at  the  San  Francisco 
branch. 

John  T.  Austin,  one  of  the  most  popular  mem- 
bers of  the  grocery  specialties  trade  in  and 
around  New  York,  has  resigned  his  position  as 
manager  of  the  Beechnut  Packing  Co.,  and  im- 
mediately assumed  management  of  the  Mutual 
Candy  Co.  Mr.  Austin  was  at  one  time  SecreUry 
of  American  Specialty  Manufacturers*  Association. 

Among  recent  visitors  to  New  York  were: 
R.  G.  Bates,  of  Edw.  M.  Bates,  Williamsport, 
Pa.;  Emil  Gammeter,  of  Schumacher  &  Gam- 
meter,  Akron,  O. ;  Charles  Peebles,  of  McLarens, 
Ltd.,  Hamilton,  Can.;  W.  F.  Eggleston,  of  One- 
onta  Grocery  Co.,  Oneonta.  N.  Y. ;  P.  J.  Campbell, 
of  Campbell  &  Woods  Co.,  Pittsburgh,  Pa. ;  J.  H. 
Wilkins,  Washington,  D.  C. 


INSTALLATION  OF  WEIGHING  AND  FILL- 
ING MACHINES 

The  Imperial  Coffee  Co.,  Richmond,  Va.,  re- 
cently ordered  from  the  American  Machinery 
Co.,  Philadelphia,  Pa.,  two  of  their  Model  No.  1 
"Little  Wonder"  automatic  gravity  scales  to  be 
used  in  their  new  warehouse,  their  former  estab*- 
lishment  being  lately  totally  destroyed  by  fire,  as 
reported  in  The  Spice  Mill.  Their  manager, 
J.  G.  Taylor,  saw  two  of  the  Model  No.  1  "Little 
Wonder"  scales  in  operation  at  Bowers  Bros., 
Richmond,  Va.,  and  was  so  well  pleased  with 
them  that  he  promptly  placed  his  order  for  two 
of  them.  The  American  Machinery  Co.  have 
also  lately  installed  their  Model  "B"  scale  at  the 
Cauchois  Coffee  Co.,  220  W.  36th  St,  New  York, 
for  accurately  weighing  and  filling  their  pulver- 
ized coffees  into  their  various  sized  packages, 
from  8  to  32  ounces,  and  this  equipment  has 
proved  to  be  most  satisfactory  to  them.  The 
Cauchois  Company  will  also  install  one  of 
the  American  Machinery  Co.'s  patented  filling 
machines  for  filling  their  "Creme  Chocolat"  into 
small  packages  holding  ^,  1  and  Ij^  ounces. 
Mr.  Cauchois  placed  this  order  after  seeing  a 
similar  machine  in  operation  at  the  Hire's  Con- 
densed Milk  Co.,  Philadelphia,  Pa.,  referred  to 
in  the  January  issue  of  The  Spice  Mill,  page  71. 

Frank  C.  Hughes,  formerly  connected  with 
prominent  manufacturers  of  automatic  weighing 
machinery,  has  been  appointed  Western  repre- 
sentative of  American  Machinery  Co.,  and  will  be 
located  ,at  Chicago.  Mr.  Hughes  is  one  of  the 
best  known  men  in  the  automatic  weighing  ma- 
chinery business. 


SAN  FRANCISCO  COFFEE  REPORT 

{Compiled  by  C.  E.  Bickford  &  Co.,  San  Fran-- 
Cisco,  Cal.) 

Total  arrivals  since  Jan.  1 :  Bags 

From  Central  America   ..• 17,143 

From  Hawaiian  Islands 2,836 

From  Other  Countries  500 

Total  20,479 

Total  receipts  from  Jan.  1 : 

1917    20,479 

1916 34,418 

1915 35,736 

•1914 35.(21 

Total  stock  on  Jan.  31 : 

1917    '. 17,472 

1916    12,167 

1915    11,782 

1914    6,742 

Prices  on  Jan.  31 : 

Strictly  good  Guatemala 1 12 

Good  unwashed  Salvador 11 

Good  Costa  Rica 12 

.Spot  No.  4  in   New  York 10^-^ 

Spot  No.  7  in  New  York 9?i-10 
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OBITUARY 


WiUiam  T.  Reynolds 

PouGHKEEPsiE,  N.  Y.,  Jan.  31.— On  last  Sunday 
occurred  the  death  of  William  T.  Reynolds,  head 
of  the  old  firm  of  William  T.  Reynolds  &  Co. 
This  house  was  foimded  in  Poughkeepsie  by  his 
grandfather  in  1819  and  has  remained  in  the 
family  ever  since,  coming  down  to  the  grandson, 
the  late  William  T.  Reynolds,  who  was  78  years 
old  on  Dec.  20,  1916,  of  which  56  years  were 
spent  in  the  management  of  the  present  business. 

[A  full  obituary  will  be  published  in  The  Spice 
Mill  for  March.] 

John  E.  Wieffenbach 

Dayton,  O.,  Jan.  15.— John  E.  Wieffenbach 
died  in  Denver,  Col.,  on  January  10.  He  had 
lived  there  for  several  years,  trying  to  regain 
his  health,  but  his  recovery  seemed  impossible. 
Mr.  Wieffenbach  was  formerly  a  member  of  the 
Weakley- Worman  Co.,  Dayton,  wholesale  grocers, 
and  after  severing  his  connection  with  that  com- 
pany, formed  a  new  company  under  the  name 
of  the  J.  E.  Wieffenbach  Co.,  jobbers  in  tobacco 
and  cigars,  and  at  one  time  was  a  very  large 
factor  in  that  line.  During  this  period  Mr. 
Wieffenbach  was  president  of  the  Wholesale 
Grocers'  Association  of  Ohio  and  under  his  ad- 
ministration the  jobbers  were  in  more  complete 
harmony  with  one  another,  and  profited  more  by 
their  co-operation  with  one  another  than  they 
had  previously.  He  was  a  very  affable  gentle- 
man and  one  who  was  greatly,  admired  and 
loved  by  his  friends.  Just  before  he  left  Dayton 
he  was  president  of  the  American  Coffee  and 
Spice  Co.,  this  city. 

John  F.   March 

New  York,  Jan.  20.— John  Francis  March,  tea 
merchant  and  broker,  witli  office  at  97  Water  St., 
died  Thursday  night  of  pneumonia  at  his  home, 
555  W.  183d  St..  in  his  71st  year.  He  was  born 
in  this  city,  the  son  of  the  late  John  P.  March, 
whom  he  succeeded  as  a  member  of  the  old  tea 
firm  of  Gross  &  March.  In  later  years  Mr. 
March  established  the  tea  firm  of  John  P.  March 
&  Co.    He  leaves  his  wife  and  two  daughters. 

Samuel  Spears 

Brooklyn,  N.  Y.,  Jan.  10.— Samuel  Speers,  72, 
a  retired  tea  merchant,  for  some  time  located 
in  Brooklyn,  but  formerly  of  the  West  Side, 
Manhattan,  died  Saturday.  Mr.  Speers  was  born 
in  Armagh  County,  Ireland,  and  was  a  lifelong 
member,  of  the  Presbyterian  Church.  He  leaves 
a  daughter  and  several  sisters  and  brothers. 


A.  Mason  Green 

Salem,  N.  J.,  Jan.  5. — ^A.  Mason  Green,  60 
years  old,  member  of  the  wholesale  grocery  firm 
of  Halpen,  Green  &  Co.,  Philadelphia,  died  at 
his  home  in  this  city  to-day.  He  had  been  ill 
several  months  with  paralysis.  Besides  a  widow, 
three  sons  and  two  daughters  survive. 


Two  Fires  at  Brewster  Cocoa  Mfg.  Co. 

Following  two  destructive  fires  in  the  factory 
of  the  Brewster  Cocoa  Mfg.  Co.,  Jersey  City,  the 
police  detained  two  men.  The  factory  is  a  three- 
story  building  covering  a  considerable  area  at 
West  Side  Ave.  and  Fox  Place.  About  eight 
o'clock  Monday  night,  Feb.  5,  the  Fire  Depart- 
ment was  called  out  by  a  blaze  originating  on  the 
first  floor  of  the  factory.  They  were  successful 
in  keeping  it  from  doing  great  damage,  but  about 
daylight  a  second  fire  was  discovered,  this  time 
on  the  second  floor,  at  a  point  remote  from 
where  the  first  one  had  been.  This  spread  rap- 
idly, and  three  alarms  were  turned  in. 


TOMATO  KETCHUPS  IN  CONNECTICUT 

¥N  the  Twenty-first  Report  of  the  Dairy  and 
'*  Food  Commissioner  of  Connecticut  to  the 
Governor,  for  the  two  years  ended  Sept.  30,  1917, 
Commissioner  Frank  H.  Stadtmueller  reports  as 
follows  in  regard  to  tomato  ketchups : 

Some  investigations  were  undertaken  to  show 
the  quality  of  the  stock  used  in  the  manufacture 
of  ketchup  and  whether  the  use  of  benzoate  of 
soda  as  a  preservative  is  properly  declared.  Nine 
different  brands  were  examined,  all  of  which 
were  found  to  contain  either  bacteria,  yeasts  and 
spores,  or  moulds  in  large  excess  of  the  standard 
suggested  in  Circular  No.  68  of  the  United  States 
Bureau  of  Chemistry.  The  attention  of  the  manu- 
facturers of  these  ketchups  was  called  to  the 
conditions  found  in  their  respective  brands. 
Three  of  eighteen  samples  of  ketchup  examined 
to  ascertain  whether  the  quantity  of  benzoate  of 
soda  contained  in  the  product  agreed  with  the 
declaration  made  on  the  labels  disclosed  an  ex- 
cessive amount.  The  manufacturers  were  warned 
to  have  the  statement  made  on  the  label  coincide 
with  the  actual  product. 


THE  FERRIS  AIRSHIP  TRIP  TO  EGYPT. 

FA.  FERRIS  &  CO.,  in  their  airship,  this 
•  month,  take  a  trip  to  old  Egypt,  and  show 
some  of  the  social  conditions  along  the  Nile,  5,000 
years  ago.  The  story  they  relate,  on  four  pages 
of  this  issue  of  The  Spice  Mill,  is  entrancing 
in  its  interest,  and  the  welding  of  this  story  with 
the  necessary  commercial  element  forms  a  most 
unique  and  impressive  advertisement  on  the  fa- 
mous Ferris  hams  and  bacons.  The  "monthly 
chats"  of  this  noted  concern  are  read  with  ever- 
increasing  interest  by  all  The  Sncfe  Mill  readers 
and  with  monetary  profit  to  a  considerable  num- 
ber of  them. 
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Visible  Supply  of  the  World  on  Feb.  1»  1917, 

as  Compiled  from  Figures  Receired  from 

Exchange  Correspondents 

{Quoted    from   Daily    Reports    of    New    York 
Coffee  and  Sugar  Exchange) 

Stocks  Bags 

London    635,579 


Southampton 
Hamburg    . . . 

Bremen  

Trieste    

Antwerp 


15.946 

Nil. 

Nil. 

Nil. 

Nil. 

Netherlands  235,000 

Copenhagen   ♦ 

Havre    2,509,000 

Bordeaux    79,000 

Marseilles  325,047 

Total  Europe  [all  kinds]  3,799,572 

Rio 242,000 

Santos   3,144,000 

Bahia  37,000 

United  States  [Brazil] 1,868,041 

United  States,  other  kinds. . . .     604,953 

2,472,994* 


SPICE   MILL  February,  1917 

Afloat  Victoria  to  Feb.  5 21,000 

Afloat  Bahia  to  Feb.  5 Nil 

448,000 

Total 2,342,736 

Same  time  in  1916 2,004,103 

1915 1,939,642 

1914 1,995,110 

♦  STATEMENT  BY  WAREHOUSEMEN 
(Stock  in  Licensed  Warehouses) 

New  York  Dock  Co 911.795 

Arbuckle  Bros 131,320 

Terminal  Warehouse  Co 99,739 

Bush  Terminal  Co 138,368 

Jay  Street  Terminal  55,648 

S.  S.  Rio  Blanco    (not  included  in  above)  548 

"    Seguranca             "              "  10,000 

"    Rembrandt            "              "  2,750 

"    August                  "              "  25,411 

"    low^                   "              "  7,500 

"    F.  Luckenbach      "              *'  24,587 

"    Sao  Paulo             "              "  1,000 

"    Trafalgar              "              "  500 

"    Jungshoved           "              "  21,282 

"    Santa  Cecilia        "              "  59.750 

"    Black  Prince        "              "  35,085 

1,525,283 


9,695,566 
Afloato 

Afloat  for  U.  S.  from  Brazil 478.000 

Afloat  for  U.  S.  from  Europe 

Afloat  for  U.  S.  from  Java  and  East 

Afloat  for  Europe  from  Java  and  East 

Afloat   for   Europe  and   North   Africa 

from  Brazil  433,000 

Afloat  for  Europe  from  U.  S 


Total 10.606,566 

Against  Jan.  1   11,276,776 


Against  Feb.  1,  1916  9,962,508 


^Ofiicially  suppressed. 


Brazil  Coffee  in  Stock  and  Afloat  (as  of  Feb.  6) 

Stock  in  New  York  Feb.  5 1,528,784 

Arrivals     


Warehouse  deliveries  Feb.  5 


1,528,784 
3,501 


Stock  in  New  York  Feb.  6 ♦1,525,283 

Stock  in  New  Orleans  374,821 

Arrivals    


374,821 
Deliveries  Feb.  5 5,368 


369.453 


Stock  in  United  States  1,894,736 

Afloat  from  Rio  per  Steam  to 

Feb.  5  68,000 

Afloat    from    Rio    per    Sail    to 

Feb.  5  5,000 

Afloat    Santos    per    Steam    and 

Sail  to  Feb.  5  354,000 


toria  Bahia 


Coffee  Afloat  per  Steamer  from  Santos,   Rio» 
Victoria  and  Babia  (as  of  Feb.  6) 

Vic 
Santos      Rio 
Nov. 

30-11— ♦Tapajos    ....  47,000    22,000 
Jan. 

2— nMobila    40,000       .... 

8— Sergipe   1,000 

13-19--Eastern  Prince  40.000 
20-29— Tocantins  ....  52,000    26,000 
20-25— Rio  de  Janeiro  20,000      1,000 

24 — (Columbia 

24— Holbein    18,000 

29-Acre    9.000 

29— Maryland     43,000 

Feb. 

1 — Montanan    17,000 

— Spenser    1,000 

5— Moonlite    41,000 


5.000  8,000 

26,000  .... 

1,000  .... 

14,000  .... 


Total    329,000    68,000    8,000    Nil 


Last  year  379,000    33,000  32,000    Nil 

X  New  Orleans.      §  San  Francisco.      ♦  Arrived. 


Monthly    Statement     of    Coffee     (other    than 
Brazilian) 

Stock  in  New  York  Jan.  2,  1917 582,168 

Arrivals  during  January  160,035 

Of  which  direct  to  Europe,  etc.   16.089 

143.946 


726,114 
Deliveries  during  January  178.354 


Stock  in  New  York  Feb.  1,  1917 547,760 

Stock  in  San  Francisco  Jan.  2,  1917  48.006 
Arrivals  during  January 20,469 

68.475 
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Deliveries  during  January 51,003 

Stock  in  San  Francisco  Feb.  1,  1917....    17,472 
Stock  in  New  Orleans  Jan.  2,  1917  45,197 
Arrivals  during  January  14,253 

59,450 
Deliveries  during  January  19,729 

Stock  in  New  Orleans  Feb.  1,  1917 39,721 

Stock  in  United  States  Feb.  1,  1917 604,953 

Against  Jan.  2,  1917 675,371 

Against  last  year 380,179 

Arrivals  at  all  ports  in  January  178,6(^ 

Deliveries  at  all  ports  in  January 249,086 

RANGE  OF  RIO  NO.  7,  JAN.  d— FEB.  8,  1917 

Jan.         Cts.  Jan.        Cts.  Jan.        Cts. 

9 9H@  20 10@  30 10@ 

10 9H@  21 Sunday  31 10@ 

11 10@  22 10@  Feb.         Cts. 

12 10®  23 10@  1 10@ 

13 I0@  24 10@  2 10@ 

14 Sunday  25 lOO  3 10@ 

15 10®  26 10@  4 Sunday 

16 10@  27 10@  5 10® 

17 10@  28 Sunday  6 10@ 

18 10®  29 10®  7....10@ 

19 10®  8 10@ 


SUGAR  STATISTICS 


(Quoted  from  Dailv  Reports  by  New  York  Coffee 

and  Sugar  Exchange) 
Future  DeliTeries  of  Raw  Sugar  (as  of  Feb.  6) 


Months 


Prices  for 
Rings  and 

Open-       Margins 

ing  Callr 


Jan.  . 

Feb.  . 

Mar.  . 

Apr.  . 

May  . 

June  . 

July  . 

Aug.  . 
Sept. 

Oct.  . 

Nov.  . 

Dec.  . 


-^11.30  1.00 
Bid  Asked  A.M.  P.M. 


Closing 

Prices 

2.45  P.M. 


Same  Time 
Last  Year 


3.96    ... 

3.85    ... 

...  3.90 

3.87  3.88 

3.92  .*.'.' 
3.92  ... 
3.95    ... 


3,97  4.02 

3.88  3.93 

3.88  3.93 

3.88  3.93 

3.90  3.95 

3.93  3.98 

3.95  4.00 

3.97  4.03 

3.90  3.96 

3.82  3.88 

3.75  3.80 


3.98  a  4.00 
3.92  a  3.93 
3.92  a  3.93 
3.92  a  3.93 
3.94  a  3.96 

3.96  a  3.97 

3.97  a  3.99 

3.98  a  3.99 
3.90  a  3.92 
3.82  a  3.84 
3.75  a  3.78 


3.80  a  3.82 
3.79  a  3.81 
3.83  a  3.85 
3.86  a  3.87 
3.90  a  3.92 
3.95  a  3.97 
3.98  a  4.00 

4.02  a  4.04 

4.03  a  4.05 

4.04  a  4.06 
4.04  a  4.06 


IMPORTS  OF  MILD  COFFEES  INTO  NEW  YORK,  1916 

[As  reported  by  Edivard  Bleecker,  Coffee  Broker,  95  Front  St.,  New  York] 

Mara  La  Guayra    Colombian  Mexican        C.  Amer.  Various  ToUl 

C.  Amsinck  &  Co 116^20  9,861  137,262  36,059  21,825  1,942  323,169 

Alejandro  Angel  &  Co 1,673              172,219                173,892 

AU  Amcr.  Merc  Corp 19,133                19,133 

Andean  Trading  Co 1,365                1,365 

Antioouu  Commercial  Corp ....  110,862               ....  ....  110,862 

Arbuckle  Bros 17,992                17,992 

Balfour  Williamson  &  Co ....  2,338  ....  ....  ....  2.338 

BUsa  DallcU  &  Co 10,394  10,428                *...  20^22 

Blanco  &  Co 20,067                20,067 

Bloom    Bros 3,000  555  3,555 

Brodermanns  &  LiUrodt 6,039  ....  6,039 

Camacho.  Roldan  &  Van  Sickel 18,029                1,902  19,931 

Commercial  Bank  of  S.  A 1,050  7,680                1,115  9,845 

B,  Del  Castillo  &  Co 79  6,200                6,279 

Costa  Rica  Trading  Co 8.780  8,780 

Crossman  &   Sielcken 35,283                7.147  42,430 

De  Lima  Cortissoz  &  Co 1,663  ....  ....  ....  1>663 

Echavarria  &  Co 2,671                2,671 

Eggers  &  Heinlein ....  ....  ....  7,500  ....  7.500 

Graham.  Hinckley  &  Co ....  ....  38,708  ....  ....  38,708 

Gontard  &  Co ....  ....  ....  1,186  1,047  2,233 

W.  R.  Grace  &  Co 18,412  ....  3,801  3,235  2,385  ....  27,833 

Gaston,  WiUiams  &  Wigmore 1,462  28.031  350                836  30.679 

Great  A.  &  P.  Tea  Co 65,804                65,804 

Hard  &  Rand   94,084  14,968  36,363  12,017  6,344  163,776 

A.    Held    1,980  ....  64,757  ....  3,269  ....  70,006 

Dc  Sola  Bros,  k  Pardo   295              623  918 

Heilbron  Wolff  &  Co ....  3,748                ....  ....  3,748 

J.  J.  Julia  &  Co ....  ....  ....  1,060  1.096  2,156 

Wm.  Knox  8f  Co 500              1,397                1,897 

Isaac    Kubie    1,953                1,953 

Lawrence  Turnure  &  Co 1,298  544                649  2,491 

Lionel  Hagenaers  &  Co 1,807                3,083  4,890 

Maitland.  CoppcU  &  Co 15.341  50  69,199  4,300                88,890 

H.  Mann  &  Co ....  ....  ....  6,740  ....  6,740 

H.  Marquardt  &  Co 4,003  406  101  4,510 

Meyer  &   Co 6,660              6,660 

H.   Nordlingcr  &  Co 9.264              501                 9,765 

MercanHle  Bank  of  America   ...         3.572  10,432  330                15.183  29,517 

MuUer.  Schall  &  Co 40                 19,708  10.000  7.392  37.140 

Mecke  &  Co 17,821               20.522                135  382  38,860 

Pablo  Calvet  &  Co ....  ....  1.941  ....  ....  1.941 

F.  Ricart  &  Co ....  ....  ....  ....  4,094  4,094 

A.  Rosenthal  &  Sons 400  87,663  88,063 

G.  Schauman  &  Co 7,593                7,593 

Schulz  ft  Ruckgaber    31.636              20,1 14                273  52.023 

ScholU  ft  Co 2.619  4,444                 7.063 

J.  S.  Sembrada  ft  Co 1,000  ....  1.046  2,046 

J.  Speiro  ft  Co 7,248                7.248 

Schulte  Buncmann  ft  Co 17,820  3,002  65,224                *  86,046 

Steinwender.  Stoffrcgcn  ft  Co.   ..         4.127              4,127 

Suzartc    ft   Whitney    25,054  ....  ....  ....  757  ....  25,811 

Geo.  S.  Wallen  k  to ....  ....  12,423  ....  ....  12,423 

Yglesias.  Lobo  ft  Co 19.095  5,637                1.786                338  26,856 

Various     5,589  2,640  11,919  24,025  33,764  30,565  108,502 

Total      402,156  64,014  923,965  204,986           228,157  49,065  1,872,343 

Digitized  by  VjOOQ IC 


196 


SIMMONS'  SPICE  MILL 


February,  1917 


MARKET    REVIEWS 


R«Ti«ws   of  the   Markets   for    the    Month    by    Various    Authorities 


COFFEE 

By  HENRY  NORDLINGER  &  CO.,  New  York. 
{WrUten  esptcially  for  Simmons'  Srics  Mill.) 

New  Yc«k,  Feb.  7.— The  market  is  very  un- 
settled, on  account  of  the  political  crisis.  De- 
niand,  for  the  present,  has  fallen  off,  the  trade 
awaiting  further  developments.  Many  believe 
that  coffee  shipments  will  be  shifted  to  our  coun- 
try more  than  ever,  on  account  of  the  submarine 
activity  and  that,  therefore,  our  stocks  will  con- 
tinue to  increase. 

Brazil  may  find  itself  unable  to  finance  its 
coffee;  if  so,  she  would  have  to  dispose  of  her 
stock  at  considerable  concessions.  It  is  very  diffi- 
cult at  present  to  cover  war  risk,  and  the  rates 
quoted  by  the  insurance  companies  are  very  high 
and  likely  to  advance  further,  considerably  in- 
creasing import  cost 

New  revenues  will  have  to  be  sought  to  cover 
the  new  extraordinary  expenses  of  the  United 
States.  There  is  a  reported  movement  in  Con- 
gress looking  toward  the  imposition  of  an  import 
duty  on  coffee,  the  rate  under  consideration 
being,  it  is  said,  3  cents  a  pound.  Such  a  tax 
would  advance  the  value  of  spot  coffee  con- 
siderably. 

Our  representative  has  just  returned  after  a 
three  and  a  half  months'  trip  from  the  Republic 
of  Colombia.  He  confirms  the  report  of  an  ex- 
tensive damage  to  the  coffee  crop  throughout 
that  country.  Prices  in  the  principal  markets  of 
Colombia  are  considerably  higher  than  they  are 
here,  and  a  great  many  planters  have  withdrawn 
their  coffees   from   the   market. 


NEW  YORK  TEA  MARKET 

By  CHARLES  R.  BANKS,  New  York. 
{Written  especially  for  Simmons'  Spice  Mill.) 

New  York,  Feb.  8.— The  entire  tea  market  has 
made  a  sharp  advance.  It  is  impossible  to  esti- 
mate the  future  for  any  kind  or  grade.  We 
have  recently  received  a  cable  from  London  that 
choice  cup  Ceylon  Orange  Pekoes  are  35c  to  36c. 
plus  war  risks;  Pekoes  34c.  Our  market  is 
lower  than  the  foreign  market.  As  usual,  our 
merchants  sell  even  on  an  advanced  market  on 
the  basis  of  the  cost.  Anything  desirable,  cup 
and  leaf,  in  Indias  or  Ceylons,  has  been  readily 
sold  here  recently  at  30c.  Orange  Pekoe  Ceylons 
are  selling  to-day  readily  at  35c.  for  desirable 
selections.  Indias  were  not  fully  as  strong  in 
their  advance.  The  lowest  grade  Formosas  have 
been  sold  recently  at  20c.  in  a  large  way.     The 


choice  and  better  grades  have  been  readily  bought 
at  reasonably  advanced  prices.  Higher  prices 
are  looked  for. 

Green  teas  are  very  scarce,  the  lower  grades 
being  practically  out  of  this  market  Desirable 
leaf  Gunpowders  sell  readily  from  25c.  to  30c. 
The  seller  invariably  states  that  this  is  the  Mst 
lot  they  will  sell  at  the  price  for  same  grade. 

Congous  show  a  sharp  advance.  Government 
standard  grades  have  been  sold  in  thousan$l 
chests  lots,  recently,  at  about  20c  Higher  prices 
are  looked  for. 

Japans  have  been  the  last  to  show  an  advance. 
They  are  now  being  used  for  blending  instead 
of  gn*^"  teas.  Large  purchases  have  been  made 
recently,  showing  a  fair  profit.  They  are  now 
being  held  by  the  present  owners  for  the  advance 
which  is  sure  to  come.  The  trade  should  con- 
sider th^  cost  of  freight  and  labor  which  will 
affect  the  cost  of  tea.  It  is  also  well  to  con- 
sider the  possibility  of  a  duty.  It  seems  ad- 
visable to  buy  liberally  at  the  present  prices  to 
meet  one's  wants  for  at  least  six  months*  supply. 
It  is  the  privilege  of  our  Government  to  enact 
a  duty  without  discussion. 

The  Spice  Mill  correspondent  is  confident  that 
those  that  have  appreciated  the  advices  during 
the  past  few  months  have,  in  every  case,  profited 
by  doing  so. 


SPICES 

By  JOHN  CLARKE  &  CO.,  New  York. 
{Written  especially  for  Simmons'  Spici  Mill.) 

New  York,  Feb.  8. — ^The  market  is  feverish; 
the  crisis  in  the  relations  between  America  and 
the  Teutonic  powers  has  had,  since  Feb.  1,  the 
effect  of  demonstrating  how  very  scantily  and 
irregularly  this  market  is  supplied  with  the  very 
products  most  likely  to  be  interfered  with  by  the 
present  submarine  menace  or  by  actual  war. 

The  grinding  trade  is  moderately  supplied  for 
the  present — not  wholly  or  universally,  but  on  the 
average — and  with  the  products  naturally  trans- 
portable via  the  Pacific  Ocean,  there  would,  at 
first  sight,  seem  only  remoter  prospects  of  delay 
or  interference.  Those  articles  that  are  trans- 
Atlantic  in  transport,  such  as  cloves,  seeds,  herbs, 
tapioca,  Ceylon  cinnamon,  India  red  peppers, 
gingers,  etc.,  are  all,  of  course,  sure  to  undergo 
sharp  and  sudden  changes;  already  the  danger 
of  total  eclipse  of  many  grades  is  beginning  to 
be  seen  by  users.  But  in  the  trans-Pacific  situa- 
tion there  is  also  not  only  a  rapidly  increasing 
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FOR   SALE 

OUR  ENTIRE  EQUIPMENT 

SPICE  MACHINERY 

Including  12  Buhr  Stone,  Iron  (Pulverizers)  and  Roller  Process  Mills, 
Sifters,  Metal  Bucket  Elevators;  also  several  10  and  7}4  Horse  Power 
Westinghouse  Three-phase  Alternating  Current  Motors. 

Catalogue  furnished  on  request,  also  photographs  of  the  Mills 

FIRST  COME,  FIRST  SERVED 


DWINELL-WRIGHT  COMPANY 


311  SUMMER  STREET 


BOSTON,  MASS. 


scarcity  of   ships,  but  a  very  large  increase  in 
freight  rates,  with  higher  war  risks  as  well. 

Putting  aside  momentarily  the  matter  of  actual 
war,  we  doubt  if  the  commercial  communities  of 
America  begin  to  realize  the  freight  shortage 
created  by  the  concurrent  factors  of  the  destruc- 
tion of  millions  of  tons  since  1914  and  the  very 
heavy  needs  of  the  world,  with  all  its  war,  trans- 
port, and  normal  freight  requirements  for  the 
exchange  of  textiles,  ores,  and  foodstuffs.  And 
that  is  where  the  present  centre  of  disturbance 
comes  in:  the  lack  of  ships;  the  much  keener 
security  that  must  instantly  supervene  should 
America  be  forced  to  combat  Germany  on  the 
Atlantic  with  naval  force;  the  interminable  un- 


certainty and  delay  in  the  arrivals  of  spices,  seeds 
and  herbs  via  all  sea  routes.  It  is  a  disquieting 
and  menacing  position. 


LATE  CABLE  ADVICES  REGARDING  TEA 

(From ,  "Monthly    Tea   Report,"   January,    1917, 

of  Irwin-Harrisons  &  Crosfield,  Inc.,  96 

Wall  Street,  New  York) 

London,  Jan.  26. — "Common  to  medium  teas 
J4d.  dearer,  others  strong.  Pekoe  Souchong 
si/—." 

Colombo,  Jan.  10.— "Sales  indefinitely  post- 
poned; business  practically  suspended  owing  ex- 
change difficulties."     [Market  re-opened  Jan.  9.] 

Calcutta,  Jan.  15.— "Owing  to  exchange  diffi- 
culties, public  sales  indefinitely  postponed."  Jan. 
29. — "Exchange  continues  to  advance  and  is  now 
quoted  7  to  8  per  cent,  up  since  December  19." 


f  A  V  V  17  17      ROASTED  AND  GREEN 

\^  \P  M^    M^    Mli  Mli        TO  WHOLESALE  DEALERS  ONLl 


BULK.  CAN  AND  PACKAGE 


FREE  SAMPLES 


When  writing  to  Advertisers,  please  mention  Thi  Spxcb  Mill. 
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SUPERVISING  TEA  EXAMINER'S  MONTHLY  REPORT 


Compiled  from  the  Tea  Examiners'  Monthly  Reports  (Customs  Cat.  No.  6445). 
Report  of  the  various  kinds  and  quantities  passed  and  rejected,  and  why  rejected,  during  the 
month  of 

D«ceinb«r,   1916 

-Pounds  rejected— > 


Varieties 


Examined 

Formosa  Oolong  994,160 

Foochow  Oolong 

Congou    1,269,561 

oSL     } 2.e67.694 

Java   31,674 

Ceylon  Green  2,600 

Pmg  Suey  Green 1,960,415 

Country  Green  396,903 

Japan  1,499,614 

Japan  Dust   203,312 

Capers     

Scented  Orange  Pekoe 

Scented  Canton  23,677 

Canton   Oolong   21^98 


•  Pounds  — 
Passed 
975,323 

1,247,557 

2,666,964 

31,674 

2,600 

1,960,415 

396,903 

1,499,614 

182,510 


Rejected 
18,837 

'22,004 
730 


For  color 
or  facing 


22,677 
18,062 


20,802 


1,000 
3,736 


For 

22,004 
730 


Total    9,071,408 

By   Districts,   Total  Examined, 

Boston  1,069,444 

Chicago  2,160,898 

Honolulu 27,520 

New  York  2,223329 

Puget  Sound  1,681,048 

St.  Paul   562,368 

San  Francisco  1,346,301 


9,004,299  67,109  

Passed,    Rejected,  and   Why  Rejected 


Total   9,071,408 


1,069,444 
2,160,898 
26,516 
2,200,993 
1,641,409 
562,368 
1,342,671 

9,004,299 


1,004 
22.836 
39,639 

■  3,630 


20,802 


1,000 
3736 

67,109 


1,004 
22,836 
39.639 

"3,630 


SOME  TEA  STATISTICS 


67,109  67,109 

Geo.  F.  Mitcheix, 
Supervising  Tea  Examiner. 


CHINA  GREEN  TEA  ADMITTED  INTO  U.  S. 

12  Months  Ending  Dec,  31 

1916  1915 

Lbs.  Lbs. 

Ping  Suey   7,046,997        10,544.465 

Country  Green   1,505,991  3.248,385 

NEW  YORK  WAREHOUSE  REPORTS 


May     46,792 

June    42,512 

July   36,083 

August   31,389 

September   41,714 

October    45,310 

November    56,099 

December    42,510 


54,991 

65.260 

58,449 

47.664 

43,183 

51,543 

37,701 

99.056 

37,568 

45.591 

43372 

45.299 

51,098 

54.349 

48,454 

51,224 

1916 
Pkgs. 
Receipts — 

January    59,134 

February    40.789 

March     31,080 

April     28,889 

May     46,463 

June    26,797 

July     38,695 

August   57,106 

September     53,575 

October    57,925 

November     67,015 

December    52,004 


1915 
Pkgs. 

76,014 
51,376 
42,834 
16,918 
16,142 
17,649 
39,863 
69.862 
78,595 
80,087 
73,119 
52,677 


1914 
Pkgs. 

72.245 
43.016 
64,534 
23,980 
17,191 
18.555 
32.489 
40.938 
65,786 
102.153 
86,973 
68,828 


Twelve  months  ...  590,128      616,631      719,443 


Stock  in  Warehouse — 

January  1    264,922 

December  31 234,266 


266.417 
264,922 


349,172 
266.417 


Stock  decrease  during 
the  year  30,656 


1,495       82.755 


Twelve  months   . . .  559,472  '  615,136  636,688 

Deliveries — 

January  60,493  58,698  67.223 

February  57,795  54,439  50.225 

March  69.468  76,026  74.113 

April  59,963  52,652  67.796 


CANADA'S  IMPORTS  OF  TEA  FOR  TWELVE 
MONTHS 

/«/y  1.1915-  /u/vL1914- 

June  30, 19\6  /ttn^30.1915 

Imports                           Lbs.  Lbs. 

India    18,800,941  15.847.203 

Ceylon 13,539,809  16.398.454 

China  2,715,571  .  3,403.482 

Japan   5,863,249  4.145,479 

Other  countries   ....     1,072,397  674.826 


Total    41,991,967 
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IRWIN-HARRISONS  &  CROSHELD,  Inc. 

Importers  and  Jobbers  of  Teas 


NEW  YORK       PHILADELPHIA  BOSTON 

96  Wall  Street        50  So.  Front  St.  27  India  Street 


CHICAGO 
425  West  OnUrio  St. 


Londony  Colombo,  Calcatta*  BataTiat  Daitotei*  Sbanghai* 

Hankow,  Foockow,  Skidsooka 


IRISH  TEA 

Has  the  qualities 
approved  of  by 
lovers  of 
Good  Tea. 

RETAILS  Freely  at  60c.  lb., 
Paying:  you  a  i^ood  profit 


The  name  'IRISH  TEA''  U  car  trade  mtrk 

•0  It  the  phnuw.  "THB  KIND  OF  TBA  THBT 
USB  IN  IRELAND/'  and  to  It  the  derlce  of  the 
HARP  AND  SHAMROCKS,  all  reslstered  In 
the  United  States  Patent  Office  on  the  9th  daj 
of  Decemher.  1890.  and  on  the  18th  daj  of 
December.  1906. 

We  cantlon  everyone  agalnet  telling  or  offer- 
ing for  tale  tea  other  than  onr  product  at 
"IRISH  TBA**  and  against  Infringing  any  por- 
tion of  our  trade  mark. 

LAPPIN  TEA  00.'*».'»rv"o"«r 


Camp  Fire  Cocoa  Com  Starch 

We  want  you  to  order  a  case  of  60 
10-ounce  boxes  of  Camp  Fire  Cocoa 
Com  Starch— retails  at  18c.  per  box. 
We  sell  a  case  to  you  for  $7. 20 — terms, 
60  days  net— 30  days,  5^ ;  10days,10^. 

If  paid  for  within  10  da3rs,  this  will 
give  you  a  profit  of  $4.32. 

We  would  be  glad  to  send  you  a 
sample  (10-ounce)  box  of  this  Camp 
Fire  Cocoa  Com  Starch  if  you  send 
us  18c.  in  stamps. 

For  Chocolate  Com  Starch  Pud- 
dings, this  Camp  Fire  Cocoa  Com 
Starch  is  unexcelled. 

Lotos  Tea  Concern 

Inc. 
7S  FRONT  STREET 

NEW  YORK  CITY.  N.  Y. 


*Phone— Hanover  1515 


PRACTICAL  HAND  BOOK  ON  SPICES 

FOR  MANUFACTURERS,  BUYERS  AND  SALESMEN 
Also  Chapter  on  Seeds,  Herbs,  Leaves,  Mlsc^ 

Their  Botanical  Origin  and  Chemical  Composition  and  Commercial  Use;  Federal  Standards; 
Federal  and  State  Net  Weight  Laws;  Rules  of  the  American  Spice  Trade  Association;  the 
New  Tariff;  Official  Freight  Classification;  Cost  Figuring;  Practical  Advice  and  Technical 
Data  for  Manufacturers  and  Buyers. 

By  JOS.  K.  JANK 

PRICE  (Oothbonnd)  $1.75  Delivered  prepaid  in  U.  S.  A.  and  Canada 

For  Sale  by  THE  SPICE  MILL  PUBUSHING  CO.,  97  Water  St.,  New  York 


Wbea  writinc  to  Adrertiten,  please  aieatioa  Tbi  Spicx  Mill. 
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U.    S.    DEPARTMENT    OF    AGRICULTURE 
DEFINE  VEGETABLE  OILS 

Washington,  D.  C,  Jan.  24. — Definitions,  and 
standards  for  edible  vegetable  fats  and  oils  are 
outlined  in  Food  Inspection  Decision  169,  just 
issued  by  the  United  States  Department  of  Agri- 
culture, under  the  Food  and  Drugs  Act.  These 
definitions  were  recommended  by  the  Joint  Com- 
mittee on  Definitions  and  Standards,  consisting 
of  representatives  from  the  Association  of  Amer- 
ican Dairy,  Food  and  Drug  Officials,  the  Asso- 
ciation of  Official  Agricultural  Chemists,  and  the 
United  States  Department  of  Agriculture.  The 
definitions  outlined  in  the  food  inspection  de- 
cision were  previously  adopted  by  the  two  asso- 
ciations named  above.  The  text  of  the  definitions 
follows : 

Edible  fats  and  edible  oils  are  such  glycerids 
of  the  fatty  acids  as  are  recognized  to  be  whole- 
some foods.  They  are  dry  and  sweet  in  flavor 
and  odor. 

Cacao  butter,  cocoa  butter,  is  the  edible  fat 
obtained  from  sound  cacao  beans  (Theobroma 
cacao  L.),  either  before  or  after  roasting. 

Cocoanut  oil,  copra  oil]  is  the  edible  oil  obtained 
from  the  kernels  of  the  cocoanut  (Co cos  nucifera 
L.  or  Cocos  butyracea  L.). 

Cochin  oil  is  cocoanut  oil  prepared  in  Cochin 
(Malabar). 

Ceylon  oil  is  cocoanut  oil  prepared  in  Ceylon. 

Com  oil,  maise  oil,  is  the  edible  oil  obtained 
from  the  germ  of  Indian  corn,  maize  {Zea 
mays  L.). 

Cottonseed  oil  is  the  edible  oil  obtained  from 
the  seed  of  the  cotton  plant  (Gossypium  herba- 
ceum  L.),  or  from  the  seed  of  other  species  of 
Gossypium. 

Olive  oil,  sweet  oil,  is  the  edible  oil  obtained 
from  the  sound,  mature  fruit  of  the  olive  tree 
(Olea  europcea  L.). 

Palm  kernel  oil  is  the  edible  oil  obtained  from 
the  kernels  of  the  fruit  of  the  palm  tree  {Elais 
guineensis  L.  or  Elais  Melanococca  Gart.). 

Peanut  oil,  arachis  oil,  earthnut  oil,  is  the  ed- 
ible oil  obtained  from  the  peanut  {Arachis  hy- 
pogcea  L.). 

Poppy  seed  oil  is  the  edible  oil  obtained  from 
the  seeds  of  the  poppy  (Fapaver  somniferum  L.) . 

Rape  seed  oil,  rape  oil,  colza  oil,  is  the  edible 
oil  obtained  from  the  seed  of  the  rape  plant 
(Brassica  napus  L.),  or  from  the  seed  of  closely 
related  Brassica  species  which  yields  oils  sim- 
ilar in  composition  and  character  to  the  oil  ob- 
tained from  the  seed  of  Brassica  napus  L. 


Soy  bean  oil,  soy  oil,  soja  oil,  is  the  edible  oil 
obtained  from  the  seed  of  the  soy  bean  plant 
{Glycine  soja  L.,  Soja  hispida  Sieb  et  Zucc,  Soja 
max,  (L.)  Piper). 

Sesame  oil,  gingili  oil,  teel  oil,  benne  oil,  is  the 
edible  oil  obtained  from  the  seed  of  the  sesame 
plant  (Sesamum  indicum  De  Candolle,  Sesamum 
radiatum  Schum  and  Thonn,  Sesamum  orien- 
tale  L.). 

Sunflower  oil  is  the  edible  oil  obtained  from 
the  seed  of  the  sunflower  (Helianthus  an- 
nuus  L.). 


OUTLOOK  FOR  FRENCH  OLIVE  CROP 

[Conaul  William  Dulany  Hunter,  Nice,  Dec.  7] 
'TpHE  outlook  for  next    (1917)    spring's  olive 

-■•  crop  in  the  Maritime  Alps  can  be  considered 
in  general  as  good.  The  warm,  dry  sum- 
mer of  1916  and  the  plentiful  rains  in  the 
late  fall  were  favorable  to  the  development 
of  the  young  fruit,  and  the  Musca  olearia 
(an  insect  pest  that  is  greatly  dreaded)  has  not 
been  reported  in  the  Nice  consular  district  In 
some  parts  of  this  territory  black  rot  has  ap- 
peared, but  the  extent  of  its  devastations  is  not 
such  as  materially  to  influence  the  outlook  for 
the  1917  crop.  Heavy  rains  and  storms  in  the 
last  days  of  November  caused  a  considerable  fall 
of  olives  in  orchards  in  exposed  situations,  but 
the  fruit  was  large  enough  for  pressing,  though 
it  yielded  an  inferior  quality  of  oil. 

Several  important  olive-oil  exporters  in  this 
district  state  that  the  quality  of  next  spring's  crop 
is  expected  to  be  good,  and  the  cultivators  hope 
that  the  quantity  of  the  yield  will  also  be  satis- 
factory. Both  quality  and  quantity,  however,  can 
be  unfavorably  influenced  by  heavy  snowfalls 
during  the  present  winter,  which  would  cause  the 
olives  to  fall  before  being  fully  devoloped.  Oil 
pressed  from  fallen  olives  is  much  inferior  in 
taste  to  the  oil  produced  from  ripe  fruit  picked 
from  the  trees  and  the  quantity  of  the  yield  is 
smaller. 


OLIVE  OIL  PRODUCTION  IN  ITALY 

[Consul  General  David  F.  Wilbcr,  Genoa,  Dec.  27] 

THE  areji  of  olive  trees  under  cultivation  in 
Italy  in  1916,  according  to  figures  published 
by  the  International  Institute  of  Agriculture  at 
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VISCO  FILLING  MACHINE 


4  The  first  successful  machine  ever  built  for  Mustards,  Creams, 
Salad  Dressings,  Jellies,  Apple  Butter,  etc.  This  machine  will 
handle  Bottles,  Tumblers,  Jars,  Tins,  in  all  sizes,  from  2  ounces 
to  32  ounces,  at  a  capacity  of  40  to  100  containers  per  minute. 
Only  one  attendant  required.  Automatic  feed  and  discharge. 
We  m^nufsxture  other  Filling  Machines  and  Complete  Bottling 
Equipments.  WRITE  FOR  CATALOGS 

THE  KARL  KIEFER  MACHINE  CO. 


CINCINNATI 


U.  S.  A. 


AN  IMPORTANT  MATTER: 

'^VINEGAR 

Manafactare  and    Examination' 


is  the  book  vinegar  manufacturers  have  been  waiting 
for.  In  a  tliorougn  and  scientific  fashion  it  makes  clear 
the  scientific  principles  underlying  each  stage  of  vinegar 
manufacture,  and  it  indicates  the  lines  upon  which  de- 
velopment of  the  industry  is  possible. 

It  is  modern  and  authoritative,  the  author,  C.  A. 
Mitchell,  being  the  distinguished  English  chemist  con- 
nected  with  the  great  house.  Messrs.  Beaufoy  &  Com- 
pany. Whenever  the  text  needed  help  of  illustrations  to 
make  perfectly  clear  any  particular  of  the  subject,  ex- 
pense was  not  considered  and  illustrations  were  used; 
there  are  five  full-page  plates  and  forty-nine  cuts  in  the 
text. 

We  have  absolute  confidence  in  this  work.  We  are 
certain  that  when  you  have  seen  a  copy  you  will  appre- 
ciate its  value  to  your  chemist  and  superintendents. 

Pric€  $2.75  Pottpaid 

THE  SPICE  MILL  PUBLISHING  CO. 
97  Water  Street,  New  York 


We 
are  headquarters  for 

PREPARED  MUSTARD 

Send  for  our  illustrated 
catalog 

JEWETT  &  SHERMAN  CO. 


Manufacturers 


MILWAUKEE,  WIS. 


CHILI   PRODUCTS 

CHILES 

WHOLE  OR  GROUND 
BULK  OR  IN  PACKAGES 


FOR  5CAS0NIN6 

SPMRSN  nsnCS,  MEirrS,5M6HCTT). 

ETC  COMPOSUOf 

*mi  spicts  ANOontCR  mmcDrcim 

«;OANNCS  BROTMCRS  Ca 

tOIAWCU».OH. 


In  th*  H*art  of  th* 
CALIFORNIA  CHILI  COUNTRY 

Prices  and  Samples  Sent  on  Request 

JOANNES  BROTHERS  COMPANY 

Importsrs  and  Spic*  Grinders 
LOS  ANGEL  CAL. 
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Olive  Oil  in  Casks  being  transferred  from  one  of  Pompeian  Co.'s  European  Warehouses 
in  Railroad  Cars  en  route  to  Seaport 


Rome,  was  5,703,169  acres.  This  is  only  slightly 
less  than  the  acreage  of  1915,  which  was  5,704,158 
acres.  The  five-year  average,  1909  to  1913,  was 
5,744,912  acres. 

The  olive  oil  yield  is  estimated  at  374.786,000 
pounds  in  1916,  as  against  300,401,802  pounds  in 
1915  and  359,771,837  pounds  for  the  1909  to  1913 
average. 

The  heavy  rains  and  windstorms  have  injured 
the  olive  trees  in  some  localities,  where  the  fruit 
has  prematurely  fallen. 


1,000,000   GALLONS   OLIVE  OIL,   THE    1917 
SALE  BY   THE  POMPEIAN  CO. 

SOME  reference  was  made  in  The  Spice  Mill 
for  January  of  the  installation  by  The  Pom- 
peian Co.  of  additional  storage  capacity,  the  facts 
given  being,  however;  incomplete.    The  company 


have  recently  purchased  from  The  Pfaudler  Co., 
jnanufacturers  of  glass-enameled  steel  tanks,  of 
Rochester,  N.  Y.,  glass-lined  tanks  for  additional 
storage  capacity  of  approximately  1,000,000  gal- 
lons. These  tanks  are  being  installed  in  a  ware- 
house now  being  constructed  in  connection  with 
their  present  quarters  and  will  be  the  largest  un- 
der-one-roof olive  oil  warehouse  of  its  kind  in 
the  world. 

With  their  European  plants,  their  packing  plant 
and  their  bonded  warehouse.  The  Pompeian  Co. 
will  have  a  total  storage  tank  capacity  of  2,000,- 
000  gallons  of  olive  oil.  Of  course,  the  tanks 
will  not  always  be  full.  In  Europe  the  tanks 
are  full  three  or  four  months  in  the  year  and  the 
oil  is  shipped  to  America  to  take  care  of  the  com- 
pany's demands,  but  it  will  take  the  above  stated 
tank  capacity  to  handle  their  1917  olive  oil  busi- 
ness, anticipated  at  1,000,000  gallons. 


KITTREDGE 


L  .?v  :b  n  T^  s 


C  H  I  c  ^v  o  o 
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Packing  Room  in  Pompeian  Co.'t  Plant.    Ten  Glass  Filling  Machines^  Two  for  Each  Size* 

Insuring  Accurate  Measure 


$500,000  MACARONI  COMPANY 

A  capitalization  of  $500,000  is  announced  for 
the  Savarese  Macaroni  Co.,  Baltimore,  Md.,  incor- 
porated by  Sidney  T.  Manning  and  W.  Howard 
Hamilton,  of  Baltimore,  and  Salvatore  Savarese, 
of  Brooklyn,  N.  Y.  This  corporation  will  build 
a  plant  at  9th  St.  and  B.  &  O.  R.  R.,  Baltimore, 
to  be  equipped  with  electric  motors,  presses,  mix- 


ers, kneaders,  etc,  to  consume  1,000  barrels  of 
flour  daily  in  the  manufacture  of  macaroni  and 
similar  foods.  They  have  opened  bids  for  con- 
structing a  building  207  feet  long,  with  330x20 
and  125  x  72- foot  wings  and  70  x  55- foot  connect- 
ing link,  providing  80,000  square  feet  of  floor 
space.  Reinforced  concrete  skeleton  frame  con- 
struction with  brick  walls  has  been  selected. 


€€ 


VINEGARS    4S2    CATSUP 

Interpretation    of    Standards*    Analyses^    E»tc. 


ff 


By    R.    O.    Brooks,   B.Sc.,   Consultinf  Food   Inspection   Chemist   (formerly  State   Chemist,  New  Jersey  and 

Pennsylvania.) 

Copyright  191 X  by  The  Spice  Mill  Publishing  Co.,  New  York. 

Complete   Interpretation,   with  compilation   of   Analyses   by   Official   Methods   of  the   Federal   Standards 

govemtng    these    Food    Products.      Full    text    of    Decision  on   Vinegar  Labeling,  together  with   Data  on  the 

▼ery    latest  tests  being   used   by   Government   Chemists,  such  as  the  Glycerol  content,   non-sugar  solids  and 

ash  ratios.  ' 

OF   VALUE  TO  EVERY  PERSON  in  any   way    connected    with    Sale    of    Oder,    of   Wine,    Malt 

or  Spirit  Vinegars  and  of  CATSUP. 


80   Pp.    3x6   INCHES 


THE     SPICE 
97    WATER    STREET 


PRICE    $1.00    NET 

MILL     PUBLISHING 


BOUND    IN    CLOTH 


COMPANY 

NEW    YORK 


LABELS 


R    J^  KITTREDGE    H  CO. 
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THE  FERRIS  AEROPLANE 


January  Trip  to  Africa 


F.  A.  FERRIS  &  COMPANY 

262,  264,  266,  268,  270  and  272  MOTT  STREET 

NEW  YORK 


At  your  door,  Sir !  The  Ferris  Air  Ship !  Another  Eastern  trip  as  soon  as  you  and  the 
Ladies  are  ready.  Well  wrapped  for  flight?  We  start  for  Old  Thebes  in  Egypt.  This 
time,  while  flying,  we  shall  turn  the  dial  back  5,000  years.  Whew !  That's  going  some, 
isn't  it? 

Which  route  will  you  prefer?  Mostly  by  water?  Over  the  Atlantic,  through  the 
Mediterranean  and  up  the  Nile,  watching  out  for  crocodiles  and  things,  or,  over  the  At- 
lantic to  the  Northwest  corner  of  Africa  and  then  Southeast,  above  that  hot  Continent 
to  the  upper  Nile?  If  you  like  the  land  route  better  we  shall  cross  the  great  Sahara  Des- 
ert. Do  you  remember  poring  ovei^  your  Geography  of  the  African  Continent  when 
you  were  boys  and  girls,  "Gettin*  your  lesson"  ?  It  seemed  a  scorching  place  to  us,  then, 
as  we  read  about  it.    Do  you  realize  that  if  one-twentieth  of  this  horrible  European  War 

When  writing  to  Advertisers,  please  mention  The  Spice  Mill. 


Digitized  by 


Google 


February,  ipiy  SIMMONS'  SPICE  MILL  205 

cost  could  have  been  put  into  a  huge  Irrigation  Plant,  that  great  and  terrible  Desert  would ^ 
bud  and  blossom  as  the  rose,  and  would  not  that  have  been  a  much  better  bargain  ? 

"Here  we  are!"  *'Ease  her!"  Six  thousand  miles,  by  the  Speedometer!  "And  will 
you  take  the  Ladies  out,  Sir  ?" 

Let  us  enter  this  Market  (B.  C.  3000).  Our  Yankee  Merchants  need  not  be  so  cocky 
about  their  genius  in  combining  and  enlarging  their  Plant  and  Distribution.  Here  is  the 
bud  of  the  Modern  Department  Store  5,000  years  ago.  Let's  try  and  count  up  Modern 
Things  as  we  walk  through  this  old  time  Commercial  Enterprise.  Can  you  name  all  these 
articles  for  sale  ?    Notice,  too,  that  money  has  not  come  into  use  in  Egypt  as  yet.    Rings 


are  used  as  counters,  but  the  rings  themselves  are  not  actual  currency.  See  the  string  of 
them,  from  which  the  Nubian  offers  to  pay  for  a  bowl  of  butter;  that's  his  pocket-book. 
Much  of  the  business  we  see  is  simply  a  trade,  one  thing  being  bartered  for  another.  We 
pass  that  Egyptian  offering  his  bird  for  the  Ethiopian's  fish.  Here  are  Live  Fowl,  Fish 
and  Meat  Departments.  Egyptians  used  practically  all  the  Meat  that  we  have  to-day,  add- 
ing, besides,  the  flesh  of  the  Ibex  and  the  Antelope.  Curiously,  we  notice  they  have  learned 
how'to  salt  Meats  and  cure  them  by  smoking,  and  we  wonder  how  they  do  it  in  this  high 
temperature,  with  ice  unknown.     But  Mr.  Manchester  says  so,  and  what  he  says  goes. 

Smoked  Meats  are  counted  the  most  nutritious  delicacies  and  always  have  the  favor 
of  the  good  Housewife.  You  see  the  prototype  of  a  Ferris  Trade  Mark  Ham  in  the 
upper  left-hand  comer? 

Did  you  notice  there  are  no  "Cut  Price"  Placards  in  this  early  Department  Store  or 
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"Bargain  Counters"  ?  Business  is  being  done  for  mutual  advantage  every  time — ^a  pretty 
Merchantly  way  for  these  fellows  of  many  colors.  So  we  do  the  rest  of  Old  Thebes. 
Did  you  speak?  You  would  "like  to  get  home  for  Lunch,"  did  you  say?  We  will  be 
there  in  time  and  you  can  go  to  your  Bank  Meeting  at  three  o'clock. 

At  the  wave  of  the  hand  here  we  are !  No  one  weary !  Come  again  with  us  on  our 
"February  Fly." 

Your  own  Store  is  much  more  convenient  and  attractive  than  this  interesting  experi- 
ment. For  one  thing,  your  Delivery  System  is  better.  But  I  went  to  one  of  the  great 
Stores  here  for  some  Fruit  to  carry  to  a  Patient  at  St.  Luke's  Hospital.    The  Oranges 


were  only  medium  and  I  asked  for  a  better  grade ;  was  told  the  Firm  had  some  Down 
Town,  but  they  had  not  come  in  yet.  Then  the  Pneumatic  Tube  was  out  of  order  and 
I  had  to  wait  ten  minutes  to  get  18  cents  change  back  from  the  Cashier's  Desk.  As 
I  went  out  I  looked  at  my  watch  and  found  I  had  spent  half  an  hour  for  an  order  that 
should  have  been  delivered  to  me  in  fifteen  minutes,  and  my  Taxi  was  waiting.  Am  I 
likely  to  go  there  again  ?  Then  you  have  polite,  neatly  dressed  Salesmen,  and  do  .they 
understand  their  business? 

A  Lady  entered  one  of  our  large  Distributing  Plants  and  a  rough  young  fellow  said  to 
her,  "Well,  what  do  you  want !"  That  was  several  ages  behind  the  Department  Store  in 
Old  Thebes,  don't  you  think?  And  best  of  all,  you  are  carrying  on  a  business  that  is 
"Human"  and  it  pays  tribute  to  your  own  self-respect.  You  won't  be  a  Pirate  towards 
other  Merchants.    You  are  too  much  of  a  man! 
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Some  January  Words  from  a  New  England  Mohican  Store : 


'Last  very  -fine.    Another  Shipment^  Please." 
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From  a  Florida  Winter  JResort,  in  the  midst  of  the  Season's  rush : 


*  Send  the  same  as  you  always  send.    The  Bacon  could 
not  be  beat.    It  is  a  pleasure  to  slice  Ferris  Bacon.'' 


A  Connecticut  Echo : 


'  Here  is  the  second  order.    Goods  most  satisfactory." 


From  an  Alabama  Home : 


''That  Christmas  Ferris  Ham  and  Bacon  Flitch  offered 
us  a  great  treat.  For  my  life  I  cannot  see  how  any  House- 
wife can  turn  down  such  goods  to  accept  a  lower  grade 
on  account  of  the  difference  in  price.  We  have  never 
tasted  Ham  or  Bacon  equal  to  these/' 


FOOD  PRODUCTS  of  uniformly  Highest  Quality  bring  Praise,  Win  and  Hold  En- 
larged  Trade,  and  Nourish  your  Bank  Account.    So  ? 
Will  you  be  with  us  on  the  February  Trip? 

Your  sincere  friends, 


J^DEUCIOUS  VT 

:,HAMS.  ■ 


^^^M^L^. 


Nos.  262-264-266-268-270-272  Mott  Street, 

New  York  City. 


All  Orders  received  by  1  P.  M.  can  be  shipped  the  same  afternoon. 
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FLAVORING    EXTRACTS    UNDER   RETAIL- 
ER'S NAME  IN  CANADA 

[From   Canadian  Grocer,  Jan.   5,    1917.] 

Ty  ECENTLY  the  Canadian  Grocer  has  had  a 
•'^  number  of  enquiries  as  to  the  advisability 
of  a  merchant  putting  his  own  name  on  flavoring 
extracts.  An  enquiry  of  the  Chief  Analyst  of  the 
Inland  Revenue  Department,  brought  the  opinion 
that,  "if  the  vendor  is  himself  the  manufacturer 
of  the  goods,  or  if  he  is  willing  to  accept  respon- 
sibility for  their  character,  it  is,  of  course,  legiti- 
mate for  him  to  place  his  name  on  the  label.  He 
may  also  put  his  name  on  the  label  as  vendor 
provided  that  along  with  his  own  name  that  of 
the  manufacturer  appears." 

It  is  interesting  to  note  in  this  connection,  too, 
the  law  governing  t,he  manufacture  and  method 
of  marking  various  flavoring  extracts.  Accord- 
ing to  the  26th  section  of  the  Adulteration  Act, 
passed  in  1912.  the  following  is  the  standard  of 
manufacture,  and  the  standard  that  the  vendor 
must  assure  himself  of  if  he  proposes  to  place 


his  name  on  any  flavoring  extract  without  the 
name  of  the  manufacturer  accompanjring  it 

Canadian    Laws    Governing    Manufacture    and 
Sale 

1.  A  flavoring  extract  is  intended  for  the  pur- 
pose of  flavoring  food,  is  a  solution  of  correct 
strength,  as  hereinafter  defined,  of  sapid  and 
odorous  principles  derived  from  an  aromatic 
plant  or  parts  of  a  plant,  with  or  without  its 
natural  coloring  matters;  and  conforms  in  name 
to  the  plant  used  in  its  preparations. 

2.  The  usual  solvents  employed  in  the  prepara- 
tion of  flavoring  extracts  are  ethyl  alcohol,  water 
and  glycerine.  In  the  event  of  any  other  solvents 
than  ethyl  alcohol,  water  and  glycerine  being 
used,  such  solvents  shall  be  harmless  to  health, 
and  their  names  shall  be  plainly  stated  on  the 
label. 

3.  Solutions  of  natural  or  synthetic  preparations 
such  as  vanilin,  coumarin,  benzaldehyde,  methyl 
salicylate,  or  other  sapid  and  odorous  com- 
pounds, more  or  less  resembling  substances  found 
in  plants,  or  absolutely  identical  with  these,  if 
harmless  to  health,  may  be  sold  for  flavoring  pur- 
poses, if  properly  labelled  so  as  to  make  it  quite 
clear  that  they  are  not  extracts  as  above  defined : 
and  preferably  by  the  use  of  the  word  artificial 
or  imitation. 

4.  If  an  extract  be  fortified  or  strengthened  by 
having  such  natural  or  synthetic  preparations  as 
are  referred  to  in  the  immediately  preceding  sec- 
tion added  to  it.  the  fact  of  such  addition  shall  be 
clearly  stated  on  the  label,  or  the  word  com- 
pound  or  mixture  shall  be  used  to  describe  it. 

5.  Lemon    extract    is    the    flavoring    prepared 


For  the  richest  Ginger 
Flavor    and  Aroma 

EXTRACT  MAKERS  SHOULD  USE 

I 

Oleo  Resin  Ginger  Busli 


W.  J.  BUSH  &  CO^  Inc« 
100  WiUlam  Street 
New  York  City 


WESTERN  BRANCH: 
54  W.  Klnzle  Street 
Chicago,  IlL 
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Connoisseurs  Use 

UNGERER'S 

VANILLA  BEANS 

VANILLIN 

CUMARIN 

AND 

FLAVORING 
INGREDIENTS 


UNGERER  &  CO. 

NEW  YORK 

PHILADELPHIA    CHICAGO    SAH  FRAHCISCO 


Mexicans — Bourbons 

Seychelles — Comores 

Guadeloupes 


VANILLA 


Javas — Madagascars 
Tahitis  —  Reunions 


M. L.Barrett  &  Co.,  Importers 

OI<le«t  VanflU  DMlers  ia  United  State* 

233  Wert  Lake  Street,  Chicago,  Diiiob 


VANILLA  BE,ANS 

We  are  direct  receivers  of  this  article,  handling   same 
exclusively.    Can  make  attractive  offers  in  all  varieties 

J.  N.  UMBERT  &  CO. 

12  SOUTH  MARSHALL  STREET  PHILADELPHIA,  PA 


VANILLA  BEANS 

Olive  Oil         Paprika         Spanish  Products        Spices 

RICARDO  GOMEZ  &  DIETLIN  CO.,  INC. 

80  MAIDEN  LANE         ...  .        NEW  YORK 
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from  the  lemon  peel,  or  from  oil  of  lemon,  and 
contains  along  with  more  or  less  of  the  terpenes 
of  lemon  oil  not  less  than  two-tenths  (0.2)  of 
one  per  cent,  of  citral  derived  from  oil  of  lemon. 

6.  Terpene  lemon  extract  is  the  flavoring  ex- 
tract prepared  as  above  described,  and  contains 
not  less  than  five  (5)  per  cent,  of  oil  of  lemon, 
and  not  less  than  two-tenths  (0.2)  of  one  per 
cent,  of  citral,  derived  from  oil  of  lemon. 

7.  Vanilla  extract  is  the  flavoring  extract  pre- 
pared from  vanilla  bean  with  or  without  sugar 
or  glycerine,  and  contains  in  100  cubic  centimetres 
the  soluble  matters  from  not  less  than  five  (5) 


grams  of  the  vanilla  bean  (the  dried,  cured  fruit 
of  vanilla  planifolia). 

Under  these  circumstances,  the  necessity  of 
meeting  the  strict  government  requirements  as  to 
composition  make  it  extremely  difficult  for  any 
retailer  to  assume  the  responsibility  for  these 
goods,  and  it  would  certainly  seem  to  be  the 
part  of  wisdom  to  throw  the  onus  of  the  matter 
on  the  shoulders  of  the  manufacturer,  and 
merely  let  the  retailer's  name  appear  in  the  capac- 
ity of  vendor. 


THE  SWEET-ORANGE  OIL  INDUSTRY* 

*T^HE  oil  extracted  from  the  fresh  peel  of  the 
•*"  sweet  orange  has  long  been  an  important  ar- 
ticle of  commerce  in  the  United  States  and  Eu- 
rope. It  is  extensively  used  in  the  manufacture 
of  flavoring  extracts,  perfumes,  and  soaps,  and,  to 
a  small  extent,  in  the  drug  trade,  the  oil  being 
official  in  the  ninth  decennial  revision  of  the 
United  States  Pharmacopoeia.  Until  recently  this 
product  was  secured  wholly  from  Italy,  Sicily, 
and  other  parts  of  Southern  Europe.  Since  the 
year  1911,  however,  a  considerable  industry  has 
grown  up  in  the  West  Indies,  and  a  portion  of 
the  annual  requirement  in  the  United  States  is 
now  supplied  from  that  region. 


the  mixture  of  oil  and  other  liquids  is  forced  out 
in  a  fine  spray.  After  the  sponge  has  become 
saturated,  the  contents  are  squeezed  into  a  bowl, 
and  the  oil  is  eventually  drained  off  the  accu- 
mulated liquid.  From  time  to  time  various  ma- 
chine methods  have  been  tried,  but  apparently 
none  of  them  has  proved  satisfactory.  Further- 
more, when  the  peel  is  pressed  in  quantity  by 
machinery,  an  emulsion  is  formed  from  which  it 
is  very  difficult  to  separate  the  oil.  Accordingly, 
almost  the  entire  output  of  sweet-orange  oil  is 
extracted  by  the  hand-pressing  method. 
Importance  of  the  Industry 
Complete  figures  on  the  total  world  production 
of  sweet-orange  oil  are  not  available,  but  the  an- 


Table  I,— Export  of  stoeet-orange  oil  from  Itahf  and  SieUyfor  the  years  1906  to  191S^ 

inclusive. 


Year. 

Quantity. 

Value. 

Year. 

Quantity. 

Value. 

1905                         

Pound*. 
301,456 
357,749 
381,900 
498,705 

$666,984 
782,972 
735,683 
770,725 

1910 

Pounit. 

90,078 
118,366 
106,826 

$416,066 
131.021 

1907 

191K 

1008            

1912 

108,691 
202,083 

1900 

1913 

The  methods  of  extracting  sweet-orange  oil  are. 
similar  in  all  countries  wherever  practiced.  The 
fruit  is  peeled  by  hand,  either  by  cutting  it  in 
half  crosswise  and  scooping  out  the  pulp  or  by 
stripping  off  the  peel  in  three  longitudinal  pieces. 
The  peel  thus  secured  is  inverted  and  pressed 
over  a  small  sponge.  By  this  means  the  oil  cells 
of  the  outer  part  of  the  peel  are  ruptured  and 


•  Introduction  In  pamphlet,  "The  Production  of 
Sweet-Orangre  Oil  and  a  New  Machine  for  Peel- 
ing Citrus  Fruits."  By  S.  C.  Hood,  Scientific  As- 
sistant, and  G.  A.  Russell,  Expert,  of  Office  Dru^^- 
Plant  and  Poisonous-Plant  Investigations:  U.  S. 
Department  of  Agriculture  Bulletin  No.  399,  Dec 
16,  1916. 


nual  exports  from  Italy  and  Sicily,  which  repre- 
sent a  large  portion  of  the  world's  production, 
have  been  compiled  from  various  sources  and  arc 
given  in  Table  I. 

It  will  be  seen  from  Table  I  that  in  1911  there 
was  a  marked  decrease  in  the  exports  and  that 
in  the  two  following  years  the  quantity  exported 
was  much  lower  than  in  the  six  preceding  years. 
This  decline  is  due  in  part  to  a  small  crop  of 
oranges  in  Italy  in  1911,  in  part  to  a  heavy  im- 
port tax  levied  in  this  country,  and  in  part  to  the 
activity  of  producers  in  the  West  Indies,  which 
region  is  now  producing  a  quantity  nearly  suf- 


COUMARIN 
and  VANILLIN 


OF  QUALITY 


WRITE  FOR  PRICES 

Monsanto  Chemical  Works 

Saint  Lotus 

NEW  YORK  BRANCH! 
Piatt  and  Paarl  Sts. 
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VA  [ILLA 

BEANS 


Thurston  St.  Braidich 

27   CLIFF  STREET 
NEW  YORK 


fLAVOL 

r  R  ij  IT 

TLAVORd 

FOR    EXTRACTS  AND 
JELLY    POWDERS 


ONCE  A  TRYER 
ALWAYS  A  BUYER 


COMMONWEALTH 
CHEMICAL    CORPORATION 

Factory  Tenninal  Bldg..  HOBOKEN.  N.  J. 


Let  Us  Supply  You  in 
Bulk,  or  In  Packages, 
Under  Your  Own  Label 


Concentrated  Food  Flavors,  Food  Colors, 
Sachet  Powder,  Hair-  Tonic,  Massage* 
Cold,  Dental  and  Shaving  Creams,  Ink 
Tablets,  Foot  Powder,  Shampoo  Powder, 
Com  Treatment,  Iron  Rust  and  Stain 
Remover,  Baking  Powder,  Face  Powder, 
Talcum  Powder,  Soft  Drink  Flavors, 
Liquid  Vanilla,  Perfumes,  Waterproof 
Aprons,  Silver  Polish,  Remedies. 

We  supply  many  of  the  largest  users  in  the 
country  and  would  appreciate  the  oppor- 
tunity of  supplyingryour  wants.  Tell  us  what 
you  want  and  we  will  submit  samples  and 
special  prices. 

The  National  Tube  Flavor  Co. 

D«pt.  8 

NEWARK,  NEW  YORK  STATE 
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Table  II.— /?iiporte  of  sweet-orange  oil  into  the  United  States  from  all  Boiurcesfor  the 
years  1900  to  1914,  inclusive. 

[CompOed  from  Commerce  and  Navigation  of  the  United  States.] 


Year. 


1900 
1901 
1902 
1903 
1904 


Quan- 
tity. 


67,060 
72,218 
70,160 
7r,138 
74,810 


Value. 


$05,405 
109,832 
104,160 
107,808 
109,478 


Year. 


1905 
1906 
1907 
1908 
1909 


Quan- 
tity. 


Pounds, 
92,(m 
74,535 

112,834 
71,224 
87,591 


Value. 


1143,655 
122,634 
199,027 
165,982 
151,861 


Year. 


1910 
1911. 
1912 
1913 
1914 


Quan- 
tity. 


Pounds, 
46,814 
73,786 
97,065 
77,707 

104,697 


Vahie. 


865,488 
100,115 
168,831 
155,290 
222,118 


Table  III.— PrtcM  of  Italian  hand-pressed  sweet-oranqe  oiljf  o.  b.  New  York,  for  the 
years  1905  to  1914,  inclusive. 


Year. 

Price  per  pound. 

Year. 

1 
1 

Price  per  pound. 

January. 

June. 

December. 

January. 

June. 

December. 

1905 

SL521 
L974 
1.987 
2.149 
1.886 

SI.  744 
L947 
2.068 
1.501 
L399 

SI.  764 
L947 
2.109 
L399 
1.379 

1910....^ 

1911 

SI.  338 
L541 
L886 
2.616 
2.636 

$L379 
1.641 
1.926 
3:560 
L947 

SL370 

1906 

1.906 

1007.. 

1912 

2.271 

1908 

1913 

3.042 

1909 

1914 

1.318 

\ 

ficient  to  meet  the  American  as  well  as  the  Brit-      consumption  in  the  United  States  are  shown  in 
ish  demand.  Table  II. 

The  imports  of   sweet-orange  oil  entered   for  The   price   of   sweet-orange   oil   is   subject   to 


Table  IV. — Monthly  market  quotations  for  ItaHan  hand-pressed  sweet-orange  oil  for  the 
years  190$  to  1915,  inclusive. 


Month  and  price. 


Year. 


1906 


1907 


190S 


1909 


1910 


1011 


1912 


1913 


1914 


1915 


January: 

Low.. 

High.. 
February: 

Low.. 

High.. 
March: 

Low.. 

High.. 
AprU: 

Low.. 

High.. 

Low.. 
,  High.. 
June: 

Low.. 

High.. 
July: 

Low.. 

High.. 
August: 

Low.. 

High.. 
September: 

Low.. 

October: 
Low.. 
Hkh.. 

November: 
Low.. 

Dec^beri 
Low.. 
High.. 


S2.00 
2.25 

2.10 
2.25 

2.20 
2.35 

2.10 
2.25 

2.10 
2.25 

2.10 
2.25 

2.10 
2.25 

2.20 
2.35 

2.20 
2.35 

2.20 
2.35 

2.20 
2.35 

2.15 
2.20 


S2.10 
2.30 

2.10 
2.30 

2.15 
2.25 

2.20 
2.25 

2.10 
2.25 

2.10 
2.25 

2.40 
2.50 

2.25 
2.35 

2.25 
2.35 

2.30 
2.50 

2.45 
2.60 

2.40 
3.60 


S2.45 
2.60 

2.40 
2.60 

2.25 
2.50 

2.20 
2.40 

2.10 
2.25 

1.80 
2.00 

L70 
LOO 

L65 
LOO 

L-^O 
LOO 

1.60 
LOO 

L65 
LOO 

L65 
LOO 


S2.50 
3.00 


2.10 
2.25 


2.00 
3.25 


LOO 
2.10 


L80 
2.00 


L75 
LOO 


L80 
2.00 


2.00 
2.25 


LOO 
2.10 


LOO 
2.10 


2.00 
2.10 


2.05 
2.20 


S2.20 
2.25 


2.20 
2.40 


2.35 
2.50 


2.25 
2.50 


2.25 
2.50 


2.20 
2.50 


2.20 
2.50 


2.20 
2.50 


2.15 
2.25 


2.15 
2.25 


2.15 
2.25 


2.20 
2.25 


S2.35 
2.30 

2.25 
2.30 

2.25 
2.30 

2.30 
2.35 

2.20 
2.30 

2.^ 
2.35 

2.35 
2.40 

2.45 
2.60 

2.55 
2.70 

2.50 
2.60 

2.40 
2.60 

2.40 
2.50 


S3. 40 
2.50 

2.45 
2.60 

155 
2.65 

2.45 
2.60 

2.45 
2.60 

2.45 
2.50 

2.45 
2.60 

2.45 
2.60 

2.60 
2.70 

2.60 
2.75 

2.60 
2.70 

2.65 
2.76 


S2.70 
3.00 


2.90 
3.25 


3.00 
3.25 


2.00 
3.10 


3.00 
3.15 


3.25 
3.50 


3.50 
3.75 


3.75 
4.00 


3.90 
4.25 


4.00 
4.25 


3.40 
3.50 


3.20 
3.40 


S3. 00 
3.25 


2.75 
3.00 


2.65 
2.80 


3.60 
2.80 


2.30 
2.36 


2.20 
2.40 


2.15 
2.30 


4.00 
4.25 


3.25 
3.76 


L80 
2.00 


L60 
L75 


L50 
L75 


SL60 
L7S 


L55 
L75 


L50 
LOO 


L5S 
LOO 


L66 
L8S 


L75 
2.00 


3.00 
3.35 


L85 
3.00 


L80 
3.15 


L75 
3.00 


L65 
L75 


L85 
LOO 
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Awarded  Grand  Prix  at  the  Panama- Pacific  Exposition 

Th«  HighMt  Award  Ever  Given  on  Flayoring  Extracts.    This  Award  Was 
Won  In  Competition  with  Seren  Other  Large  Estract  Manufacturers. 

THE  LARGEST  SELLING  BRAND  IN  THE  UNITED  STATES 

16  Highest  Awards  and  Gold  Medals  for  Purity,  Strength  and  Fine  FlaTor. 

THE  C.  F.  SAUER  CO.  Richmond,  Va. 


considerable  variation,  the  extent  of  which  is. in- 
fluenced both  by  the  relative  abundance  of  the 
orange  crop  in  the  regions  where  this  oil  is  pro- 
duced and  also  by  market  speculation.  Table  III 
gives  the  prices  paid  by  jobbers  in  January,  June, 
and  December,  for  a  period  of  10  years,  for  Ital- 
ian hand-pressed  oil  from  Messina,  Italy,  deliv- 
ered in  New  York  City.f 

Table  IV  gives  the  wholesale  market  prices  for 
the  Italian  hand-pressed  oil  for  a  period  of  10 
years,  as  quoted  in  the  Oil,  Paint,  and  Drug  Re- 
porter. These  figures  represent  the  high  and  low 
prices  quoted  at  the  middle  of  each  month.  From 
Tables  III  and  IV,  therefore,  can  be  noted  the 
difference  between  the  prices  paid  the  producer 
by  the  jobber  and  the  prices  asked  for  the  oil  in 
the  wholesale  market. 


MARKET    DESIRED    FOR    VANILLA    AND 
VANILLON 

A  DEALER  in  vanilla  and  vanillon  in  the 
^^  West  Indies  informs  an  American  consul 
that  he  desires  to  correspond  with  importers  of 
these  products  with  a  view  to  selling  a  part  of 
the  crop  that  will  soon  be  harvested.  He  expects 
to  have  from  1.000  to  1,500  pounds  of  cured  va- 
nilla, and  from  2,500  to  3,000  pounds  of  vanillon 
for  sale.  The  name  of  the  dealer  can  be  ob- 
tained at  the  Bureau  of  Foreign  and  Domestic 
Commerce  or  its  district  or  co-operative  offices 
by  referring  to  File  No.  83138.  Correspondence 
should  be  in  French. 


The  McCarthy  Lemon  Extract  Co.,  450  42d 
Ave.,  Oakland,  Cal.,  are  receiving  lemons  from 
the  new  crop  and  believe  they  have  capacity  to 
handle  all  they  can  obtain. 

In  1913-14  Aden  exported  in  all  75,066  gallons 
of  sesame  oil.  worth  $56,634,  and  14,800  hundred- 
weight of  112  pounds  of  sesame  seed,  valued  at 
$64,346;  while  in  1914-15  the  exports  were  90,246 
gallons  of  oil,  worth  $67,846,  and  11,933  hundred- 
weight of  seed,  with  a  valuation  of  $49,378. 


t  Haven,     J.     E.      E^entlal     Oils    In    Italy. 
Amer.   Perfumer,  v.  10,  no.   7,   p.    175.     1915. 


In 


OFFICIAL  TESTING  LABORATORY 

191  FRANKLIN  STREET,  NEW  YORK  CITY 
Telephone,  3554  Franklin 

R.  0.  BROOKS,  B.Sc,  Chemist  and  Microscopist 
(PMwcfly  SUtt  CkMiist,  Ntw  Jtney  aad  Praaiylvaaia) 

Examination  of  FOODS.  SPICES.  EXTRACTS, 
OILS,  DRUGS.  LIQUORS.  ETC..  for  the  legal 
requiremenU  by  the  oflScial  testing  methods.  Spe- 
cial analyses,  researches,  reports,  testimony  and 
expert  advice.  Manufacturing  processes  improved. 
Factory  testing.  Scientific  advertising  data  and 
written  articles.  Interpretation  of  food  laws  and 
food  standards. 

CORRESPONDENCE   SOLICITED. 


TRADE  MARKS 


A    SPECIALTY 

Prompt  and  efficient  attention  given 
to  patent  and  trade-mark  matters. 
Charges  reasonable. 

EDWARD  W.  HOUNES,  Patent  Attorney 

SI8  F  STREET,  WASHINGTON,  D.  C. 
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Maryland  Automatic 
Measuring  and  Filling 

Machines 
SAVE   REAL   MONEY 

Write  for  Particulars  and  Learn  How 

MARYLAND   FILLING  MACHINES 
COMPANY 

BALTIMORE,  MD. 


ABSOLUTELY  THE  BEST 

FILLING  MACHINES 

CLOSING  MACHINES 

CLIPS 

CLIP  FASTENERS 

FOR  COLLAPSIBLE  TUBES 

ARTHUR  COLTON  COMPANY 

Pharmaceutic^  Hachineiy 
797  Jefferaon  Ave.      DETROIT.  UICH. 


Headquarters  for  Maple  Flavor 


There  it  no  Frost  on  our  Door 
Knob.  Write  us  about  anything 
you  want  to  know  about  Maple 
Flavor.     Write  today  for  sample. 


THOMAS  HENDERSON 

Manufacturing  Chenust 
86  Fulton  Street  -  -  -  NEW  YORK 


The  Great  Number  of  Sales 
Has  Justified  its  Publication 


"Practical  FlaYorin^  Extract  Maker" 

By  E.  J.  KESSLER,  Flavoring  Extract  Maker 
Copyrighted,   1912,  by  THE  SPICE  MILL  PUBLISHING  CO.,  New  York 

A  demand  for  such  a  work  had  been  expressed  for  many  years  and 
the  sale  of  the  work  since  its  publication  shows  that  it  is 

JUST  THE  BOOK  WANTED 


PRICE  TO   SUBSCRIBERS,  $2.00  net;   NON-SUBSCRIBERS,  $3.00  net 


THE  SPICE  MILL  PUBLISHING  COMPANY 

97  WATER  STREET,  NEW  YORK 
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DRAWBACK    TRANSACTIONS    OF    INTER- 

EST  TO  FLAVORING  EXTRACT 

MANUFACTURERS 

Treasury  Department,  January  18,  1917. 
To  Collectors  and  Other  Officers  of  the  Customs: 

Beginning  with  the  1st  day  of  February,  1917, 
you  will  keep  a  permanent  record  covering  the 
payment  of  drawback  on  articles  manufactured 
with  the  use  of  imported,  duty-paid  materials  and 
on  medicinal  and  toilet  preparations  and  flavor- 
ing extracts  manufactured  with  the  use  of  do- 
mestic, tax-paid  alcohol,  showing  the  following 
information  as  to  each  transaction:  Name  of 
manufacturer,  name  of  exporter,  article  exported, 
T.  D.  number  of  the  rate  under  which  drawback 
is  paid,  number  of  debenture  certificate,  the 
amount  paid,  and  the  date  paid. 

Where  two  or  more  manufacturers  participate 
in  the  manufacture  of  the  ultimate  article  ex- 
ported, the  record  shall  also  show  the  name  of 
the  primary  manufacturer  and  the  name  of  each 
intermediate  manufacturer,  as  well  as  the  name 
of  the  ultimate  mamifacturer.  Such  record  may 
be  kept  on  customs  form  Cat.  No.  4463A. 

As  soon  as  practicable  after  the  1st  day  of 
January,  April,  July,  and  October  of  each  year 
there  shall  be  compiled  and  forwarded  to  the 
department  a  report  covering  the  preceding  quar- 
ter, showing  the  following  information  as  to  each 
transaction  in  the  order  named:  Entry  number, 
name  of  manufacturer  (of  the  article  exported), 
article  exported,  amount  paid,  date  of  debenture 
certificate,  and  the  names  of  primary  or  inter- 
mediate manufacturers  participating  in  the  pro- 
duction of  the  article  exported. 

Where  no  drawback  has  been  paid  during  the 
period,  a  report  to  the  effect  that  there  have  been 
no  transactions  shall  be  made. 

Andrew  J.  Peters, 

(105922.)  Assistant  Secretary. 


FLAVORING  EXTRACT  TRADE  NOTES 

Martinique  exported  vanilla  beans  to  the  value 
of  $7,412  in  1915,  as  opposed  to  $8,440  in  1914 
and  $14,725  in  1913. 

Reunion  exported  in  1915  vanilla  to  the  value 
of  $210,247,  against  $117,142  in  1914. 

According  to  Consul  Thomas  B.  L.  Layton.  at 
Tahiti,  the  exports  of  vanilla  beans  from  the  So- 
ciety Islands,  of  which  Tahiti  is  the  principal 
island,  amounted  in  1915  to  $297,469,  against 
$465,834  in  1914.  Of  these  amounts,  the  United 
States  took  $273,929  in  1915  and  $378,146  in  1914. 

For  the  nine  months  ended  Sept.  30.  1916, 
Madagascar  exported  to  the  United  States  va- 
nilla beans  to  the  value  of  $5,779. 


Emtl  T.  Fritzsche 

Fritzsche  Brothers,  distillers  of  essential  oils 
and  manufacturers  of  chemical  products,  New 
York,  on  Dec.  27  received  word  of  the  death  on 
Dec.  21  of  Ernst  T.  Fritzsche,  in  Leipzig,  Ger- 
many. Mr.  Fritzsche  was  the  senior  member  of 
Schimmel  &  Co..  Militz.  near  Leipzig,  the  parent 
house  of  Fritzsche  Brothers.  He  was  in  his  66th 
year. 
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WHICH  MEANS 
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A  Practical  inri  UscM  Beck  ci  tkc  Esscccc  Mistrics 

"Manual  for  the 
Essence  Industiy" 

By  ERICH  WALTER 
Sp^cialUt  In  th*  B«v«rag*  Industry 

In  this  book  are  described  the  modern  methods 
for  making:  the  various  kinds  of  essences.  It  is  a 
book  that  should  be  in  the  library  of  everyone  in- 
terested in  this  subject,  as  it  contains  information 
that  is  not  rei^dily  available  in  such  a  convenient 
form. 

Read  th«  following  Table  of  Contents  and  judge 
for  yourself  as  to  the  extent  of  this  volume t 

TABLE  OF  CONTENTS 

Flavoring  and  its  Transfer  to  Foods  and 
Beverages. 

The  Raw-material  Sources  of  the  Flavors. 

Laboratory  Practice. 

Non-alcoholic  Beverages  (Mineral  Waters,  Fruit 
Juices  and  Essences  for  Effervescent  Lemon- 
ades; with  a  Supplement  on  Jams  and  Fruit- 
Win^s). 

The  Alcoholic  Industry  (Brandy,  Liqueurs,  Spirits 
and  all  Alcoholic  Drinks). 

Essences  for  Confectionery,  Baking  and  the 
Kitchen. 

Coloring  Matters  for  Foods  and  Drinks. 

Cosmetic  Essences  (Perfumery,  Cosmetics  and 
Soap  Perfumes). 

Good  size,  430  pages,  6  x  9, 39  flf^ures.  Cloth,  $4.00 net 
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VICTOR  PHOSPHATE 
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Acid  Phosphate 
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Baking  Powder,  Self -Rising  Flour  and 

Bakers'  Use 


VICTOR  CHEMICAL  WORKS 

WORLD'S  LARGEST  MANUFACTURERS  OF  PHOSPHATE 

MAIN  OFFICE 

NEW  YORK  CHICAGO  ST.  LOUIS 
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"PEERLESS"  ACID  PHOSPHATE 


THE  PUREST,    STRONGEST 
AND  MOST  ECONOMICAL  IS 


THE  PEER  OF  PHOSPHATES 

Wilckes-Martin-Wilckes  Co.,  135  William  St.,  New  York 
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SPICE  MILL 

In  Permanent  Form 

The  Spice  Mill  contains  each  month 
many  valuable  articles  and  much 
technical  information  that  many  of 
our  readers  find  worth  saving  for 
future  reference.  There  is  no  bet- 
ter way  of  preserving  our  maga- 
zine than  by  using  the 

''Big  Ben"  Binder 

This  binder  is  handsome  and  durable  and  makes  the  permanent  filing  of  magazines  as 
easy  as  filing  ordinary  papers.  It  opens  flat  like  a  regular  book,  and  ccmes  in  art  cloth 
with  the  name  of  The  Spice  Mill  stamped  in  gold  on  the  front  cover  and  back. 

The  publishers  of  The  Spice  Mill  do  not  care  to  make  any  profit  on  selling  these 
binders.     The  price,  $i,  covers  cost  and  postage. 
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PHOSPHATE 

FOR  BAKING  POWDER  AND  SELF-RISING  FLOUR 

Unexcelled  for  Purity  and  Keeping  qualities.     Our 

Phosphate  is  known  and  used   all  over    the   world. 

We  have  made  Phosphate  for  upwards  of  35  years. 

Saii  ftr  pamphlft  coRtaiRini  PURE  FOOD  LAWS  Affictinf  BaklRg  Powdtrs.  Rtvistd  te  Date 

PROVIDENT  CHEMICAL  WORKS,   -    St.  Louis,  Mo. 
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ESTABLISHED    OVER    70    YEARS 

The  Old  Reliable 

Arm  &  Hammer  and  Cow  Brands 

BICARB.  SODA  AND  SALERATUS 

CONCENTRATED  SAL  SODA 

MONOHYDRATE  CRYSTALS,  SAL  SODA 

The    Purest   and    Best   Quality 

CHURCH  &  DWIGHT  CO. 


27  CEDAR  STREET 


NEW  YORK 
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Powder  Industry. 
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The  Improved  Method  of  Testing  With 
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KiELT  BAKING  POWDER  TESTER 


Tells  the  carbon  dioxide  content  of  Baking 
Powder ;  the  C02  of  Bicarb.  Soda,  the  strength 
of  acids  in  units  of  bicarb  soda,  etc. 

SIMPLE,    RAPID,    ACCURATE 

Price  $6.00— Satlsf  actfon  Guaranteed 
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ROUGH  AND  CLEAN  RICE  MARKET 

T  JNDER  date  of  Jan.  19,  1917,  Southern  Rice 
^  Growers'  Association,  home  office,  Beau- 
mont, Tex.,  by  E.  A.  Eignus,  secretary-treasurer, 
issued  the  following  statement  on  the  rice  situa- 
tion : 

The  better  tone  of  the  rough  rice  market  for 
the  past  week  is  indicative  of  a  revival  of  the 
market  and  of  an  increased  demand  for  both 
rough  and  clean  rice.  The  protracted  dullness 
in  the  clean  rice  market  was  the  natural  sequence 
of  the  unprecedented  demand  earlier  in  the  sell- 
ing season.  The  usual  holiday  lull  was  antici- 
pated and  now  that  dealers  have  completed  their 
annual  January  inventories,  a  more  active  market 
is  bound  to  follow. 

Stocks  in  first  hands  are  not  large  in  view  of 
the  size  of  the  crop.  The  following  indicates 
varieties  by  States: 

Stocks  in  First  Hands,  Jan.   10,   1917 


State.  Honduras.  Japan. 

Texas  ...  142,553  137,703 
Louisiana.  109,961  142,394 
Arkansas  .  301.725  47,363 
Calif 'nia  400,000 


Blue 

Rose.        Total. 

307,077      587.333 

614,534      857.891 

219,815      568.903 

400,000 


Grand  fl    554,239      727,460    1.141,426   2.414,127 

The  estimates  covering  the  stocks  of '  Texas, 
Louisiana  and  Arkansas  were  made  up  from 
the  detail  reports  of  our  agents,  and  the  Cali- 
fornia figures  are  the  most  reliable  we  could 
procure. 

The  distribution  of  clean  rice  from  the  first 
of  last  August  to  Jan.  1.  totaled  4,570.080  pockets 
as  compared  with  3,234,250  pockets  for  the  same 
period  last  year.  This  is  a  gain  of  41.3  per  cent. 
If  this  ratio  continues  throughout  the  remainder 
of  the  year  there  will  not  be  a  sack  to  carry  over. 
In  this  connection  figures  covering  the  distribu- 
tion from  Jan.  1  to  Aug.  1,  for  the  past  four 
years  should  prove  of  interest. 

Distribution  of  Clean  Rice 

Pockets 
From  Jan.  1,  1913.  to  Aug.  1.  1913....  2,477,697 
From  Jan.  1,  1914,  to  Aug.  1,  1914....  3,309.858 
From  Jan.  1,  1915,  to  Aug.  1.  1915....  2,497.936 
From  Jan.  1,  1916,  to  Aug.  1,  1916....    3,264,841 

The  average  distribution  for  the  above  months 
for  these  years  was  2,887,583  pockets.  If  you  in- 
crease the  average  distribution  for  the  last  seven 
months  of  the  rice  years  above  mentioned  by 
41.3  per  cent.,  it  would  indicate  a  distribution  of 
4.080.155  pockets  for  the  period  of  Jan.  1  to 
'  Aug.  1,  1917,  which  added  to  the  4.570.080  pock- 
ets distributed  during  the  first  five  months  of  this 
year,  would  indicate  a  total  distribution  for  the 
present  rice  year  of  8,650,023  pockets.  Increas- 
ing the  distribution  of  the  period  from  Jan.  1  to 
Aug.  1  of  last  year  by  41.3  per  cent,  and  adding 
it  to  the  distribution  of  the  first  five  months  of 
the  present  rice  year,  would  give  us  a  total  dis- 


tribution for  the  present  year  of  9,140,075  pock- 
ets. Deducting  the  amount  that  will  be  reserved 
for  seed  would  dispose  of  the  crop  of  1916. 

There  is  a  mistaken  idea  in  the  mind  of  the 
average  rice  man  that  the  great  bulk  of  each 
year's  rice  crop  goes  into  distribution  prior  to 
Jan.  1.  As  a  matter  of  fact,  the  average  move- 
ment of  clean  over  a  period  of  years  proves  that 
only  7.2  per  cent  more  of  the  average  crop 
moves  before  Jan.  1.  This  bears  out  our  con- 
tention that  we  have  not  too  much  rice,  and 
that  the  increased  consumption,  as  indicated  by 
the  first  five  months'  business  of  this  year,  should 
easily  absorb  the  present  crop. 

Less  foreign  rice  was  imported  into  this  coun- 
try from  July  1  to  Dec.  1  than  for  the  same 
period  last  year.  The  exports  of  domestic  rice 
for  the  same  months  were  slightly  in  excess  of 
the  same  months  in  1915. 


CALIFORNIA   RICE  CROP   DISAPPOINTING 
IN  VOLUME 

SECRETARY  OF  AGRICULTURE  HOUS- 
TON announced  Jan.  18  that  owing  to  the 
unfavorable  weather  conditions  prevailing  in  the 
rice  area  of  California  during  December,  the 
expectations  early  in  that  month  for  a  continu- 
ance of  crop  growing  conditions  were  not  real- 
ized and  the  harvest  proved  generally  disappoint- 
ing. More  than  12,000  acres  of  rice  that  had 
promised  a  harvest  failed  to  develop  a  crop  and 
will  not  be  threshed,  and  yields  generally  have 
been  correspondingly  affected. 

On  the  basis  of  present  advices  the  Bureau  of 
Crop  Estimates  now  announce  a  reduction  of 
their  December  estimate  of  67,600  acres  to  55,- 
300  acres,  and  a  reduction  of  yield  from  the  origi- 
nal estimate  from  67  bushels  per  acre  to  59 
bushels,  indicating  a  total  crop  for  the  State  of 
3,265,000  bushels,  instead  of  their  original  esti- 
mate of  4,543,000  bushels.  This  reduces  the 
United  States  total  production  to  40,702,000  bush- 
els- instead  of  the  December  estimate  of  41,982,- 
000  bushels. 


EXHIBITION  OF  ARGENTINE  RICE 

UNDER  the  auspices  of  the  Argentine  Rural 
Society,  a  competitive  exhibition  of  Argen- 
tine rice  was  held  recently  in  Buenos  Aires.  Al- 
though the  drought  caused  a  loss  of  about  one- 
third  of  the  rice  crop  the  past  year,  the  domestic 
production  is  estimated  at  15,000,000  pounds. 
The  Rwer  Plate  Review  calls  attention  to  the 
fact  that  Argentina  imports  more  than  100,000,- 
000  pounds  of  rice  annually,  and  this  might  be 
raised  within  its  own  borders  if  a  sufficient  area, 
say  60,000  to  75,000  acres,  were  devoted  to  the 
cultivation  of  rice. 

[The  efforts  of  the  Argentine  Government  to 
encourage  the  domestic  rice  industry  were  noted 
in  Commerce  Reports  for  July  26.  1916.] 
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Get  Right  With  Your  Customer 

The  dealer  who  hat  told  foodttufft  for  yeart  knowt  tomething  about  handling  the 
cuttomer.  He  realizet  that  big  Tolume  and  tatitfactory  profitt  come  from  taking  the 
cuttomer't  point  of  view. 

Jutt  now,  while  the  High  Cott  of  Living  hat  your  cuttomer  on  the  run,  he  it  going  to 
appreciate  your  advice  and  attittance  in  keeping  down  table  cott. 

Wh«n  you  •••  that  h«  U  buying  to  di«adYantag«,  set  him  atraight;  hi«  trade  with  you  will 
become  more  sound  and  the  proite  better. 

People  are  slow  to  notice  niarlMt  quotations  or  compare  the  nutritive  qualities  of  various  foods. 
You  are  in  a  position  to  give  them  the  information. 

Few  ever  realize  that  while  some  foods  have  advanced  lOO^o 
in  one  year,  that  the  market  price  of  rice  has  remained  prac- 
tically the  same. 

Few  ever  realise  that  a  quarter's  worth  of  rice  will  carry  a 
person  farther  than  SOc.  worth  of  either  beef  or  flour. 

Tell  them  the  fkets  about  rice. 


MORE 


Push  the  sale  of  rice  by  educating  your- 
customers  to  the  benefits  of  it.  If  you  want 
assistance,*  this  association  will  gladly  co- 


operate by  supplying  rice  cook  books  and  dis- 
play cards.    We  have  no  rice  to  sell. 


Address 


SOUTHERN  RICE  GROWERS  ASSOCIATION 

A  FariMr's  Rtsfh  Rict 
Markitiai  Oriaiilzatitn 


I 
I 


Ofnct: 


BEAUMONT,  TEXAS 


PERFECTION  IN  RICE  MILLING 

RlCKERrS  RICE  MILLS 

THE  FANCY  HEAD  RICE  MILLS 

The  Oldest  Established— 
The  Most  Modem  Construction— 
The  Most  Complete  Equipment— 
The  Second  Largest  Milling  Capacity 
of  Any  Plant  in  the  United  States 

*  "RS'-fiSyir-SS"'    New  Orieans,  La. 

W«  Mmk«  a  ''Specialty**  of  the  Best  in  ''RICE'* 


B.  FISCHER  &  CO. 

FRANKLIN  ST.,  NEW  YORK 

Solicit  Your  Inquiries 

Package  Rice 

HEADQUARTERS 


Rice  Flour 


Produces  the  Best  Results  for 
Pastries 

Cheaper  than  Wheat  Flour 

Absorbs  More  Moisture 
Desirable  lor  Bakers 

Also 

Excellent  lor  Bread,  Cake» 
Biscuits  when  mixed  with 
hard  ivheat  Hour  proportion 
ol  30  to  50  per  cent. 

Standard  Milling  Co. 
Houston,  Texas 

Mills  in  the  Heart  of  the  Rice  Belt  at  houe- 
ton,  Tex.,  Crowley,  La.,  and  Stuttgart,  Ark. 
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SHIPPING    RICE    FROM    PACIFIC    COAST 
ACROSS  CONTINENT 

[The  American  Food  Journal,  December,  1917] 
First  Rice  Train  to  Cross  Continent. — Chinese 
rice  was  shipped  across  the  American  continent 
for  the  first  time  the  other  day.  A  trainload  of 
thirty  cars  was  made  up  at  Seattle  and  Tacoma 
to  go  via  the  Union  Pacific  system  to  New  Or- 
leans, where  it  will  be  shipped  to  Cuba,  The 
load  was  valued  at  about  $42,000.  The  shipment 
of  the  cargo  across  the  United  States  by  rail  is 
an  extraordinary  thing.  The  routing  ordinarily 
would  have  been  through  the  Panama  Canal. 
The  dearth  of  ocean  tonnage  made  this  impos- 
sible, however.  Banana  ships  plying  across  the 
Gulf  of  Mexico  are  plentiful  and  the  shipment 
has  been  booked  clear  through  to  its  destination. 
The  cost  of  rail  transportation  across  the  con- 
tinent in  ordinary  times  would  makef  such  a  rout- 
ing out  of  the  question. 


[The  statement  that  this  was  the  first  rice  train 
to  cross  the  continent  may  be  correct,  though 
The  Spice  Mill  has  been  informed  that  S.  L. 
Jones  &  Company,  Inc..  importers  and  exporters, 
209  California  St.,  San  Francisco,  Cal.,  and  Col- 
man  Building,  Seattle,  Wash.,  have  shipped  a 
great  number  of  carloads  of  rice  out  of  Seattle 
and  Tacoma  to  New  Orleans. — Editor.] 


BRITISH  CONTROL  OF  RICE  SUPPLIES 

tCablegram  from  American  consul  general,  London,  dated 
Jan.   29.] 

A  NNOUNCEMENT  is  made  that  the  Com- 
^^^  mission  on  Wheat  Supplies  is  now  in  control 
of  rice,  prices  to  be  fixed  from  time  to  time.  All 
holders  of  rice  to  arrive  are  required  to  furnish 
full  particulars  before  Feb.  1. 


ADEN'S    TRADE    IN    GUMS,    SPICES,    OILS 
AND  SEEDS 

[Consul    Addison    E.     Southard,    Aden,    British     Arabia, 
Nov.  28.1 

/^  UMS  and  resins,  drugs,  dyestuflFs,  essential. 
^^  non-essential  vegetable  oils,  oil  seeds  of 
both  classes,  and  spices  have  averaged  about  five 
per  cent,  of  the  total  exports  from  Aden  for  the 
last  five  years.  Of  these  the  gums  and  resins 
lead  in  value  and  importance.  Olibanum  (frank- 
incense) is  the  largest  item.  This  fragrant,  aro- 
matic gum  resin  comes  into  Aden  principally 
from  British  Somaliland,  the  independent  So- 
mali ports,  and  the  Arabian  province  of  the 
Yemen,  but  the  Somali  product  is  considered  the 
best.  Local  dealers  say  that  the  supplies  of  this 
gum  in  the  Aden  market  have  steadily  decreased 
on  account  of  the  unsettled  conditions  in  British 
Somaliland  and  the  increasing  practice  of  selling 
and  exporting  the  gum  direct  from  the  Somali 


ports.  Prices  have  advanced  with  the  decreased 
supply,  but  it  is  said  that  the  increased  demand 
from  India  and  the  opening  of  a  market  in  Amer- 
ica have  also  been  important  factors. 

Aden's  importance  in  the  spice  trade  is  that  it 
is  a  distributing  point  for  the  requirements  of 
Red  Sea  ports,  Somali  coast  ports,  and  the 
Arabian  hinterland.  Betelnuts,  cardamoms,  chil- 
lies, cinnamons,  ginger,  and  pepper  come  mainly 
from  India.  Zanzibar  supplies  some  of  the  chil- 
lies and  pepper  and  practically  all  of  the  cloves. 
The  Straits  Settlements  contribute  to  the  imports 
of  pepper  and  cinnamon  and  supply  practically 
all  the  nutmegs. 

The  trade  returns  for  1915-16  will  show  a  fall- 
ing off  in  spices  on  account  of  the  disturbed  con- 
ditions in  some  parts  of  Somaliland  and  in  Arabia. 
No  other  important  change  in  spices  or  sources 
of  supply  is  anticipated.  The  following  table 
shows  quantity  and  value  of  the  exports  of  spices 
in  1913-14  and  1914-15: 

1913-  14  1914-15 

Spices.               Pounds.  Value.  Pounds.  Value. 

Cardamoms    7,182  $4,504  9,798  $4,894 

Chillies     190,428  7,859  97,314  5.642 

Cinnamon    130,536  10,760  96,106  6.955 

Cloves    115,920  15,732  92,064  10.450 

Ginger    929,113  56,901  941,635  48.316 

Pepper    268,285  28.577  175,220  18,147 

All  other 91,627      54,228 

Total $215,960      $148,612 

Sesame  oil.  an  old  and  important  article  of 
commerce  in  both  the  Far  and  the  Near  East,  is 
expressed  from  the  seed  of  an  annual  herbaceous 
plant  native  to  India,  although  now  cultivated  ex- 
tensively in  Egypt,  Syria  and  East  Africa.  The 
sesame  has  also  been  introduced  into  America. 
The  crops  in  India  are  immense,  and  it  is  from 
there  that  Aden  markets  principally  are  supplied, 
although  some  comes  from  Zanzibar,  German 
East  Africa,  and  Arabian  Gulf  ports.  The  prin- 
cipal exports  from  Aden  of  both  oil  and  seed 
are  to  Hodeidal,  Massaua,  Jibuti,  and  Arabian 
Gulf  ports. 

Sesame  oil  and  seeds  are  largely  used  as  ar- 
ticles of  food.  The  Mohammedan  finds  in  it  a 
cheap  and  palatable  substitute  for  animal  greases 
and  fats.  It  is  used  to  enrich  various  dishes  and 
as  a  salad  oil.  The  Arabs  use  it  also  as  a  hair 
oil.  It  is  of  fine  quality  usually  and  is  said  to 
keep  for  years  without  becoming  rancid.  It  is 
also  known  as  bonne  oil  and  as  gingelly  oil  The 
natives  use  the  seed  in  making  broths  and  cakes. 
Sesame  seed,  for  which  there  is  an  active  de- 
mand, sells  in  the  Aden  market  at  80  cents  to  $1 
per  maund  of  28  pounds,  the  price  depending  on 
the  quality  and  variety. 


"Find    enclosed    check    for    my    subscription    for    1917. 
Can't  see  how   I  could  get  along  without  it** 
La  Crosse,  Wis.,  Jan.  7,  1917.  Otto  Nustad. 
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COCOA  ARRIVALS  AT  NEW  YORK 

Jan.  1,  1916,  to  Dec.  31,  1916,  Inclusive 

{Reported  by  Frank  G.  Alden,  26-28  Beaver  St., 

New  York)  Bags 

^ ' . 

1916.  1915.  1914. 

Trinidad     166,881  163.835  152,775 

African 363,428  231,753  173,843 

Bahia    246,362  266,481  140.559 

Sanchez    300,125  269,635  250,134 

Venezuelan    105,496  155,982  82,869 

Guayaquil    254.832  192,383  139,111 

Cuban   3,537  20,785  20,286 

Grenada    22,606  27,985  18,490 

Para    9.658  14,499  12,310 

Haiti    8,064  17,394  18.148 

Surinam    12,268  6,941  16.487 

Ceylon    5,819  7,988  6,626 

Java    5,070  8,503  6,497 

Colombian    3,399  3,284  2,025 

Maracaibo    7,671  5  509*  2,384 

Jamaica    13.625  24,035  13.871 

Divers     5,761  6,129  3,012 

1,534,602     1,423,121     1,059,427 
Exports  from  Jan.  1   to  Not.  30  as  Compared 
with  Last  Year  t  t 

1915    34,597,847 

1916    3.941,455 

EXPERT'S    VIEWS    ON    LONDON    COCOA 
MARKET 

17  ROM  an  extended  review  of  the  London 
*•  cocoa  market,  in  the  December  Tropical  Life, 
by  the  editor  of  that  reputable  and  very  interest- 
ing publication,  Harold  Hamel  Smith,  we  take 
the  following  paragraphs: 

Whilst  the  morning  papers  of  Dec.  13  told 
us  that  the  milk  supply  was  to  be  cut  down  .50 
per  cent,  in  one  of  the  large  towns,  owing  to  the 
alleged  shortage,  so  that  those  who  had  a  quart 


are  now  to  receive  only  one  pint,  I  have  noticed 
that  a  more  nourishing  food  and  drink  has  been 
piled  up  month  by  month  in  the  United  Kingdom, 
i.e.,  at  our  very  doors,  so  that  here  at  least  there 
can  be  no  talk  of  a  shortage  or  of  the  ned  of 
ships  to  bring  it  over.  I  say  this  because  the  oflFi- 
cial  returns  of  the  stocks  of  raw  cocoa  in  the 
United  Kingdom  show: 

At  15  bags  to  the  ton 

Tons.  Bags. 

19,543  =  293.145 


31 


1915 
December 

1916 
March   31 
June   30 
September    30 


477.525 
649,500 
681.750 


31,835 
43,300 
45,450 

We  hear  that  this  discouragement  of  the  con- 
sumption of  cocoa  is  due  to  the  scarcity  of  sugar. 
This  article  is  certainly  not  easy  to  buy  even  in 
I^-lb.  lots,  but,  at  the  same  time,  I  cannot  help 


COCOA  POWDER 

UNDER  DEALER'S  BRANDS  for  WHOLESALE  GROCERY  and  SPECIALTY  HOUSES 

In  1«,  l-2s,  l-4«  and  l-5««  packed  under  cuatomare*  labala,  or  under  our 
own  atoek  labala.    All  gooda  guaranteed  under  U.  S.  Serial  No.  151 

FOUNTAIN  CHOCOLATE 


IN  RITI  If        Barrela— Kegfr-Druma-Tina. 

in  DULli        For  Soda,  Ice  Cream  and  Baking  Trade. 

Both  "Natural"  and  "Dutch  Proceaa"  gradea 
WRITE  US  FOR  SAMPLES  AND  PRICES.    STATE  SIZE  USED  AND  QUALITY  NEEDED. 


ADDRESS 


HOOTCN  COCOA  CO., 


Newark,   N.  J. 
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The  Reputation  and  Standing  of 

Walter  Baker  ftCo/s 

Cocoa  and  Chocolate 

Preparations 

Have  l>ccn  built  up  by 
years  of  fair  dealing,  of 
honest  manufacturing, 
'   cm  unwavering  policy 
of  maintaining  the 
high  quality  of  the 
goods  and  by  exten- 
sive and  persistent 
advertising. 
This  means  for  the 
Regirtwed.       VOQxx  a  steady   and 
U.8.Pat.o(t.     increasing    demand 
from  satisfied  customers,  in  the  long 
rim  by  far  the  most  profitable  trade. 

The  genuine  Baker* s  Cocoa  and  Baker* 8 

Chocolate  have  this  trade -mark  on 

the  package  and  are  made  only  by 

WALTER  BAKER  &  CO.  Ltd. 

EstaUuiMd  17M        Dorchester,  Mass. 


noticing  that  the  three  ports  of  Liverpool,  Lon- 
don, and  the  Clyde  received  1,127,652  tons  this 
year  during  the  eleven  months,  January  to  No- 
vember, against  only  1,010,686  tons  last  year,  and 
that  the  stock  remaining  on  hand  at  these  three 
ports  on  Nov.  30  stood  at  62,127  tons,  against 
only  34,649  a  year  ago.  If  we  have  received  more 
sugar,  why  be  so  niggardly  in  doling  it  out  to 
blend  with  cocoa  in  order  to  let  the  public  have 
over  60,000  tons  of  stimulating,  warmth-giving, 
and  valuable  nourishing  food,  at  present  lying  idle 
and  running  up  heavy  charges  at  the  docks  (45,- 
450  tons  cocoa  plus  40  per  cent.,  or  18,000  tons, 
of  sugar) ? 

Besides  the  supplies  over  here,  there  is  plenty 
m6re  cocoa  -where  this  came  from,  and  the  pro- 


ducers would  be  only  too  glad  to  send  it,  as, 
owing  to  the  state  of  the  European  and  Ameri- 
can markets,  our  planters,  at  least,  are  not  receiv- 
ing a  fair  remuneration  for  the  efforts  they  are 
making  to  help  win  the  war. 

Therefore  I  cannot  help  feeling  that  if  all 
parties  concerned — ^producers,  shippers,  manufac- 
turers, and  (want-to-be)  consumers — were  to 
combine  together,  as  the  politicians  have  done 
with  such  successful  results,  ways  could  easily 
be  found  for  vigorously  encouraging  the  con- 
sumption of  good  plain  chocolate  and  cocoa  in 
the  same  manner  as  a  way  has  been  fotmd  to 
vigorously  carry  on  the  jrar.  .  .  . 

I  see  by  the  message  addressed  by  the  Governor 
of  the  Gold  Coast  to  the  members  of  the  Legis- 
lative Council,  on  Oct.  23,  that  the  new  tax  (not 
to  exceed  one  farthing  per  lb.)  levied  on  cocoa 
exported  from  that  colony  is  partly  to  be  util- 
ized to  improve  transport  facilities.  "Having  re- 
gard to  the  prohibitive  cost  of  transport  by  head- 
carriage,"  Sir  Hugh  Clifford  said,  "the  commit- 
tee, composed  of  officials  and  leading  members 
of  the  public  to  whom  the  matter  was  referred, 
was  unanimously  of  opinion  that  the  "cocoa- 
farmer"  would  be  infinitely  better  off  with  an 
extended  railway  and  a  tax  than  he  is  at  present 
without  the  tax  and  without  the  railway  and 
other  similar  public  works."   .    .    . 

Meanwhile,  cocoa  planters  in  other  centers  to 
whom  th»  Gold  Coast  will  become  a  very  dan- 
gerous competitor,  must  also  see  to  it  that  their 
house,  or  rather  their  estates,  are  put  in  order. 
If  they  have  not  allowed  themselves  to  plant 
their  trees  as  ridiculously  close  together  as  haS 
been  done  on  the  West  Coast  of  Africa,  and  even 
if  they  are  not  troubled  with  pests  and  diseases, 
as  the  Gold  Coast  estates  seem  to  be  (although 
I  believe  that  some  of  our  West  Indian  estates 
are  pretty  bad),  they  will  ha/e  to  cultivate  and 
manure  their  lands  on  a  much  more  liberal  basis 
in  order  to  get  larger  returns  per  acre  than  they 
have  done  in  the  past,  for,  as  I  state  in  the  pam- 
phlet on  sugar  that  the  publishing  department  of 
this  journal  has.  just  issued,  it  is  far  less  expen- 
sive to  produce  ten  tons  of  any  crop  from 
a  given  area  than  to  take  eight  to  ten  times  that 
area  to  produce  such  an  amount.  Already  the 
labor  question  is  troubling  estate  owners  in  the 
Tropics,  and  in  the  near  future  this  state  will 
increase  rather  than  diminish.  The  planter, 
therefore,  who  neglects  to  change  his  methods 
from  extensive  cultivation  to  intensive,  whether 


A  HIGH-GRADE   COCOA 
IN  A  UNIQUE  PACKAGE 

QThe  famous  Opler  Brothers  Breakfast  Cocoa  is  packed  in  Bne 
glass  preserving  jars  that  consumers  can  use  afterwards.  This  is 
the  highest  development  of  the  glass  jar  package.  In  these  days 
of  necessary  economy,  the  idea  will  appeal.  Opler  Brothers 
Breakfast  Cocoa  is  of  the  very  highest  quality. 
^r*  COCOA  PACKED  UNDER  PRIVATE  LABELS  In  any  style  of  contn|ner 

171  DUANE  ST. 
NEW     YORK 


OPLER  BROTHERS,  Inc. 
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//  ^      1             1^1  "  W^c  art  pleased  with  the  No.  5  Cocoa  Roaster  in 

^^iy L^t^CttCt  ^^^^  respect  and  hoPe  no  cause  to  complain  up  to  the 

r  present  time  whatsoever.     It  has  not  onl^  done  splendid 

\TT         f             f  f  work,  htit  has  been  a  very  good  help  from  a  labor  saving 

YYOf^/i, ^^^^^P^^^>  ^*  *^^  ^^^  ^^^^  ^^^^  '^  P"'  '^^  "^^^  ^'  '^'* 

roaster  at  other  work  at  times  owing  to  the  time  that  it 
has  saved  for  us.  Our  foreman  states  that  he  actually^ 
gets  2  days  more  time  out  of  this  man  than  he  formerly^ 
received  each  week-" 

That  is  what  the  Blanke-Wenneker  Candy  Co.,  of  St.  Louis  thinks  about 
the  Bums  No.  3  Cocoa  Roaster,  a  practical  portable  machine  which  is 
rapidly  becoming  a  popular  type  for  cocoa  roasting  on  a  large  scale. 

Cylinder  2x7  feet.  Capacity  400  pounds.  Made  for  either  gas  or  coal 
with  spur-gear  or  bevel-gear  drive. 

We  can  furnish  complete  equipment  for  cocoa  roasting. 


JABEZ  BURNS  &  SONS  .  \%<  in^vE&43PSr.NEWWRK 
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American  Peanut  Corporation 

Cleaners,   Graders,   Shetlers  and    Blanchers   of 

PEANUTS 

Packing  Buster,  America,  Mascot  and  All  Grades  of  Shelled  and 

Blanched  Peanuts 

BRANOHE8 

THE    BAIN    PEANUT    CO.,   Inc..    Branch,    packing    Superb,   Belle    of    Wakefield,    and 
Diamond   Brandt,  and   all   grades   of   shelled  and   blanched   peanuts. 

THE    GWALTNEY-BUNiCLEY    PEANUT    CO.,    Branch,    packing  under  Bon  Ton,  Sun 
and  Diamond  G,  and  all   grades   of  shelled  and  blanched   peanuts. 

THE    DIXIE    PEANUT    CO.,    Inc.,    Branch,    packing    Monarch,    Dixie,    Crater    and    all 
grades   of  shelled  and   blanched  peanuts. 

NORFOLK  STORAGE  COMPANY,  Branch,  packing  Trophy,  Electric  Ught,  Pilots,  and 
all  grades  of  shelled  and  blanched  peanuts. 

NORFOLK,    VIRGINIA 


of  sugar,  cocoa,  or  other  produce,  will  soon  find 
himself  altogether  out  of  the  race  that  leads  to 
ordinary  well-being,  if  not  to  actual  prosperity, 
and  I  hope,  therefore,  that  every  planter  will  bear 
in  mind  that  Sir  Hugh  Clifford  has  so  forcibly 
said  to  his  council,  and  take  care  that  they  are 
not  pushed  out  of  existence  by  the  phenomenal 
increase  of  the  low-costing  cocoa  produced  on 
the  Gold  Coast. 

The  future  lies  with  the  producer  of  high- 
grade,  or  at  least  of  reliable  grades,  whether  of 
raw  or  manufactured  material,  at  the  lowest  cost, 
and,  therefore,  with  the  firms  and  countries  turn- 
ing out  the  largest  quantity  per  acre,  per  man,  or 
per  h.p.  used.  Whether,  therefore,  it  is  a  ques- 
tion of  typewriters,  Ford's  motors,  or  cash  regis- 
ters in  America,  or  cocoa  on  the  Gold  Coast  or 
elsewhere,  if  you  want  to  be  successful  you  must 
concentrate  and  produce  ten  tons  per  acre  or  ten 
machines  per  day,  instead  of  only  one  that  is  the 
rule  rather  than  ihe  exception  with  the  old-timers- 
Speeding  up  and  efficiency  must  be  the  watchword 
throughout  this  Empire,  whether  on  the  estates, 
in  the  Tropics,  or  in  the  factories  at  home. 


COCOA  AND  CHOCOLATE  NOTES 

Runkel  Bros.,  New  York,  are  to  add  a  Burns 
raw  cocoa  cleaner  to  their  present  equipment. 

North  Jersey  Sales  Corporation,  814  Essex 
Building,  Newark,  N.  J.,  have  been  incorporated 
for  the  manufacture  of  chocolates,  cocoa  prod- 
ucts, etc. ;  capital  stock,  $100,000. 

The  Massachusetts  Chocolate  Co.,  197  Norfolk 
Ave.,  Boston,  Mass.,  are  to  increase  the  cooling 
equipment  of  their  cocoa  roasting  plant  by  the 


addition  of  four  Burns  cooler  boxes  of  the  run- 
about type. 

The  Hooton  Chocolate  Co.,  Toronto,  the 
Canadian  branch  of  the  well-known  Newark  firrw, 
have  reached  the  limit  of  their  present  roasting 
capacity  and,  in  the  near  future,  will  install  a 
new  Burns  No.  1  cocoa  roaster  equipped  with 
burners  for  gas  fuel. 

Directors  of  Walter  Baker  &  Co.,  Ltd.,  have 
voted  to  increase  capital  stock  from  $2,750,000  to 
$8|250,000  and  to  issue  $5,500,000  new  stock  to 
stockholders  as  a  200  per  cent,  stock  dividend. 
This  dividend  is  for  the  purpose  of  harmonizing 
capital  and  assets  and  represents  the  enlargement 
of  capital  investment  from  earnings  prior  to 
March  1,  1913. 

Rockwood  &  Co.,  Brooklyn,  New  York,  con- 
tinue to  make  such  alterations  in  their  plant  as 
are  necessary  to  increase  the  output  and  facili- 
tate the  handling  and  roasting  of  cocoa.  Three 
Tiptop  cooler  boxes,  with  the  flexible-arm  con- 
nection that  eliminates  the  delay  which  formerly 
occurred  between  the  time  a  roast  was  finished 
and  cooling  begun,  have  been  ordered,  as  well 
as  new  screw  conveyors,  bucket  elevators,  roaster 
feed  hoppers,  etc.  This  apparatus  will  be  used  in 
connection  with  the  battery  of  six  No.  1  Burns 
cocoa  roasters  recently  added  to  the  Rockwood 
plant. 
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QUERIES  IN  RE  PEANUT  TRADE 


Peanut  Trade  of  Canada 

"L,"  Philadelphia.  Pa.,  writes:  "We  note  on  page 
1482  of  your  December  edition  of  The  Spice  Mill  your 
article  in  regard  to  the  i)eanut  trade  in  British  Colombia; 
and  if  you  have  the  name  of  the  American  commission 
broker   located   at   Vancouver,   kindly  furnish   same." 

Ans. — The  commission  broker  referred  to  in 
the  article  as  desiring  agency  for  peanuts  is  A.  R. 
Kelly,  1160  Hamilton  St.,  Vancouver,  B.  C. 


Commercial   Peanut  Candy  and  Peanut  Brittle 

"L.  M.."  Baltimore,  Md.,  writes:  "A  customer  of  ours 
has  written  us  requesting  that  we  get  him  a  recipe  for 
making  commercial  peai^ut  candy  and  peanut  brittle.  As 
The  Spice  Mill  is  about  the  only  source  we  know  of, 
we  would  thank  you  to  give  us  any  information  that  you 
can." 

Alts. — It  SO  happened  that  The  Spice  Mill 
published  in  1910  a  series  of  articles  by  a  prac- 
tical manufacturer  on  peanuts  and  peanut  prod- 
ucts, including  peanut  candy  and  peanut  brittle, 
these  two  items  being  treated  in  the  issues  for 
June.  1910,  and  July,  1910,  pages  454  and  532,  re- 
spectively. We  have  taken  pleasure  in  furnishing 
copies  of  these  back  numbers  to  inquirer. 


Peanut    Roasters   Used   by   Beech-Nut   Packing 
Co. 

"B."  Los  Angelas,  Cal.,  writes:  "You  will  recall  in 
one  of  the  more  recent  issues  of  The  Spice  Mill  that 
Jabcz  Burns  &  Sons  advertised  that  they  were  supplying 
the  Beech-Nut  Packing  Co.  with  a  considerable  quantity 
of  apparatus  for  the  manufacture  of  peanut  butter,  speci- 
fying roasters,  as  we  remember  it.  We  are  informed 
that  the  Beech-Nut  Packing  Co.  have  a  continuous  roaster 
in  use  for  peanuts,  and  >yould  ask  you  if  you  could  in- 
form us  as  to  whether  this  is  the  type  manufactured  by 
Jabcz   Buirns  &  Sons." 

Ans. — Jabez  Burns  &  Sons  have  advertised 
from  time  to  time,  as  correspondent  says,  that 
they  were  supplying  the  Beech-Nut  Packing  Co. 
with  apparatus.  As  a  matter  of  fact,  they  have 
furnished  that  company  with  their  complete  pea- 
nut butter  equipment,  including  twelve  of  their 
roasters — the  Burns  standjird  roaster  built  up  in 
brickwork  with  special  cylinder  for  roasting 
shelled  nuts.  The  Beech-Nut  company  do  not 
use  a  continuous  machine  as  mentioned  in  corre- 
spondent's letter. 

UPWARD  TREND  OF  PEANUT  MARKET 

A  FURTHER  advance  in  the  price  of  pea- 
nuts is  predicted  by  Holmes  &  Dawson,  pea- 
nut factors,  Norfolk,  Va.,  in  a  review  of  the 
market  given  the  Virginian-Pilot,  of  that  city, 
Jan.  17.    The  review  is  as  follows: 


The  peanut  market  has  developed  considerable 
strength  the  past  week,  indicating  a  further  ad- 
vance in  price.  There  are  several  reasons  for 
this  advance  which  it  is  well  to  consider. 

In  the  first  place,  the  crop  is  turning  out  to  be 
short  of  first  estimates;  factories  and  other  deal- 
ers have  had  a  very  large  demand,  especially  for 
shelled  goods,  which  consume  farmers'  stock 
much  faster  than  when  sold  unshelled ;  the  Texas 
crop  is  reported  to  be  used  in  the  manufacture 
of  oil  as  well  as  a  portion  of  our  local  crop; 
the  reasonable  assurance  that  the  acreage  of  the 
next  crop  will  be  cut  fully  25  per  cent,  and  this 
reduction  in  acreage  planted  in  cotton ;  that  there 
are  no  imported  peanuts  of  consequence  on  ac- 
count of  the  war  in  Europe,  and  lastly,  peanuts 
at  present  prices  are  comparatively  lower  than 
other   farm  products. 

We  anticipate  that  around  the  5  cent  level  a 
good  rnany  farmers  and  other  holders  will  sell. 
This  will  relieve  the  present  demand  and  steady 
the  market  for  some  time. 

We  will  probably  have  the  usual  quiet  summer 
market  with  light  demand  until  the  fall  trade 
starts  up  in  the  month  of  August,  when  business 
will  be  active  again.  By  this  time  it  will  be  seen 
that  the  supply  will  run  short  of  the  demand,  and 
the  remainder  of  the  crop  then  unsold  will  prob- 
ably sell  as  the  highest  figures  in  many  years. 


DRAWBACK  ON  NUT  MEATS 

Tre.\sury  Department,  November  27,  1916, 

Drawback  is  hereby  allowed  under  Paragraph 
O  of  Section  4  of  the  tariff  act  of  October  3, 
1913.  and  the  drawback  regulations  (Chapter  18 
of  the  Customs  Regulations  of  1915)  on  whole 
nut  meats  and  broken  nut  meats  produced  by 
W^  Baker,  of  New  York,  N.  Y.,  from  edible  nuts 
(Brazil  nuts)  imported  in  the  shell  for  the  ac- 
•count  of  W.  R.  Grace  &  Co.,  of  New  York.  N.  Y. 

A  record  shall  be  kept  by  W.  Baker  in  the 
manner  described  in  his  sworn  statement  of  No- 
vember 4,  1916,  transmitted  herewith,  showing, 
in  the  case  of  each  lot  of  nuts  shelled  for  the 
account  of  W.  R.  Grace  &  Co.,  the  lot  number 
thereof,  quantity  received,  date  of  receipt,  date 
of  shelling,  the  quantity  and  value  of  each  prod- 
uct obtained  therefrom,  and  the  quantity  of 
worthless  waste  resulting.  A  sworn  abstract 
from  such  manufacturing  record  shall  be  filed 
with  the  drawback  entry. 

The  quantity  of  imported  edible  nuts  which 
may  be  taken  as  a  basis  for  the  «illowance  of 
drawback  may  equal  the  quantity  used,  as  shown 
by  the  abstract  from  the  manufacturing  record, 
the  drawback  accruing  to  be  distributed  between 
the  two  products  according  to  their  relative 
values. 

Drawback  may  be  allowed  under  these  regula- 
tions on  the  products  covered  thereby  exported 
on  or  after  August  3,  1916. 

The  sworn  statement  of  W.  R.  Grace  &  Co.. 
dated  November  4,  1916,  is  also  transmitted 
herewith. 

Drawback  may  be  allowed  under  these  resrula- 
tions  on  the  articles  covered  therebv  produced 
for  the  account  of  W.  R.  Grace  &  Co.  bv  other 

(Continued  on  page  231) 


Digitized  by 


Google 


226  SIMMONS'  SPICE  MILL  February,  1917 

PEANUT  OIL  *  only  about  35  bushels  to  the  acre,  any  fairly  suc- 

By   H.   C.    Thompson,  Horticulturist,   Office   of  cessful    farmer   will   produce  40  to  60   bushels. 

Horticultural  and  Pomological  Investigations,  Yields  of  75  to  100  bushels  to  the  acre  are  not 

Bureau  of  Plant  Industry,  and  H.  S.  Bailey,  uncommon,  and  there  are  records  of  even  higher 

Food     Investigation     Chemist,     Bureau     of  yields. 

Chemistry.  The  cost  of  growing  an  acre  of  peanuts  varies 

7~"^    ^^  ,       ,«,^v  considerably,  depending  up6n  the  quantity  of  fer- 

(Conttnued  from  page  1286,  Aovember,  1916)  ^-j.^^^  ^^^^  ^„^  ^^^  ^,j^j^  ^^^^^^^     ^^^  ^^^^^ 

Economic   Contiderationt   in   Connection   With  cost  is  about  $20  to  $25  for  a  yield  of  40  bushels 

the  Manufacture  of  Peanut  Oil  per  acre.     The  cost  of  production  up  to  harvest 

Most  of  the  peanut  oil  being  manufactured  in  time  is  practically  the  same  for  a  low  yield  as 

the  United  States  at  the  present  time  is  sold  in  for    a   high   yield,    but    the   cost   of    harvesting, 

competition  with  and  at  the  same  price  as  crude  thrashing   and   handling   is   greater   for   a    high 

cottonseed  oil.    Because  of  the  present  high  price  yield. 

of  cottonseed  seed  oil  it  is  possible  to  make  peanut  On  a  54-acre  tract  in  northern  Louisiana  the 

oil  and  sell  it  at  the  price  of  the  former.    If,  how-  average  cost  per  acre  was  as  follows : 

ever,  the  price  of  cottonseed  oil  returns  to  the  level  Interest  on  investment $8.00 

of  the  past  five  years  and  the  cost  of  producing  Plowing  and  fitting  land,  seed,  and  planting      5.35 

peanut  oil  remains  at  the  current  level,  peanut  oil  Cultivation 2.35 

.,      ^  ,       -.u  -x    X  .u    1  •  Harvesting  and  stacking 2.50 

could  not  compete  with  it  at  the  lower  price.  Cutting  and  hauling  poles 1.37 

A  bushel  of  good  farmers'  stock  Spanish  pea-  Thrashing  and  hauling 4.80 

nuts  will  yield  about  1?4  to   1%  gallons  of  oil,  Bags  and  twine : 1.05 

and  this  would  have  to  sell  for  60  cents  a  gal-  ^      .  ^^- ._ 

Ion  to  make  a  profit  when  70  cents  a  bushel  is  t,,        •  i  J     J  Iv ' '  V  1', V/i*  *.*  *  V  ',*  * '  e     \ 

..    .  *       n.  n       ^  The  yield  of  this  field  was  60  bushels  of  nuts 

paid   for  peanuts.     Farmers  will  not  grow  pea-  ^ji.         ru  t-u         ^        ur 

'^        r  1    .       ,       .1.      r    1  1.1  ^"^  1  ton  of  hay  per  acre.     The  nuts  sold  for 

nuts  for  market  unless  they  feel  reasonably  sure  ^|       u     u  1       a  \u    u       e      cmo       ^  1  • 

.        .  ...  .  t    \  nn.       .  u    I-  1  ?1  ^  bushel  and  the  hay  for  $12  a  ton,  making 

that  they  will  receive  at  least  70  cents  per  bushel,  ^   „  ^^        .  c  <tnn  t\  a     ^'       .u 

,     ^  ^,.  1      -11  ij  i_        X         ^  ^  gross  return  of  %72  an  acre.     Deductmg  the 

and  at  this  price  oil  mills  would  have  to  put  a  ^  ^4.  ^r  «  ^j     ^-  u-  u  •     1  j  ^  *u    r  » 

...         ,       .,  ,  1       .^        I  /•.  cost  of  production,  which  included  the  foreman  s 

high-grade  oil  on  the  market  t6  make  a  profit  .._      .,  •     j  *.      ^  r  *>•/:  co 

*    *^         ...  ,  -  .  ,     ^  time,  the  grower  received  a  net  return  of  $46.58 

under  conditions   when   the   competing  product,  ^^^  „^         a*  "ta        *.  u    u  1  r      ^u        I   .il 

,      .,        ,,       ^        ,  1      I   !.!.         I  P^r  acre.    At  70  cents  per  bushel  for  the  nuts  the 

cottonseed   oil.    sells   at    a   lower   level    than   at  ^^4.  ^^^     ^  \a  u        u  c  n 

_        ,  J       ..      •!«  «j  /■  returns  would  have  been  as  follows: 

present.    In  other  words,  oil  mills  could  not  af- 

ford  to  pay  70  cents  per  bushel  for  peanuts  to  f  bushels  of  peanuts,  at  70  cents $42.00 

,  .,      ,  .  ,  .  -      ,-   -       Mr^        M^  A  ton  oi  nay 12.00 

make  an  oil  which  would  sell  for  40  to  45  cents  

a  gallon,  which  price,  in  recent  years  under  more  Gross  return $54.00 

normal  market  conditions,  is  considered  high  for  Less  cost  of  production 25.42 

cottonseed  oil.  Net  return ^H 

Before  going  >nto  the  production  of  peanuts  j^  ^^^^  ^^^.^^^  ^^  ^^^  ^^^^  ^^^  ^^^_ 

for  oil  purposes,  farmers  should  take  into  con-  ^_^     .  , ,     ^c       -i.  x-      u^-jcti^i 

•  J      ^'       !i      i  1         J-.-  •»•        .  ^^e  yield  of  Spanish  peanuts  is  about  35  bushels 

sideration  the  abnormal  conditions  prevailing  at  „^,  «,*u        *.-*j        *r        a  .^ 

.  ^     .         /,/Yt^x      r^  i-     •,       M  per  acre,  the  estimated  cost  of  production  is  as 

the  present  time    (1916).     Owners  of  oil  mills  follows* 
are  offering  a  price  for  peanuts  that  would  jus- 

tify  farn^ers  in  growing  them  in  1916.    If.  how-  Jr^  '.^^idTtinTrand:  r." ! ! ! ! ! ! ! ! ! ! ! ! ! !     ^ifs 

ever,  cottonseed  is  plentiful  and  cheap  next  year  Seed  and  planting 2.75 

the  owners  of  oil  mills  very  likely  will  not  be  Cultivation     2.50 

willing  to  pay  as  much  for  peanuts  as  they  are  j^J^^'^esting  and  stacking 3.75 

offering    now.      The    peanut-growing    industry  ^S  and^twine; ! !  1 1 1 ! ! ! ! ! ! ! ! ! ! ! ! ! ! ! ! ! ! ! ! !      ^75 

should  not  be  started  in  any  section  unless  it  is  Hauling 75 

to  be  continued  for  a  number  of  years,  for  grow-  

ers  will  not  be  justified  in  buying  the  necessary  Total    $21.25 

machinery  for  handling  the  crop  if  the  industry         I^  ^e  peanuts  were  sold  for  70  cents  a  bushel 

is  to  be  dropped  after  one  or  two  years.  and  the  hay  at  $12  a  ton,  the  returns  would  be 

^•i.#>n  ^  «.»«.  ,as  follows : 

Yield    of    Peanuts,    Cost    of    Production,    and  icuui       r  ^       ^  ir\        ^  *^j  p/v 

»  ^  ^^  bushels  of  peanuts,  at  70  cents $24.50 

i%n,-i    *u  -TT^  r  c       •  1,  .    •  Two-thirds  of  a  ton  of  hay,  at  $12,  per  ton      aOO 

While  the  average  yield  of  Spanish  peanuts  is  Gross  return $32.50 

Less  cost  of  production 21^ 

•Contribution  from  the  Bureau  of  Plant  Industry,  Wm.  

A.    Taylor,    Chief,   and    the    Bureau    of    Chemistry,    Carl  xt.^.    ^„4...^„  ^ti  oe 

L.   Alsberg,   Chief.      Published  as   Farmers'   Bulletin   No.  ^et    return.... $11.^ 

751.  Aug.  4,  1916.  [Continued  on  page  228] 
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We  are  very  much  pleased 
to  report  — 

that  the  No.  6  Rocister,  cooling  apparatun^  and 
other  machinery  which  we  purchased  from  you 
last  September,  are  giving  the  good  results 
which  we  expected,  and  more  besides.  We 
find  that  this  is  more  satisfactory  in  every  way 
than  the  former  equipment  which  we  had.  ** 


January  U,  1917 


CHARLES  N.  MILLER,  Boston,  Mom. 
by  Robert  W.  Lord 


Mr.  Lord,  manager  (or  Charles  N.  Miller,  the  manufacturing  confectioner  of  Boston, 
was  writing  about  a  No.  6  Bums  Peanut  Roaster,  which  had  been  in  use  only  a  few 
months,  but  which  had  already  demonstrated  its  worth. 

The  Bums  No.  6  Peanut  Roaster  with  cooler-box  and  motor-driven  fan  is  a  very 
popular  and  convenient  equipment,  similar  to  the  illustration  above  in  which  the  roaster 
is  our  larger  No.  3  machine. 

The  No.  6  roaster  has  a  capacity  of  I  bag  of  pod  peanuts  or  2  bags  of  shelled ; 
the  No.  3  roaster,  2  bags  of  pod  peanuts  or  4  bags  of  shelled.  For  the  roasting  of  oily 
Spanish  nuts  for  peanut  butter,  the  machines  are  built  with  unperforated  cylinders  finished 
specially  smooth. 

Heat  is  ordinarily  supplied  by  atmospheric  gas  burners,  but  we  build  other  models 
havisg  completely  lined  furnaces  for  using  coal  fuel. 


JABEZ  BURNS  &  SONS 


ll^vE&43PSr.NEW\ORK 


When  writing  to  Advertisers,  please  mention  Thb  Spics  Mill. 
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It  should  be  borne  in  mind  that  the  estimate 
of  cost  of  production  includes  interest  on  invest- 
ment and  all  labor  charges  as  well  as  cost  of  ma- 
terials. The  estimated  value  of  hay  is  quite  low, 
as  good  peanut  hay  has  practically  the  same  feed- 
ing value  as  the  best  clover  hay. 

Experiments  have  shown  that  1  ton  of  farm- 
ers' stock  Spanish  peanuts  will  yield  about  600 
pounds  of  dirt,  halls  and  trash,  600  pounds 
pounds  (80  gallons)  of  oil,  and  750  to  780  pounds 
of  cake.  The  value  of  this  oil  will  depend  on  its 
quality  and  upon  the  price  of  other  oils.  On  the 
basis  of  80  gallons  of  oil  per  ton  of  far>mers' 
stock  Spanish  peanuts,  this  oil  would  have  to  sell 
for  an  average  price  of  60  to  65  cents  a  gallon 
in  order  to  justify  paying  70  cents  per  bushel 
for  peanuts.  At  60  cents  a  gallon  the  oil  in  a 
ton  of  nuts  would  be  worth  $48.  The  returns 
from  a  ton  of  farmers'  stock  Spanish  peanuts 
used  for  oil  purposes  would  be  about  as  follows : 

80  gallons  of  oil,  at  60  cents $48.00 

750  pounds  of  meal,  at  $30  per  ton '11.25 

Total $59.25 

At  70  cents  per  bushel  a  ton  of  Spanish  pea- 
nuts would  cost  $46.66.  This  would  leave  $12.59 
for  the  manufacturing  and  selling  charges  of  the 
oil  in  1  ton  of  farmers'  stock  Spanish  peanuts. 


Many  of  the  mills  now  manufacturing  peanut 
oil  are  securing  only  60  to  65  gallons  of  oil  from 
a  ton  of  Spanish  peanuts.  The  low  yield  of  oil 
is  to  be  accounted  for  by  the  low  grade  of  nuts 
used,  by  not  shelling  the  nuts  before  expressing 
the  oil,  and  by  the  high  percentage  of  oil  left  in 
the  cake.  With  a  yield  of  65  gallons  of  oil,  at 
the  same  price  of  60  cents  per  gallon,  the  return 
per  ton  for  oil  and  meal  would  be  $5025.  There 
would  be  a  difference  between  the  cost  and  sale 
price  of  $3.59,  which  would  not  cover  the  cost 
of  manufacture  and  distribution.  As  a  matter  of 
fact,  peanuts  crushed  Without  shelling  return 
1,300  to  1,350  pounds  of  meal,  instead  of  750 
pounds  as  from  the  shelled  nuts.  It  should  be 
noted,  moreover,  that  meal  made  from  unshelled 
nuts  is  much  lower  in  protein  content  than  that 
from  shelled  nuts. 

The  Proper  Labeling  of  Peanut  Products 
In  conclusion,  a  word  as  to  the  proper  labeling 
of  peanut  oil  and  cake  may  be  of  interest  to 
those  who  will  market  these  products.  Good 
peanut  oil  is  a  wholesome,  palatable  food,  and 
no  apologies  should  be  made  .  for  its  existence. 
It  should  be  labeled  and  sold  for  just  what  it 
is  and  a  demand  created  upon  its  own  merits. 
The  virgin  grades,  sweet  and  unrefined,  should 


New  Plant  of  Planters  Nut  and  Chocolate  Co.,  Suffolk,  Va. 


Digitized  by 


Google 


February,  igiy  SIMMONS'   SPICE    MILL  229 


M  I  ATrCT  ELECTRIC   LAMBERT 
—  LMILOI  PEANUT  BUTTER  MILL 
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Pioneer  Manu'Kacturers  of  Peanut  Butter  Machinery 
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NUCOLINE     FOR  SALTING  NUTS 

NTTrOA  RTTnrTFR  for  chocolate  work,  for  caramels, 

1-1  U^V/m    AJIJ  A  A  m^Ji>   TAFFIES  and  CHEWING  CANDIES  of  aU  Idndt 

Absolutely  pure,  highly  refined  COCOANUT  BUTTERS.    Odorless,  Tasteless,  Guaranteed 
not  to  turn  rancid.     USED  BY  THE  LEADING  CONFECTIONERS  IN  THIS  COUNTRY 

Samplet^  formulas^  prices^  yours  pfr  (he  cuHng 


THE  NUCOA  BUTTER  COMPANY 


BAYONNE 


NEW    JERSEY 


not  be  dressed  up  in  foreign-looking  labels  or 
called  simply  salad  oil.  Call  your  product  "Amer- 
ican peanut  oil,"  or,  if  you  want  to  suggest  a  use 
for  it,  "peanut  salad  oil."  The  refined  oil  should 
be  labeled  "refined  peanut  oil."  The  American 
Feed  Control  officials  have  tentatively  taken  the 
stand  that  the  terms  "peanut  oil  cake"  and  "pea- 
nut oil  meal"  can  properly  be  applied  only  to 
the  products  made  from  shelled  nuts  and  that 
when  the  un shelled  peanuts  are  pressed  the  cake 
should  be  labeled:  "Unhulled  peanut  oil  feed" 
and  the  ingredients  designated  as  "peanut  meal 
and  hulls."  It  would  be  a  great  mistake  for 
the  manufacturers  of  this  valuable  feed  to  lay 
themselves  liable  to  embarrassing  court  proceed- 
ings because  of  the  fact  that  a  product  contain- 
ing a  certain  portion  of  shells  was  not  properly 
labeled. 

Summary 

(1)  Peanut  oil  is  one  of  the  most  important 
of  the  world's  food  oils. 

(2)  The  United  States  imported  during  the 
year  ended  June  30,  1914,  1,332,108  gallons  of 
peanut  oil,  valued  at  $915,939. 

(3)  In  making  high-grade  edible  oils  in  Eu- 
rope the  peanuts  are  cleaned,  shelled,  blanched, 
and  degermed  before  being  pressed.  The  first 
pressing  i^  made  without  heating  the  material. 


PEANUT  BUHER 

Packed  Under  Your  Own  Pmate  Label 

IN 

Vacuumized  Glass  Drinking  Tumblers,  also 
Mason  Jars,  Cans  or  Pails 

UPHAM  FOOD  PRODUCTS 

Incorporated 

NEW  YORK 

AND 

HAWLEYVILLE,  CONN. 


After  the  first  pressing  the  cake  is  reground  and 
heated  for  the  second  pressing.  Three  pressings 
are  usually  made,  and  in  some  mills  a  fourth. 

(4)  In  Europe  the  best  grades  of  peanut  oil 
are  used  for  edible  purposes.  The  second  grade 
oil  is  used  largely  in  the  manufacture  of  mar- 
garines. 

(5)  Of  the  five  varieties  of  peanuts  g^rown 
in  the  United  States,  but  one  variety  (the  Span- 
ish)   should  be  grown   for  oil  purposes. 

(6)  In  order  to  make  a  very  high-grade  edible 
oil  the  peanuts  should  be  thoroughly  cleaned, 
shelled,  blanched,  and  degermed  before  being 
pressed. 

(7)  When  using  a  hydraulic  press  for  express- 
ing peanut  oil  the  cleaned  meats  are  ground 
and  rolled  in  order  to  crush  the  oil  cells.  In 
the  expeller  type  of  machine  the  grinding  is  not 
necessary. 

(8)  To  make  a  high-grade  peanut  oil  in  a  cot- 
tonseed-oil mill  it  will  be  necessary  to  install 
additional  machinery.  The  equipment  used  in 
peanut  cleaning  and  shelling  factories  could  be 
used  to  advantage. 

(9)  Experiments  made  in  cottonseed  oil  mills 
in  this  country  show  that  the  presses  now  in  use 
can  be  used  for  making  peanut  oil. 

(10)  The  first  pressing  should  be  made  cold, 
in  order  to  get  a  high-grade  edible  oil  which 
will  not  need  refining.  The  second  pressing 
should  be  made  after  regrinding  and  heating  the 
cake  from  the  first  pressing.  It  is  doubtful 
whether  more  than  two  pressings  should  be  made 
in  this  country. 

(11)  The  oil  from  the  first  pressing  should 
be  a  high-grade  edible  oil.  The  oil  from  the 
second  pressing  might  be  refined  and  used  for 
cooking  or  for  the  manufacture  of  oleomar- 
garine, or  it  might  be  used  without  refining  for 
«oap  making. 

(12)  The  analyses  of  a  large  number  of  mis- 
cellaneous samples  of  Virginia  and  Spanish  pea- 
nuts show  a  difference  in  favor  of  the  latter  of 
about  9  per  cent,  in  oil  content.     However,  the 
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''Quaker  City"  Peanut  Butter  Mill 

MAKES  FINE  BUTTER  PROFITABLY 


An  up'to-the-minute  ma- 
chine— economical  to  run — 
simple  in  construction — easy 
to  operate. 

Furnished  with  and  without 
motor.  Grinding  plates  re- 
newed at  exceptionally  low 
cost.  Sold  on  an  absolute 
guarantee.  Its  general  use 
is  proof  of  its  high  quality. 

INVESTIGATE 
THIS  MACHINE! 

Catalog  9ent  upon  regueMt, 
thowing  different  modeU  to 
Bmt  your  neede. 

WRITE  FOR  IT 


THE  A.  W.  STRAUB  CO.  ?SirAD'E"i?Hirp*. 


vEstablUhed  sine*  1867) 


analyses  of  the  five  varieties  grown  under  the 
same  conditions  show  very  little  difference  in  the 
percentage  of  oil. 

(13)  Peanut  meal,  a  valuable  by-product  of  oil 
manufacture,  is  a  highly  nutritious  stock  feed. 

(14)  Under  present  conditions  oil  mills  cannot 
afford  to  pay  more  than  70  cents  per  bushel  for 
peanuts  to  be  used  in  making  oil.  Under  nor- 
mal conditions  they  could  not  afford  to  pay  as 
much  as  this  unless  a  higher  grade  oil  is  made 
than  is  being  made  at  tl^e  present  time. 

(15)  The  average  cost  of  production  of  pea- 
nuts is  $20  to  $25  for  a  yield  of  35  bushels  per 
acre.  At  70  cents  a  bushel  for  the  peanuts  and 
$12  a  ton  for  the  hay  the  gross  returns  would 
be  $32.50.' 

(16)  At  70  cents  a  bushel  for  Spanish  pea- 
nuts the  oil  must  sell  for  60  to  65  cents  per  gal- 
lon in  order  to  make  a  profit,  figured  on  the 
basis  of  80  gallons  of  oil  per  ton  of  peanuts. 

(17)  Peanut  oil  and  peanut  meal  should  be 
correctly  labeled  and  advertised  for  just  what 
they  are. 


DRAWBACK  ON  NUT  MEATS 

{Continued  from  page  225) 
producers    upon    the    filing    and    verification    of 
sworn  statements  by  such  producers  similar  to 
that  of  W.  Baker,  agreeing  to  keep  the  records 
prescribed  above. 

Respectfully, 
(102646—3)  Andrew  J.  Peters, 

Assistant  Secretary. 
Collector  of  Customs,  New  York. 


The  Rittman  Wholesale  Grocery  Co.,  Rittman, 
O.,  have  been  incorporated;  $25,000.  John  L. 
Harpstcr,  George  F.  Pierce,  O.  H.  Blatter,  Ezra 
Kaufman,  Virgil  H.  Stein,  and  others. 


PEANUT  TRADE  NOTES 

W.  H.  Burch  &  Son,  Thomasville,  Ga.,  will  in- 
stall machinery  to  manufacture  peanut  oil  and 
by-proaucts.  ^ 

Farmers*  Union  Warehouse  Co.,  Roscoe  Chas- 
tain.  Manager,  Thomasville,  Ga.,  plan  erecting 
peanut  mill  and  feed  crusher. 

I.  H.  Pitts  &  Sons  Co.,  merchants,  manufac- 
turers and  bankers,  Waverly  Hall,  Ga.,  will  estab- 
lish a  peanut  oil  mill  at  that  point  if  the  farmers 
will  co-operate  to  the  extent  of  planting  the  nuts. 

Birdsong  Bros.,  wholesale  dealers  in  nuts,  pea- 
nuts, etc.,  have  leased  the  six-story  and  basement 
building  at  391  to  395  Washington  St.,  corner 
Hubert  St.,  New  York.  They  are  now  at  428 
Greenwich  St. 

The  National  Biscuit  Co.  have  met  with  such 
success  in  the  sale  of  crackers  in  which  peanut 
butter  is  used  that  they  have  now  ordered  a  new 
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GLOBE 


GLOBE 


POP  CORN 

People  are  eating  more  and  more  of 
this  delicious,  nutritious  cereal. 

Vastly  improved  and  strictly  sani- 
tary methods  of  popping  in  various 
automatic  machines  is  the  reason. 
Are  you  getting  your  share  of  this 
profitable  trade  7  Globe  brand  Pop 
Com  means  greater  returns  and  more 
satisfaction. 


The  Albert 

Chicago 


Dickinson  Co. 

Minneapolis 


BRANCHES: 

Boston  New  York  Baltimore 

Buffalo  Detroit 


Pure  Vegetable  Butters 

KOKOREKA 
BUTTER 

For  Chocolate  and  Wafer  Work, 

Caramels,  Kisses  and  Chewing 

Candies. 

KO-NUT 

For  Salting  Nuts,  Wafers,  Slab  Dressing, 
Popcorn,  Butterscotch,  Candies,  etc. 

Writ*  for  f re«  sampUs  and  book- 
let  "Scienca   in    Confectionery" 

India  Refining  Company 

PHILADELPHIA 

Original    Manufacturers    of    Refined 
Cocoanut  Oil  Products  in  the  U.  S. 


Burns  No.  2  nut  mill,  peanut  stoner  and  addi- 
tional equipment  that  will  enable  them  to  keep 
their  output  up  to  the  demand. 

Business  men  of  Toombs  County,  Ga.,  announce 
that  they  )vill  furnish  the  capital  to  build  a  pea- 
nut oil  mill  in  Lyons  if  the  farmers  will  plant  a 
sufficient  acreage  in  peanuts  to  keep  the  mill  run- 
ning. As  a  result  of  the  announcement  many 
farmers  say  they  will  plant  a  large  acreage  in 
peanuts  the  coming  j'car. 

Application  for  judgment  for  $5,000  and  ap- 
pointment 'of  a  receiver  for  the  Louisiana  Nut 
and  Produce  Co.,  New  Orleans,  was  filed  in  the 
civil  district  court  last  month  by  Charle^Rosen. 
acting  for  E.  W.  Mente  &  Co.  The  application 
was  by  consent.  L.  C.  Root  was  appointed  re- 
ceiver. 

The  Empire  Cotton  Oil  Co.,  Valdosta,  Ga.,  are 
installing  a  peanut  crushing  plant  with  a  capacity 
of  75  tons  a  day,  and  are  making  contracts  with 
farmers  for  all  the  peanuts  they  can  grow  in  the 
coming  season.  To  stimulate  peanut  growing,  the 
oil  company  are  offering  a  series  of  prizes  to  the 
boys  and  girls  growing  the  greatest  number  of 
bushels  to  the  acre. 


BURMA  GROUNDNUT  CROP,  1916-17 

[Consul    W.    Roderick    Dorsey,    Rangoon,    Burma,    India, 
Dec.  9J 

'T^HE  third  forecast  of  the  groundnut  crop  in 
•■•  Burma  for  1916-17  places  the  area  planted  in 
seven  districts  at  247,726  acres,  which  is  9,245 
acres  less  than  the  land  actually  harvested  in  the 
preceding  year.  The  gross  yield  of  the  Province 
will  approximate  113,000  tons,  or  about  10  per 
cent,  more  than  last  season. 


Ideal  Specialty  Co.,  Inc.,  Boston,  Mass.,  have 
been  incorporated  to  buy  and  sell  tea,  coffee,  dry 
groceries,  etc. 


COCOA  MARKET  REPORT 

[^v    Frank    G.    Aldcn,   26-28    Beaver   St.,   Nezu 
York,  Feb.  3,   1917] 

Owing  to  the  announcement  by  Germany  of 
an  unrestricted  submarine  campaign,  prices  im- 
mediately advanced.  Spot  Sanchez  offering  at  13c. 
to  \3y2C.,  while  all  lots  offered  at  \2y2C.  were  im- 
mediately absorbed.  The  lack  of  tonnage,  high 
war  risk  rates  and  general  uncertainty  will  cause 
an  unsettled  condition  for  an  indefinite  period. 

Spot  Fair  Bahia  is  quoted  at  12^c.  to  12^c., 
Good  Fair  I3%c.  to  13^c.,  Superior  13fic.  to 
\4ysc. 

Guayaquils  have  not  as  yet  responded  to  the 
advance.  These  remain  the  same,  i.e.,  Superior 
Red  Summer  Arriba  15c.,  Superior  Season's  Ar- 
riba 14fic..  Nfachala  14c. 

Cocoa  Butter. — Market  firmer,  with  an  im- 
proved demand.  There  is  still  a  small  quantity 
obtainable  at  32c.  The  majority  of  manufactur- 
ers are  firm  at  SZy^c. 
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EXTENT  OF  THE  PREMIUM  IDEA 


[The  following  chapters  from  a  book  recently 
published  by  National  Premium  Advertising  Asso- 
ciation, Inc.,  New  York,  entitled  "The  Use  of 
Premiums  in  Business — The  Value  of  Thrift," 
give  not  only  the  great  extent  of  the  premium 
business  and  capital  invested  therein,  but  form 
an  epitome  of  the  position  taken  by  premium 
manufacturers  and  users. — Editor,  The  Spice 
Mill.] 

Scope   of   the   Premium   Business — Capital   In- 
vested 

A  summary  of  the  premium  business  of  the 
United  States  recently  prepared  shows  that  there 
are  now  in  the  country  many  hundreds  of  con- 
cerns manufacturing  goods  specially  for  the  pre- 
mium industry.    Their  reports  show  a  capitaliza- 


tion of  over  $80,000,000,  and  the  income  directly 
accruing  to  these  interests  through  the  outlet 
found  for  their  goods  as  premiums  alone  totals 
over  $20,000,000  a  year.  These  firms  list  among 
their  employees  over  forty  thousand  people,  and 
a  State  by  State  classification  of  them  would  in- 
dicate that  almost  every  State  in  the  Union  would 
be  most  seriously  affected  were  the  use  of  pre- 
miums legislated  out  of  existence,  and  this  is  only 
part  of  the  great  sum  total  of  capital  represented. 

It  will  probably  prove  surprising  to  know  the 
real  facts  concerning  the  volume  of  the  premium 
industry  and  the  business  interests  it  represents. 
Aside  from  the  direct  consumer  benefit  assured 
through  the  use  of  premiums,  the  premium  in- 
dustry commands  a  very  important  part  in  the 
manufacturing  field. 

A  special  list  of  the  one  hundred  and  six  sepa- 
rate concerns  secured  by  the  National  Premium 
Advertising  Association  shows  a  capitalization  in 
these  companies  alone  of  $25,238,000.  The  in- 
come directly  accruing  to  these  interests  through 
the  outlet  found  for  their  goods  as  premiums  to- 
taled last  year  $6,779,751.  These  concerns  em- 
ployed 21,577  workers  and  are  located  in  the 
States  of  Connecticut,  Illinois,  Indiana,  Iowa, 
Maine,  Maryland,  Massachusetts,  Missouri,  Mich- 
igan, New  Jersey,  New  York,  Ohio,  Pennsylvania, 
Rhode  Island,  Tennessee,  and  West  Virginia. 
Other  data  is  being  received  daily  from  other 
States  throughout  the  Union.  In  all,  inquiries 
have  been  sent  out  to  1,176  concerns,  all  of  which 
are  profiting  directly  through  the  premium  indus- 
try, and  while  the  National  Premium  Advertising 
Association  has  not  been  able,  up  until  this  mo- 
ment, to  secure  reports  from  them  all,  it  is  very 
probable  that  by  the  time  all  of  the  figures  are 
in,  the  grand  total  will  have  been  increased  to  a 
sum  enormously  in  excess  of  the  figures  in  the 
opening  paragraph  of  this  chapter,  and  conserva- 
tively estimated  at  a  sum  exceeding  $250,000,000 
aggregate  capital. 

The  Interests  Involved  in  Premium  Usai^e 

To  enumerate  the  interests  involved  in  the  pre- 
mium industry  is  a  very  large  task  and  includes 
numerous  people  engaged  in  almost  every  line  of 
trade   endeavor.     Merchants   and  manufacturers 


Digitized  by 


Google 


234 


SIMMONS'  SPICE  MILL 


February,  igij 


are  the  largest  users  to-day  of  premium  systems, 
together  with  tobacco  companies,  manufacturers 
of  soaps  and  toilet  articles,  packers  of  canned 
goods,  flour  makers,  bread  makers,  and  no  end 
of  other  concerns,  together  with  hundreds  of 
magazines  and  newspapers.  The  unit  of  profit 
sharing  being  so  very  small,  it  is  easy  to  see  that 
the  benefits  are  widely  distributed  and  applied  in 
a  large  measure  to  the  housewives  and  to  the 
great  mass  of  the  workers  of  the  country.  It  is 
admitted  that  the  poorer  classes  profit  most. 
Their  necessities  demand  it. 

Therefore,  not  only  the  consumer  but  every 
dealer  who  sells  general  merchandise  and  the 
manufacturers  who  supply  merchandise  used  for 
premiums  and  the  worker  employed  in  manufac- 
ture of  them  are  all  vitally  affected  and  feel  that 
they  are  entitled  to  their  rights  of  free  trade  and 
of  the  benefits  and  privilege  of  a  discount  for 
cash. 

Premiums  Versus  Savings  Banks 

No  one  will  deny  the  influence  of  savings  banks 
for  good.  Their  benefit  to  the  nation,  as  well  as 
the  individual,  is  admitted. 

Nineteen  sixteen  marks  the  centennial  of  the 
savings  bank  idea.  The  first  bank  of  this  char- 
acter was  founded  in  1816.  To-day  approxi- 
mately eleven  million  depositors  are  placing  their 


savings  in  banks  throughout  the  United  States, 
and  the  wisdom  of  their  cause  is  admitted 

The  real  development  of  the  premium  industry 
has  been  achieved  in  the  last  twenty  years,  and 
to-day  twenty  million  individuals  or  families  are 
saving  money  thereby,  nearly  twice  the  number 
enrolled  by  the  savings  banks  of  the  United 
States. 

The  difference  in  the  two  ideas,  if  any,  for 
both  are  based  on  the  instinct  of  honest  thrift, 
points  to  the  premium  industry  as  offering  the 
greater  good  to  the  greater  number.  The  pre- 
mium industry  presents  an  opportunity  to  save 
without  sacrifice.  It  places  a  premium  on  the 
wholesome  practice  of  paying  as  you  go,  and  buy- 
ing for  cash.  Its  reward  is  thrift  and  continuous 
patronage. 

The  fact  is,  there  is  no  other  means  so  readily 
understood  and  gratefully  utilized  by  thrifty 
women  through  the  land,  who  profit  every  day 
through  the  premium  industry  and  who  would 
never  have  been  able  to  have  accumulated  a  suf- 
ficient surplus  over  and  above  their  household 
living  expenses  to  start  a  savings  bank  account 
had  it  not  been  for  their  opportunity  to  partici- 
pate in  co-operative  profit  sharing. 

The  premium  industry  involves  the  just  per- 
sonal right  of  every  citizen,  and  should  not  be 
denied  to  those  who  desire  its  benefits. 


PANAMA  HATS 

FOR  MEN  AND  WOMEN 

The  stronsrest  pulling  premium  that  has  ever 
been  offered  to  the  trade 

We  import  them  direct  and  block  them  Into  any  shape,  at  any 
price  to  suit  your  own  particular  deal 

SHELTON  PANAMA  HAT  CO. 


1508  Washington  Ave. 


St.  Louis,  Mo. 


INCREASE  YOUR   TRADE 


WITH 


''Crackerjac**  Steel  Folding  Racks 


FOR  CANS  AND 
PACKAGES 

Write  us  for  prices 

Premium  Specialties 

EVAN  L.  REED 
MFG.  CO. 

500  A  STREET 
STERLING,    ILLINOIS 


Do  Business  by  Mail 

It*t  nrofitaUe,  with  aeeimtc  listt  of  prospecte. 
Our  catalogne  oootains  Tilal  iafonnatioa  on  Mail 
AdTcrtinng.      Also  prices  and  quantity  on  6,000 
'  Bual  mailing  lists,  99%  guaranteed.    Soch  as: 
War  Material  Mirs.      Wealthy  Men 
Cheese  Box  BIfts.        loe  BIfts. 
Shoe  Retailen  Docton 

TinCanMfra.  Axle  Grease  Mfrs. 

Druggists  Railroad  Emplojees 

Anto  Owners  Contractors 

Write  for  this  valnahle  rsferaooe  book. 
Boaa4;oald,  1005X  OUto  Su«  St.  Loala. 


Ross-Gould 


S-t-.  Louis 


When  writing  to  Advertisers,  please  mention  Thb  Spice  Mill. 
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We  offer  for  inspectioii  our  line  of  goods  in  the  belief  that 

OUR  EQUIPMENT  FOR  THE  PREMIUM  TRADE 

is  unequalled 

AGENTS 
H.  B.  HollU,  157  Federal  Street,  Boston,  Mass. 
Frederick  Skelton.  71  Murray  St.,  New  York,  N.  Y. 
H.  S.  Bokee,  122  W.  Baltimore  St.,  Baltimore,  Md. 
Nixon  A  Seubel,  Denckla  BIdf .,  Philadelphia,  Pa. 
A.  W.  Bone,  37  S.  Wabaeh  Are.,  Chicago,  111. 
W.  A.  Douf  lae,  S16  Granite  Bldf  ^  St.  Louis,  Mo. 
C.  A.  Bacon,  108  Davis  St.,  San  Francieco,  Cal. 


LANCASTER 


THE  LANCASTER  GLASS  CO. 

Corr99pondence  invited 


OHIO 


JEWELRY  FOR  PREMIUMS 

NOT  PREMIUM  JEWELRY 
We  supply  many  large  users 

We  make 

Knives,  Waldemar  Chains  Bracelets,  Broocbes,  Lockett  and  Chains 

Vest  Chains,  Lapel  Chains,  Dickens  Chains  Pendants  and  Chains,  Crowes  and  Chains 

Fobs,  Tie  Clasps,  Cuff  Unlo,  Scarf  Pins  Chatelaine  Pins,  Lincerie  Clasps  and  I^ins,  Hat  Pins 

Name  your  price  limita  and  w^e  w^ill  submit  aamplea 

HARRISON  JEWELRY  COMPANY 
Attleboro,  Mass. 

New  YorR  Office:  Room  1605,  71  Naeaau  Street 


The  Premium  Industry  an  Economic  Ballast 

The  premium  industry  contributes  to  mer- 
chandising interests  a  most  eflFective  and  economic 
ballast  with  which  to  control  their  business  bal- 
ance. Investigation  proves  that  thirty  per  cent,  of 
credit  business  pays  in  full  each  month;  twenty- 
three  per  cent,  pays  in  full  from  one  to  three 
months;  forty  per  cent,  never  pays  in  full,  and 
seven  per  cent,  never  pays  at  all. 

Such  a  condition  is  scarcely  a  healthful  influ- 
ence on  the  commercial  welfare  of  any  com- 
munity where  it  exists.  It  is  admittedly  a  serious 
trade  handicap. 

The  big  and  important  group  of  regular  buyers 
are  the  thrifty,  money-earning  people  who  pur- 
chase daily  and  pay  cash  for  what  they  buy.  To 
these  the  premium  industry  offers  the  preference 
to  which  they  are  entitled,  a  substantial  reward 
for  their  thrift  in  their  cash  trade. 

The  premium  industry  has  earned  the  good  will 
of  the  buying  public.  It  places  a  premium  on 
prompt  payment  at  so  low  a  cost  to  the  dealer 
that  the  policy  represents  a  valuable  business 
asset 

The  People's  Profit 

In  1915,  it  is  estimated  over  one  hundred  mil- 
lion dollars  in  standard  merchandise  was  placed 
in  American  homes  as  a  direct  result  of  premium 
giving  and  directly  through  the  premium  industry. 


Over  twenty  million  individuals  and  families, 
without  an  additional  cent  of  expense,  obtained 
practical  necessities  and  comforts  otherwise  de- 
nied them  by  their  limited  income,  which  helped 
materially  to  make  their  homes  more  beautiful 
and  more  livable. 

The  premium  industry,  it  is  estimated,  contrib- 
utes directly  to  labor  approximately  thirty-five 
millions  of  dollars  every  year  and  the  working 
people  of  the  United  States  benefit  much  more 
largely  than  this  sum  by  the  free  distribution  of 
merchandise.  In  round  numbers,  it  is  estimated 
approximately  one  hundred  and  thirty-five  mil- 
lions of  dollars  are  paid  or  saved  annually  to  the 
wage-earning,  thrifty  American  working  men 
and  women  and  buyers,  for  which  sum  the  pre- 
mium industry  is  directly  responsible. 

Even  a  casual  investigation  will  prove  that 
scores  of  manufacturing  communities  are  sup- 
ported almost  entirely  through  the  demand  cre- 
ated by  this  industry  and  the  goods  manufac- 
tured to  supply  this  demand.  Either  directly  or 
indirectly,  it  is  estimated  that  over  one-third  of 
the  entire  population  of  the  United  States  bene- 
fits daily  and  materially  through  the  premium  in- 
dustry. 

Whether  the  individual  money  saving  is  large 
or  small,  there  is  no  feature  of  modern  mer- 
chandising which  pretends  to  offer  any  such  prac- 
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tical  economic  principle  to  the  every-day  con- 
siimer  as  does  the  use  of  trading  stamps,  coupons 
and  other  profit-sharing  devices. 

The  Forms  of  Premium  GiTing? 

The  three  most  important  forms  of  premium 
usage  are: 

First,  the  manufacturers*  coupon  or  premium 
token,  which  is  issued  by  manufacturers  in  con- 
nection with  their  own  products  offered  with  all 
of  the  goods  turned  out  by  these  manufacturers 
as  an  inducement  to  the  consuming  public  to  buy 
their  special  brands.  These  coupons,  and  other 
premium  forms,  are  redeemed  at  stated  redemp- 
tion stations  by  the  manufacturer  himself  with- 
out the  assistance  of  any  third  party.  In  this 
form  of  premium  giving  the  consumer  deals  di- 
rectly with  the  manufacturer,  the  manufacturer 
placing  his  premium  value  on  his  soap  wrappers, 
carton  tops,  bottle  tops,  or  any  other  part  of  his 
product,  and  issuing  a  catalogue  in  which  are 
stated  redemption  values  of  these  premium  tokens 
and  the  place  of  redemption.  At  times  the  manu- 
facturer redeems  by  mail,  through  a  catalogue, 
and  in  other  instances  maintains  his  own  redemp- 
tion stores  and  stations. 

The  second  form  of  premium  giving  and  the 
one  most  popular  is  the  trading  stamp  and  coupon 
issued  by  the  service  company  and  which  is  gen- 
erally known  and  recognized  as  the  third-party 
system.  Under  this  system  the  coupon  or  trad- 
ing stamp  service  company  issues  its  trading 
stamps  or  coupons  and  furnishes  them  in  con- 
junction with  the  service,  which  includes  adver- 
tising and  redemption,  to  manufacturers  who  de- 
sire to  pack  them  in  their  goods  and  to  retailers 
who,  in  the  case  of  trading  stamps,  desire  to  of- 
fer them  to  their  retail  trade  as  a  discount  for 
cash  trade.  The  trading  stamps  as  collected  are 
pasted  in  books,  generally  one  thousand  in  a  book, 
and  are  redeemable  at  the  premium  stations  of 
the  service  companies  or  in  the  store  of  the  mer- 
chant in  cash  or  merchandise.  These  service 
companies  buy  their  premium  goods  in  enormous 
quantities  and  are  thus  enabled  to  offer  premiums 
of  exceptional  value  in  exchange  for  the  trading 
stamps  and  coupons  issued  by  their  clients  to  the 
consuming  public  throughout  the  country.  Their 
profits  are  a  merchant's  profits — buying  at  whole- 
sale and  selling  at  retail  prices  in  exchange  for 
its  own  tokens. 

The  third  system  is  the  individual  system  of 
premium  giving,  where  a  merchant  conducts  his 
own  trading  stamp  or  coupon  company  locally, 
issuing  his  stamps  and  redeeming  them  in  his  own 
store  for  cash  or  for  merchandise,  as  the  trading 
stamp  or  coupon  collector  may  elect.  There  are 
a  large  number  of  very  important  merchants  con- 


ducting their  own  trading  stamp  enterprises  alon^f 
this  liitt. 

Hundreds  of  newspapers,  magazines  and  peri- 
odicals throughout  the  country  use  premiums  as 
a  circulation  inducement  and  offer  prizes  for  in- 
creased circulation.  Many  merchants  also  offer 
premiums  to  their  customers  as  an  incentive  to 
increase  their  trade,  although  they  do  not  operate 
a  coupon  or  trading  stamp  system.  Many  banks 
also  oflfer  premiums  as  an  inducement  to  cus- 
tomers to  join  Christmas  Clubs  or  start  savingrs 
accounts.  In  fact,  the  usage  of  premiums  in  busi- 
ness generally  is  so  wide  as  to  encompass  almost 
every  line  of  human  endeavor. 

The  Question  of  the  Thirdl-Party  Systeai 

Some  manufacturing  concerns  operating  their 
own  coupon  systems  have  taken  the  attitude  that 
no  legislation  restricting  their  business  should  be 
enacted,  but  that  if  any  legislation  is  to  be  con- 
sidered, it  should  be  directed  against  third-party 
redemptions. 

These  concerns  are  unwilling  to  unite  with 
other  premium  interests  in  making  an  effort  to- 
defeat  unfair  legislation  and  apparently  desire  to 
divert  attention  from  their  own  systems  by  en- 
couraging attacks  oh  other  forms  of  premium 
usage. 

These  manufacturers  claim  that  their  system  of 
premium  advertising  is  both  economical  and  ef- 
fective and  if  it  is  as  they  have  characterized — 
economical  and  effective  for  them  as  manufac- 
turers— it  is  equally  so  for  the  retail  dealer,  who 
can  use  it  to  better  advantage.  They  argue  that 
the  cost  of  the  premium  is  not  taken  out  of  the 
quality  of  the  goods,  and  this  argument  applies 
with  equal  force  to  the  case  of  the  retail  dealer 
who  uses  the  third-party  system. 

This  argument  against  the  third-party  system 
has  been  thrashed  out  in  the  courts  viany  times 
and  always  with  the  result  that  the  courts  have 
held  that  there  is  no  logic  or  reason  for  the  con- 
clusion that  the  third-party  redemption  premium 
token  is  not  as  legitimate  as  any  other.  In  dis- 
cussing this,  it  would  be  well  to  follow  out  the 
reasoning  of  Governor  McCall  in  his  recent 
Massachusetts  veto. 

Some  of  the  very  large  manufacturing  concerns 
using  their  own  coupon  systems  are  hoping  for 
the  passage  of  legislation  which  will  not  affect 
them  but  legislate  out  of  business  the  trading 
stamp  and  coupon  service  companies.  However, 
many  small  manufacturers  with  neither  an  or- 
ganization nor  the  knowledge  of  how  to  use  the 
manufacturers'  coupon,  but  who  desire  to  use 
the  coupon  system  in  competition  with  some  of 
the  larger  manufacturers,  very  often  come  to  the 
service  companies  to  have  them  handle  the  busi- 
ness for  them  and  should  have  a  right  to  so  do. 
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If  the  third-party  or  service  company  were  to 
be  eliminated,  it  would  simply  mean  that  the  large 
manufacturer  capable  of  handling  his  own  pre- 
mium and  coupon  system  would  be  able  to  keep 
up  all  his  smaller  competitors  out  of  business 
and  would  have  competition  thoroughly  throttled. 
From  the  retailers*  and  every  other  fair  stand- 
point, the  argument  of  the  large  manufacturers 
advocating  special  legislation  to  protect  their  own 
coupon  service  will  not  hold  water. 

Acceptmg  their  reasoning,  any  large  depart- 
ment store  having  an  organization  and  the  neces- 
sary knowledge  to  conduct  their  own  trading 
stamp  system  would  be  promoting  a  profitable 
enterprise.  However,  if  any  smaller  merchant 
wished  to  compete  with  this  large  department 
store  or  desired  to  promote  his  own  sales  by  the 
use  of  premiums,  and  lacked  the  facilities  to 
handle  the  system  himself,  and  should  go  to  the 
third -party  or  trading  stamp  company  for  help, 
this  would,  according  to  these  manufacturers,  be 
an  illegal  act. 

This  argument  is  illogical  from  every  possible 
standpoint.  The  manufacturers'  coupon  must 
share  its  lot  with  the  trading  stamp  redeemable 
direct,  or  with  the  trading  stamp  redeemable  by 
a  third  party,  in  any  consideration  that  the  legis- 
latures of  any  State  in  the  Union  may  give  to 
this  very  important  subject. 


JEWEL     TEA    CO.    PROTEST    RATES    ON 
EARTHENWARE  PREMIUM? 

Washington,  Jan.  17. — The  Jewel  Tea  Co. 
have  before  the  Interstate  Commerce  Commis- 
sion a  complaint  in  which  they  attack  as  unjust 
and  unreasonable  the  rates  in  effect  between  Ohio 
earthenware  producing  points  and  San  Fran- 
cisco and  Los  Angeles.  The  shipments  consisted 
of  dinner  sets  used  as  premiums,  and  the  decision 
in  the  case  will  be  of  considerable  interest  to 
coffee  and  tea  dealers  in  that  section  of  the  coun- 
try who  use  china  ware  for  prizes  and  premiums. 


BOSTON  AUXILIARY,  A.  S.  M.  A.,  ELECTS 
OFFICERS 

THE  annual  meeting  and  election  of  officers 
of  the  Boston  Auxiliary  of  the  American 
Specialty  Manufacturers'  Association  was  held  at 
the  Boston  City  Club,  Jan.  20,  when  the  following 
officers  were  elected  for  the  coming  year: 

President,  J.  F.  O'Brien,  Kellogg  Toasted 
Corn  Flake  Co.;  first  vice-president,  E.  E. 
McGaflFey,  Worcester  Salt  Co. ;  second  vice-presi- 
dent, S.  W.  Hall,  The  Ohio  Match  Sales  Co.; 
treasurer,  C.  L.  Ra)mer,  The  Walter  M.  Lowney 
Co.;  secretary,  W.  Heckman,  The  Welch  Grape 
Juice  Co. 


NO  GROUND  FOR  REPORTED  PROPOSED 
TAX  OF  10c.  PER  LB.  ON  COCOA 

A  SUBSCRIBER  of  The  Spice  Mill,  a  firm 
•^^  of  cocoa  and  chocolate  manufacturers,  write 
as  follows: 

In  one  of  the  local  papers,  in  an  article  on  the 
proposed  internal  re^'enue  tariff,  it  mentions  a 
tax  of  10c.  per  lb.  on  cocoa,  this  being  very  much 
above  that  proposed  for  any  of  the  other  com- 
modities, so  that  it  seemed  as  if  there  must  be 
some  mistake  in  the  matter.  We  are  writing  to 
ask^if  you  can  give  us  some  information  in  this 
matter,  and  thank  you  for  the  same. 

This  query  was  submitted  for  attention  and  in- 
quiry to  the  Washington  correspondent  of  The 
Spice  Mill,  who  reports,  under  date  of  Jan.  22: 

"A  careful  search  fails  to  reveal  any  authority 
for  the  statements  that  have  been  going  the 
rounds  of  the  daily  press  to  the  effect  that  it  is 
the  purpose  of  the  Ways  and  Means  Committee 
to  recommend  to  the  House  that  a  tax  shall  be 
placed  on  coffee,  tea  and  cocoa,  at  figures  run- 
ning all  the  way  from  5c.  to  10c.  per  pound. 

"As  a  matter  of  fact,  while  such  methods  of 
helping  to  raise  the  needed  $300,000,000  have  been 
suggested  to  the  Committee,  that  body  has  defin- 
itely decided,  according  to  a  statement  made  by 
Representative  Kitchin,  Chairman  of  the  Com- 
mittee, that  none  of  the  above-mentioned  articles 
will  be  taxed.  There  is  a  too  well-defined  senti- 
ment against  it  on  the  part  of  many  members  of 
Congress  in  both  houses  and  there  is,  no  doubt,  a 
disposition  to  avoid  as  far  as  possible  raising  any 
acute  antagonism  in  connection  with  the  effort  to 
meet  the  steadily  increasing  deficit  with  which 
Congress  and  the  Treasury  is  confronted.  Just 
when  the  report  and  recommendations  of  the 
Committee  will  go  to  the  House  cannot  now  be 
foretold  and,  other  than  the  proposition  to  in- 
crease the  inheritance  tax  and  a  new  bond  issue, 
no  one  seems  to  be  able  to  foretell  what  the 
Committee  will  recommend." 


12,000  POUNDS  OF  TEA  FOR  MARE  ISLAND 
NAVY  YARD 

Washington,  D.  C,  Feb.  7. — Proposals  were 
received  yesterday  for  furnishing  the  Mare  Island 
Navy  Yard  with  12,000  pounds  of  tea,  in  half 
chests,  to  be  furnished  in  two  lots  of  6,000  pounds 
each,  and  before  August  31,  1917.  The  proposals 
were  as  follows :  Jones-Thierbach  Co.,  San  Fran- 
cisco, at  $.1846.  This  firm  were  the  only  bidder 
and  were  awarded  the  contract,  the  total  amount 
of  which  is  $2,215.20. 

Washington,  D.  C,  Jan.  8. — Contracts  have 
been  awarded  by  the  Bureau  of  Supplies  and  Ac- 
counts, Navy  Department,  for  furnishing  180,000 
lbs.  rice  for  the  Mare  Island  Navy  Yard,  to  the 
Pacific  Rice  Mills  Co.,  San  Francisco,  at  $.0355 
per  pound. 
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Coffees,  Teas,  Spices,  Extracts,  Etc. 


COFFEE 

Coffee  I  Its  HIstorx,  Classifleation  and  Descri»« 
tlon.  By  Joseph  M.  Walsh. 
A  book  of  useful  information  dealing  with  the  culti- 
vation of  the  berry,  roasting,  glazing  and  grindins; 
art  of  blending  and  preparing,  etc.,  lamo.  Clotn. 
By  mail,  $3.10,  postpaid. 

Coffee  Statlstlca.     By  C  J.  Leech  &  Co.     Season 
1916-1917. 
Bound  in  morocco;  $2.75  net,  postpaid. 
Cafe   Table   de   PaHte.   Between   Brazil.    Havre, 
Antwerp,  New  York,  Hamburg,  Rotterdam,  Am- 
sterdam, London  and  Trieste.    By  K  Laneuville. 
Seventh  Edition,  July,  191a.     Morocco  cover.     Price, 
$1.50,  postpaid. 


TEA 


By   Joseph   M. 


Tea    Blending;    aa   a    Fine   Art. 

Walsh. 

Designed  for  the  use  and  instruction  of  those  en* 
gaged  in  the  tea  and  ^ocery  business,  containing 
formulas  for  the  scientific  and  judicious  combina- 
tion  of  the  different  varieties  and  grades  of  tea. 
lamo.  Cloth.  By  mail,  $2.10,  postpaid. 
Tear  Ita  History  and   Mystery.     By  Joseph  M. 

Walsh. 
A  work  telling  all  about  the  cultivation  of  the  leaf 
and   dealing  with  the  arts   of  testing,   blending  and 
preparing.     lamo.     Cloth.     By  mail,  $a.io,  postpaid. 

SPICES,  CONDIMENTS,  ETC. 

Practical  Handbook  on  Splcea.    With  chapter  on 
Seeds,   Herbs.   Leaves,  etc.     By  Jos.   K.  Jank. 
120  pp.     Cloth  bound.     Price  $1.75,  postpaid. 
Splcea.    By  Henry  N.  Ridley.  lil.A..  C.M.G..  P.R.S.. 
F.L.S..    Director    of    Botanic    Gardens,    Straits 
Settlements. 
Published    191  a:     450   pp.,   illustrated.     Price   $3.7$* 
postpaid. 
The  Federal  Spice  Standarda,  Interpretation  and 
Possibilities  of.    By  R.  O.  Brooks,  B.Sc.  60  pp. 
Cloth,     so  cents,  postpaid. 
VlncMra   and   Cataap,   Interpretation   of   Stand- 
ards. Analyses,  etc.     By  R.  O.  Brooks,  B.Sc 
80  pp.     Qoth.     $1.00,  postpaid. 
Vlnesrar  Manafactnre  and  Bxamlnatlon.    By  C.  A. 
Mitchell,    chemist    with    Beaufoy    &   Co.,    England. 
Cloth;    5    full-page    plates;    49    cents.      Price,    $2.75 
postpaid. 
American    Commercial    Methodii    of  llanafactnr- 
Inn:    Preaervea*    Plcklea,    Canned    Fooda»    etc. 
(Revised   Edition.)      By  C.   A.   Shlnkle. 
Part    I.      Pickles,    Sauces,    Vinegar,    etc      P4rt    II. 
Preserves,    Jellies,    Jams.    Fruit    Butters,    etc.      Part 
III.     Canned   Fruits  and  Vegetables,     at  a  pp.;   7x10 
inches,  and  Index.     Cloth  Bound.     $5-oo,  postpaid. 
The  Sclentlllc  American  Cyclopedia  of  Formulas* 
Chapters    on    Preserving    and    Canning.    Condiments, 
Food  Preparation  (43  pp.,  600  formulas) ;  Ice  Creams, 
Confectionery  and   Chewing  Gum    (la   pp.,    155   for- 
mulas);   Toilet   Preparations   and   Perfumes    (50  pp.. 
800    formulas);    Household    Formulas,    (a^i    pp.,    325 
formulas),    etc..    Total    1,077    PP*      200    illustrations. 
Price,  $5.00,  cloth,  postpaid. 

COCOA,  CHOCOLATE.  CANDY, 
COCOANUT,  ETC. 

The  Manufacture  of  Chocolate  and  Other  Cacao 
Preparations.  By  Dr.  Paul  ZIpperer. 
Being  the  THIRD  Edition;  rearranged,  thoroughly 
revised  and  largely  rewritten  x  +  277  pp.;  size. 
7  in.  X  10  in.;  8  illustrations  and  2  folding  colored 
plates.     Qoth,  $5.00,  postpaid. 


Cocoa  (New).     By  Dr.  C.  J.  J.  van  Hall,  Director 
of  the  Institute   for  Plant  Diseases  and  Cul- 
tures, Bultenzorff,  Java. 
^30  pp.;  140  illustrations.     Map.     Fine  paper,  bound 
m  cloth.     I3.50,  net,  postpaid. 

Cocoa  and  Chocolates  The  Chemistry  and  Man- 
ufacture (recently  published).    By  R.  Whymper. 
Part  I.     History,  Botany  and  Agriculture  of  Cacaa 
Part  II.     Manufacture  of  chocolate  and  cacao  pow* 
ders.     Part  III.  Chemistry  of  cacao.     $6.00,  postpaid. 

Jake  Friedman's  Common  Sense  Candy  Teacher. 

Second  Edition.    |io.oo,  express  prepaid. 

The  Coco-Nut  (New).  By  Edwin  B.  Copeland,  Pro- 
fessor of  Plant  Industry  and  Dean  of  Collegre 
of  Aerriculture,  University  of  the  Philippines. 

a  10  pp.     Illustrations.     Bound   in  doth.     $3.«S   net, 

postpaid. 

Edible  Fata  and  Ollas  Their  Composition,  Manu- 
facture and  Analyses.     By  W.  H.  Simmons,  B.Sc. 
(liondon),   and   C.  A.  Mitchell,   B.A,    (Oxen). 
Demy,  8vo.,  160  pp.,  $3-oo,  postpaid.    Just  published. 

BAKING  POWDER 

Baklns    Powder   and    Other    Leavening    Asenta. 

By  P.  N.  Foot. 
The  only  book  on  baking  powder  published  in  the 
world.     88  pp.     Bound  in  cloth.     Tables  sad  illus- 
trations.    1 1. 50,  postpaid. 

FLAVORING  EXTRACTS 

Practical  Flavoring;  Bxtract  Maker  (New).  By 
B.  J.  Kessler. 
An  up-to-date,  clearly  written  work  by  a  practical 
flavorms  extract  maker,  who  is  still  in  the  buainessw 
The  only  modern  work  of  its  kind  published.  Cloth, 
$a.oo  to  subscribers  to  The  Spice  Mill;  $3.00  to 
non-subscribers;  postpaid. 

Snls*B  Compendium  of  Flavorlngni.  By  Charlea 
Herman  Sulz. 
A  treatise  on  making,  filtering,  clarifying  and  ap- 
pl3rin|[  extracts,  essences,  tinctures,  etc.,  used  for 
flavoring  beverages  or  other  purposes.  An  old  work 
of  exceptional  value.     Ooth,  $3.00,  postpaid. 

Redpea  for  the  manufacture  of  Flavoring  Ex- 
tracts, etc.     By  Charles  E.   Hires. 
An  old  book,   by  a  practical  manufacturer,  contain- 
ing some  good  information.     Only  a  few  copies  left 
No  re-edition   to  be  printed.     Cloth.  $i.as,  postpaid. 

Bactracts  and  Pcrfumea.  By  Wilbur  L.  Scoville. 
Not  a  large  book,  but  useful  and  reliable.  Cloth. 
$1.00,  postpaid. 

The  Chemistry  of  Bssentlal   Olla  and    Artificial 
Perfumea.      By    Ernest   J.    Parry,   B.Sc.    (Lon- 
don),  F.I.C..    F.C.S. 
554  pp.     Illustrated.     8vo.     Goth.     |5-oo,  postpaid. 

Manual  for  the  Basence  Industry.  By  Erich  Wal- 
ter, Specialist  in  the  Beverage  Industry.  Describes 
the  modem  methods  for  making  the  various  kinds  of 
essences.  Good  size,  430  pp.;  6  x  9,  32  figures. 
Cloth,  $4.00,  postpaid. 

FOOD  LEGISLATION 

Dunn*B  Pure  Food  and  Dmjc  Ijciral  Manual. 

Federal.  State,  Territorial  Food  and  Drug  Laws. 
Regulations,  Standards,  Decisions.  A  monumental 
work  treating  of  all  foods  and  drugs.  Of  inestim- 
able value  to  those  who  desire  to  manufacture,  pack 
and  label  according  to  law.  Price  |6.oo  per  volume, 
postpaid.  Vol.  I.  ready  for  delivery. 
Thornton  on  the  Law  of  Pure  Food  and  Dropa. 
National  and  State,  with  appendices  containing  red- 
eral  statutes  relative  thereto,  etc.  One  volume,  over' 
i,aoo  pp.     Bound  in  buckram,  |7«5o. 


THE  SPICE  MILL  PUBLISHING  CO. 

97  Water  Street,  NEW  YORK 

NOTE— In  order  to  insure  certainty  of  receipt  of  remittance,   it   is  advisable  to  send   Money  Order  or   Gheck. 
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Special  Notices 

RATES 

All  advcrtiaetncnts  (except  SITUATIONS  WANTED), 
4c.  per  word;  no  advertisement  less  than  $2.00.  SITUA- 
TIONS WANTED,  2c  per  word;  no  advertisement  less 
than  SOc 

HELP  WANTED 


MAIL  ORDER  COFFEE 

OPPORTUNITY 
ARE  YOU  THE  MAN  ? 

A  large  Northwestern  mail  order  house  is  ex- 
panding and  will  add  a  coffee  department.  There 
IS  an  opportunity  with  this  house  for  a  capable 
man  who  knows  the  needs  and  moods  of  small 
town  and  country  people  who  buy  coffee  by  mail. 
Write  your  experience,  state  all  of  your  qualifica- 
tions and  where  and  when  actually  employed  in 
the  coffee  department  of  a  mail  order  house.  We 
need  a  man  as  executive,  but  a  junior  with  ability 
will  be  gfiven  an  opportunity  to  qualify.  All  let- 
ters and  information  confidential  until  interview. 
•  Address  "MANAGER."  P.  O.  Box  2014,  St.  Paul. 
Minnesota. 


WANTED. — Practical  man  for  manufacturing  wholesale 
grocer.  Must  have  knowledge  of  the  making  of  food 
products  and  grocers'  sundries,  preserves,  pickles,  condi- 
ments, flavoring  extracts,  salad  dressing,  self-rising  flours, 
etc.  Address,  stating  experience,  references,  etc.,  H.  C, 
care  Sisimons'  Spice  Mill. 


W^ 


RANTED. — A  man  to  take  charge  of  manufacturing  de- 
partment in  a  wholesale  grocery  business.  Must  be 
capable  of  looking  after  grinding  of  spices,  mustard,  pea- 
nut butter,  flavoring  extracts,  pickles,  jams,  salad  dress- 
ings and  grocers'  sundries  generally.  Good  opportunity 
for  the  right  man.  Address,  with  full  particulars,  O.  J. 
Moore,   Sioux   City,  Iowa. 

W .ANTED. — Live-wire  representative  in  New  York  City 
to  develop  and  look  after  our  foreign  business  in 
flavoring  extracts,  perfumes,  soaps,  grocers  sundries,  etc. 
Oiu"  products  find  a  good  market  in  foreign  countries  and 
the  right  man  will  make  a  big  profit  in  representing  them. 
Address  "B.   N.,"  care  Simmons'  Spice  Mill. 

WANTED. — Experienced  coffee  roaster  and  blender  for 
small  plant;  also  must  have  knowledge  of  the  man- 
ufacture ot  extracts  and  grocers'  specialties.  The  plant 
is  located  in  the  central  South.  Kindly  state  age  ana  sal- 
ary expected.  Address  "CENTRAL  SOUTH,"  care  Sim- 
mons' Spice  Mill. 

SITUATIONS  WANTED 


A  MAN  OF  UNUSUAL  EXPERtENCE.— Twenty  five 
years  without  intermission  of  persistent  hard  work  in 
the  coffee,  tea  and  spice  business;  thirty- seven  years  of 
age,  occupying  executive  position  of  responsibility;  de- 
sires a  connection  with  a  reliable  house  willing  to  show 
appreciation  of  the  services  of  a  Business  Builder  through 
fair  remuneration  based  on  results,  with  a  substantial 
guarantee  per  annum.  Fully  capable  of  assuming  entire 
management.  Thoroughly  experienced  in  buying,  pro- 
ducing and  marketing  of  line.  An  aggressive  sales  man- 
ager familiar  with  territory  and  conditions  in  Central 
Southern  and  Southwestern  States.  Correspondence 
strictly  confidential.  Address  "A.  S.  M.,"  care  Simmons' 
Spice  Mill. 


PRACTICAL  MAN,  Expert,  25  years  of  experience, 
knows  coffees,  the  buying,  blending  and  roasting;  man- 
ufacturing spices,  extracts,  etc.  Qualified  to  take  full 
charge.  Good  references.  Address  "QUALIFIED."  care 
Simmons'  Spice  Mill. 

SITUATION  WANTED— Experienced  tea.  coffee  and 
spice  man  wishes  to  make  a  change,  as  buyer  and 
manager;  capable  of  taking  full  charge  of  plant.  Gilt- 
edge  references.  Address  "M.^  S.  R.,"  care  Simmons' 
Spice  Mill. 

EXPERIENCED  COFFEE,  TEA  AND  MILL  GOODS 
•*-'  man  wishes  position  as  manager  of  coffee  and  tea 
department;  has  a  thorough  knowledge  of  green  coffee; 
understands  buying  and  blending:  capable  of  taking  full 
charge  of  sales  force.  Address  '^'EXPERIENCED,'*^  care 
Simmons*  Spice  Mill. 

POSITION  WANTED.— To  make  everything  in  food 
products  and  drug  sundries,  jellies,  jams,  pickles,  salad 
dressing,  table  sauce,  flavoring  extracts  on  large  scale, 
baking  powder,  pancake  flour,  etc.;  list  on  request:  also 
svrups.  carbonated  beverages.  Temperate.  Address  ALL 
ROUND,"  care  Simmons'  Spice   Mill. 

BUSINESS  OPPORTUNITY 

BROKERAGE  AGENCY  wanted  for  food  products  and 
grocers'  sundries  in  a  large  way.  Located  in  large 
city  of  Ohio,  and  will  arrange  to  place  goods  in  stores. 
Experienced  manufacturer  and  dealer.  Address  "S.  A.  W.," 
care  Simmons'  Spice  Mill. 


AGENCY  WANTED  BY  CANADIAN  HOUSE.— Im- 
porters of  food  products  would  like  to  represent  strong 
house  in  tea  and  coffee  line  for  the  Canadian  market. 
Address  "V.   S.  T.,"   care  Simmons'   Spice   Mill. 

WILL  INVEST  thirty  thousand  dollars  in  starting  a 
spice  and  flavoring  extract  manufacturing  plant  with 
reliable  party  having  like  amount  to  invest  and  experi- 
enced manufacturing  knowledge.  Can  bring  salesmen 
doing  about  one  hundred  and  fifty  thousand  dollars'  an- 
nual business.  Give  full  particulars  in  confidence.  Ad- 
dress "OPPORTUNITY,"  care  Simmons'  Spice  Mill. 

FOR  SALE 


FOR  SALE:  TWO  ROASTERS 

Jabcz  Burns  make.  Practically  new.  Details 
on  application.  Good  reason  for  selling.  Cheap 
for  cash. 

THE  BIRRETT  MILLS 

Penn  Yan.  N.  Y. 


FOR  SALE.— Wholesale  Coffee  Roasting,  Teas.  Spices. 
Baking  Powder,  Self-Rising  Flour  Plant  in  good 
shape.  Business  established  20  years,  with  good  record 
and  profits.  Address  "ILLINOIS,"  care  Simmons'  Spicb 
Mill. 

FOR  SALE. — One  shelled  peanut  roaster  and  cooling 
car,  1  bag  capacity;  1  shelled  peanut  blancher;  1  No.  5 
peanut  mill.  All  Lambert  make  and  in  good  condition. 
Address  "C.  F.  B.,"  care  Simmons'  Spick  Mill. 

FOR  SALE. — No.  2  Monitor  coffee  separator:  list  new 
$375.  No.  2  Eureka  coffee  miller,  list  new  $180.  Both 
in  excellent  condition.  As  these  were  included  in  a 
plant  we  purchased  and  are  not  being  used  by  us,  we 
will  consider  any  reasonable  offer.  THE  KEYSTONE 
CO.,  San  Jose,  Cal. 


YOU  WANT  HELP,  HAVE  ANYTHING 
FOR  SALE,  ETO.,  USE  THE  SPIOE 
MILL   "SPEOIAL  NOTIOE"    PAGE. 
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Menbcr  of  tli^  Coffee  Exchanne  Cable  Address  *'SiiffMrood*»  Menbers  New  Orleans 

of  file  Clfy  of  New  York  Boia>d  of  Trade,  Limited 

RUFFNER,  Mcdowell  &  burch 

COFFEE 

IMPORTING  AGENTS  AND  BROKERS 

We  Specialize  on  every  distinct  feature  of  the  Green 

Coffee  Business  In  such  manner  that  It  enables  us  to 

extend  to  Buyers  superior  and  economic  service 


ST.  LOUIS  CHICAGO  NEW  ORLEANS 

721  Clark  Ave.         326  W.  Madison  St.  332  Magazine  St. 


ESTABLISHED  18S4 

J.  B.  GRUMAN  CO. 

MUSTARD  MANUFACTURERS 

Pure  Mustard  Flour  in  Bulk 

FOR  SPICE  MILLS 

MUSTARD  CAKE  MUSTARD  OIL 


St.  Francis,  Komorn  and  Main  Streets 
NEWARK,  N.  J. 

Office:  77  ST.  FRANCIS  STREET 


When  writing  to  Advertisers,   please   mention  The   Spice   Mill. 
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Coffee 


"The  Bone-Dry"  Amendment  is  the  biggest  boost  yet 

for  coffee.    This  Amendment  gives  "Dry"  states  the 

^Bone-Dry''       right  to  exclude  all  liquor  advertising  from  their  mails. 

boosts  This  means  that  newspapers  and  magazines  published 

^  in  "wet"  states  and  circulating  through  "dry"  states, 

^w^^  will  have  to  eliminate  all  liquor  advertising,  if  any 

one  of  those  "dry"  states  says  so. 

This  is 'another  boost  for  coffee,  for  liquor's  loss  is 
coffee's  gain.  National  Prohibition  is  coming.  Big 
business  is  ahead.     Are  you  prepared? 

Our  coffees  are  right.  Our  prices  are  right.  Our 
direct-from-Santos  service  is  nowhere  excelled.  Try 
us  out.     Write  for  samples  and  prices. 

J.  Aron  &  Company,  Inc. 

IMPORTERS  COFFEE  EXPORTERS 

New  York  New  Orleans  Santos,  Brazil 

Chicago 


^'History  and  Reminiscences 

of  Lower  Wall  Street 

and  Vicinity" 

By  ABRAM  WAKEMAN 

{^Copyrighted  by  The  Spice  Mill  Publishing  Co.) 

The  Series  of  Articles  Published  in  The  Spice  Mill,  in  1910-1912,  Collected,  Revised 
and  Augmented  to  Erect  a  Literary  Monument  to  a  Most  Interesting  Chapter  in  the 
History  of  the  Commercial  Life  of  the  Country. 

NoTB — There  is  no  man  living  so  thoroughly  fitted  by  experience  and  mental  equipment  to  the  task  of  writing 
and  compiling  such  a  work  as  Mr.  Wakeman,  who  has  been  actively  identified  with  the  coffee,  tea  and  sugar 
industries  of  ktwer  Wall  Street  for  40  years,  is  a  member  of  an  old  New  York  family,  has  taken  an  active  part 
in  many  public  movements  in  connection  with  the  city*s  welfare,  is  a  member  of  leading  historical  and  social 
organizations,  and  has  the  historian^s  temperament  and  selective  faculties  in  a  high  degree. 

Every  man  who  has  the  least  sentimental  interest  in  the  History  and  Develop- 
ment in  this  Country  of  the  Coflfee,  Tea,  Spice  and  Allied  Industries,  from  which  he 
derives  his  revenue,  vdll  give  this  boolc  a  favored  place  in  his  library.  The  reading  of 
it  will  not  only  interest  him,  but  will  inform  him  on  many  matters  related  to  his 
business. 

Price,  $2.00,  postpaid 

Beautifully  btfund  in  heavy  cloth.     Gilt  edge.     Heavy  paper.     Large  type. 

The  Spice  MIU  Pablislilng  Co.     97  Water  Street,  New  York 
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FOLLOW   THE'  LEADERS   TO  THEIR 
SOURCE  OF  SUPPLY  OF  BRAZIL  COFFEES. 

THE  LARGEST  ROASTERS  AND  AVHOLE- 
SALE  GROCERS  IN  THE  COUNTRY,  ON 
.  THE  BASIS  OF  ECONOMY  AND  EFFICIENCY, 
HAVE  FOUND  IT  ADVANTAGEOUS  TO  BUY 
FROM  ME. 

WHY  SHOULDN'T  YOU? 

A.  C.  ISRAEL 

107  Front  Street  328  Magazine  Street 

NEW    YORK  NEW    ORLEANS 


To  the  Roasters: 


"Quality  Coffees"  command  a  premium  in 
the  country  of  growth,  just  as  they  do  here 


a 


WHITAKER'S  SHIPMENT  BRAND" 


covers  the  choicest  selections  from  the  richest 
plantations  in  Brazil.  Ask  your  broker  for 
samples,  or  cost  and  freight  quotations. 

WHITAKER,  BROTERO  &  CO. 

P.  J.  SHANNON  &  CO. )  ^  SANTOS,  BRAZIL 

110  Front  3t.,  New  York  )  '^»«°"  » 


When  writing  to  Advertisers,   please  mention  The   Spice   Mill. 
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Keeping  Down 
Your  Packing  Costs 

Are  you  watching  your  profits  dwindle 
with  the  increased  cost  of  cartons  and 
cans  ?  Last  month  we  told  you  what 
our  insistence  on  paper  quality  meant 
to  bag  users.  Now  we  want  you  to 
consider  the  savings  effected  by  the 
use  of  lined  bags. 

Along  with  the  questions  of  finish  and 
appearance  come  those  of  service  and 
economy.  Continental  bags  stand  the 
wear  and  protect  the  quality  of  your 
coffees.  Send  to-day  for  samples  with 
our  regular  and  special  'linings  and 
test  them  for  yourself. 

Compare  to-day's  prices  on  cartons  or 
cans  with  the  prices  on  our  best  bags: 
What  percentage  of  your  profit  does 
this  saving  represent  ?  Packing  in  bags 
enables  you  to  keep  down  the  costs 
without  injuring  your  trade. 

Remember  CONTINENTAL  bags  with 
their— APPEARANCE— SERVICE- 
ECONOMY — and  begin  reducing  your 
packing  costs. 

Continental  Paper  Bag  Co. 

Coffee  and  Spice  Bag  Department 

17  Battery  Place  New  York  City 

Branches  in  all  Large  Cities 


When  writing  to  Advertisers,    please   mention  The    Spice   Mill. 
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ChftrlM  Dittmann,  Member  New  York  Coffee  Ezehanirt 


P.  V.  AlUIn 


ChftriM  S.  DIttmftnn,  Jr. 


CHARLES    DITTMANN    CO. 

COFFEE  COMMISSION 


NEW  ORLEANS— 501  Gravier  Street  CHICAGO— 336  River  Street 

Phon«,  Main  3597  P.  O.  Box  747  Roonu.  2t3  and  2M 

AGENTS  FOR 

Messrs.  Arbuthaot«  Latham  &  Co.,  Bankers,  Loodoa. 
Messrs.  Fied'k  Huth  &  Co.,  Bankers,  London.  . 
U.  S.  Branch  of  Thames  &  Mersey  Marine  lasnr* 

ance  Co.,   Ltd.,  of  London  and  Manchester. 
I^^ndon  Assurance  Corporation   (Fire  Insurance). 

COMMERCIAL  LETTERS  OF  CREDIT  ISSUED 
Our  spot  department  makes  a  specialty  of  selecting  and  purchasing  coffees  for 

the  interior  trade 


Messrs.  Ed.  Johnston  Son  ft  Co.,  London. 
Messrs.  E.  Johnston  &  Co»  Ltd^  Santos. 
Messrs.  Atlas  Coffee  Co..  Ltd.,  Rio  de  Janeiro. 
Messrs.  Norton,  Megaw  ft  Cc..  Ltd.,  London. 
Messrs.  Norton,  Megaw  ft  Co.,  Ltd.,  Rio  de  Janeiro, 


II 


"LEST  YOU  FORQET  ON  YOUR  NEXT  PURCHASE" 

G.  A.  PE,YRE,FITTE, 

PUBLIC  CCFFEE  WEIGHER 


SERVICE 


214  Qravler  Street  NEW  ORLEANS  400  Fulton  Street 

LIcenned  mnd  Bonded  by  **  The  New  OHemnn  Bomrd  of  Trade,  Ltd." 


Harry  C.  Danaher 

Coffee  Commission 

Board  of  Trade  Building 
NEW  ORLEANS,  LA. 


Robert  C.  Stewart  &  Co. 

119  Front  St.,  New  York 

COFFEE  BROKERS 

Particidar  Attiittoa  6ivM  ti  OpM  Mm 

Satisfaction    Assured 

MEMBERS  and  LICENSED  GRADERS 
NEW    YORK    COFFEE    EXCHANGE 


C.  S.  NUTT 

CCFFEE  BRCKER 

208  N.  WABASH  AVENUE, CHICAQO 

CabUi  "  Nutteaylon" 


Direct  Shipment  OffRtrini^e 

Quatsmaias,   Mexicans, 

and  Brazils 

C.  Jk  P«  eanto*  Corrmmpon^mncm  eolielt^tf 


Sprague  &  Rhodes 

Coffee  Brokers 

109  FRONT  STREET  NEW  YORK 

MMitere  aid  Gradtre  if  tbt  N.  Y.  MffN  Enhant 

open  Orders  front  Wholesale  Grooers  and 
Roasters  Caref^ljr  Executed.  Seleetioas 
for  Roasters  Thorouchlsr  Teeted  la  Roast 
and  Drink  Before  Buriac* 

SMPliS  SENT  M  KWIST 
Direct  Agents  for  Santos  and  Amstcfdam  Shi^pacs 


When  writing  to  Advertisers,  please  mention  The  Spice  Milu 
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Sole  Owners  of  the 

Following 

Brands  of 

Coffee 

KNICKERBOCKER  SUPEI 
PRIDE  OP  THE  TABLE 
CORONET 
REGENT 


JUNO 


MAGNOLIA 
ANCHOR 
CRESCENT 
ATLAS 

FAVORITE 
PROGRESS 


Juno  Coffee 


.«*oL^«>^ 


HIGHEST  GRADE 

and  uniform  blend.     Makes  friends  for 
every  dealer  who  sells  it. 

Write  us  for  Samples  and  Prices 

Knickerbocker  MillsCo. 

156  Chamben  Street,  New  York,  established 


FRANCK 


ITRADE-MARIU 


CHICORY 

HENRY  FRANCK  SONS,  Inc. 

FLUSHING,  N.  Y. 

Growers,  Dryers,  Roasters  and  Manufacturers  of 
Chicory  in  all  its  various  Forms 


When  writing  to  Advertisers,    please  mention  The   Spice  Mill. 
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SPECIAL  OFFER  TO  JOBBERS 

ALLIANCE  COFFEE 

If  you  are  a  jobber,  we  have  a  particularly  attractive  proposition  to  make 
you  on  ALLIANCE  BRAND  package  coffee.  Located  in  one  of  the  largest 
and  most  up-to-date  coffee  plants  in  the  country,  we  have  the  facilities  and 
the  organization  for  giving  you  most  efficient  service.  Let  us  help  you 
build  yoiir  coffee  trade. 

YOUNG  &  GRIFHN  COFFEE  COMPANY 

( I  ncor  porated  ) 

97  Water  Street,  New  York 


FRED  P.  GORDON  &  CO. 

121  Front  Street,  New  York 
T«lephon«,  John  4174  National  Coffoo  Cod« 

Brokers  for  Coffee  Buyers 


We  work  for  those  who  need  our  tervice 
at  though  we  were  employed  by  them, 
and  respond  to  their  requests  for  samples 
or  information. 


WM.  HOSMER  BENNETT  &  SON 

Brokera  in 

Coffee  and  Spices 

101  &  103  Wall  Street 
NEW  YORK 

Our  Facilities  for  testing  and  Purchasing  are 
unsurpassed.  Write  for  further  Particulars 
and  Weekly  Prices. 
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NOW    AT    393   GREENWICH   ST.,   NEW   YORK 

Larger  Quarters  Improved  Equipment 

Increase  from  8  to   12  7-foot  Burns  Roasters 

All  machinerj  new  and  improred 

JOHN   W.   HAULENBEEK  CO. 

[formerly  at  170  Duane  St  for  38  years] 

COFFEE    ROASTING   FOR    THE   TRADE    ONLY 

No  Spice  Grmding  COFFEE  SEPARATED  No  Coffee  Selling 


VENEZUELA 


COLOMBIA 


Direct  Connections 


HENRY  NORDLINGER  &  CO. 
New  York 


BRAZIL 


MEXICO 


"Our  Success  Isn't  Due  to  the  Profit  We 
Make,  but  to  the  Service  We  Give' 


»»» 


SASCO  COFFEE  COMPANY 


Importers  &  Jobbers 


83  FRONT  ST. 


NEW  YORK  CITY 


BARBOUR  COFFEE  CO. 

44  Water  Street,  New  York 
Direct  Importers  aad  Boaotere  of 

Superior  Colombian  Coffees 

GREEN  AND  ROASTED 
Always  Uallorm 

RoasttnOt  Separating  and 
Grinding  for  the  Trade 

Prompt  Service 

ForclgB  Oflllceo:  Barbour  Bros. 
SanGll 
Colombia*  8.  A. 


CHICCRINE 

BETTER  THAN 

GRANULATED    CHICORY 

FINE  FLAVOR      UNIFORM  COLOR 
ALWAYS  CRISP 

100  LB.  NEW  SACKS.  F.O.B.  N.  T. 
2  ParU  Wheat  and  i  Part  Chicory. 

FLOTO    CHICORINE    CO. 

BROOKLYN,  N.  Y. 
Its  Jk  1M  Union  Ave.  79  A  81  AInallo  St. 
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Mr.  Washington 

(of  New  York) 

Says:  • 

A  child  can  make  as  good  coffee  as  a  chef  with  George  Washington's  Refined 
Coffee  because  it  dissolves  instantly  in  the  cup,  quicker  than  sugar.  It  is  all  the 
aystallized  goodness  that  is  in  the  coffee  beny,  and  is  1 00%  Pure. 


New  York 


G.  WASHINGTON  COFFEE  SALES  CO. 
79  WaU  Street 


Williamson's  Sugar  Coloriug  (Caramel) 

For  40  YEARS  THE  STANDARD.    Excels  in  BRILUANCY.  SOLUBIUTY 
and  TINCTORIAL  POWER,      Write  for  sample. 

D.  D.  WILUAMSON  &  CO. 

ESTABLISHED  40  YEARS. 

Manufacturing  ChemUts 
86  Fulton  St,  New  York  Works  at  Long  bland  City 

LARGEST  MAKERIS  OF  SUGAR  COLORING  (CARAMEL) 


E.  B.  MULLER  (®.  CO. 

BdANUFACTURBRS  OP 

SIROCCO  CHICORY 

A  superior  quality  of  Chicory  produced  by  a  new  process  of  roasting  by  indirect  firing  preventing 
any  carbonizing  and  allowing  in  consequence  the  use  of  a  larger  percentage. 

ROLL  CHICORY  A  SPECIALTY 
211  Franklin  Street,  New  York  Factories  in  Michigan 


[ 


Cbfieei  prepared  for  hotels  and  restaurants  are 
Improved  one  hun<^ed  per  cent,  by  adding  one 
ounce  of 

Floto'8  Caramel  Extract 

to  one  pound   of  pure  coffee.     It   makes  a    isc 
Santos  taste  like  a  30c.  Java. 
Packed  in  Boxes  from  xo  lbs.  to  100  lbs. 

PRICE  10  CENTS  PER  POUND,  F.O.B.,  N.  T. 

Manufactured  bj 

163  1 165  UiisiAvf. 
BROOKLYN.  N.  Y. 


Floto  GMcorine  Co. 


A  Brown  Powder 


Write  for  Sample 


Urn  Bags.     Mailing  Bags.    Pastry  Bags 

NATIONA 
URN  BAG 
CO. 

174-176  E.I 04th S 
New  York  City 

Urn  Bags  at  Lowest  Prices 

Sample*  mailed  on  request*  Free 

Estinatfs  ghrsi  an  any  cotton  bags  yon  nay  usa 
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ESTABLISHED  184^ 

S.  I.  JONES  &  COMPANY 

IMPORTERS  AND  EXPORTERS 

SPICES,   U^APIOCAS,    RICE,    SEEDS,    CEREALS,    PEANUTS, 
SUMATRA  AND  JAVA  COFFEES 


Handlers  of  California  Rice 

And  the  complete  line  06  Oriental  Merchandiie.    Stocks  spot,  in  trannt  nnd  for  import  at  all  timet 

209  California  Street  SAN  FRANCISCO,  CAL. 

Branch  Moumm    HONG  KONG  and  SHANGHAI 


MUSTARD  SEED 

Chinese  -  Japanese  -  Califomian 

A.  SCHUMANN  &  CO.  214  Front  St 

Direct  Importers  and  Cleaners  Sail  FraiiaSCO 


BSTABLISHBD  18SS 

B.  C.  IRELAND 

(Member— The  American  Spice  Trade  Aaaodation) 

24  California  St.  San  Francisco,  Cal. 

IMPORTERS'  BROKER 

MANUFACTURER'S'  AGENT 

Spicef,  Seeds,  Tapiocas,  Peannts,  Herbs 

Rice  and  all  Oriental  Merchandise 

ORIGINAL  HANDLERS  OP  CALIFORNIA  RICE 

Inquiries  receive  the  same  attention  as  orders. 

Strictly  to  the  wholesale  trade. 

Correspondence  and  new  accounts  solicited 


TO  THE  TRAOE-00  YOU  KMOW!—   _.  Thai     HOPKINS 

determina- 
tions.  of  CRUDE 
DRUGS  (whole,  gran- 
ulated or  powdered) 
botanicallr, 
chemically,  micro- 
scopically  and  phTsio- 
lojgrically      for     Alka- 

Iloids,  Volatile  Oils, 
ash  content,  are  in 
keeping  with  the  re- 
quirements of  the  9th 
Decennial  Revision  of 
the  U.  S.  P.  and  4th 
Revision  of  the  Na- 
tional  Formnlary. 

Use  HOPKINS' 
CRUDE  DRUGS  and 
be   assured   of  ^  accur^ 

J.   L  HOPKMS  i  CO..  in  WIUIAM  STROT  finished"  p  r  o°d  STt  • 

NEW  YORK  equal    to   the    highest 

HIGH  GRADE  CRUDE  DRUGS    SUndards  of  Quality. 


CHAS.H.FLACH 
BROKERAGE  CO. 

712  Spruce  St.     Sl  Louis,  Mo. 


Broken  in 


Spices 
Seeds 
Herbs 


Tapioca 
Paprika 
Crude  Drugs 


Accounts  and  Correspondence  Sobdted 


John  Clarke  &  Co. 
SPICES 


Brokers  in 


135  Front  Street         New  York 

Special  market  advices  by  mail  or  wire 
whenever  necessary.  Special  facilities 
for  sampling  and  shipping,  insuring  satis- 
factory qualities  and  prompt  shipments 

Weekly  Market  Report  by  Mail  on  AppUcatioa 
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TOBASCO    PEPPER    IN    BRINE, 

Offer  500  Barrels 

GREEN  and  RED 

For  Ddivory  in  Fall  <rf  1917 

Wire  for  Prices  and  Reservatioiu  to  Sales  Department 

BATON  ROUGE-NORWOOD  PEPPER  MFG.  CO.    -     New  Orleans,  La. 


WE  OFFER 

JAMAICA  GINGER  AND  PIMENTO 

On  Spot 

Caribbean  Commercial  Corporation 

53-63  PARK  ROW,  NEW  YORK 




"THE  FEDERAL 

SPICE  STANDARDS" 

INTERPRETATION  AND 
POSSIBILITIES  OF 

Compiled  from  a  Series  of  Articles  Published  in 
THE    SPICE    MILL,  edited  by  the  Author 
with  introductory  note  and  additions  of  interest 

60  Paget.     Substantially   Bound 
We  charge  only  Nominal  Price  ot 

SO    CENTS    A    COPY 

By  R.  0.  BROOKS,  B.Sc                                         Copyrighted  uxl  For  Sale  only  by 
Conwiltln,  Food  Insp^Ion  Ch.'«Ut                     Thc     SpicC     MUl     PubUshing     G>. 
Form«rlsr  Stat.  ChomUt  off  N.  J.  and  Pa.                                97  Wat«r  Str««t,  N«w  York 

PRACTICAL  HAND  BOOK  ON  SPICES 

FOR  MANUFACTURERS.  BUYERS  AND  SALESMEN 
Also  Chapter  on  Seeds»  Herbs,  Leaves,  Mlsc^ 

Their  Botanical  Origin  and  Chemical  Composition  and  Commercial  Use;  Federal  Standards; 
Fedeial  and  State  Net  Weight  Laws;  Rules  of  the  American  Spice  Trade  Association;  the 
New  Tariff;  Offidal  Freight  Classification;  Cost  Figuring;  Practical  Advice  and  Technical 
Data  for  Manufacturers  and  Buyers. 

By  JOS.  K.  JANK 

PRICE  (Ootliboiuid)  $1.7S  Delivered  prepaid  In  U.  S.  A.  and  Canada 

For  S«I«  by  THE  SPICE  MILL  PUBUSHING  CO.,  97  Wat«r  St.,  Naw  York 
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Chase  &  Sanborn  Now  Have 
22  Burns  Granulators 

The  big  Boston  house,  noted  from  coast  to  coast  for  the  quality  of  its  roast- 
ing and  the  evenness  of  its  grinding,  has  now  added  two  more  No.  I  Bums 
Granulators  to  its  equipment.  In  Boston,  in  Chicago  and  in  Montreal  twenty 
other  Bums  Granulators  were  already  at  work  turning  out  Seal  Brand  and  other 
high-grade  Chase  &  Sanborn  blends  with  speed  and  with  unvarying  uniformity. 
The  addition  of  the  twenty-first  and  twenty-second  is  the  best  evidence  of  the 
satisfactory  service  delivered  by  the  twenty  machines  previously  purchased. 

The  illustration  above  shows  a  Bums  Granulator  with  chaff  removing  attach- 
ment such  as  we  are  now  furnishing  houses  noted  for  their  evenly  cut  and  chaff- 
free  coffee.  -  The  Bums  Granulator  has  sharp-edged  cutters  in  the  middle  of 
a  revolving  sieve,  which  immediately  lets  out  all  pieces  cut  to  the  desired  size 
and  carries  back  to  the  cutters  those  which  are  too  large. 

Gra^dual  reduction  in  ^  this  manner  produces  an  even,  clean-cut  coffee,  and 
the  section  Chaff  Remover  attachment  then  carries  off  every  flake  of  chaff. 

.Make  your  coffee  look  as  well  as  it  tastes — and  use  a  Bums  Granulator 
to  do  it. 


JAlBEZ  BURNS  &  SONS 


in^\E.&43?'Sr.NEFW)RK 
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Your  Man 
Needs  One- 

Has  he  got  it? 


What  good  does  it  do  for  us  to  plan 
and  build  cooling  apparatus  of  the 
right  size  for  your  needs  unless  your 
roasterman  keeps  it  up  to  full  effi^ 
ciency?  Are  your  fans  drawing  air 
through  the  coffee  in  your  cooler  boxes 
in  the  volume  they  were  built  to  draw? 
Or  are  half  the  holes  in  the  perforated 
plates  plugged  up  and  useless? 

Go  into  your  roasting  room  now  and 
look  over  the  situation.  If  the  per- 
forations are  clean,  congratulate  the 
roasterman — he  deserves  it.  If  they 
are  not  clean,  find  out  why.  It  may 
be  due  to  carelessness  or  faziness,  or 
it  may  be  because  your  man  does  not 


know  of  any  convenient  way  to  keep 
the  perforations  open.  We  have  been 
surprised  to  find  out  how  many  roast- 
ing plants  still  depend  on  a  brush  or  a 
nail  to  keep  these  holes  in  shape. 

But  there  is  no  excuse  for  sticking 
to  these  inefficient  methods  when  we 
can  supply  the  Bums  Perforation 
Cleaner  illustrated  above.  This  indis- 
pensable roasting  plant  tool  will  keep 
your  cooling  apparatus  in  top-notch 
condition  at  all  times.  It  will  save 
time  and  electricity,  and  by  speeding 
up  your  cooling,  will  improve  the  uni- 
formity of  your  product. 


Your  roasteniMm  needs  one. 
going  to  get  it? 


Is  he 


WOOD  SHOVELS 

Another  little  thing  that  is  really  important.  Don't 
let  your  man  shove  roasted  coffee  around  a 
cooler  box  with  a  steel  shovel.  It  spoils  the  coffee 
and  damages  the  cooler  bottom.  We  can  supply 
Wood  Shovels  made  especially  for  the  purpose 
and  no  plant  which  takes  pride  in  the  appearance 
of  its  product  can  afford  to  use  anjrthing  else. 

BAG  HOLDERS 

A  Bums  Bag  Holder  enables  one  man  to  do  the 
work  of  two.  prevents  waste,  and  makes  bag-filling 
a  clean  and  rapid  operation.  Easily  adjusted  to 
suit  any  size  bag  used  for  coffee,  cocoa  or  pea- 
nuts. Don't  let  your  men  waste  time  holdmg  a 
bag.  Have  Bag  Holders  wherever  bags  are  to  he 
filled. 


BAG  SAMPLERS 

Our  Bag  Sampleri,  often  called  **  coffee  tryers, 
are  used  ever3rwhere  for  taking  samples  of  coffeet 
cocoa,  peanuts,  rice  or  other  cereals  through  the 
side  of  a  bag.  We  now  make  ten  styles.  No.  I 
is  commonly  used  for  coffee  and  is  a  mighty  handy 
tool.  Don't  wonder  what's  in  the  bag.  Dont 
rip  it  open  to  find  out.     Use  a  sampler  1 

SCOOPS 

We  can  furnish  strongly-made  scoops  for  hand- 
ling whole  or  ground  coffee  or  any  similar 
material.  Regularly  built  in  3,  10  and  20  lb. 
sizes  of  tin  or  steel,  with  the  handles  properly 
placed  directly  over  the  weight  to  be  liftea.  Tell 
us  what  you  want  it  for,  and  we'll  furnish  the 
right  kind  of  a  scoop. 


It's  Little  Things  that  Indicate  Correct  Management 


JABEZ  BURNS  &  SONS 


in^vE.&>^Sr.NEWWRK 
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To 

The  Wholesale 

Coffee  Trade 


An  acorn  cannot  make  much  headway  in  a  flower-pot, 
and  we  want  your  assistance  in  transplanting  a  rooted 
idea  into  the  broader  fields  of  educational  effort. 

We're  starting  out  along  the  lines  of  reaching  the 
consumer  with  better  coffee;  and  we  can't  get  away 
from  the  thought  that  this  will  mean  better  business 
for  all  concerned.  We  wish  to  establish  and  firmly  fix 
in  the  retailers'  mind  the  many  and  positive  advan- 
tages of  handling  WHOLE  COFFEE— grinding  it  as 
he  sells  it,  and  so  placing  pour  products  in  the  consu- 
mers' hands  in  absolutely  perfect  condition. 

With  this  object  in  view,  we're  preparing  attractive 
advertising  matter  for  distribution  to  your  trade;  and 
we're  anxious  to  have  you  enter  whole-heartedly  into  the 
proposition.  Space  is  being  reserved  for  the  imprint  of 
your  firm,  and  for  exploiting  the  good  qualities  of  the 
various  brands  of  coffee  you're  marketing.  If  you'll  give 
us  these  details,  together  with  the  number  of  retailers  "you 
wish  to  reach,  we'll  quickly  supply  you  with  convincing 
arguments  in  favor  of  FRESHLY  GROUND  COFFEE. 

Act  quickly!    It's  half-past  hurry  o'clock. 


COLES   MANUFACTURING  COMPANY 

TWENTY.THIRD  AND  TURNER  STREETS,  PHILADELPHIA 
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YOU  CAN  RELY  ON  IT 


For  weighing  all 
classes  of  mater-- 
ial  pat  up  in  tins, 
tabes,    or   glass 
jars. 

(Absolutely   net 
weight) 

Baking   Powder 

Spice 

Cocoa 

Etc. 


THE  ILLUSTRATION  ANSWERS  ALL  YOUR  QUESTIONS 

When  you  look  at  an  Illustration  of  a  dUtlnctWo  type  of  net  weight  machine,  you  naturally  de- 
sire to  know  how  the  various  operations  are  controlled. 

The  PNEUMATIC  NET  WEIGHT  WEIGHER  illustration  will  answer  all  your  questions  on  the  spot. 

For  instance:  follow  the  arrows  from  point  to  point  and  you  will  understand  why  it  is  possible  to 
obtain  an  output  of  25  to  30  cans  per  minute  accurately  weighed.  This  feature  alone  win  save  you 
n»«ny  dollars.  ^ 

Shall  we  send  you  a  copy  of  PNEUMATIC  EVIDENCE? 


PNEUMATIC  SCALE  CORPORATION,  Ltd. 
NORFOLK  DOWNS,  MASS. 

New  York,  Chicago,  ICantat  City,  Toronto,  Ont. 

W.  &.  C.  PANTIN,  147  Upper  Thames  St.,  London,  Eng. 
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Made  in  sizes  up  to  25  gaL  capacity. 

11FG.C0. 

FALO, 

N.  Y. 

Send  for 

catalog 

showing 

our  complete 

line  of 

Urns, 

Steam 

Tablet, 
Stands, 
Warmers, 
and  other 
Hotel  and 
Restaurant 
Supplies. 

TRIUMPH  COFFEE  HLTER 

THE  ONLY  PRACTICAL  CLOTH  FILTER  FOR  FAMILY  USE. 
We  have  received  a  grsat  many  inquiries  from  thU  ad,  but  we  cannot 
understand  why  we  have  not  received  yours.     People  are  being  con- 
vinced that  the  best  mndmost  economical  way  to  make  coffee  Is  ibrougba 
cloth  filter,  and  there  is  none  i>etter  than  the  ««Triumph."  »3 

Fits  any  pot.  Retails  for  10  cents.   Let  us  quote  prices— 
samples  sent  upon  request. 


THE  FILTER  ^^^  ^^^^  MAKE  COFFEE  URN  BAGS 

W.  N.  CRAW  MFG.  CO.,  Soath  Norwalk,  Conn. 


CHICCRINE 

BETTER*THAN 

GRANULATED    CHICORY 

FINE  FLAVOR      UNIFORM  COLOR 
ALWAYS  CRISP 

100  LB.  NEW  SACKS.  F.O.B.  N.  Y. 
a  Partt  Wheat  and  i  Part  Chiconr. 

FLOTO    CHICORINE    CO. 

BROOKLYN.  N.  Y. 

les  A  les  Union  Ave.  79  Si  81  Ainsiio  St. 


COFFEE  STATISTICS 

For  Season  1916-1917 

Publiahvd  hy  C.  J.  LEECH  *  CO.,  London 

^n  Containing  complete  statistics  of  the 
IJI  season's  Brazil  coffee  movement,  tabu- 
jj  lated  by  days  and  weeks,  together  with 
blank  spaces  for  record  of  the  current  crop; 
also  useful  tables  of  world's  coffee  crops. 

A  Valuable  Addition  to  this  Edition  Is  a  Tabit 
of  the  Contumption  In  all  Gountr lea— both  la 
Ouantltles  and  Per  Capita  of  Population,  Also  the 
Duties  PRICE  $2.75 

The  Spice  Hill  Poblishliul  Co.,  ^  "IS^iS^ 
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THE  MONITOR 
"MINIATURE  GRAND" 

COFFEE  ROASTER 
COOLER  AND  STONER 

Embodied  in  tiiis  macliine  are 
Hie  sterling  ieatures  and  quali- 
ties oi  our  popular  iactory  roast- 
ers.  The  big  roaster  can  do 
nothing  more  in  the  process  oi 
roasting  coiiee  than  can  be  done 
on  this  "^  MINIATURE  MONITOIL'' 
It  ivill  make  the  best  ilavor  oi 
any  coiiee  better.  Can  prove  it 
by  actual  test. 


OUR  CATALOGUE  No,  59 

Capacity  per  charge,  10  to  40  lbs.,  one  bag  an 
hour,  every  hour  oi  the  day,  ii  you  ivish,  oi 
periectly  roasted,  cooled  and  stoned  coiiee. 
Finished  like  parlor  iumiture  tor  the  highest 
class  stores. 

New  York  City  HUNTLEY  MFG.  CO.  Portland,  Ore. 

121  Front  Street      ^^  ^^^   ^^^    ^^^^  601  Concord  Buildinjl 

Chicago  «.,         ^       ^      ^T  ^r  St.  Louis,  Mo. 

BOl  Traders  Building  Silver  Creek,  N.  Y.  25  Merchants  Exchange 


Minneapolis,  Minn.,  218  Iron  Exchange 
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The  Johnson  Combined  Bottom 
and  Top  Sealer 

MANUFACTURED  BY 

JOHNSON  AUTOMATIC  SEALER  CO. 
Battle  Greek,  Michigan 


Cut  dowa  your  operating  expense  by  using 

Johnson  Automatic  Sealers 

One  operator  can  seal  20,000  packages  complete  per  day. 
All  machines  made  adjustable  for  handling  different  sizes. 

List  of  Machines  Manufactured 

TOP  SEALER  CASE  SEALER  BOTTOM  MAKER 

AUTOMATIC  SCALES  PACKAGE  CONVEYORS 

SACK  FOLDING  TOP  SEALER  ADJUSTABLE  WAX  WRAPPING  MACHINES 

COMBINATION  BOTTOM  AND  TOP  SEALERS 

For  furdier  particulars,  address 

JOHNSON  AUTOMATIC  SEALER  CO^Ltd^Batde  Creek, Mich. 
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Automatic  Weighing  Machine 

With  Packer  for  Cocoa,  Baking 
Powder,    Ground  Spices,    Etc 

DOES  NOT  REQUIRE  REWEIGHING 

Accuracy  Guaranteed 

Installed  on  30  Days'  Free  Trial 


PACKAGING  MACHINERY  CO. 

YONICERS,  N.  Y. 


TRICOLATOR 

«THE" 
COFFEE   MAKER 


TiM  AlHiMn  Bnr 
MafctsPwfwtCtfftt 
Timi   Paptr  FHtin 


TIM 


AlAitst  UBbrMkaMi 
CHINA  Uri  RftalM 
tiM  navtr  WKk  Mm 


Use  our  Adv.  D«pt.  maintalnMl  for  **b«ttsr  coffeo 
maklnc." 

Copy  rsvisod  and  writtsn  without  chare* 

THE  TRICOLATOR  CO. 

CHICAGO 


Chicory  Substitute 

We  make  an  excellent  sub- 
stitute for  Chicory 

Hillis  Trinmph 

CMcory 

Sabstitnte 


SAMPLES  AND  PRICES  ON  REQUEST 


mills  Cereal  Mf g*  Co* 

Rodney  and  AInslle  Sts. . 

BROOKLYN,  N.  Y. 
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D0N7  PAY  FOR  A  NAME 

Pay  for  SERVICE  Only 


Top  and   Bottom 


Carton  Sealing  Machines 


Also  Combined  With 


Filling  and  Weighing  Machines 

Fiber  Container  Sealing  Machines 
Automatic  Gravity  Scales 

For  All  Kinds  of  Packaged  Goods 


Our   Machines    are  the    Simplest    in    Construc- 
tion and  Operation 

They    Require    No    Skilled    Mechanics   to    Keep 
Them   Running 

They   are   the   Cheapest   and    Best  Now  Offered 

to  the  Trade 

AMERICAN     MACHINERY     CO. 

1226-1231  CallowhIII  Street  PHILADELPHIA,   PA. 

Western  Representative:  FRANK  C.  HUGHES.  2147  Hudsen  Avenue.  Chicago.  III. 
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MACE  AND  NUTMEG  MILL 

r APAPiTV  ( ^^'  1  "'l'"'  M^c^  ^  ''"^"i^S  ^^^  ll^*  P^^  'i^^i' 

wArAbl I  I  S  II    A     II        II         PA  II         ^c   II       II      II 

This  mill  gives  a  light,  cool  grind.      No  dogging.     No  gum- 
ming.   Shrinkage  at  minimmn. 

WE  GUARANTEE  PERFECT  SATISFACTION  * 

ARCHER-KIRK  CC. 

126  FLOYD  STREET  TOLEDO,  OHIO. 

BMten  RtprtftttmiNt:    EUGENE  SAXE,  99  Namau  Street.  New  York 


The 
Cox  Process  RRill 

Granulates  or  Pulyerizes 
SplMS,  Rtots,  Barfcs,  SMis,  Sigar,  Etc. 

Cool,  Bright  and  Uniform  Finish 
Minimum  of  Power  and  Waste 
No  Tailings.    Automatic  and  Dustless 
also 

The  Cox  Improved  Cotter  (Breaker) 

for  Roots,  Barks,  Bay  Leaves,  etc. 
Uniform  Products  and  Large  capacity 


*'  We  are  pleased  to  inform  you  that 
after  several  years*  use  our  Cox  Process 
Mill  is  turning  out  a  product  of  the  same 
high  and  uniform  quality  as  it  did  when 
first  installed  in  our  Spice  Department. 

"  We  believe  it  has  paid  for  itself  sev- 
eral  times  in  the  saving  of  shrinkage  as 
compared  to  grinding  with  our  former 
oullt.  Our  cost  for  repairs  during  the 
time  we  have  been  using  your  mill  has 
been  practically  nothing. 

"f.  I.Prentiss  &  CO.,  Buffalo.  N.Y." 

"  We  are  indeed  glad  to  be  able  to  state 
that  our  purchase  of  the  Cox  Process 
Mill  has  proven  a  success  and  for  all  the 

Eurposes  we  have  ever  used  the  same 
as  been  eminently  satisfactory. 
'The  WixoN  SPICE  Co.,  Chicago,  111." 


Add!^  THE  COiTpROCESS  CO. 

fter       Woodburn,  Ontario,  Canada 


"The  Limited  MiU  with  Receiver  Box 


*«  Trwle  ahvays  foUows  a  Schuts-O'Neill  MiU" 

PROFITABLE  PULVERIZING 


(( 


of  all  Idnds  of  Spices,  as  well  as  Drugs    and 
Chemicals,  is  best  accomplished  by  our  speedy 

LIMITED  MILL'' 


We  also  Recommend 

For  Sugar.    The  •*DUSTLBSS  SUGAR  PULVERIZER" 

For  Coffee:    The  "A JAX  COFFEE  GRINDER" 

No  Bolting  or  Sifting  Required  and  the  Dust  Room  Banished 

For  Full  Particulars,  write 

SCHUTZ-O'NEILL  COMPANY 


MUbOnly 


MINNEAPOLIS,  MINN. 


The   Game' 
Respirator 

Designed  Especially 
for  Spice  Grinders 

Breathing  unobstructed ; 
can  be  worn  for  hours  with-  i 
out  discomfort.      Use  wet 
or  dry,  and  wear  as  sliown 
in  cut. 
ThiM  Is  the  most  perfect 

device  on  the  market 

Prict  oily  50c  Mch.  SiarittaaM 

Herbert  Garnett 

Box  247  Central  Station 
TOLEDO,  OHIO 


For  Correct  Sifting  and  Grading 

USE 

"Bodmer's  Old  Reliable"  Silks 

KRE88  &  OO, 

29-33  Lafiyette  Street,  New  York 
Boitinf  Cloth  Specialists 

Gov«rs  made  up  for  all  •tyl«s  9t  Sift«r« 


When  writing  to  Advertisers,   please   mention  The   Spice   Mill. 


Digitized  by 


Google 


March,  19 17  SIMMONS'  SPICE  MILL  265 


Triumph  Automatic  Weigher  No.  33 

For  Coffee  and  other  free  flowing  granules 


Net  weights  }i  \h.  to  3  lbs*  (Coffee).  Self  contained — strictly  automatic— 
POftabk-simpIe-reliable-EVERY  MECHANICAL  MOTION  POSITIVE, 
NOTHING  LEFT  TO  CHANCE  OR  ACCIDENT. 

In  this  weisfher  we  have  produced  an  automatic  machine  that  is  PERFECT 
m  Its  work  and  construction.  All  electric  contacts  are  platinum,  allwearingf  parts 
^  HARDENED  TOOL  STEEL.  Many  highly  efficient  new  features  have 
^exi  added  and  such  old  ones  as  are  retained  highly  perfected.  The  weights  are 
^If -testing.  The  finish  is  the  finest.  It  is  shipped  after  a  thorough  test  and  is 
'ea.dy  to  set  in  place  without  trouble.  No  effort  has  been  spared  and  no  expense 
^"^oided  to  make  this  the  most  efficient  and  reliable  machine  on  the.  market. 

It  is  not  designed  to  compete  in  price  with  che^p  weighers.  We  offer  this 
as  the  best  machine  AT  ANY  PRICE.  It  represents  QUAIITY  OF  SERVICE 
a^d  MATERIAL.  We  present  the  simplest  and  most  accurate  weighing  machine 
^^^  the  market  and  one  that  requires  least  expense  of  installation  and  upkeep. 

Bond  Scale  Co. 

Lo8  Angeles,  CaL 

N^W  YORK  OFFICE  RepretentativM  in 

52  Broadwaj  Principal  American  Cities 
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WHY  NOT  MODERNIZE  YOUR 
LABELING    DEPARTMENT 


IT  is  no  longer  necessary  to  *' lumber  up**  the  filling 
'^  room  with  stacks  of  cans,  ilor  to  hold  up  shipments 
waiting  for  pasted  labels  to  dry. 

Have  you  considered  what,  the  space  used  for  this 
purpose  costs,  and  the  tax  on  your  customers*  patience 
when  their  orders  are  not  filled  promptly  ? 

Many  packers  of  canned  coffee  have  their  product 
cased  ready  for  the  drayman  within  practically  a  few 
moments  after  the  cans  come  from  the  filling  machine; 
think  what  a  saving  of  time,  space  and  money  is 
thus  made. 

It  will  pay  you  to  get  particulars  of  this  modem 
method  of  labeling  if  you  use  round  cans.  Just  state 
the  dimensions  of  these  and  you  will  receive  promptly 
some  facts  that  will  be  well  worth  knowing  about. 


BURT  MACHINE  COMPANY 

BALTIMORE         ....         MARYLAND 
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A  "Duplex  Automatic 
Net  Weigher" 

is  sold  at  a  lower  price  than  any  weigher 
aiming  at  the  same  results  ($1 18.73  net)> 
because  its  simplicity  of  construction  reduces 
manufacturing  cost.  The  best  materials  and 
labor  are  employed  and  nothing  is  sacrificed 
to  quality. 

A  "DUPLEX''  can  be  instantly  adjusted 
without  change  of  mechanism  to  a  speed 
several  times  as  fast  as  hand  weighbg  and 
faster  than  most  automatic  weighers 
Average  capacity  of  35  packages  a  minute 
obtained. 

A  "DUPLEX"  when  properly  adjusted 
will  give  the  maximum  of  accuracy  in 
delivering  1 00-lb.  packages  for  every  100 
lbs.  of  material  weighed. 
A  "DUPLEX"  poMtively  assures  you 
against  any  second  cost  by  requiring  no 
power  and  being  guaranteed  fully  against 
cost  of  repairs  for  (3)  years. 
A  "DUPLEX"  will  be  sent  to  any  con- 
cem  at  our  expense  on  30  dajrs  ap* 
provaL  Can  be  returned  ako  at  our 
expense  for  any  reason  whatever. 

Installment  payments  arranged  if  desired. 


L*   HOWER   & 

SONS                                              1 

WHOLESALE  GROCERS                                                               | 

Rome.  N.  Y.,  January  31.  19U. 

B.  Edtbauer  &  Company, 

817  West  Washington  Blvd. 

Chicago,  III. 

Gentlemen:    Answering  your  letter  of  January  27th, 
your -DUPLEX"  Weighers  several  years  ago  and  it  has 

we  are  pleased  to  advise  that  we  bought  one  of 

given  us  perfect  satisfaction,  always  weighing 
day  we  received  it.    Respectfully  yours. 

correct,  and  after  years  of  use 

it  weight  as  perfectly  as  the 

L.  HOWER  ac  SONS, 

Per  (Signed)  Hower. 

E.  EDTBAUER  &  COMPANY 

817  Washington  Boulevard  CHICAGO,  ILL. 
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piiiiiiiiiiiiiiimiiiiiiiim^^^^^^^ 

I                                THE  SEFTON  CARTON  | 

I                                                         is  the  real  aristocrat  among  containers.  | 

I                                                         Parented  by  Ability  and  Experience,  it  | 

■  is  born  with  the  mission  to  carry  good  | 
I  products  to  prominence  and  success.  Its  | 
I  neatness  compels  admiration,  its  individ-  | 
I                                                         uality  gives  it  *'  front  row"  display,  and  I 

■  its  attractiveness  creates  fascinated  at-  | 
I  tention.  | 
I  To  provide  your  product  with  a  ^'different  carton" — one  that  belongs  | 
I  to  it — is  the  purpose  of  the  Sefton  Manufacturing  Corporation.     Our  i 

■  artists  and  designers  are  at  your  service,  prepared  to  supply  strength,  | 
I  style  and  color  just  as  you  would  have  them.  It  is  our  happiness  to  | 
I  make  your  wishes  come  true.  | 

I                      Tell  us  your  troubles;  we'll  prescribe  for  them  | 

I        Sefton  Manufacturing  Corporation 

I  1305  W.  35th  Street -    -    Chicago,  111.  | 

"^  iiiiiiiiiiiiiiiiiiiiiii!ii!i!iiiiiiiiiiiiiiiiiii:!i!ii!ii!iiiiiiiii:ii!ii!ii:iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiii  II  ii  n  n  f  riiii  11  he  mrii:ii;ii  iiiiiiini'ii  iiiiiii'iniiijiii.iiiiiiiiiii:i:iii:iiiiiiiii'i  iniui  li 


THE  SUPERIOR  COFFEE  AND  SPICE  DRUM 

"  Construction "  "  Advantages " 

3-Ply  Veneer  Strength. 

Cross-Grained.  durability. 
Well  Glued  ' 
Seamless  Shell.  Tightness. 
Barrel  Top. 

Three-ply  ^^"  ^®  "®^*®^- 

Head  and  Bottom.  Advertising  Surface. 


Pat.  Oct.  17.  'OS.    Pat  July  9.  '07 


NATIONAL   VENEER    PACKAGE   COMPANY 

ST.  LOUiS MISSOURI 
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Entered  at   the   New  York   Post-office  at    Second-Class*  Matter. 

SUBSCRIPTION  RATRS 

All    Parts    of    United    States $2.00        Foreign  Countries  in   Postal  Union $2.S0 

Dominion    of   Canada 2.25        Single    Copies 25    cents    each 


VOL.  XL. 


MARCH  1917 


No.  3 


IN  THE  EYE  OF  THE  TRADE 


THOMAS  P.  HINCHMAN 

(Manager  Coffee  Department,  Steele-Wedeles  Co.,  Chicago) 
President,   Chicago   Coffee   Roattert'    Attociation, 
Branch  N.  C.  R.  A. 


See  page  279 
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PROMOTING  PORTO  RICO  COFFEE 


Coffee   Growers   of  Porto  Rico   Organize   Ex- 
port Corporation — Planning  to   Increase 
Consumption  in  U.  S. 

{Special   Correspondence  to  Simmons'   Spici   Mill.] 

San  Juan,  Porto  Rico,  Feb.  14.— The  coffee 
growers  of  Porto  Rico  are  now  well  organized, 
having  formed  a  $100,000  corporation  known  as 
"The  Porto  Rico  Coffee  Planters'  Export  Cor- 
poration," and  are  still  determined  to  break  into 
the  United  States  market  with  their  product,  al- 
though the  original  plan  for  a  nation-wide  ad- 
vertising campaign  has  now  been  modified  to 
meet  conditions  which  have  arisen  since  the  for- 
mation of  the  corporation  in  December  last 

It  was  found  that  to  undertake  a  nation-wide 
propaganda  w6uld  not  do  at  this  time,  as  the 
amount  of  coffee  now  produced  in  Porto  Rico 
would  not  nearly  begin  to  meet  the  ordinary  de- 
mand that  would  necessarily  follow  a  wide  and 
vigorous  campaign.  It  has,  therefore,  been  de- 
cided to  start  the  work  of  introducing  the  cof- 
fee in  a  more  restricted  area,  probably  New 
York,  the  vicinity  of  Boston  and  the  New  Eng- 
land States,  or  possibly  New  Orleans.  There  is 
much  to  recommend  the  last  place  as  a  starting 
point,  inasmuch  as  the  habit  of  the  people  of 
that  region  as  regards  coffee  is  rather  like  that 
'of  Porto  Rico.  In  the  main,  the  New  Orleans 
people  make  their  coffee  in  much  the  same  man- 
ner as  do  the  people  of  Porto  Rico.    ' 

Another  question  that  has  been  developed  is 
as  to  whether  or  not  the  coffee  roasted  as  it  is 
in  Porto  Rico,  that  is,  almost  to  the  point  of 
burning,  would  appeal  to  the  trade  of  the  North- 
ern States.  The  general  opinion  of  coffee  men 
here,  some  of  them  Americans  who  are  familiar 
with  the  United  States  tastes  as  well  as  the 
Porto  Rican  taste,  is  that  the  coffee  would  have 
to  be  blended.  On  the  other  hand,  it  is  stated 
by  some  authorities  here  that  the  Porto  Rico 
coffee  does  not  adapt  itself  well  to  blending  and 
that  the  only  way  to  prepare  it  properly  is  as  is 
done  here  in  the  island;  and,  this  being  the  case, 
it  is  argued  that  the  Southern  States  would  be 
the  best  territory  for  it  because  of  the  habit  of 
coffee  drinkers  of  that  section  of  drinking  their 
coffee  well  roasted  and  much  stronger  than  is  to 
be  found  generally  in  the  North  or  East. 

That  the  native  roast  does  not  appeal  to  Amer- 
icans generally  is  demonstrated  here  in  San  Juan. 
There  is  a  coffee  roasting  plant  in  the  city  and 
it  puts  out  Porto  Rican  coffees  roasted  native 
style,  but  of  the  several  thousand  Americans  in 
and  around  San  Juan  it  is  stated  that  not  50  per 
cent,  of  them  use  the  roasted  Porto  Rico  coffee, 
but  buy  brands  of  coffee  roasted  in  the  United 
States  and  shipped  to  Porto  Rico  in  cans  and 


paying  therefor  40  and  45  cents  per  pound,  when 
the  native  coffee  may  be  had  much  cheaper 
roasted,  or  cheaper  still  if  the  green  coffee  is 
purchased  and  is  roasted  at  home.  Most  of  these 
American  residents  who  are  thus  adhering  to 
American  style  roasted  coffee  are  from  various 
parts  of  the  Northern  and  Eastern  States,  and 
this  is  cited  as  indicative  of  the  taste  of  others 
in  those  sections.  On  the  other  hand,  among 
the  Southerners  now  in  Porto  Rico,  a  limited 
canvass  reveals  that,  almost  without  exception, 
they  are  using  the  Porto  Rican  coffee  and  like  it 
very  much. 

The  investigations  leading  to  these  conclusions 
have  somewhat  changed  the  situation,  and  some 
further  investigations  are  to  be  made  by  the 
Bureau  of  Foreign  and  Domestic  Commerce. 
The  representative  of  the  Bureau,  Garrard  Har- 
ris, who  has  been  here  some  two  months  in  con- 
nection with  the  plan  for  breaking  into-  the 
United  States  market,  left  to-day  for  the  States, 
where  he  will  do  further  work  in  connection  with 
the  matter.  The  question  now  to  be  decided  is 
as  to  the  proper  means,  method  and  territory  for 
starting  the  campaign  in  the  United  States. 
«    *    ♦ 

Reports  have  reached  here  recently  of  the  prac- 
tice of  substituting  other  and  cheaper  coffees  for 
Porto  Rican  in  Barcelona,  Spain,  where  Porto 
Rican  coffee  has  long  held  high  estimation  in  the 
public  taste,  and  where  a  large  proportion  of  the 
coffee  produced  here  has  been  going.  Governor 
Yager  has  become  much  interested  in  the  mat- 
ter and  is  taking  up  the  question  of  the  best 
method  of  putting  an  end  to  the  fraudulent  prac- 
tice upon  the  Porto  Rican  growers,  which  has 
been  both  flagrant  and  outrageous. 

It  is  proposed  to  appoint  a  well-qualified,  high- 
class  man  from  Porto  Rico  to  act  as  agent  for 
the  growers  in  Barcelona  and  the  Governor  has 
indicated  that  he  will  recommend  to  the  Legis- 
lature, now  in  session,  to  make  an  appropriation 
to  pay  part  of  his  salary  and  expenses,  the  bal- 
ance to  be  made  up  either  by  the  National  Cof- 
fee Growers'  Association  or  by  commissions.  It 
is  also  proposed  to  register  a  trade-mark  and  to 
take  up  the  question  of  prosecutions  with  the 
Spanish  authorities. 

The  United  States  Consul  at  Barcelona  not 
long  ago  made  a  report  on  this  subject,  of  the 
injustice  Porto  Rico  coffee  is  suffering  there 
owing  to  the  widespread  practice  of  substituting 
inferior  coffees  and  selling  them  at  the  prevail- 
ing Porto  Rico  prices. 

Garrard  Harris,  special  representative  of  the 
Bureau  of  Foreign  and  Domestic  Commerce, 
called  at  The  Spice  Mill  office,  Feb.  21.  and  left 
for  Washington  on  Feb.  23. 
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IMPORTS  OF  TEA,  COFFEE  AND  COCOA  INTO  THE  UNITED  KINGDOM 

DURING  THE  CALENDAR  YEARS  1916,  1915  AND  1914 


1916 

Pounds 
Pounds       Sterling* 
Tea: 
British   East   Indies 
(except    Ceylon).    214,095,170    10,061,795 

Ceylon   107,959,007      5,172,379 

China         (including 
Hongkong        and 

Macao   19,694,043        921,620 

Java     and    Nether- 
lands          32.127,699      1,428,534 

Other  countries   ....      3,495,793        164,824 


Total    

Entered     for     con- 
sumption   

Coffee,     including 
roasted  or  ground : 

Mexico    

Central  America  ... 

Colombia    

Brazil     

377.371,712 
302,517,024 

Cwts.f 
3,696 

215,422 

6,993 

1,199,998 

118,999 
43,637 

9,773 

48,696 

17,749,152 

14,364 

72S;Z72 

26,606 

3212249 

Other  foreign  coun- 
tries     

383.566 

British  India  

British    West   India 
Islands  

Other    British    pos- 
sessions    

177,076 

40,710 

173,558 

Total    

Entered     for     con- 
sumption   

Cocoa,  raw: 

Ecuador    

Brazil     

1,647,214 

273,945 

Cwts.f 
208,478 
112,207 

947,228 
38,598 

219.559 
238.696 

4,756,401 

933,968 
455,395 

3,302,802 

British     West     Af- 
rica    

Ceylon    

156,623 

British   West   India 

Islands  

Other  countries   ... 

931.000 
969.691 

Total    

Entered     for     con- 
sumption   

Cocoa,    etc.,    prepara- 
tions .of  : 

Netherlands  

Switzerland    

Other  countries   ... 

1,764,766 
763,741 

Cwts.f 
49.762 

166,180 
50.793 

6,749,479 

373,734 

1,672.501 

253,879 

Total    

Entered     for     con- 
sumption   

266,735 
198,182 

2.300.114 

1915 


Pounds 


Pounds 
Sterling 


431,220,602 

19,578,952 

317,921,062 

1,464,573 

4,934,530 

305,885 

1,635,549 

5,931,928 

931,486 

327.685 

2,428,520 

278,188 

1914 


Pounds 


Pounds 
Sterling 


371,932,596    14,221,496 
317,685,977      


1,037,300 
269,440 


3,549,038 


834,922 
571,927 


2,487,93/^ 


205.083 
193.239 


1,523,630 


*The  pound  sterling  equals  $4.8665. 
tThc  cwt.  equals  112  pounds. 

Note,— The  Bureau  of  Foreign  and  Domestic  Commerce.  U.  S.  Department  of  Commerce,  has 
no  information  as  to  sources  of  production  except  as  indicated  by  sources  of  importation. 
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PENSION    FUND    AS    ESTABUSHED    BY    A 
GREAT  GROCERY  AND  COFFEE  HOUSE 


SPRAGUE,  WARNER  &  COMPANY 

Chicago,  III.,  Feb.  26,  1917. 
Editor,  Simmons'  Spice  Mill: 

About  three  years  ago  Sprague,  Warner  & 
Company  established  a  pension  fund  different 
from  the  usual  plan,  which,  as  a  rule,  is  co-opera- 
tive, the  employee  contributing  a  percentage  of 
his  wages.  Under  our  provision,  the  entire  bene- 
fit is  financed  by  the  firm. 

On  the  first  of  January,  1917,  a  plan  for  the 
protection  of  the  families  of  the  employees  was 
inaugurated ;  this,  like  our  pension  system,  is 
financed  entirely  by  the  firm.  Enclosed  I  am 
sending  booklets. 

So  far  as  I  can  learn,  there  are  no  firms  in 
our  line,  or  kindred  lines,  who  have  any  such  pro- 
tection for  employees  in  effect,  and,  knowing 
your  reputation  and  desires  for  general  better- 
ment policies,  I  am  moved  to  send  these  book- 
lets to  you,  believing  that  if  others  in  our  line 
of  business  were  made  acquainted  with  the  propo- 
sition, greater  satisfaction  among  employees 
would  obtain. 

Very  truly  yours, 

Oscar  Remmer. 
[Manager  Coffee  and  Spice  Mills  Department] 

The  Spice  Mill  is  gratified  to  be  able  to  pre- 
sent promptly  the  data  sent  by  the  notable  house 
of  Sprague,  Warner  &  Co..  with  the  assurance 
that  it  will  be  read  with  great  interest  and  with 
profit  by  the  trade  at  large. 

Plan  for  the  Protection  of  Familtet  of  Employes 
To   the  Employees  Engaged  in   the   Service   of 
Sprague,    Warner    &    Company    On    and 
After  January  1,  1917 : 

At  the  last  annual  meeting  of  the  stockholders 
of  this  company,  held  on  the  third  day  of  Janu- 
ary, 1917,  the  officers  and  directors  took  occasion 
to  advise  the  stockholders  that  in  every  large 
business  organization  many  employees  are 
obliged  to  carry  burdens  arising  from  accidents 
and  illness  in  their  families  and  among  their  de- 
pendents, thus  rendering  it  impossible  for  them 
adequately  to  provide  for  the  future  welfare  of 
their  families  and  dependents  in  the  event  of 
death;  that,  while  it  is  believed  this  condition  is 
much  less  pronounced  with  us  than  is  general  in 
similar  organizations,  yet,  when  such  a  misfor- 
tune threatens  one's  home,  it  creates  an  abnornial 
condition  of  mind,  which  tends  to  rob  life  of  its 
joys,  and  to  diminish  the  efficiency  of  the  service 
of  one  so  unfortunately  situated,  and  that  by 
supplying  a  remedy  the  efficiency  of  our  business 
organization  will  be  materially  promoted. 

The  following  resolution,  after  due  considera- 
tion, was  adopted  by  the  stockholders,  viz.: 

"Whereas,  the  officers  and  directors  of  this  Company 
have  suggested  a  plan  for  providing  a  substantial  benefit 
for  the  family  and  dependents  of  each  and  every  em- 
ployee, in  the  event  of  his  or  her  death  while  engaged 
in  the  service  of  this  Company,  after  having  been  con- 
tinuously so  employed  for  a  period  of  two  years  or  more; 

"Therefore  Be  It  Resolved,  that  we,  the  stockholders 
of  Sprague,  Warner  &  Company,  hereby  recommend  that 
the  officers  and  directors  of  this  Company,  shall  proceed 
to  establish  at  the  earliest  practicable  date  a  plan  whereby 
such  benefits  shall  be  provided  by  this  Company;  having 
in  view  the  more  pressing  needs  of  those  dependent 
upon  employees  for  their  support  and  giving  due  con- 
sideration to  the  organization  as  a  whole  in  its  proper 
relationship    to    society    and   to    the    State.      One    of    the 


purposes  of  this  resolution  is  to  provide  for  removing 
from  the  employees  of  this  Company  conditions  which 
tend  to  lessen  their  energy  and  the  value  of  their  serv- 
vices  and  to  render  them  mentally  free  to  perform  the 
most  efficient  service." 

In  pursuance  of  the  foregoing  resolution,  the 
directors  of  this  company  have  adopted  a  definite 
plan,  effective  January  1,  1917,  whereby  such  of 
the  surviving  relatives  or  dependents  of  any  de- 
ceased employee  who  was  engaged  in  the  service 
of  this  company  at  the  time  of  death  and  was 
so  continuously  engaged  for  a  period  of  lime  as 
hereinafter  stated  next  preceding  the  date  of 
death,  as  may  be  selected  by  the  officers  and  di- 
rectors of  this  company,  shall  be  paid  as  herein- 
after set  forth;  but  the  said  amounts  may  be 
divided  between  two  or  more  beneficiaries. 

As  a  guide  to  the  officers  and  directors  and  to 
aid  them  in  the  selection  of  a  beneficiary  or  bene- 
ficiaries, each  employee  is  hereby  requested  to 
indicate  over  his  or  her  signature  on  a  card 
which  this  company  will  provide  for  that  pur- 
pose, the  name  and  address  and  relation  to  the 
employee  of  the  beneficiary  or  beneficiaries  pre- 
ferred by  such  employee. 

The  amount  of  money  to  be  paid  to  the  re- 
spective beneficiary  or  beneficiaries  selected  by 
the  officers  and  directors  of  this  company,  sub- 
ject to  the  conditions  hereinafter  named,  shall 
be  as  follbwis: 

(*)  P»ve  Hundred  Dollars  upon  receiving  satisfactory 
proof  of  the  death  ot  any  employee  not  herein  otherwise 
provided  for,  but  the  total  amount  paid  shall  not  exceed 
Five  Hundred  Dollars. 

(^)  One  Thousand  Dollars  upon  receiving  satisfactory 
proof  of  the  death  of  any  employee  not  herein  other- 
wise provided  for,  who  at  the  time  of  death  was  the 
main  support  of  either  a  father  or  mother  or  a  perma- 
nently invalid  brother  or  sister,  or  of  a  child  or  chil- 
dren by  wedlock,  or  by  legal  adoption,  under  sixteen 
years  of  age;  but  the  total,  amount  so  paid  shall  not 
exceed  the  sum  of  One  Thousand  Dollars. 

(c)  Fifteen  Hundred  Dollars  upon  receiving  satisfac- 
tory proof  of  the  death  of  any  employee,  not  herein 
otherwise  provided  for,  who  at  the  time  of  death  was 
the  main  support  of  both  a  father  and  mother,  or,  if 
the  deceased  be  a  man,  and  shall  leave  a  widow  surviv- 
ing him  at  the  time  of  distribution  of  the  amount  herein 
provided,  without  a  child  or  children  under  the  age  of 
sixteen  years,  with  whom  he  was  living  and  supporting 
at  the  time  of  his  death:  but  the  total  amount  so  paid 
shall  not  exceed  Fifteen  Hundred  Dollars. 

(d)  Two  Thousand  Dollars  upon  receiving  satisfactory 
proof  of  the  death  of  any  emplovee,  not  herein  other- 
wise provided  for,  who  was  at  the  time  of  death  the 
head  of  a  family  consisting  of  the  wife  of  the  deceased 
and  their  child  or  children,  either  by  wedlock  or  by  legal 
adoption,  under  sixteen  years  of  age;  but  the  total  amount 
so  paid  shall  not  exceed  Two  Thousand  Dollars. 

Provided  Always,  that  inasmuch  as  it  is  impossible  to 
define  in  advance  the  status  of  each  family  relationship, 
and  its  needs,  the  entire  matter  of  distribution  of  the 
amount  or  amounts  to  the  respective  beneficiaries,  and 
the  selection  of  the  name  or  names  of  the  beneficiaries 
to  whom  the  several  sums  shall  be  paid,  shall  be  solely 
at  the  discretion  and  judgment  of  the  officers  and  di- 
rectors of  this  Company,  and  provided  further  that  none 
of  said  amounts  hereinbefore  mentioned  shall  be  paid 
unless  in  each  and  every  case  the  deceased  employee  shall 
have  been  continuously  employed  by  this  Company  dur- 
ing the  entire  five  years  next  preceding  the  date  of  death 
of  said  employee. 

(e)  Upon  receiving  satisfactory  proof  of  the  death  of 
any  employee  not  herein  otherwise  provided  for,  who 
at  the  time  of  death  was  employed  by  this  Company, 
and  had  been  continuously  so  employed  for  the  period 
of  more  than  two  years,  but  less  than  five  years,  next 
preceding  the  date  of  his  or  her  death,  the  officers  and 
directors  of  this  Company  are  empowered  to  pay  to  such 
beneficiary  or  beneficiaries  of  the  deceased  as  the  officers 
and  directors  may  select,  the  following  proportions  of  the 
respective  amounts  which  might  have  been  paid  if  the 
deceased  had  been  in  the  employ  of  this  Company  for 
the  period  of  five  full  years  or  more  next  preceding  the 
date  of  death,   to-wit: 

Two  years,  but  less  than  three  years:  Twenty-five  per 
cent.; 

Three  years,  but  less  than  four  years:  Fifty  per  cent; 
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Four  years  but  less  than  five  years:  Seventy-five  per 
cent 

If,  at  any  time  or  place,  any  beneficiary  or  al- 
leged beneficiary,  or  any  executor  or  adminis- 
trator of  any  deceased  employee,  shall  commence 
any  legal  proceeding  of  any  name  or  nature 
against  this  company,  or  be  in  any  manner  in- 
terested therein,  the  commencement  of  any  such 
proceeding  shall  operate  to  constitute  a  per- 
manent bar  against  the  payment  of  any  sum 
whatever  to  such  person  or  persons  by  the  of- 
ficers and  directors  of  this  company,  it  being  the 
intention  that  the  payment  of  the  benefits  herein 
provided  for  are  and  shall  forever  be  and  re- 
main wholly  at  the  option  and  discretion  of  the 
officers  and  directors  of  this  company. 

None  of  the  benefits  herein  provided  for  shall 
extend  to  or  include  any  heir,  legatee  or  bene- 
ficiary of  any  deceased  employee  whose  death 
may  create  any  legal  liability  to  this  company. 

The  provisions  herein  contained  shall  not  ap- 
ply to  any  person  who  was  not  in  the  employ  of 
this  company  on  January  1,  1917,  or  thereafter. 

The  pensioners  of  this  company  shall  not  come 
within  the  provisions  hereof,^  but  in  the  event  of 
the  death  of  any  pensioner^  the  officers  and  di- 
rectors may  give  consideration  to  the  needs  pre- 
sented, in  accordance  with  the  resolution  under 
which  the  pension  system  was  established. 

No  fund  is  hereby  created  or  set  aside  for  the 
benefit  of  any  employee  or  beneficiary,  and  no 
right  or  interest  shall  be  acquired  by  any  bene- 
ficiary in  any  fund  prior  to  the  payment  of  the 
same. 

AH  indebtedness  of  any  deceased  employee  of 
this  company  to  the  company  shall  first  be  de- 
ducted before  any  payments  shall  be  made  here- 
ander. 

Should  the  officers  and  directors  of  this  com- 
pany at  any  time  determine  that  good  and  suf- 
ficient reasons  exist  for  the  discontinuance  of 
the  operation  of  the  plan  herein  provided  for, 
as  well  as  for  the  discontinuance  of  the  payment 
of  benefits  hereunder,  they  may  withdraw  and 
discontinue  the  same  by  giving  public  notice  di- 
rected to  the  employees  of  this  company  to  that 
effect,  and  such  withdrawal  and  discontinuance 
shall  become  effective  on  the  date  specified  in 
such  notice,  and  thereafter  the  payment  of  bene- 
fits hereunder  shall  cease. 

In  conclusion,  it  is  suggested  that  the  funda- 
mental idea  underlying  the  action  of  the  stock- 
holders in  this  behalf  was  to  meet  the  reasonable 
obligations  of  our  business  organization  as  a 
whole  to  our  employees  for  effective  service  and 
to  society,  and  justly  to  distribute  the  greatest 
benefits  among  the  families  and  dependents  of 
our  employees  in  the  direction  of  the  greatest 
needs. 

If  at  any  time  it  shall  appear  to  the  officers 
and  directors  of  this  company  that  in  any  case  it 
would  be  for  the  best  interests  of  any  beneficiary 
or  beneficiaries  to  have  any  part  or  all  of  the 
money  which  may  be  paid  under  and  by  virtue 
of  this  authority  placed  in  the  hands  of  a  frustee, 
6r  to  have  a  guardian  or  conservator  appointed 
by  the  court  in  order  to  safeguard  the  best  in- 
terests of  such  beneficiary  or  beneficiaries,  they 
shall  have  the  right  to  do  so,  under  such  terms 
and  conditions  as  they  may  deem  proper. 

It  is  hoped  and  believed  this  plan  yill  com- 
mend itself  to  all,  and  that  by  effective  service 
it  may  be  permanently  safeguarded  to  the  last- 
ing txmefit  not  only  of  those  now  in  our  em- 


ploy, but  also  to  the  benefit  of  generations  yet 
to  come. 

Sprague,  Warner  &  Company. 


Chicago,  Feb.  15,  1915. 
To  Our  Employees: 

When  Messrs.  Brawner  and  Willott  presented 
the  testimonial  that  had  been  prepared  to  show 
your  appreciation  of  the  pension  system  that 
>vas  put  in  operation  January  1,  it  not  only  came 
as  a  pleasant  surprise,  but  also  reminded  us  that 
we  had  been  dilatory  in  making  a  general  an- 
nouncement to  you  of  our  Rlans  and  wishes  in 
reference  to  the  same ;  at  the  same  time,  it  is  fair 
to  say  that  we  had  purposely  delayed  doing  so 
until  a  practical  example  of  the  operation  of  the 
plan  should  enable  you  to  properly  estimate  its 
real  value  to  the  working  force  of  the  company 
as  a  whole. 

Your  testimonial,  prepared  with  such  unusual 
care,  and  in  a  form  so  superior  to  anything  we 
could  have  expected  or  even  thought  we  should 
receive,  is  accepted  as  your  hearty  approval  of 
the  plan,  and  is  greatly  appreciated. 

That  there  may  be  a  perfectly  clear  under- 
standing in  reference  to  the  general  scheme, 
however,  we  would  state  that  it  is  in  no  sense  a 
form  of  insurance;  neither  is  it  to  supplement 
the  Relief  and  Aid  Society;  but  it  is  for  the  one 
purpose  of  awarding  employees  whose  fidelity 
and  constant  endeavor  to  advance  and  safeguard 
the  best  interests  of  the  business  continuously 
over  a  long  period  of  years,  a  real  "medal  of 
honor"  one  that  shall  not  be  without  a  reward- 
ing compensation,  but  shall  enable  the  bene- 
ficiaries to  enjoy  rest,  recreation,  cultivation  or 
such  employment  of  their  time  as  shall  best  en- 
able them  to  crown  their  days  with  that  which 
shall  afford  them  the  greatest  comfort  and  satis- 
faction. 

Under  the  system  there  can  be  no  discrimina- 
tion in  favor  of  the  employees  of  any  one  de- 
partment or  division  of  the  business  over  those 
of  another,  but,  at  the  same  time,  it  was  deemed 
wise  to  safeguard  the  interests  of  employees 
holding  the  less  attractive  positions  by  limiting 
the  maximum  pension  to  only  a  moderate 
amount;  but  making  it  sufficiently  large  to  re- 
lieve every  beneficiary  from  the  burden  of  any 
care  or  anxiety  that  might  arise  in  instances 
where  circumstances  compelled  one  to  exhaust 
his  earnings  to  meet  current  demands.  We  wish, 
however,  expressly  to  emphasize  the  importance 
of  employees  saving  and  accumulating,  where  it 
is  possible,  at  least  to  the  extent  of  acquiring 
a  home  and  more,  for  it  is  in  such  instances  that 
the  system  becomes  ideal  in  its  operation. 

Perhaps  reference  should  be  made  to  the  gen- 
eral publication  by  the  Chicago  press  of  infor- 
mation regarding  the  adoption  by  us  of  a  pen- 
sion system.  This  came  about  by  an  incidental 
reference  to  the  fact  that  the  day  before  he  died, 
Mr.  Sprague  seemed  to  be  in  even  more  than  his' 
usual  good  spirits  and  that  he  referred  particu- 
larly to  the  apparent  appreciation  on  the  part  of 
the  present  beneficiaries  of  this  plan  for  their  re- 
tirement. The  reporter  to  whom  this  was  men- 
tioned immediately  remarked  that  this  was  a 
matter  in  which  the  public  would  be  interested; 
and  pressed  for  information  regarding  it,  which 
was  subsequently  given. 

There  is  nothing  in  the  history  of  the  under- 
taking that  needs  special  mention  further  than 
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to  state  that  it  was  not  an  accident  nor  a  hasty 
decision  on  the  part  of  the  company,  but  the 
subject  had  been  discussed  and  literature  as- 
sembled, and  finally  a  committee  consisting  of 
Messrs.  A.  A.  Sprague,  2nd,  E.  J.  Warrfer,  Jr., 
and  Jay  D.  Miller  appointed;  and  then  a  system- 
atic endeavor  was  made  to  discover  some  plan 
that  was  suited  to  our  business.  I;i  this,  how- 
ever, the  committee  was  disappointed,  for  when 
the  undesirable  features  of  nearly  all  the  systems 
examined  were  eliminated,  there  was  too  little 
remaining  to  form, even  a  suggestion  of  a  work- 
ing plan  for  our  use.  It  should  be  said  in  this 
connection,  however,  that  our  desire  to  adopt 
some  plan  that  should  make  the  pensi<uis  avail- 
able for  the  benefit  of  our  present  old  and  de- 
serving employees,  as  well  as  those  of  the  fu- 
ture, was  one  reason  that  none  of  the  systems 
in  use  could  be  adopted  by  us,  for  under  all  of 
them,  especially  those  where  employees  con- 
tribute a  percentage  of  their  wages  to  enable 
them  to  claim  its  benefits,  it  requires  several 
years  to  make  one  eligible.  It  was,  therefore, 
found  desirable  to  originate  a  system  that  should 
meet  our  present-day  needs,  and  the  committee 
made  its  report  accordingly,  which  was  adopted 
by  the  board  of  directors  and  approved  by  every 
stockholder  of  the  company ;  and  we  believe  wc 
have  the  best  pension  system  in  existence  for 
large  commercial  organizations  like  our  own. 

In  order  that  you  may  understand  hoyf  the 
amount  of  the  pension  a  beneficiary  may  receive 
is  determined,  and  who  arc  eligible  for  a  pen- 
sion, and  some  of  the  restrictions,  wc  quote  from 
the  resolution  which  established  the  system,  viz.: 
All  employees  of  this  Company  who  have  reached  the 
ase  of  60  years,  or  who  ma^  attain  said  age  ot  CiU  years 
while  in  the  employ  of  this  Company,  and  have  been 
continuously  emplosred  bv  the  Company  for  at  least  20 
years,  shall  be  considered  eligible  for  the  benefits  of  this 
provision,  and  upon  the  recommendation  of  the  Officers 
of  the  Company  and  the  approval  bv  a  vote  of  the  Board 
of  Directors  as  provided  (which  shall  be  unanimous  of 
those  present  at  the  meeting),  the  benefits  of  this  pro> 
vision  shall  accrue  to  them  and  shall  be  computed  as 
follows: 

The  sum  total  of  salary  or  wages  paid  to  a  proposed 
pensioner  for  the  five  years  last  preceding  the  date  when 
he  or  she  is  to  be  retired  shall  be  asce'rtained^  and  one- 
tenth  of  that  amount  shall  be  the  yearly  basis  for^  the 
weekly  computation  which  is  illustrated  as  follows,  vir. — 
If  to  the  employe  for  the  first  three  years  of  the  five- 
year  period  was  paid  $14.00  per  week  or  $2191.00  for  the 
three  years,  and^or  the  last  two  years  of  said  period 
$15.00  per  week  or  $1565.00  for  the  two  years,  making 
a  total  of  $3756.00,  then  one-tenth  of  this  amount  or 
$375.00  shall  be  the  yearly  basis  for  the  pension,  or 
$7.20   per   week.  .  . 

If  the  employe  has  been  in  continuous  active  service 
with  the  Company  for  a  period  of  25  years  or  more,  and 
less  than  30  years,  the  amount  of  his  or  her  pension 
shall  be  increased   10  per  cent.  ,       j   u 

If   the   employee   has   been   continuously   employed   by 
•  this  Company  for  a  period  of  30  or  more  years,  hii  or 
her  pension  shall  be  increased  20  per  cent. 
To    further    illustrate: 
Class  1 — Service   20    to    24    years;    pension    as   above 

illustrated,   $7.20   per  week. 
Class  2— Service  25  to  29  years;  10  per  cent,  increase 
—$7.20    plus    $0.72;    pension    $7.92    per 
^««k.  ^^  ^    . 

-     Class  3— Service  30  or  more  yea";  20  per,  cent,   in- 
crease— $7.20    plus    $1.44;    pension    $8.64 
per  week. 
Provided,  however,  that  in  no  case  shall  the  maximum 
pension    in    Class    l"cecd    $20.00    per   week;    Class    2. 
$22,00  per  week;  and  Class  3,  $24.00  per  week. 

Immediately  upon  the  approval  by  a  vote  of 
the  board  of  directors  of  this  company  (which 
shall  be  unanimous  of  those  present  at  the  meet- 
ing) of  said  recommendations  by  the  officers  of 
this  company,  those  employees  so  recommended 
for  retirement  shall  be  notified  by  the  secretary 


of  the  company,  or,  in  his  absence,  by  the  presi- 
dent or  one  of  the  vice-presidents,  and  upon  re- 
ceipt of  such  notice  the  service  of  each  and  ali 
of  said  employees  so  approved  for  pension  shall 
ac  once  cease  and  be  discontinued. 

No  pensioner  shall  have  the  privilege  of  ac- 
cepting other  employment  without  first  securing 
permission  so  to  do  from  the  officers  of 'this 
company,  which  permission  shall  be  in  writing 
and  a  copy  of  same  filed  with  the  secretary. 

Each  pensioner  shall  be  fully  informed  of  this 
provision,  and  as  often  as  once  in  three  months 
shall  make  a  signed  statement  to  the  effect  that 
he  or  she  has  complied  with  the  same. 

Should  any  pensioner  accept  and  engage  in 
any  other  employment  contrary  to  this  provision, 
then  his  or  her  pension  shall  at  once  cease  and 
be  discontinued,  and  the  same  shall  not  be  rein- 
stated, provided,  however,  that  any  employment 
for  a  day  or  two  or  temporary  work  with  others 
than  those  engaged  in  a  competing  business  to 
that  of  this  company  may  not  be  regarded  as  a 
violation  of  this  provision. 

Upon  the  death  of  any  pensioner,  his  or  her 
pension  shall  cease  from  that  date,  but  the  of- 
ficers of  this  company  shall  contribute  such  an 
amount  as  they  may  deem  necessary  (but  in  no 
<;ase  more  than  $300)  toward  funeral  and  other 
expenses  incident  to  the  death  of  said  pensioner. 

Special  consideration  may  be  given  by  the  of- 
ficers of  this  company  to  any  employee  who  has 
been  20  or  more  years  in  the  service  of  this  com- 
pany continuously,  and  who,  on  account  of  acci- 
dent or  illness  due  to  no  fault  of  his  or  her 
own,  has  become  incapacitated,  and  the  con$lition 
of  whose  health  demands  permanent  retirement, 
such  employee  may  be  regarded  as  eligible  for  a 
pension,  even  though  he  or  she  may  not  have  at- 
tained to  the  age  of  60  years. 

If  such  a  case  should  arise,  it  shall  be  under 
the  special  supervision  of  an  officer  of  the  com- 
pany, and  if  the  pensioner  should  recover  his 
or  her  health,  the  pension  shall  be  discontinued 
or  may  be  suspended  at  any  time  upon  the 
recommendation  of  such  officer  of  the  company, 
approved  by  a  vote  of  the  board  of  directors. 

All  pensions  shall  be  considered  as  gifts  or 
gratuities  from  the  company  and  the  voting  of 
the  same  shall  not  create  any  obligation  or  lia- 
bility whatsoever  on  the  part  of  this  company; 
but  any  and  all  pensions  may  at  any  time  be 
discontmued  by  a  vote  of  the  board  of  directors 
of  the  company  at  any  special  or  regular  meet- 
ing of  the  board,  and  no  pensioner  shall  have 
any  right,  interest,  claim  or  demand  whatever  in 
the  fund  created  for  pensions. 

Any  assi^ment,  or  attempt  by  any  pensioner 
to  assign  his  or  her  pension,  shall  instantly  oper- 
ate to  cancel  and  permanently  suspend  the  same, 
and  it  shall  not  be  assignable  by  operation  of 
law. 

We  trust  that  the  foregoing  will  give  you  the 
facts  you  desire  in  regard  to  the  working  plan  of 
our  pension  system.    It  will  be  noticed,  however, 
that  no  one  acquires  any  right  to  the  pension 
fund,  but  that  all  pensioners  must  first  be  nom- 
inated by  the  officers  of  the  company  from  those 
eligible  under  the  provisions  of  the  resolution, 
and  must  be  approved  by  a  unanimous  vote  of 
the  board  of  directors.       Very  respectfully, 
Sprague,  Warner  &  Company, 
By  M.  A.  Dean, 
Vice-President  and  Treasurer. 
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BAGS    FOR    GUATEMALA    COFFEE    AND 
SUGAR  CROPS 

[Consul   Samuel    C.    Reat,    Guatemala    City,    Guatemala, 
Jan.  29.) 

/^  UATEMALA  imported  nearly  a  million  bags, 
^  principally  of  jute,  during  1915,  with  which 
to  market  the  coffee  and  sugar  crops.  The  total 
importation  of  bags  and  sacks  of  all  kinds  reached 
a  valuation  of  $239,306  United  States  currency, 
of  which  England  supplied  $105,276  worth;  the 
United  States,  $102,867;  Germany,  $3,617;  Bel- 
gium, $7,152,  and  the  Netherlands,  $20,397.  In 
1912  the  total  importation  of  bags  and  sacks  was 
valued  at  $181,917,  Germany  supplying  $101,257 
worth;  England,  $59,119;  United  States,  $20,248, 
and  France,  $1,293. 

A  majority  of  the  most  extensive  coffee 
"fincas,"  or  country  estates  of  Guatemala,  arc 
owned  by  German  subjects  who  formerly  bought 
their  sacks  and  other  supplies  from  Germany. 
The  German  plantation  owners  now  purchase 
these  supplies  from  the  American  market,  which 
accounts  for  the  large  increase  in  the  importation 
from  the  United  States  in  1915  as  compared  with 
1912. 

English  jute  bags,  known  as  "Dundee"  and 
"Calcutta"  bags,  manufactured  in  England  from 
Indian  jute,  are  largely  imported.  These  are  of 
good  quality  and  are  preferred  by  many  of  the 
finca  owners.  The  prices  have  practically  doubled 
within  the  past  few  years,  and  the  bags  are  now 
worth  in  Guatemala  35  to  40  cents  United  States 
currency  each.  The  coffee  bags  have  a  capacity 
of  150  pounds  of  coffee,  while  sugar  is  exported 
principally  in  bags  of  100  pounds  each. 

Guatemala  imports  its  entire  consumption  of 
jute  bags,  and  there  is  no  local  production  of 
jute,  hemp,  or  sisal.  The  bags  are  all  imported 
in  their  finished  or  manufactured  state.  Within 
recent  years  a  local  manufacturing  concern,  "Fab- 
rica  Cantel,"  made  the  experiment  of  importing 
jute  yarn,  principally  from  the  United  States,  and 
finishing  the  bags  at  its  plant.  The  venture,  how- 
ever, was  not  financially  profitable  and  was  aban- 
doned. 

The  Guatemalan  customs  tariff  on  bags  of  jute, 
or  other  material,  is  2  centaros  a  kilo  of  2.2 
pounds,  or  $0.47  per  100  pounds.  The  ocean  car- 
riage charge  from  New  York  or  New  Orleans  to 
^Puerto  Barrios,  the  principal  Gulf  port  of  Guate- 
mala, amounts  to  1  cent  United  States  currency 
per  bag. 

American  manufacturers  of  cotton  bags  have 
attempted  within  recent  years  to  find  a  market 
for  their  products  in  this  country,  but,  according 
to  local  dealers,  the  jute  bags  are  greatly  pre- 
ferred, even  at  an  advanced  price,  and  American 
cotton  bags  have  not  as  yet  become  a  factor  in 
the  local  markets.    [Previous  reports  on  the  Gua- 


temalan market  for  sacks  were  published  in  Cont" 

merce  Reports  for  Jan.  13  and  Feb.  1,  1915.] 

[The  names  of  the  principal  importers  of  jute  bags 
and  supplies  for  the  coffee  and  sugar  plantations  can 
be  obtained  at  the  Bureau  of  Foreign  and  Domestic  Com- 
merce or  its  district  or  co-operative  offices.  Refer  to  file 
No.   84641.] 


OUTLOOK  FOR  COLOMBIA'S  1917  COFFEE 
CROP 

{Special  correspondence  to  Simmons'  Spice  Mill.] 
Bogota,  Colombia,  Jan.  20,  1917.— Heavy  rains 
in  October  and  November,  1916,  did  some  dam- 
age to  the  flowering  of  the  coffee  trees;  but 
since  better  weather  came  and  new  flowering 
started,  the  1917  crop  is  expected  not  to  be  much 
less  than  in  1916. 

The  statistics  of  coffee  exports  for  the  first 
six  monthsr  of  1916  show  that  more  than  95  per 
cent,  of  the  total  was  shipped  to  American  ports, 
against  about  80  per  cent,  in  1915. 

COFFEE  PRODUCTION  IN  COLOMBIA 

[Commerce  Reports] 
'T^HE  Bank  of  Colombia  has  been  making  a 
*'  study  of  the  foreign  trade  of  Colombia  in 
the  last  five  years,  and  has  published  a  folder  on 
the  exportation  of  coffee,  which  the  Cauca  Com- 
mercial quotes  as  follows:  "After  Brazil,  Co- 
lombia exports  more  coffee  than  any  other  coun- 
try. It  is  estimated  that  the  annual  exports 
amount  to  1,000,000  bags  (bag  contains  60  kilos, 
or  132  pounds),  produced  by  125,000,000  coffee 
plants.  As  these  plants  are  valued  at  30  cents 
apiece,  they  represent  an  investment  of  $37,500,- 
000.  This  industry  is  the  most  important  in  the' 
country,  and  deserves  greater  attention." 

Colombian  statistics  show  that  the  exports  of 
coffee  from  that  country  in  1915  were  valued  at 
more  than  half  of  the.  total  exports,  being  $16,- 
247,672  out  of  a  total  of  $31,579,131.  The  United 
States  consumes  the  bulk  of  Colombian  coffee, 
importing  91,830,513  pounds  out  of  Colombia's 
total  exportation  of  136,215,413  pounds  in  1914, 
and  taking  111,077,449  pounds  out  of  the  exports 
of  149,111,674  pounds  in  1915. 


BENEFIT     TO      PROVIDE      COFFEE      FOR 
MILITIA 

\/f  ISS  THEODORA  BOOTH  and  her  assist- 
^^^  ants  in  charge  of  the  Girl's  National  Honor 
Guard,  a  new  society  of  6,000  young  women,  last 
month  started  a  campaign  for  a  fund  to  carry 
on  their  work  of  relief  for  the  national  militia- 
men on  guard  in  New  York  and  vicinity.  The 
society  arranged  for  a  relief  benefit  held  Feb.  19 
at  the  Broadway  Theatre,  New  York.  Proceeds 
from  that  performance  were  for  the  militilt  re- 
lief fund  to  purchase  coffee  and  sandwiches  for 
the  militiamen. 
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THREE  YEARS'  IMPORTS  OF  COFFEE,  TEA,  SPICES.  ETC.,  COMPARED 


ARTICLES.  AND  COUNTRIES  PROIC 
WHICH  IMPORTED. 


Coffee.. 


ImvorUdfnym— 

Netherlands 

Other  Europe 

Central   American   States 

British  Uonduras 

Mexico 

West  Indies  and  Bermuda.. 

BratU 

Colombia 

Venezuela 

East  Indies 

Other  Asia  and  Oceania 

Other  countries 


.lbs.. tree.. 


and 


TWELVE  MONTHS  ENDING  DECEMBER— 


1914 


Qiian<i/y. 


Value. 


1,011,071,873   104,704,819 


Tea lbs.. free. 

Jmvvnedfrwn— 
United  Kingdom 


China 

East  Indies 

Japan 

Other  countries., 


Tea  waste,  siftings,  or  sweepings,  for 
manuCscturing  purposes  >.ibs.  .dut . 


Spices: 
Unground- 
Cassia,  and  cassia  vera.  .lbs.  .dut. . 
Ginger     root     not     preserved 

lbs.. dut.. 

Pepper,  bhhck  or  white..Ib8.  .dut. . 
All  other Ib8..dut. 


Total. 


.lbs. 


Cocoa  or  caefM>,  crude lbs.  .free. . 

IwporUdfnmr- 

Portugal 

United  Kingdom 

Other  Europe 

British  West  Indies 

Dominican  Republic 

BrazU 

Ecuador v 

Other  countries 


Cocoa  and  chocolate,  prepared  or 
manul^tured  (not  including  con* 
fectionery) lbs.  .dut. . 

Breadstufls: 


6,360,674 
1,237,916 

156 
143 
131 
»29 
196 
»11 


^ 


844,050 
184,836 

465,893 
755,975 
047,851 
450,809 
611,706 
333,872 
311,483 
623,778 
263,967 


1916 


QwmtUy. 
1,228,791,626 


97,809,571 


13,026,542 
3,323,753 
22,833,094 
12,275,102 
45,152,010 
1,199,070 


17,775,979 


3,591,670 
910,231 
3,127,732 
2,064,932 
7,843,174 
238,240 


838,951 
435,227 

71,361,288 

52,205,373 

12,786,521 

893,175,974 

111,413,170 

75,277,014 

6,429,906 

2,974,870 

1,863,332 


106,105,553 


1916 


VaJbu.         Quantity. 


Value. 


113,797,866  1,166,888,337     118,813,421 


13,510,733 
3,112,019 
21,330,048 
14,646,703 
52,610,336 
895,719 


127,862 
81,001 

8,093,532 

6,625,840 

1,234,341 

74,542,505 

13,636,417 

7,606,929 

1,037,355 

523,307 

288,777 


19,583,167 


11 

5 

79 
13 
6 


176,667 
452,063 

25 
HA 
06 
88 

167 
!99 
126 
130 
141 


3,405,017 
964,309 
3,059,034 
3,868,818 
9,157,329 
128,760 


104,767,303 


20,967,836 
2,486,063 
18,489,335 
10,777,683 
51,366,730 
759,675 


5,803,438 


6,261,851 

3,528,142 
25,297,726 
19,577,968 


54,665,077 


370,414 

152,324 
2,475,998 
2,280,152 


5,278,888 


6,288,260 

4,329,569 
33,198,661 
22,498,013 


66,31.4,503 


339,948 

226,994 
3,427,20.5 
2,432,063 


6,426,209 


10,724,813 

6,079,503 
32,605,823 
27,840,795 


77,250,934 


177,434,890     19,122,852 


12,227,310 
9,667,228 
6,844,217 
42,808,397 
40,498,981 
21,695,088 
26,796,905 
16,886,814 


2,943,904 


1,530,818 
1,166,751 
858,995 
4,985,942 
4,178,927 
2,017,962 
2,481,300 
1,902,157 


692,871 


230,525,001 


3,696,701 
27,965,880 


46,178,316 
45,511,087 
39,338,459 
34,898,429 
32,936,629 


2,225,464 


31,318,876 


719,573 
3,713,358 


6,637,731 
6,464,131 
4,952,585 
4,127,302 
4,704,197 


579,369 


343,617,054 


8,981,570 
11,093,987 


40,898,190 
49,053,833 
31,904,817 
44,644,568 
56,090,090 


2,393,733 


24,356 
75,347 

13,n5,«Sl 
6,686,181 
865,621 
73,815,788 
16,463^568 
6,844,406 
535,158 

301,647 


19,444,108 


4,930,804 
819,173 
3,774,506 
3,095,749 
8,678,699 
145,713 


753,861 

477,289 
4,400,211 
3,535,410 


9,166,780 


83,926,029 


1,433,039 
1,653,906 


5,886,019 
6,769,773 
4,020,200 
5,957,004 
8,305,9g8 


676,487 


Farinaceous  substances,  and  prepa- 
rations of  (sago,tapioca,ctc.). free.  . 

1,612,802 

1,597,630 

2,668,173 

Macaroni,  vermicelli,  and  all  similar 
preparations .lbs.  .dut. . 

96,141,048 

4,422,339 

35,703,830 

2,229,457 

16,114,005 

1,172,067 

Imported  from— 
y  ranee 

1,968,354 

92,931,925 

1,240,769 

98,785 

4,255,545 

68,009 

1,138,250 

33,729,365 

836  206 

83,999 

2,099,545 

45,913 

306,861 

14,990,354 

816,790 

24,332 

Italy        

1,103,453 

Other  countries 

44  273 

Rioe- 
Uodeaned    (biduding    paddy) 

Ib8..dut.. 

aeaned lbs.  .dut... 

Rice  flour,  rice  meal,  and  bro-  i 
ken  rice lbs. .dut.. 


l*otal. 


.lbs..! 


I  - 


59  437,945 
90,642,474 

104,983,832 

■ 

1,817,050 
2,653,177 

1,816,131 

92.957,091 
118,063»M2r 

79,104,701 

2,278,898 
2.699,391 

1,394,  OOd' 

86,517,711 
124,545,747 

37,78^,677 

2,360,544 
8.006,179 

766,847 

255,064,251 

6,286,358 

200,144,084 

6,372.295 

348,624,135 

^.m,^ 

Chioorv  root,  raw,  and  roasted,  groond, 
or  otherwise  prepared'. .  .lbs.  .dut. . 
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EXPORTS  6f  domestic  merchandbe  of  special  interest 


Quantity 

Coffee: 

Green  or  raw,  lbs 46,347,991 

Roasted  or  prepared,  lbs.    1,830,829 

Cocoa  and  chocolate,  pre- 
pared or  manufactured 
(not  including  confec- 
tionery)    

Spices* 

Baking  powder,  lbs 2,857,922 

Rice,  lbs 50.284.435 

Rice,  bran  and  polish,  lbs. .    4,440',002 

Flavoring  extracts  and 
fruit  juices* 

Peanuts,  lbs 6,737,006 

Pickles  and  sauce 

Vinegar,  gals* 

Yeast* 


1914 


Twelve  Months  Ending  December- 
1915 


Value 


1916 


Quantity 


Value  Quantity         Value 


$7,137,857 
397,965 

44,865,559 
2,461,134 

$6,280,705 
473,173 

36,288,984 
1,989,601 

$5,706249 
379,402 

636,879 

778*632 

2079,773 

36,848 

3.550ii9 

67,592,348 

1  325,429 

*  2,186.873 

856*474 

2,772,486 

10,713 

4,544*,88i 

130,906,878 

43,753 

2.013,531 
266.833 
932,363 

5,448,666 
455 

378,793 
913,833 

6,492,739 

330,004 
999,100 

18.37*4,744 
289,488 

573,800 

929.360 

1,129,570 

43,633 

716,776 

r  to  Jan.  1, 

1916. 

EXPORTS  OF  FOREIGN  MERCHANDISE 


Twelve  Months  Ending  December — 


Quantity 

Coffee,  lbs 91,954.799 

Tea,  lbs 1,239,144 

Spices : 
Unground — 

Cassia  or  cassia  vera,  lbs 898,560 

Ginger  root,  not  preserved,  lbs 94,927 

Pepper,  black  or  white,  lbs , 3,135,424 

All  other,  lbs 2,185,771 


1915 


Total,   lbs 

Cocoa  or  cacao,  crude,  lbs 

Cocoa   or   chocolate,   prepared   or   manufactured 

(not  including  confectionery),  lbs 

Vanilla  beans,  lbs 

Farinaceous     substances,     and     preparations     of* 

(sago,  tapioca,  etc.),  lbs 

Macaroni,  etc.,  lbs 

Rice: 

Uncleaned  (including  paddy),  lbs. 

Cleaned,  lbs 

Rice  flour,  rice  meal,  and  broken  rice,  lbs 


6,314,682 
42,779,995 

105,269 
165,930 


296,719 

439,584 

83  464,789 

17,041 


Value 
$10,709649 
439,433 


41,993 

5060 

331.448 

271,736 

$     650.237 
7,474,918 

17617 
236,489 

53,104 
26,809 

14,000 

1,846,589 

671 


Quantity 
35,293,688 
313,207 


675,575 

242,613 

1,664,816 

1,850,765 

4,433,769 
10,295,040 

23.695 
70,914 


63,368 

1,131,152 

51,828,555 

19,861 


1916 


Total  rice,  lbs.. 
Peanuts : 

Not  shelled,  lbs 

Shelled,  lbs 

Gelatin : 

Unmanufactured,  lbs . . . 

Manufacturers  of,  lbs. 


125,843 
1,652,321 

10,110 


4,943 
70864 

1,828 
965 


234,279 
449,113 

14,477 


Value 
$4,550,522 
129,006 


41,194 

16,763 

194,142 

192,645 

$  444,744 
1,773,554 

4.971 
104,733 

64,585 
3,441 

'21,137 

1,229,131 

730 


83,921,414   $  1,861,260   52,979,568   $1,250,998 


7.140 
15,326 

8.779 
5,877 


STOCK  IN   Itt  HANDS  3l«t 

DECEMBER  OF  EACH  YEAR 

1907-1916. 

KIND 

IfOT 

IMS 

190* 

IMO 

1911 

ma 

1918 

19U 

1911 

1914 

Mvittibo - 

La  Gtiajrra 

15116 
1200 

43132 
1150 
2331 

16787 
3169 

46288 
782 
4224 

7609 
2628 
56000 
6125 
7322 

3645 
1000 
18000 
1290 

3839 
309 
21075 
3500 
1137 

17556 

66000 
3500 
2120 

4374 

32480 
1970 
3449 

28538 

3593 

49901 

.  5100 

8920 

6800 

435 

73000 

9500 

8000 

14500 
1954 
98000 

Mexican 

C  Aaericaa 

45000 
51000 
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MONTHLY    AVERAGE    IMPORT    AND    EX- 
PORT PRICES,  1916 

'npHE  Department  of  Commerce  "Monthly 
•^  Summary  of  Foreign  Commerce  of  the 
United  States"  for  December,  1916,  contains  a 
very  interesting  table  giving  the  monthly  average 
import  prices  of  principal  articles,  based  on  the 
wholesale  price  of  the  articles  in  the  markets  of 
the  countries  from  which  they  are  imported,  for 
unit  of  quantity  stated.  Among  the  articles  are 
the  following  of  special  interest  to  The  Spice 
Mill  readers: 


December.  F.  H.  FricSce,  State  Food  and  Drug 
Commissioner,  tried  to  prevent  its  sale  for  that 
purpose  and  brought  suit  against  the  Athletic 
Co.  and  the  St.  Louis  Coffee  &  Spice  Mills, 
407  N.  9th  St,  where  the  coffee  was  stored  after 
the  fire.  The  commissioner  asked  that  an  order 
be  issued  directing  that  the  coffee  be  sold  for 
some  other  purpose. 

The  case  was  the  first  one  of  the  kind  ever 
tried  here.  Agents  of  Commissioner  Fricke  tes- 
tified that  the  coffee  was  not  suitable  to  be  used 
for  beverage  purposes.    For  the  defendants,  sev- 


Cocoa  Sugar 

Coffee           Tea         (Crude)  Cake 

lb,               lb,              lb.  lb.      ■ 

1915 

Dec $.089          $.169          $.154  $.0342 

1916 

Jan .092             .166             .153  .0326 

Feb 100            .205             .153  .0322 

Mch 101             .209             .152  .0351 

Apl. 102             .219             .151  .0399 

May    ...  .102             .225             .145  .0435 

June    ...  .110             214             .137  .0455 

July    ...  .115             .197             .132  .0488 

Aug.   ...  .102             .183             .135  .046 

Sept 103             .183             .134  .0392 

Oct 104             .166             .138  .0445 

Nov 103             .173             .121  .0472  . 

Dec 099             .170             .115  .044 

Monthly  ATaraga  Export  Pricat 

The  monthly  average  export  prices  of  some 
articles  of  special  interest  to  The  Spice  Mill 
readers,  based  on  the  actual  cost  or  the  value 
of  articles  at  the  time  of  exportation  at  the  ports 
from  which  shipped,*  for  unit  of  quantity  stated, 
were : 

Coffee,  green,  lb. 

(Hawaiian  or      Rice,  Peanuts, 

1915  Porto  Rican),         lb.  lb. 
Dec $.144            $.038  $.048 

1916  • 

Jan 155              .041  .049 

Feb 159              .040  .053 

March    160              .039  .052 

April     163               .044  .055 

May     160              .044  .052 

June    160              .043  .056 

July     158              .042  .056 

Aug 163              .040  .051 

Sept 157              .040  .046 

Oct 160              .044  .047 

Nov 152              .043  .049 

Dec    151              .044  .057 


FIRE-SALVAGED   COFFEE   SUITABLE   FOR 
ORDINARY  USE 

St.  Louis,  Mo.,  Feb.  23.— The  Athletic  Tea 
Co.  will  have*  the  right,  under  a  decision  of  Jus- 
tice Gazzolo,  to  sell  for  beverage  purposes  $25,000 
worth  of  coffee  salvaged  from  the  fire  at  the 
Athletic  company's  store,   709  Lucas  Ave.,  last 


Rice 

Flour, 

Mac- 

Olive Oil, 

Pea- 

Rice 

Meal,  etc. 

aroni,  etc. 

Edible 

nuts 

lb. 

lb. 

lb. 

gal. 

lb. 

$.024 

$.020    • 

$.070 

$1.34 

$.038 

.026 

.019 

.069 

1.38 

.035 

.024 

.021 

.071 

1J6 

.038 

.025 

.023 

.071 

1.35 

.043 

.026 

.020 

.075 

•1.37 

.036 

.024 

.023 

.078 

1 .32 

.038 

.025 

.019 

.070 

1.40 

.038 

.025 

.021 

.074 

1.45 

.039 

.025 

.027     . 

.075 

1.42 

.039 

.026 

.021 

.078 

1.52 

.039 

.026 

.021 

.080 

1.47 

.040 

.022 

.018 

.077 

1.44 

.043 

.028 

.021 

.072 

1.50 

.053 

eral  coffee  dealers  testified  that  the  coffee  was 
not  damaged  and  was  suitable  for  the  ordinary 
use,  after  having  been  put  through  a  cleansing 
and  roasting  process  under  the  direction  of  Com- 
missioner Fricke's  agents. 


DECREASED  TEA  EXPORTS  FROM  CEY- 
LON TO  UNITED  STATES 

[Vice  Consul  John  A.  Nye,  Colombo,  Jan.  ii.] 
'TpHE  value  of  the  exports  invoiced  at  the 
^  American  consulate  at  Colombo,  Ceylon,  for 
the  United  Sutes  during  1916  was  $28,857,305, 
constituting  a  record.  The  returns  for  the  pre- 
ceding three  years  were :  1913,  $12,780  737 ;  1914, 
$10,984,472.  and  1915,  $17,774,767. 

The  largest  increases  for  1916  are  shown  in 
the  exports  of  rubber,  plumbago,  and  desiccated 
cocoanut.  Desiccated  cocoanut  increased  in  quan- 
tity from  4,889,947  to  8,733,700  pounds,  and  in 
value  from  $325,331  to  $560,359.  The  largest 
decreases  are  indicated  under  the  heads  of  cocoa- 
nut  oil  and  tea.  Cocoanut  oil  decreased  in  quan- 
tity from  15,878,937  pounds  in  1915  to  2.042520 
pounds  in  1916,  and  in  value  from  $1,169,107  to 
$162,564.  This  was  mainly  due  to  an  embargo 
on  shipments  to  neutral  countries.  Tea  de- 
creased in  quantity  from  10,662,637  pounds  to 
8,309  369  pounds,  and  in  value  from  $2,160,^41  to 
$1,596,041. 
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THE  ACTIVITIES  OF  N.  C.  R.  A.  SIX  MONTHS'  SANTOS  COFFEE  EXPORTS 

IN  Circular  No.  8,  issued  Feb.  19,  National  Cof-  'T^HE  total  coffee  exports  from  Santos  for  the 

fee  Roasters'  Association  make  the  following  •■'    first  six  months  of  the  crop  year  ended  Dec. 

interesting  announcements:  31,  1916,  were  5,614,547  bags,  of  which  2,558,934 

Secretary's    Office— Tht    secretary    has     suf-  were  to  New  York  and  845,924  to  New  Orleans, 

ficiently  recovered  from  the  accident  which  be-  according  to  the  Boletitn  da  Associacao  of  Santos 

fell  him  last  October  to  resume  his  duties.    The  of  Jan.   16,   1917.     The  following  list  gives  the 

secretary's  address,  until  further  notice,  will  be  c     1            ^         i.-     •       mn/vin  1. 

207  E.  Grand  Ave.,  Chicago,  where  all  associa-  ^^}^^  exporters  shipping  100,000  bags  or  more 

tion  correspondence  should  be  sent.  during    the    first    six    months    of    the    crop    of 

Legal  Counsel— Breed,  Abbott  &  Morgan,  32  1916-17: 

Liberty  St.,   New  York,  have  beeiv  retained  as  Bags. 

the  association's   attorneys   for   1917.     Members        1— -Naumann,  Gcop  &  Co.,  Ltd 534,098 

are  invited   to   apply   to   them,   either  direct   or        fZi^rd    R^^d  &  Co 344*062 

through   this    office,    for   legal    information,   for  4— E.  Johnston  &  Co.,*  Ltd!!.*;!'.;!!'.!!!*.!!!!    33o',898 

which  no   charge   will  be   made.  5 — Companhia    Prado  .Chaves 298,584 

Floyd  IV.  Robison's  Address-Fuvsu^mt  to  in-        ^{   aTvcs  *™cdo  &''ci 293'?n 

structions  of  the  Atlantic  City  convention,  this        8— Grace  &  Co !!!!!!!!!!!!!!!!!!!    276i48i 

address    has    been    published    in    booklet    form        9— Arbucklc  &  Co. 252.412 

[copy  enclosed  with  circular].    Additional  single       l?ZLevy"&**ci      ^**  2ii'92S 

copies  may  be  had,  free,  upon  application  to  the  12— Raphael  Saiipaio'&'Co!! !!!!!!!!!!!!!!!!!     I92',7i5 

secretary's  office;  and  in  quantities,  for  distribu-      13 — Societe    F,    Brcsilicnne 180,286 

tion  by  members,  at  the  cost  price  of  23^  cents  per       } sZpf "one  &°1:o   ^° 149  050 

<^opy-  16— T.  c.  Mciie  &  "co! !!!!!!!!!!!!!!!!!!!!!! !    i32;353 

Btnder  for  Circulars — In  order  that  members       17— joao   Osorio    123,745 

may  conveniently  keep  a  separate  file  of  the  cir-       jIZn^oJo**  &^Co^  *  ^° *"    1  io'232 

culars  issued  by  the  association,  a  suitable  binder  '. '. 

has   been    provided    and   will    be    sent    to    each 

member.  SUGGESTIONS    TO    RETAILERS    FOR    IN- 

CREASING   THEIR   COFFEE    BUSINESS 

CHICAGO      COFFEE     ROASTERS'      GOOD-  /-pHE  members  of  the  Denver  Retail  Grocers' 

FELLOW'S  GATHERINGS  A    Association  set  aside  an  evening  recently  for 

[Portrait  of  President  T.  P.  Hinchman,  Frontis-  a  discussion  of  the  coffee  question.     The  prin- 

ptece.  Page  269]  ^.jpj^l  speakers  for  the  occasion  were  M.  E.  Tis- 

/^HICAGO      Coffee       Roasters'      Association  ^jaie,  of  the  Doran  Coffee  Roasting  Co.,  and  F.  F. 

^  (branch  of  National  Coffee  Roasters'  Asso-  Preble,  of  the  Independence  Coffee  &  Spice  Co. 

ciation),    by    their   president,    T.    P.    Hinchman  Practically  all  niembers  present  participated   in 

(Steele-Wedeles  Co.),  have  issued  the  following  ^j^g  discussion. 

cordial  invitation  to  visitors  to  Chicago  from  out  Mr.  Tisdale  declared  that  grocers,  as  a  rule,  do 

,  of  town:  j^Q^  devote  enough  attention  to  their  coffee  trade. 

Chicago,  Feb.   12,   1917.  ^^  ^  means  of  holding  their  coffee  trade  he  urged 

Dear   Sir:     When   in   Chicago  you   are  most  a  study  of  grinding  to  suit  individual  tastes.    He 

cordially  invited  by  the  Chicago  Coffee  Roasters  *  j  *u  *      u««  «ii:«^  .»«  ^^a^^  f^^  ^r^a^^ 

Vssociation  to  eoLe  to  the  1^  la  carte  luncheon  suggested  that  when  filling  an  order  for  coffee 

meetings  at  Hotel  Sherman,  on  the  second  and  it  would  be  well  for  grocers  to  ascertain  the  kind 

fourth    Thursday    of    each    month.      Service    is  of  a  coffee  pot  the  customer  uses  and  grind  the 

from  12.30  to  2  o'clock.     Members  will  be  glad  coffee  accordingly 

*"&  'rd'^STo«r°"ne„ds.     Everyone   is  Mr.  Preble  suggested  that  grocers  maintain  a 

very   welcome,    whether    engaged    in    the    coffee  ticket  and  card  schedule  and  note  thereon  the 

business    or    not,   but   may  have   a   personal    or  names  and   dates   of   coffee  sales  to  customers, 

business  interest  in  the  welfare  of  some  member  By  referring  to  the  cards  before  telephoning  for 

of  the  National  Coffee  Roasters'  Association.  ,         .. u  .^  ««««..4.^:«-^  ,.,i,«*v,o^  x^-  i^f 

These   informal,   good-fellow's   gatherings   are  ^^^^"'  '^  ^^"^^  ^f  ascertained  whether  or  not 

for  the  purpose  of  friendly  discussion.    Formal-  customers,    were    buying    coffee.      He    strongly 

ity  and    ceremony    are   entirely   dispensed   with.  recommended  the  use  of  the  card  system  whereby 

One  can  stay  for  as  short  or  long  a  time  as  he  grocers   could  more   easily  keep  track  of   their 

chooses.  a      ^    A 

We  trust  that  you  will  take  luncheon  with  us      "^^"^^  ^^^^^'        

often.     We  are,  most  cordially, 

T.  P.  Hinchman.  Chattanooga  Cereal  Co.,  Chattanooga,  Tenn., 
The  officers  of  Chicago  Coffee  Roasters'  Asso^  capital  $150,000,  have  organized,  with  W.  D.  Pres- 
tation are:  President,  T.  P.  Hinchman;  vice-  ton  (cashier.  First  National  Bank),  president, 
president.  J.  E.  Blackburn;  secretary,  G.  E.  Woodbury,  Tenn.;  Hoyte  T.  Stewart,  vice-presi- 
McKenny;  treasurer,  W.  S.  Rice.  The  presi-  dent,  Woodbury.  Tenn.;  W.  A.  Overall,  secre- 
denfs  office  is  at  151  W.  South  Water  St.;  sec-  tary-treasurer,  Nashville.  Tenn.;  J.  C.  Askew, 
retary's  office,  S3Z  W.  Randolph  St.  general  manager,  Nashville. 
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SOME  COFFEE  AND  TEA  LITTLE-KNOWN  SPECIALTIES 


A  Curious  Treatment  of  Some  Interettinc  Curiotitiet  in  Coffee  and  Tea,  hj  L.  Lodian,  Man- 

katUn 


Coffee  as  a  FlaTorant 

'TpHE  uses  of  coffee  as  a  flavorant  ar  well 
'^  known.  This  flavoring  is  seen  developed  at 
its  best  in  the  frozen  coffee  of  the  Italians.  It 
is  just  the  freshly-made  coffee-infusion,  appro- 
priately sweetened,  which  is  turnd  into  the  freez- 
ing-churn, and  jelld  to  a  state  resembling  mushy 
or  melting  snow,  but  of  darkish-brown  color. 
The  coffee-flavor  is  pronounced  and  delicious, — 


heartening.  I  never  yet  hav  come  across  one 
which  was  ssttis factory, — and  hav  tried  them  all 
thru  many  years. 

*      4t      4t      4t      * 

An  illustration  is  given  of  some  Italian  cof- 
fee-cOnfectionery.  These  resemble  somewhat 
the  sweet-almond  series,  but  the  packages  ar 
labelled  "caffe."  Instead  of  an  almond  being  in- 
side, it  is  simply  a  plump  roasted  coffee-bean  I 


Coffee  as  a  FlaTorant.      In  These  Sweet- Almond-like     Candies,     the    Simple 
Roasted   Coffee    Bean  InUct  Is  ^e  Only  FlaTorant 


the  Garibaldi-landers  being  connoisseurs  at 
roasted-to-nigh-blackness  coffees,  and  the  mo- 
lasses-color decoctions  therfrom. 

But,  for  flavor,  that  "coffee-snow"^  of  Mulberry- 
plaza  region  is  the  only  coffee-product  not  a  bev- 
erage which  retains  the  exquisit  coffee  aroma. 
This  is  because  it  is  always  jelld  from  the  fresh- 
ly-made coffee  direct.  The  common  "iced  cof- 
fee" of  the  "quick  lunch"  is  "not  a  patch  on  it," 
because  usually  iced  from  left-over  or  "2nd  edi- 
tion" coffee  (known  to  waiters  as  "helps*  cof- 
fee"). 

No  other  coffee  product  (apart  of  course  from 
the  breakfast-table  cup-of-coffee  straight)  can 
approach  in  flavor  that  Italian  semi-frozen  mush- 
coffee.  The  coffee-pastes  of  the  confectionery 
and  baking  trades  hav  a  washd-out  or  stewed  or 
**woody"   or   "2nd-edition"  flavor   which    is   dis- 


That  constitutes  the  coffee  flavor  1  Pure  and 
simple  enufi  Ther  can  be  no  suspicion  of  any 
factitious  or  chemical  "coffee"  flavorant  being  in 
that  candy! 

This  system  of  flavoring  of  confectionery  by 
using  the  intact  roasted  coffee-bean  direct,  is 
practised  only  by  the  Italian  konfeti  people.  The 
coffee  sweet-"almonds"  ar  much  used  by  the 
Italians  in  their  festivatings.  Those  illustrated 
ar  made  both  here  and  in  Italy,  and  hav  been 
known  for  about  a  century, — so  the  idea  is  not 
new  (tho'  maybe  new  to  American  readers). 
Ther  might  be  a  "pointer"  in  this  coffee-bean  di- 
rect-flavorant  for  U.  S.  manufacturing  confec- 
tioners. 

The  flavor  of  the  roasted  coffee-bean  inside  the 
hard  candy,  affects  the  sugar-coating  but  feebly. 
The  flavor  is  reservd  till  "the  last."    When  the 
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mouth-moisture  has  dissolvd  the  candy  to  the 
coffee-core,  then  your  Italian  works  the  bean  be- 
tween his  teeth  to  a  powder,  and  consumes  es- 
sence and  powder.  He  thus  gets  "the  real 
thing"! 

If  the  candy  is  old  the  coffee-bean  is  liable  to 
deteriorate  somwhat  in  flavor — acquires  a  certain 
semi-"woody"  taste.  Therfor  the  Latins  in 
America  prefer  the  freshly  made-here  coffee- 
bean  sweets  as  those  from  Europe  may  get  the 
**oldish"  taste. 

***** 

The  cacao-bean  is  likewise  used  as  a  whole 
flavorant,  but  the  candies  ar  naturally  larger- 
sized — resemble  in  fact  so  much  the  appearance 
of  the  regular  sugared  sweet-almonds  that  even 
an  expert  has  to  tap  one  open  to  tell  which  is 
which. 


quired:  certainly,  the  average  American  tea-pal- 
ate wud  reject  it  on  "first  impressions"  alone. 

The  basket  compressed-tea  depicted  is  but  a 
variation  of  the  queer  "earthy"-flavor  teas.  Ther 
ar  four  or  five  known  tipes  of  them,  of  which 
this  makes  the  third  specimen  now  illustrated  in 
these  pages  (on  remarkable  tea-features  of  the 
universe)  for  the  first  time.  The  other  couple 
of  tipes  ar  unobtainable  in  America,  but  ar  much 
used  in  Nipon.  The  use  of  any  of  them  is  re- 
stricted to  the  Orientals :  I  never  knu  western- 
world  tea-handlers  to  even  investigat  them. 
***** 

Tea  in  tabule  or  little-button  form  has  been 
made  for  the  European  trade  the  past  three  or 
four  decades.  In  Mockba  and  Petrograd  and 
EkatepiHrpad  and  KpagHoiapck  and  Xabapobck, 
the  tiny  disks  ar  put  up  for  voyagers  in  minia- 


B««ket  Compratsed-Taa,  One  of  the  Curious 
and  Rare  Earthy-FlaTored  Teas  (All  Com- 
pressed), of  Which  Four  or  Fito  Types  Ex- 
ist. 


Compressed  Tea  Disklets  in  Miniature  Trunk 
Container  (for  the  TraToler's  Pocket). 
They  Are  Much  Used  by  Russian  Army  Of- 
ficers ("One  per  Cup"). 


Some   Tea  Trifles 

There  has  already  been  illustrated  here  a 
couple  of  vol's  back  the  singular  compressed 
"wheel"  tea  of  Hatikow,  in  a  profusely-pictured 
article  on  curious  and  scant-known  tea-specialties 
and  tea-forms  of  the  globe.  Those  disks,  which 
ar  about  a  foot  in  size,  ar  always  purchasable  by 
anybody  at  oriental  importeries  in  the  bigger 
cities  from  the  (jolden-Gate  to  Manhattan,  but 
command  a  firm  price — $1  lb.  They  ar  esteemd 
by  the  Chins  for  their  singularly-peculiar, 
"earthy,"  smooth  flavor — unlike  any  other  tea- 
flavor  extant.    It  is  a  flavor  and  taste  to  be  ac- 


tures  of  a  traveling-trunk  (as  illustrated).  One 
disk  is  used  for  a  cup — ^just  pour  boiling-water 
on  it;  but  the  use  of  two  disklets  is  mor  tea- 
like (as  to  strength). 

Russian  army-officers  carry  them  for  their  so- 
styled  "Qykoi  ctakaH  chai" — i.e.,  "dry  glass-of- 
tea" — .  When  out  in  the  open,  and  no  hot  water 
available,  they  simply  slip  a  tea-disklet  into  the 
mouth,  and  slowly  aUow  it  to  be  dissolvd  by  and 
swallowed  with  the  moisture,  thus  gradually  con- 
suming all.  It  wild  be  little  surmised  the  "stay- 
ing" effect  which  this  practice  has  when  one  is 
subjected    to     fatigue    or    campaign    work.      It 
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is  not  nearly  so  "comforting"  or  cheering  as 
the  actual  warm  glass  of  tea, — but  one  feels 
after  awhile  the  substantial,  satisfied  effects  al- 
most just  as  from  the  tea-infusion  (but  with 
never  any  baneful  after-effects  as  with  alkoholic 
or  drug  stimulants). — The  tropical  American  na- 
tivs  likewise  mouth  and  nibble  the  cacao-beans 
as  a  sustainer,  and  thus  get  som  food-value, — 
which  is  almost  wholly  lacking  in  the  tea-tablet. 
The  tea-disklets,  if  better  known,  wud  be  much 
sought  after  by  our  annual  armies  of  outdoor- 
lifers;  also  by  surveyors,  lumberjacks,  and  fish- 
ing-smack folk. 

L. 


THE     GROCERS*     TECHNICAL    COURSE— 
23cl  St.  Y.  M.  C.  A. 


REASONS  FOR  SPICING* 

T^HE  habits  of  spicing  and  flavoring  every-day 
•''  foods  has,  no  doubt,  found  its  origin  in  the 
primary  use  of  certain  herbs  for  medicinal  pur- 
poses. Men,  like  the  dumb  beasts  in  the  jungles, 
discovered  during  the  indeterminable  space  of 
by-gone  ages  the  medicinal,  salubrious  and  nu- 
tritive qualities,  as  well  as  the  destructive  prop- 
erties, concealed  within  nature's  gifts ;  they  found 
out  that  certain  strong-tasting  herbs  would  coun- 
teract the  bad  effects  of  ailments  in  their  bodies, 
and  they  learned  that  nature,  had  provided  a 
remedy  for  the  many  ills  that  befell  them.  Con- 
coctions by  ancient  physicians  and  quacks,  ad- 
ministered against  special  ailments,  soon  became, 
more  or  less  elaborated,  a  matter  of  every-day 
use  and  were  passed  up  by  the  every-day  cook 
as  .household  foods/  With  the  use  in  common 
food  of  medicinal  herbs,  the  habit  of  flavoring 
and  seasoning  was  soon  developed.  The  sense 
of  smell  was  tickled  to  a  high  pitch.  Expanding 
along  these  lines,  neither  cost  nor  time  was  spared 
to  obtain  an  endless  variety  of  spices,  perfumes 
and  flavors  which,  if  the  native  country  did  not 
produce  them,  would  have  to  be  procured  from . 
far-off  lands — cost,  labor,  troubles  being  no  ob- 
ject. In  fact,  the  higher  a  price  was  asked  for 
a  spice,  the  more  it  was  sought  after.  This 
mania  for  spices  and  flavors  lasted  w.ell  into  the 
middle  ages,  when  a  bag  of  pepper  was  considered 
worth  its  weight  in  gold.  "Pepperbag"  was  a 
favorite  nickname  for  a  rich  merchant  in  Ger- 
many during  the  glorious  times  of  the  Hansa  and 
the  Fuggers.  So  we  find  that  at  the  beginning 
of  the  Christian  era  foods  were  seasoned  in  a 
manner  which  appears  to  our  present  ideas  as 
veritably  insane.  It  is  this  ancient  way  of  cook- 
ing and  eating  that  we  must  analyze  in  order  to 
fully  understand  our  present  culinary  methods. 


•From  *'Ancient  Cooking  and  Eating — Their  Influence 
upon  Social  Conditions,"  by  J.  Domnicrs  Vehling,  in 
the   February,    1917,   number  of  The   Steward. 


Record  for  the  Past  Montk 

[From  The  Ideal  Grocer,  New  York,  February, 
1917] 

The  Twenty-third  Street  Men's  Magazine  says : 
"Success  of  the  class  is  assured.  Lectures  thus 
far  have  been  of  exceptional  practical  value,  and 
men  enrolled  are  very  enthusiastic  as  a  result 
of  the  work  thus  far  taken." 

Mr.  F.  W.*  Nash,  manager  of  the  food  depart- 
ment of  the  General  Chemical  Co.,- gave  the  lec- 
ture and  conducted  the  discussion  on  baking  pow- 
der on  January  17.  Although  the  subject  may 
not  be  thought  much  of  by  the  average  ^ocer, 
yet  it  is  a  very  important  one  and  should  be  of 
great  interest  to  every  one  in  the  trade.  It  is, 
for  example,  well  to  know  the  selling  points  of  a 
good  baking  powder. 

The  lecture  of  January  24,  on  cocoa,  by  Mr. 
Louis  Runkel,  of  Runkel  Bros.  Co.,  will  be  long 
remembered  for  its  many  good  points.  This  was 
the  first  time  in  fifteen  years  that  Mr.  Runkel  has 
delivered  a  lecture  on  this  important  subject, 
with  which  he  is  so  thoroughly  familiar.  The 
class  seemed  to  heartily  appreciate  the  lecture 
and  was  certainly  well  repaid  for  their  attention. 

On  January  31  the  lecture  was  by  Mr.  E.  S. 
Powell,  of  Arbuckle  Bros.,  the  subject  being  mild 
coffee.  It  was  followed  by  practical  tests  of 
various  kinds  of  coffee  in  the  cup,  beginning  with 
Rios.  and  ending  with  Mandheling.  Needless  to 
say,  this  lecture  was  very  interesting  to  the  whole 
class,  as  nothing  is  more  important  to  the  aver- 
age grocer  than  the  quality  of  the  coffee  he  sells. 

Supervisor  Charles  A.  Elliott  officiated  on  the 
evening  of  February  7  as  the  lecturer,  taking  for 
his  subject  coffee  blending,  owing  to  the  inability 
of  Mr.  Powell  to  be  present.  Mr.  Elliott  dwelt 
on  the  several  grades  demonstrated  at  the  pre- 
ceding lecture  and  the  best  ways  of  blending 
them;  then  showed  how  some  coffees  are  best 
when  made  in  certain  kinds  of  coffee  pots;  de- 
scribed the  grinding  of  the  coffee  best  suited  to 
the  different  pots,  and  closed  with  a  selling  talk 
on  coffee  and  practical  tests.  This  also  was  a 
lecture  of  great  practical  interest  to  the  class. 

On  February  14  Mr.  Charles  J.  Palmer,  of  B. 
Fischer  &  Co.,  also  took  coffee  for  the  subject 
of  his  lecture,  going  into  the  selection  of  the  bean 
and  how  to  buy  and  handle  it  with  profit  On 
the  21st  Mr.  Palmer  will  lecture  again,  this  time 
with  the  assistance  of  stereopticon  views  show- 
ing coffee-growing  all  over  the  world. 

The  firm  of  A.  F.  Beckmann  &  Co.,  of  this 
city,  deserve  praise  for  their  co-operation  in  mak- 
ing the  Grocers'  Course  a  reality,  and  we  offer 
them  our  sincere  thanks. 
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Supervisor  C.  A.  Elliott  is  an  indefatigable 
and  enthusiastic  promoter  of  technical  education 
sentiment  among  the  grocery  employes  of  this 
city,  and  we  strongly  recommend  him  to  the  kind- 
ness of  all  members  of  the  grocery  and  allied 
trades  in  his  endeavors  to  make  the  Grocers' 
Course  at  the  23d  Street  Y.  M.  C.  A.  all  that  it 
can  be  made  for  the  good  of  the  grocery  trade. 

The  starting  of  any  grocers'  course  with  a 
lecture  by  an  expert  of  the  type  of  Mr.  Walter 
B.  Timms,  as  was  done  in  the  Chelsea  Course  for 
Grocers  some  weeks  ago,  would  be  an  event  de- 
serving of  national  publicity,  and  his  lecture  cer- 
tainly gave  the  Chelsea  Course  a  good  boost 


PUBLIC  HEARING  REGARDING  DETAINED 
IMPORTS  OF  FOOD  AND  DRUGS 

Washington,  D.  C,  Feb.  23.— The  Bureau  of 
Chemistry,  following  requests  that  it  publish,  in 
its  Service  and  Regulatory  Announcements,  no- 
tices concerning  the  detention  of  foods  and  drugs 
oflFered  for  import  at  ports  of  entry,  because  of 
the  fact  that  they  may  be  in  violation  of  the 
Federal  Food  and  Drugs  Act,  has  called  a  pub- 
lic hearing  at  which  those  interested  may  state 
their  views. 

The  hearing  will  be  held  on  Tuesday,  March 
20,  1917,  at  10  A.M.,  at  the  Bureau  of  Chemistry, 
216  13th  St.,  S.  W.,  Washington,  D.  C.  Those 
unable  to  attend  the  meeting  are  requested  to* 
present  to  the  bureau  their  views  in  writing  on 
or  before  that  date.  The  food  officials  desire 
particularly  to  obtain  expressions  as  to  the  value 
of  publishing  information  relative  to  detained 
products,  as  to  the  form  such  publication  should 
take,  and  as  to  whether  such  publication  would 
tend  to  injure  a  consignee  who  is  importing  food 
and  drugs  from  abroad  which  he  has  had  no  op- 
portunity of  inspecting  prior  to  their  arrival  and 
detention  at  the  port  of  entry. 


RETAIL    GROCERS'    ASSOCIATIONS    AND 
COUPON  LEGISLATION 

'T^HE  Massachusetts,  New  Jersey,  Ohio  and 
^  Illinois  Grocers'  associations  have  adopted 
the  manufacturers'  coupon  exemption  clause,  and 
the  Wisconsin  and  Texas  associations  have  in- 
troduced anti-trading  stamp  bills  containing  the 
exemption. 


The  Jones-Thierbach  Co.,  coffee  importers  and 
roasters,  San  Francisco,-  are  to  deliver  88,000 
lbs.  of  their  coffee  in  tins  to  Manila.  They  re- 
cently received  a  contract  to  supply  the  U.  S. 
Navy  with  12,000  lbs.  Formosa  Oolong  tea. 


THE  TEA  STANDARDS  FOR  1917 

T  JNDER  date  of  Feb.  10,  1917,  Treasury  De- 
^  partment,  Washington,  D.  C,  by  Andrew  J. 
Peters,  Assistant  Secretary,  announced  to  officers 
of  the  customs  and  others  concerned  the  follow- 
ing tea  standards  for  1917: 

Upon  the  recommendation  of  the  Board  of 
United  States  Tea  Experts,  the  following  tea 
standards  are  fixed  and  established  under  the 
act  of  March  2,  1897,  to  take  effect  on  May  1, 
1917,  except  as  to  the  teas  shipped  from  abroad 
prior  to  that  date,  which  teas  will  be  governed 
by  the  standards  published  in  T.  D.  36224  of 
March  7,  1916: 

1.  Formosa  Oolong. 

2.  Foochow  Oolong. 

3.  Congou. 

4.  Ceylon  (used  for  India). 

5.  Gunpowder    (green). 

6.  Young  Hyson  (green). 

7.  Japan,  pan  fired. 

8.  Japan,  basket  fired. 

9.  'apan,  dust. 

10.  Scented  Orange  Pekoe  (used  for  capers). 

11.  Scented  Canton. 

12.  Canton  Oolong. 

Andrew  J.  Peters,  Assistant  Secretary. 


Universal  Coffee  Importing  Co.  have  leased  the 
fourth  floor  at  23  N.  Franklin  St.,  Chicago. 


IMPORTS  OF  INTEREST  FROM  SINGAPORE 
AND  PENANG 

From  January  1,  1917,  to  February  20,  1917 

[Reported    by   James    W.    Phyfc    &    Co.,    123    Front    St., 

New  York.] 

To  United  States  To  Great  Britain 

1916  1915   1914  1916     1915   1914 

Tons  Tons  Tons  Tons    Tons  Tons 

S.B.  Pepper.    1,589  1,613  1,455  3,960    1,8511,954 
P.  B.  Pepper.      275  1,595     647 

S.  W.  Pepper  1,149  1,618     997  4,139    3,635  3,801 
P.  W.  Pepper       25     695     498 

Tapioca 5,339  6,328  7,118  11,416  15,638  9,604 

Nutmegs....      562  1,263     235 
To  Continent 

1916  1915            1914 

Tons  Tons          Tons 

Black  Pepper  1,699"  2,487           3,343 

White  Pepper    255  305           1,027 

Tapioca    2,750  2,144           5,635 

LECTURE  -ON   "COFFEE"   BEFORE   PROVI- 
DENCE  HOUSEWIVES'  LEAGUE 

**/^OFFEE"  was  the  subject  of  a  lecture  given 
^  by  D.  B.  Foster,  of  the  New  England 
Branch,  National  Coffee  Roasters'  Association, 
Jan.  26,  at  a  meeting  of  the  Housewives'  League, 
in  Sayles  Hall,  Providence,  R.  1. 

According  to  Mr.  Foster,  more  than  1,000,000,- 
000  pounds,  or  over  one-third  of  the  world's  total 
coffee  output,  are  imported  annually  into  the 
United  States,  making  the  consumption  approxi- 
mately 10.33  pounds  per  capita.  Mr.  Foster  also 
said  that,  in  his  estimation,  coffee  was  gradually 
making  the  United  States  into  a  temperance  na- 
tion, the  replacement  of  beer  at  meals  by  coffee 
doing  more  to  eliminate  the  liquor  question  than 
any  one  thing. 
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HEARmC    ON    TENTATIVE    DEFINITIONS 

AND  STANDARDS  FOR  SPICES  AND 

CONDIMENTS 

Washington,  March  5. — ^At  a  recent  hearing 
before  the  Joint  Committee  on  Definitions  and 
Standards  of  the  Department  of  Agriculture,  the 
following  definitions,  which  had  previously  been 
worked  out  by  that  joint  committee,  were  offered 
for  consideration.'  The  definitions  were  acceptable 
to  about  three-fourths  of  those  present  at  the 
hearing.  A  further  consideration  will  be  given  to 
suggestions  presented  to  the  joint  committee  at 
the  hearing,  or  which  may  be  presented  in  writ- 
ing at  a  second  hearing,  which  it  is  now  expected 
will  be  held  some  time  in  April  or  May,  and  of 
which  due  notice  will  be  given. 

1.  Spices  are  aromatic  vegetable  substances 
used  for  the  seasoning  of  food  and  from  which 
no  portion  of  any  volatile  oil  or  other  flavoring 
principle  has  been  removed,  and  which  are  clean, 
sound,  and  true  to  name. 

2.  Allspice,  pimento,  is  the  dried*  fruit  of 
Pimento  officinalis  (L.)  Karts.,  and  contains  not 
less  than  eight  per  cent.  (8%)  of  quercitannic 
acid  (calculated  from  the  total  oxygen  absorbed 
by  the  aqueous  extract),  not  more  than  six  per 
cent.  (6%)  of  total  ash,  not  more  than  three- 
tenths  per  cent.  (0.3%)  of  ash  insoluble  in  hydro- 
chloric acid,  and  not  more  than  twenty-five  per 
cent.  (25%)  of  crude  fiber. 

3.  Anise,  aniseed,  is  the  dried*  ripe  fruit  of 
Pimpinella  anisum  L.  and  contains  not  more 
than  nine  per  cent.  (9%)  of  total  ash,  and  not 
more  than  two  per  cent.  (2%)  of  ash  insoluble 
in  hydrochloric  acid. 

4.  Bal  leaves  are  the  dried*  leaves  of  Laurus 
nobilis  L. 

5.  Capers  are  the  flower  buds  of  Capparis 
spinosa  L. 

6.  Caraway,' caraway  seed,  is  the  dried*  fruit 
of  Carum  carvi  L.,  and  contains  not  more  than 
eight  per  cent.  (8%)  of  total  ash,  and  not  more 
than  one  and  five-tenths  per  cent.  (1.5%)  of  ash 
insoluble  in  hydrochloric  acid. 

7.  Cardamom  seed  is  the  dried*  fruit  of 
Elettaria  cardamomum  White  and  Eaton,  and 
contains  not  more  than  eight  per  cent.  (8%)  of 
total  ash. 

CAYENNE  AND  RED  PEPPERS 

8.  Red  pepper  is  the  red,  dried*,  ripe  fruit  of 
any  species  of  Capsicum. 

9.  Cayenne  pepper,  cayenne,  chilli,  is  the  dried*, 
ripe  fruit  of  Capsicum  frutescens  L.,  Capsicum 
baccatum  L.,  or  some  other  small-fruited  species 
of  Capsium,  and  contains  not  less  than  fifteen 
per  cent.  (15%)  of  non-volatile  ether  extract,  not 
more  than  six  and  five-tenths  per  cent.  (6.5%)  of 
total  ash,  not  more  than  one  per  cent.  (1%)  of 
ash  insoluble  in  hydrochloric  acid,  not  more  than 
one  and  five-tenths  per  cent.  (1.5%)  of  starch, 
and  not  more  than  twenty-eight  per  cent.  (28%) 
of  crude  fiber. 

10.  Paprika  is  the  dried*  ripe  fruit  of  Cap- 
sicum annuum  L.  having  the  pungency  and  flavor 
characteristic  of  that  grown  in  Hungary. 

(a)  Rosenpaprika,  rossapaprika,  rose  paprika, 
is  paprika  prepared  by  grinding  specially  selected 


pods  of  paprika,  the  placentae,  stalks  and  the 
sutems  being  removed,  and  contains  no  more  seeds 
than  are  normal  to  the  pods.  It  contains  not  less 
than  fourteen  per  cent.  (14%)  and  not  more 
than  eighteen  per  cent.  (l6%)  of  non-volatile 
ether  extract,  not  more  than  six  per  cent.  (6%) 
of  total  ash,  not  more  than  four-tenths  per  cent. 
(0.4%)  of  ash  insoluble  in  hydrochloric  acid,  nd 
not  more  than  twenty-three  per  cent.  (23%)  of 
crude  fiber. 

(b)  Konigspaprik,  king's  paprika,  is  paprika 
prepared  by  grinding  whole  pods  of  paprika  with- 
out Selection  and  includes  the  seeds  and  sterns 
naturally  occurring  with  the  pods.  It  contains 
not  less  than  twelve  per  cent.  (12%)  and  not 
more  than  eighteen  per  cent.  (18%)  of  non- 
volatile ether  extract,  not  more  than  six  and 
five-tenths  per  cent  (6.5%)  of  total  ash,  not 
more  than  four-tenths  per  cent.  (0.4%)  of  ash 
insoluble  in  hydrochloric  acid,  and  not  more  than 
twenty-three  per  cent.  (23%)  of  crude  fiber. 

(c)  Pimenton,  pimiento,  is  the  dried*,  ripe 
fruit  of  Capsicum  annuum  L.  having  the  charac- 
teristics of  that  grown  in  Spain.  It  contains  not 
less  than  eleven  per  cent  (11%)  and  not  more 
than  fourteen  per  cent.  (14%)  of  non-volatile 
ether  extract,  and  not  more  than  eight  per  cent. 
(8%)  of  total  ash,  not  more  than  five-tenths  per 
cent.  (0.5%)  of  ash  insoluble  in  hydrochloric 
acidr  and  not  more  than  twenty-one  per  cent. 
(21%)  of  crude  fiber. 

11.  Celery  seed  is  the  dried*  fruit  of  Apium 
graveolens  L.,  and  contains  not  more  than  ten 
per  cent.  (10%)  of  total  ash,  and  not  more  than 
one  per  cent.  (1%)  ^^  ^ish  insoluble  in  hydro- 
chloric acid. 

•  12.  Cinnamon  is  the  dried*  bark  of  certain  spe- 
cies of  Cinnamomum,  from  which  the  outer  lay- 
ers may  or  may  not  have  been  removed. 

13.  True  cinnamon,  Ceylon  cinnamon,  is  the 
dried*  inner  bark  of  Cinnamomum  ceylanicum 
Breyne. 

14.  Cassia  is  the  dried*  bark  of  certain  species 
of  Connamomum,  other  than  Cinnamomum  scy- 
lanicum,  from  which  the  outer  layers  may  or 
may  not  have  been  removed. 

15.  Cassia  buds  are  the  dried*  immature  fruits 
of  certain  species  of  Cinnamomum. 

16.  Ground  cinnamon,  ground  cassia,  is  the 
powder  consisting  of  cinnamon,  cassia,  cassia 
buds,  or  a  mixture  of  these  spices,  and  contains 
not  more  than  five  per  cent.  (5%)  of  total  ash 
and  not  more  than  one  per  cent.  (1%)  of  ash 
insoluble  in  hydrochloric  acid. 

17.  Cloves  are  the  dried*  flower  buds  of  Caryo- 
phyllus  aromaticum  L.,  and  contain  not  more 
than  five  per  cent  (5%)  of  clove  stems,  not  less 
than  fifteen  per  cent.  (15%)  of  volatile  ether  ex- 
tract, not  less  than  twelve  per  cent.  (12%)  of 
quercitannic  acid  (calculated  from  the  total  oxy- 
gen absorbed  by  the  aqueous  extract),  not  more 
than  seven  per  cent.  (7%)  of  total  ash,  not  more 
than  five-tenths  per  cent.  (0.5%)  of  ash  insolu- 
ble in  hydrochloric  acid,  and  not  more  than  ten 
per  cent  (10%)  of  crude  fiber. 

18.  Coriander  seed  is  the- dried*  fruit  of  Co- 
riandrum  sativum  L.,  and  contains  not  niore  than 
seven  per  cent.  (7%)  of  total  ash,  and  not  more 
than  one  and  five-tenths  per  cent  (1.5%)  of  ash 
insoluble  in  hydrochloric  acid. 

19.  Cumin  seed  is  the  dried*  fruit  of  Cuminum 
cyminum  L.,  and  contains  not  more  than  eight 
and  five-tenths  per  cent.  (8.5%)  of  total  ash,  and 
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not  more   than   one   and   five-tenths   per   cent 
(1.5%)  of  ash  insoluble  in  hydrochloric  acid. 

20.  Curcuma,  turmeric,  is  the  dried*  rhizome  or 
bulbous  roots  of  Curcuma  longa  L. ;  (Amomum 
curcuma  J  acq.)  or  Curcuma  rotunda  L. 

21.  Dill  seed  is  the  dried*  fruit  of  Anethum 
graveolens  L.,  and  contains  not  more  than  ten 
per  cent.  (10%)  of  total  ash  and  not  more  than 
three  per  cent.  (3%)  of  ash  insoluble  in  hydro- 
chloric acid. 

22.  Fennel  seed  is  the  dried*  fruit  of  varieties 
of  Foeniculum  vulgare  Hill,  and  contains  not 
more  than  nine  per  cent.  (9%)  of  total  ash  and 
not  more  than  two  per  cent.  (2%)  of  ash  in- 
soluble in  hydrochloric  acid. 

23.  Fenugreek  is  the  dried*  fruit  of  Trigonella 
Foenum-graecum  h.,  and  contains  not  more  than 
five  per  cent  (5%)  of  total  ash. 

24.  Ginger  is  the  washed  and  dried*,  or  de- 
corticated and  dried,  rhizome  of  Zinsiber  offiict- 
nale,  Roscoe,  and  contains  not  less  than  forty- 
two  per  cent.  (42%)  of  starchf,  not  more  than 
eight  per  cent  (8%)  of  crude  fiber,  not  more 
than  s€fven  per  cent.  (7%)  of  total  ash,  not  more 
than  one  per  cent  (1%)  of  lime,  not  more  than 
two  per  cent.  (2%)  of  ash  insoluble  in  hydro- 
chloric acid,  not  less  than  fourteen  per  cent 
(14%)  of  cold  water  extract  and  not  less  than 
two  per  cent.  (2%)  of  ash  insoluble  in  cold 
water. 

25.  Limed  ginger,  bleached  ginger,  is  whole 
ginger  coated  with  carbonate  of  lime,  and  con- 
tains not  more  than  ten  per  cent.  (10%)  of  total 
ash,  not  more  than  four  per  cent  (4%)  of  car- 
bonate of  lime,  and  conforms  in  other  respects 
to  the  standard  for  ginger. 

26  Horse-radish  is  the  root  of  Radicula  anno- 
racia  (L.),  Robinson. 

27.  Prepared  horse-radish  is  comminuted 
horse-radish  with  or  without  vinegar. 

28.  Mace  is  the  dried*  arillus  of  Myristica 
fragrans  Houttuyn,  and  contains  not  less  than 
twenty  per  cent.  (20%)  or  more  than  thirty 
per  cent.  (30%)  of  non-volatile  ether  extract,  not 
more  than  three  per  cent.  (3%)  of  total  ash,  not 
more  than  five-tenths  per  cent.  (0.5%)  of  ash  in-r 
soluble  in  hydrochloric  acid,  and  not  more  than 
ten  per  cent  (10%)  of  crude  fiber. 

29.  Macassar  mace,  Papua  mace,  is  the  dried* 
arillus  of  Myristica  argent ea  Warb. 

30.  Marjoram  is  the  dried*  leaves,  with  or 
without  a  small  proportion  of  the  flowering  tops, 
of  Marjorana  hortensis  Moench,  and  contains  not 
more  than  sixteen  per  cent  (16%)  of  total  ash, 
and  not  more  than  four  and  five-tenths  per  cent 
(4.5%)  of  ash  insoluble  in  hydrochloric  acid. 

31.  Mustard,  seed  is  the  seed  of  Sinapis  alba  L. 
(white  mustard),  Brassica  nigra  (L)  Kocic 
(black  mustard),  or  Brassica  juncea  (L.)  Cosson 
(black  or  brown  mustard). 

32.  Ground  mustard  is  the  powder  made  from 
mustard  seed,  with  or  without  the  removal  of  the 
hulls  and  a  portion  cTf  the  fixed  oil,  and  contains 
not  more  than  one  and  five-tenths  per  cent. 
(1.5%)  of  starchf  and  not  more  than  six  per 
cent.  (6%)  of  total  ash. 

33.  Prepared  mustard,  German  mustard,  French 
mustard,  mustard  paste,  is  a  paste  composed  of  a 
mixture  of  ground  mustard  with  salt,  a  vinegar, 
and  spices  which  do  not  simulate  the  color  of 
ground  mustard;  and  calculated  free  from  water, 
fat,  and  salt,  contains  not  more  than  twenty- 
four  per  cent   (24%)  of  carbohydrates   (calcu- 


lated as  starchf),  not  more  than  twelve  per  cent. 
(12%)  of  crude  fiber,  and  not  less  than  five 
and  six-tenths  per  cent  (5.6%)  of  nitrogen  de- 
rived solely  from  the  materials  named  above. 

34.  Nutmeg  is  the  dried*  seed  of  Myristica 
fragans  Houttuyn,  deprived  of  its  testa,  with  or 
without  a  thin  coating  of  lime,  and  contains  not 
less  than  twenty-five  per  cent.  (25%)  of  non- 
volatile ether  extract,  not  more  than  five  per 
cent  (5%)  of  total  ash,  not  more  than  five- 
tenths  per  cent.  (0.5%)  of  ash  insoluble  in  hydro- 
chloric acid,  and  not  more  than  ten  per  cent 
(10%)  of  crude  fiber. 

35.  Macassar  nutmeg,  Papua  nutmeg,  male  nut- 
meg, long  nutmeg,  is  the  dried*  seed  of  Myristica 
argentea  Warb.,  deprived  of  its  testa. 

36.  Paradise  seed,  grains  of  paradise,  Guinea 
grains,  Melegueta  pepper,  is  the  seed  of  Amomum 
melegueta  Roscoe. 

27,  Parsley  leaves  are  the  leaves  of  Petroseli- 
num  sativum  Hoffman. 

38.  Black  pepper  is  the  dried*  immature  berry 
of  Piper  nigrum  L.,  and  contains  not  less  than 
seven  per  cent  (7%)  of  non-volatile  ether  ex- 
tract, not  less  than  twenty-eight  per  cent  (28%) 
of  starchf,  not  more  than  six  and  five-tenths  per 
cent  (6,5%)  of  total  ash,  not  more  than  five- 
tenths  per  cent  (0.5%)  of  ash  insoluble  in  hydro- 
chloric acid,  and  not  more  than  fourteen  per  cent. 
(14%)  of  crude  fiber.  One  hundred  parts  of  the 
non-volatile  ether  extract  contain  not  less  than 
three  and  twenty-five-hundredths  (3.25)  parts  of 
nitrogen. 

39.  Ground  black  pepper  is  the  product  made  by 
grinding  the  entire  berry  of  riper  nigrum  L., 
and  contains  the  several  parts  of  the  berry  in 
their  normal  proportions. 

40.  Long  pepper  is  the  dried*  fruit  of  Piper 
longum  L. 

41.  White  pepper  is  the  dried*  mature  berry  of 
Piper  nigrum  L.,  from  which  the  outer  coating 
or  the  outer  and  inner  coatings  have  been  re- 
moved, and  contains  not  less  than  seven  per  cent 
(7%)  of  non-volatile  ether  extract,  not  less  than 
fifty-two  per  cent  (52%)  of  starchf,  not  more 
than  three  per  cent  (3%)  of  total  ash,  not  more 
than  three-tenths  per*  cent  (0.3%)  of  ash  insolu- 
ble in  hydrochloric  acid,  and  not  more  than  five 
per  cent.  (5%)  of  crude  fiber.  One  hundred 
parts  of  the  non-volatile  ether  extract  contain 
not  less  than  four  (4)  parts  of  nitrogen. 

42.  Peppermint  is  the  dried*  leaves  and  flow- 
ers tops  of  Mentha  piperita  L..  and  contains  not 
more  than  twelve  per  cent.  (12%)  of  total  ash. 

43.  Saffron  is  the  dried*  stigma  of  Crocus 
sativum  L.,  without  more  than  ten  per  cent. 
(10%)  of  yellow  styles,  and  contains  not  more 
than  six  per  cent  (6%)  of  total  ash,,  not  more 
than  one  per  cent.  (1%)  of  ash  insoluble  in 
hydrochloric  acid,  and  not  more  than  fourteen 
per  cent.  (14%)  of  volatile  matter  when  dried 
at  100"  C. 

44.  Sage  is  the  dried*  leaf  of  Salvia  offici- 
nalis L.,  and  contains  not  less  than  one  per  cent. 
(1%)  of  volatile  ether  extract, ,  not  more  than 
ten  per  cent.  (10%)  of  total  ash,  not  rnore  than 
one  per  cent  (1%)  of  ash  insoluble  in  hydro- 
chloric acid,  and  not  more  than  twenty  per  cent. 
(20%)  of  <:rude  fiber.    • 

45.  Savory,  summer  savory,  is  the  dried*  leaf, 
blossom  and  branch  of  Satureja  hortensis  L.,  and 
contains  not  more  than  twelve  per  cent.  (12%) 
of  total  ash,  and  not  more  than  one  and  five- 
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tenths    per    cent    (1.5%)    of   ash    insoluble    in 
hydrochloric  acid. 

46.  Spearmint  is  the  dried*  leaves  and  flower- 
ing tops  of  Mentha  spicata  L. 

47.  Star  aniseed  is  the  dried*  ripe  fruit  of  ///t- 
cium  verum  Hook.,  and  contains  not  more  than 
five  per  cent.   (5%)  of  total  ash. 

48.  Tardgon  is  the  dried*,  young  leaves  and 
flowering  tops  of  Artemisia  dracunculus  L. 

49.  Thyme  is  the  dried*  leaves  and  flowering 
tops  of  Thymus  vulgaris  L.  and  contains  not 
more  than  fourteen  per  cent.  (14%)  of  total  ash, 
and  not  more  than  four  per  cent.  (4%)  of  ash 
insoluble  in  hydrochloric  acid. 

♦The  term  "dried"  as  used  in  this  schedule  refers  to 
the  air-dried  spice. 

tThe  term  ''starch"  as  used  in  this  schedule  refers  to 
starch  as  determined  by  the  official  diastase  method. 


PEPPER  FROM  COCHIN  CHINA 

'TpHE  following  figures  and  facts  are  taken 
•''  from  an  elaborate  review  of  the  trade  and 
industries  of  Cochin  China  by  Consul  Lawrence 
P.  Briggs,  at  Saigon,  and  published  as  No.  54b 
Supplement  to  Commerce  Reports  (Bureau  of 
Foreign  and  Domestic  Commerce)  : 

Some  Articles  Exported.     1913  1914  1915 

Rice   and    denvatives. $30,881,91 5  $33,601,877  $28,151,585 

Pepper     712.384  537,374  685,676 

Copra    326.294         486.876         453.308 

Amomums  and  carda* 

moms     64,657  35,594         108,451 

Exports  of  rice  in  1915  amounted  in  value  to 
about  $5,500,000  less  than  those  of  the  preceding 
year,  mainly  on  account  of  the  smaller  crop ;  but 
the  1916  crop,  now  being  marketed,  was  a  little 
better  than  that  of  1915,  and  exports  from  Saigon 
from  Jan.  1  to  Aug.  22,  1916,  were  15  per  cent, 
greater  than  those  for  the  corresponding  period 
of  1915. 

For  the  first  time  in  several  years,  pepper 
ranked  second  to  rice  among*  agricultural  products 
in  value  of  exports  from  Saigon.  The  1915  pep- 
per crop  was  light,  but  most  of  the  unusually  good 
1914  crop  was  exported  during  that  year.  The 
1916  crop  was  also  a  small  one  and  the  exporta- 
tion from  Jan.  1  to  Aug.  22,  1916,  was  only  about; 
40  per  cent,  of  that  of  the  corresponding  period 
of  1915.  Before  the  war  pepper  was  sent  mainly 
to  France.  Now  a  good  share  of  it  is  sold  in  the 
Singapore  market  and  some  is  being  sent  to 
America  via  Hongkong.  The  price  per  picul 
(140  pounds)  on  Sept.  1,  1916,  was  quoted  at  37 
to  39  piasters  (about  $18.50  to  $19.50  United 
States  currency)  for  black  pepper  and  60  to  61 
piasters  ($30  to  $30.50)  for  white  pepper,  as 
against  29  to  32  piasters  ($14.50  to  $16)  for  black 
and  54  to  55  piasters  ($17  to  $27.50)  for  white 
pepper  on  Sept.  1,  1915,  and  24  to  35  piasters  ($12 
to  $17.50)  for  black  and  54  to  55  piasters  ($27 
to  $27.50)  for  white  pepper  on  September  1,  1914. 
Pepper  is  one  of  the  commodities  America  might 
purchase  advantageously  in  this  market 


BRITISH      EAST      AFRICAN      TRADE      W 
CHILUES 

[Consul  Henry  P.  Starrett,  Mombasa,  Dec.  26.]  , 
pRACTICALLY  all  the  chillies  shipped  frdb 
*  the  port  of  Mombasa  are  produced  in  tbc 
Protectorate  of  Uganda.  During  the  fiscal  yeir 
ended  March  31,  1916,  the  total  exportation 
amounted  to  %,^ZZ  hundredweight  of  112  poun($ 
each,  valued  at  $82,000,  of  which  Egypt  took  28 
per  cent,  the  United  Kingdom  25,  France  22,  aiid 
the  United  States  about  15  per  cent  Prior  to 
the  war,  about  50  p6r  cent,  of  the  total  exporta- 
tion went  to  the  United  States,  but  high  freight 
rates  and  other  conditions  have  combined  to  re» 
strict  the  American  purchases  of  this  product 

Chillies  are  not  cultivated,  but  grow  in  a  semi- 
wild  state  in  the  Province  of  Busoga  (Uganda), 
and  are  gathered  and  marketed  by  the  natives. 
Production  during  the  last  five  years  has  fallen 
off  considerably,  although  the  prices  received 
have  been  good.  In  the  export  trade  chillies  are 
packed  in  baskets  containing  4  frasilas  (frasila 
equals  36  pounds)  each,  and  the  present  Mom- 
basa market  price  is  about  15  rupees  ($4.86)  per 
frasila. 

The  freight  rate  on  chillies  from  Mombasa  to 
New  York,  with  transshipment  at  Aden,  Liver- 
pool, or  Durham  (Natal),  is  about  $57  per  tea 
weight  An  export  duty  of  10  per  cent  ad  va- 
lorem is  collected  and  the  exportation  is  pr6- 
hibited  to  all  countries  other  than  British,  but  a 
special  license  to  export  to  the  United  States 
may  be  obtained,  provided  the  shipment  is  con- 
signed to  the  British  consul  general  at  New  York 
for  the  account  of  an  approved  firm. 


NATIONAL     CHAMBER     OF     COMMERCE 
ELECT  OFnCERS 

RGOODWYN  RHETT,  Charleston,  S.  C, 
•  has  been  re-elected  president  of  the  Qiam- 
ber  of  Commerce  of  the  United  States,  following 
the  fifth  annual  meeting  of  that  organization, 
held  in  Washington  last  month. 

Other  officers  of  the  National  Chamber  re- 
elected are:  Harry  A.  Wheeler,  Chicago;  John 
H.  Fahey,  Boston,  and  A.  B.  Farquhar,  York,  Pa., 
honorary  vice-presidents;  Samuel  McRoberts, 
New  York  City,  vice-president;  and  Joseph  H. 
Defrees,  Chicago,  vice-president  and  chairman  of 
the  executive  committee ;  John  Jay  Edson,  Wash- 
ington, treasurer. 

The  newly  elected  officers  arc:  Hon.  Charles 
Nagel,  St  Louis,  honorary  vice-president,  and 
Willis  Booth,  Los  Angeles,  vice-president 


The  bulk  of  the  cardamoms  of  commerce  arc 
exported  from  Ceylon  and  may  be  described  as 
Ceylon  Mysore  or  Ceylon  Malabar  cardamoms 
and  Ceylon  cardamom  seed. 
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When  Is  the 
Largest  Consumption 
of  Coffee? 

Experts  generally  agree  that  it  is 
during  the  colder  months  of  the 
year,  although  the  summer  months 
are  large  consuming  periods. 

41  41   41 

But  whether  winter  or  summer  is 
the  larger  seasonable  consuming 
period,  all  agree  that  the  best  time 
is  when  the  aroma  is  in  the  air  and 
the  flavor  in  the  cup.  Then,  one 
cup  is  an  invitation  to  another. 

41  41   41 

And  it's  no  easy  proposition  to  give 
the  consumer  the  full  deliciousness 
of  coffee.  It's  a  case  of  efficiency 
all  along  the  line,  from  selection  of 
bean  to  package  and  the  brewing. 

41  41   41 

AMERICAN  CAN  COMPANY 

CHICAGO  NEW  YORK  SAN  FRANCISCO 

with    Of/lcf    In    th*   Larg»st    CItlts 


When  writing  to  Advertisen,  please  mention  The  SricB  Mill. 
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PROPOSED  UNIFORM  TARES  ON  COi^EE, 
SPICES,  NUTS  AND  OTHER  ARTICLES 

**0  FECIAL  BULLETIN"  of  National  Whole- 

^  sale  Grocers*  Association  (Vol.  11,  No.  3, 
Feb.  16,  1917)  is  devoted  to  suggested  contract 
forms  for  sales  to  retail  grocers,  purchase  of 
canned  goods,  and  suggested  changes  for  dried 
fruit,  walnut,  almond  and  bean  contracts;  also 
a  letter  of  the  president  of  the  association,  and 
recommendations  by  the  contracts,  containers, 
uniform  tares  and  arbitration  committees.  This 
special  bulletin  is  of  great  importance  to  the 
grocery  industry  in  all  its  branches.  We  are 
quoting  the  recommendations  of  the  tares  com- 
mittee as  being  of  special  interest  to  The  Spice 
Mill  readers: 

Uniform  T«res 

{Contracts  Should  Provide  for  Tares  as  Near  to 

Actual  Weight  of  Container  as  Possible) 

As  a  result  of  the  persistent  efforts  of  the  Na- 
tional Wholesale  Grocers'  Association  of  the 
United  States,  the  weight  and  measure  branding 
amendment  became  a  part  of  the  National  Pure 
Food  and  Drug  Law.  This  amendment  requires 
that  all  foods  in  package  form  must  show  the 
net  weight  or  measure  or  the  numerical  count 
on  the  container.  Our  association  not  only  ap- 
proves this  requirement,  but  also  insists  that  food 
products  should  be  sold  on  a  basis  of  net  wei|:ht 
instead  of  gross  weight.  The  practice  of  sellmg 
goods  at  gross  weight,  which  includes  the  weight 
of  the  container,  although  not  in  violation  of  the 
Federal  statute,  is  contrary  to  its  spirit.  The 
sale  of  goods  at  other  than  net  weight  is  unfair 
in  so  far  as  it  requires  the  buyer  to  pay  the  same 
for  the  container  as  for  the  goods.  On  account 
of  the  variation  in  the  weight  of  containers,  in- 
justice and  discrimination  may  frequently  re- 
sult. Furthermore,  the  demands  of  the  retailer 
rec^uire  that  goods  be  sold  by  the  jobber  at  net 
weight,  which  often  leaves  an  opportunity  for 
confusion  and  for  concealed  loss  to  the  >Yhole- 
saler. 

Attention  is  called  to  the  recent  decision  of  the 
Appellate  Division  of  the  New  York  Supreme 
Court  which  upholds  the  net  weight  law  of  New 
York  State.  This  decision  compels  packers  of 
wrapped  ham  and  bacon  to  indicate  the  net 
weight  or  the  gross  and  tare  weight  on  each 
package.  Our  association  has  consistently  con- 
tended that  wrapped  hams  and  bacon  are  in 
package  form,  and  it  is  apparent  that  the  courts 
are  taking  the  same  view  of  the  matter. 

That  the  sale  of  goods  at  net  weight  is  accom- 
panied by  some  difficulty  is  appreciated.  This  is 
particularly  true  of  such  commodities  as  dried 
fruits  in  bags,  nuts,  beans,  peas,  spices  and  other 
articles  sold  in  similar  containers. 

Your  committee  is  advised  that  there  are  still 
some  dealers  in  lima  beans  who  claim  that  it  is 
proper  to  bill  lima  beans  with  weights  as  of  the 
date  packed.  It  is  the  contention  of  buyers  that 
the  net  weight  at  the  time  of  shipping  is  the  cor- 
rect billing  weight.  All  wholesale  grocers  are 
urged  to. insist  upon  the  net  weight  at  shipping 
time,  which  is  obviously  the  only  fair  weight 
basis  on  which  purchase  can  be  made. 

In  fairness  to  both  seller  and  buyer,  your  uni- 


form tares  committee  recommends  the  adoption 
of  standard  tares  for  these  commodities.  These 
uniform  tares  should  be  ascertained  by  takiiw 
the  average  weight  of  the  containers  used.  Afl 
wholesale  grocers  are  urged  to  insist  ^ot  onfy 
upon  the  sale  of.  goods  by  net  weight,  but  also 
to  demand  that  uniform  tares  be  adopted  and  in- 
corporated as  a  pjairt  of  every  contract  for  com- 
modities the  net  weight  of  which  varies  wh« 
packed  in  containers  of  the  same  size  or  capacity. 

The  following  standard  tares  adopted  by  our 
association  are  commended  to  the  use  of  every 
wholesale  grocer: 

California  dried  fruits  in  burlap  bags,  ^  lb. 
per  bag. 

California  dried  fruits  in  cotton  bags,  %  lb. 
per  bag. 

Persian  dates  in  boxes  of  60  lbs.,  8  lbs.  per  box. 

Fard  dates  in  boxes  of  about  56  lbs.,  7  lbs.  per 
box. 

Fard  dates  in  full  cases  of  9-12  lb.  boxes,  28  lb. 
case. 

Fard  dates  in  single  12  lb.  boxes,  1  lb.  box. 

Layer  figs  in  original  crates,  actual  tare  on 
crate  and  12  per  cent,  tare  on  the  small  boxes. 

Pulled  figs  in  28  lb.  boxes,  3y2  lbs.  tare. 

Pulled  figs  in  56  lb.  boxes,  6j4  lbs.  tare. 

Citron  in  drums,  2^  lbs.  per  drum. 

Imported  figs  in  28  lb.  bags,  3  per  cent 

Imported  figs  in  56  lb.  bags,  3  per  cent. 

Sultana  raisins  in  28  lb.  boxes,  10  per  centt' " 

Prunelles  in  30  lb.  boxes,  10  per  cent        .JJ 

Brazil  nuts,  3  lbs.  per  bag.  -!!. 

Filberts  in  bags  of  220  lbs.,  3  lbs.  per  bag.:   -i 

California  almonds,  2  lbs.  per  bag. 

Pecan  nuts,  average  actual  tare  according  to 
lot  -^ 

California  walnuts,  2  lbs.  per  bag. 

French  walnuts,  2  lbs.  per  bag. 

Chjli  walnuts,  2  lbs.  per  bag. 

Sicily  shelled  almonds  in  bags  of  about  220 
lbs.,  3  lbs.  per  bag. 

Peanuts,  green,  1  lb.  per  bag. 

Peanuts,  shelled,  1  lb.  per  bag. 

Lentils  in  bags  of  about  100  lbs.,  14  lb.  per  bag. 

Tapioca,  2  lbs.  per  bag. 

Sago,  2  lbs.  per  bag. 

Navy  beans,  1  lb.  per  bag. 
•Lima  beans,  ^  lb.  per  bag. 

Green  peas,  dried,  1  lb.  per  bag. 

Domestic  rice  bill  full  pockets  100  lbs.  net 
broken  pockets,  H  lb.  tare. 

Imported  rice  in  100  lb.  bags,  1  lb.  per  bag. 

Imported  rice  in  200  lb.  bags,  2  lbs.  per  bag. 

Split  peas,  60  lb.  bags,  ^i  lb.  per  bag. 

Cheese,  to  be  billed  net  weight. 
Coffee  (Green) 

Brazil  grades  in  single  bags,  1  lb.  per  bag. 

Brazil  grades  in  double  bags,  2^  lbs.  per  bag. 

Mexican,  2  lbs.  per  bag. 

Bogota,  2  lbs.  per  bag. 

Maracaibo  in  original  single  bags,  1  lb.  per  bag. 

Maracaibo  in  double  covering,  2^A  lbs.  per  bag. 

East  India  coffee  in  mats,  1  lb.  per  mat 

East  India  coffee,  3  mats  to  bag,  4  lbs.  per  bag. 

African,  2  lbs.  per  bag. 

Mocha,  average  tare  of  the  particular  shipmait 

Guatemala,  average  tare  of  the  particular  ship- 
ment 

Spices  (   Whole) 

Ginger  root.  2  lbs.  per  bag. 

[Continued  on  page  290] 
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How  Much  of  Your  Profits 
Go  for  Cans  and  Tubes? 

Packers  are  discarding  the  heavy,  ex- 
pensive, all-tin  cans  for  the  lighter, 
cheaper  and  more  satisfactory 

Pataiied  AirTigk  Hoistnre-Piroof 

TINFOIL  NEWS  BOARD  CAN 

Coffees,  Teas,  Spices,  Cocoas,  Crackers, 
Tobaccos,  and  kindred  articles  are  best 
preserved  in  this  Can.  Preserves  the 
strength  and  flavor  perfectly.  "GOOD 
LUCK,"  the  world's  greatest  seller,  has 
the  exclusive  use  of  this  can  in  the  bak- 
ing powder  line. 

The  "News  Board  Can"  without  tin 
foil  is  still  cheaper.  It  is  for  articles 
moisture  doesn't  affect 

Mailing  Tubes  a  Special  Feature. 

Let  us  tend  you   free   Htmplet  of  both   Cant 
•nd  Tubes:   siso  estimstes. 

The  Sonthern  Naimfactiiriiig  Co. 


Dtpartntflt  10 


RICHMOND,  VA. 


CHICORINE 

BETTER  THAN 

GRANULATED    CHICORY 

FINE  FLAVOR      UNIFORM  COLOR 
ALWAYS  CRISP 

100  LB.  NEW  SACKS.  F.O.B.  N.  Y. 
s  Parts  Wheat  and  i  Part  Chicory. 

FLOTO    CHICORINE    CO. 

BROOKLYN,  N.  Y. 
tea  &  165  Union  Ave.  79  &  81  AInalla  at. 


Ov 


Do  Business  by  Mail 


It*t  profitable,  i 
catsMfiw  cooti 


with  aecoxale  Ikts  of  proopeets. 
eootuiw  Tital  inlbniiBtioa  oo  Bfail 
A1m>  pricM  and  qnaatitT  oo  6,000 
B^kfling  liatt,  99%  goanateed.    SncfaaM 
WarlfatarialMfrs.     Wealtbr  M«b 
ChooM  Box  Min.       loo  lift*. 
SliooBoCaikn  Docton 

Tia  Cu  Mfra.  Axle  GieoM  Iffri. 

DroggMU  Raibood  Emplojees 

Anio  Ownon  Cootncton 

Write  for  Uuo  tsIdmUo  lolofeiMO  book. 
BoM-G«nld,  1005X  OUre  St.,  St.  Ixmle. 


Ross-Gould 

L.iS'i'S      Sl^.Louis 


Crouch  & 
Fitzgerald 

177  Broadway 

M  FUth  Ave.  14  W.  Mtb  St. 

NEW  YORK 


SAMPLE  TRUNKS  AND  CASES 


When  writing  to  Advertisers,  please  mention  Thi  Spick  Mill. 
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[Continued  from  page  288] 
White  pepper,  2  lbs.  per  bag. 
Black  pepper,  2^^  lbs.  per  bag. 
Allspice,  2  lbs.  per  bag. 
Mustard  seed,  3  lbs.  per  bag. 
Poppy  seed,  1  lb.  per  bag. 
Hemp  seed,  2  lbs.  per  bag. 
Canary  seed,  2%  lbs.  per  bag. 
Sunflower  seed,  1  lb.  per  bag. 
Rape  seed,  2  lbs.  per  bag. 
Other  spices,  when  sold  in  -original  packages, 
average  actual  tare  according  to  the  partictUar 
lot 

Castile  soap  in  bars  sells  at  price  per  bar  in- 
stead of  at  price  per  pound. 

Note. — Mustard  seed:  domestic,  1  lb.  per  bag; 
imported,  old  style,  3  lbs.;  new  style,  VA  to  2  lbs. 
per  bag.  Canary  seed  in  half -bags,  1^  lbs.  per 
bag.  Caraway  seed,  1  lb.  per  bag.  Popcorn,  1 
lb.  per  bag.  Sunflower  seed:  old  style,  1  lb.; 
new  style,  2  lbs.  per  bag. 

UNIFORM  TARES  COMMITTEE, 
George  W.  FKrguson,  Chairman, 
W.  F.  Bode, 
Victor  H.  Tuttle, 
J.  E.  Donald, 
Egbert  B.  Hawk. 


NEW  YORK  STATE  WHOLESALE  GROCERS 
DISCUSS  MANY  IMPORTANT  MATTERS 

THE  Wholesale  Grocers'  Association  of  New 
York  State,  meeting  in  Syracuse  in  its 
twenty-ninth  annual  convention  on  Feb.  14,  op- 
posed by  speech  and  vote  the  Wicks  bill,  pending 
before  the  Legislature,  for  the  creation  of  a  new 
markets  department  A  resolution  declared  that 
the  bill  was  drafted  "on  the  presumption  that  the 
high  cost  of  living  is  caused  by  speculation  in 
food  prices"  and  expressed  the  "resentment  of 
the  association  of  inference  that  their  bysiness  is 
not  conducted  on  honest  lines."  The  resolution 
attacking  the  Wicks  bill  charged  that  it  had  been 
prepared  on  information  admittedly  inconclusive, 
and  was  unnecessary  because  the  Federal  Gov- 
ernment had  ordered  an  investigation  into  food 
prices. 

President  Thomas  R.  Ward,  Jr.,  of  Albany, 
declared  that  the  grocer  was  being  unjustly  at- 
tacked by  the  food  investigators.  "Prices  will 
never  be  reduced,"  he  said,  "until  production  is 
increased.  We  should  advise  our  customers  to 
plant  some  small  gardens  and  raise  small  fruits. 
We  can  overcome  high  prices  by  home-packed 
goods." 

Sylvan  L.  Stix,  of  Seeman  Bros.,  New  York, 
declared  that  the  jobber  was  still  the  most  effi- 
cient distributing  agent.  This  opinion  was  con- 
firmed by  Dr.  Melvin  T.  Copeland,  of  the  De- 
partment of  Business  Research,  Harvard  Univer- 
sity, who  said  in  a  speech  that  it  was  impossible 
to  eliminate  the  middleman. 


E.  C.  Stewart,  of  Ithaca,  declared  that  one  ob- 
ject of  the  association  was  "to  combat  unjust  and 
unfair  legislation  in  order  that  their  products  may 
be  placed  in  the  hands  of  consumers  at  the  least 
cost"  His  motion  to  pledge  support  to  the  State 
and  nation  in  the  present  war  crisis  brought  pro- 
longed applause. 

Warning  that  freight  rates  would  be  higher  this 
year  by  27  per  cent  was  carried  in  a  report  of  the 
traffic  committee,  and  notification  was  given  that 
shipping  from  New  York  to  San  Francisco  had 
been  temporarily  discontinued.  Cash  accounts 
came  in  for  considerable  discussion. 

Urban  Jehle,  of  Buffalo,  president  of  the  re- 
tailers, addressing  the  delegates  to  the  whole- 
salers, said  that  "the  present  high  cost  of  living 
is  due  alone  to  the  burdens  that  have  been  placed 
upon  the  grocers,  both  wholesale  and  retail,  by 
extra  taxation.  When  the  State  and  Federal  Gov- 
ernments see  fit  to  prohibit  speculation  in  food 
products  then  the  present  high  cost  of  living  ques- 
tion will  be  solved.  We  may  work  as  earnestly 
as  we  can  to  keep  prices  down  and  yet  every 
day  we  find  ourselves  facing  new  laws  and  new 
special  taxes  that  increase  our  overhead  expense 
at  an  alarming  rate.  There  are  few  grocers  in 
the  State  now  that  can  really  give  an  accurate 
estimate  of  the  cost  of  doing  business." 

He  declared  that  the  grocers  were  not  opposed 
to  the  establishment  of  public  markets  where 
farmers  might  bring  in  their  produce  and  sell  it 
at  a  reasonable  figure,  but  he  declared  the  move 
as  proposed  by  Governor  Whitman  would  allow 
speculators  to  circulate  through  the  country  dis- 
tricts, pick  up  their  stock  and  then  .speculate  with 
it  on  the  public  market  The  entire  solution  of 
the  high  cost  of  living,  he  declared,  was  to  re- 
duce the  high  cost  of  doing  business.  He  gave 
many  instances  of  special  taxes  and  rules  placed 
upon  the  grocers,  which,  he  said,  kept  the  balance 
in  their  cash  register  at  a  small  figure. 

More  than  165  wholesalers  attended  the  conven- 
tion. Other  addresses  were:  "Specialty  Orders," 
by  Carl  A.  Lautz;  "Wholesale  Grocers  and  the 
Trade  Acceptance,"  A.  W.  Hudson,  president  of 
the  First  National  Bank;  "Co-Operation,"  by 
Walter  B.  Cherry,  advertising  manager  of  the 
Merrell-Soule  Co.;  "Study  of  the  Retail  and 
Wholesale  Grocery  Trade,"  by  Dr.  M.  T.  Cope- 
land  of  Harvard  University;  "Manufactorcrs 
Dealing  Direct  With  Retailers  or  Retail  Associa- 
tions," by  E.  C.  Field,  Utica;  "State  Control  of 
Foods,"  by  Lucius  P.  Brown  of  the  New  York 
City  Department  of  Health;  "Helping  Our  Cus- 
tomers and  the  Advantages  of  a  Locking  Glass," 
by  Sylvan  L.  Stix,  of  New  York;  "Tendencies  of 
Food  Legislation,"  by  Dana  T.  Ackerley,  of  cotm- 
sel  to  National  Wholesale  Grocers'  Association. 
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UNITED  STATES  MAY  BECOME  COFFEE 
CENTER  OF  THE  WORLD 

New  York,  March  6.— The  question  of  the 
utilization  of  the  Federal  Reserve  Act  to  effect 
an  important  extension  of  New  York's  commerce 
in  coffee  was  the  subject  discussed  Friday 
afternoon,  after  close  of  market,  on  the  New 
York  Coffee  and  Sugar  Exchange.  The  audi- 
ence was  composed  of  members  of  the  exchange 
as  well  as  other  local  coffee  men. 

William  Bayne,  Jr.,  former  president  of  the 
Exchange,  was  the  chief  speaker.  He  explained 
that  overtures  had  been  made  by  one  of  the 
principal  banking  establishments  of  the  city,  show- 
ing how  advantage  might  be  taken  of  the  Fed- 
eral Reserve  Act  to  transact  a  large  credit  busi- 
ness in  coffee  between  New  York  and  other 
American  centers.  At  present  all  such  trans- 
actions were  on  a  cash  basis.  The  Federal  Re- 
serve Act,  explained  Mr.  Bayne,  would  permit 
business  to  be  done  by  means  of  90-day  accept- 
ances or,  in  other  words,  on  the  same  basis  as 
business  was  being  done  between  Brazil  and 
New  York.  Firms  under  the  new  conditions 
would  have  the  option  of  buying  coffee  for  cash 
or  against  such  acceptances.  If  the  proposed 
facilities  were  taken  advantage  of  it  would  mean 
that  New  York  and  New  Orleans  would  carry 
a  much  larger  proportion  of  the  world's  coffee 
surplus  than  had  hitherto  been  the  case. 

The  meeting  appointed  a  committee  of  five 
to  draft  a  letter  to  be  sent  to  the  coffee  trade 
of  the  United  States,  giving  particulars  of  the 
new  trading  facilities. 

Subsequently,  Mr.  Ba3me  emphasized  that  there 
was  nothing  but  the  spirit  of  healthy  and  legiti- 
mate competition  underlying  the  proposed  change. 
"There  is  no  wish  whatever  to  drive  anybody 
out  of  the  trade,"  he  declared ;  **the  spirit  of  the 
thing  is  simply  to  offer  to  the  coffee  roasters 
all  over  the  country  extra  trade  facilities."  Speak- 
ing further,  he  said: 

We  people  in  the  East  who  are  large  importers 
of  coffee  want  to  extend  to  our  customers  every 
possible  facility  for  purchasing  coffee,  and  the 
more  we  sell  to  them  the  more  we  shall  have, 
in  turn,  to  buy  from  Brazil.  It  is,  therefore,  not 
a  question  of  injuring  anybody's  trade,  but  of 
facilitating  the  doing  of  business  and  the  carry- 
ing of  large  stocks  in  this  country. 

Under  the  proposed  plan  the  trade  will  buy 
coffee  from  the  seaboard  when  it  sees  an  ad- 
vantage in  doing  so  and  the  buyers  will  be  given 
the  same  terms  as  Brazil  gives  them.  In  other 
words,  buyers  will  no  longer  be  forced  to  put  up 
cash  when  making  purchases.  The  banks  carry 
the  business  now,  as  far  as  the  Brazil  end  of  it 
goes.  They  guarantee  the  people  in  Brazil  that 
drafts  will  be  met  on  maturity.  We  in  the  trade 
wish  to  offer  the  same  advantage  when  the  coffee 
IS  bought  in  New  York.    The  Federal  Reserve  Act 


allows  the  national  banks  to  do  this.  Previously 
they  couldn't  do  it 

We  want  to  open  up  fresh  lines  of  credit  and 
extra  facilities  to  the  coffee  merchants,  so  that 
thev  will  obtain  credit  on  these  trust  receipts 
without  any  interference  with  their  other  facili- 
ties for  borrowing,  either  from  home  institutions 
or  from  abroad.  The  plan  will  thus  double  the 
buyer's  opportunities  for  credit 

What  is  proposed  will  mean  that  the  seaboard 
will  carnr  the  load,  and  the  man  in  the  West 
will  buy  his  coffee  when  he  needs  it  and  in  a  way 
most  advantageous  to  himself.  He  can  either 
import  from  Brazil  or  buy  from  the  seaboard. 
If  Brazil  beats  us,  that  will  be  our  own  fault 

But  it  must  be  remembered  that  Brazil  doesn't 
carry  a  large  surplus  stock  of  her  coffee.  Usually 
her  stocks  are  small  when  things  are  getting  up 
to  the  new  crop.  At  present,  through  a  rather 
complicated  system,  Europe  is  able  to  offer  extra 
facilities  for  carrying  the  surplus  coffee  crop. 
This  is  donfe  at  Ix>ndon,  Hamburg,  Trieste  and 
other  places. 

Now,  we  are  figuring  very  largely  that  owing 
to  the  war  and  the  excessively  heavy  debt  which 
is  covering  Europe  that  European  countries  will 
require  all  the  money  they  have,  and  a  great  deal 
more  besides,  to  help  them  to  reconstruct  and 
build  up  again.  We  figure  they  will  not  be  in 
the  same  financial  position  they  were  before  the 
war  to  cariy  these  surplus  stocks,  sometimes 
heavy,  sometimes  light 

On  the  other  hand,  we  believe  the  United  States 
will  have  the  financial  advantages  necessary  to 
handle  this  business,  and  the  broadening  of  our 
market  by  extra  credit  facilities  will  induce  the 
surplus  stocks  of  the  world  to  come  here.  More- 
over, a  heavy  surplus  in  Brazil  is  apt  to  interfere 
with  the  price.  It  is  apt  to  depress  the  price  to 
the  producer.  Brazil  has  never  been  anxious  for 
a  state  of  things  of  that  kind,  but  has  always  tried, 
as  far  as  possible,  to  get  the  coffee  out  of  the 
country  to  Europe,  and  Europe  carried  the  load, 
either  on  consignment  or  purchase. 

People  often  overlook  the  fact  that  exchanges 
are  an  enormous  factor  in  enabling  stocks  to  be 
carried  in  this  way.  Many  price  fluctuations  are 
eliminated.  In  fact,  large  mercantile  transactions 
are,  to  a  very  considerable  extent,  in  the  nature 
of  banking  transactions.  At  the  present  time 
Europe  carries  coffee  stocks  relatively  Igirge  for 
its  consumption,  and  the  United  States  carries 
stocks  relatively  small.  If  our  proposals  succeed, 
this  condition  will  be  redressed  in  favor  of  this 
country.  

The  Hoffmann-Hayman  Coffee  Co.,  San  An- 
tonio, Tex.,  have  bought  out  the  Morrison  Coffee 
Co.,  purchasing  their  roasting  plant,  stock  of 
merchandise,  all  brands  and  blends  and  good 
will.  The  business  of  the  Morrison  Coffee  Co. 
will  be  continued  at  its  present  location  for  about 
a  month  and  then  will  be  removed  to  the  building 
occupied  by  the  new  owners  at  307  N.  Medina 
St  The  deal  will  double  the  capacity  of  the 
Hoffmann-Hayman  Co. 

Castor  Coffee  Co.,  Inc.,  Brooklyn,  N.  Y.,  have 
been  incorporated ;  coffee,  tea,  rice,  cocoa,  spices, 
cereals;  $5,000;  S.  Kaplan,  I.  Z.  Anvill,  J.  F. 
Castor,  967  Seneca  Ave.,  Brooklyn. 
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PATENT  RECORD 

PatanU,  Tntd^-Markt,  Labels,  PrinU,   etc 


[Reported  Monthly  Especially  for  Simmons' 
Spice  Mill,  by  Edward  IV.  Holmes,  Patent 
and  Trade-mark  Attorney,  918  F  Street, 
Washington,  D.  C] 


Trade-Mark  Renewed 

14^71.  Mustard.  William  John  Bellville.  Lon- 
don, England,  trading  as  Keen,  Robinson  &  Bell- 
ville;  Keen,  Robinson  &  Company,  Limited,  Lon- 
don, England,  a  Corporation  of  Great  Britain. 
Registered  May  10,  1887.  Renewed  May  16, 
1917. 


Trade-Marks      Registered      During      February, 
1917 

Feb.  6 

115^88.  Coffee.  Bowers  Bros.,  Inc.,  Rich- 
mond, Va. 

115»306.  A  Substitute  for  Coffee.  Coffeetone 
Manufacturing  Co.,  Minneapolis,  Minn. 

115,315.  Spices,  Tea,  Coffee,  Cocoa,  Rice,  Pear- 
nut  Butter,  Food-Flavoring  Extracts,  Baking 
Chocolate,  etc.  Decatur  Extract  Co.,  Decatur, 
111. 

115,341.  A  Compound  of  Vanilla  and  Tonco. 
The  Hudson  Mfg.  Co.,  Chicago,  111. 

115,345.  Teas,  Spices  (namely,  Cloves,  Pi- 
mento, Cinnamon,  Gmger,  Mustard,  Pepper  and 
Prepared  Mustard).  Johnson  &  Murray,  Inc., 
Utica,  N.  Y. 

115,367.  Coffee,  etc.  Meyer  &  Degerdon,  New 
York. 

115,372.  Coffee  and  Tea.  Mutual  Coffee  Co., 
Montgomery,  Ala. 

115,392.    Tea.    Rice  Bros.,  Philadelphia,  Pa. 

115,397.  Coffee.  Royal  Valley  Coffee  Co.,  De- 
troit, Mich. 

115,408.  Peanut  Butter,  Mustard,  etc.  Squire- 
Dingee  Co.,  Chicago. 

115,423.      Drinking    Chocolate.      Stephen    F. 
Whitman  &  Son,  Inc.,  Philadelphia,  Pa. 
Feb.  13 

None  reported. 

Feb.  20 

None  reported. 

Feb.  27 

115,657.  Coffee.  New  Orleans  Coffee  Co., 
Ltd..  New  Orleans,  La. 

115,711.  Coffee  and  Substitutes  for  Coffee. 
Whole  Wheat  Coffee  Co.,  Inc.,  Jersey  City,  N.  J., 
and  New  York. 


Labels  Registered  During  February,  1917 

Feb.  13 

19,875.  Coffee.  Ira  M.  Caskel,  San  Francisco, 
Cal.  Title,  "Excello  Brand,  Grand  Prize  Guate- 
mala Coffee." 

19,890-91.    Packages  of  Ridgways  Tea.    Rid^- 
ways.  Incorporated,  New  York,  N.  Y.,  and  Chi- 
cago, 111.    Title,  "Ridgways  Tea." 
Feb.  20 

19,904.  Coffee.  The  Copps  Co.,  Stevens  Point, 
Wis.    Title,  "Birchwood." 


Trade-Marks  Published  During  February,  1917 

— ^Not  Registered 

Note. — The  following  trade-marks  were  published  in 
the  Official  Gazette  of  the  Patent  Office,  on  the  date  in- 
dicated in  order  that  any  person  who  believes  he  would 
be  damaged  by  any  registration  may  oppose  the  same 
within  30  days  of  the  publication  of  such  mark.  If  no 
opposition  be  entered  within  30  days,  the  trade-mark  may 
be  registered  in  due  course. 

Feb.  6 

None  reported. 

Feb.  13 

Scr.  81,229.  Coffee,  Flavoring  Extracts  for 
Foods,  Spices,  etc.  McClelland,  Ward  Co.,  De- 
catur, 111.  "Warder,"  associated  with  the  repre- 
sentation of  a  castle  with  a  warrior  in  the  fore- 
ground holding  a  spear  in  one  hand  and  a  shield, 
b'earing  the  word  "Purity"  thereupon,  in  the  other 
hand. 

Scr.  93,624.  Peanuts.  The  Bain  Peanut  Co., 
Inc.,  Wakefield.  Va.    "Superb." 

Scr.  94,560.  Coffee,  Tea,.  Nuts,  Cooking  Choc- 
olate, etc.  The  Weideman  Co.,  Cleveland,  Ohio. 
Representation  of  a  child  dressed  as  a  chef,  partly 
within  a  rectangular,  divided  panel. 

[Record  continued  on  page  294] 
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"ARKSAFE"  Elastic  PaperLinings 

rrtn 
COFFEE  AND  SPICE  PACKAGES 

Dirt>proof  aad  Moiature-proof 

SEND  FOR  SAMPLES 

i^5!^f.^L«^^/E'rY  BAG  COMPANY 

NEW  YORK-120  BroaJw«y  CHICAG0-I4  E.  J«k«m  B<nil.Tard 


Improved  "Bfaz"  Mill 
(Patented) 


IMPROVED 

"MAX" 
MILL 

For 

Pulverizing 

Sugar 
Starch 
Spices 

And  AU  Kinds   of 

Medium  Hard  or 

Soft  Materials 


WB  ALSO  MANUFACnniB 


Rotary  Cutters 
Mixers  and  Sifters 


Pebble  MUls 
Bolting  Clotli 


abb£  engineering  CO. 


Broadway  and  Ann  Street 


NEW  YORK 


J 


BUY 

This 
Sanita 

COTT 

SACK 
for 

FLOUI 

com 

SPICE 

Etc. 


Write  ie 
Samplei 

and 
Quotetio 


II 


Wlien  writing  to  AdvertiMn.  pk«te  mention  Thi  Spici  Mill. 
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TRADEMARKS.  PATENTS,  ETC. 

[Continued  from  page  292] 

Scr.  100,074.  Roasted  Coffee.  Steinwcnder- 
Stoffregen  Coffee  Co.,  St  Louis,  Mo.    "Bravo." 

Ser.  100,101.  Salted  Nuts.  Marple  Bros., 
Philadelphia.  Pa.    "Old  Colony." 

Ser.  100,298.  Coffee.  William  R.  Moorhouse, 
Pittsburgh,  Pa.    "William  Penn." 

Scr.  100,369.  Coffee,  Tea,  Flavoring  Extracts 
for  Foods,  Spices,  etc  Cowan-Lennmg-Brown 
Co.,  Duluth,  Mimi.    "Revelation." 

Feb.  20 

Scr.  90,702.  A  Beverage-Forming  Food  Prod- 
uct Made  from  Milk  and  Oats  and  in  the  Form 
of  Readily  Soluble  Powder  or  Tablets.  Alex- 
ander Horlick,  Milwaukee,  Wis.    "Oatine." 

Scr.  99,581.  Peanut  Butter.  Perkins  Brothers, 
Bay  City,  Mich.  "Jersey"  printed  between  out- 
side and  inside  concentric  circles  and  the  repre* 
sentation  ^  of  a  cow's  head  shown  within  the 
smaller  circles. 

Ser.  99,616.  Coffee.  William  H.  M.  Albertson, 
New  York.  "Metropolis"  within  concentric 
cirdes,  associated  with  other  features  which  are 
all  disclaimed,  excepting  those  specifically  men- 
tioned above. 

Ser.  100,017.  New  Orleans  Coffee  Co.,  Ltd., 
New  Orleans,  La.  "French  Market"  printed  in 
white  upon  a  solid  black  ellipse,  within  which  is 
the  representation  of  a  market  house. 

Ser.  100,281.  Baking  Powder.  Commercial 
Importing  Co.,  Seattle,  Wash.    "Dreadnaught" 

Feb.  27 

Ser.  100,418.  Coffee,  Tea, ,  Salted  Peanuts, 
Sugar  Peanuts,  Peanut  Oil,  Peanut  Butter,  etc' 
The  Brundage  Brothers  Co.,  Toledo,  O.  "Star- 
Maid,"  associated  with  the  representation  of  a 
maid  carrying  a  tray  with  a  star  exuding  rays, 
forming  a  background  for  said  maid. 

Ser.  100,793.  Salted  Peanuts,  Peanut  Butter, 
Peanut  Oil,  Coffee,  Tea,  etc.  Same  owners  as 
above.    "Xray." 


OBITUARY 


Patents  Granted  During  Febniarj,  1917 

Feb.  6 

1,214,726.  Baking  Powder.  Mooshegh  Vay- 
gouny,  Berkley,  Cal.,  assignor  to  Royal  Baking 
Powder  Company,  a  Corporation  of  ^few  Jersey. 

1,214,875.*  Aromatizing  Dry  Coffee  Extract 
Knut  Aslund  and  Teofron  Boberg,  London,  Eng- 
land. 

Feb.  13 

1,216,149.      Peanut     Picker.      Joseph    Henry 
Macleary  and  Sidney  Ovid  Lynn,  Suffolk,  Va. 
Feb.  20 

1^16,547.  Self-Cle?.ning  Strainer  for  Liquids. 
George  W.  Collin,  Bridgeport,  Conn. 

1,216,671.  Process  for  Treating  Coffee.  Francis 
R.  Eden,  Montclair,  N.  J. 

1,216,700.  Tea-Ball  Tree.  William  'F.  Kil- 
kenny,  Providence.  R.  L,  assignor  to  Strathmore 
Co.,  Providence,  R.  L,  a  Corporation  of  Rhode 
Island. 

1,217,044.     Coffee-Maker.     Samuel  L.  Meyers, 
Ocean  Park,  Cal.,  assignor  to  Sam  Meyers  &  Co., 
Los  Angeles,  Cal.,  a  Corporation  of  California. 
Feb.  27 

1,217,179.  Coffee  Pot  Joseph  B..  Horsley, 
Cincinnati,  O. 


Edward  Weston 

St.  Louis,  Mo.,  Feb.  19. — Edward  Wcsten,  pres- 
ident of  the  Ed.  Westen  Tea  &  Spice  Co.,  died 
at  his  home,  5349  Berlin  Ave.,  at  7M  o'dodc 
laSt  night,  following  an  attack  of  acute  indiges- 
tion at  2  A.M.  last  Monday. 

He  was  born  67  years  ago  in  Moravia,  where 
he  also  was  educated  in  a  private  school  and 
business  college.  From  1871  to  1873  he  was  an 
officer  in  the  Austrian  army.  He  had  been  in 
business  since  1874,  and  since  1885  in  the  United 
States.  He  organized  the  Great  Eastern  Tea  and 
Coffee  Co.  Later  he  founded  the  wholesale  cor- 
poration of  Edward  Westen  Tea  and  Spice  Co. 
Mr.  Westen  contributed  liberally  to  the  new 
cathedral.  He  was  a  member  of  the  Mercantile 
and  Glen  Echo  clubs  and  was  one  of  the  pro- 
moters of  the  Odeon. 

His  daughter,  Mrs.  Gustave  M.  H.  Arendes, 
on  Feb.  5  went  to  Belleville,  111.,  to  marry  the 
son  of  Police  Commissioner  M.  C.  H.  Arendes. 
Other  children  surviving  are  Adolf,  Reinhold  and 
Hugo  Westen. 

Harry  P.  Harrfaldt 

Brooklyn,  N.  Y.,  Feb.  21.— Harry  Paul  Herr- 
feldt  34  years  of  age,  of  589  4th  St.,  a  life-long 
resident  of  this  borough,  where  he  was  bom, 
died  Sunday  of  pneumonia  at  Lakewood,  N.  J, 
to  which  place  he  went  a  week  ago.  The  inter- 
ment was  in  Woodlawn  Cemetery.  Mr.  Herr- 
feldt  was  a  33d  degree  Mason,  a  member  of 
Altair  Lodge  and  the  Aurora  Grata  Consistory, 
the  Park  Slope  Congregational  Church  and  tiie 
Crescent  Athletic  Club.  He  leaves  his  widow, 
two  children,  Harry  Paul  and  Gertrude  Lee 
Herrfeldt;  two  brothers,  Alfred  and  Hugo,  and 
a  sister,  Mrs.  Henry  Clark. 

Mr.  Herrfeldt  was  head  of  the  spice  brokerage 
house  of  H.  P.  Herrfeldt  &  Co.,  132  Front  St, 
Manhattan. 


RAPIDLY  INCREASING  USE  OF  '"SAXQUT 
SACKS  FOR  COFFEE,  SPICES,  ETC 

'npHE  use  of  the  "Saxolin"  paper-lined  QQUmi 
•■•  sanitary  sack,  one  of  the  specialties  o(  She 
Cleveland- Akron  Bag  Co.,  Cleveland,  O.,  is| 
ing  rapidly  among  the  coffee  and  the  spioe  1 
''Saxolin,*'  which  is  primarily  a  flour  p«cklg^ll 
particularly  adapted  for  ground  produdlu  vk 
manufacturers'  description  of  it  as  "the  ; 
keeps  the  flour  in  and  the  dirt  out"  would  ] 
that,  if  the  sack  does  this  for  flour,  it 
the  same  good  protection  to  coffee,  spioet  fad 
such  products. 


Digitized  by 


Google 


March,  ipi7  S I M M  O  N S'  S P I  C E  M I LL  295 


When  writiiig  to  Advertisers,  please  mention  Thk  Spzcs  Mill. 

Digitized  by 


Google 


296 


SIMMONS'   SPICE   MILL 


March,  igiy 


"Sealtite"  for  Package  Coffe« 

"D.,"  Boston,  Mass.,  writes:  "We  arc  considerinff 
using  the  name  SEALTlTE  on  a  package  coffee,  and 
it  occurred  to  us  that  the  name  or  a  similar  may  be 
used  by  another  firm;  so  we  write  to  inquire  if  you 
know  of  such  a  name  being  used." 

Ans. — The  Spice  Mill  records  do  not  disclose 

this  name.    The  nearest  approaching  it  is  WAX- 

tlTE,  registered  Sept.  5,  1916,  No.  112,428,  by 

the    Kellogg    Toasted    Corn    Flake    Co.,    Battle 

Creek,  Mich.,  for  coffee.    SEAL  is  registered  for 

coffee  and  tea  by  Chase  &  Sanborn,  Boston,  Mass. 


THE    ILLUSTRATED    STORY    OF    A    PRO- 
GRESSIVE HOUSE 

THE  Gowan-Lenning-Brown  Co.,  of  Duluth, 
Minn.,  are  distributing  a  finely  illustrated 
booklet  entitled  "The  Honor  of  The  House,"  de- 
scribing the  imposing  group  of  buildings  occu- 
pied by  this  big  manufacturing  wholesale  gro- 
cery house.  The  location  is  on  the  shore  of 
Duluth  Harbor,  with  unsurpassed  facilities  for 
receiving  and  shipping — Lake  Superior  at  the  rear 
doors  and  railroad  tracks  actually  running  inside 
the  main  walls. 

Included  in  the  group  of  buildings,  which  cover 
a  site  320x260  ft.,  are  a  four-story  main  build- 
ing, with  a  wing  for  storage,  .an  entirely  inde- 
pendent four-story  factory  building  and  the 
stables.  J.  O.  Lenning,  general  manager,  and 
E.  C.  Congdon,  a  member  of  the  board  of  direct- 
ors, worked  out  the  details  of  the  building  in 
association  with  German  &  Jenssen,  the  archi- 
tects. 

The  manufacturing  plant  will  especially  interest 
readers  of  The  Spice  Mill,  for  it  includes  an- 
other of  those  carefully  planned  and  finely 
equipped  roasting  plants  which  have  become  an 


essential  feature  of  many  large  wholesale  grocery 
houses  in  recent  years.  A  battery  of  four  Bums 
roasters  turn  out  the  perfectly  roasted  coffee, 
w^hich  is  sold  so  widely  throughout  the  North- 
west under  the  "Honor"  brand. 

A  humidor  large  enough  to  keep  1,500,000  cigars 
at  an  even  temperature  and  constant  moisture  is 
also  illustrated  in  this  new  booklet,  as  well  as  the 
refrigerating  plant,  packing  rooms,  floors  in  the 
warehouse  and  some  striking  views  of  the  gen- 
eral offices. 

The  Gowan-Lenning-Brown  Co.  were  formed 
in  1913  by  the  consolidation  of  the  Wright- 
Clarkson  Mercantile  Co.  and  the  Gowan-Peyton- 
Congdon  Co.  The  story  of  the  growth  of  the 
new  firm  and  brief  sketches  of  the  men  behind 
this  growth  make  interesting  reading  as  told  in 
this  fine  example  of  the  printing  art. 


James  E.  Banks 

Jersey  City,  N.  J.,  Feb.  28. — ^James  E.  Banks, 
treasurer  of  the  Jersey  City  Grocery  Co.  since 
its  organization  over  25  years  ago,  died  at  the 
home  of  his  daughter,  Mrs.  S.  D.  Walker,  2761 
Boulevard,  Jersey  City,  in  his  75th  year.  He 
was  declared  to  be  the  best  known  grocer  in  this 
city.  Mr.  Banks  leaves  his  wife,  his  daughter 
and  a  son,  Arthur  Banks,  who  is  engaged  in  the 
oil  business  in  Tampico,  Mexico. 


Fire  occurred  on  Sunday,  Feb.  18,  in  the  build- 
ing occupied  in  part  by  Urbana  Coffee  Co.,  Ur- 
bana,  O.  R.  M.  Day,  general  manager  of  the 
company,  stated  that  the  efficient  work  of  the 
firemen  was  all  that  prevented  a  disastrous  fire. 
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QUERIES  AND  ANSWERS  OF  SPECIAL  INTEREST 

Queries  of  general  trade  interest  will  be  answered  in  t'his  column  free  of  charge 

[NoTS.— Om#  pf  thf  ^rposes  of  our  publishinf  tkgsf  inquirUs  is  to  afford  our  readers  ths  opportunity  to 
furnish  informaiion  additional  to  that  contained  tn  our  answers,  even  though  such  additional  information  %s  of 
particular  advantage  to  themselves.  These  are  all  bona  fide  questions  and  are  published  bscause  we  consider 
them  of  live  interest  to  our  r«ad#r«.— 'Editok.] 


Tin  and  Fibre  Cans,  Cartons,  Bags,  Labals,  ate. 

**A.  v./*  Ponce,  P.  R.,  writes:  "I  am  a  coflfee  ex- 
porter and  am  introducing  a  new  department  for  the 
retailing  of  roasted  coffee  and  would  like  you  to  fur- 
nish  me  the  names  of  principal  manufacturers  of  cans, 
printed  cartons  and  printed  paper  bags  and  labels  fit 
for  different  uses  and  mostly  used  by  the  coffee  roasters 
and  retailers  of  your  country." 

Arts. — Referring  to  the  advertising  pages  of  re- 
cent issues  of  The  Spice  Mill,  inquirer  will  note 
the  advertisements  of  the  following  reliable 
houses :  Tin  cans — American  Can  Co.,  120  Broad- 
way, New  York,  and  branches  in  principal  cities; 
Heekin  Can  Co.,  Cincinnati,  O.;  New  Orleans 
Can  Co^  New  Orleans,  La.  Fibre  or  paper  cans 
— ^American  Can  Co.;  Southern  Mfg.  Co.,  Rich- 
mond, Va.  Cartons — United  States  Printing  & 
Lithograph  Co.,  Cincinnati,  O. ;  Stecher  Litho- 
graphiic  Co.,  Rochester,  N.  Y.;  Sefton  Manufac- 
turing Corporation,  Chicago.  Labels — United 
States  Printing  &  Lithograph  Co.,  Cincinnati,  O.; 
Stecher  Lithographic  Co.,  Rochester,  N.  Y. ;  R.  J. 
Kittredge  &  Co.,  Chicago.  Printed  bags — Thomas 
M.  Royal  &  Co.,  Bryn  Mawr,  Pa.;  Continental 
Paper  Bag  Co.,  17  Battery  Place,  New  York. 
Bags  of  all  kinds — Geveland- Akron  Bag  Co., 
Geveland,  O.  Stickers  for  bags,  etc. — Fenton 
Label  Co.,  9th  and  Thompson  Sts.,  Philadelphia. 


Ma 


■facturars  of  Powclerad  Galatma 


U.  S. 


"W.  S.,"  Winnepeg.  Man.^  writes:  "Will  vou  kindly 
inform  us  where  we  could  obtain  a  list  of  leading  manu- 
facturers of  powdered  gelatines  in  the  United  States, 
or  possibly  you  may  have  this  information  at  hand  and 
can  kdvise  us?  If  so,  the  information  will  be  very 
much   a4>preciated.'* 

Ans. — It  so  happened  that  we  answered  a  sim- 
ilar query  in  the  February  number.  We  repro- 
duce the  answer  herewith:  American  Glue  Co., 
14  Ferry  St.,  New  York;  Armour  Glue  Works, 
31st  and  Benson  Place,  Chicago;  Hirsh,  Stein  & 
Co.,  Ill  W.  Monroe  St.,  Chicago;  F.  W.  Mehl- 
hop.  Union  Stock  Yards,  Chicago ;  Michigan  Car- 
bon Works,  Detroit,  Mich.;  The  J.  O.  Whitten 
Co.,  68  Western  Ave.,  Boston,  Mass. 


Manafactiirars   of   Mills   for   Making   Prapared 

Mustard 

•*L.,"  Portland  Ore.,  writes:  "Can  you  give  us  the 
names  of  manufacturers  who  are  turning  out  mills  for 
manufacttiring  a  prepared   mustard?" 

Ans, — The  following  firms  make  mills  used  in 
manufacturing  prepared  mustard:  Paul  Oehmig 
&  Co.,  1948-54  W.  Ohio  St,  Chicago,  111. ;  Chas. 
Ross  &  Sons  Co.,  148  Qasson  Ave.,  Brooklyn, 


N.  Y.;  M.  A.  Nebel,  74  Grand  Ave.,  Brooklyn, 

N.  Y. 


Marshmallow  Cream-making  Machinery 

"L.  B.,'*  Cincinnati,  O.,  writes:  "Can  vou  give  us 
the  names  of  firms  who  make  machinery  for  manufac- 
turing marshmallow  cream?" 

Ans, — The  following  firms  make  cream  beater» 
used  in  the  manufacture  of  marshmallows :  The 
Ball  Cream  Beater  Co.,  Dayton,  O.;  Savage 
Bros.  Co.,  319-23  W.  Austin  Ave.,  Chicago; 
Thomas  Mills  &  Bro.,  Inc.,  1305-1311  N.  8th 
St.,   Philadelphia,   Pa. 


Bag  Sewing  Needles  With  Spring  Eye 

"M.  L.  H.,"  Chicago,  writes:  "Would  like  to  in- 
quire where  we  can  procure  needles  for  sewing  flour 
sacks,  which  have  a  spring  in  the  eye,  that  is,  one  side 
of  the  eye  is  open  in  order  to  string  more  readily." 

Ans, — These  needles  are  imported  from  Eng- 
land and  handled  by  John  Thornton,  Jr.,  108 
Worth  St.,  New  York.  They  run  in  sizes  from 
3"   to  6",  as   follows:    3",  3>^",  4",  4J4",   5", 


Kola  Extract  and  Kola  Beans 

"A.  M.  S.,"  Bloomington,  111.,  writes:  "Can  you  give 
us  the  name  of  firm  who  make  Kola  extract,  or  the 
names  of  importers  who  sell  Kola  beans?" 

Ans. — Kola  extract  and  Kola  beans  are  handled 
by  a  few  of  the  large  drug  houses,  such  as  Lehn 
&  Fink,  120  William  St.,  New  York. 


Presses  for  Printing  Wood  Box  Shooks 

••H.  S.,"  Spokane.  Wash.,  writes:  •'Will  you  kindly 
advise  me  of  names  and  aadresses  of  dealers  of  wood 
printing  presses  for  printing  box  shooks?  We  are  de- 
sirous of  getting  in  touch  with  these  people  and  will 
greatly  appreciate  the   favor   of  a  few  names." 

Ans. — Among  manufacturers  of  such  printing 
presses  are:  Morgan  Machine  Co.,  Rochester, 
N.  Y. ;  F.  X.  Hooper  Co.,  Glenarm,  Md. 


Name  ami   Adclress   of   Kneipp   Firm 

•*0.  F.,"  New  York,  asks:  "Please  furnish  correct 
name  and  address  of  the  firm  of  Kneipp  that  manu- 
factures  certain  food  articles?" 

Ans. — The  records  give  the  name  and  address 
as  follows:  Kneipp's  Malt  Food  Co.,  Manitowoc, 
Wis. 


$20.00  Value  for  $2.00 

"Find  enclosed  the  sum  of  Two  Dollars  to  renew  my 
subscription  for  1917.  It  is  a  $20.00  value  for  $2.00, 
and  cannot  be  equalled  for  the  amount. 

"Syracuse,   N.   Y.,  Feb.   26,    1917.         C.   O.   Fo»d." 
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EDITORIAL  NOTES 


Coffee  Still  Cheap 

New  York,  Feb.  24. 
To  the  Editor  of  The  Evening  Sun. 

Sir:  In  relation  to  the  Federal  inquiry  into 
the  high  cost  of  certain  commodities,  mention  of 
which  was  made  in  your  issue  of  Wednesday, 
Feb.  21,  coffee  appeared  in  the  list.  It  may  be 
interesting  to  note  that  coffee  stands  as  one  of 
the  very  few  staple  products  which  not  only  has 
shown  no  advance,  but  which  costs  less  to-day 
than  it  did  twenty-five  years  ago,  and  is  better 
too.  The  improved  quality  is  due  to  better  meth- 
ods of  cultivation  and  handling,  as  well  as  a 
greater  knowledge  of  combination,  etc.,  and  the 
low  price  is  due  to  an  enormous  increase  in  the 
world's  production.  Roy  C.  Wilhelm. 

New  York,  Feb.  24. 

The  above  letter  appeared  in  The  Evening  Sun 
of  Feb.  27,  and  the  coffee  trade  is  under  obliga- 
tion to  Mr.  Wilhelm  for  his  promptness  in  bring- 
ing to  the  attention  of  the  editor  of  that  notable 
newspaper,  and  through  him  of  its  hundreds  of 
thousands  of  readers,  the  facts  relative  to  current 
coffee  prices.  The  Spice  Mill  has  pointed  out, 
especially  in  its  issue  for  November  last,  that  of 
all  the  leading  commodities,  coffee  is  the  only  one 
that  has  not  advanced  in  price;  in  fact,  it  is 
cheaper  than  it  has  been  for  many  years  past. 
The  trade  should  lose  no  good  opportunity  to 
show  that  coffee  is  not  high,  but  is  cheap;  that 
the  coffee  trade,  unlike  many  others,  has  not 
boosted  prices,  but  is  giving  better  values. 
*    *    * 

British  Imports  of  Coffee,  Tea  and  Cocoa. 

The  effect  upon  American  trade  by  Great 
Britain's  putting  up  the  bars  against  a  large  num- 
ber of  products,  including  several  items  of  special 
interest  to  the  readers  of  this  journal,  is  difi&cult 


to  estimate,  although  the  markets  have  reflected 
the  ban  to  some  extent,  especially  on  tea  and 
cocoa.  In  view  of  the  stoppage  of  importation 
into  the  British  Isles  of  coffee,  tea  and  cocoa, 
the  trade  is  naturally  interested  in  knowing  the 
quantities  of  these  articles  that  have  annually 
in  recent  years  been  imported  and  their  country 
of  origin.  Through  the  courtesy  of  the  Bureau 
of  Foreign  and  Domestic  Commerce,  United 
States  Department  of  Commerce,  extended  to  our 
Washington  correspondent.  The  Spice  Mill  is 
enabled  to  publish  a  table  of  extremely  interesting 
statistics  on  imports  of  coffee,  tea,  cocoa  (raw), 
and  cocoa  (manufactured)  into  the  British  Isles 
for  1916,  1915  and  1914,  and  devotes  an  entire 
page  to  them — page  271  of  this  issue. 


COMMUNICATIONS 


[An  old  friend  of  The  Spice  Mill  and  one 
of  the  best  liked  and  respected  men  in  the  coffee 
trade  contributes  the  following  curiously  worded 
screed  on  topics  of  interest  to  the  coffee  trade.] 

PEP  OR  PIP? 

A  Sick  CHiicken  has  the  Pip.  A  Strong  Man 
has    the    Pep.     One    of    these    describes    yoo. 

Which  are  you?    A  Pepman  or  a  Pipman?^ 
[When  you  read,  or  hear,  that  you  are  transacting 
a  business  that  injures  your  fellow  man. 
When  you  read  of  slurs  on  your  product  by  im- 
itators of  it,  does  your  Zipperinktum  throb  ?    No? 
Pip! 

Or  does  it  go  over  the  blood-heat  mark— Yes? 
Pepl 

If  Pip,  sleep  on,  don't  read  on!  ^ 

If  Pep,  what  are  you  going  to  do,  stand  it,  and 
bustt    Nol 
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Go  to  it?    Absolutely! 

But  hold  on,  man,  your  efforts  might  help  your 
competitor  some.  The  man  with  real  Pep  (not 
imaginary)  doesn't  yell  for  help ;  he  gives  it  He 
can  afford  to.  fLt  knows  why. 
Mr.  Pip-Man  is  quietly  dozing  and  his  Zipper- 
inktum  needs  repairs.  A  change  of  an  eye  and 
he  can  be  Mr.  Pepman.  Put  the  E  in  before  the 
jgame  commences.  The  band  is  playing  now  to 
the  tune  of  "It  couldn't  Be  Done,  but  We  did  It," 
and  the  air  is  something  like  "Yankee  Doodle," 
tool 

That  question  w^s  easily  settled  Mr.  Pep-Man. 
Push  the  Propaganda,  with  Pep,  Props,  Push, 
Punch  and  Plenty.  Don't  bother  old  "Rip-pip- 
winkle";  he  is  still  at  it.  Here's  something  else. 
Premiums  are  selling  lots  of  Coffee  these  days. 
Don't  argue  facts.  Your  a  Pep-Man.  They  act, 
not  argue,  when  they  know  something.  This 
needs  you  fully  three  hundred  days  out  of  the 
year.  The  other  days  can  be  better  used.  But 
these  three  hundred?  How  many  times  three 
•  hundred  do  you  want,  before  real  action  begins? 
The  Pip-Man  said  four  just  before  he  swallowed 
the  powder.  He  may  have  tho't  this  a  golf  game, 
but  it's  better  than  that.  Anyhow,  let  him  alone ; 
he's  dreaming  of  the  good  old  days  of  the  past, 
when  Pep  and  Zipperinktums  were  not  known 
or  needed. 

They're  playing  a  harder  game  over  in  Europe 
than  this  one  and  either  side  would  have  lost 
long  ago,  if  both  weren't  full  of  P's  and  Z's; 
and  when  the  first  fellow  got  something  good,  the 
other  one  was  right  there  with  him,  in  a  few 
minutes.  The  right  one  will  win  1  Get  your  tools 
up  to  date.  Some  things  can't  be  patented,  thank 
goodness!  Premiums  aren't! 
Who's  snoring?  Why,  Mr.  Pip-Man,  don't  you 
know  him  yet?  Go  ahead,  carry  him  out  if  he 
bothers  you.  Thank  you !  Now  let's  get  back 
on  the  job. 

Oh,  yes,  premiums.  The  band  is  still  playing,  and 
you  know  the  words  (look  at  them)  now,  and 
the  tune.  Got  it— all  right!  Now  altogether, 
Mr.  Pep-Man :  "It  can't  Be  Done,  But  We  Did  It." 
Thanks  for  your  undivided  attention — and  thought 
—and  action. 

Statistics :  Premium  and  (Thain  Stores  have  been 
increasing  about  60  per  cent,  yearly. 
Same  treatment  for  all,  harmless  and  sure  cure. 
Pep,  Zipperinktum  and  Pluckuptums. 

Enthusiast. 


BUSINESS   MEN    DEEPLY    INTERESTED    IN 
NATIONAL  SERVICE 

TOWARD  the  organization  of  a  modern  demo- 
cratic army  by  the  United  States,  the  Busi- 
ness Men's  National  Service  League  arc  doing 
good  work.  This  League,  the  outcome  of  the 
Preparedness  Movement,  represent,  even  at  this* 
early  date,  a  larger  number  of  trades  than  were 
in  the  great  Preparedness  Parade  in  New  York, 
last  May.  The  following  are  the  names  of  the 
executive  committee  in  the  trades  covered  by 
The  Spice  Mill: 

Coffee,  Abram  Wakeman ;  tea,  George  T.  Mat- 
thews, Henry  B.  Montgomery ;  spice,  William  H. 
Bennett,  John  Clarke;   rice,  L.   C.   Naisawald; 


sugar,  Herbert  S.  Connell,  Pierre  J.  Smith ;  whole- 
sale  grocers,  Frank  Depew,  A.  P.  Williams.  The 
president  is  William  Fellowes  Morgan;  treas- 
urer, Charles  Elliott  Warren;  secretary,  Abram 
Wakeman,  with  office  96  Water  St.,  New  York. 
A  great  quantity  of  League  literature  is  being 
distributed  by  the  different  trades,  so  that  the 
true  meaning  of  universal  military  training  is 
becoming  more  and  more  impressed  upon  the 
public  mind. 


AM.  CAN  CO.'S  ENTERTAINMENT  TO  CAN- 
NING INDUSTRY  AT  THEIR  CON- 
VENTION 

/^  F  the  thoroughness  and  ability  with  which 
^^  American  Can  Co.  perform  any  enterprise 
they  undertake,  the  entertainment  presented  ta 
their  patrons  and  friends,  members  of  National 
Canners'  Association,  The  Canning  Machinery  and 
Supplies  Association,  and  The  National  Canned 
Food  and  Dried  Fruit  Brokers'  Association,  at 
B.  F.  Keith's  Hippodrome,  Cleveland,  0.,  Feb.  8, 
1917,  is  a  striking  manifestation;  while  the  Sou- 
venir Program  of  the  entertainment  is  a  sensible, 
unusually  interesting  and  artistic  brochure,  in  har- 
mony with  the  high  order  of  all  the  elements 
entering  into  the  entertainment.  Following  the 
announcement  page,  each  set  of  double  pages  is 
devoted  to  a  specialty  or  act  of  the  entertainment, 
the  left  hand  page  showing  fine  halftone  portraits 
of  the  performers,  with  clever  vignettes  indicative 
of  their  work,  the  right  hand  pkge  giving  a  brief 
but  expressive  description  c^f  the  act.  The  last 
feature  of  the  program  was  of  practical  interest 
to  every  one  connected  with  the  canning  industry, 
being  screen  pictures  illustrating  the  activities  of 
the  committee  of  the  tin  plate  and  can  manufac- 
turing industries,  in  collaboration  with  National 
Canners'  Association  Research  Laboratory,  bear- 
ing upon  the  relative  values  of  different  weights 
of  tin  coatings  on  food  containers.  Some  of  these 
pictures  and  views  of  the  interior  of  the  Hippo- 
drome formed  the  closing  illustrated  pages  of 
the  Souvenir  Program.  The  last  page  was  the 
roster  of  the  American  Can  Co.,  Packers'  Can 
Department,  general  office  120  Broadway,  New 
York;  the  officers  of  the  company;  the  district 
sales  managers  and  representatives  of  Atlantic 
District,  Maryland  Trust  Building,  Baltimore; 
Central  District,  Monroe  Building,  Chicago; 
Northeastern  District,  Powers'  Building,  Roch- 
ester, N.  Y. ;  Pacific  District,  Mills  Building,  San 
Francisco;  Northwestern  District,  and  Canadian 
District.  The  cover  of  the  souvenir  was  simple 
but  artistic,  being  of  heavy  pearl-tinted  paper  with 
AM  CAN  CO.  in  monogram  style  within  a  circle, 
printed  in  what  appears,  at  first  glance,  to  be 
silver  but  which  is,  we  presume,  tin. 
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IMPROVEMENTS,  EXTENSIONS,  CHANGES 

Blyth  Tea  Co.,  Cincinnati,  O.,  have  increased 
their  capital  stock  from  $5,000  to  $10,000. 

Francis  H.  Leggett  &  Co.  are  to  use  another 
Burns  No.l  granulating  outfit  in  their  New  York 
plant. 

Arbuckle  Bros,  have  added  a  No.  11  Burns 
mill  to  the  equipment  of  their  Kansas  City 
plant. 

Great  Eastern  Tea  &  CoflFee  Co.,  Decatur,  111., 
have  increased  their  capital  stock  from  $1,000  to 
$15,000. 

Japan  Tea  Co.,.  183  W.  7th  St.,  St.  Paul,  Minn., 
are  making  alterations  on  the  store  building  at 
143  6th  St. 

The  Cabot  Coffee  &  Spice  Co.,  Pittsburgh,  Kan., 
have  filed  a  certificate  announcing  the  surrender 
of   their  charter. 

D.  Case  Wholesale  Grocery  Co.,  Kansas  City, 
Mo.,  have  increased  their  capital  stock  from 
$100,000  to  $200,000. 

Marion  Wholesale  Grocery  Co.,  Marion,  S.  C, 
are  erecting  a  new  brick  building  on  N.  Main 
St.  for  their  business. 

C.  G.  Cambron,  coffee  and  tea  broker,  San 
Francisco,  Cal.,  has  moved  his  office  from  Front 
St.  to  157  California  St. 

Brenham  Wholesale  Grocery  Co.,  Brenham, 
Tex.,  have  filed  amendment  increasing  their  cap- 
ital stock  from  $25,000  to  $60,000. 

P.  W.  Browning  &  Bro.,  coffee  roasters,  etc., 
Washington,  D.  C,  have  removed  to  614  Louisiana 
Ave.,  where  they  occupy  the  entire  building;. 

Henry  King  &  Co.,  wholesale  grocers,  Mur- 
freesboro,  Tenn.,  have  purchased  adjoining  prop- 
erty and  will  erect  a  building  for  their  business. 

Nortropic  Cabarrus  Co.,  Inc.,  dealers  in  Guate- 
mala coffee,  have  ordered  a  No.  6  Burns  roasting 
outfit  for  use  in  their  ne>V  establishment  at  New 
Orleans. 

Tri-City  Wholesale  Grocer  Co.,  Davenport,  la., 
by  amendment  have  increased  their  capital  stock 
to  $100,000.  F.  H.  Brown  is  president ;  Walter 
Meier,  .secretary. 

Finding  an  increasing  demand  for  finely  ground 
and  pulverized  coffee,  Jos.  Strong  &  Co.,  Terre 
Haute,  Ind.,  have  arranged  for  the  installation 
of  a  Challenge  pulverizer. 

The  American  Sugar  Refining  Co.  have  re- 
moved their  Chicago  sales  offices  to  rooms  1231- 


1239,  Conway  Building,  111  W.  Washington  St, 
dating  from  March  10,  1917. 

Shear  Co.,  wholesale  grocers,  Austin,  Tex., 
have  accepted  plans  for  warehouse ;  74  x  120  ft. ; 
semi-fireproof;  gravel  roof;  factory  flooring; 
electric  freight  Otis  elevator. 

The  Walker-Smith  Co.,  wholesale  grocers, 
Brownwood,  Tex.,  with  several  branch  houses 
throughout  that  State,  have  increased  their  cap- 
ital stock  from  $500,000  to  $1,000,000. 

C.  Papadopulos  is  adding  a  Challenge  pulverizer 
to  the  equipment  of  his  store  at  310  El.  32d  St, 
New  York,  where  he  makes  a  specialty  of  cof- 
fees for  the  Greek  and  Turkish  trade. 

Field  &  Start,  wholesale  grocers,  Utica,  N.  Y., 
have  incorporated  their  business  as  Field  &  Start, 
Inc.;  capital  stock,  $100,000;  incorporators:  E.  C 
Field,  L.  W.  Field,  W.  H.  Start,  of  Utica. 

Fischer  Brothers,  wholesale  grocers  and  cof- 
fee roasters,  Seattle,  Wash.,  have  incorporated 
their  business  as  Fischer  Brothers  Co.;  capital 
stock,  $500,000;  G.  W.  Fischer,  Frederick  T. 
Fischer. 

The  United  Coffee  Co.,  Qeveland,  O.,  backed 
by  nearly  100  grocers,  doubled  their  stock  March 
1  when  $30,QP0  additional  stock  was  issued  to 
extend  the  business.  The  original  capitalization 
was  $30,000. 

Arnold  &  Abom,  wholesale  coffee  roasters  and 
tea  merchants,  37-39  Old  Slip,  New  York,  have 
purchased  the  brands,  blends,  goodwill,  name,  etc, 
of  the  old-established  business  of  E.  P.  Homick, 
New  York,  the  same  being  taken  over  by  them 
Feb.  28. 

The  Donovan  Provision  Co.,  Birmingham,  Ala., 
are  making  important  additions  to  their  equip- 
ment A  new  No.  4  separator  and  other  green 
coffee  machinery,  bucket  elevators,  coffee  cars, 
etc.,  have  been  ordered  from  Jabez  Bums  &  Sons, 
New  York. 

Home  Tea  Co.,  Qeveland,  O.,  have  leased  a 
rtoreroom  at  1256  Euclid  Ave.  for  five  years  at 
a  rental  approximating  $5,000  a  year.  This  con- 
cern now  occupy  the  adjoining  storeroom  on  the 
west  The  newly  acquired  storeroom  will  double 
their  floor  space. 

San-I-Baker  Corporation,  Inc.,  are  to  operate 
a  coffee-roasting  plant  at  1301  Dauphine  St,  New 
Orleans.  The  equipment  will  include  four  No.  1 
Burns  roasters  with  the  new  flexible-arm  cool- 
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THE  "BRIGHTWOOD" 

IS  THE  ONLY  CARTON  MACHINE 


B 
U 
S 
Y 


1— automatically  feeding  from  a  pile  of  flat  sheets. 
2— folding  the  cardboard  lengthways  of  the  package. 
3- saving  your  carton-maker  one  process. 

THESE  EXCLUSIVE  FEATURES 

1— save  labor,  thus  reducing  your  payroll. 

3— save  sealing  one  end  of  the  carton,  making  a 

tighter  package. 
3— reduce  the  irst  cost  of  your  cartons,  enough  to 

pay  your  operator. 


S 
E 
L 
L 

S 


Among  several  hundred  satisfied  users, 
if  our  of  our  customers  own  53  ''Bright- 
,  woods."     Many   of    these    machines    have 
'   been    in    constant    use    for    more    than   ten 
years,  and  are  still  giving  good  service. 
SOLD— NOT   LEASED.     YOU    GET    WHAT  YOU  PAY  FOR 

CAN    YOU    AFFORD    TO    BE    WITHOUT    IT  ? 

National  Packaging  Machinery  Co. 

Automatic  Carton,  Weighing  and  Sealing  Machines 
172-186  Green  St.,  Jamaica  Plain  BOSTON,  MASS 


When  writing  to  Advertiiers.  pleaw  mention  Thx  Spici  Mill. 
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ing  system  and  a  complete  granulating  outfit  for 
the  production  of  chaff-free  steel-cut  coffee. 

The  Ovcrmyer  Co.,  wholesale  grocers,  Toledo, 
O.,  are  erecting  four  additional  stories  to  their 
building.  The  capacity  of  the  plant  will  be 
doubled  and  new  equipment  installed.  Motor  de- 
livery is  gradually  to  replace  the  present  system 
of  trucks.  The  addition  is  reported  as  costing 
$200,000. 

In  the  .item  published  in  this  department  of 
The  Spice  Mill  for  February  regarding  improve- 
ments in  the  coffee  department  of  The  Donald 
Company,  Grand  Island,  Neb.,  the  name  of  this 
large  and  progressive  house  was  inadvertently 
given  as  The  McDonald  Company.  The  correc- 
tion is  in  order. 

The  Mellon  Institute  of  Industrial  Research, 
connected  with  Pittsburgh  University,  are  making 
some  experiments  which  necessitate  the  roast- 
ing of  small  lots  of  coffee.  They  have  selected 
a  Bums  No.  23  sample  roasting  outfit  as  best 
suited  to  their  needs  and  a  machine  of  this  type 
will  be  installed  in  their  laboratory  at  an  early 
date. 

Last  month  the  Smart  &  Final  Co.,  formerly 
the  Santa  Ana  Wholesale  Grocery  Co.,  formally 
opened  their  new  $100,000  wholesale  house  at 
Wilmington,  oh  Los  Angeles  Harbor.  The 
building  is  three  stories  high,  of  steel  and  con- 
crete construction,  and  has  all  modem  appliances, 
such  as  automatic  sprinkling  system,  chutes,  etc. 
The  company  were  organized  in  1912,  and  last 
year  did  a  business  of  $904,000. 

William  McMurray  &  Co.,  wholesale  coffee 
roasters,  spice  grinders  and  manufacturers  of 
flavoring  extracts,  etc.,  248-252  E.  ^th  St,  St. 
Paul,  Minn.,  have  filed  papers  increasing  their 
capital  stock  from  $65,000  to  $125,000.  The  com- 
pany, headed  by  William  McMurray  as 
president,  moved  from  the  building  at  9th  and 
Cedar  Sts.  last  November,  and  the  plant  has  been 
thoroughly  equipped  with  new  and  up-to-date 
equipment. 

The  Nortropic  Cabarrus  Co.,  already  operating 
two  restaurants  in  St.  Charles  St.,  New  Orleans, 
have  opened  a  coffee  house  in  the  new  Strand 
Theater  building  in  Baronne  St  In  addition  to 
featuring  "Todo"  coffee  and  canned  tropical  f mits 
marketed  by  the  company,  lunches  will  be  served 
and  a  soda  fountain  operated.  Decorations  in  the 
new  establishment  are  unusually  attractive.  An 
enclosed  balcony  contains  a  miniature,  but  mod- 
ern, kitchen. 

Kansas  City  is  to  have  another  coffee-roasting 
plant  that  will  be  a  model  of  modern  design  and 
equipment  Ennis-Hanly-Blackbum  Coffee  Co. 
are  to  add  a  No.  14  Jubilee  and  two  No.  1  Burns 
roasters  to  their  plant  on  Delaware   St.     The 


interior  of  the  building  will  be  remodelled  and 
a  No.  5  granulating  outfit  will  enable  them  to 
greatly  increase  their  output  of  steel-cut  coffee. 
The  plans  for  the  numerous  changes  necessary 
are  being  prepared  by  Jabez  Bums  &  Sons,  New 
York. 

Tone  Bros.,  wholesale  coffees,  teas,  spices,  bak- 
ing powders.,  etc.,  Des  Moines,  la.,  have  published 
notice  of  renewal  of  incorporation  for  20  years 
from  Jan.  1,  1917.  The  authorized  capital  stock 
is  $100,000,  divided  into  100  shares.  The  board  of 
directors  for  the  year  beginning  Jan.  3,  1917,  arc 
J.  E.  Tone,  W.  E.  Tone  and  J.  M.  Callendcr. 
W.  E.  Tone  is  president  and  J.  M.  Callender  b 
secretary.  The  corporation  began  business  under 
their  original  articles  of  incorporation  on  Jan. 
1,  1897. 

Constmction  will  shortly  begin  on  a  new  ware- 
house for  the  Nalley  Grocery  Co.,  Austin,  Tex., 
to  replace  the  one  destroyed  by  fire  last  Novem- 
ber. The  building  will  be  one  story  high,  with 
basement,  and  cover  ground  space  of  138x128 
feet  Trackage  for  five  cars  will  be  provided. 
The  building  will  be  fireproof  construction 
throughout  and  will  be  built  strong  enough  to 
support  additional  floors  to  take  care  of  future 
growth.  Until  this  building  is  completed  the 
Nalley  Grocery  Co.  are  occupying  temporary 
quarters. 

The  Wm.  Steinmeyer  Co.,  Milwaukee,  Wis., 
lately  installed  one  of  the  Mr^del  No.  3  "Little 
Wonder"  gravity  scales  of  American  Machinery 
Co.,  Inc.,  Philadelphia,  Pa.,  for  accurately  weigh- 
ing and  filling  free-flowing  goods,  like  rice,  sugar, 
etc,  into  their  various-sized  packages,  from  J4 
lb.  to  25  lbs.  In  their  letter  of  Feb.  2  to  the 
machinery  manufacturers,  they  state  how  entirely 
satisfactory  this  scale  has  proved :  "We  only  mar- 
vel now  how  we  could  have  gotten  along  without 
the  scale  for  so  long  a  time.  It  saves  time  and 
money,  besides  giving  us  absolutely  the  assurance 
of  correct  weight" 

As  an  illustration  of  the  magnitude  and  im- 
portance of  Omaha  as  a  wholesale  distributing 
point  for  coffee  and  tea,  says  the  Trade  Exhibit 
of  that  city,  it  may  be  stated  that  one  wholesale 
house  in  these  lines  did  over  $400,000  worth  of 
business  last  year  and  business  thus  far  this  year 
is  reported  ahead  for  the  same  period  last  year. 
The  company  referred  to  is  the  Forbes  Tea  and 
Coffee  Co.,  the  Omaha  branch  of  which  is  man- 
aged by  J.  B.  Porter,  who  has  been  on  the  job 
here  in  Omaha  over  ten  years.  Two  of  his 
traveling  salesmen,  Thos.  B.  Malone  and  D.  W. 
Jones  have  been  with  him,  selling  the  line  out 
of  Omaha,  for  eight  and  nine  years,  respectively. 

At  a  recent  meeting  of  the  stockholders  of  the 
Parmer-Olson  Co.,  Omaha,  Neb.,  it  was  decided 
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to  change  the  name  of  the  concern  to  Olson  Cof- 
fee Co.  F.  D.  Parmer  has  severed  his  connec- 
tion with  the  firm  and  is  no  longer  associated 
with  the  business.  Charles  E.  Olsen  was 
elected  president  and  treasurer.  The  business 
will  be  continued  as  of  the  past,  with  the  same 
brands  and  packages.  The  company  will  make 
many  improvements  in  their  factory  to  enable 
them  to  take  care  of  their  customers  with  the 
best  possible  service.  Olson  Coffee  Co.  have 
been  incorporated,  with  capital  stock  $50,000; 
Charles  E.  Olson  and  H.  O.  WulflF,  incorporators. 
The  Heekin  Can  Co.,  Cincinnati,  O.,  have  pur- 
chased a  large  plant  at  Norwood.  The  factory 
is  four  stories  high,  with  floor  space  of  57,000 
sq.  ft,  and  gfives  The  Heekin  Can  Go.  additional 
lithographing  facilities.  It  will  be  used  for  car- 
load lot  business.  Cans  will  be  manufactured, 
as  before,  in  the  Cincinnati  factory  at  6th,  New 
and  Culvert  Sts.  Norwood  is  about  five  miles 
from  the  business  center  of  Cincinnati  and, 
though  at  present  independent  in  government,  is 
practically  entirely  surrounded  by  the  city  sub- 
urbs and  an  integral  part  of  the  city  otherwise. 
The  post-office  is  a  branch  of  the  Cincinnati  post- 
office.  Freight  rates  are  the  same  as  Cincinnati. 
The  traction  roads  and  railroads  run  special  cars 
and  trains  to  and  from  Cincinnati  and  the  neigh- 


boring   villages,    giving   adequate    facilities    for 
transportation  of  employes. 

NEW  ENTERPRISES 

People's  Tea  &  Coffee  Co.  have  opened  a 
storeroom  at  23  S.  8th  St.,  AUentown,  Pa. 

Lazarus  Bros,  are  a  wholesale  grocery  house 
at  115  Second  Ave.  N.,  Nashville,  Tenn.  M.  H. 
and  Ben  Lazarus,  well  known  in  the  local  busi- 
ness world,  are  the  promoters. 

The  Jenkins  Grocery  Co.,  Orangeburg,  S.  C, 
have  been  chartered;  capital,  $20,000.  The  of- 
ficers are:  E.  B.  Jenkins,  president;  F.  G.  Boi- 
neau,  vice-president,  and  D.  C  Murphy,  secretary 
and  treasurer. 

The  Tyler  Grocery  Co.,  Tyler,  Tex.,  wholesale, 
have  been  organized;  capital  stock,  $50,000.  The 
officers  are:  W.  S.  Christopher,  president;  C.  J. 
Pearson,  vice-president;  Harold  Marsh,  secre- 
tary-treasurer. 

Truby,  Ingersoll  &  Co.,  624  Brinley  Ave., 
Bradley  Beach,  N.  J.,  have  been  incorporated  to 
do  a  wholesale  grocery  business;  capital  stock, 
$30,000;  William  H.  Truby,  Henry  C  Ingersoll 
and  Frederick  W.  Bimbler. 

The  Associated  Food  Importers  is  the  name  of 
a  new  St.  Louis  concern,  incorporated  with  cap- 
ital stock  $5,000,  one-half  paid  in.     Incorpora- 
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tors  are  Frank  M.  McLaughlin,  C.  B.  Tyrell  and 
Frank  A.  Davis.  The  company  are  formed  for 
doing  a  jobbing  business  in  coffees,  teas  and 
spices. 

The  Universal  Coffee  Importing  Co.  are  a  new 
firm,  who  will  be  located  at  23  N.  Franklin  St., 
Chicago.  A.  J.  Minkus  and  Joseph  Katz  are  the 
organizer  is  of  the  company  and  will  take  an  active 
interest  in  managing  the  business.  A  No.  11 
Bums  mill  will  be  an  important  part  of  the 
grinding  equipment. 

Hudson  Food  Products  Co.,  437  State  St., 
Schenectady,  N.  Y.,  have  been  incorporated  for 
conducting  a  wholesale,  retail  and  importing 
business,  in  groceries  and  food  products  gen- 
erally, and  for  conducting  a  chain  of  retail  econ- 
omy stores.  Henry  S.  Reed  is  president;  H.  V. 
M3mderse,  vice-president;  B.  A.  Miller,  secre- 
tary-treasurer; Everett  Smith,  general  counsel. 

The  Brazilian  Products  Co.  have  opened  of- 
fices at  225  Clay  St,  San  Francisco,  Cal.,  and  in- 
stalled machinery,  etc.,  for  roasting  coffee  and 
packing  both  Brazilian  tea  (mate)  and  coffee. 
G.  T.  da  Silva,  manager  of  the  new  concern, 
comes  from  Bra^l.  Distribution  will  be  through 
wholesale,  jobbing  and  retail  trade  channels.  It 
is  claimed  that  this  is  the  first  attempt  ever  made 
to  sell  mate  in  the  San  Francisco  market. 

A  new  company  will  operate  as  the  Victoria 
Coffee  Roasters,  at  302  Broadway,  Monticello, 
N.  Y.  They  will  do  their  own  roasting  where 
customers  can  watch  the  operation  and  will  use 
a  Burns  No.  8  roasting  outfit — a  new  model  of 
30  lbs.  capacity,  designed  to  meet  the  needs  of 
the  small  dealer  who  wants  to  be  able  to  supply 
freshly  roasted  coffee  equal  in  appearance  and  cup 
quality  to  the  product  of  the  largest  establish- 
ments. 

A  wholesale  grocery  with  authorized  capital 
$500,000  will  open  for  business  in  Hammond,  La. 
New  Orleans  and  Jackson,  Miss.,  business  men 
are  behind  the  enterprise,  which  will  commence 
operations  on  a  working  capital  of  $50,000.  The 
L.  L.  Clarke  building  will  be  remodeled  to  ac- 
commodate the  company,  officered  as  follows: 
President,  William  M.  McCraney;  vice-president, 
H.  G.  Hungate;  secretary-treasurer,  Oscar  P. 
Waldup. 

The  Great  Southern  Coffee  and  Spice  Co., 
with  headquarters  at  512  Vine  St.,  Lexington, 
Ky.,  began  roasting  coffee  last  month.  Charles 
Ward,  a  Lexington  man,  who  has  been  with  a 
Louisville  coffee  firm,  is  presid«nt,  and  George 
W.  Stone,  formerly  of  Frankfort,  secretary- 
treasurer.  The  board  of  directors  includes  a 
number  of  traveling  salesmen.  The  company  will 
distribute  coffee,  spices,  rice,  peanut  butter  and 
other  food  products. 


PERSON  A  LIT  I  ES 


Jas.  H.  Caldwell,  of  George  &  George,  coffee 
brokers,  Pittsburgh,  Pa.,  was  a  recent  visitor  to 
the  New  York  coffee  market. 

Chas.  H.  Middendorf  was  admitted  to  partner- 
ship in  the  firm  of  Gontard  &  Co.,  coffee  import- 
ers, te  Beaver  St.,  New  York,  on  Feb.  17,  1917. 

F.  R.  Kirk,  of'Kirk-Maher  Co.,  Malone,  N.  Y., 
was  a  New  York  visitor  last  month.  Mr.  and 
Mrs.  Kirk  were  on  their  return  from  a  month's 
visit  to  Florida. 

A.  L.  Meyer,  president  of  Meyer,  Foote  &  Day- 
ton Co.,  tea  importers  and  coffee  roasters, 
Rochester,  N.  Y.,  accomi^nied  by  his  wife,  is 
spending  the  Winter  touring  California  in  his 
automobile. 

Anthony  A.  Sayia,  associated  with  the  late 
Harry  P.  Herrfeldt  for  ten  years,  has  taken  over 
the  spice  brokerage  business  of  H.  P.  Herrfeldt 
&  Co.,  132  Front  St,  New  York,  which  will  be 
continued  tmder  the  same  name. 

H.  Simmonds,  the  well-known  coffee  broker, 
with  office  at  121  Front  St.,  New  York,  on  Jan. 
1  rotmded  out  a  half  century  of  continuous  con- 
nection with  the  coffee  business.  He  started  in 
the  coffee  business  on  Jan.  1,  1867,  in  Baltimore. 

J.  E.  McKay,  manager  of  the  tea,  coffee  and 
spice  department  of  the  Tacoma  Grocery  Co., 
Tacoma,  Wash.,  for  the  past  four  years,  has  re- 
signed his  position  to  enter  the  employ  of  Sherry 
&  Co.,  Inc.,  Troy,  N.  Y.  His  new  duties  will 
begin  about  April  1. 

W.  S.  Greening,  vice-president  of  the  Pure 
Gold  Manufacturing  Co.,  Toronto,  Can.,  recently 
returned  from  New  York,  where  he  had  been 
for  the  past  two  and  a  half  years  in  the  inter- 
ests of  the  company.  While  in  New  York  Mr. 
Greening  made  a  close  study  of  the  coffee  sit- 
uation. 

S.  S.  Kresge,  head  of  the  Kresge  string  of  5 
and  10  cent  stores,  was  elected  a  member  of  the 
board  of  directors  of  Jones  Brothers  Tea  Co., 
Inc.,  at  a  special  meeting  in  New  York,  Feb.  27. 
In  addition  to  being  one  of  the  largest  stock- 
holders, he  will  take  an  active  part  in  the  man- 
agement of  the  organization. 

A.  T.  Bond,  20  Central  St.,  Boston,  Mass.,  who 
has  for  a  long  time  handled  the  advertising  of 
the  Dwinell- Wright  Co.  "White  House"  coffees 
and  teas,  has  again  renewed  his  contract  with  that 
firm  and  will  look  after  their  interests  in  pre- 
paring copy  and  placing  advertisements  for  an- 
other year.  Mr.  Bond  has  been  very  successful 
in  this  line,  and  his  striking  copy  is  well  known 
to  the  advertising  world. 
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H.  L.  Horton,  formerly  buyer  for  the  Shackle- 
ton  Coffee  Co.,  Buffalo,  N.  Y.,  has  associated 
himself  with  the  Peterson-Weter  Co.,  Inc.,  Buf- 
falo, N.  Y.,  as  manager  of  their  tea  and  coffee 
department.  The  future  policy  of  this  company 
will  be  to  direct  the  tea  and  coffee  business  to  its 
natural  channel — the  retail  gi-ocer — ^by  a  system- 
atic development  of  high-grade  goods. 

Henry  A.  Houstle,  tea  and  coffee  broker,  Co- 
lumbus, O.,  gave  a  review  of  the  tea  situation  to 
the  Columbus  State  Journal^  which  was  published 
in  that  newspaper  Feb.  23y  in  which  he  said, 
among  other  things :  "America  is  facing  a  great 
shortage  of  tea  because  of  the  unusual  demands 
made  upon  the  tea-producing  countries  by  the 
nations  at  war,  and  the  seriousness  of  the  situa- 
tion is  intensified  by  the  fact  that  the  new  crop 
will  not  arrive  before  next  Fall." 

George  B.  Wason,  of  Cambridge,  for  many 
years  prominent  in  the  Boston  wholesale  grocery 
business  as  the  head  of  the  Wason  Company, 
who  has  served  as  president  of  the  Boston  Whole- 
sale Grocers'  Association  and  the  National 
Wholesale  Grocers'  Association  of  the  United 
States  and  who  is  well  known  in  every  jobbing 
center  of  the  country,  president  of  the  Liberty 
Trust  Company,  one  of  Boston's  leading  banking 


institutions,  has  announced  his  candidacy  for  the 
Governor's  Council. 


FIRES 

Fire  occurred  early  the  morning  of  Feb.  13  in 
the  building  at  2602  N.  Halsted  St.,  Chicago.  The 
ground  floor  was  occupied  by  United  Tea  and 
Coffee  Stores  Co.  and  its  contents  were  prac- 
tically a  total  loss. 

A  fire  broke  out  in  the  warehouse, of  the  May 
Tea  Co.,  Stratford,  Can.,  on  Jan.  26,  starting 
from  an  overheated  stove.  The  fire  was  discov- 
ered by  Boy  Scouts  and  was  put  out  by  chem- 
icals with  comparatively  small  loss. 

St.  Louis,  Mo.,  Feb.  23.— Fifty  girls,  employed 
as  packers  by  the  H  V  Coffee  Co.,  1001  Spruce 
St.,  this  city,  fled  down  the  fire  escape  from 
the  third  and  fourth  floors  when  flames  were  dis- 
covered in  the  elevator  shaft  shortly  before  noon, 
a  few  days  ago.  Miss  Hilda  Trichsle,  the  tele- 
phone operator  on  the  first  floor,  telephoned  the 
alarm  to  the  upper  floors.  The  girls  in  the  pack- 
ing department,  without  taking  time  to  get  their 
wraps,  ran  to  the  fire  escape  and  descended 
safely.  The  origin  of  the  fire  was  not  discovered. 
The  damage  was  slight. 


The  Spice  Mill  has  taken  occasion  to  consider  some  of  the  advertising  ideas  of  Paul 
R.  Porter,  manager  of  the  coffee  department  of  Platt-Porter  Grocery  Co.,  Carthage, 
Mo.  Mr.  Porter  uses  in  all  his  advertising  the  succession  of  Ps,  viz.:  PPPP-PC, 
and  designates  the  pictures  here  as  follows :  Upper  "Paul  Porter  Pushing  Platt-Porter's 
Coffee."  Lower,  Picturing  Paul  Porter's  Private  Pford  Car."  Side,  "Paul  Porter's 
Persistent  Pushers,  Pictured  Congenial." 
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JAVA  TEA 


The  Island  of  Java  produces 
100,000,000  pounds  of  tea  annually. 

Grades  suitable  for  every  American  re- 
quirement. 

If  you  are  not  already  using  this  class 
of  tea  Mr.  Tea  Buyer,  don't  fail  to  get 
acquainted  with  its  possibilities  in  the 
interests  of  More  Tea,  Better  Tea  and 
Cheaper  Tea. 

We  have  reasons  to  believe  that  regard- 
less of  market  fluctuations,  ample  sup- 
plies may  be  depended  upon  and  at 
prices  to  command  the  attention  of  dis- 
criminating buyers. 


Irwln-Harrisons  &  Crosfield,  Inc. 


When  writiiig  to  Adyertiien»  pletse  mention  Tkb  Spxoi  Hill. 
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LONDON,  COLOMBO,  CALCUTTA,   BATAVIA 

SHANGHAI,  HANKOW,  FOOCHOW 

SHIDZUOKA,  DAITOTEI 


SERVICE— THE  REASON 

THE  satisfied  Tea  Buyer  can  shut  his 
worries  up  in  his  desk  every  night. 
You  can't,  unless  you  are  entirely  confident 
that  you  are  buying  on  a  competitive  basis 
all  the  time. 

A  knowledge  that  you  are  trading  with 
an  experienced  and  responsible  firm  lifts 
that  weight  from  your  shoulders. 

It  is  a  genuine  pleasure  to  us,  to  be  able 
to  serve  our  host  of  friends  better  than  ever 
before. 


Irwin-Harrisons  &  Crosfield,  Inc. 

PHILADELPHIA     NEW  YORK         BOSTON  CHICAGO 

80  So.  Front  Street     90-96  WaU  Street    27  India  Street       4as  W.  Ontario  St. 

SAN  FRANCISCO 
157  Calllomla  Street 


When  writins  to  Advertisen,  please  mention  Tb>  Spicx  Mill. 
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MARKET    REVIEWS 


Raviaws   of  tha   Markals  for    Iha   Month    by    Various    Aulhoritias 


CQFFEE 

By  HENRY  NORDLINGER  &  CO.,  New  York. 
ilVritUn  tsptcially  for  Simmons*  Spicb  Mill.') 

New  York,  March  8. — International  complica- 
tions have  cast  an  increasing  shadow  over  the 
coffee  business.  Values  on  the  option  market 
have  receded  materially  and  demand,  especially^ 
for  Brazils,  has  sunk  to  small  proportions. 
.  The  situation,  as  far  as  ample  stocks  in  this 
country,  the  difficulty  of  making  shipments  to 
countries  other  than  the  United  States  and  the 
increased  charges  on  shipments  to  the  United 
States  are  concerned,  remains  practically  the 
same  as  it  was  a  month  ago.  An  additional 
damper  has,  however,  been  put  upon  the  situa- 
tion by  the  more  recent  estimates  forecasting  an 
abundant  Santos  crop  for  1917-1918.  All  these 
influences  have  borne  heavily  on  coffee  values, 
so  heavily,  indeed,  that  it  inight  be  well  to  con- 
sider now  whether  or  not  all  these  adverse  fea- 
tures have  already  been  discounted  in  the  recent 
decline.  If  so,  the  turning  of  the  long  lane  is 
close  at  hand,  and  stocking-up  should  be  the 
order  of  the  day. 

Mild  cpffees,  especially  Colombians,  have  held 
well.  In  fact,  if  it  had  not  been  for  the  extreme 
weakness  in  Brazils,  old-crop  Colombians  would 
easily  be  1-1 H  cents  per  pound  higher  than  they 
are  to-day.  New  crops  are  decidedly  short  and 
the  quality  leaves  much  to  be  desired.  The 
coffee  that  is  coming  in  shows  the  evidence  of 
the  unfavorable  weather  conditions  during  the 
gathering  season,  in  that  it  is  not  thoroughly 
dried  and  will  surely  show  excessive  losses  in 
roasting. 

As  for  some  time  past,  New  York  prices  are 
still  below  those  ruling  in  the  producing  coun- 
tries. 


NEW  YORK  TEA  MARKET 

By  CHARLES  R.  BANKS,  New  York. 
{Written  especially  for  Simmons'  Spicb  MiCl.) 

New  York,  March  8. — The  tea  market  is  show- 
ing extraordinary  activity  at  advanced  prices. 
The  spot  stock  of  Ceylon  tea  is  limited.  Choice 
cup  Orange  Pekoes  are  held  at  37c.  to  40c ;  ordi- 
nary grades  sell  readily  at  36c.  Pekoes  are  from 
35c.  to  36c.  Pekoe  Sous  are  practically  out  of 
the  market,  only  a  few  being  offered  at  about 
34c.  Higher  prices  are  looked  for.  India  teas 
have  been  sold  in  liberal  quantities,  mostly  Pekoes, 
from  33c.  to  35c.,  leaf  fairly  good,  the  cup  ordi- 


nary.   The  market  is  bare  of  the  lower  grades. 

Formosas  are  held  by  the  larger  owners  at  20c., 
although  odd  lots  can  be  bought  at  19c.  It  is 
impossible  to  say  what  the  future  will  be  for 
them. 

Japans  have  sold  readily  at  advanced  prices. 
Standard  grades  are  held  by  some  owners  at  18c, 
although  a  few  odd  lots  can  be  placed  with  orders 
in  hand.  The  better  and  choicer  grades  are  of- 
fered at  prices  that  seem  worthy  of  buying  for 
future  wants  at  present  prices.  They  have  been 
slow  in  advancing. 

Green  teas  are  very  scarce  and  are  sold  at  the 
highest  prices  they  have  commanded  for  several 
years.  From  the  present  outlook,  it  will  be  im- 
possible to  buy  on  a  lower  basis  than  the  pres- 
ent until  the  new  season's  crop  is  hiarketed. 

Congous  are  the  best  to  blend  with  Indias  and 
Ceylons.  There  is  a  limited  stock  in  our  ware- 
houses and  prices  are  advancing  daily.  It  is  im- 
possible to  buy  in  large  quantities  desirable  leaf 
standard  grade  below  22c.,  although  a  few  odd 
lots  can  be  bought  for  a  trifle  less.  The  better 
grades  now  selling  at  24c.  and  25c.  show  much 
better  value.    Higher  prices  are  looked  for. 

The  edict  recently  issued  by  the  English 
Government  placing  an  embargo  on  Ceylon 
and  India  teas  is  a  substantial  cause  for 
an  advance.  The  prices  now  quoted  in  the 
London  auction  market  are  at  least  3c.  per  lb. 
higher  than  those  of  the  same  grade  selling  here. 
Add  the  excess  cost  of  freight  and  insurance, 
which  would  be  at  least  35^c.  per  lb.,  and  the 
total  is  a  substantial  basis  for  an  advance  in  our 
market.  All  teas  purchased  now,  in  the  opinion 
of  those  who  are  well  qualified  to  gauge  future 
conditions,  will  be  difficult  or  impossible  to  dupli- 
cate. 


SPICES 

By  JOHN  CLARKE  &  CO.,  New  York. 
{Written  especially  for  Simmons'  Spici  Mill.) 

New  York,  March  8. — ^The  market  is  less  ac- 
tive, though  not  less  feverish,  than  it  has  been 
for  the  past  four  weeks.  There  is  an  ongoing 
and,  apparently,  even  an  increasing  consuming  de- 
mand that  has  brought  the  distribution  of 
ground  spices  to  a  record  volume;  this  has  de- 
nuded the  market  of  many  grades  usually  in 
wide  use,  and  further  complicated  a  situation  al- 
ready narrow  and  confused  beyond  all  precedent 
in  the  trade.    Prices  are  little  changed;  enough 
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supplies  are  slowly  filtering  through  the  various  SAN   FRANCISCO   COFFEE  REPORT 

freight  congestions  and  embargoes  prevalent  be-  [Compiled  by  C.  E.  Bickford  &  Co,,  Brokers, 

tween    here    and    the    Pacific    Coast    to    supply  San  Francisco,  Cal.\ 

grinders    to    a    moderate    extent,    especially    in  Total  arrivals  since  Feb.  1,  1917:                  Bags 

P«PP<^rs.  From  Central  America 80,837 

Futures  are  irregularly  higher  than  spots,  as  a         From  Hawaiian  Islands  496 

rule,  at  present ;  this,  of  course,  restricts  trading         From  other  countries  180 

to  a  large  extent,  and  deprives  us  of  the  back-  Total                                                      il~513 

ground  necessary  for  a  colorful  report.    On  such  .      *  *        V      - "   U     ^ ' 

a  market,  complicated  by  the  international  crisis,  ToUUeceipts  from  Jan.  1  to  Feb.  28:         ^^^^^^ 

each  article,  each  day,  is  a  law  unto  itself;  gen-  j^j^  ..................!!!.!!!.!!!!!!!  103*548 

eralizations  are  difficult,  even  impossible,  except         1915   83^685 

those  of  the  broadest  description,  and  we  do  not,  1914  67,638 

therefore,  attempt  to  particularize  in  any  article  Total  stock  on  Feb.  28 : 

or  grade.  1917  57,492 

We  look  for  continued  and  acute  unsettlement  j^}^  in'o^^ 

and  uncertainty,  with  all  sorts  of  developments  j^j^  20  486 

which  would  be  unthinkable  in  normal  times,  and  ir  k  9ft* 

can  only  recommend  the  carrying  of  fairly  ade-  ^i^^?  ?\^     ^  ^  r-'   ».       1                             10 

,      "^^    ,  r        r    1WU  A         r^  •     i.  1  Strictly  good  Guatemala  12 

quate  actual  supplies  of  all  the  produce,  Oriental         q^^  unwashed  Salvador lOK 

in  origin  and  growth,  so  necessary  to  the  con-  Good  Costa  Rica  12 

tinuity  of  American  consuming  and  distributive  Spot  No.  4  Santos  in  New  York lOj^-J^ 

n^jgjg  Spot  No.  7  Rio  in  New  York 9^ 


RANGE  OF  RIO  NO.  7,  FEB. 

9-MARCH 

1917 

Feb.         Cts. 

Feb.         Cts. 

Mch.          Cts. 

9....10@ 

19 10  @ 

1 9^  0 

2....  9>J  @ 

10 10@ 

20.... 10® 
21....   9?i@ 

11 10  @ 

3....  9^  @ 

12....  Holiday 

22....  Holiday 

4 Sunday 

13 10@ 

23....  9?i  @ 

5 9f4  @ 

14 10@ 

24....  9H@ 

6....  9\i@ 

15 10@ 

25 Sunday 

7 9H  @ 

16. ...10® 

26....  9%  @ 

8....  9^;  @ 

17 10@ 

27....  9%@ 

9....    9^;  @ 

18 Sunday 

28....  9H@ 

COFFEE  CROP  PROSPECT  IN  BRAZIL. 

{Commerce  Reports,  March  8) 
At  the  beginning  of  the  season  there  were  indi- 
cations that  the  coffee  crop  of  1917-18  would  reach 
a  record,  but  a  prolonged  drought  weakened  the 
trees,  and  present  conservative  estimates  place 
the  yield  in  the  same  class  with  the  1916-17  crop, 
which  will  total  about  12,500,000  bags,  according 
to  JVileman's  Brasilian  Review, 


BRAZIL  COFFEE,   FROM  PLANTATION  TO 
CUP,  IN  PICTURE  FILMS 

A  N  advertising  campaign  through  grocery 
-^^  trade  papers  is  planned  for  Brazilian  coffee. 
This  is  to  be  begun  by  The  A.  J.  Deer  Co.,  Inc., 
Hornell,  N.  Y„  and  will  gradually  expand  into 
other  classes  of  publications. 

A.  J.  Deer,  vice-president  and  treasurer,  re- 
cently returned  from  a  trip  of  eight  months  in 
South  America.  Of  this  time,  five  months  were 
spent  in  Brazil  studying  the  coffee  question  and 
business  conditions  in  Sao  Paulo,  Minas  Geraes 
and  Rio  de  Janeiro.  A  motion  picture  film  of 
5,000  feet  has  been  made  under  Mr.  Deer's  super- 
vision to  show  coffee  from  plantation  to  the  cup. 
It  is  the  intention  to  utilize  this  film  in  exhibi- 
tions at  food  shows,  grocers'  association  conven- 
tions, and  other  meetings  where  it  will  fit  in,  and 
copies  are  to  be  run  in  the  motion  picture  theaters. 


C  The  house  that  holds  Its  customers ! ! 

C  You  will  be  benefited  by  buying  our  goods.  Samples  Free 

C  Roasted  and  Green. 


When  writing  to  Advertisers,   plecse  mention  The  5pice  Mill. 
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COFFEE  STATISTICS 


Same  time  in  1916 1.865^ 

in  1915 1,956^ 

in  1914 1,984^ 


Visible  Supply  of  the  World  on  March  1»  1917, 

••  Compiledl  from  Figures  Receivedl  from 

Exchange  CorrespondeBts 

{Quoted    from   Daily   Reports    of   New    York 
Coffee  and  Sugar  Exchange) 
Stocks  Bags 

London    620,653 

Southampton     15,946 

Hamburg    Nil. 

Bremen    Nil. 

Trieste  Nil 

Antwerp    Nil. 

Netherlands   180,000 

Copenhagen   * 

Havre    2,476,000 

Bordeaux    78.000 

Marseilles   303,490 

Total  Europe  [all  kinds] 3,674,089 

Rio    263,000 

Santos 2,203,000 

Bahia   30,000 

United  States  [Brazil]  1,763.931 

United  States,  other  kinds 733,442  2,497,373 

8,667,462 
AfloaU 

Afloat  for  U.  S.  from  Brazil    1,007,000 

Afloat  for  U.  S.  from  Europe   

Afloat  for  U.  S.  from  Java  and  East.. 
Afloat  for  Europe  from  Java  and  East. 
Afloat    for   Europe   and   North  Africa 

from   Brazil 638,000 

Afloat  for  Europe  from  U.  S 

Total    10,312,462 

Against  Feb.  1 10,606,566 

Against  Mar.  1,  1916 9,341,714 

♦Officially  suppressed. 

Brazil  Coffee  in  Slock  and  Afloat  (as  of  Mar.  7) 

Stock  in  New  York  March  6 1,510,403 

Arrivals  

1,510.403 
Warehouse  deliveries  March  6 20,751 

Stock  in  New  York  March  7 1,489,652 

Stock  in  New  Orleans    271,295 

Arrivals     , 

271,295 
Deliveries  March  6 1,609—269,686 

Stock  in  United  States 1,759,338 

Afloat  from  Rio  per  Steam  to 

March  6 81,000 

Afloat   from    Rio   per    Sail   to 

March  6 5,000 

Afloat   Santos,  per  Steam   and 

Sail  to  March  6 865,000 

Afloat  Victoria  to  March  6 46,000 

Afloat  Bahia  to  March  6 Nil. 

997,000 

Total    2,756,338 


Coffee  Afloat  per  Steamer  from  Santos,  Rio, 
Victoria  and  Bahia  (as  of  March  7) 


November 
30-11— ♦Tapajos 
February 

5 — Spenser 1,000 

5— Moonlite 41,000 

8— Minas  Geraes 6,000 

9— Atogosan  Maru..  87,000 
9— D.  N.  Luckenbach  53.000 
17— Winneconne    ...  36,000 

19— Grena    135,000 

19-3— Hammershusl.  54,000 

22— lowan    11,000 

26— Thor    107,000 

26 — ^tLovland    

27-3— Strabo     32,000 

17-28— Mathilda 

28 — Graecia   

28 — ^B  j  ornef  j  ord 
28-5 — Evelyn  .., 
March 

2— Ausablc    9,000 

3 — Byron    

3— Sao  Paulo 5,000 


Santos       Rio 
.  47.000    22,000 


Vic- 
toria Bahia 


55,000    36,000 
40,000       .... 


7,000    33,000 


4,000 
7,000 


87,000 
34,000 


1,000 


4,000 


Total  840,000    81,000    33,000     Nil 


Last   year 381,000    20,000    57,000     Nil 

tPhiladelphia.    ♦Arrived. 


Stock   of   Coffee   in   the   United   States    Odier 
Than  Bra»I  (as  of  March  7) 

Stock  in  New  York,  March  1,  1917 634,937 

Arrivals   since 33,134 

Of  which  direct  to  Europe,  etc. . .    4270 

28^ 

663,801 
Deliveries  since 50,182 

Stock  in  New  York,  March  5,  191 7.... 613,619 
Stock  in  San  Francisco,  Mar.  1,  1917  57.492 
Arrivals   since 18,719 

76,211 
Deliveries   since 11,049 

Stock  in  San  Francisco.  Mar.  5,  1917. . . .  65,162 
Stock  in  New  Orleans,  Mar.  1,  1917  41,013 
Arrivals   since 1,246 

42,259 
Deliveries  since 4,788 

Stock  in  New  Orleans,  March  5,  1917..  37,471 

Stock  in  United  States,  March  5,  1917. ..  .716,252 

Against  March  1,  1917 733,442 

Against  last  year 445727 

Arrivals  at  all  Ports  since  March  1 48^829 

Deliveries  at  all  Ports  since  March  1 66,019 
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"and  then  they  delivered  theirs  whose  rods  had  been  dry 
and  rotten" — "Stands  apart* 

"Then  they  came  whose  rods  had  been  dry  but  not  xoXr 
ttn"— "Stands  apart' 

"Then  came  they  whose   rods  had   been  half   dry" — 
"Stands  apart* 

Trade  Mark  ' 

-^<*'-  T.hen  they  whose  rods  were  two  parts  green  and  one 

part  dry"— "To  his  proper  placet* 

"Then  came  they  whose  rods  were  most  part  green  with 
little  buds  and  fruit  upon  them  I" 

"And  the  Shepherd  upon  sight  of  these  last  rejoiced  be- 
cause  he  found  them  thus.".        j^AW  Book  of  Hernias 

Similitude  8 

We  offer  our  last  consignment  of  very  choice 
Coffee  for  cash  in  advance  at  the  following  prices : 

5  pounds ; $1.00 

10  pounds 1.95 

20  pounds 3.65 

50  pounds 8.85 

100  pounds 17.00 

Either  ground  or  in  the  bean — some  of  our  friends  at  present  are  asking  for 
coffee  packed  in  cocoa  barrels — they  think  it  adds  a  pleasing  flavor  to  the  coffee. 
We  are  willing  to  ship  barrel  lots  of  this  coffee  at  17  cents  per  pound. 

For  this  special  offer  we  shall  have  to  ask  you  to  pay  the  freight  or  express 
charges. 

TERMS: — P.  O.  Money  Order  in  advance,  freight  or  express  charges 
collect. 

For  20  cents  in  stamps  we  will  send  a  sample  one  pound  package — 
either  ground  or  in  the  bean. 

LOTOS  TEA  CONCERN,  Inc. 

75  Front  Street        - New  York,  N.  Y. 

Warner  M.  Van  Norden,  Sec.  and  Treas. 
Phone:  Hanover  1515 


IT  MAKES  YOUR  MOUTH  WATER 

wh«n  you  9mm  eoff««  treated 
with  our 

Coffee  Glaze 


Produoad  and  sold  only  by 


y  STEVENSON,    BRO.   &    CO. 
I  106-110  Race  8treot 

Phiiadolphia     -       -       -     U.S.  A. 


87  Front  Street  NEW  YORK 

CHARLES  R.  BANKS 

Tea  Broker  moA  Gronrer^  Aaeat 
NEW  YORK  IMPORTERS*  OFFERINGS  OF 

FORMOSAS*  JAPANS*  CONGOUS  and 
CHINA  GREENS 


CETLONS  and  INDIAS  a  SPECIALTY 

RtprmMig  McMEEKIN  t  CO..  UidH.  CaMta  aid 


Oravm  ad  taipirtMS  ff  hdla  ad  CtflM  Tta 


When  writing  to  Adrertisert,  pleatt  mention  Tkb  Spxcb  Milu 
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SUPERVISING  TEA  EXAMINER'S  MONTHLY  REPORT 


Compiled  from  the  Tea  Examiners'  Monthly  Reports  (Customs  Cat.  No.  6445). 
Report  of  the  various  kinds  and  quantities  passed  .and  rejected,  and  why  rejected,  during  the 
month  of 

January,  1917 

/^Pounds  rejected— V 

Varieties  / Pounds \  For  color         For 

Passed  Rejected  or  facing      quality 


Examined 

Formosa  Oolong  1,151,707 

Foochow  Oolong  174,283 

Congou    907,229 

CeSn   } 2.95830 

Java    38.458 

Ceylon  Green 2,540 

Ping  Suey  Green 1,475,487 

Country  Green   330^3 

Japan   808,939 

Japan  Dust   393,188 

Capers     

Scented  Orange  Pekoe i 

Scented  Canton   ;  19,920 

Canton  Oolong  19,343 


1,151,707 
174,283 
907,229 

2,958,210 

38,458 

2,540 

1,475,487 

330,943 

804,139 

84,298 


4,800 
308,890 


19,920 
17,843 


1,500 


4,800 
308,890 


Total    8,280,247  7,965,057        315,190  

By.  DistricU,   Total   Ezaminad,  PaMad,   Rajacted,  and  Wliy  Rajactad 


Boston     641,058 

Chicago     1,902,111 

Honolulu    

New  York  4,270,915 

Puget  Sound    561,863 

St.  Paul 448,853 

San   Francisco    455,447 


641,058 
1,593,221 


308,890 


4,270,915 
556,963 

454,047 


4,900 
"1,466 


1,500 
315,190 

308396 


4,900 
Y,466 


Total    8,280,247  7,965,057        315,190  315,190 

Remarks. — Honolulu  report  not  included,  as  it  did  not  arrive  in  .time. 

Geo.  F.  Mitchell, 

Supervising  Tea  Examiner. 


INDIA  TEA  EXPORTS,  FIRST  HALF  JANU- 
ARY, 1917 

'TpHE  following  figures  of  tea  exports  taken 
-■•    from  the  Calcutta  customs  daily  entries  and* 
received  periodically  from  Chittagong,  are  issued 
by  the  Indian  Tea  Association: 

Quantity  of  tea  entered  for  export  to  United 
Kingdom  for  the  first  half  of  January,  1917: 

Calcutta. — Black,  5,626,746  lbs.;  green,  nil. 

Chittajrong.— Black,  2,062,950  lbs. ;  green,  nil. 

Quantity  entered  during  the  corresponding  pe- 
riod last  year: 

Calcutta.— Black,  6,136,423  lbs. ;  green,  nil. 

Chittagong. — Black,  nil:  green,  nil. 

Total  from  Apr.  1,  1916.  to  Jan.  15,  1917: 

Calcutta.— Black,  125,396,882  lbs. ;  green,  nil. 

Chittagong.— Black,  48,248,198  lbs. ;  green,  240,- 
186  lbs.;  total,  173,885,266  lbs. 

Total  from  Apr.  1,   1915,  to  Jan.  15,  1916.— 
197,208,526  lbs. 


55,500,000  pounds  that  of  the  preceding  year.  The 
quality  of  the  harvest  was  not  remarkable.  Ship- 
ments from  Java  amounted  to  96,000,000  pounds, 
an  increase  of  12,000,000  pounds  over  the  ship- 
ments of  1914-15.  About  on,e-third  was  sent  to 
the  Netherlands,  of  which  a  part  probably  went 
to  the  United  Kingdom.  The  consumption  in 
Russia  more  than  doubled.  The  shipments  from 
China  show  a  constant  diminution.  For  the  year 
ended  July  31,  1916,  the  amount  forwarded  to 
destinations  from  England  was  3,269,886  pounds, 
against  8,485,140  pounds  during  1914-15. 

The  world's  consumption  of  tea  has  tripled  in 
the  last  30  years,  although  the  production  in 
China  has  remained  about  stationary. 


TEA  PRODUCTION  OF  THE  WORLD 

lL'£conomiste  Europien,  Feb.  2 — Republished  in 

Commerce  Reports] 
'TpHE  world's  production  of  tea  in  1915-16  broke 
-■•    all  records.     India,  Ceylon  and  Java  pro- 
duced 100,000,000  pounds  more  than  in  1914-15; 
the  Indian  harvest  alone  surpassed  by  more  than 


FAMOUS  GIANT  GILDED  TEA  KETTLE 

tN  an  interesting  story  on  Oriental  Tea  Co., 
•■•  Boston,  Mass.,  in  Boston  Courier  of  Feb.  10, 
occur  the  following  passages: 

"For  years  much  attention  has  been  attracted 
to  the  giant  gilded  tea  kettle  which  hangs  outside 
the  Scollay  Square  store.  The  main  office  of 
the  company  is  at  50  India  St.,  but  it  is  the 
Scollay  Square  place  that  attracts  the  large  share 
of  attention.    The  great  tea  kettle  that  is  known 
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IRWIN-HARRISONS  &  CROSFIELD,  Inc. 

Importers  and  Jobbers  of  Teas 


NEW  YORK       PHILADELPHIA  BOSTON 

96  Wall  Street        50  So.  Front  St.  27  India  Street 


CHICAGO 
425  West  Ontario  St. 


London,  Colombo,  Calcutta,  Batavia,  Daitotei,  Shanghai. 

Hankow,  Foochow,  Shidzuoka 


DO  YOU 

want  to  know  more  about  the 
goods  you  sell  ?    Do  you  want 
to  make  more  money?    Then 
send  for  outline  of 
Oor  Practical  Grocery  Couirse. 

Just  send  your  name — a  postal 
will  do — to 

FRANCIS  P.  LAMPHAER 

EDUCATIONAL  DIRECTOR 

Young    Men*s   Christian    Association 

215  WEST  23d  STREET,  NEW  YORK 


from  the  Atlantic  to  the  Pacific  has  a  capacity 
of  227  gallons,  2  quarts,  1  pint,  3  gills.  It  was 
on  Jan.  1,  1875,  that  the  giant  vessel  was  meas- 
ured by  the  city  sealer  of  weights  and  measures 
in  the  presence  of  a  crowd  of  12,000  people.  A 
prize  of  a  40-pound  chest  of  tea  had  been  of- 
fered for  the  nearest  guess  regarding  the  capac- 
ity of  the  kettle,  and  a  second  prize  of  25  pounds 
of  Java  coffee  for  the  second  best  guess.  When 
the  result  was  announced  there  were  five  per- 
sons who  guessed  within  three  gills  of  the  exact 
quantity." 

The  firm 'is  about  50  years  old,  and  some  of 
the  customers  have  been  buying  there  for  40 
years. 


IRISH  TEA 

Has  the  qualities 
approved  of  by 
lovers  of 
Good  Tea. 

RETAILS  Freely  at  60c.  lb., 
Paylni:  you  a  i^ood  profit 


The  name  'IRISH  TEA"  is  our  trade  mark; 

■o  !•  the  phrase,  "THB  KIND  OF  TEA  THEY 
USB  IN  IRELAND,**  and  so  is  the  devlee  of  the 
HABP  AND  SHAMROCKS,  aU  registered  In 
the  United  States  Patent  Office  on  the  9th  day 
of  December.  1890.  and  on  the  18th  day  of 
December,  1906. 

We  eantlon  everyone  against  selling  or  offeiv 
ing  for  sale  tea  other  than  our  product  as 
**IRISH  TEA"  and'  against  infringing  any  por^ 
tlon  of  our  trade  mark. 

LAPPIN  TEA  00.^^-;f\"oVK^- 


SUPERVISING  TEA   EXAMINER  MITCHELL 

ON  EIGHT   MONTHS'   TOUR  OF  TEA- 

PRODUCING  COUNTRIES 

Washington,  Feb.  27. — Announcement  has 
been  made  to  the  effect  that  United  States  Super- 
vising Tea  Examiner  Geo.  F.  Mitchell  expects  to 
leave  via  the  Government  transport  Thomas,  sail- 
ing from  San  Francisco  on  March  5,  for  an 
eight  months*  trip  through  the  tea-producing 
countries  of  the  East,  including  Japan,  Formosa, 
China,  Java,  Ceylon  and  India,  for  the  purpose  of 
inspecting  the  methods  of  culture  and  prepara- 
tion at  first  hand,  and  to  procure  samples  of  the 
various  teas  for  the  use  and  reference  of  the 
United  States  tea  examiners. 
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A  $10  CHARGE  SUP  IS  AS   IMPORTANT 

AS   A   TEN-DOLLAR    BILL,    AND    IS 

MUCH  MORE  APT  TO  BE  LOST 


By  Donald  R.  Donlmj,  ducago 

/^NE  of  the  cleverest  HttJe  business  sermons 
^^  that  I  have  seen  for  some  time  consists  of 
two  pictures. 

One  picture  shows  a  bill  hook  on  which  hangs 
a  lot  of  five  and  ten  dollar  bills,  with  the  word- 
ing under  it: 

"Vou  wouldn't  take  care  of  your  money 
in  this  way." 
The  other  picture  shows  a  similar  bill  hook  hung 
full  of  charge  and  C.  O.  D.  bills.    Under  it  is 
the  legend: 

"Why  do  you  keep  your  valuable  charge 
records  like  this?" 
The  more  you  think  of  these  pictures,  the  more 
you  recognize  the  truth  of  the  sermon  preached. 
Inventive  genius  has  provided  modern  means 
for  safeguarding  a  merchant's  coin  and  currency, 
even  to  the  point  of  recording  each  transaction 
of  each  clerk  who  has  access  to  the  cash  regis- 
ter.    But,  until  now,  the  still  larger  leaks  that 
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come  from  carelessness  in  handling  charge  ac- 
counts have  not  been  adequately  provided  against. 

A  charge  slip  for  ten  dc liars  against  a  cus- 
tomer is  worth  ten  dollars,  because,  if  the  evi- 
dence of  indebtedness  is  lost,  the  chances  are 
that  the  money  will  be  lost.  Yet  merchants  and 
small  manufacturers  who  sell  on  credit  are  woe- 
fully careless  with  their  charge  business. 

Why  is  it  that,  of  two  merchants  with  ap- 
parently equal  prospects  of  success  and  equally 
equipped  with  brains  and  business  experience, 
one  builds  up  a  good  business  and  makes  money 
while  the  other,  after  struggling  along  for 
months  or  maybe  years,  fails?  My  experience 
as  a  banker  supplies  the  answer,  that  in  almost 
every  case  where  an  honest,  experienced,  indus- 
trious merchant  fails  it  is  because  he  robs  him- 
self of  his  profits  through  lax  methods  of  han- 
dling his  charge  accounts.  Indeed,  it  is  almost 
axiomatic  that  any  merchant,  to  prosper,  must 
be  careful  with  his  credit  business. 

In  making  commercial  loans,  the  first  questions 
I  ask  an  applicant  for  a  loan  concern  his  charge 
accounts.  If  he  can  answer  me  at  once,  I  know 
that  he  is  in  close  touch  with  his  business,  de- 
serves consideration  and  is  entitled  to  a  hearing, 
as  he  at  least  knows  what  he  is  talking  about 
If  he  shows  ignorance  of  the  details  of  this  vital 
part  of  his  business,  his  application  is  politely 
refused.  The  merchant  who  is  satisfied  with 
approximate  totals — ^his  own,  or  his  bookkeep- 
,._^__^^^..^  er's — ^is  a  poor  risk  and  invariably,  on  checking 
up  a  failure,  the  receivers  find  the  great  major* 
ity  of  such  credit  accounts  to  be  worthless. 

A  Typical  Case 

I  remember  one  case  of  a  merchant  in  a 
Western  town  who  was  reputed  wealthy,  but 
who  suddenly  failed,  and  when  the  receivers 
went  through  his  books  they  found  $85,000  of 
worthless  accounts  which  the  merchant  had  been 
carrying  as  good  and  collectable. 

These  losses  had  two  principal  causes:  credit 
risks  that  were  bad  from  the  start,  and  risks 
that  may  have  been  good  originally,  but  were 
allowed  to  lie  so  long  that  they  became  uncol- 
lectable  for  various  reasons.  How  much  more 
that  merchant  lost  by  forgetting  to  charge  alto- 
gether, nobody  will  ever  know. 

And  no  one  will  ever  arrive  at  even  an  approx- 
imate estimate  of  what  it  cost  him  to  keep  his 
charge  slips  on  spindles  on  an  open  desk,  where 
they  could  be  tampered  with  or  destroyed  either 
by  debtor  customers  or  tempted  clerks. 

A  RAmady  U  at  Hand 

Now  a  new  credit  file  that  I  have  just  seen 
will  put  a  stop  to  all  three  of  these  serious 
forms  of  leaks.  It  really  takes  the  place  of 
both  a  day  book  and  ledger,  and  the  only  "post- 
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ing"  that  is  done  is  the  writing  of  the  charge 
slip,  of  which  the  customer  gets  the  carbon 
copy,  and  the  filing  of  the  original  copy  in  this 
unique  device. 

The  file  is  divided  into  two  compartments,  an 
open  one  in  front,  and,  back  of  that,  a  locked 
compartment  with  a  plate  glass  top.  The  act 
of  pulling  forward  the  vertical  guides  in  the 
front  compartment  does  three  things: 

1.  It  rings  a  bell. 

2.  It  regfisters  a  serial  number. 

3.  It  opens  the  corresponding  guides  in  the 
locked  file  so  that  the  clerk  can  look  through 
the  glass  top  and  see  the  previous  charge  slip 
of  the  customer,  which  is  filed  in  such  a  way 
that  the  name  and  the  total  amount  of  indebted- 
ness are  exposed. 

The  clerk  files  the  original  sales  slip  under 
the  customer's  name  in  the  front  or  day-book 
compartment,  and  each  night  the  proprietor  or 
his  delegated  authority  unlocks  the  glass-covered 
rear  compartment  and  transfers  the  daily  charges 
to  the  proper  locations  in  the  permanent,  or 
"ledger"  file. 

Dmi   Many  Useful   Tkiiifi 

The  information  locked  under  glass  serves 
two  purposes:  First,  a  private  mark,  made  by 
the  proprietor  or  credit  man,  may  tell  the  clerk 
that  no  further  credit  should  be  extended  to  that 
customer  without  his  personal  O.  K.  Second, 
the  clerk  enters  on  the  customer's  bill  the  amount 
carried  forward  plus  the  amount  of  the  cus- 
tomer's current  purchase,  the  customer  being 
handed  the  duplicate  sales  slip  embodying  this 
information. 

It  may  be  said,  in  passing,  that  this  act  of 
reminding  the  customer  of  his  full  indebtedness 
each  time  he  makes  a  purchase  is  calculated  to 
prevent  disputes  and  to  speed  up  liberal  payments 
on  account.  But,  to  my  mind,  the  major  func- 
tion of  this  new  credit-file  is  to  compel  the  filing 
of  all  charge  and  C  O.  D.  slips  in  a  safe  place 
where  they  cannot  be  mislaid,  altered  or  de- 
stroyed. Equally  important  is  the  fact  that  this 
file  shows  the  proprietor  of  any  business  in  a 
graphic  way,  each  evening,  exactly  the  extent 
and  condition  of  his  credit  business. 

Its  general  adoption  will  greatly  reduce  the  per- 
centage of  failure  of  retail  merchants  and  small 
manufacturers. 

CLASSIFIED  ADVERTISEMENTS 

[Too  Late  for  Insertion  in  Regular  Department, 
Page  358] 

HELP  WANTED 


E 


XPERIENCED  man  to  take  charee  of  shipping  de- 
—  IMirtment  of  tea  and  coffee  house.  Besides  overseeing, 
will  be  expected  to  pack  and  do  much  of  the  manual 
work  himself.  Only  one  able  to  assume  responsibility 
need  apply.  References  required.  Sute  age  and  salary 
expected.  Write  giving  full  particulars.  A.  J.  Shel- 
don Co.,  100  Front  St.,  New  York. 


Tou*ve  seen   this — and  worse — 
Mr.  Grocer! 


Your  dear  old-maid  aunt  never 
saw  a  cat  asleep  in  the  tea — ^but 
you  have — ^and  worse! — Mr.  Gro- 
cer! 

But  the  people  are  coming  to  know ! 

They  are  demanding  that  pure 
food  be  kept  pure  and  clean!  It  is 
up  to  the  grocer  to  sell  strictly 
dean  food!    The 


SHERER  COUMTER 


will  do  it.  At  the  same  time  it 
makes  the  grocer  such  profits  that 
it  pays  for  itself  very  quickly. 

We  tell  what  it  is  and  how  it  is 
done — in  our  Catalog  28 — ^to  be 
had  for  the  asking.    Just  ask! 


SHERER-GILLETT  COMPANY 

1707  South  Clark  Street 
CHICAGO 
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THE  FERRIS  AEROPLANE 


"HERE  SHE  IS;  JUST  READY  FOR  ASSYRIA!" 

In  perfect  order!    No  hot  bearings!     No  worn  cylinders! 

No  faulty  carbureters!  and  the  electric  ''sparks" 

every  time!    All  aboard! 


F.  A.  FERRIS  &  COMPANY 

262,  264,  266,  268,  270  and  272  MOTT  STREET 

NEW  YORK 

Glad  you  brought  your  Ladies  with  you?  Some  excitement  this  time?  We  shall  fly  over 
the  *'Barred  Zones,"  watching  out  for  devilish  Submarines  and.  such.  Here's  just  a  bird*s-eye 
view  of  Great  Britain,  Belgium,  Holland,  Germany,  Austria,  Poland,  and  the  rest.  Imagine 
we  have  a  first-class  Demonstrator  on  board  to  answer  all  your  questions  about  past,  present  and 
future  of  each  Land,  as  we  shoot  over.  That  will  be  studying  Geography  and  History 
by  Lightning. 

To  this  Old-Time  Country  we  have  come  to  see  the  work  of  one  Sculptor  Artist,  done 
3,000  years  ago.  Notice  the  small  Reproduction  of  his  skill,  a  bas-relief  from  an  Ancient 
Palace  at  Ninevah,  the  old  Capitol  of  the  Assyrian  Empire. 

When  writing  to  Advertisers,  please  mention  The  Spice  Mill. 


Digitized  by 


Google 


March,  ipi7 


SIMMONS'  SPICE  MILL 


317 


A  very  common-place  subject,  you  say,  for  such  skill  and  such  a  notable  place.  Quite 
a  Family  Procession  through  the  Cane-Break,  isn't  it?  What  our  Virginia  Farmers  would  call 
"Razor  Backs."     Pigs  seem  left  in  those  days  to  **p»ck  up"  instead  of  being  **fed.'* 

Borden  Method  is  worth  all  it  costs,  he  thinks. 
* 'Thank  you  kindly,  Mr.  Borden,  beside." 

Our  Mr.  Manchester  rehearses  how  Wild 
Boars  were  numerous  in  the  Assyrian  Morasses 
and  half-tamed  Pigs  roamed  at  will.  These 
Animals  appear  often  in  Assyrian  Sculptures. 


(Mr.  S.  G.  R..  in  the  South.) 
**Ai  the  Matthews  Hotel  yesterday 
one  Cuest  at  my  table  had  the  Ferris 
Ham  passed  four  times.  I  finally  asked 
him,  *Was  it  good?*  ^CoodT  he  said. 
*/  never  tasted  anything  more  delicious 
than  that  Ham.  It  fairly  melts  in  your 
mouth,  and  ip/ien  /  go  home  my  Grocer 
shall  supply  me  Vfith  the  Ferris  Hams  or 
ril  know  the  reason  why.*  " 
(You  know  (fur  Mr.  Reilly,  dont  you?) 


Our  New  York  Papers  have  been  full  of 
the  Milk  Question  for  months  past  and  some 
people  have  been  greatly  excited  over  the  Sup- 
ply— the  Cost — and  the  Methods  of  Distribu- 
tion. If  you  will  look  sharp  you  will  see  that 
this  question  was  pressing  3,000  years  ago  in 
^hat  Cane-Brake  and  is  being  solved  before  our 
eyes-     Smart  Piggie,  that! 

When  the  Writer  was  in  Naples  twenty 
years  ago,  each  morning  he  saw  a  Goat- 
Herder  driving  his  Flock  around  Town,  deliv- 
ering the  Lacteal  Fluid,  Fresh  Milk,  at  each 
door.  He  was  amused  to  see  him  drive  a  Lady 
Goat  up  four  flights  of  stairs  and  fill  a  pint 
measure — "Milked  at  your  own  door."  He 
likes  Borden  better  at  his  House,  who  has 
served  him  splendidly  for  forty  years.     The 


(From  our  Mr.  Powell.  You  know 
him,  too?) 
**Mr.  L.  to-day  was  bragging  about 
the  Ferris  Coods.  He  picked  up  a 
Flitch  of  our  Boneless  Bacon  from  the 
Counter,  just  cut;  he  seemed  to  handle 
it  with  real  pride  and  said,  *That*s  an 
excellent  Line  of  Coods.  Our  Trade  has 
more  than  doubled  since  we  began  with 
you.*  " 


The  Butchers  formed  Societies  something 
like  the  Mediaeval  Guilds,  the  Apprenticeship 
in  which  lasted  from  Youth  to  Manhood.  One 
of  the  important  arts  learned  was  the  Curing  and 
Smoking  of  Meats,  which,  even  in  those  days, 
required  both  technical  knowledge  and  long  ex- 
perience. 

We  have  been  learning  the  Art  with  all  mod- 
em appliances  and  study  for  more  than  half  a 
Century.  Do  you  know  what  the  Ferris  Firm 
has  to  show  for  it  by  this  time? 

Well,  have  you  enjoyed  the  Charm  of  Fly- 


Whcn  writing  to  Advertisers,  please  mention  The   Spice   Mill. 
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Mr.  y..  Proprietor  of  the  Parlor  Mar- 


ket. 


**Mr.  Reill}},  I  wimt  you  to  knorp  that 
I  never  Bid  business  ipith  a  more  satisfac' 
tory  House  than  yours.  Your  Bacon  is 
absolutely  unbeatable  in  all  i»ayst  and  1 
have  built  up  a  most  satisfactory  Trade 
on  it.  Your  People  are  conscientious  in 
all  they  do  and  say  and  I  am  more  than 
pleased  to  be  connected  i»ith  them^  and 
shall  /love  greater  pleasure  than  ever  in 
pushing  their  Coods." 

(Spare  our  blushes;  i»e  must  match  up 
to  that  right  along.) 


The  Elxcitement  of  Dangerous  Nei^bon  on 
the  way?  Our  Sympathies  tenderly  aroused  by 
what  we  have  seen  from  aloft  of  the  blood- 
soaked  fields,  and  the  heart-broken  ones  left  in 
deserted  homes.  Here  we  are  back  agam  in 
time  for  your  Dinner  I  "Au  Rcvoir"  until  Ae 
next  trip,  and  then  may  we  have  the  pleasure 


ing?    The  Fresh  Air?     The  Bright  Simshine? 


The  C.  C.  Company t ^, • 

'7  never  heard  a  more  enthusiastic 
Booster  for  our  Meats.  He  said^  *  There 
is  absolutely  nothing  approaches  them  far 
Quality  and  Flavor.*  Have  had  many 
compliments.** 


Now,  Mr.  Merchant,  doubtless  the  Ladies  will  telephone  you  for  a  Ferris  Trade  Maik 
Ham  and  a  Flitch  of  Boneless  Breakfast  Bacon,  to  have  handy  in  the  House — they  are  such 
Luxuries.  (Ladies  or  Trade  Marks?  Both  first  in  their  way.)  And  to  you,  Elnterprising  Gro- 
cer, may  we  suggest  why  do  you  not  make  Ferris  Talk  for  you?  As  we  said,  we  have  been 
learning  the  Trade  since  1836,  a  long  Apprenticeship,  is  it  not?  And  for  a  quarter  of  a  cen- 
tury everybody  knows  we  have  won  the  Reputation  of  Curing  the  best  Ham  and  Bacon  in 
America.  Then,  Mr.  Merchant,  why  not  pusli  for  a  bigger  Trade  at  a  Living  Profit*  solely 
on  the  FERRIS  QUALITY?  That  is  your  best  chance  now,  is  it  not?  No  "Cut  Prices"  for 
us,  if  you  please;  that  is  the  straight  and  broad  way  that  leads  down  to  Business  Perdition; 
the  more  you  advertise  "Bargain  .Counters,"  "Cut  Prices"  and  "Special  Sales,^'  the  more  jrou 
demoralize  your  Housekeepers  and  make  them  frenzied  Bargain-Himters ;  but  give  them  the 
BEIST  Food  Products,  worth  all  the  Money  you  charge  them  every  time,  and  SEEL  If  the 
old  Assyrians  were  so  particular  about  the  Quality  of  Hams  and  Bacon' in  their  day,  do  you 
think  your  Best  Housekeepers  will  be  content  to  be  less  well  served  in  1917? 

Will  you  write  us  for  a  new  little  ten-page  Booklet  of  Recipes  for  the  Ferris  Meats,  every 
one  of  them  a  Trump  Card  in  the  Family  Game?  Mrs.  Rose  G.  Jerome  has  made  her  way 
"into  the  Guild,"  and  is  a  Princess  there.  Our  edition  of  this  dozen  Recipes  for  "First  Cook- 
mgs"  and  "Left  Overs,"  with  your  own  Card  printed  on  the  first  page,  will  be  GREIAT  AD- 
VERTISING!    Strike  you? 

FOOD  PRODUCTS  of  uniformly  Highest  Quality  bring  Praise,  Win  and  Hold  En- 
larged  Trade,  and  Nourish  your  Bank  Account     So? 


Will  you  be  with  us  on  the  next  Trip? 


Your  sincere  friends. 


Nos.  262-264-266-268-270-272  Mott  Street, 

New  York  City. 

All  Orders  received  by  1  P.  M.  can  be  shipped  the  same  afternoon. 

When  writing  to  Advertiser!,  please  mention  Tbi  Spicb  Mxxx. 
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SUGAR  STATISTICS 


(Quoted  from  Doily  Reports  by  New  York  Coffee 
and  Sugar  Exchange) 

Fiititr»  DeliTems  of  Raw  Sugmr  (as  of  Mar.  7) 

Prices  for 

Rings  and 

Open-        Margins 

ingCall 


Months 

Jan.  . . . 
Feb.  ... 
March  . 
April    .. 

}£Jr  ... 

June  . . 
July  .. 
Aug.  .. 
Sept.  .. 
Oct.  ... 
Nov.  . . 
Dec.  ... 


■^11.30  1.00 
Bid  Asked   a-m.    p.m. 


4.25 
4.34 
4.30 
4.38 

4.45 


4.25 

4*35 
4.37 
4.40 


4.30 
4.36 
4.41 
4.43 
4.45 
4.47 
4.50 
4.45 
4.38 
4.24 


4.34 
4.39 
4.44 
4.46 
4.49 
4.51 
4.53 
4.48 
4.41 
4.27 


Closing 

Prices 

2.45  P.M. 


4.40  a  4.45 
4.45  a  4.47 

4.50  a  4.51 

4.51  a  4.52 
4.55  a  4.57 
4.58  a  4.60 
4.61  a  4.62 
4.50  a  4.53 
4.40  a  4.45 
4.30  a  4.35 


Same  Time 
Last  Year 
4.45  a  4.50 

4*38  a  4.40 
4.43  a  4.45 
4.48  a  4.49 
4.53  a  4.54 
4.57  a  4.58 
4.62  a  4.63 

4.67  a  4.68 

4.68  a  4.69 
4.64  a  4.66 
4.45  a  4.47 


Hicheat   and  Lowest  Prices   Recorded   During 

the  Month  and  Also  During  the  Entire 

Trading  Period 


Months 
January   .. 
February   . 
March    . . . 
April    . . . . 

May    

June    

July    

August  ... 
September 
October    . . 
November 
December 


For  Month 
Highest    Lowest 


Entire  Period 
Highest     Lowest 


4.60 
4.63 
4.68 
4.70 
4.73 
4.75 
4.77 

4*48 
4.50 


423 
4.35 
433 
4.37 
4^7 
4.43 
4.44 

4.48 
4.11 


4.68 
4.63 
4.68 
4.70 
4.73 
4.75 
4.77 
4.60 
4.48 
4.50 


323 
3.30 
3.35 
3.86 
3.60 
4.15 
3.90 
3.92 
4.10 
3.80 


SUGAR  MEN  HAVE  ENJOYABLE  DINNER 

'TpHE  American  Sugar  Refining  Company  di- 
•*-  rectors,  officers  and  men  enjoyed  a  get- 
together  dinner  at  Hotel  Astor,  New  York,  on 
Feb.  13.  The  large  attendance  from  many  parts 
of  the  country  represented  every  branch  of  the 
sugar  industry. 


SUGAR  CONSUMPTION  INCREASING 

'TpHE  people  of  the  United  States  are  apparently 
-■•  using  more  sugar  than  ever  before,  for  the 
increase  in  consumption  has  been  greater  than 
the  increase  in  population.  According  to  figures 
in  Bulletin  473,  recently  prepared  by  the  Bureau 
of  Crop  Estimates  of  the  United  States  Depart- 


ment of  Agriculture,  the  total  consumption  of 
sugar  in  this  country  for  the  decade  ending  with 
the  fiscal  year  1912-13  was  42.9  per  cent  greater 
than  the  consumption  for  the  preceding  decade, 
while  the  population  for  the  same  period  only 
shows  an  increase  of  21  per  cent. 


CHARLES  H.  HAMILTON,  REX  THE  MAGNIFI- 
CENT 

THE  first  page  of  The  Times-Picayune  of 
Feb.  21,  which  featured  the  recent  Mardi 
Gras  Carnival,  one  of  the  most  gorgeous  in 
the  series  for  which  New  Orleans  is  famous, 
was  devoted  to  the  portraits  of  the  Queen  and 
King  of  the  Carnival  The  portrait  of  Charles 
H.  Hamilton,  Rex  the  Magnificent,  was  a  good  one 
and  his  pleasing  features  would  be  readily  recog- 
nized by  his  many  friends  in  the  coffee  trade, 
not  only  in  New  Orleans  but  in  New  York  and 
other  cities.  Says  the  Times-Picayune:  "The 
jeweled  mantle  of  Rex  descended  this  Carnival 
upon  shoulders  which  could  support  the  dignity 
that  went  with  it  well,  for  Charles  H.  Hamilton 
appeared  in  the  part,  and  to  quote  the  melancholy 
words  of  Lear,  was  'every  inch  a  king.'  He  is 
one  of  the  well  known  public-spirited  men  of 
New  Orleans,  and  is  prominent  in  business,  club 
and  social  circles.  He  is  secretary-treasurer  of 
the  Merchants'  Coffee  Company,  and  was  a 
pioneer  in  the  movement  to  develop  New  Or- 
leans as  one  of  the  great  coffee  ports  of  the 
world.  For  years  Mr.  Hamilton  has  taken  a 
leading  part  in  Carnival  activities,  and  besides 
being  of  the  inner  circle  in  the  royal  court  of 
councillors,  holds  memberships  in  several  other 
organizations  whose  revels  make  bright  the  late 
winter  season.  No  more  popular  king  than  Mr. 
Hamilton  ever  wore  the  diamond  crown  or 
swayed  the  golden  sceptre,  and  the  court  scriven- 
ers will  record  his  reign  one  of  the  most  brilliant 
in  the  chronicles  of  Rex."  Equally  eloquent 
words  were  said  in  regard  to  the  queen  of  1917, 
Miss  Emily  Perceval  Douglas,  daughter  of  Mr. 
and  Mrs.  John  Douglas  and  granddaughter  of 
Mrs.  Nicholas  Burke. 


Lake  Erie  Grocery  Co.,  Lorain,  O.,  have  been 
incorporated;  capital  stock,  $10,000.  They  will 
occupy  quarters  on  N.  Broadway,  that  city. 


ANGLEP 


THE  SANITARY  FLY  DESTROYER 

NON-POISONOUS 

PMhm  S  IMUe  SiMds, 


•  • 


9m  TANGLEFOOT 
Malt  for  lOcSnts 
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SPANISH  OLIVE  OIL  PROBLEM 

[Consul  General  Carl  Bailey  Hurst.  Barcelona,  Jan.  23.] 
/"^LIVE  oil  exported  from  Spain  during  the 
^^  first  eleven  months  of  1916  amounted  to  the 
unprecedented  total  of  82,670  metric  tons,  while 
during  the  corresponding  period  of  1915  the 
amount  shipped  was  61,082  tons,  and  in  1914 
42,274  tons.  Of  the  quantity  thus  far  known  to 
have  been  exported  in  1916,  14,683  tons  went  to 
France  and  67,987  tons  to  other  countries. 

Spanish  olive-oil  merchants  when  called  upon 
after  the  outbreak  of  the  war  to  supply  new  mar- 
kets found  themselves  confronted  with  the  ques- 
tion of  varying  taste  of  consumers  in  different 
localities.  Although  the  Spanish  product  has 
long  been  exported,  much  of  it  has  been  sent  to 
certain  European  countries  to  be  blended  and 
treated  for  shipment  to  other  markets.  Ameri- 
can importers,  when  obliged  to  draw  larger  sup- 
plies from  Spain  than  usual,  encountered  some 
difficulty  in  selecting  brands  of  Spanish  oil  that 
could  be  offered  as  a  substitute  for  Italian  or 
French  oil,  to  which  the  public  was  accustomed. 
Customers  in  South  America  preferred  a  flavor 
different  from  that  called  for  in  the  United 
States,  and  the  natural  Spanish  oil  had  to  be 
treated  to  meet  these  peculiarities  of  taste. 

The  difficulties  in  conforming  with  these  pe- 
culiarities were  somewhat  increased  for  the  ex- 
porter because  of  the  Spanish  law  forbidding 
the  adulteration  of  Spanish  clive  oil,  with  par- 
ticular reference  to  the  export  trade.  Hence 
olive  oil  of  Spanish  origin  is,  in  a  measure,  guar- 
anteed by  the  Government  as  to  its  purity.  The 
importation  of  cottonseed  oil  into  Spain,  for 
example,  is  prohibited  unless  previously  rendered 
unfit  for  human  consumption.  This  law  does 
not  appear  to  be  founded  on  any  objection  to 
blends  of  cottonseed,  sesame,  peanut,  and  other 
oils  as  injurious,  but  on  a  desire  to  have  Span- 
ish oil  sold  abroad  as  an  unmixed  product  of 
the  Spanish  presses.  One  result  is  that  buyers, 
not  knowing  this  situation,  occasionally  object 
to  the  flavor  of  Spanish  olive  oil  in  its  pure 
state.  Exporters  are  confident  here  that  this  ob- 
jection will  be  gradually  overcome. 

The  production  of  oil  in  this  country  for  the 


year  1916  has  not  yet  been  announced,  but  cli- 
matic conditions  were  not  very  favorable  to 
olive  culture  in  some  districts.  The  production 
of  1915  amounted  to  326,108  metric  tons,  an  im- 
portant increase  over  the  previous  two  years; 
and  even  if  the  1916  production  falls  somewhat 
short  of  the  average,  there  is.  still  a  reserve 
stock  on  hand. 


OUVE  AND  OLIVE-OIL  CROPS  OF  WEST- 
ERN  GREECE 

[Consul    A.    B.    Cooke,    Patras,    Dec.    21.] 

THE  principal  olive  and  olive-producing  re- 
gions of  this  district,  so  far  as  foreign  trade 
is  concerned,  are  the  islands  of  Corfu  and  Paxos, 
the  region  around  the  city  of  Agrinion  in  the 
Province  of  Acarnania,  and  the  region  around 
Amphissa  (Salona)  on  the  Gulf  of  Corinth.  The 
olive  crQp  of  Corfu  and  Paxos  is  reported  to  be 
a  failure  for  the  year  1916-17.  These  two  islands 
usually  export  in  full-crop  years  some  3,000,000 
gallons  of  olive  oil,  chiefly  to  Italy.  The  pres- 
ent crop  is  estimated  at  only  some  130,000  gallons. 
The  Agrinion  olive  crop  is  also  reported  to  be 
practically  a  failure.  While  no  official  estimates 
are  available,  interested  dealers  state  that  the  crop 
will  be  from  20  to  40  per  cent,  of  last  year's  yield, 
and  of  medium  quality.  The  Amphissa  crop  is 
large,  according  to  official  forecasts.  The  quality 
is  reported  good. 

The  American  market  has  in  the  recent  past 
taken  neither  olives  nor  oil  from  the  islands.  It 
takes  considerable  olives  in  brine  from  Agrinion, 
and  both  olives  in  brine  and  oil  from  Amphissa. 
The  latter  region  supplies  perhaps  75  per  cent  of 
all  the  black  olives  in  brine  shipped  to  America 
from  this  district. 


REPORT  ON  KRAUT  INDUSTRY 

FROM  reports  received  in  the  Bureau  of  Crop 
Estimates,  United  States  Department  of  Agri- 
culture, the  acreage  of  cabbage  contracted  by 
kraut  manufacturers  for  manufacture  mto  kraut 
is  estimated  to  be  6,818  acres  in  1916,  as  com- 
pare4  with  11,704  acres  in  1915,  a  decrease  of  4,- 
886  acres,  or  41.7  per  cent.     In  addition  to  the 
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VISCO  FILLING  MACHINE 

4  The  first  successful  machine  ever  built  for  Mustards,  Creams, 
Salad  Dresshi;^,  Jellies,  Apple  Butter,  etc  This  machine  wOl 
handle  Bottles,  Tumblers,  Jars,  Tins,  in  all  sixes,  from  2  ounces 
to  32  ounces,  at  a  capacity  of  40  to  100  containers  per  minute. 
Only  one  attendant  reqirired.  Automatic  fe^  and  dischar^ 
We  numuf^dure  other  FUUng  MAchines  And  Compute  Bottling 
Equipments.  WRITE  FOR  CATALOGS 

THE  KARL  KIEFER  MACHINE  CO. 


CINCINNATI 


U.  S.  A. 


AN  IMPORTANT  MATTER: 

'^VINEGAR 

I 

Mannfactare  and    Examination' 


We 
are  lieadquarters  for 

PREPARED  MUSTARD 

Send  for  our  illustrated 
catalog 

JEWETT  &  SHERMAN  CO. 


MarmfachiTtn 


MILWAUKEE,  WIS. 


is  the  book  vinegar  manufacturers  have  been  waiting 
for.  In  a  thorough  and  scientific  fashion  it  makes  clear 
the  scientific  principles  underlying  each  stage  of  vinegar 
manufacture,  and  it  indicates  the  lines  upon  which  de* 
vclopment  of  the  industry  is  possible. 

It  is  modem  and  authoritative,  the  author,  C.  A. 
Mitchell,  being  the  distinguished  English  chemist  con* 
nectfcd  with  the  great  house,  Messrs.  Beaufoy  &  Com- 
pany. Whenever  the  text  needed  help  of  illustrations  to 
make  perfectly  clear ^  any  particular  of  the  subject,  ex- 
pense was  not  considered  and  illustrations  were  used; 
there  are  five  full-page  plates  and  forty-nine  cuts  in  the 
text. 

We  have  absolute  confidence  in  this  work.  We  are 
certain  that  when  you  have  seen  a  copy  you  will  appre- 
ciate its  value  to  your  chemist  and  superintendents. 

Pricm  $2,75  PoMtpaid 

THE  SPICE  MILL  PUBLISHING  CO. 
97  Water  Street,  New  York 


CHILI   PRODUCTS 

CHILES 

WHOLE  OR  GROUND 
BULK  OR  IN  PACKAGES 


In  thtt  Httart  of  th^ 

CAUFORNIA  CHILI  COUNTRY 
/Vices  and  SiunpleM  Smnt  on  RmqumMt 

JOANNES  BROTHERS  COMPANY 

Importers  and  Spic«  Grindara 
LOS  ANGELES,  GAL. 
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acreage  contracted  in  1915,  there  were  38,470  tons 
of  cabbage  bought  in  the  open  market  by  kraut 
manufacturers.  No  data  for  1916  is  available,  but 
it  is  thought  that,  owing  to  the  high  price  of 
cabbage,  little,  if  any,  tonnage  was  bought  for 
manufacture  into  kraut. 

It  is  estimated  that  of  the  total  commercial 
acreage  of  cabbage  in  1916  in  New  York,  9.2  per 
cent  was  manufactured  into  kraut;  in  Ohio,  68.1 
per  cent. ;  in  Indiana,  41.4  per  cent. ;  in  Michigan, 
65.7  per  cent.;  in  Wisconsin,  9.0  per  cent;  in 
Minnesota,  5.0  per  cent.;  in  Iowa,  12.9  per  cent., 
and  in  Colorado,  7.8  per  cent.  No  data  is  avail- 
able for  Illinois,  Kentucky  and  California. 

From  information  received  regarding  the  pack 
of  the  National  Kraut  Packers'  Association  it  ap- 
pears that  56,510  40-gallon  casks  of  kraut  were 
cut  this  season,  as  compared  with  270,993  40-gal- 
lon casks  in  1915. 


CONDIMENTAL  TRADE  NOTES 

Black  Diamond  Vinegar  Co.,  Stroudsbur^,  Pa., 
have  been  incorporated ;  capital  stock,  $20,000 ;  A. 
C.  Frisbie,  Stroudsburg. 

The  Luders-Shaw  sauerkraut  factory,  east  of 
Nappanee,  Ind.,  and  said  to  be  the  largest  con- 
cern of  its  kind  in  the  world,  has  been  sold  to 
Libby,  McNeill  &  Libby,  Chicago. 

Pacific  Vinegar  and  Pickle  Co.,  Hayward,  Cal., 
will  construct  a  modem  concrete  plant  costing 
$125,000.  Mr.  Qufrk,  formerly  with  Heinz  Co., 
Pittsburgh,  Pa.,  is  general  superintendent. 

Rbberts-Weigand  Pickle  Co.,  New  Orleans,  La., 
capital  $100,000,  have  been  organized  by  P.  H. 
Roberts,  207  Metropolitan  Bank  Building,  and 
others.  The  company  will  install  catsup  pickling 
machinery,  etc. 

Falcon  Packing  Co.,  Inc.,  Manhattan,  New 
York,  have  been  incorporated ;  groceries  and  food 
products;  capital  $160,000.  Incorporators,  S.  J. 
Valk,  895  West  End  Ave ;  M.  Mayer,  501  W.  110th 
St,  New  York;  D.  W.  Valk,  Upper  Montclair, 
N.J. 

Washington,  Dec.  26. — William  A.  CluflF  Co., 
San  Francisco,  have  been  awarded  contract  by 
the  Bureau  of  Supplies  and  Accounts,  Navy  De- 
partment, for  furnishing  the  Mare  Island  Navy 
Yard  with  10,000  lbs.  condensed  mincemeat  at 
$1,200. 

John    S.   DiflFenbaugh,   Monmouth,    III,   is   re- 


entering the  business  of  manufacturing  horse- 
radish. This  Spring  he  will  plant  a  big  patch  of 
root  for  use  in  bottling  several  thousand  jars. 
The  horseradish  will  be  ground  instead  of  grated, 
and  an  electric  machine  used  for  the  process. 

Garrett  &  Company,  Inc.,  Manhattan,  New 
York,  have  been  incorporated;  grape  fruit  and 
vegetable  cultivation,  manufacturing  wines,  vine- 
gars, jellies,  etc.;  capital  $1,600,000.  Incorpora- 
tors, Paul  Garrett,  722  Longacre  Building,  Broad- 
way and  42nd  St;  W.  B.  Walsh,  W.  L.  Glenn.' 26 
Exchange  Place. 

The  Castleman-Blakemore  Co.,  manufacturers 
of  vinegar  and  preserves,  Louisville,  Ky.,  with 
authorized  capital  stock  of  $1,250,000,  were  made 
the  defendants  in  an  involuntary  bankruptcy  peti- 
tion filed  by  creditors  in  the  United  States  District 
Court,  Feb.  3.  Attorney  James  R.  Duffin,  assignee 
of  the  defendant  con\pany  and  representing  the 
creditors,  said  the  primary  object  of  the  petition 
is  to  effect  a  reorganization. 

Stockholders  of  the  Inland  Brewing  and  Malt- 
ing Co.,  Spokane,  Wash.,  have  concluded  to  ac- 
cept present  conditions  as  to  prqhibition.  At  the 
annual  meeting  it  was  voted  to  drop  the  '^brewing 
and  malting"  from  the  corporate  title,  and  change 
the  name  to  the  Inland  Products  Co.  The  ex- 
penditure of  $25,000  has  been  authorized  for  alter- 
ations in  the  building  and  the  installation  of' 
equipment  for  a  vinegar  factory. 

Following  the  purchase  recently  of  the  large 
glass  factory  west  of  Greenfield,  Ind.,  by  the 
Owens  Bottle  Machine  Co.,  of  Toledo,  O.,  the 
Frazier  Packing  Co.,  of  Elwood,  Ind.,  opened 
negotiations  for  the  use  of  a  part  of  the  plant  for 
the  establishment  of  another  catsup  plant  These 
negotiations  were  successful  and  the  company 
will  start  work  just  as  soon  as  the  weather  per- 
mits upon  several  new  buildings  which  are  to  be 
used  for  the  industry. 

The  affairs  of  the  Williams  Bros.  Co.,  Detroit, 
Mich.,  one  of  the  oldest  and  best  known  manu- 
facturers of  food  products  in  the  country,  are  to 
be  wound  up.  The  business  was  organized  about 
40  years  ago  by  W.  H.  and  Henry  Williams,  and 
controlled  by  them  until  a  few  yeirs  ago,  when, 
owing  to  the  death  of  Henry  Williams,  changes 
necessitated  the  business  being  taken  over  by  the 
stockholders  and,  during  the  past  year,  it  has  been 
considered  desirable  to  liquidate  and  close  out 
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RO  T  AL/   POWDER 


ABSOLUTELY   PURE 

ROYAL  BAKING  POWDER  has  'no  season"  and '^o  sec- 
tion" because  it  sells  everywhere  all  the  time.  Of  all  the 
standard  products  in  the  grocery  business,  none  has  more 
thorough  distribution  and  active  demand  than  ROYAL 
BAKING  POWDER. 

Keep  a  good  stock  of  ROYAL  BAKING  POW- 
DER on  hand  and  keep  it  well  displayed,  be- 
cause it  will  pay  you  more  and  surer  profit  than 
vou  can  make  on  inferior  brands. 


REPARATIONS  BY  I.  C.  C.  ON  CARLOADS 
OF  COFFEE,  ETC. 

Washington,  D.  C,  March  1. — The  following 
orders  for  reparation  have  been  approved  by  the 
Interstate  Commerce  Commission: 

Glover  Grocery  Co.  vs.  Atlantic  Coast  Line 
Railroad  Co.  et  al.  Refund  of  $33  on  account  of 
unreasonable  charges  collected  on  one  carload  of 
beans  and  beans  in  bags,  Charleston,  S.  C,  to 
Americus,  Ga. 

California  Associated  Raisin  Co.  vs.  Southern 
Pacific  Company  et  al.  Refund  of  $20.70  on  ac- 
count of  unreasonable  charges  collected  on  one 
carload  of  raisins  from  Fresno,  Cal.,  to  Denver, 
Col.  Also  refund  of  $66.24  on  two  carloads  of 
raisins  shipped  from  Fresno  to  New  York  City. 
Also  refund  of  $33.12  on  one  carload  of  raisins 
from  Fresno  to  Pittsburgh,  Pa. 

Standard  Candy  Co.  vs.  Louisville  &  Nashville 
Railroad.  Refund  of  $10.10  on  account  of  unrea- 
sonable charges  collected  on  two  carloads  of 
sugar  from  Raceland  and  Napoleonville.  La.,  to 
Nashville,  Tenn.  Also  refund  of  $40.46  on  ac- 
count of  excessive  rate  collected  on  eight  car- 


loads of  sugar  from  New  Orleans  to  Nashville. 

Standard  Coflfee  Co.  vs.  New  York  Central 
Railroad.  .  Refund  of  $5.25  on  account  of  addi- 
tional expense  incurred  through  the  erroneous  de- 
livery of  three  shipments  of  coffee  and  crockery 
from  Chicago,  111.,  to  Detroit,  Mich. 

California  Fruit  Canncrs'  Association  vs.  The 
Atchison,  Topeka  and  Santa  Fe  Railway  Co.  et 
al.  Refund  of  $284.88  on  account  of  unreason- 
able rate  applied  on  one  carload  canned  goods 
from  Santa  Rosa,  Cal.,  to  Albuquerque,  N.  M. 

W.  H.  Edgar  &  Son  vs.  The  Cincinnati,  Ham- 
ilton &  Dayton  Railway  Co.  et  al.  Refund  of 
$10  on  account  of  drayage  expense  incurred 
through  the  misrouting  of  one  carload  of  sugar 
from  Toledo,  O.,  to  Pittston,  Pa. 


MEXICO  REDUCES  EXPORT  DUTY  ON 
COFFEE 

[Consul  William  W.  Canada,  Vera  Cruz,  Jan.  6] 

ACCORDING  to  a  telegram  published  Jan.  6, 
1917,  in  El  Dictamen,  a  decree  has  been  is- 
sued by  the  Carranza  Government  reducing  the 
export  duty  on  coffee  from  0.10  to  0.05  per  kilo. 
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View  1 — The  Hone  of  SkinBer't  Macaroni  Product* 


MODERN  MANUFACTURE 

¥  N  THE  following  pages  is  presented  pictorially 
•^  the  manufacture  of  macaroni  products  as  per- 
formed by  Skinner  Mfg.  Co.,  Omaha,  Neb.,  who 
have  built  up  a  high  national  reputation  for  their 
specialties.  The  business  was  started  in  1911 
with  a  comparatively  small  plant.  The  building 
shown  on  this  page — view  No.  1 — is  the  factory 
that  the  increase  of  demand  for  this  company's 
products  made  it  necessary  to  build.  Half  of  the 
building  was  erected  in  1914  and  the  other  half 
in  1915.  This  plant  is  one  of  the  largest  macaroni 
factories  in  America.  It  is  constructed  of  steel 
and  reinforced  concrete,  is  absolutely  fireproof 
and  a  model  in  sanitation. 

2.  A  portion  of  the  spotless,  sanitary  depart- 
ment where  thousands  of  pounds  of  pure  and 
nutritious  macaroni  are  made  every  day.  The 
manufacturers  claim  that  the  durum  wheat  from 
which  Skinner's  macaroni  products  are  made  is 
the  choicest  pick  of  the  crop  each  year. 

3.  Another  large  section  of  the  macaroni-mak- 
ing department.  This  big  department  is  flooded 
from  end  to  end  with  sunlight.  Here  are  shown 
a  partial  view  of  the  elbow  macaroni  cutting  ma- 
chines; the  machines  making  Skinner's  egg 
noodles,  soup  rings,  "Alphabetos"  and  other  ap- 
petizing, nourishing  foods  in  this  line. 


OF  MACARONI  PRODUCTS 

4.  One  corridor  only  of  one  of  the  six  spacious 
drying  rooms  in  the  present  plant,  a  model  in 
sanitation  and  cleanliness  in  every  detail.  Here 
nature  is  permitted  to  do  her  work,  aided  only 
by  warm  currents  of  pure  air  that  are  gently 
fanned  through  the  products,  and  by  the  sunlight 
that  pours  into  the  drying  rooms  from  all  sides 
all  day  long. 

5.  Another  view  of  the  big  sunlit,  sanitary  dry- 
ing rooms.  To  this  room  there  is  hourly  con- 
veyed thousands  of  pounds  of  Skinner's  elbow 
macaroni,  freshly  made  and  cut.  The  drying 
process  is  directed  at  securing  the  highest  grade, 
the  best  flavored  and  most  nutritious  macaroni 
products  it  is  possible  to  manufacture. 

6.  View  of  packing  room,  showing  the  great 
care  that  characterizes  every  stage  of  the  manu- 
facture of  Skinner's  macaroni  products.  Every 
detail  of  the  packing  of  these  goods  is  as  scrupu- 
lously clean  as  the  making  of  the  wholesome  food 
itself.  The  quarters  are  light,  airy  and  sanitary; 
the  employes  are  uniformed. 

7.  Another  view  of  the  immense  packing  rooms 
where  many  thousands  of  packages  of  Skinner's 
macaroni  products  are  "put  up"  annually.  The 
spotless  cleanliness  that  marks  this  department  is 

(Continued  on  page  329) 
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Views   2   and   3»   Factory  of  Skinner   Manufacturing   Co.,    Manufacturers   of   Macaroni, 
Spaghetti,    Etc.,    Omaha,    Neb. — 5««  pagm  324 
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Views   8   and   9,   Factory   of  Skinner   Manufacturing   Co.,    Manufacturers   of   Macaroni, 
Spaghetti,  Etc.,  Omaha,  Neb. — See  pagm  329 
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Views.  6   and   7,   Factory   of  Skinner   Manufacturing   Co.,    Manufacturers   of   Macaroni, 

Etc.,  Omaha,  Neb. — See  page  324 
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IMPORTATION  OF  VANILLA  BEANS 

'TpHE  quantity   and   value   of   the   imports   of 
*■•    vanilla    beans    for    the   three   years    ending 
December,  1914,  1915  and  1916,  were: 

Quantity 

(lbs.  dut.)  Value 

1914 835,271  $2,183,510 

1915 901,133  1,442,674 

1916 801,922  1,734,905 


FACTORS  AFFECTING  YIELD  AND  QUAL- 
ITY OF  PEPPERMINT  OIL 

THE  effect  on  the  yield  and  quality  of  pepper- 
mint oil  of  cultural  and  climatic  conditions 
is  discussed  in  professional  paper  No.  454,  by 
Frank  Rabak.  Chemical  Biologist,  Bureau  of 
Plant  Industry.  This  bulletin,  recently  published 
by  the  United  States  Department  of  Agriculture, 
is  based  on  experiments  in  raising  and  distilling 
peppermint  plants  conducted  from  1908  to  1912. 
Conditions  of  soil  and  climate,  the  author  finds, 
are  influential  factors  in  the  formation  of  oil  and 
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I  its  constituents  in  the  peppermint  plant.  Light 
sandy  or  loamy  soil  appeared  to  be  most  favor- 
able for  the  production  of  an  oil  of  high  quality. 

Distillation  experiments  were  conducted  with 
a  view  to  determining  the  effect  on  oil  yield  of 
drying  the  plants  previously  to  putting  them  in 
the  stills.  It  was  found  that  the  yield  of  oil 
from  fresh  plants  apparently  decreases  as  the 
plant  matures.  Drying  the  plants  before  distilla- 
tion results  in  a  considerable  loss  of  oil.  The 
largest  proportion  of  oil  is  found  in  the  leaves 
and  flowering  tops.  In  experiments  in  distilling 
plants  and  parts  of  plants  at  different  times  of 
growth,  the  author  found  that  the  percentage  of 
esters  in  the  oil,  which  give  the  oil  its  fragrant 
minty  odor,  increases  as  the  plants  approach  ma- 
turity. The  menthol  content  of  the  oil  bears  a 
close  relationship  to  the  ester  content.  The  free 
acidity  and  ester  content  of  the  oil  distilled  from 
dry  plants  is  considerably  higher  than  in  the 
oil  from  fresh  plants.  The  drying  of  the  plants 
causes  conditions  favorable  to  making  esters, 
while  the  percentage  of  free  and  total  menthol 
in  oil  produced  from  dried  plants  is  also  uni- 
formly high.  It  was  found  also  that  the  for- 
mation of  esters  and  menthol  takes  place  most 
readily  in  the  leaves  and  tops  of  the  plants. 

In  another  test  it  was  found  that  the  effect 
of    shade   upon   the   peppermint   plant   is   to   de- 


For  the  richest  Ginger 
Flavor    and  Aroma 

EXTRACT  MAKERS  SHOULD  USE 

Oleo  Resin  Ginger  Bush 


W.  J.  BUSH  &  CO.,  Inc 
100  William  Street 
New  York  City 


WESTERN  BRANCH: 
54  W.  Klnzle  Street 
Chicago,  IlL 


When  writing  to  Advertisers,   please   mention  The   Spicb  Mill. 

Digitized  by 


Google 


March,  iqiJ' 


S  /  M  M  O  N  S"  SPICE   MILL 


331 


Connoisseurs  Use 

UNGERER'S 

VANILLA  BEANS 

VANILLIN 

CUMARIN 

AND 

FLAVORING 
INGREDIENTS 


UNGERER  &  CO. 

NEW  YORK 

PHIUU)ELPHIA    CHICAGO    SAN  FRANCISCO 


Mexicans — Bourbons 

Seychelles: — Comores 

Guadeloupes 


VANILLA 


Javas — Madagascars 
Tahitis  —  Reunions 


M.L. Barrett  &  Co.,  Importers 

OldMt  Vanma  DMlert  in  UnilMl  StatM 

233  Weft  Lake  Street,  Chicago,  DGnois 


VANILLA  BILANS 

We  are  direct  receivers  of  this  article,  handling  same 
exclusively.    Can  make  attractive  offers  in  all  varieties 

J.  N.  UMBERT  &  CO. 

12  SOUTH  MARSHALL  STREET  PHILADELPHIA,  PA. 


VANILLA  BEANS 

Olive  Oil        Paprika         Spanish  Products        Spices 

RICARDO  GOMEZ  &  DIETLIN  CO.,  INC. 

80  MAIDEN  LANE         ...  NEW  YORK 
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crease  the  making  of  esters  and  the  formation 
of  menthol  Experiments  with  plants  allowed  to 
freeze  indicate  that  frost  noticeably  increases 
ester ification  and  the  formation  of  menthol. 


DRAWBACK    ON   FLAVORING   EXTRACTS 

Treasury  Department, 

January  30,  1917. 

Sir:  Drawback  is  hereby  allowed  under  para- 
graph O  of  Section  4  of  the  tariff  act  of  Oc- 
tober 3,  1913,  and  the  drawback  regulations 
(Chapter  18  of  the  Customs  Regulations  of  1915) 
on  flavoring  extracts  manufactured  by  Armour 
&  Co.,  of  Chicago,  111.,  with  the  use  of  domestic 
tax-paid  alcohol. 

A  manufacturing  record  shall  be  kept  in  the 
manner  described  in  the  sworn  statement  of  the 
manufacturers,  dated  January  9,  1917,  transmitted 
herewith,  showing,  in  the  case  of  each  batch  of 
flavoring  extract  manufactured  for  exportation 
with  benefit  of  drawback,  the  lot  or  order  num- 
ber thereof,  the  date  of  manufacture,  the  kind  of 
flavoring  extract  manufactured,  the  quantity  and 
identity  of  domestic  tax-paid  alcohol  and  the 
quantity  of  other  materials  used,  together  with 
tne  quantity  of  flavoring  extract  obtained  there- 
from. A  sworn  abstract  from  the  manufacturing 
record  shall  be  filed  with  the  drawback  entry. 

The  allowance  shall  not  exceed  the  quantity 
of  domestic  tax-paid  alcohol  used  in  the  manu- 
facture of  the  exported  flavoring  extracts,  as 
shown  by  the  sworn  abstract  from  the  manu- 
facturing record. 

Drawback  may  be  allowed  under  these  regula- 
tions on  flavoring  extracts  exported  on  or  after 
January  2,  1917.  Supplemental  swor.n  schedules 
showing  changes  in  formulas  or  containers  or 
covering  other  kinds  of  flavoring  extracts  may 
be  filed,  and  upon  verification  of  such  supple- 
mental schedules  drawback  may  be  allowed  on 
flavoring  extracts  manufactured  and  packed  in 
accordance  therewith. 

Respectfully,  Andrew  J.  Peters, 

(35783.)  Assistant  Secretary. 

Collector  of  Customs,  Chicago,  111. 


DRAWBACK  ON  VANILLA  BEANS 

Treasury  Department,  January  27,  1917. 
Sir: 

Drawback  b  hereby  allowed  under  paragraph 
O  of  section  4  of  the  tariff  act  of  October  3. 
1913,  and  the  drawback  regulations  (chapter  18 
of  the  Customs  Regulations  of  1915)  on  ground 
vanilla  beans  manufactured  by  H.  Marquardt  & 
Co.  (Inc.),  of  New  York,  N.  Y.,  from  imported 
vanilla  beans. 

A  manufacturing  record  shall  be  kept,  showing, 
in  the  case  of  each  lot  of  gfround  vanilla  beans 
manufactured  for  exportation  with  beuefit  of 
drawback,  the  lot  number  and  date  of  manufac- 


ture thereof,  the  quantity,  value,  and  identity  of 
the  imported  vanilla  beans  used,  the  quantity  of 
ground  vanilla  beans  produced,  and  the  quantity 
and  value  of  waste  resulting,  if  any.  A  sworn 
afbstract  from  such  manufacturing  record  shall 
be  filed  with  the  drawback  entry. 

The  allowance  shall  not  exceed  the  quantity  of 
imported  vanilla  beans  used  in  the  manufacture 
of  the  exported  product,  as  shown  by  tiic  ab- 
stract from  the  manufacturing  record,  less  the 
quantity  of  imported  beans  which'  the  value  of 
the  waste  will  replace. 

The  sworn  statement  of  the  manufacturers, 
dated  December  27,  1916,  is  transmitted  herewith 
for  filing  in  your  office. 

Drawback  may  be  allowed  under  these  regula- 
tions on  ground  vanilla  beans  exported  on  or 
after  November  20,  1916. 

(105654.)  Andrew  J.  Peters. 

Assistant  Secretary. 

Collector  of  Customs,  New  York. 


FLAVORING  EXTRACTS  TRADE  NOTES 

National  Fruit  Flavor  Co.  have  been  organized 
and  have  established  a  plant  at  New  Orleans,  La. 
The  organizers  are  Virgil  Browne  and  Ira  B. 
Harkey  and  the  company  will  manufacture  fruit 
flavors,  extracts,  special  flavors,  pure  food  colors, 
etc.  Mr.  Browne  was  one  of  the  organizers  and 
officers  of  the  Parker-Browne  Co.,  Ft.  Wojth, 
Tex.,  and  lately  represented  W.  J.  Bush  &  Co., 
Inc.,  in  the  West  and  Southwest.  Mr.  Harkey  is 
president  of  the  New  Orleans  Vinegar  Co. 

Papers  incorporating  the  E.  B.  Barlow  Co., 
Binghamton.  N.  Y.,  with  a  capitalization  of  $100,- 
COO,  have  been  filed  in  the  Broome  County  Clerk's 
office,  and  refer  to  the  organization  of  a  new  con- 
cern to  take  over,  continue  and  expand  the  flavor- 
ing extract  manufacturing  business  established  in 
that  city  in  1899  by  E.  B.  Barlow  &  Co.  The  di- 
rectors for  the  first  year  are  E.  B.  Barlow,  O.  R. 
Palmer  and  I.  D.  Brougham.  E.  B.  Barlow  is 
the  president  and  general  manager  for  the  first 
year,  and  the  secretary-treasurer.  O.  R.  Palmer. 
For  the  present  no  change  in  location  will  be 
made  and  the  office  and  factory  are  at  24  Wall 
St.  Shares  of  stock  will  be  sold  to  their  cus- 
tomers, the  general  storekeepers  throughout  the 
country,  retail  grocers,  ice  cream  manufacturers 
and  bakers.  Gradually  the  concern  will  add  to 
their  line  of  flavoring  extracts  many  new  spe- 
cialties. Flavoring  extracts,  however,  will  always 
be  at  the  head  of  the  list  of  articles  manufac- 
tured. 


COUMARIN 
anil  VANILLIN 


OF  QUALITY 


WRITE  FOR  PRICES 

Monsanto  Chemical  Works 

Saint  Louis 

NEW  YORK  BRANCHi 
PUtt  and  PMrl  St«. 
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VA  (ILLA 

BEANS 


Thurston  &  Braidich 


27   CLIFF  STREET 
NEW  YORK 


rLAVOL 

r  R  L  IT 
rL4V0R» 

FOR   EXTRACTS  AND 
JELLY    POWDERS 


ONCE  A  TRYER 
ALWAYS  A  BUYER 


COMMONWEALTH 
CtlCniCAL   CORPORATION 

Factoiy  Taminal  Bklg..  HOBOKEN,  N.  J. 


Let  Us  Supply  You  in 
Bulk,  or  In  Packages, 
Under  Your  Own  Label 


Concentrated  Food  Flavors,  Food  Colors, 
Sachet  Powder,  Hair  Tonic,  Massage, 
Cold,  Dental  and  Shaving  Creams,  Ink 
Tablets,  Foot  Powder,  Shampoo  Powder, 
Com  Treatment,  Iron  Rust  and  Stain 
Remover,  Baking  Powder,  Face  Powder, 
Talcum  Powder,  Soft  Drink  Flavors, 
Liquid  Vanilla,  Perfumes,  Waterproof 
Aprons,  Silver  Polish,  Remedies. 

We  supply  many  of  the  largest  users  in  the 
country  and  would  appreciate  the  oppor- 
tunity of  supplying  your  wants.  Tell  us  what 
you  want  and  we  will  submit  samples  and 
special  prices. 

The  National  Tube  Flavor  Co. 

D«pt.  S 

NEWARK,  NEW  YORK  STATE 
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EXAMINATION  OF  FLAVORING  EXTRACTS 
IN  NEW  HAMPSHIRE 

[From  Repof;t  of  Food  and  Drug  Examinations, 
by  Charles  D,  Howard,  Chemist,  in  Quarterly 
Bulletin  of  the  State  Board  of  Health  of  New 
Hampshire,  Vol,  5,  No,  1,  January,  1917.] 

IT  has  been  said,  with  much  truth,  that  the 
average  manufacturer  of  imitation  or  sub- 
standard food  products  is  apt  to  assimie  that  he 
can  satisfy  any  food  law  in  existence,  provided 


he  sees  to  it  that  the  label  bears  the  word  "com- 
pound." There  is,  however,  no  justice  in  such 
an  assumption,  involving  as  it  does  in  so  many 
cases  a  perversion  of  Jthe  meaning  of  the  term, 
and  this  is  true  as  applied  to  a  brand  of  extracts 
mentioned  in  the  following  table. 

Criticism  is  warranted  in  the  case  of  a  line  of 
extracts  as  put  out  under  the  name  of  William 
B.  Riker  &  Son  (Riker-Hegeman  Co.).  Al- 
though these  extracts  sell  at  the  rate  of  22JS  cents 


FLAVORING  EXTRACTS 


Labeling. 


Manufftcturer. 


II 


3' - 


h. 


RenuAft. 


823^ 


2069A 


8223 


8236 


8227 


8241 


Riker's  True  Extract  Lemon. 
Alcohol.  90%.   1)  fluid  018. 


Riker's  True  Extract  Lemon 
1|  fluid  0Z8. 


Onward  Brand  Lemon  Com- 
pound Extract.  Terpeneless. 
Oil  lemoo.  |%:  tlcohol. 
50J%;  water,  40%.  Color 
trace.  Fluid  capacity  4 
on.  net. 

Neptco  Brand  Extract  of 
Lemoo.  Net  contenU,  2 
fluid  OSS. 

Red  Front  Pure  Lemon  Extract. 
Warranted  equal  to  any  on 
the  market,  barring  none. 
Contents.  2  fluid  ois. 

Riker's  True  Extract  Orange. 
No  weight  or  mea8ure«tated. 


2070A    Riker's  True  Extract  Orange 
No  measure  declared 


823» 


8228 


8281 


8262 


8222 


8233 


8240 


Riker's  True  Extract  Vanilla 
51%  akx>hol.    H  fluid  oxs. 


Red  Front  Pure  Vanilla  Ex. 
tract.  Warranted  perfectly 
pure,  of  superior  strength, 
etc.,  2  0X8.  net. 

Extract  of  Vanilla  (from  buDc). 


Extract  of  Vanilla  (from  bulk) 


Onward  '  Vanillin  Compound. 
Vanillin,  0.150%;  commarin, 
.075% ;  caramel,  0.60% :  alco- 
bol,  24.50%:  water,  69.50%; 
syrup,  5.175%.  Fluid  ca- 
pacity 4  ozs.,  net. 

Nepaco  Brand  txtnci  Vanilla. 
Perfectly  pure.  Net  contents 
2  fluid  0X8. 


Riker'A  True  Extract  Al 
U  fluid  ozs. 


Riker-Hegeman    Ca^ 
New  York;  Manches- 
ter store. 

Riker-Hegeman    Co., 
New     York;     Man- 
Chester  store. 

John  H.  Fitch  Co.. 
YoungstowB,  Ohio. 


N.    E.    Profit  Sharing 
Stamps  Co. 


Great     Atlantic     and 
Pacific  Tea  Co.,  Jersey 
City.  N.J. 


Wm.  B.  Riker  A  Son 
Co.,  New  York;  Man- 
chester store. 


Wm..  B.  Riker  A  Son 
Co..  New  York;  Man- 
chHter  store 

Riker-Hegeman    Co., 
New     York:     Man- 
chester Rtore. 

Great  Atlantic  A  Pacific 
Tea  Co..  Jersey  City, 
N.J 


As  sold  by  L.  0.  Shurt- 
leff.  Whitefield. 

As  sold  by  Dudley  & 
Demers  Drug  Co.. 
Whitefield. 


John    H     Fitch    Co., 
Youngstown,  Ohio. 


N    E.   Profit   Sharing 
Stamps  Co. 


Riker-Hegeman    Co. 
New     York;     Man- 
chester store. 


17 


10 


20 


10 


17 


25 


25 


10 


25 


17 


1.50 


1.50 


4.0U 


2  00 


2  00 


None 


Non* 


1  50 


2  00 


4  00 


2  00 


1  50 


1. 96 


t.St\ 


4.00 


2  00 


2  00 


0  83 


t  58  \ 

/  u] 

1  381 
1  45/ 


200 


2  10 


1  90 


3  9\ 
3  0/ 


200 


1  50 


Lemon  oil,  5.0%.   Stand' 
ard  quality  but  short 


Short 


Mkibraoded.  CoolsinsBO 
oil  of  lemoo,  but  it 
hi^ly  colored  (not  a 
"trace")  to  simulate 
a  standard  extract. 
Citral.  0.200%. 

Lemon  oil.  5.0%.   Stand- 
ard quanty. 


Lemon  oil,  5.0%.    Standi 
ard  quality. 


Orange  oil  2.0%;  below 
standard.  No  meaaure 
daelared,  bottle  has  de- 
pressed panefa  for  do- 
oeivin|.  Adulterated 
and  miri>randcd. 

Orangeotl,  2.0%.  Adulter- 
ated and  misbranded. 


Standard  qvality 
Slightly  diort  measure. 


Standard  qoa&ty. 


Standards 


Adulterated  with  imitatioa 
color,  not  declared. 
Otherwise  passed  as  to 
quafity 

Contained  alcohol,  13.40 
%:    Vanilfin,    .126%; 
commarin,    .054%. 
Formula    incorrectly 
stated.  Is  an  imitation 
ranilla. 

Below  itandafd. 


Below  standard  and  aam- 
ple  affords  test  for  nitm- 
bensene,  an  adulterant 
of  bitter  almond  otL 


'Italicised  figures  denote  short  measure. 
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Awarded  Grand  Prix  at  the  Panama- Pacific  Exposition 

Th«  HighMt  ^wmrd  Bvar  dven  on  FlsToring  Extracts.    This  Award  Was 
Won  in  Competition  witli  Seren  Otiiar  Larg«  Extract  Manufacturars. 

THE  LARGEST  SELLING  BRAND  IN  THE  UNITED  STATES 

14  HIgliaat  Awards  and  Gold  Medals  for  Purity,  Strangth  and  FIna  FlaTor. 

THE  C.  F.  8AUER  CO.  Richmond,  Va. 


for  the  usual  two-ounce  bottle,  yet  the  orange 
was  found  to  be  but  40  per  cent,  of  the  standard 
strength,  with  one  package  containing  mateVially 
less  than  one  ounce,  where  one  and  one-half 
ounces  are  claimed.  Investigation  showed  that 
these  goods  all  tended  to  run  short  measure.  The 
lemon  was  misbranded  in  that  no  measure  was 
stated,  this  apparently  being  an  oversight,  how- 
ever. 

The  single  bottle  of  Riker  almond  extract  ex- 
amined was  found  to  be  sub-standard;  a  more 
serious  objection  is  in  the  fact  that  when  sub- 
jected to  the  phenyl  isocyanide  test,  this  sample 
gave  distinct  evidence  of  the  presence  of  nitro- 
benzene, a  poisonous  adulterant  of  bitter  almond 
oil.  Such  a  finding  is  interesting,  as  this  kind  of 
adulteration  has  of  recent  years  been  most  un- 
usual, the  above  case  being,  in  fact,  the  first  ever 
met  with  at  this  laboratory.  No  further  samples 
of  this  brand  have  as  yet  been  obtainable,  the 
dealer  claiming  he  was  "out"  and  could  get  no 
more.  In  justice  to  the  extract  manufacturers 
it  is  fair  to  state  that  they  were  quite  possibly 
ignorant  of  the  presence  in  the  oil  of  this  adul- 
terant. 


Dr.  A.  H.  Schultze 

Dr.  A.  H.  Schultze,  chief  chemist  of  the  Cor- 
rizo  Extract  Co.,  New  York,  died,  Jan.  20,  after 
a  brief  illness.  Dr.  Schultze  had  been  connected 
with  the  company  for  10  years  and  had  been  well 
known  in  the  trade  for  25  years.  He  was  53  years 
old,  was  born  in  Baltimore,  and  educated  at  Johns 
Hopkins  University,  that  city.  He  leaves  a  wife, 
but  no  children. 


The  Price  Flavoring  Extract  Co.,  Chicago,  arc 
conducting  a  demonstrating  campaign  in  San 
Francisco  section  and  F.  J.  Claussen,  the  factory 
representative,  is  in  that  territory. 


Anticipating  liberal  extension  of  their  northern 
and  eastern  trade,  the  Columbia  Coffee  &  Syrup 
Co.,  New  Orleans,  La.,  have  leased  building,  430- 
34  Fulton  St.  and  429-33  Front  St. 


OFFICIAL  TESTING  UBORATORY 

191  FRANKLIN  STRKBT,  NEW  YORK  CITY 
Taiephona^  3554  Franklin 

R.  0.  BROOKS,  B.Sc,  Chemist  and  Microscopitt 
(P^wcrly  State  CbcaiUt,  N«w  Jcncy  aid  Ptaasylraaia) 

Examination  of  FOODS.  SPICES.  EXTRACTS, 
OILS.  DRUGS*  UQUORS,  ETC,  for  the  legal 
reouirementa  by  the  official  testing  metboda.  Spc* 
dal  analraea,  reaearchea,  reports,  testimony  and 
expert  advice,  lianofacturing  processes  improred. 
Factory  testing.  Scientific  advertising  data  and 
written  articles.  Interpretation  of  food  laws  and 
food  standards. 

CORRESPONDENCE  SOLICITED. 


TRADE  MARKS 


A   SPECIALTY 

Prompt  and  efficient  attention  given 
to  patent  and  trade-mark  matters. 
Charges  reasonable. 

EDWARD  W.  HO(.MES.  Patent  Attorney 

91S  P  STREET,  WASHINGTON,  D.  C. 


§ 
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Maryland  Automatic 
Measuring  and  Filling 

Machines 
SAVE    REAL   MONEY 

Write  for  Particulars  and  Learn  How 

MARYLAND   FILLING  MACHINES 
COMPANY 

BALTIMORE,  MD. 


ABSOLUTELY  THE  BEST 

FILLING  MACHINES 

CLOSING  MACHINES 

CLIPS 

CLIP  FASTENERS 

FOR  COLLAPSIBLE  TUBES 

AKTHUR  COLTON  COMPANY 

Pbannaceutical  Machinery 
797  Jefferson  Ave.     DETROIT,  MICH. 


Headquarters  for  Maple  Flavor 

We  make  a  specialty  of  one  article— MAPLE  FLAVOR.  Is  it  not  reasonable  to 
suppose  tliat  we  can  supply  a  BETTER  MAPLE  FLAVOR  by  ^ivin^  our  attention  to  the 
manufacture  of  MAPLE  FLAVOR  EXCLUSIVELY  ?  LARGE  CONSUMERS  of  MAPLE 
FLAVOR  find  it  to  their  advantage  to  draw  their  supply  from  us.  WHY  NOT  YOU  ? 
Write  for  sample. 


86  Fulton  Street 


THOMAS  HENDERSON 

Manufactnring  Chemist 


NEW  YORK 


The  Qreat  Number  of  Sales 
Has  Justified  Its  Publication 


'Tractical  Flavorinfi  Extract  Maker" 

By  E.  J.  KESSLER,  Flavoring  Extract  Maker 
Copyrighted*   191%  by  THE  SPIC^  MILL  PUBLISHING  CO.,  New  York 

A  demand  for  such  a  work  had  been  expressed  for  many  years  and 
the  sale  of  the  work  sinc6  its  publication  shows  that  it  is 

JUST  THE  BOOK  WANTED 


PRICE  TO  SUBSCRIBERS,  $2.00  net;  NON-SUBSCRIBERS,  93.00  net 


THE  SPICE  MILL  PUBLISHING  COMPANY 

97  WATER  STRRBT,  NEW  YORK 
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BAKING  POWDER  NOTES 

H.  D.  Thatcher  &  Co.,  Potsdam,  N.  Y.,  have 
been  reorganized;  paper,  lumber  and  wood  prod- 
ucts and  novelties  and  manufacturing  baking 
powder;  capital,  $50,000.  Incorporators:  R.  H. 
Byms,  F.  L.  Dewey,  I.  H.  Kendall,  Potsdam. 

K.  K.  Bell,  of  Chicago,  manager  of  the  Calumet 
Baking  Powder  Co.,  arrived  in  San  Francisco  re- 
cently to  spend  at  least  two  weeks  in  that  city  and 
other  parts  of  California.  He  immediately  pro- 
ceeded to  the  Bakersfield  territory,  where  "Calu- 
met" is  now  being  introduced.  These  goods  will 
enter  the  San  Francisco  and  Los  Angeles  markets 
-very  shortly. 

In  his  report  of  the  Bureau  of  Foods  and 
Drugs,  California  State  Board  of  Health,  for 
December,  1916,  E.  J.  Lea,  M.S.,  Director,  states 
that  12  samples  of  different  brands  of  baking 
powder  recently  collected  at  random  by  the 
Board's  inspectors  were  analyzed,  with  the  fol- 
lowing results: 

Available  Total 

carbon  carbon 

Brand  dioxide  dioxide 

No  label  10.0  10.8 

Alta   10.9  11.1 

Golden  Star 13.5  14.1 

Layton's    13.1  13.9 

Crescent    12.8  13.7 

Folger's     13.4  14.2 

Calumet    13.3  13.6 

Royal  11.6  12.2 

K.  C  .  93  99 

Schilling's  **!*.'.!'.*.;!;     14.7  15^9 

Rumford    11.9  12.7 

Benefit    10.0  10.8 


GUAYAQUIL  CACAO  MARKET,  JANUARY 

[Consul   General   Frederic  W.   Godingp  Guayaquil,   Ecua- 
dor, Feb.   7] 

1?0R  the  first  ten  days  of  January  the  prices  for 
"  cacao  were  $9.60  for  arriba,  $9.20  for  balao, 
and  $8.80  for  machala,  when  the  association  in- 
creased them  40  cents  per  quintal,  activity  in  sales 
at  New  York  and  the  sinking  of  a  steamer  loaded 
with  African  cacao  being  the  causes.  Although 
for  some  time  exporters  have  not  been  buying, 
they  are  now  shipping  cacao.  The  marine  insur- 
ance companies  have  announced  an  increase  in 
their  tariffs,  owing  to  the  greater  risks. 

The  following  shipments  of  cacao  were  made:  • 
To  Chile,  18,000  pounds;  France,  806,517;  Spain, 
159,061;  and  Unitcid  States,  11,688,590;  a  total  of 
12,672,168  pounds. 


Bourbon 
Vanilla  Beans 

from  the 

Comores  Islands 

WE  HAVE 

Direct  facilities  on  the  Islands 
Chiris  process  for  curing 

WHICH  MEANS 

Perfectly  cured  Vanillas 
A  uniformly  fine  aroma 
A  liberal  classification 

and 
Satisfactory  Deliveries 

Requests  invited  for  samples  and  quota' 
tions,  either  in  Bond,  duty  paid  or  to  arrive 

ANTOINE  CHIRIS  COMPANY 

18-20  Piatt  St.  New  York 


A  Praettcil  aii  Usfhl  BMk  n  tht  Essmm  iMtastrtos 

"Manual  for  the 
Essence  Industiy" 

By  ERICH  WALTER 
Specialist  in  th«  B«¥erag«  Industry 

In  this  book  are  described  the  modern  methods 
for  making  the  various  kinds  of  essences.  It  is  a 
book  that  should  be  in  the  library  of  everyone  in- 
terested in  this  subject,  as  it  contains  information 
that  is  not  readily  available  in  such  a  convenient 
form. 

Read  the  following  Table  of  Contents  and  Judge 
for  yourself  as  to  the  extent  of  this  volume  t 

TABLE  OF  CONTENTS 

Flavoring     and     its     Transfer     to     Foods  .  and 
Beverages. 

The  Raw-material  Sources  of  the  Flavors. 

Laboratory  Practice. 

Non-alcoholic   Beverages    (Mineral   Waters,   Fruit 
Juices   and    Essences    for    Effervescent   Lemon-  ' 
ades;   with  a  Supplement  on  Jams  and   Fruit- 
Wines). 

The  Alcoholic  Industry  (Brandy,  Liqueurs,  Spirits 
and  all  Alcoholic  Drinks). 

Essences     for     Confectionery,     Baking    and    the 
Kitchen. 

Coloring  Matters  for  Foods  and  Drinks. 

Cosmetic    Essences    (Perfumery,    Cosmetics    and 
Soap  Perfumes).  

Good  size,  430  pages,  6  x  9, 3a  figures.  Cloth,  $4.00 net 
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THE  SUPREMACY  OF 


VICTOR  PHOSPHATE 

IS  DUE  TO  ITS  PURITY 

Acid  Phosphate 


for 


Baking  Powder,  Self -Rising  Flour  and 

Bakers'  Use 


VICTOR  CHEMICAL  WORKS 

WORLD'S  LARGEST  MANUFACTURERS  OF  PHOSPHATE 

MAIN  OFFICE 

NEW  YORK  CHICAGO  ST.  LOUIS 

tS  LIBERTY  ST.  FISHER  BUILDING  PIBRCB  BUILDINO 


"PEERLESS"  ACID  PHOSPHATE 

THE  PUREST,    STRONGEST 
AND  MOST  ECONOMICAL  IS 

THE  PEER  OF  PHOSPHATES 

Wilckes-Martin-Wilckes  Co.,  135  William  St.,  New  York 


BIND  YOUR 

SPICE  MILL 

In  PermaneBt  Form 

The  Spice  Mill  contains  each  month 
many  valuable  articles  and  much 
technical  information  that  many  of 
our  readers  find  worth  saving  for 
i  future   reference.    There  is   no  bet* 

ter    way   of    preserving    our    maga* 
zine  than  by  using  the 

''Big  Ben''  Binder 

This  binder  is  handsome  and  durable  and  makes  the  permanent  filing  of  magazines  as 
casv  as  filing  ordinary  Ptpers.  (t  opens  flat  like  a  regular  book,  and  comes  in  art  cloth 
with  the  name  of  The  Sptce  Mill  stamped  in  irold  on  the  front  cover  and  back. 

The  publishers  of  The  Spice  Mill  ao  not  care  to  make  any  profit  on  selling  these 
binders.     The  price,  $i,  covers  co«t  and  postage. 

THE  SPICE  MILL' PUBLISHING  CO.,  97  Water  St.,  New  York 
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PHOSPHATE        r 

FOR  BAKING  POWDER  AND  SELF-RISING  FLOUft 

Unexcelled  for  Purity  and  Keeping  qualities.     Our 

Phosphate  is  known  and  used   all  over   the   world. 

We  have  made  Phosphate  for  upwards  of  33  years. 

Uwk  ftr  MnpUtt  CMtaiihv  PURE  FOOD  LAWS  Affttthig  Baktaf  Pnriors.  Rtvisid  ti  Oiti 

PROVIDENT  CHEMICAL  WORKS,   -    St.  Louis,  Mo. 


^vJ^AAr. 


ESTABLISHED    OVER    70    YEARS 

The  Old  Reliable 

Arm  &  Hammer  and  Cow  Brands 

BICARB.  SODA  AND  SALERATUS 

CONCENTRATED  SAL  SODA 

MONOHYDRATE  CRYSTALS,  SAL  SODA 

Th«   Purest  and    B«st  Quality 

CHURCH  &  DWIGHT  CO. 


2T  CEDAR  STREET 


NEW  YORK 


Baking:  Powder 


AND  OTHER 


Leavening  Agents 


Praised  by  Food  Commissioners, 

Food  Specialists,  Manufacturers 

and  Dealers 


$1.50  Per  Copy,  Postpaid 


By  F.  N.  FOOT 

A  Book  of  Value  to  Manof actorert 
and  all  interested  in  the  Baking 
Powder  Industry. 


Cop]rrightecI  and  For  Sale  only  by 

THE  SPICE  MILL   PUBLISHING   CO. 

97  Wkter  Stra«t,  New  York 


The  Improved  Method  of  Tesflng  With 


THE 


KiELT  BAKING  POWDER  TESTER 


Tells  the  carbon  dioxide  content  of  Baking 
Powder ;  the  C02  of  Bicarb.  Soda,  the  strength 
of  acids  in  units  of  bicarb  soda,  etc. 

SIMPLE,    RAPID*    ACCURATE 

Price  $5.00— Satisfaction  Guaranteed 

818  West  17th  Street 
LOS  ANGfXES,  CAL. 


FRANCIS  KKXY, 
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ANALYSIS  OF  THE  RICE  SITUATION 

UNDER  date  of  Feb.  13,  Southern  Rice 
Growers'  Association,  by  E.  A.  Eignus,  sec- 
retary-treasurer, issued  the  following  statement 
on  the  rice  situation: 

Just  what  effect  the  severance  of  diplomatic 
relations  between  this  country  and  Germany  will 
have  upon  the  market  cannot  be  determined.  The 
determination  of  the  Central  Powers  to  wage  a 
much  more  aggressive  submarine  warfare  will 
inevitably  lessen  the  6cean  tonnage,  and  it  is  rea- 
sonable to  assume  that  England  will  use  extreme 
measures  to  conserve  her  food  supply.  As  the 
great  bulk  of  the  world's  stock  of  rice  is  owned 
by  British  subjects,  we  believe  that  they  will 
export  much  less  rice  than  formerly.  This  should 
open  wider  markets  in  Cuba  and  South  America 
for  our  rice,  and  should  greatly  increase  our 
exports. 

Present  conditions  indicate  a  more  active  mar- 
ket, and  we  should  experience  little  difficulty  in 
disposing  of  the  balance  of  the  crop.  This  is 
due  to  an  indicated  decrease  of  imports,  an  in- 
creased export  demand  and  a  big  increase  in 
domestic  consumption. 

A  New  Orleans  miller,  in  a  recent  newspaper 
article,  devoted  considerable  space  to  caustic  criti- 
cisms of  this  association.  His  criticism  does  not 
interest  us  nor  do  we  question  his  altruism,  but 
when  he  attempts  to  prove  that  there  remained 
seven  or  eight  million  pockets  of  the  present  crop 
to  be  distributed  after  January  i,  we  want  to  set 
the  record  straight. 

The  three  estimates  of  the  1916  crop  are  as 
•follows:  Government  ^corrected),  9,690,952; 
Millers'  Association,  9,747,189;  Rice  Growers' 
Association,  9,609,175.  The  average  of  the  three 
estimates  is  9,682,438»  and  the  difference  between 
the  high  and  low  is  only  138,013  bags.  It  is  im- 
possible to  estimate  the  pockets  of  clean  that 
will  be  produced  from  the  rough  still  to  be  milled 
because  brewers  is  not  counted  in  the  distribu- 
tion of  clean.  It  is  estimated  that  at  least  50 
per  cent,  of  the  screenings  this  year  will  go  into 
brewers.  This  estimate  is  reasonable  because 
up  to  February  1  the  mills  had  shipped  124  per 
cent,  more  brewers  than  to  the  same  date  last 
year. 

For  the  year  ending  July  31,  1916,  the  mills 
received  6,151,328  bags  of  rough  and  distributed 
6,499,091  pockets  of  clean.  The  carry-over  of 
both  rough  and  clean  for  1914-15  and  1915-16  was 
,  approximately  the  same.  This  shows  an  out-turn 
of  105.6  pounds  of  clean  to  a  bag — not  a  barrel — 
of  rough.  As  the  pockets  of  grocery  grades  only 
exceeded  the  bags  of  rough  last  year  by  5.6  per 
cent,  and  as  more  rough  will  go  into  brewers 
this  year,  it  is  evident  that  the  pockets  of  clean 
will  not  be  materially  greater  than  the  bags  of 
rough. 

The  mills  in  the  three  States  received  to  Feb- 
ruary 1  6,185,679  bags.  It  is  estimated  that  the 
mills  in  other  States  have  received  400,000,  mak- 
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ing  a  toUl  of  6,585,679  bags,  which  is  in  excess 
of  the  total  mill  receipts  of  last  year.  The 
total  stocks  in  the  hands  of  the  mills  on  Febru- 
ary 1  was  1,412,434,  as  against  1,555,010  on  the 
same  date  last  ^ear. 

The  distribution  in  the  three  States  to  Febru- 
ary 1  was  5,533,850.  The  distribution  in  other 
States  is  estimated  at  300,000,  making  a  total 
distribution  of  5,833,850.  The  distribution  of 
clean  in  the  three  States  for  the  same  period 
last  year  was  3,942,875.  This  indicates  a  gaia  of 
40.3  per  cent,  over  the  same  months  of  last  year. 
The  distribution  from  February  1  to  August  1, 
1916,  was  2,556,216.  Increasing  this  amount  by 
40.3  per  cent,  would  give  us  an  estimated  dis- 
tribution for  the  period  from  February  1  to  Au- 
gust 1.  1917,  of  3,578,702  pockets,  which,  added 
to  5,833,702  pockets  distributed  to  February  1, 
would  indicate  a  distribution  for  the  year  of 
9.412,552  pockets.  If  the  increase  for  the  last 
six  months  of  the  year  should  only  be  one-half 
as  great  as  that  of  the  first  six  months,  we  would 
still  have  a  total  distribution  of  8,901,309  pockets, 
which,  added  to  the  450,000  bags  reserved  for 
seed,  would  easily  dispose  of  the  entire  crop. 

Shipments  to  Porto  Rico  total  882.265  pockets, 
as  compared  with  737,241  to  the  same  date  last 
year. 


RICE     AND     CHEESE     VS.     MEAT     AND 
POTATOES 

[Brooklyn   Daily   Eagle,  Feb.  23,   1917] 

WITH  potatoes  at  12  cents  a  pound  and  meat 
from  30  cents  and  up  a  pound,  rice  and 
cheese  are  offered  as  cheap  substitutes,  which 
are  also  more  nutritious.  Miss  Helen  Goodwin, 
director  of  the  Chemistry  Department  of  Packer 
Institute,  said  to-day: 

A  comparison  of  the  food  value  of  the  potato 
and  rice  shows  that  two  tablespoon fuls  of  un- 
cooked rice  are  equivalent  to  one  potato. 

When  potatoes  were  45  cents  per  peck  and  rice 
was  10  cents  a*  pound,  so  far  as  food  value  was 
concerned,  the  potato  was  twice  as  expensive  as 
rice.  Now  that  potatoes  have  advanced  about 
300  per  cent,  in  cost,  in  comparison  with  rice, 
they  are  six  times  as  expensive. 

Unpolished  rice  contains  a  greater  amount  of 
food  value  than  the  polished  rice — the  latter  be- 
ing the  ordinary  commercial  commodity.  If 
housewives  would  demand  unpolished  rice,  thcj' 
would  reduce  the  cost  of  living,  for  it  is  cheaper 
than  the  polished  variety  and  its  nutritive  value 
is  greater. 

If  housewives  would  combine  cheese  with  rice 
they  would  provide  a  substitute  for  meat,  as  well 
as  for  potatoes,  and  even  at  the  increased  cost 
of  cheese,  this  food  product  is  cheaper  than 
meat.  The  food  value  of  rice  cannot  be  over- 
estimated, and  it  may  be  prepared  in  such  a  va- 
riety of  ways  that  it  is  indispensable  in  the  pres- 
ent-day menu. 


SECOND     FORECAST     OF     INDIA'S    RICE 
CROP 

'T^HE  second  forecast  of  India's  rice  crop  (sca- 

^    son  of  i916-17)  is  based  on  reports  received 

from  Provinces  which  contain  99  per  cent,  of  the 

total  area  under  rice  in  British  India  and  relates 
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The  Steadiness  of  the  Rice  Market 

In  asking  the  co-operation  oi  food  dealers  in  pusbing  the  sale  of  rioot  this  associa- 
tion aims  to  steady  the  market  of  rice»  thus  maldng  it  a  desirable  and  sale  propo- 
sition for  the  dealers. 

With  all  kinds  of  food  stuffs  soaring  beyond  the  average  consumer's  reach*  the 
dealer  is  in  a  position  to  push  rice  sales  remembering  the  fact  that  rice  is  practically 
the  same  as  it  has  always  been. 

Market  prices  for  rice  have  remained  steady  because  the  production  has  grown 
along  with  the  demand.  It  still  continues  at  the  same  rate,  insuring  future  safety  in 
a  steady  market. 

It  becomes   a   very  simple  matter  to  make  the  consumer   see   the   advantage  of 
using  rice  liberally.    It  reduces  table  cost  and  has  greater  nutritive  percentage  than 
many  other  staple  foods  which  are  now  in  the  class  of  luxuries. 

This  association  is  in  a  position  to  aid  dealers  by  supplying 
them  with  attractive  display  cards  and  receipt  books. 

We  want  your  sincere  co<^peration.    We  have  no  rice  to  selL 

SOUTHERN  RICE  GROWERS  ASSOQATION 

A  Farmer's  Rough  Rice 
Marketing  Organisation 

Home  Office 

BEAUMONT    -    -     TEXAS 


MORK 


RICE 


PERFECTION  IN  RICE  MILLING 

RlCKERrS  RICE  MILLS 

THE  FANCY  HEAD  RICE  MILLS 

The  Oldest  Established^ 
The  Most  Modem  Construction— 
The  Most  Complete  Equipment— 
The  Second  Largest  Milling  Capacity 
of  Any  Plant  in  the  United  States 

*"^'»IX"i'i:S£r'    NewOrieaii«,U. 

We  Make  •  •^Sptdmltj"  of  the  Best  In  **RICE'* 


B.  HSCHER  &  CO. 

FBANKUN  ST^  NEW  YOKK 

Solicit  Your  Inquiries 

Package  Rice 

HEADQUARTERS 


Rice  Hour 


Produces  the  Best  Results  for 
Pastries 

Cheaper  than  Wheat  Flour 

Absorbs  More  Moisture 
Desirable  lor  Bakers 

Also 

Excellent  lor  Bread,  Cake, 
Biscuits  urhen  mixed  urlth 
hard  urheat  Hour  proportion 
ol  30  to  50  per  cenL 

Standard  Milling  Co. 

Houston,  Texas 

MUU  in  thm  HmaH  of  ihm  Ricm  Bmii  at  Moat- 
tan,  Tmx.,  Crowlmy,  La.,  and  Stuttgart,  Ark, 
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to  conditions  up  to  December  1.  The  total  area 
reported  amounts  to  78,580,000  acres  as  against 
76,408,000  acres  (the  revised  figure)  at  the  cor- 
responding date  of  the  preceding  season,  an 
increase  of  3  per  cent.  As  compared  with  the 
revised  final  figure  for  1915-16  (77,600,000  acres), 
the  present  estimate  shows  an  increase  of  1  per 
cent. 

According  to  the  Indian  (Government)  Trade 
Journal,  of  January  5,  Bengal  has  26.6  per  cent, 
of  the  total  area  under  rice  in  British  India. 
Bihar  and  Orissa,  21.4  per  cent.;  Madras,  13.8 
per  cent.;  Burma,  13.8  per  cent.;  the  United 
Provinces,  7.8  per  cent.;  Central  Provinces  and 
Berar,  6.3  per  cent.;  Assam,  6  per  cent;  Bom- 
bay, 2.4  per  cent.,  and  Sind,  1.4  per  cent. 


RECIPE  FOR  COOKING  RICE 

FORMER  FIRE  COMMISSIONER  JOSEPH 
JOHNSON,  of  New  York  City,  now  traffic 
expert  of  the  P.  S.  C,  had  this  to  say  recently 
about  rice: 

The  people  of  this  city  are  not  likely  to  eat 
much  rice  until  they  know  how  to  cook  it.  In 
the  South  they  know  how  to  cook  rice,  and  it  is 
a  staple  and  standby  and  not  used  for  desserts 
to  any  great  extent.  This  is  the  recipe  for  cook- 
ing rice  so  that  the  grains  will  stand  separate, 
and  so  that  it  will  not  be  mushy,  sticky  and  un- 
palatable : 

Let  your  water,  salted  to  taste,  come  to  a  vio- 
lent boil,  put  in  your  rice,  boil  for  twenty  min- 
utes, pour  into  straining  colander,  let  a  stream 
of  water  pass  through  the  rice  to  take  out  the 
starchy  residue,  then  serve.  The  violent  boiling 
prevents  the  grains  from  coming  together  or 
sticking  to  the  pot 


CEREALS  AND  BREAKFAST  FOODS 

Cereal  Cream  Co.,  Muskogee,  Okla.,  have  been 
organized;  J.  E.  Liggett,  president-manager; 
W.  M.  Morris,  secretary;  will  install  cleaning 
and  grinding  machinery;  manufacture  breakfast 
food  from  corn,  wheat  and  rice;  daily  capacity, 
3,000  packages. 

The  United  Cereal  Mills  plant  at  Quincy,  111., 
closed  down  for  some  time,  re-opened  Feb.  15 
with  a  full  working  force.  It  is  reported  that 
W.  H.  Parker,  Jr.,  sales  manager  of  the  com- 
pany, recently  closed  the  largest  contract  for 
cereal  foods  ever  signed  in  this  country,  it  call- 
ing for  600,000  lbs.  of  bulk  goods  to  be  delivered 
within  a  year.  M.  T.  Ash,  formerly  of  Buffalo, 
N.  Y.,  has  charge  of  the  operation  of  the  plant, 
succeeding-  John  F.  Menke,  now  on  the  road  for 
the  company. 


The  Lake  Charles  Rice  Milling  Co.  said  of  rice 
last  week:  *'The  market  for  the  week  has  been 
very  active,  more  or  less  excitement  prevailing 
both  in  rough  and  clean.  Prices  on  all  grades 
are  fully  ^c.  higher  than  closing  prices  of  last 
week." 


RICE   EDUCATION   THROUGH   PUBUC 
SCHOOLS 

THERE  is  being  distributed  to  the  children  of 
the  public  schools  of  New  York  a  4-pagc 
leaflet,  of  which  the  following  is  the  text  of  the 
first  page: 

FACTS  ABOUT  RICE 

(Mmf  Thi»  in  Y^vrKHckm) 

BIcc  couUlM  more  straBctk-flTiDf  nsterial  tkaa  pouloo 
and  cu  be  Mtd  in  place  of  poCttoM. 

Potatoei  arc  three-qoAitera  Irater  whilfl  rice  1^  pnctkatty 
Bo^'ater. 

PeUtoM  am  Mie4flli  alacvk  vkile  Hoe  b  note  thaa  tki^ 
qnartan  starek,  aad  itarck  glvea  keat  and  atrcncth  to  the  bodv. 

Rk«  contalM  tirchthirda  aiota  fleik-baildiiis  material  iban 
pecauNa  Thmvtarm,  a  «!▼«&  aammt  ml  mom^y 
wm  huj  four  tImM  ma  wamtih  food  taIvm  If  spMit 
torrte«MMwlUUi^p««tiorpote*«M.  Ifiwdwltb 
ebeeee.  peaa,  beam  or  tenttb,  rice  wUI  utre  yoQ  pKactkaJljr  all  tbe 
food  yonr  bodj  needa"" 

Cbeeae  coaulDTuie  Huae  fletfi-fcoilding  matirial  aa  neat  an;! 
can  be  oaed  ia  place  of  SMat  Ml,  vbUe  tte  prka  of  cbeeae  baa 
gone  up  of  lat*,  only  a  rttf  amall  f^mtj^y  to  ^f^  ^^  corobiaed 
wHb  Hre  or  war  aroat.  to  iaake  a  dht  tbat  will  take  Ute  plafenf 
botb  Meat  aad  potatoea. 

Peaa,  beans  and  leatila  are  rick  Ip  flceb-bulldlng  mattTial 
and  wbea  rombined  wHk  rice  in  aa  appetiring  way  wlO  takeibe 
place  of  boUi  amat  and  POt^toea. 

Ilanr  people  do  not  like  rice,  Tbia  b  largely  IjecanaHbejr  do 
not  know  how  to  cook  it  properiy  or  bow  to  conblBe  It  vlth  otber 
fooda  80  aa  U>  make  it  taate  wdL  Tkia  drcolar  telle  you  of 
Tariooa  vaya  la  vbich  rice  can  be 'cooked  aad  kov  it  can  be 
combtoed  witb  otbev"  fooda  ao  aa  to  make  moat  delidooa  diabea 

Tke  eating  oflrice  io  place  of  all  otber  fooda  U  not  adriMd, 
bot  tbe  coat  of  lining  ran  be  greatly  reduced  by  ualaf  rirc  in  place 
of  potatoea,  and  bv  using  rice  combined  witb  Lh^-w,  peas,  bcana 
or  ientila  In  place  of  both  meat  and  poUtoaa 

Wben  you  buy  rice,  aak  f or  " Standard  Grade  U«d  Ric^.' 
for  vbick  you  should  not  pay  more  than  aizt«itaa  pound  looae. 

This  ia  one  wa^  to  cut  down  the  coat  of  living. 

Too  work  hard  to  oara  a  dollar.  Um  tho 
Information  slToa  In  tills  oirenlar  to  oftako  jrour 
dollar  go  fortlior. 

IDSUtLTOOMMnmB^ 


WARD  or  HNonorc 

WM.CWMlCC«.>iiTliil 

The  three  following  pages  arc  given  over  ta 
recipes:  boiled  rice;  cream  of  rice  soup;  savory 
rice;  rice  balls  with  tomato  sauce;  tomato  sauce; 
rice  with  cheese;  Turkish  rice;  rice  and  cabbage; 
baked  rice  and  cheese;  kidney  beans  and  rice 
with  brown  sauce;  lentils  and  rice;  lentib  and 
rice  croquettes;  lentil  gravy  with  rice;  curried 
tomatoes  and  rice;  rice  with  gravy;  rice  with 
stewed  prunes;  simple  rice  pudding,  cold  rice. 


INTEREST    IN    "SPICE    WILL'S"    RICE   AR- 
TICLES 

Easton,  Pa.,  March  1,  1917. 
Editor,  Simmons*  Spice  Mill: 

In  March,  1916,  issue  of  The  Spice  Mill  you 
show  illustrations  of  rice  growing.  Will  you 
kindly  favor  us  with  the  loan  of  electrotypes  Nos. 
2  and  5  on  page  297  of  that  issue?  By  your  per- 
mission we  will  give  a  talk  on  rice  pertaining  to 
its  food  values,  etc.,  in  our  Live  Store  News, 
Thanking  you  for  the  attention  you  will  give 
this  matter,  we  are, 

Very  truly  yours,     . 
The  Geo.  F.  Hbllick  Tea  Co. 

[The  Spice  Mill  is  taking  pleasure  in  loaning 
the  plates  for  the  purpose  designated  by  its  es- 
teemed subscriber. — Editor.1 
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COCOA  ARRIVALS  AT  NEW  YORK 


Jan.  1  to  Jan.  31,  1917,  InclutiTe 

[Reported  by  Frank  G.  Alden,  26-28  Beaver  St., 
New  York] 

Bags 

191?!           1916.  1915. 

Trinidad     :    20.032         18.254  13,008 

African    96,145         78,714  2,003 

Bahia    26,117         18,198  49,554 

Sanchez    21,247         13,861  21,656 

Venezuelan    7,299         13,530  9,231 

Guayaquil    66,399         14,078  8,595 

Cuban   764             390  2,792 

Grenada   *.....      4,895           1,089  4,347 

Para    426               31  147 

Haiti    4.127             202  3,600 

Surinam     1,955                 8  42 

Ceylon    843              175  1,103 

Java    102  245 

Cblumbian     816             493  454 

Maracaibo   429             705  671 

Jamaica    2,487           1,322  2,266 

Divers     2,130             810  526 

Totals  256,111        161,962       120,240 

Exports  From  Jan.  1  to  Dec.  31,  as  Compared 
With  Last  Year 

1916  1915 

lbs.  lbs. 

3,991,740  39.481,877 


COCOA 


AND  CHOCOLATE  MANUFAC- 
TURERS  MEET 

ON  Friday,  Jan.  26,  1917,  a  "get  together" 
luncheon  of  cocoa  and  chocolate  manufac- 
turers, under  the  auspices  of  the  Cocoa  and  Choc- 
olate Manufacturers*  Association  of  the  United 
States,  was  held  at  the  Hotel  McAlpin,  New 
York  City.  The  object  of  the  luncheon  was  to 
hold  a  meeting  of  the  association,  to  which  non- 


members  interested  in  conditions  concerning  the 
industry  were  invited. 

After  the  luncheon,  the  association  went  into 
executive  session,  and  the  following  officers  were 
elected  for  the  fiscal  year  beginning  March  1, 
1917:  President,  Louis  Runkel,  Runkel  Bros., 
Inc.,  New  York,  N.  Y.  (re-elected)  ;  vice-presi- 
dent, S.  S.  Marvin,  Pennsylvania  Chocolate  Co., 
Pittsburgh,  Pa.;  treasurer,  Frank  D.  Huyler, 
Huyler's,  New  York. 

Matters  of  importance  to  the  cocoa  and  choco- 
late industry,  as  well  as  present  and  future  con- 
ditions due  to  the  European  war,  were  discussed, 
and  various  problems  were  planned  to  be  brought 


COCOA  POWDER 

UNDER  DEALER'S  BRANDS  for  WHOLESALE  GROCERY  and  SPECIALTY  HOUSES 

In  !•«  l-2s,  l-4s  aad  l-5s»  packed  und«r  customers'  labels,  or  undsr  our 
own  stock  labsls.    All  goods  fuarantssd  undsr  U.  S.  Sorlal  No.  151 

FOUNTAIN  OHOOOLATE 


mm  II  K       Barrsls— Ksffs—Drums-Tins. 
DULli For  Soda,  Ico  Crsam  and  Baking  Trads. 

Both  "Natural"  and  "Dutch  Process"  grades 
WRITE  US  FOR  SAMPLES  AND  PRICES.    STATE  SIZE  USED  AND  QUALITY  NEEDED. 


ADDRESS 


HOOTON  OOOOA  CO., 


Newark,   N.  J. 


When  writing  to  Advertisers,  please  mention  Thb   Spicb  Mill. 
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The  RepoUtion  and  Standing  of 

Walter  Baker  ftCo/s 

Gnroa  and  Chocolate 

Preparations 

Have  been  built  up  by 
years  of  fair  dealing,  of 
honest  mlanufacturing, 
f   an  unwavering  policy 
of  maintaining  the 
high  quality  of  the 
goods  and  by  exten- 
sive and  persistent 
jadvertising. 
This  means  for  the 
grocer  a  steady   and 
increasing    demand 
from  satisfied  customers,  in  the  long 
run  by  far  the  most  profitable  trade. 

The  genuine  Baher's  Cocoa  and  Baker* e 

Chocolate  have  thie  trade -mark  on 

the  Tpackage  and  are  made  only  by 

WALTER  BAKER  &  CO.  Ltd. 

E«iaUi«iMd  17M        Dorchester,  Mats. 


up  after  the  installation  of  the  new  officers  in 
March. 


COCOA  AND  CHOCOLATE  TRADE  NOTES 

Chrul  Chocolate  Co.,  1611  Eastern  Ave.,  Balti- 
more, Md.,  with  $10,000  capital,  have  been  incor- 
porated by  T.  John  Chrul,  Boleslaw  Miksinski  and 
John  T.  Szelistowski. 

The  Hardie  Brothers  Co.,  Pittsburgh,  Pa.,  have 
purchased  a  large  lot  of  ground,  100  by  170  feet, 
at  the  corner  of  14th  and  Pike  Sts.,  and  will  erect 
a  large  new  plant  on  this  site. 

The  Hershey  Chocolate  Co.  will  add  two  Tip- 
top cooler  boxes  to  their  cooling  equipment, 
making  a  total  of  more  than  thirty  of  these  cool- 
ers in  the  big  establishment  at  Hershey,  Pa. 

Croft  &  Allen  Co.  have  ordered  a  No.  5  Burns 
cocoa  roaster  to  be  installed  in  their  plant  at  32nd 
and  Market  Sts.,  Philadelphia.  This  is  the  second 
machine  of  this  type  used  for  cocoa  roasting  by 
this  company. 

The  insurance,  blanket,  covering  of  the  plant  of 
Royal  Cocoa  Co.,  (formerly  Brewster  Cocoa  Mfg. 
Co.)  West  Side  and  Logan  Aves.,  bounded  by 
Fox  Place,  Jersey  City,  N.  J.,  damaged  by  fire 
Feb.  5,  is  $496,015. 

Cocoalets  Manufacturing  Company,  Inc.,  Man- 
hattan, N.  Y.,  have  been  incorporated  to  make 


sweetmeats  and  condiments;  capital,  $25,000.  In- 
corporators, M.  A.  Ronne,  W.  C.  Russ,  G.  H. 
Emslie,  233  Broadway,  New  York. 

Rockwood  &  Co.,  Brooklyn,  manufacturers  of 
cocoa  and  chocolate,  are  ready  to  build  a  seven- 
story  factory  at  45  and  47  Waverly  Ave.  Lock- 
wood,  Greene  &  Co.  are  the  architects  and  en- 
gineers.   Work  is  to  go  ahead  at  once. 

At  a  meeting  of  the  stockholders  of  the  Walter 
Baker  &  Co.,  Ltd.,  last  month,  the  following  direc- 
tors were  re-elected:  H.  C.  Gallagher,  Nathaniel 
H.  Stone,  William  L.  Putnam,  Ellerton  P.  Whit- 
ney, Robert  F.  Herrick,  Thomas  N.  Perkins,  Ro- 
dolph  L.  Agassiz  and  W.  Cameron  Forbes. 
Herbert  Dabney  was  re-elected  treasurer  and  clerk 
and  at  a  subsequent  meeting,  the  directors  re- 
elected as  president,  H.  C.  Gallagher  and,  as  vice- 
president,  Nathaniel  H.  Stone. 

At  a  recent  meeting  of  the  directors  of  The 
Walter  M.  Lowney  Co.,  Boston,  Harry  R.  Well- 
man,  sales  and  advertising  manager,  was  elected 
vice-president  in  charge  of  sales  and  advertising. 
The  other  officers  of  the  company  are:  president, 
Walter  M.  Lowney;  vice-president  and  general 
manager,  Walter  H.  Belcher;  treasurer.  L.  J. 
Brackett;  directors,  the  above  and  Chas.  G.  Ban- 
croft, president  International  Trust  Co.;  E.  P. 
Brown,  United  Shoe  Machinery  Co.  and  H.  F. 
Winslow,  real  estate  operator.  Mr.  Wellman,  the 
new  vice-president,  has  been  with  the  LOwney 
Co.  four  years. 

Following  details  worked  out  at  a  conference 
between  F.  H.  Roberts,  president  of  the  Massa- 
chusetts Chocolate  Co.,  Boston,  Mass.,  and  John 
Walker,  manager-director  of  the  company,  who 
met  with  business  men  in  Burlington,  Vt,  Feb.  2, 
an  opportunity  was  afforded  whereby  a  concern 
for  manufacturing  chocolate  may  be  brought  to 
that  city.  At  meetings  held  at  the  Hotel  Vermont 
Feb.  2,  afternoon  and  evening,  the  interested 
parties  agreed  to  the  forming  .of  a  corporation 
with  a  $500,000  capital  stock,  $300,000  seven  per 
cent,  preferred  and  $200,000  to  be  common  stock. 
It  remains  with  the  citizens  of  that  city  to  sub- 
scribe for  $200,000  of  the  stock  to  make  the  form- 
ing of  the  corporation  a  fact.  About  125  business 
men  attended  the  meeting  in  the  afternoon.  The 
meeting  was  held  for  the  purpose  of  giving  the 
Boston  men  an  opportunity  to  lay  before  Bur- 
lingfton  business  men  the  proposition  whereby  the 
Bostonians  are  willing  to  establish  a  chocolate 
plant  in  Burlington.  The  meeting  was  presided 
over  by  W.  T.  Scofield,  president  of  the  local 
Merchants*  Association. 


Mrs.  Fannie  M.  Anderson,  widow  of  Jacob 
Anderson,  tea  merchant  and  broker,  of  New 
York,  died  last  week,  aged  82  years. 
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How  do  you  clean 
raw  cocoa  ? 

Arc  you  satisfied  with  your  present  method?  Are  you  sure 
your  costs  are  as  low  as  they  might  be? 

We  have  been  very  successful  in  installing  cleaning  appar- 
atus for  raw  cocoa  and  have  equipped  some  of  the  leading 
plants  in  the  country  with  machinery  for  this  purpose.  Among 
recent  purchasers  of  Cocoa  Cleaners  are 

Rockwood  &  Co.  (2nd  Machine) 

Runkel  Bros. 

W.  H.  Miner  Chocolate  Co« 

F.  Bischof  f 

Long's  Chocolate  Works 

Peter  Cailler  Kohler  Swiss  Choc.  Co. 

A  Bums  raw  cocoa  cleaner  includes  a  sifter  over  which  the 
beans  are  passed  to  remove  all  fine  material  and  a  **stoner** 
which  lifts  the  cocoa  by  suction  into  an  overhead  hopper  but 
leaves  all  stones  and  heavy  material  below.  As  the  cocoa  is 
drawn  out  of  this  overhead  hopper  on  its  way  to  the  roaster, 
another  suction  separation  takes  place  and  any  material  lighter 
than  sound  cocoa  beans  is  removed. 

Bums  Cocoa  Cleaning  apparatus  is  saving  time  and  money 
for  the  prominent  manufacturers  mentioned  above.  It  will  dQ 
as  much  for  you. 


JABEZ  BURNS  &  SONS 


in^m&43PSr.NEW\ORK 


When  writing  to  AdvertiMrs,   please  mention  Thb   Spice  Mill. 
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UfHENyoa 
*^  Peanut  1 
do  it  THE  L/ 


We  will  gla 
all  about  it- 
of  peanuts  1 
to  prepare  tl 
make  a  pe 
that  will  b 
orders. 

Writtisftrfi 


IX  Manufacturers  of 
t  Butter  Machinery 

THE 

LAMBERT 

WAY 

is 
the 

BEST 
WAY 


2»«ller  AttacfameBt. 


LAMBERT  MACHINE  CO.  Marshall,  Michigan 


FIRST     FORECAST     OF     INDIA'S     1916-17 
OILSEED   CROP 

{Indian  (Government)  Board  of  Trade  Journal,  Jan.  5.] 
'T^HE  first  official  forecast  of  India's  winter 
■*•  oilseed  erop  for  the  1916-17  season  is  based 
on  reports  received  from  those  Provinces  where 
rape,  mustard,  and  linseed  are  grown  to  any  con- 
siderable extent.  These  Provinces  contain  99.2 
per  cent,  of  the  total  area  under  rape  and  mus- 
tard and  98.9  per  cent,  of  the  total  linseed  area 
in  British  India.  Of  the  Native  States,  estimates 
are  furnished  only  for  Hyderabad  and  the  States 
in  the  Bombay  Presidency  (including  Baroda). 
The  present  condition  and  prospects  of  all  the 
crops  are,  on  the  whole,  from  fair  to  good,  but 
rain  is  now  required  in  the  United  Provinces, 
the  Punjab,  and  the  Northwest  Frontier  Prov- 
ince. 

The  total  estimated  area  under  rape  and  mus- 
tard is  3,888,000  acres  (excluding  the  mixed  crop 
of  the  United  Provinces,  for  which  no  estimate 
is  made  at  this  stage).  This  is  10  per  cent, 
above  the  area  at  the  corresponding  date  in 
1915-16.  The  United  Provinces  are  the  chief 
growers  of  rape  and  mustard,  b^g  credited  with 
40.4  per  cent,  of  the  tolal  area  under  these  crops 
in  British  India.  Bengal  has  20.8  per  cent,  of  the 
total  area;  the  Punjab,  17.1  per  cent;  Bihar  and 
Orissa,  11.6  per  cent.;  Assam,  4.7  per  cent.;  Bom- 


bay and  Sind,  3  per  cent.,  and  the  Northwest 
Frontier  Province,  1.6  per  cent.  Hyderabad  re- 
ports 6,000  acres  under  mustard,  which  is  nearly 
the  same  as  reported  a  year  ago. 

The  total  estimated  area  under  linseed  is  2,627,- 
000  acres  (excluding  the  mixed  crop  of  the 
United  Provinces,  for  which  no  estimate  is  at 
present  available).  This  is  3  per  cent,  below 
the  area  estimated  at  this  time  a  year  ago.  The 
Central  Provinces  and  Berar  contribute  38.4  per 
cent,  of  the  total  area  under  linseed;  the  United 
Provinces,  31  per  cent.;  Bihar  and  Orissa,  17.8 
per  cent. ;  Bengal,  5.7  per  cent. ;  Bombay,  4.8  per 
cent.,  and  the  Punjab,  1.2  per  cent.  Hyderabad's 
linseed  area  is  estimated  at  321,000  acres,  which 
is  34  per  cent,  above  the  area  reported  a  year 
ago. 

THREE  YEARS'  IMPORTS  OF  GELATIN 

(Unmanufactured) 

Year  Ending  Quantity 

December               (lbs.  dut.)  Value 

1914 2,541,464  $749,627 

1915 2,613,250  820,968 

1916 1,031,659  282,903 

(Manufactures  of) 

1914 *37,721 

1915 70,373 

1916 ^  44,489 

*  Beginning  July  1.  1914. 
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THE  EQUIPMENT  FOR  THE  CRUSHING  OF 
PEANUTS  FOR  OIL 

'TpHE  following  correspondence  has  important 
-••    bearing  upon  the  expansion  in  this  country 
of  the  peanut  oil  industry: 

Copy  of  Letter  of  Preticleiit  H.  C.  Brown,  of 
The  Cotton  Seecl  Crushers  of  Georgia 
Augusta,  Ga.,  Dec.  8,  1916. 
To  All  Members  of  the  Cotton  Seed  Crushers' 
Association  of  Georgia, 

Gentlemen  :  I  received  several  days  ago  a  let- 
ter from  one  of  the  members  of  our  Association, 
calling  attention  to  the  fact  that  a  number  of 
cold  press  mills  had  been  erected  and  the  erec- 
tion of  others  was  contemplated,  for  the  purpose 
of  crushing  peanuts.  This  gentleman  says  he  can- 
not understand  why  people  will  erect  cold  press 
mills  for  the  purpose  of  crushing  peanuts  when 
they  can  be  crushed  in  the  ordmary  hydraulic 
cottonseed  oil  mill,  unless  it  is  that  they  are  in 
ignorance  of  the  fact  that  a  hydraulic  mill  can 
handle  the  proposition. 

The  erection  of  cold  press  mills  for  this  pur- 
pose means  the  spending  of  money  unnecessarily, 
and  it  also  means  intensifying  the  present  over- 
crowded crushing  capacity  of  the  mills  in  the 
State. 

Peanuts  can  be  crushed  in  the  mills  that  are 
-now  crushing  cotton  seed,  without  the  installa- 
tion of  additional  equipment 

This  gentleman  wrote  me  two  letters,  and  I  am 
quoting  in  full  his  second  letter,  which  covers 
the  first  one  he  wrote  and  also  contains  addi- 
tional information: 

"Your  letter  of  Dec.  1  to  hand,  and  in  response 
to  your  request,  I  submit  herewith  my  views  on 
the  peanut  proposition : 

"No  one  will  argue  that  the  boll  weevil  is  not 
a  serious  menace  to  the  cotton  seed  industry. 
Government  figures  show  a  decrease  in  cotton 
production  of  40  to  60  per  cent,  in  infested  areas. 
In  another  year  the  infested  district  will  extend 
entirely  across  our  State,  and  every  mill  in  the 
State  will  be  affected  by  the  decreased  production 
of  cotton  seed. 

"Randolph,  Clay,  Early,  Calhoun  and  Miller 
Counties  and  Southeast  Alabama  have  proven  by 
experience  that  peanuts  are  not  only  a  profitable 
-crop,  but  are  preferable  to  cotton  under  boll 
weevil  conditions.  Calhoun  County  planted  not 
less  than  12,000  acres  in  peanuts  this  year,  and, 
due  to  excessive  rains  and  incorrect  information 
as  to  cultivation  and  harvesting,  their  production 
was  probably  cut  50  per  cent.  Before  planting,  a 
good  percentage  of  the  crop  was  contracted  for 
at  $33.33  per  ton.  I  am  convinced  that,  since  I 
have  yet  to  find  a  farmer  in  that  county  who  is 
not  enthusiastic  over  peanuts  despite  the  adverse 
conditions  cited  above,  they  have  found  a  substi- 
tute for  cotton  under  boll  weevil  conditions. 


"As  stated  to  you  in  my  letter  of  November 
24,  very  few  mills  realize  that  they  can  crush  pea- 
nuts successfully  without  investing  in  any  addi- 
tional equipment.  This  can  be  done  with  a  cur- 
rent working  cost  of  not  over  $2.00  per  ton.  Un- 
less the  mills  and  farmers  are  made  to  realize 
that  they  can  crush  peanuts  successfully,  there 
will  be  a  number  of  small  cold  press  mills  to 
spring  up  in  every  section.  Three  of  these  mills 
have  been  installed  within  a  radius  of  twenty-five 
miles  of  our  plant  this  year,  and,  from  conversa- 
tion with  interested  parties,  I  am  informed  that 
the  installation  of  these  mills  is  being  contem- 
plated in  a  number  of  localities.  Unless  the  oil 
mills  wake  up  to  this  fact  and  make  it  generally 
known,  these  small  mills  will  intensify  the  pres- 
ent over-crowded  crushing  capacity.  I  have  had 
a  number  of  samples  of  white  Spanish  peanuts 
analyzed  and  all  show  90  to  95  gallons  of  avail- 
able oil  and  1,250  pounds  of  meal  analyzing  from 
6  to  6.50  per  cent,  ammonia.  Some  may  argue 
that,  because  of  the  prevailing  high  prices,  this  is 
only  a  temporary  industry,  but  a  number  of 
farmers  who  have  had  wide  experience  tell  me 
that  they  can  raise  from  thirty  to  fifty  bushels 
of  peanuts  per  acre  at  an  average  cost  of  from 
thirty  to  fifty  cents  per  bushel,  and,  under  nor- 
mal conditions,  the  mills  can  pay  $50.00  per  ton 
and  show  a  reasonable  profit.  This  proves  to  me 
that  the  industry  will  be  a  permanent  one. 

"In  my  opinion,  the  only  way  to  handle  this 
situation  is  to  give  it  due  publicity.  Inform  the 
farmer  that  you  will  give  him  a  ready  market  at 
all  times  for  any  quantity  of  nuts  that  he  may 
have  to  offer;  assist  him  in  the  selection  of  seed 
and  the  proper  method  of  cultivation  and  har- 
vesting. 

"I  trust  that  this  will  arouse  some  interest  in 
this  all-important  proposition. 

"The  crushing  of  peanuts  by  the  oil  mills  has 
been  agitated  for  some  time,  but  the  trouble  seems 
to  be  to  get  hold  of  some  fixed,  definite  and  prac- 
tical plan  which  can  be  worked  out. 

"The  farmer  is  not  going  to  plant  peanuts  in  a 
wholesale  way  unless  he  knows  he  is  going  to  find 
a  market  for  them,  if  not  at  a  profit,  certainly  at 
an  even  break. 

'The  oil  mill  man  is  not  going  to  buy  the  pea- 
nuts, or  obligate  himself  to  buy  them,  unless  he 
knows  he  can  handle  them  at  least  at  an  even 
break. 

"It  is  entirely  a  mutual  proposition,  and  the 
mill  man  and  the  farmer  will  have  to  get  together 
and  talk  it  over  and  decide  how  they  are  going 
to  work  it  out" 

I  am  sorry  to  note  in  this  gentleman's  letter 
that  so  many  cold  press  mills  are  being  erected. 
I  don't  believe  the  parties  puttinpr  up  these  mills 
can,  in  the  long  run,  make  anythmg  out  of  them. 
The  crushing  capacity  of  mills  that  handle  oil- 
bearing  seeds  or  nuts  is  now  so  great  that  a  suf- 
ficient supply  of  raw  material  cannot  be  pro- 
cured with  which  to  run  them  for  any  length  of 
time.  To  add  to  this  crushing  capacity  spells 
disaster  for  somebody. 

I  think  the  letter  I  have  quoted  is  worthy  of 
your  most  careful  thought,  and  I  commend  it  to 
your  earnest  consideration. 

H.  C.  Bfown,  President, 

[Continued  on  page  348] 
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[Continued  from  page  347] 

Copy   of   Letter    of   Barrett    Engineeriiif   Co., 

Oil   Mill  Builders,  AtlanU,   G«. 

Atlanta,  Ga.,  Dec.  11,  1916. 
Mr.  H.  C.  Brown,  President, 
Cotton  Seed  Crushers*  Association  of  Georgia, 
Augusta,  Ga. 

Dear  Sir:  We  have  seen  your  general  letter 
of  Dec.  8,  to  all  the  members  of  the  Cotton  Seed 
Crushers*  Association  of  Georgia,  in  regard  to 
the  crushing  of  peanuts,  and  note  your  conclu- 
sion that  the  erection  of  so  many  cold  press  mills 
to  crush  peanuts  spells  disaster  for  somebody. 
As  we  are  the  selling  agents  for  the  Expeller,  or 
cold  press  mill  machinery  and  have  sold  the 
peanut  mills  referred  to  in  your  letter,  and  as  we 
would  most  assuredly  never  wilfully  and  know- 
ingly be  instrumental  in  bringing  disaster  to  any 
class  of  Georgia  people,  and  particularlv  to  the 
class  interested  in  oil  milling,  with  whom  the 
writer  has  associated  and  done  business  for  the 
past  twenty-five  years,  we  take  the  liberty  of  re- 
plying to  your  letter.  We  also  believe  we  are 
entitled  to,  and  trust  we  may  receive  from  your- 
self and  other  Georgia  crushers,  a  fair  and  im- 
partial consideration  of  our  position  and  the  po- 
sition of  the  Expeller  interests. 

First,  just  a  little  in  regard  to  the  movement 
to  raise  peanuts  in  the  cotton  territory  where  the 
boll  weevil  has  forced  a  change  in  the  farming 
system.  It  may  not  be  generally  known  in 
Georgia,  but  for  many  years  the  operator  of  ex- 
peller or  cold  press  mills,  those  interested  in  the 
manufacture  and  sale  of  Expellers,  working  in 
connection  with  Government  experts,  have  spent 
money,  time  and  given  considerable  thought  to 
this  subject. 

To  be  specific,  in  1910,  at  Glostcr,  Miss.,  at  an 
expeller  mill  owned  by  Mr.  C.  U.  Dahlgren  (an 
old  hydraulic  mill  man,  who  learned  his  business 
in  the  Georgia  Cotton  Oil  Co.  mill  at  Atlanta,  Ga., 
but  who  had  later  built  and  owned  a  cold  press 
mill  at  Gloster,  Miss.),  Mr.  W.  R.  Beattie,  of  the 
U.  S.  Department  of  Agriculture  (author  of 
Bulletin  No.  431  on  "The  Peanut"),  Mr.  F.  B. 
Anderson,  of  the  V.  D.  Anderson  Co.,  Qeveland, 
Ohio  (manufacturers  of  Expellers),  and  the 
writer  worked  a  considerable  quantity  of  peanuts. 
The  results  were  observed  by  and  made  public  to 
the  planters  of  that  section.  While,  on  account 
of  the  nature  of  the  soil,  the  climate,  or  the 
method  of  cultivation,  no  great  amount  of  pea- 
nuts were  raised  for  oil  purposes  at  that  time, 
the  manufacturing  of  a  high-grade  peanut  oil 
was  successfully  accomplished  by  means  of  the 
cold  press  mill,  and  Mr.  Beattie  and  Mr.  Dahlgren 
were  satisfied  that  it  was  the  proper  way  to  work 
peanuts.  Since  that  time  planters  have  continued 
to  raise  some  peanuts  in  that  section,  and  at  Gibs- 
land,  La.,  last  year  several  hundred  tons  of  pea- 
nuts were  worked  on  a  cold  press  mill. 

All  the  above  occurred  six  vears  ago,  and  since 
that  time  the  proposition  has  been  a  live  one  with 
the  expeller  interests.  When  the  boll  weevil  in- 
vaded South  Alabama  and  Southwest  Georgia  it 
was  territory  which  seems  peculiarly  adapted  to 
peanut  culture.  This  made  the  raising  of  peanuts 
for  oil  purposes  a  business  of  considerable  im- 
portance. The  men  who  first  realized  this  fact 
were    not    the    oil    mill    operators.      When    re- 


sponsible men  approached  the  oil  mills  op  the 
peanut  proposition  they  were  given  no  encourage- 
ment and,  while  all  hydraulic  mills  claimed,  and 
still  claim,  to  be  able  to  crush  peanuts,  as  stated 
in  vour  letter,  they  lacked  some  "fixed,  definite 
and  practical  plan."  When  the  men  who  wished 
to  deal  in  peanuts  went  further  than  the  oil  mills 
they  found  that  the  expeller  was  recognized  as 
the  best,  cheapest  and  most  satisfactory  method 
of  working  them.  They  secured  this  information 
from  various  impartial  sources.  They  also  found 
that  the  expeller  interests  had  a  "fixed,  definite 
and  practical"  plan,  which  not  only  could  be,  but 
was,  worked  out.  This  accounts  for  the  erection 
of  so  many  cold  press  mills,  which  you  regret  in 
your  letter. 

Now,  as  to  your  statement  that  "peanuts  can 
be  crushed  in  the  mills  that  are  now  crushing 
cotton  seed  without  the  installation  of  additional 
equipment,"  we  would  not  deny  the  literal  cor- 
rectness of  this  statement,  but  would  supplement 
it  by  stating:  Only  an  inferior  grade  of  peanut 
oil  can  be  made  in  the  hydraulic  mills  that  are 
now  crushing  cotton  seed  without  the  installation 
of  additional  equipment. 

Again,  your  correspondent  states  that  peanuts 
can  be  crushed  "with  a  current  working  cost  of 
not  over  two  dollars  per  ton."  Candidly,  this 
seems  incredible  to  us,  and  the  writer  has  worked 
many  tons  of  material  through  hydraulic  presses. 
The  statement  is  not  "definite  and  practical." 

Now,  our  six  years  of  experience  with  peanuts 
has  satisfied  not  only  ourselves  but  all  disinter- 
ested investigators  of  the  following  facts : 

1st:  To  work  peanuts  on  hydraulic  presses 
of  the  standard  type  used  in  cottonseed  oil 
mills  they  must  be  cooked. 

2nd:  The  cooking  results  in  an  inferior  oil 
being  made  (see  copy  of  letter  attached). 

3rd:  Peanuts  are  pressed  cold  on  hydraulic 
presses  in  Europe  and  a  hig^-grade  oil  made, 
but  the  presses  are  of  a  radically  different  type 
from  cotton  seed  presses. 

4th:  The  expeller  will  make  a  strictly  high- 
grade,  edible  oil  from  peanuts  that  will  find  a 
market  where  no  other  domestic  oil  lias  ever 
been  used  and  that  will  not  be  a  competitor  of 
cottonseed  oil  in  any  way. 

5th:  As  low  a  percentage  of  oil  can  be  left 
in  the  expeller  peanut  cake  as  is  possible  by 
any  mechanical  means. 

We  do  not  wish  this  letter  to  be  considered  as 
a  howl  from  a  machinery  concern  whose  goods 
are  attacked.  You  state  that  the  situation  as  you 
outline  it  calls  for  "careful  thought  and  earnest 
consideration"  on  the  part  of  Georgia  crushers. 
We  agree  with  you  most  heartily,  and,  in  conclu- 
sion, wish  to  submit  our  ideas  as  to  the  real 
trouble  and  its  remedy. 

The  expeller  is  a  type  of  machine  that  was  put 
on  the  market  after  many  thousands  of  dollars 
had  been  invested  in  hydraulic  equipment  It 
was,  and  is,  bitterly  opposed  by  men  and  inter- 
ests who  believe  that  any  recognition  of  it  would 
make  obsolete  their  present  hydraulic  equipment 
and  the  investment  therein  a  total  loss  to  them. 
This  is  practically  what  has  occurred  in  the  com 
oil  business,  where  the  expeller  has  replaced  all 
hydraulic  presses  (one  com  oil  mill  operates  over 
fifty  expellers  in  one  plant;  another  corporatioo 
operates  several  times  that  many,  and  over  one 
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Two  More  for  jirmour! 

Last  December  the  big  Chicago  manufacturers  of  "Veribest'* 
Peanut  Butter  installed  two  No.  6  Burns  Peanut  Roasters  with  the  nec- 
essary cooling  apparatus.  Within  two  months  the  No.  6  roasters  had 
given  such  a  convincing  demonstration  of  their  worth  that  on  February 
9,  1917,  Armour  &  Co.  gave  us  an  order  for  two  more  machines  of 
the  same  type. 

If  you  are  roasting  or  expect  to  roast  shelled  peanuts  you  will  find 
the  Bums  No.  6  Peanut  Roaster  with  cooler  box  and  motor-driven  fan 
a  convenient  and  economical  equipment.  Tlie  No.  6  roaster  has  a 
capacity  of  I  bag  of  pod  peanuts  or  2  bags  of  shelled.  An  unperforated 
cylinder  finished  s^ially  smooth  is  furnished  for  the  roasting  of  the  oily 
Spanish  nuts  used  for  peanut  butter. 

Our  No.  3  roaster  is  a  larger  machine  of  the  same  type  with  a 
capacity  of  2  bags  of  pod  peanuts  or  4  bags  of  shelled.  Gas  or  coal 
fuel  may  be  used  as  desired. 

We  can  furnish  a  single  roaster  or  can  design,  engineer  and  equip 
a  peanut  butter  plant  complete  in  every  detail. 


I JABEZBURNS  &  SONS  |,  Jg  r^myE&-0'Sr.NEW\DRKl 
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thousand    expellers    have    been   built,    all    told). 

If  the  cotton  seed  crushers  of  Georgia  were 
the  only  mills  in  the  world  working  oil-bearing 
seeds  and  nuts,  the  expeller  would  never  have 
lived  to  trouble  them  now.  As  it  is,  however,  its 
record  in  other  parts  of  the  world  and  in  other 
parts  of  this  country  is  such  that  it  has  gained 
and  holds  a  supremacy  in  fields  where  to  ignore 
it  is  foolish  and  to  fight  it  is  hopeless.  One  of 
these  fields  is  working  peanuts,  and  that  seems 
to  be  the  real  trouble  referred  to  in  your  letter. 

In  your  letter  you  say  that  "the  mill  man  and 
the  farmer  will  have  to  get  together  and  talk  it 
over  and  decide  how  they  are  going  to  work  it 
out."  Why  can't  the  mill  men  and  the  cold  press 
men  do  the  saime  thing? 

Our  solution  of  working  peanuts  by  the  hy- 
draulic mills  that  will  have  the  effect  of  prevent- 
ing small,  independent  mills  from  being  estab- 
lished, is  for  each  hydraulic  mill  to  put  in  one  or 
more  expellers.  Work  the'  whole,  clean  nuts 
through  the  expeller  first  and  extract  about  two- 
thirds  of  the  oil,  which  will  be  a  high-grade,  edible 
product.  Re-work  the  cake  on  the  regular  press 
room  equipment  and  secure  the  remaining  avail- 
able oil,  which  will  be  low-grade,  or  soap  stock. 
We  advocate  this  method  in  existing  mills  even 
though  all  the  oil  can  be  obtained  by  the  ex- 
pellers. It  will  increase  the  capacity  of  the  ex- 
pellers and  allow  the  present  equipment  in  hy- 
draulic mills  to  be  used. 

If  all  the  oil  in  peanuts  is  extracted  on  hv- 
draulic  cotton  seed  presses,  a  valuable,  high-grade, 
edible  product  that  will  supplant  an  imported  ar- 
ticle, and  will  not  compete  with  cottonseed  oil, 
will  be  converted  into  soap  grease.    Now,  while 


small  cold  press  peanut  mills  may  be  a  thorn  in 
the  flesh  of  Georgia  crushers,  it  is  one  they  must 
endure  if  they  attempt  to  rebase  this  product 
because  they  stubbornly  refuse  to  put  in  proper 
equipment  to  manufacture  a  good  grade  of  edible 
peanut  oil. 

We  trust  that  this  letter  will  not  give  oflFcnsc, 
as  none  is  intended.  We  do  not  think  your  let- 
ter was  written  with  any  idea  other  than  ^e 
good  of  the  members  of  the  Cotton  Seed 
Crushers'  Association  of  Georgia,  but  we  feel 
that  it  is  an  attack  on  our  machinery  that  calls 
for  a  reply.  * 

With  the  hope  that  our  suggestions  will  be 
given  consideration,  we  remain, 

Yours  very  respectfully, 
BuRRUss  Engineering  Company, 
Per  J.  C.  BuRRUSS,  President 


PEANUT    DEMONSTRATION    AT    NORTH- 
WEST  TEXAS   HOME   ECONOMICS 
CONVENTION 

THE  use  of  peanut  products  in  cooking,  to- 
gether with  their  delicious  and  nutritious 
qualities  was  one  of  the  principal  demonstrations 
at  the  great  Northwest  Texas  Home  Economics 
Convention,  which  began  in  Fort  Worth,  Feb. 
19,  under  the  auspices  of  the  Fort  Worth  Record, 
in  co-operation  with  the  University  of  Texas,  the 
women's  organizations  of  Fort  Worth  and  Fort 
Worth  business  men. 
Miss  Gertrude  Blodgett,  who  had  charge  of  the 
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NUCOLINE    FOR  SALTING  NUTS 

lyTirOA  RTTTTFR  f'^  chocolate  work,  for  caramels, 

1^  %^\^V/%    M3%J  M.  M.  IjJl.  t;^p,£s  ^j  chewing  candies  of  «H  kinds 

Abaohitalj  par*,  highlj  r«fin«d  COCOANUT  BUTTERS.    Odorle**,  Ta«tel«M,  Guaranteed 
not  to  tarn  rancid.     USED  BY  THE  LEADING  CONFECTIONERS  IN  THIS  COUNTRY 

SampUt,  formultu,  prica,  yourt  for  Ou  atUng 


THE  NUCOA  BUTTER  COMPANY 


BAYONNE 


NEW    JERSEY 
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demonstrations  and  led  the  discussion  fcr  the 
University  of  Texas  corps,  has  made  a  special 
study  of  peanuts  and  is  considered  an  authority 
on  the  peanut  as  a  food  product.  In  the  dem- 
onstrations, Miss  Blodgett  endeavored  to  teach 
those  attending  the  convention  the  various  uses 
of  peanut  products.  I J  is  safe  to  say  that  90  per 
cent,  of  the  homes  in  America  enjoy  the  econom- 
ical delicacy— peanut  butter ;  that  100  per  cent,  of 
the  boys  and  girls  have  eaten  and  like  peanut 
cjuidy;  that  you  could  hardly  find  a  person  who 
has  not  eaten  and  liked  salted  peanuts.  A  good 
per  cent,  of  the  people  are  aware  of  the  fact 
that  a  5-cent  bag  of  peanuts  contains  more  nutri- 
tion than  a  pound  of  beefsteak,  but  th^  science 
of  utilizing  the  peanut,  and  thereby  automatically 
reducing  the  expense  of  properly  furnishing  the 
table,  is  known  to  comparatively  few. 

Miss  Blodgett  taught  the  women  to  make  pea- 
nut cookies,  peanut  bread,  peanut  custard  pies  and 
peanut  puddings.  She  asserted  that  peanut  oil 
for  cooking  purposes  is  equal  to  and  cheaper 
than  olive  oil.  As  an  oil  for  salad  dressings  she 
demonstrated  that  peanut  oil  is,  in  a  good  many 
instances,  besides  being  cheaper,  very  much  pref- 
erable to  the  luxurious  Oriental  oils. 


J.  R.  Olivier,  St.  Martinville,  La.,  wants  ad- 
dresses of  manufacturers  of  power  machinery  to 
qrack  pecans  and  ^separate  shells  from  kernels. 

PEANUT  BUHER 

Packed  Under  Yonr  Own  Private  Label 

!N 

Vacuamized  Glass  Drinking  Tumblers,  also 
Mason  Jars,  Cans  or  Pails 

UPHAM  FOODT PRODUCTS 

Incorporated 

NEW  YORK 

AND 

HAWLEYVILLE,  CONN. 
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PEANUT  TRADE  NOTES 

The  Oswego  Candy  Works  are  soon  to  begin 
roasting  shelled  peanuts  in  a  No.  4  Burns  roaster. 

The  Fort  Valley  Oil  mill,  Fort  Valley,  Ga.,  has 
in  course  of  construction  a  peanut  oil  mill  which 
will  utilize  all  the  peanuts  grown  in  that  section. 

All  of  the  plans  have  been  completed  for  cold- 
storage  addition  to  the  plant  of  the  Planters'  Nut 
and  Chocolate  Co.,  Suffolk,  Va.  It  will  be  of  con- 
crete structure,  150  by  100  feet,  five  stories.  Three 
of  the  floors  will  be  for  cold  storage. 

Extra  large  salted  peanuts  are  a  specialty  of 
Lummis  &  Co.,  Philadelphia,  Pa.  This  firm  are 
to  increase  their  production  by  adding  a  No.  7 
Burns  roaster  to  the  present  equipment. 

Wm.  R.  Pope,  formerly  with  Hie  American  Nut 
Co.,  is  to  operate  under  his  own  name  at  828  S. 
57th  St.,  Philadelphia,  Pa.  He  will  roast  shelled 
peanuts  in  two  Bums  roasters,  using  a  No.  1  for 
his  regular  work  and  a  No.  7  for  smaller  lots. 

Armour  &  Ca  are  making  additions  to  their 
peanut  butter  plant  and  will  soon  be  in  a  position 
to  increase  greatly  their  output  of  "Veribest" 
peanut  butter.  Two  new  No.  6  Burns  roasters, 
duplicates  of  the  pair  installed  last  December,  will 
be  put  into  service  in  the  near  future. 

Bain  Peanut  Co.,  Bossier  City,  La.,  will  rebuild 
plant  burned  at  a  loss  of  $60,000.  The  Bain  pea- 
nut factory,  which  is  owned  by  the  American 
Peanut  Corporation  of  Virginia,  is  located  across 
Red  River  from  Shreveport.  The  fire  is  be- 
lieved to  have  originated  in  a  pile  of  sacks  on  the 
fourth  floor. 

ViDALiA,  Ga.,  Feb.  10.— The  Vidalia  Advance, 
the  local  newspaper,  will  this  week  devote  the 
major  part  of  its  space  to  peanut  culture;  in  fact, 
it  is  a  kind  of  a  peanut  special.  The  Advance  has 
been  conducting  a  campaign  for  peanut  planting 
for  some  time,  and  advocating  a  mill  for  grinding 
peanuts  and  pindars. 

The  Farmers*  Union  Warehouse  Co.,  Thomas- 
ville.  Ga.,  has  decided  to  install  a  feed  machine 
at  their  ginning  and  warehouse  plant  in  that  city, 
in  time  for  use  the  coming  season.    This  machine 
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GLOBE 


GLOBE 


POP  CORN 

People  are  eating  more  and  more  of 
this  delicious,  nutritious  cereal. 

Vastly  improved  and  strictly  sani- 
tary methods  of  popping  in  various 
automatic  machines  is  the  reason. 
Are  you  getting  your  share  of  this 
profitable  trade  ?  Globe  brand  Pop 
Com  means  greater  returns  and  more 
satisfaction. 


The  Albert 

Chicago 


Dickinson  Co. 

Minneapolu 


BRANCHES: 

Boston  Now  York  Baltimoro 

Buffalo  Dotroil 


will  be  used  for  grinding  stuff  of  all  sorts  that 
can  be  used  by  the  farmers  for  feeding  stock. 
Later  the  company  expect  to  install  a  peanut  mill. 

Fire  of  unknown  origin  broke  out  Jan.  31  on 
the  third  floor  of  the  Southern  Peanut  Hull  Mills, 
Petersburg,  Va.,  causing  damage  estimated  at 
about  $10,000.  The  building  was  a  corrugated 
iron  structure,  owned  by  Walter  N.  Jones,  and 
located  on  the  Norfolk  and  Western  railway.  The 
building  was  practically  gutted,  machinery  ruined 
and  stock  of  ground  and  unground  peanut  hulls 
destroyed. 

The  Monarch  Peanut  Co.,  3618  McKinney  Ave., 
Houston,  Tex.,  have  filed  an  amendment  to  their 
charter  increasing  their  capital  stock  from  $10,000 
to  $20,000.  Officials  of  the  company  s^id  the  in- 
crease has  been  made  necessary  by  the  rapidly 
growing  business  of  the  concern.  The  Monarch 
company  make  crude  peanut  oil,  which  they  sell 
to  refiners,  and  peanut  butter,  which  they  sell  to 
retailers. 

Efforts  are  being  made  by  local  oil  mills  here 
and  at  other  places  to  encourage  the  raising  of 
peanuts,  and  especially  the  Spanish  variety,  which 
is  said  to  be  easily  grown  and  to  be  especially 
adapted  to  a  sandy  soil  with  a  clay  foundation. 
It  is  said  that  they  can  be  used  for  making  oil 
and  that  the  meal  that  is  left  is  salable  at  a  good 
price.    The  oil  mills  agree  to  pay  a  good  price  for 


Pure  Vegetable  Butters 

KOKOREKA 
BUTTER 

For  Chocolate  and  Wafer  Work, 

Caramels,  Knses  and  Chewing 

Candies. 

KO-NUT 

For  Salting  Nuts,  Wafers,  Slab  Dressing, 
Popcorn,  Butterscotch,  Candies,  etc 

Write  for  f r««  ftamplos  and  boek- 
Ut  "Scl«no«  in    Conf •cttonory " 

India  Refining  Company 

PHILADELPHIA 

Original    Manufacturert    of    Rafinad 
Cocoanut  Oil  Products  in  the  U.  S. 


peanuts  if  they  can  be  secured  in  large  quantities. 
—Meridian  (Miss)  Despatch,  Feb.  6,  1917. 

The  Scale  Peanut  Corporation,  Scale,  Ala.,  have 
been  incorporated  to  engage  in  the  general  peanut, 
syrup  and  stock  feed  manufacturing  business, 
with  capital  stock,  $25,000,  all  paid  in.  The  incor- 
porators are  H.  T.  Benton,  T.  W.  Anderson,  R.  H. 
Holland,  W.  A.  McGee,  H.  T.  Benton,  Jr.,  E.  M. 
Anderson,  Mrs.  E.  M.  Anderson,  Mrs.  W.  T.  An- 
derson, W.  H.  Holland,  Mrs.  Ella  R.  Holland, 
Miss  Juliette  Holland,  T.  M.  deGraflFenreid,  Mrs. 
F.  A.  Howard,  Mildred  Minter,  R.  W.  Slade,  Miss 
Augusta  Martin,  Mrs.  Martha  Holland  Anderson, 
W.  C.  Howard,  Scale  Fertilizer  Co.,  Albert  Bush. 
Mrs.  F.  H.  Benton,  Mrs.  I.  H.  Miller,  R.  B.  Mc- 
Cann,  B.  G.  Jennings,  Mrs.  F.  D.  Bellamy  and 
Mrs.  T.  P.  Lewis. 


WORKING    EXHIBIT    OF    POP-CORN    MA- 
CHINERY 

ER.  KNOTT  Machine  Co.,  Boston.  Mass., 
•  manufacturers  of  popcorn  machinery,  have 
expanded  their  business  to  include  a  pop-corn 
confection  factory,  having  taken  control  of  the 
American  Pop  Corn  Works,  61  Gerrish  Ave., 
Chelsea,  Mass.  The  company  are  now  in  a  posi- 
tion to  show  customers  all  of  their  special 
machines  doing  the  work  for  which  they  were 
built  and  are  recommended. 
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MANUFACTURERS'  PREMIUM  COUPONS 

•TpHE  Rum  ford  Company,  selling  agents  for  the 
^  Rum  ford  Chemical  Works,  manufacturers 
of  Rumford  baking  powder,  are  circulating 
among  the  wholesale  grocers  timely  and  inter- 
esting literature  accompanied  by  a  circular  letter. 
Upon  the  letter-head  of  A.  M.  Clute,  the  man- 
ager of  the  Boston  branch  of  the  Rumford  Com- 
pany, is  the  following: 

It  has  come  to  our  knowledge  that  anti- 
premium  legislation  is  to  be  introduced  into  the 
legislature  of  42  States  during  the  next  session, 
and  that  the  active  proponents  of  this  legisla- 
tion are  retail  grocers,  who  are  particularly  in- 
terested in  elimmating  trading  stamps.  In  their 
efforts  to  do  this,  they  are,  perhaps  unconsciously, 
including  coupons  or  cards  which  are  packed  and 
redeemed  by  the  manufacturer. 


There  is  a  wide  difference  between  trading 
stamps  and  coupons  packed  and  redeemed  by  the 
manufacturer,  and  it  is  decidedly  against  the  in- 
terests of  the  specialty  manufacturer  using  this 
form  of  advertising,  and  also  the  retail  grocers 
themselves,  to  have  legislation  passed  antagonistic 
to  their  interests. 

The  coupon  packed  and  redeemed  by  the  man- 
ufacturer does  not  cause  any  expense  or  trouble 
whatever  to  the  retailer,  but  docs  hdp  him  to 
sell  the  article  which  he  carries,  and  on  which 
he  makes  a  good  profit. 

We  also  understand  it  is  the  effort  of  the 
retailer  to  prohibit  the  use  of  premiums  by  mail- 
order houses  and  other  concerns  which  sell  di- 
rect to  the  consumer,  and  no  State  legislation  can 
effect  this  prohibition  because  it  is  a  matter  of 
interstate  commerce,  and  by  passing  legislation 
which  prohibits  the  ^manufacturer  from  packing 
and  redeeming  his  coupon,  the  retailer  is  acting 
against  his  own  interests,  because  there  are  thou- 
sands of  consumers  who  are  purchasing  goods 
carrying  premiums,  and  they  will  be  induced  to 
purchase  of  the  mail-order"  houses,  etc.,  etc.,  who 
are  strong  competitors  of  the  retailers  themselves. 

We  know  that  you  are  deeply  interested  with 
us  in  the  welfare  of  the  grocery  trade;  in  fact, 
it  is  a  mutual  proposition,  and  anything  which 
tends  to  injure  their  business  is  against  our  re- 
spective interests. 

We  enclose  herewith  a  pamphlet  which  gives 
in  a  clear  and  concise  form  both  sides  of  this 
complex  question,  and  we  hope  that  you  will  read 
it  carefully,  and  advise  us  of  your  opinion  re- 
garding same. 

Included  in  the  literature  sent  out  from  the 
office  of  Mr.  Clute  is  a  pamphlet  entitled  "The 
Retail  Grocers  and  Anti-premium  Advertising 
Legislation,"  some  leaflets  and  a  folder  entitled 
"A  Word  of  Warning  to  Retail  Grocers,"  of 
which  the  contents  include  the  following: 

The  use  of  consumer-redeemable  coupons  by 
grocery  specialty  manufacturers  is  only  one  form 
of  legitimate  advertising  done  and  paid  for  by 
the  manufacturer  to  help  the  retailer  sell  the 
goods,  and  to  return  to  the  consumer  a  substan- 
tial discount  on  purchases  in  appreciation  of  con- 
tinued patronage.  It  costs  no  more  than  other 
forms  of  advertising,  its  use  affects  the  price, 
quantity  or  quality  of  the  article  no  more  than 
does  the  employment  of  any  other  form  of  adver- 
tising. In  fact,  most  advertising  the  consumer 
pays  for  and  reads,  while  the  premium  advertis- 
ing she  pays  for  and  gets.  In  this  way  the  man- 
ufacturers' advertising  appropriation  goes  back 
to  the  consumer  instead  of  being  paid  over  to 
{Continued  on  page  355) 
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Wtt  of  f^r  for  iDtpoctioD  our  lino  of  goods  in  the  belief  that 

OUR  EQUIPMENT  FOR  THE  PREMIUM  TRADE 

it  unequalled 

AGENTS 
H.  B.  HollU,  187  F«d«ral  Str««t,  Boston,  Mam. 
Fr«d«rlek  Skslton.  71  Murray  St.,  N«w  York,  N.  Y. 
i  H.  S.  Bok««,  122  W.  Baltimore  St.,  Baltimora,  Md. 

Nixon  4k  S«ub«l,  I>«nckla  Bld^.,  Philadolphia,  Pa. 
A.  W.  Boffffs,  37  S.  Wabash  Ay«.,  Chicago.  III. 
W.  A.  Doufflas,  516  Granlta  Bldf,  St.  LouU,  Mo. 
C.  A.  Bacon,  108  DaYla  St.,  San  Franciaco,  Cal. 

THE  LANCASTER  GLASS  CO. 

Corrmspondmncm  inmtmd 
LANCASTER OHIO 


JEWELRY  FOR  PREMIUMS 

NOT  PREMIUM  JEWELRY 
We  supply  many  large  users 

IV9  make 

Knives,  Waldemar  Chabis  Bracelets,  Broocfaes,  Lockets  and  Chains 

Vest  Chains,  Lapel  Chains,  Didcens  Chains  Pendants  and  Chains,  Crowei  and  Chains 

Fobs,  Tie  Clasps,  Cuff  Links,  Scarf  Pins  Chatelaine  Pins,  Lingerie  Claspe  and  Pins,  Kat  Pins 

Name  your  price  llmlta  and  w^e  w^lll  aubmit  aamplea 

HARRISON  JEWELRY  COMPANY 
Attleboro,  Mass. 

New  York  Office:  Room  1605,  71  Nassau  Street 


COFFEE    ROASTERS    USE    QUALITY    PRE-  Cross"  specialties  in  order  to  get  the  premiums. 

MIUM  MERCHANDISE  It  is  suggested  to  the  customer  that  she  ar- 

[The  Novelty  News]  range  with  her  grocer  to  have  any  small  premium 

nREMIUMS  are  given   free  to  the  users  of  that  is  too  heavy  to  mail  and  too  small  to  ship 

*^  "Gold  Cross  Specialties,"  consisting  of  tea,  alone  come  along  with  her  next  order  of  gro- 

coffee  and  baking  powder,  which  are  put  up  only  ceries ;  if,  however,  premiums  are  so  shipped  to 

by    Scoville,    Brown    &    Company,    wholesale  the  grocer,  the  customer  is  expected  to  pay  the 

grocers   and   coffee   roasters,  Wellsville,   N.   Y.  freight  on  them.     The  company  states  that  it 

The  wholesalers  get  out  an  attractively  printed  makes  absolutely  no  profit  on  its  premiums.    The 

and  illustrated  premium  catalog  bearing  the  re-  grocer  has  only  a  fair  profit  on  "Gold  Cross" 

tailer's  imprint.    This  is  an  old  concern,  which  specialties  for  his  share. 

has  been  in  business  for  a  quarter  of  a  century.  The  following  items  are  representative  of  the 
"Gold  Cross"  coffee  has  long  been  a  popular  premiums  given:  Couch  and  table  covers,  fur- 
premium  coffee  and  its  popularity  continues  to  in-  niture,  fountain  pens,  baby  carriages,  food  cut- 
crease.  Following  the  increasing  demand  for  ters,  dolls,  sad  irons,  silverware,  watches,  clocks, 
this  coffee  and  in  response  to  requests  from  cedar  chests,  knives,  scissors,  glass  ware,  carpet 
many   customers,    the   company   added   tea   and  sweepers,  cut  glass,  dishes  and  aluminum  ware. 

baking  powder  to  the  list  of  "Gold  Cross"  spe-  . 

cialties.    It  was  found  that  there  are  people  with  Grocery  Uses  Salad  Bowl  and  Pitcher 

the  very  best  of  intentions  who  don't  drink  much  "Extra  good  specials"  on  Saturday  is  a  regular 

coffee,  but  who  do  use  considerable  tea.    Taking  institution    with    the    Island    Cash    Grocery,  of 

tastes  as  they  occur,  the  company  wisely  added  Aurora,  111.    Every  week-end  this  hustling  store 

tea  to  its  line.    The  entire  line  has  been  premium-  has  some  special  features  to  offer  its  patrons,  and 

ized  and.  quality  premiums  are  used.  finds  the  idea  a  profitable  one.    To  make  things 

Users  of  "Gold  Cross"  specialties  are  entitled  hum  even  more  than  ever,  a  premium  inducement 

to  premiums  absolutely  free.    The  company  does  supplemented   the   regular  bargain   prices  lately 


not  ask  the  customers  to  pay  a  portion  of  the  in  the  offer  of  a  salaAowl  or  picture  with  each 

cost  of  the  premium  in  cash  and  the  balance  in  $5  order  for  groceries.  •  It  was  advertised  that 

signatures.     All    that    is    necessary   is    to    save  these  were  to  be  given  a#ay,  so  "Get  your  order 

the    signatures    from    each    package    of    "Gold  in  early." 


When  writing  to  Advertisers,  please  mention  The  Spicb  Mill. 
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A  PREMIUM  TO  DELIGHT  THE  HOUSEWIFE 


One  which  wiU  ADVERTISE  YOU  FAVORABLY  and  serve  at  a 
constant  reminder  of  your  business  and  your  liberality 

COMBINATION  CEREAL  COOKER  AND  TEA  KETTLE 

BEAUTIFUL-USEFUL-ECONOMICAL 

Neiv  and  Attractive  Panelled  Design 
Heavy  Gauge  Metal— Seamless 

Guaranteed  In  every  Particular 

Special  quotation  on  application 

ALUMINUM  PRODUCTS  CO.,  La  Grange,  111. 


(Continued  from  page  353) 
commercial  agencies,  such  as  newspapers,  maga- 
zines, etc. 

It  will  be  conceded  that  the  specialty  manufac- 
turer must  advertise,  in  some  manner,  to  move 
his  goods.  Consequently,  a  law  prohibiting  the 
use  of  premium  advertising  bv  the  manufacturer 
would  not  lower  the  cost  of  the  goods  to  the 
dealer;  it  would  only  mean  the  employment  of 
some  other  form  of  advertising. 

But  there  is  another  side  to  this  question,  very 
much  more  serious  still.  Any  State  law  prohib- 
iting all  forms  of  premium  advertising  would 
only  apply  within  the  State.  It  could  not  stop 
out-of-the-State  concerns  from  selling  premium 
articles  direct  to  your  customers.  That  is  inter- 
state cominerce,  and  a  State  law  cannot  inter- 
fere with  it.  Such  State  legislation  would  be  a 
veritable  boomerang,  and  drive  your  customers 
out  of  your  store  and  straight  into  the  hands 
of  the  grocers'  most  powerful  and  dangerous 
competitors.  The  mail-order  houses  and  soap 
clubs  would  flourish,  under  such  a  law,  and  would 
be  able  to  go  right  on  selling  premium  articles 
to  your  customers,  while  you  would  be  absolutely 
prohibited  from  selling  the  same  articles  and 
competing  on  an  equal  basis^  at  least. 


CATALOGUE  OF  ATTRACTIVE  JEWELRY 
FOR  PREMIUMS 

A  HOUSE  who  have  established  a  commanding 
position  in  the  premium-manufacturing  busi- 
ness because  of  the  high  quality,  comprehensive- 
ness and  complete  adaptability  of  their  line  are 
Harrison  Jewelry  Co.,  Attleboro,  Mass.  They 
have  studied  thoroughly  the  demand  of  the  pre- 
mium givers  in  all  its  phases  and,  as  their  cata- 
logue, just  issued,  manifests,  they  have  a  com- 
plete grasp  of  the  situation.  The  catalogue,  which 
is  a  handy  volume  of  16  pages,  consists  of  full- 
page  half-tone  plates  showing  a  selection  of  the 
gold-filled  jewelry  made  by  this  company,  includ- 
ing many  samples  of  the  following  lines:  Cuff 
links  and  emblematic  cuff  links,  bracelets,  knives, 
emblematic  knives,  hat  pins,  lingerie  clasps  and 
pins,  Waldemar  chains,  vest  chains,  Dickens 
chains,  coat  chains,  comb  cases,  cameo  scarf  pins 
and  emblematic  scarf  pins,  pendants  and  chains 
(lavallieres),  crosses  and  chains,  cameo  pendants 


and  chains,  circle  pins,  cameo  brooches,  brooches, 
chatelaine  pins,  lockets  and  chains,  fobs.  Har- 
rison Jewelry  Co.  guarantee  that  all  articles  made 
by  them  will  give  satisfaction.  Should  any 
article  fail  to  do  so,  they  will  replace  it  with 
a  new  one. 


"PREMIUMS  AND  THE  LAW 

'TpHE  John  Newton  Porter  Co.,  361  Broadway, 
■■•  New  York,  have  issued  a  very  instructive 
circular,  simulating  a  legal  document,  entitled: 
"Premiums  and  The  Law,"  with  subtitle,  "Real 
Import  of  the  Supreme  Court  Decision."  Every 
one  interested  in  premium  giving  should  read 
this  "brief"  and  we  do  not  doubt  that  The  John 
Newton  Porter  Co.  will  send  a  copy  to  the 
reader  upon  application. 


BRITISH  EMBARGO  CHANGES 

[From  Cablegram  from  American    Consul  General,  Lon- 
don, Feb.  20.] 

A  DDITIONS  to  the  embargo  list  established 
•^^  by  proclamation  of  May  10,  1916,  and 
amended  by  later  orders,  have  been  made. 
Among  the  prohibitions  to  all  destinations  are: 
Albumen;  casein  and  preparations;  dextrin; 
glucose;  oils,  and  derivatives  of  the  following: 
cocoanut,  cottonseed,  ground  nut,  palm  kernel, 
oleomargarine;  pepper;  raw  cocoa  and  manu- 
factures; cocoa  husks,  cocoa  shells;  coffee;  egg 
yolk  and  liquid;  farina;  fruit,  fruit  preserves, 
and  nuts  used  as  fruit;  honey;  malt  sugar;  po- 
tato flour;  sauces  and  condiments  (except  table 
salt)  not  otherwise  prohibited;  compressed  and 
desiccated  soups;  sirups  for  use  as  food;  tea; 
tomato  pulp;  sausage  skins;  starch. 


EMBARGO 


Paris, 


MODIFICATION    OF    FRENCH 
DECREE 

[Cablegram     from     American     Consul    General, 
Feb.    6.] 

A     MINISTERIAL  order  of  Feb.  3  permits  ex- 

•**■  port  to  usual  allied  nations  and  American 

countries  of  fruits  for  distilling  and  roots,  herbs, 

flowers,  leaves,  barks,  lichens,   fruits,  and  seeas 

of  medicinal  character. 

[The    embargo    on    the   above-named    articles    was    an- 
nounced in  Commerce  Reports  for  Jan.  31.] 
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HISTORY,  FUTURE  AND  POSSIBILITIES  OF 
THE  ADVERTISING  FILM  INDUSTRY 


By  W.  A.  Hmrrit 

President   of   the   Advertising   Film   Producers 

Association   and   General  Manager   of   The 

Federal  Development  Co.,  of  Alliance,  O. 
A  S  we  look  back  to  the  origin  of  the  slide  ad- 
^^  vertisement  and  its  possibilities  in  creating 
prestige  by  being  displayed  in  the  motion  picture 
theatres  of  the  country,  little  did  we  realize  that 
in  only  a  few  years  this  method  would  be  used  in 
connection  with  motion  picture  film. 

The  first  demand  for  motion  picture  film  was 
that  of  action,  and  the  first  advertising  film  ever 
shown  in  this  country  was  the  movement  of  let- 
ters of  words  to  create  as  much  mystery  in  the 
minds  of  the  audience  as  possible,  in  order  to 
hold  their  attention  until  the  final  word  was 
spelled  out,  advertising  the  article  or  product  de- 
sired. From  this  crude  action  there  developed  a 
demand  for  cartoon  advertising  film,  in  which 
some  comedy  action  was  produced  to  attract  and 
hold  the  attention  of  the  audience  until  the  ar- 
ticle or  product  itself  was  produced  at  the  end, 
as  an  advertisement.  This  method  rapidly  gained 
prestige  and  was  destined  to  become  one  of  the 
greatest  factors  in  advertising  yet  known. 

Now  there  comes  a  higher  calling  to  the  ad- 
vertising film  industry  than  .ever  was  anticipated. 
For  instance,  the  old  method  of  advertising,  as 
above  stated,  was  simply  to  attract  and  hold  the 
attention  by  some  comedy  stunt  until  the  real 
advertisement  was  flashed  on  the  screen;  now 
the  demand  has  changed  in  such  a  way  that  it  has 
become  necessary  to  take  the  advertisement  as 
used  in  magazines  and  newspapers  in  connection 
with  any  article  or  product  advertised,  and  blend 
these  advertisements  into  real  action  so  that, 
when  they  are  thrown  on  the  screen  of  the  mov- 
ing picture  shows  of  this  country  in  a  mystifying 
and  mysterious  way,  they  hold  the  attention  of 
the  audience  and  strengthen  the  general  publicity 
campaign  of  the  advertiser. 

In  the  beginning  of  the  advertising  film  indus- 
try, as  in  every  enterprise  in  its  infancy,  there 
was  disorganization.  No  one  fully  comprehend- 
ing its  possibilities  nor  thoroughly  understanding 
the  business,  each  and  every  producer  of  advertis- 
ing film  followed  the  lines  of  least  resistance  and 
endeavored,  to  the  best  of  his  ability,  to  improve 
his  product.  In  July  of  last  year,  the  leading  ad- 
vertising film  producers  of  the  United  States 
came  together,  in  -Philadelphia,  during  the  As- 
sociated Advertisers*  Clubs  convention  and  or- 
ganized the  Advertising  Film  Producers*  Associa- 
tion. Since  this  organization  was  formed,  the  im- 
provement in  the  production  of  advertising  film 
has  been  marvelous.    The  desire  of  each  producer 


to  give  to  the  advertiser  the  very  best  that  brains 
and  money  can  afford  is  paramount  and,  through 
the  efforts  of  the  film  producers'  organization, 
motion  picture  film  is  now  admissible  through 
the  United  States  mails  and  the  association  have 
in  hand  various  propositions  calculated  to  ad- 
vance the  advertising  film  industry,  which  will  be 
realized  and  presented  to  the  public  at  their  annual 
convention  in  St.  Louis,  June  2,  one  day  previous 
to  the  convention  of  the  Associated  Advertisers' 
Clubs  of  the  World. 

During  the  last  three  years  there  have  been 
approximately  90,000,000  feet  of  advertising  film 
flashed  on  the  screens  of  approximately  25,000 
theatres  scattered  all  over  the  United  States. 
Manufacturers  in  every  line  of  commercial  com- 
modities have  used  advertising  film;  merchants, 
jobbers  and  dealers  representing  every  industry 
in  the  country  have  found  advertising  film  profit- 
able. Film  can  be  applied  in  a  very  effective  way 
to  any  article  or  product  that  is  advertised. 

Advertising  film  is  ine3H>ensive  when  results 
are  taken  into  consideration,  as  an  absolute  guar- 
antee of  100  per  cent  efficiency  of  circulation  can 
be  given  wherever  used,  and  when  a  well  mapped- 
out  plan  is  made  on  advertising  film,  and  carried 
out  as  planned,  it  becomes  one  of  the  greatest 
sale  increasers  known  in  the  advertising  business 
and,  as  before  stated,  it  strengthens  and  increases 
the  efficiency  of  newspaper  and  magazine  adver- 
tising when  used  co-operatively  with  these  forces. 
While  there  will  always  be  produced  advertising 
film  objectionable  to  theatres  and  patrons,  the 
members  of  the  Advertising  Film  Producers*  As- 
sociation are  doing  everything  in  their  power  to 
produce  advertising  film  that  will  appeal  not  only 
to  the  patrons  of  the  theatre,  but  to  the  theatre 
managers  as  well  as  to  the  advertiser;  and  the 
prestige  at  this  time  over  that  of  a  year,  ago,  with 
the  theatres,  is  remarkably  increased. 

Practically  all  the  producers  of  advertising  film 
carry  stock  subjects  ranging  from  20  to  50  feet 
long,  covering  every  line  of  mercantile  business, 
which  can  be  purchased,  with  the  merchant's 
name  and  address  at  the  end,  for  a  nominal  sum, 
and  will  give  more  publicity  for  the  amount  in- 
vested than  any  other  medium  known,  for  local 
distribution. 

For  the  coffee  industry  a  great  number  of  films 
have  been  made.  One  very  clever  film  was  made 
for  the  Dayton  Spice  Mills  Co.,  of  Dayton,  0., 
advertising  their  "Old  Reliable"  coffee.  Their 
trade-mark,  a  Dutchman  in  fur  hat  and  smoking 
a  pipe,  was  animated  very  cleverly  and  they  se- 
cured remarkable  results  from  the  publicity  given 
by  the  use  of  this  film.  Another  clever  and  in- 
teresting film  in  the  coflFce  industry  was  made 
for  Paxton  &  Gallagher  Co.,  Omaha,  Neb.,  and 
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was  circulated  very  extensively  through  Iowa 
and  Nebraska. 

Hundreds  of  other  instances  could  be  named 
where  film  advertising  in  various  lines  has  proven 
very  efficient,  and  the  day  is  near  at  hand  when, 
by  co-operation  through  the  Advertising  Film 
Producers'  Association,  manufacturers,  jobbers, 
dealers  and  merchants  will  be  able  to  blend  their 
advertising  campaigns  in  newspaper  and  maga- 
zine with  film  advertising  and  secure  greater  pub- 
licity and  more  efficiency  for  the  money  invested 
than  they  have  been  able  to  secure  in  the  past. 

Advertising  film  is  classified  in  three  ways: 
Industrial,  showing  the  interior  or  exterior  of 
factories,  the  manufacture  and  production  of  the 
article;  commercial,  showing  the  article  adver- 
tised, with  living  subjects,  the  principal  photo- 
graphic work  being  done  from  a  stage  in  studios ; 
and  animated,  which  is  by  far  the  most  popular 
advertising  film  at  this  time,  first,  because  it  is 
less  expensive;  second,  because  it  can  be  blended 
with  the  regular  campaign  of  advertising,  and 
third,  because  it  mystifies  and  holds  the  attention 
of  the  audience,  becoming  more  impressive  and 
effective  than  any  other  medium  in  the  film  ad- 
vertising business. 

As  president  of  the  Advertising  Film  Producers' 
Association,  I  am  always  glad  to  furnish  anyone 
who  may  make  inquiry  with  the  name  of  every 
member  of  our  association,  and  to  co-operate  in 
every  way  possible  in  the  advertising  of  any 
article  of  merit. 


ALUMINUM    TEA    KETTLE    AND    CEREAL 
COOKER 

A  N  article  which  will  prove  of  unusual  inter- 
^^  est  to  the  trade  at  large  is  the  aluminum 
combination  tea  kettle  and  cereal  cooker,  adver- 
tised on  another  page  of  this  number  of  The 
Spice  Mill  by  Aluminum  Products  Co.,  La 
Grange,  111.,  and  illustrated  herewith.  The  man- 
ufacturers describe  its  construction  as  follows: 
Made  from  extra  heavy  gauge  pure  aluminum 
993/10  per   cent,   pure,   stamped  seamless,   with 
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'Xrackerjac*'  Steel  Folding  Racks 


FOR  CANS  AND 
PACKAGES 

Write  us  for  prices 

Premium  Specialties 

EVAN  L  REED 

MFG.  CO. 

500  A  STREET 
STERLING,    ILLINOIS 


seamless  aluminum  sheet  metal  spout  attached 
to  the  shell  by  a  patented  process  which  folds 
and  refolds  the  joint,  making  it  absolutely  water- 
tight; Colonial  panelled  design,  with  flat  metal 
bail  and  wooden  grip;  right  and  left  anti-burn 


Aluminum  Combination  T^a  Kettle  and  Cereal 
Cooker 

lugs  on  'ears,  which  prevent  the  wooden  grip 
from  resting  on  the  side  or  breast  of  kettle; 
6-qt.  capacity  tea  kettle,  2-qt.  capacity  inset  or 
cereal  cooker. 

This  No.  17A  aluminum  combination  tea  kettle 
and  cereal  cooker  enables  the  housewife'  to  heat 
water  at  the  same  time  she  is  cooking  cereal 
or  warming  up  some  food,  soup,  stew,  etc.,  using 
one  burner  only.  An  article  that  is  in  constant 
daily  use,  being  upon  the  stove  from  morning 
until  night  and  handled  by  the  housewife  20  or 
30  times  every  day,  will  keep  the  dealer  from 
whom  she  obtained  it  and  whose  liberality  and 
thoughtfulness  she  is  sure  to  appreciate  con- 
stantly before  her  mind.  This  especially  attrac- 
tive article  is  an  ornament  to  any  woman's 
kitchen  and  something  of  which  she  can  and  will 
be  proud.  These  goods  are  guaranteed  in  every 
particular,  and  can  be  assured  of  giving  satis- 
faction for  15,  20  or  more  years. 

Aluminum  Products  Co.  make  a  specialty  of 
serving  the  premium-giving  trade  and  have  a  very 
large  and  thoroughly  equipped  plant  in  La  Grange 
that  manufactures  nothing  but  merchandise  for 
the  premium  giver. 
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CLASSIFIED     ADVERTISEMENTS 


IF 


YOU  WANT  HELP-A  SITUATION-HAVE  USED  MACHINERY  FOR 
SALE— WANT  USED  MACHINERY— HAVE  BUSINESS  PROPOSI- 
TION-BUSINESS FOR  SALE-ETC.-USETHIS  PAGKI 


IF 


RATES 

AdomrtiBmmmnH  (mxcmpt  SITU  A  TIONS  WANTED)  4  cmnH  p9r  word;  no  adoorihmmoni  U$»  iham  $2,00. 

SITUATIONS  WANTED,  2  cente  pmr  words  no  adoortitmmont  I—m  thetn  SO  emtUa. 
I  inch  DUpiay  $3. SO;  2  inch  Display  $7.00:  3  inch  Display  $10.00;   4  inch  Display  $12.S0. 


HELP  WANTED 


FOR  SALE 


WANTED. — ^A  good  position  ia  open  on  the  manu- 
facturing staff  of  a  large  grocery  house  for  a 
chemist  who  can  demonstrate  his  ability  to  control  and 
develop  male  and  female  help  and  master  with  exact- 
ness  all  the  details  incident  to  preparing  pure  food  ar- 
ticles for  the  market.  One  familiar  with  the  line  pre- 
ferred. Address  "C.  S.  D.,"  P.  O.  Box  290,  New  York 
City. 

WANTED. — Live-wire  represenutive  in  New  York  City 
""  to  develop  and  look  after  our  foreign  business  in 
flavoring  extracts,  perfumes,  soaps,  grocers  sundries,  etc. 
Our  products  find  a  good  market  in  foreign  countries  and 
the  right  man  will  make  a  big  profit  in  representing  tl)em. 
Address  **B.  N.,**  care  Simmons'  Spicb  Mill. 

SITUATIONS  WANTED 

ITUATION  WANTED  b7  a  tea  and  coffee  expert 
with  fifteen  years'  experience  as  buyer  and  depart- 
ment maaager.  A  producer  and  capable  of  building  up 
a  business.  Thoroughly  understands  factory  manage- 
ment, roasting,  blending  and  manufacturing  grocers'  sun- 
dries, etc.  Married.  Age  36.  Finest  references  as  to 
character  and  ability.  Address  "CAPABLE,"  care  of 
Simmons'  Spicb  Mill. 

MAN  OF  UNUSUAL  EXPERIENCE.— Twenty-five 
years  without  intermission  of  persistent  hard  work  in 
the  coffee,  tea  and  spice  business;  thirty- seven ^  ^ears  of 
a^e,  occupying  executive  position  of  responsibility;  de- 
sires a  connection  with  a  reliable  house  willing  to  show 
appreciation  of  the  services  of  a  Business  Builder  through 
fair  remuneration  based  on  results,  with  a  substantial 
guarantee  per  annum.  Fully  capable  of  assuming  entire 
management.  Thoroughly  experienced  in  buying,  pro- 
ducing and  marketing  of  line.  An  aggressive  sales  man- 
ager familiar  with  territory  and  conditions  in  Central 
Southern  and  Southwestern  States.  Correspondence 
strictly  confidential.  Address  "A.  S.  M.,"  care  Simmons' 
Spicb  Mill. 

PRACTICAL  MAN,  Expert,  25  years  of  experience, 
knows  coffees,  the  buying,  blending  and  roasting;  man- 
ufacturing spices,  extracts,  etc.  Qualified  to  take  full 
charge.  Good  references.  Address  "QUALIFIED,"  care 
Simmons'  Spicb  Mill. 

SITUATION  WANTED— Experienced  tea.  coffee  and 
spice  man  wishes  to  make  a  change,  as  buyer  and 
manager;  capable  of  taking  full  charge  of  plant.  Gilt- 
edge  references.  Address  "M.  S.  R.,"  care  Simmons' 
Spicb  Mill. 

EXPERIENCED  COFFEE,  TEA  AND  MILL  GOODS 
man    wishes    position    as    manager    of   coffee    and    tea 
department;   has   a  thorough  knowledge   of   green*  coffee; 
understands  buying  and   blending;   capable  of  taking  full 
'"'experienced,'^  care 


charge  of  sales' force.     Address  "EX 
Simmons'  Spicb  Milu 


business  OPPORTUNITY 


WANT  'TO  PURCHASE  a  Coffee,  Tea  and  Spice  busi- 
ness  in   a   larse   city.      Please  state   full   particulars. 
Address  "BOX  X,*  care  Simmons'  Spicb  Mill. 

RELIABLE  party  desires  brokerage  proposition  for 
food  product  or  products  in  Cleveland  territory; 
either  new  or  established  line.  Will  invest  if  necessary. 
Address   "W.   A.   S.,"  care   of  Simmons'   Spicb   Mill. 


AGENCY  WANTED  BY  CANADIAN  HOUSE.— Im- 
porters of  food  products  would  like  to  represent  strong 
house  in  tea  and  coffee  line  for  the  Canadian  market. 
Address  "V.  S.  T.,"  care  Simmons'  Spicb  Mill. 


FOR    SALE.— ONE    NO.    1    BURNS    MILLING    MA- 
CHINE,    in    good    condition.      Address    CRESCENT 
COFFEE   MILLS.,  Inc.,  New  Orleans,  La. 

FOR  SALE.— NO.  1  COFFEE  GRANULATING  MILL 
with    chaff    remover.      Address   THE    W.    T.    RAW- 
LEIGH  COMPANY,  Preeport,  111. 

ROLLER  MILL  for  Grinding  Pepper:  Size.  7"  x  14"; 
three  pair  hiph  complete  with  No.  47  Rotex  Sifter 
and  Elevator.  First-class  condition;  capacity  2,000  lbs. 
daily.  Address  THE  HEEKIN  SPICE  COMPANY, 
CINCINNATI.  O. 

FOR  SALE.— JABEZ  BURNS  &  SONS  NO.  7  ONE- 
HALF  BAG  ROASTER  (gas  heated),  with  revolving 
cooler  and  stoner,  in  perfect  condition.  Will  sacrifice, 
having  bought  larger  roaster.  Also  one  larse  Sturte- 
vant  Blower,  price  very  low.  Want  to  buy  Jaoez  Bums 
No.  1  Granulator  with  chaff  remover.  Must  be  in  good 
condition.  Address  C.  P.  COMERFORD  COMPANY, 
Lowell,   Mass. 


FOR  SALE  IN  CHICAGO 

Six-cylinder  Bums  complete  coffee  roasting  plant, 
including  a  Corliss  Engine,  boilers  and  dynamo 
for  electric  lighting;  centrally  located.  A  rare 
bargain.      Must   sell. 

Address  "OPPORTUNITY," 

87  E.  Lake  St.,  Chicago,  IlL 


FOR  SALE:  TWO  ROASTERS 

Jabez  Burns  make.  Practically  new.  Details 
on  application.  Good  reason  for  selling.  Cheap 
for  cash. 

THB  BIRRETT  MILLS 

P«an  Van,  N.  Y. 


FOR  SALE. 
Baking    Powder, 


WholcMle  Coffee  Roastinig^  Teas,  Spio^ 


Self -Rising    Flour    Plant    in 

shape.     Business  established  20   years,  with   good  record 
and  profits.    Address  "ILLINOIS,"  care  Simmoks'  Spici 

Milu 


FOR  SALE. — No.  2  Monitor  green  coffee  separator: 
list  new  $375.  No.  2  Eureka  green  coffee  miller, 
list  new  $180.  Both  in  excellent  condition.  As  these 
were  included  in  a  plant  we  purchased  and  are  not 
being  used  by  us,  we  will  consider  any  reasonable  offer. 
THE  KEYSTONE  CO.,  San  Jose,  Cal. 

MACHINERY  WANTED 

A    SECOND-HAND  one-bag  coffee  roaster;   mills  gran- 
ulator  and  pulverizer.     Advise  length   of  time  used 
and  prices.     325  Myrtle  St.,  Atlanta,  Ga. 

ANTED— PEANUT  ROASTER  with  capacity  of  250 
lbs.  shelled  peanuts  or  more.  Must  be  in  good  con* 
dition  and  cheap  for  cash.  Have  a  No.  5  Royal  coffee 
and  peanut  roaster  with  motor  attached,  in  good  condt' 
tion;  will  sell  cheap;  too  small  for  our  business.  Hoody 
Peanut  Butter  Co.,   55   Union   Ave.,  Portland,  Ore. 

OULD    BUY    SECOND-HAND    SMITH   VANILLA 
CHOPPER,    in    good    condition.  .   Address   "CHOP- 
PER," care  Simmons'  Spice  Mill. 
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CofPeeSy  Teas,  Spices,  Extracts,  Etc. 


COFFEE 

Coffee  I  Its  History,  ClsssUlemtloB  and  Dcserlp* 
tioiu     By  Joseph  M.  Walsh. 
A  book  of  useful  informstion  dealing  with  the  cuiti- 
YStion  of  the  beny,  roastins,  glazing  and  grinding; 
art   of  blending  and  preponng,  etc,   lamo.     Ootn. 
By  mail,  $a.io,  postpaid. 
Coffee  Statistics.    By  a  J.  Leech  ft  Co.    Season 
1916-1917. 
Bound  in  morocco;  $j.75  net,  postpaid. 
Cafe  Table  de  Parlte.   Between   Brazil.   Havre, 
Antwerp,  New  York,  Hamburg,  Rotterdam,  Am- 
sterdam, London  and  Trieste.    By  El  Laneuville. 
Serenth  Edition,  July,  191a.    Morocco  cover.    Piioe, 
1 1.50,  postpaid. 

TEA 

Tea  Bleadlair  as  a  Flae  Art.  By  Joseph  Bl. 
Walsh. 
Designed  for  the  use  and  instruction  of  those  en- 
caged in  the  tea  and  grocery  business,  containing 
formulas  for  the  scientific  and  judicious  combina- 
tion  of  the  different  varieties  and  pades  of  tea. 
umo.    Qoth.    By  nwil,  $j.io,  postpaid. 

Teat    Its  Hlstsry  and  Mystery.     By  Joseph   M. 

Walsh. 

A  work  telling  all  about  the  cultivation  of  the  leaf 

and  dealing  with  the  arts  of  testing,  blending  and 

preparing.     lamo.     Cloth.     By  mail,  $J.io,  postpaid. 

SPICES,  CONDIMENTS,  ETC. 

Practleal  Haadb4M»k  oa  Splees.    With  chapter  on 
Seeds,  Herbs,  Leaves,  etc     By  Jos.   K.  Jank. 
120  pp.     Cloth  bound.     Price  $1.75,  postpaid. 
Splees.    By  Henry  N.  Ridley.  Bi.A«,  C.M.O.,  F.R.S.. 
F.L.S..    Director    of   Botanic   Gardens,    Straits 
Settlements. 
Published  191a:     450  pp.,  illustrated.     Price  %m*7S» 
postpaid. 
The  Federal  Spice  Staadards,  Interpretation  and 
Possibilities  of.    By  R.  O.  Brooks,  B.Sc.  60  pp. 
Cloth.    50  cents,  postpaid. 
Tlaesrars  aad  Catsnpt  Interpretation  of  Stand- 
ards, Analyses,  eta     By  R.  O.  Brooks,  B.Sc. 
80  pp.     Cloth.     $1.00,  postpaid. 
Vlaesar  Manafaettire  aad  Examlnatloa.    By  C.  A. 
Mitchell,  chemist   with  Beaufov  &  Co.,  England. 
Cloth;    5    full-page    plates;    49    cents.      Price,    $2.75 
postpaid. 
Asaerleaa   Conunerelal  Methods   of  Maaafaetor- 
iaiT    Preserves,    PleUes,    Caaned    Food%    etc. 
(Revised  Edition.T    By  C.  A.  Shlnkle. 
Part    I.      Pickles,   Saucef,    Vinegar,   etc     Pftrt    II. 
Preserves,   Jellies,   Jams.    Fruit  Butters,   etc     Part 
III.     Canned  Fruits  and  Vegetables.     Jia  pp.;  7x10 
inches,  and  Index.     Qoth  Bound.     $5-00,  postpaid. 
The  Scleatlfic  AsaeHcaa  Cyclopedia  of  Fananlas. 
Chapters   on    Preserving   and   Canning.    Condiments, 


Food  Preparation  (43  PP.,  600  formulas);  Ice  (breams, 
Confectionerv  and  Chewing  Gum  (la  pp.,  155  for- 
mulas);  Toilet  Preparations  and  Perfumes   (50  pp.. 


800   formulas):   Household    Formulas,    (a^   pp.,    $2$ 
formulas),   etc.   Total    1,077   pp.     joo   iliu        * 
Price,  $5.00,  cloth,  postpaid. 


COCOA,  CHOCOLATE,  CANDY, 
COCOANUT,  ETC. 

The  Maanfactvre  of  Chocolate  and  Other  Cacao 
Preparations.  By  Dr.  Paul  Zipper er. 
Being  the  THIRD  Edition;  rearranged,  thoroughly 
revised  and  largeljr  rewritten  x  +  277  PP.,  rixc 
7  in.  X  10  in.;  8  illustrations  and  2  folding  colored 
plates.     (3otb,  IS'OO,  postpaid. 

THE  SPICE  MILL  PUBUSHING  CO. 

97  Water  StrMt,  NEW  YORK 

NOTE — In  order  to  insure  certainty  of  receipt  of  remittance,    it    is  advisable   to    send    Money    Order    or   Check. 


Cocoa  (New).  By  Dr.  C.  J.  J.  van  Hall,  Director 
of  the  Institute  for  Plant  Diseases  and  Cul- 
tures, Buitenzorgr,  Java. 

^ao  pp.;  140  ilhistrations.     Map.     Fine  paper,  bound 

in  cloth.     l3-50i  net,  postpaid. 

Cocoa  and  Chocolate  1  The  Chemistry  and  Man- 
ufacture (recently  published).    By  R.  Whvmper. 
Part  I.     History.  Botany  and  Agriculture  of  Cacac 
Part  II.     Manufacture  of  chocolate  and  cacao  pow- 
ders.   Part  III.  Chemistry  of  cacao.    $6.00,  postpaid. 

Jake  Friedman's  Commoa  Sease  Candy  Teacker. 

Second  Edition.    $10.00,  expreas  prepaid. 
Tlie  Coco-lfat  (New).  By  Edwin  B.  Copeland,  Pro- 
fessor of  Plant  Industry  and  Dean  of  College 
of  Agrriculture,  University  of  the  Philippines. 

ato  pp.     Illustrations.     Bound  in  cloth.     $3.S5  net, 

postpaid. 

Edible  Fats  smd  Ollst  Their  Composition,  Manu- 
facture and  Analyses.     By  W.  H.  Simmons,  B.Sa 
(London),  and  C.  A.  Mitchell,  B.A,    (Oxon). 
Desny*  8vo.,  i6p  pp.,  $3.00,  postpaid.    Just  published. 

BAKING  POWDER 

Baklnn   Povfder   and    Otker   Leavealnc   Aseats. 

By  P.  N.  Foot. 
The  only  book  on  baking  powder  publbhed  in  the 
world.     88  pp.     Bound  in  doth.     Tables  aad  illus- 
trations.    $1.50,  postpaid. 

FLAVORING  EXTRACTS 

Prac^cal  Flavorlagr  Bxtract  Maker  (New).  By 
E.  J.  Kessler. 
An  up-to-date,  clearly  written  work  by  a  practfcal 
flavoring  extract  maker,  who  is  still  in  the  business. 
The  only  modern  work  of  its  kind  published.  Cloth, 
$a.oo  to  subscribers  to  The  Spice  Mill;  $3.00  to 
non*subscribers;  postpaid. 

Sola's  Compendlom  of  Flavorlass.  By  Charles 
Herman  Sulz. 
A  treatise  on  making,  filtering,  clarifying  and  ap- 
plying extracU,  essences,  tinctures,  etc.,  used  for 
flavoring  beverages  or  other  purposes.  An  old  work 
of  exceptional  value.  .  Qoth,  $a.oo,  postpaid. 

Recipes  for  the  manufacture  of  Flavoring  Bz- 
tracts,  etc     By  Charles  E.  Hires. 
An  old  book,  by  a  practical  manufacturer,  contain- 
ing some  ^ood  information.     Only  a  few  copiea  left 
No  re-edition  to  be  printed.     Cloth,  $t.a5,  postpaid. 

Extracts  aad  Perfames.  By  Wilbur  U  Scoville. 
Not  a  large  book,  but  useful  and  reliable.  Ctoth. 
$1.00,  postpaid. 

Tke  Ckemlstry  of  Bsscatlal   Oils  aad   Artificial 
Perfames.     By   Ernest   J.   Parry,   B.Sc.    (Lon- 
don), F.I.C.,   F.C.S. 
554  pp.     Illustrated.     8vo.     Goth.     $5.00,  postpaid. 

Maaaal  for  the  Esseace  ladastry.  By  Erich  Wal- 
ter, Specialist  in  the  Beverage  Industry.  Describes 
the  modem  methods  for  making  the  various  kinds  of 
essences.  Good  size,  430  pp.;  6  x  9,  32  figures. 
Cloth.  $4.00,  postpaid. 

FOOD  LEGISLATION 

Dana's  Pare  Food  aad  Drnjr  Lesal  Maaaal. 

Federal.  State,  Territorial  Pood  and  Drug  Laws, 
Regulations,  Standards,  Decisions.  A  monumental 
work  treating  of  all  foods  and  drugs.  Of  inestim- 
able value  to  those  who  desire  to  manufacture,  pack 
and  label  according  to  law.  Price  $6.00  per  volume, 
postpaid.  Vol.  I.  ready  for  delivery. 
TkorntOB  oa  the  Law  of  Pare  Food  and  Dross. 
National  and  State,  with  appendices  containing  Fed- 
eral statutes  relative  thereto,  etc.  One  volume,  over 
I, JOO  pp.     Bound  in  buckram,  $7.5^ 
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Mcabcr  of  Um  Coffee  EzehmHie  Cable  AddreM  *«Riiffwood»  ifemliers  New  Orleans 

off  tiM  City  of  New  York  Board  of  Trade.  Limited 

RUFFNER,  Mcdowell  &  burch 

COFFEE 

IMPORTING  AGENTS  AND  BROKERS 

We  Specialize  on  every  distinct  feature  of  tiie  Green 

C(rff  ee  Business  in  sncii  manner  tiiat  it  enables  ns  to 

extend  to  Buyers  superior  and  economic  service 


ST.  LOUIS  CHICAGO  NEW  ORLEANS 

721  aark  Ave.         326  W.  Madison  St.  332  Magazine  St. 


ESTABUSHED  1854 

J.  B.  GRUMAN  CO. 

MUSTARD  MANUFACTURERS 

Pure  Mustard  Flour  in  Bulk 

FOR  SPICE  MILLS 

MUSTARD  CAKE  MUSTARD  OIL 

St.  Francisy  Komorn  and  Main  Streets 
NEWARK,  N.  J. 

Office:  77  ST.  FRANCIS  STREET 
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Coffee 


The  addition  of  the  District  of  Columbia  to  "dry" 
territory  foreshadows  nation-wide  prohibition  more 
Congress  clearly  than  any  previous  legislative  action. 

takes  a  hand  There  is  nothing  speculative  about  the  anticipated 
increase  in  coffee  consumption  attending  prohibition. 
People  are  sure  to  need  some  kind  of  stimulant. 

Are  you  planning  for  the  growth  of  your  coffee 
business  ?  Are  you  establishing  relations  that  will 
ensure  you  an  uninterrupted  supply  of  the  kind  of 
coffee  you  want  ?  Now  is  the  time  to  test  our 
Santos-New  York-New  Orleans-Chicago,  service. 

Write  for  samples  and  prices. 

J.  Aron  &  Company,  Inc. 

IMPORTERS  COFFEE  EXPORTERS 

New  York  Niew  Orleans  Santos,  Brazil 

Chicago        , 


'^History  and  Reminiscences 

of  Lower  Wall  Street 

and  Vicinity'' 

By  ABRAM  WAKEMAN 

{.Copyrighted  by  The  Spice  Mill  Publishing  Co.) 

The  Series  of  Articles  Published  in  The  Spice  Mill,  in  i9i«-i912.  Collected,  Revised 
and  Augmented  to  Erect  a  Literary  Monument  to  a  Most  Interesting  Chapter  in  the 
History  of  the  Commercial  Life  of  the  Country. 

NoTB<— There  is  no  man  living  so  thoroughly  fitted  bv  experience  and  mental  equipment  to  the  task  of  writing 
and  compiling  such  a  work  as  Islr.  Wakeman,  who  nas  been  actively  identified  with  the  coffee,  tea  and  sugar 
industries  of  lower  Wall  Street  for  40  years,  is  a  member  of  an  old  New  York  family,  has  taken  an  active  part 
in  many  public  movements  in  cor\ncction  with  the  city^s  welfare,  is  a  member  of  leading  hbtorical  and  social 
organizations,  and  has  the  historian^s  temperament  and  selective  faculties  in  a  high  degree. 

Every  man  who  has  the  least  sentimental  interest  in  the  History  and  Develop- 
ment in  this  Country  of  the  Coflfee,  Tea,  Spice  and  Allied  Industries,  from  which  he 
derives  Itis  revenue,  will  give  this  book  a  favored  place  in  his  library.  The  reading  ci 
it  will  not  only  interest  him,  but  will  inform  him  on  many  matters  related  to  his 
business. 

Price,  $2.00«  postpaid 

Beautifully  bound  in  heavy  cloth.     Gilt  edge.     Heavy  paper.     Large  type. 

The  Spice  MIU  Publishing  Co.     97  Water  Street,  New  York 
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An  Added  Advantage— 

The  Ninety  Day  Acceptance 

Roasters  and  wholesale  grocers  who  import  Brazil  Coffees  will  find  it 
more  advantageous  to  buy  spot  coffees  on  ninety  day  acceptance  than 
cost  and  frei^t. 

It  is  obvious  that  to  select  your  merchandise  from  actual  samples  is 
far  more  satisfactory  than  to  buy  on  description.  And  in  my  extensive 
and  well  assorted  stock  you  are  bound  to  find  something  that  measures 
up  to  your  requirements.  Then  you  pay  for  an  exact  we^t  of  coffee 
less  one  per  cent,  tare  instead  of  an  invoice  weight  of  132  pounds 
per  bag  net,  which  always  results  in  a  shrinkage. 

Furthermore,  you  save  all  of  the  incidental  expenses  connected  with 
imports,  and  don't  have  to  worry  about  fluctuating  war  risk  rates, 
a  sudden  rise  in  which  might  add  from  two  to  five  per  cent,  more 
than  you  bargain  for  to  the  cost  of  importing. 

Write  me  for  further  particulars  and  samples  of  coffee. 

A.  C.  ISRAEL 

Coffee,  Importer 

1*7  Fnmt  Stnet  328  Ma«axia«  Street 

NEW    YORK  NEW    ORLEANS 


To  the  Roasters: 

"Quality  Coffees"  command  a  premium  in 
the  country  of  growth,  just  as  they  do  here 

"WHITAKER'S  SHIPMENT  BRAND" 


covers  the  choicest  selections  from  the  richest 
plantations  in  Brazil.  Ask  your  broker  for 
samples,  or  cost  and  freight  quotations. 

WHITAKER,  BROTERO  &  CO. 

p.  J.  SHANNON  *  CO. ) .  ,„..  SANTOS,  BRAZIL 

1 10  Front  St,  New  York  J  ^•"'*»  ^  »       «wm*« 

When  writing  to  Advertttcrf,  pltaie  mention  The  SricE  Hiix. 
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GhsrlM  DItCmmnn,  Member  Mew  Tork  Coffee  Exduu&ire 


P.  V.  Allala 


GharlM  S.  Dtttmann,  Jr» 


CHARLES    DITTMANN    CO. 

COFFEE  COMMISSION 


NEW  ORLEANS— 501  Gravier  Street 

Phone,  MmlA  3597  P.  O.  Bos  747 


AG; 


Mcsan.  Ed.  Johotton  Son  &  Co.,  London. 
Mcsan.  £.  Johnston  ft  Co,  Ltd^  Santos. 
Messrs.  Atlas  Coffee  Co..  Ltd.,  Rio  de  Janeiro. 
Messrs.  Norton,  Megaw  &  Cc..  Ltd..  London. 
Messrs.  Norton,  Megaw  ft  Co.,  Ltd.*  Rio  de  Janeiro. 


CHICAGO— 326  Riyer  Street 
Rooms,  2M  nnd  2M 
POR 

Messrs.  Arbnthnot,  Latham  ft  Co.,  Bankers,  London. 
Messrs.  Fred'k  Hnth  ft  Co.,  Bankers,  London. 
U.  S.  Branch  of  Thames  ft  Mersey  Marine  Insor^ 
ance  Co.,  Ltd.,  of  London  and  Manchester. 
London  Assurance  Corporation   (Firs   Insuranoc). 


COMMERCIAL  LETTERS  OF  CREDIT  ISSUED 
Our  spot  department  makes  a  specialty  of  selecting  and  purchasing  coffees  for 

the  interior  trade 


iOOI 
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''LEST  YOU  FORGET  ON  YOUR  NEXT  PURCHASE" 

G.  A.  PEYREFITTE 

PUBLIC 
COFFEE  WEIGHER 

214  Qravl^r  Street  NEW  ORLEANS  400  Fialton  Street 

Licensed  Mnd  Bonded  by  *'  The  J>iew  Orleans  Bomrd  of  Tnde,  Ltd." 


Harry  C.  Danaher 

Coffee  Comrhission 

Board  of  Trade  Building 
NEW  ORLEANS,  LA. 


Robert  C.  Stewart  &  Co. 

119  Front  St.,  New  York 

COFFEE  BROKERS 

Particalar  AttntiM  fihrti  ti  0|mi  (Ntrs 

Satisfaction    Assured 

MEMBERS  and  LICENSED  GRADERS 
NEW    YORK    COFFEE    EXCHANGE 


C.  S.  NUTT 

OOFFEE  BROKER 

206  N.  WABASH  AVENUe^CHIOAQO 

Oablei  "  Nutteeylon*' 


Direct  Shipment  Offbrinc* 

Guatemalasy   Mexicans, 
and  Brazils 

O.  &  p.  eAfitos  Oorr«9pond«no«  eoliclt^tf 


Sprague  &  Rhodes 

Coffee  Brokers 

109  FRONT  STREET  NEW  YORK 

MMten  ui  6ra4*n  of  flw  N.  Y.  Cifht  Exdaw 

Open  Orders  from  Wholesale  Grocors  and 
Roasters  Carefully  Executed.  Selections 
for  Roasters  Thorourhir  Tested  In  Roast 
and  Drink  Before  Buying* 

SM«IS  SENT  ON  REaKST 
Direct  Agents  for  Santos  and  Amsterdam  Shippers 
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Sol«  Owners  of  tb« 

Following 

Brands  of 

CoffM 

KN ICKERBOCKER  SUPEI 
PRIDE  OP  THE  TABLE 
CORONET 
REGENT 


JUNO 


MAGNOLIA 
ANCHOR 
CRESCENT 
ATLAS 

FAVORITE 
PROGRESS 


Juno  Coffee 


^^^  M4^^ 


HIGHEST  GRADE 

and  uniform  blend.    Makes  friends  for 

every  dealer  who  sells  it. 

Writo  us  for  SampUs  and  Prices 

Knickerbocker  Mills  Coa 

156  Chambers  Street/New  York,  established 

1842 


FRANCK 


L 


iTRADE-MARlTl 


CHICORY 

HENRY  FRANCK  SONS,  Inc. 

FLUSHING,  N.  Y. 

Growen,  Dryers,  Roasters  and  Manufacturers  of 
Chicory  in  all  its  various  Forms 


When  writing  to  Advertisers,  please  mention  The  SriCB  Hlu. 
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COFFEE  ROASTING  FOR  THE  TRADE 

ONLY 

No  Spice  Grinding  COFFEE  SEPARATED  No  Coffee  Selling 

JOHN   W.    HAULENBEEK  CO. 

Increase  from  [(ormerl j  at  1 70  Duane  St  for  36  yean]  All  mackiiiery 

new  and 
improved 


b1.'r^«         398  GREENWICH  ST^  NEW  YORK  -^"^ 


VENEZUELA  COLOMBIA 

Direct  Connections 


HENRY  NORDLINGER  &  CO. 
New  York 

BRAZIL  MEXICO 


"Our  Success  Isn't  Due  to  the  Profit  We 
Make,  but  to  the  Service  We  Give" 

SASCO  COFFEE  COMPANY 

Importers  &  Jobbers 
83  FRONT  ST.  NEW  YORK  CITY 


Hillis's  Coffee  and  ClUcory  Subsflfutes 

Are  Standard  the  World  Over 

A  mixture  of  one  part  of  HILLIS  TRIUMPH  CHICORY  SUBSTITUTE  and  two 
or  three  parts  of  HILLIS  BEST  BLENDING  COFFEE  FILLER  can  be  mixed  from 
20%  to  60%  or  more  in  Coffee,  assuring  a  satisfactory,  profitable  and  repeat  business. 

The  largest  and  most  successful  packers  of  Coffee  Compounds  in  America  use  these 
grades.  If  you  are  looking  for  the  best  goods  for  mixing  in  Coffee,  let  us  ship  you  a  200-Ib. 
bag  of  the  TRIUMPH  CHICORY  SUB.  at  7Hc  per  lb.,  also  a  209-lb.  bag  of  the  BEST 
BLENDING  at  45^c  per  lb.,  F.O.B.  New  York,  less  i%  10,  net  30  days.  We  are  certain  that 
if  you  give  these  goods  a  trial,  that  you  will  be  well  pleased  with  the  results  and  we  will 
gain  a  steady  buyer.    Prices  quoted  are  the  jobbing  prices  for  quantity  lots. 

Awaiting  the  pleasure  of  your  trial  order,  we  are,  Respectfully, 

HILLIS  CEREAL  MFG.  CO.,  Brooklyn,  N.  Y, 
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Mr.  Washington 

(of  New  York) 

Says: 

A  child  can  make  as  good  coffee  as  a  chef  with  George  Wathington's  Refined 
Coffee  because  it  dissolves  instantly  in  the  cup,  quicker  than  sugar.  It  is  aH  the 
crystallized  goodness  that  is  in  the  coffee  berry,  and  is  1 00%  Pure. 


G.  WASHINGTON  COFFEE  SALES  CO. 
79  Wall  Street 


New  York 


Williamson's  Sugar  Coloring  (Caramel) 

We  make  the  best  in  sugar  coloring  and  teD  the  truth  about  it.     It  is  worth 
your  while  to  investigate  the  quality  of  our  product.       Write  for  sample. 

D.  D.  WILUAMSON  &  CO. 

ESTABLISHED  40  YEARS. 

Manufacturing  Chemists 
86  Fulton  St,  New  York  Works  at  Long  Island  City 

LARGEST  MAKERS  OF  SUGAR  COLORING  (CARAMEL) 


E.  B.  MULLER  ca.  CO. 

MANUFACTURERS  OF 

SIROCCO  CHICORY 

A  superior  quality  of  Chicory  produced  by  a  new  process  of  roasting  by  indirect  firing  preventing 
any  carbonizing  and  aUowing  in  consequence  the  use  of  a  larger  percentage. 

ROLL  CHICORY  A  SPECIALTY 
211  Franklin  Street,  New  York  Factories  in  Michigan 


Coffeei  prepared  for  hotels  and  restauranU  are 
improved  one  hundred  per  cent,  by  adding  one 
ounce  of 

Floto'8  Caramel  Extract 

to   one  pound   of  pure  coffee.     It  makes  a    15c 
Santos  taste  like  a  30c.  Ja^i^.. 

Packed  in  Boxes  from  10  lbs.  to  100  lbs. 

PRICE  10  CEHTS  PER  EOUMD,  F.O.B.,  M.  Y. 

Manufactured  by 

1S3&1SSUiioiAve. 
BROOKLYN.  N.  Y. 


Floto  CMcorine  Co. 


A  Brown  Powder 


Write  for  Sample 


Urn  Bags.    Mailing  Bags.    Pastry  Bags 

NATIONAI 
URN  BAG 
CO. 

174-1 76  E.  104th  S 
New  York  Olty 

Urn  Bags  at  Lowest  Prices 

S«mpl«9  msiiled  on  roquost,  Proo 

Estiaatts  fivN  01  aqr  ctttoa  bags  yti  aay  ise 


When  writing  to  AdvertiBcrs, 
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ESTABLISHED  IMt 


S.  L.  JONES  &  COMPANY 

IMPORTERS  AND  EXPORTERS 

SPICES,    TAPIOCAS,    RICE,    SEEDS,    CEREALS,    PEANUTS, 
SUMATRA  AND  JAVA  COFFEES 


Handlers  of  California  Rice 


And  the  complete  line  oi  Oriental  Merchandise.    Stocks  spot,  in  tnnat  and  (or  import  at  aU  limes 

209  California  Street  SAN  FRANCISCO,  CAL, 


Brmnch  HouMst    HONG  KONG  and  SHANGHAI 


MUSTARD  SEED 

Chinese  -  Japanese  -  CaUforman 

A.  SCHUMANN  &  GO.  214  Front  St. 

Direct  Importers  and  Cleaners  San  FrailClSCO 


BSTABLISHBD  1S8S 

B.  C.  IRELAND 

(Member—The  American  Spice  Trade  Aasodatioa) 

24  California  St.  San  Francisoo,  Cal. 

IMPORTERS'  BROKER 

MANUFACTURERS'  AGENT 

Spices,  Seeds,  Tapiocas,  Peanots,  Herbs 

Rice  and  all  Oriental  Merckaiidise 

ORIGINAL  HANDLBRS  OP  CALIFORNIA  RICB 

Inquiries  receive  the  same  attention  as  orders. 
Strictly  to  the  wbolesale  trade. 

Correspoodence  and  new  acooonts  soHdted 


TO  THE  TRADE— 00  YOU  l(IIOW!> 


IN  wiuiAH  smcn 


HIGH  GRADE  CRUDE  DRUGS 


That  HOPKINS 
determina- 
tions,  of  CBUDE 
DRUGS  (whole,  gran- 
ulated or  powdered) 
botanically, 
chemicallj,  micro- 
sccpically  and  phTsio- 
logicallr  for  Alka- 
loids, Volatile  Oils. 
ash  content,  are  in 
keeping  with   the   re- 

Suirements  of  the  9th 
decennial  Revision  of 
the  U.  S.  P.  and  4th 
Revision  of  the  Na- 
tional Fommlary. 

Use  HOPKINS' 
CRUDE  DRUGS  and 
be  assured  of  accur- 
acy and  uniformly 
finished  products 
equal  to  the  highest 
Standards  of  Quality. 


CHAS.H.FLACH 

BROKERAGE  CO. 

712  Spruce  St.     St.  Louity  Mo. 


Spices 
Seeds 
Herbs 


Brokmrt  in 

Tapioca 
Paprika 
Crude  Drugs 


AccoobIs  and  Corresposdeace  SoKdted 


John  Clarke  &  Co. 
SPICES 


Brokers  in 


135  Front  Street  New  York 

Special  market  advices  by  mail  or  vrire 
whenever  necessary.  Special  facilities 
for  sampling  and  shipping,  insuring  satis- 
factory qualities  and  prompt  shipments 

Weekly  Markat  Report  by  Mail  on  Appllcatioa 


When  writing  to  Advertisers,  please  mention  The  Spice  Mill. 
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Pure-Spices 

Prepared-Mustard 

Salad-Dressing 

BuUc  or  Private  Label  for  the  Jobbing  Trade 

Prices  on  Request 


THE  WIDLAR  CO. 

Cleveland  .....  Ohlo 

IMPORTERS  MANUFACTURERS 


Baton  Ronge-Norwood  Pepper  Manafactnring  Company,  Inc. 

Capital.  $76,000;  Paid  io  $30,000  BATON  ROUGE  and  NORWOOD.  LA. " 

—  GROWERS,  PACKERS  AND  GRINDERS  OF 

CAPSICUM,  CHILUES  AND  TOBASCO 

ilelMlyaniXC$wr  PapMrni  gifit  tt  It  a  BtttlllllCY  It  Mlw.  Cim^li  tntm.  «stlKtlvt  PVMCMCY.  FUVOR.  aii  m 
da&.aalMt«prMMtoBMMLtt1lNBEnpfaiMti.   WilnvttlNlarmtaiiilMttpipMpliMslatMscMrtr^^ 


_      t  finntt  iffi  Ittt  wilwrt  ttatft  h  *Mt  umIii  ■■<  i 

to  ntM^  tfei  BMt  iinrlalMtHi  iqrir.  whopnUn  ^Qadlity  to  Price,    Wilta  fw  sanvlM  aid  piteas  ti  SALES  KPAITMOIT 

BATON  ROUGE-NORWOOD  PEPPER  MANUFACTURING  COMPANY,  Inc. 

Board  of  Trada  Buildlnr  NEW  ORLEANS,  LA. 


J 


WE  OFFER 

JAMAICA  GINGER  AND  PIMENTO 

On  Spot 

Caribbean  Commercial  Corporation 

53-63  PARK  ROW,  NEW  YORK 


When  writing  to  Advertisers,  please  mention  Thb  Spick  Mill. 
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These  Teeth  Do  the  Cutting 
in  a  Bums  Granulator 

It  is  a  revolving  sieve  that  determines  the  size  of  the  largest 
grain  of  coffee  discharged,  but  it  is  these  special  grinding 
parts  which  insure  a  clean^roduct  by  sending  the  coffee 
to  the  sieve  in  sharp-cut  pieces  with  a  marvellously  small 
proportion  <A  powder. 

An  ordinary  mill,  with  grinding  plates  through  which  the 
coffee  can  pass  but  once,  must  crush  most  of  the  coffee 
much  finer  than  the  desired  granulation;  but  in  the  Bums 
granulator  the  grinding  parts  are  merely  called  upon  to  do 
clean  cutting  without  regard  to  the  final  size  of  the  gran- 
ulation. The  sharp-edged  teeth  of  the  revolving  "  cut- 
ters'* and  stationary  "concave**  grind  the  coffee  coarse 
and  clean,  and  the  large  pieces  are  at  once  sorted  out 
and  brought  back  by  the  sieve, — lifted  and  dumped  over 
the  cutters  automatically  until  they  are  cut  small  enough. 

Gradual  reduction  is  the  principle  on  which  the  Bums 
Granulating  Mill  operates  and  the  even,  clean-cut  coffee 
turned  out  by  this  machine  is  the  best  proof  that  the  prin- 
ciple is  right. 

If  uniformly  ground  coffee  is  your  aim  it*s  time  for  you 
to  look  into  the  Biims  Granulating  Mill.  A  finer  or 
coarser  granulation  is  obtained  only  by  changing  the 
sieves.  For  whatever  fineness  of  product  the  mill  is  arrang- 
ed, the  uniformity  of  its  work  can  always  be  depended  on. 


|jabezburns&sonsL]§} 


ir%yE.&43PSr.NEWY3RK 
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It's  the  new  Richmond  Plant 
of  the  Cheek-Neal  Coffee  Co. 

A  fine,  up-to-date  roasting  room  with  one  No.  14  Jubilee  Roaster  with  a 
capacity  of  300  pounds  and  a  No.  1 3  Jubilee  with  a  cylinder  big  enough  to 
hold  300  pounds.  Cooling  is  done  in  Tiptop  Cooler  Boxes  fitted  with  the 
flexible-arm  which  permits  the  cooling  action  to  begin  as  soon  as  the  roast  leaves 
the  cylinder. 

The  Cheek-Neal  Coffee  Co.,  after  thoroughly  testing  this  apparatus,  wrote  us 
as  follows: 

"IVe  beg  to  adoise  that  our  new  plant  is  working  beautifully  and  newish  to 

commend  the  work,  of  your  Mr ,  who  had  charge  of  this  irtsial' 

lation.     We  are  very  much  pleased  with  the  Jubilee  roasters  and  all  the  other 
improved  apparatus.  '* 

There  is  no  waste  of  gas  in  the  Jubilee  method  of  burning  it  inside  the  roasting 
drum  yet  shielded  from  direct  contact  with  the  coffee.  The  A-shaped  hood 
ov«r  the  flame  protects  the  coffee  from  direct-flame  contact  and  drives  the  heat 
downward  so  that  it  must  pass  through  the  moving  coffee  instead  of  escaping 
direct  to  the  smoke  pipe.  "^ 

It  a  time  that  you  should  have  the  facts  and  figures  on  Jubilee  economy.  Ask 
for  them  to-day. 


JABEZ  BURNS  &  SONS 


inivE.&43PSr.NEW\0RK 


When  writing  to  Advertisers,  please  mention  Thb  Spxcb  Mill. 
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"While  you  live,  tell  truth, 
and  shame  the  devil" 

We're  following  closely  along  the  lines  of  this  old  adage  in  our 
campaign  in  behalf  of  WHOLE  (JOFFEE;  which  means  freshly 
ground  coffee  and  an  interesting  increase  in  business.  The  whole- 
sale coffee  trade  throughout  the  country  is  fast  falling  into  line  and 
enlisting  in  this  commendatory  cause — establishing  and  firmly  fixing 
in  tlie  retailers*  mind  the  many  and  positive  advantages  of  handling 
THE  WHOLE  BEAN;  grinding  it  as  he  sells  it,  and  so  placing  it  in 
the  consumers'  hands  in  absolutely  perfect  condition. 

We're  preparing  attractively  convincing  advertising  matter  to  reach 
the  retailers'  business  acumen  and  better  judgment;  and  we're  anxious 
to  have  wholesalers  everywhere  enter  zealously  into  the  proposition. 
Liberal  space  is  reserved  for  your  imprint,  Mr.  Wholesaler,  and  for 
exploiting  the  good  qualities  of  your  individual  brands.  If  you'll  give 
us  these  details,  together  with  the  number  of  retailers  you  wish  to 
reach,  we'll  quickly  supply  you  with  unquestionable  arguments  in 
favor  of  FRESHLY  GROUND  COFFEE. 

Our  Mffl  No.  48 

is  the  direct  result  of  specialized 
development.  Practical  efficiency  is 
built  right  into  it;  and  it's  intended  for 
unerring  utility  and  hard  usage. 

It  will  granulate  one  pound  in  fifty  seconds,  with  a  one-quarter  horsepower  motor.  Has 
obstruction  release,  to  protect  grinders.  Indicating  regulator  which  provides  for  six  grades 
of  coffee.  Tooth  grinders  harder  than  steel.  Self-deaner  and  dust-proof  pan.  Hopper  of 
4yi  pounds  capacity — enameled,  if  desired.  The  detachable  hand-crank  is  very  con- 
venient, should  the  current  fail.     Equipped  with  cord  and  plug. 

Height,  27  in. 
Counter  Space,  12  X  17  in.  Shipping  Weight,  110  lbs. 


COLES   MANUFACTURING  COMPANY 

TWENTY-THIRD  AND  TURNER  STREETS,  PHILADELPHIA 


When  writinf  to  Advertiaen.  please  mention  Ths  Srici  Mzu. 
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Made  in  sizes  up  to  25  gal.  capacity. 

HFCCO. 

FALO, 

N.  Y. 

Send  for 

catalog 

showing 

our  complete 

line  of 

Urns, 

Steam 

Tables. 
Stands, 
Warmers, 
and  othw 
Hotel  and 
Restaurant 
Supplies. 



''Triumph''  Coffee  Filter 

THE    ONLY    PRACTICAL    CLOTH    FILTER    FOR    FAMILY    USE 

W«  have  received  a  great  many  inquiries  from  this  ad»  but 
we  cannot  understand  why  we   have  not  received   yours 

People  are  being  conrinced  that  the  he^t  and  rmnt  economical  t£ay  io 
make  coffee  is  through  a  cloth  filter,  and  there  it  none  better  than  the 
'Triumph.'*  Fiu  any  poL  Retails  for  10  cents.  Let  us  quote  prices 
—  sampiet  lent  upon  request. 


THB  FILTER 

W.  N.  CRAW  MFG.  CO 


tS"   WE  ALSO  MAKE  COFFEE  URN  BAGS 

South  Norwalk,  Conn. 


„J 


OHICORINE 

)  BETTER  THAN 

GRANULATED    CHICORY 

FINE  FLAVOR      UNIFORM  COLOR 
ALWAYS  CRISP 

too  LB.  NEW  SACKS.  F.O.B.  N.  Y. 
2  Parts  Wheat  and  i  Part  Chicory. 

FLOTO    CHICORINE    COe 

BROOKLYN.  N.  Y. 

163  m,  165  Union  Ave.  79  6i  81  Ainelle  St. 


COFFEE  STATISTICS 

For  Season  1916-1917 

Publlshod  by  C.  J.  LEECH  St  CO.,  London 

^n  Containing  complete  statistics  of  the 
^1  season's  Brazil  coffee  movement,  tabu- 

j|  lated  by  days  and  weeks,  together  with 
blank  spaces  for  record  of  the  current  crop; 
also  useful  tables  of  world's  coffee  crops. 

A  Valuable  Addition  to  this  Edition  Is  a^  Table 
of  the  Consumption  in  all  Countflos-4M»th  la 
Quantltlos  and  Per  Capita  of  Population,  Also  the 
Duties  PRICE  $2.75 

Tlie  Spice  Mill  Pnblisbim;  Co.,  "  "^^ 
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ctois^ 


p, 


'^■4^nif, 


Capacity 

of   this   plant 

80  to  90  lbs. 

per  ctaarge^j 

2  bags  every 

hour, 

roasted, 

cooled, 

stoned 

in  the  be  jt 

way  possible 


Catalogue 

No.  59 


THE  MONITOR  **BABY  GRAND" 
COFFEE  ROASTER,  COOLER  AND  STONER 

Your  present  business  ^vill  Increase  if  every  eastomer  Is* 
not  only  satlsiled*  bat  more  than  satlslled,  pleased  and 
gratified  ^vltli  the  coffee  yon  fnmlsli  blm.  Yon  mast  there- 
for give  hUn  fresh  roasted  coffee*  and  to  get  the  best  flavor 
oat  of  every  bean*  the  MONITOR  method  should  be  employed. 
Let  us  shoiv  you  haw  and  Why. 

New  York  aty  HUNTLEY  MFG.  CO.  Portland.  Ore. 

121  Front  Street      p^^^^^y  ^^^   ^^.^    q^^^  601  Concord  BuildinjJ 

Chlcaio  _-,         ^n.       ,      XT  V  ^^'  Louis,  Mo. 

501  Traders  Building  Silyer  Creek,  N.  Y.  25  Merchants  Exchange 


Minneapolis,  Minn.,  218  Iron  Exchange 

When  writing  to  Advertiaera,    please  mention  Thb  Spxcb  Mill. 
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Automatic  Weighing  Machine 

With  Packer  for  Cocoa,  Bakii^ 
Powder,    Ground  Spices,    Etc 

DOES  NOT  REQUIRE  REWEIGHING 

Accuracy  Guaranteed 

Installed  on  30  Days'  Free  Trial 


PACKAGING  MACHINERY  CO. 

YONKERS,  N.  Y. 


Immvcd  "Max"Mm 

(Patented) 


IMPROVED 

MAX" 
MILL 

For 

Pulverizi  ng 

Sugar 
Starch 
Spices 

And  AU  Kinds  of 

Medium  Hard  or 

Soft  Materials 


WB  ALSO  MANXJFACTORB 


Rotary  Cutters 
Mixers  and  Sifters 


Pebble  Mills 
Boltini:  Cloth 


abbH  engineering  CO. 


Broadway  and  Ann  Street 


NEW  YORK 


BUY 

This 
Sanitary 

conoN 

SACK 
for 

FLOUR 
COFFEE 

SPICES 

Etc. 


Write  for 
Samples 

and 
Quotation 


SAXOLIN\i 


IP APER  LINED 


SAWITABY    SACK 


rt6.io«»| 


THECA«AGCa|  2 


I 
f 

I 

Cotton  Sack 


!hut  Proof 
Dirt  Proof 


When  writing  to  Advertisers,  please  mention  The  Smct  Mtttiy 
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The  Johnson  Combined  Bottom 
and  Top  Sealer 

MANUFACTURED  BY 

JOHNSON  AUTOMATIC  SEALER  CO. 
Battle  Greek,  Michigan 


Cut  down  your  operating  expense  by  using 

Johnson  Automatic  Sealers 

One  operator  can  seal  20»000  packages  complete  per  day. 
All  machines  made  adjustable  for  handling  different  sizes. 

List  of  Machines  Manufactured 

TOP  SEALER  CASE  SEALER  BOTTOM  MAKER 

AUTOMA TIC  SCALES  PACKAGE  CONVEYORS 

SACK  FOLDING  TOP  SEALER  ADJUSTABLE  WAX  WRAPPING  MACHINES 

COMBINATION  BOTTOM  AND  TOP  SEALERS 

For  further  particulars,  address 

JOHNSON  AUTOMATIC  SEALER  CO.,Ltd^  Battle  Creek,  Mich. 
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lACE  AND  NUTMEG  MILL 

p.p,Tv  \  No.  1  Mill,  Mace  75  Nutmeg  125  lbs.  per  hour 

il   AUI  I    I    ^     II        A        ii  il  M  14  W      II  U  U 

lU  mill  gives  a  light,  cool  grind.      No  clogging.     No  gum- 
ming.   Shrinkage  at  minimwn. 

WE  GUARANTEE  PERFECT  SATISFACTION 

ARCHER-KIRK  CC. 

6  FLOYD  STREET  TOLEDO.  OHIO. 

BaBt9n  ReprMeaiatlye:    EUGENE  SAXE,  99  NasMu  Str««t,  N«w  York 


The 
Cox  Process  IMill 

Granulates  or  Pulverizes 

Sjilcis,  RMts,  Barks,  SNis,  Sugar,  Ete. 

Cool,  Bright  and  Uniform  Finish 
Minimum  of  Power  and  Waste 
No  Tailings.    Automatic  and  Dustless 
also 

The  Coz  ImproTed  Cotter  (Breaker) 

for  Roots,  Barks,  Bay  Leaves,  etc. 
Uniform  Products  and  Large  capacity 


*'  We  are  pleased  to  inform  you  that 
after  several  years'  use  our  Cox  Process 
Mill  is  turning  out  a  product  of  the  same 
high  and  uniform  quality  as  it  did  when 
first  installed  in  our  Spice  Department. 

**  We  believe  it  has  piaid  for  itself  sev- 
eral times  in  the  saving  of  shrinkage  as 
•compared  to  grinding  with  our  former 
ouflt.  Our  cost  for  repairs  during  the 
time  we  have  been  usmg  your  mill  has 
been  piractically  nothing. 

'*f.  I.  PRENTISS&  CO.,  Buffalo,  N.Y." 

**  We  are  indeed  glad  to  be  able  to  state 
that  our  purchase  of  the  Cox  Process 
Mill  has  proven  a  success  and  for  all  the 
purposes  we  have  ever  used  the  same 
has  been  eminently  satisfactory. 

**The  WixoN  SPICE  Co.,  Chicago,  111." 
llaittaArfMt.N.Y..MilMHtM.Cania.    - 

Address  THE  COX  PROCESS  CO. 

iter       Woodburn,  Ontario,  Canada 


*'Tfae  Umited  MiU  with  Recdver  Box 


-  Trade  always  follows  a  Schuts-O'NeiU  Mill" 

PROFITABLE  PULVERIZING 


of  all  kinds  of  Spices,  as  well  as  Drugs    and 
Chemicals,  b  best  accomplished  by  our  speedy 

"  LIMITED  MILL 


II 


We  also  Recommend 
For  Sugar.    The  "DUSTLBSS  SUGAR  PULVERIZER*' 
For  Coffee:    The  "A JAX  COFFEE  GRINDER" 
No  Boltkig  or  Sifting  Required  and  the  Dust  Room  Banished 
For  Full  Particulars,  write 

SCHUTZ-O'NEILL  COMPANY 

Power  Mills  Only  MINNEAPOLIS,  MINN. 


"TheQARN 
DUST  Mi 

Designed  Espec 
For  Spice  Grln( 

Breathing  and  visi( 
obstructed.  Can  be 
for  hours  without 
comfort.  Wet  th( 
ftide  and  wear  as  s 
in  cut.  You  will  b< 
prised  at  the  re 
Mailed  to  any  addn 
receipt   of    two    d< 

HERBERT  6ARN 

Bti  247  CMrtral  Statfa 
DiptS.    TOLEIHI.OI 


For  Correct  Sifting  and  Grading 

USE 

"Bodmer's  Old  Reliable'' Silks 

KRE88  &  CO, 

29-33  Lafayette  Street,  New  York 
Bolting  Cloth  Specialists 

Oovers  mtul*  up  ^r  all  styles  of  Aift«r« 


When  writing  to  Advertisers,  please  mention  The  Spxcb  Mill. 
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What  Automatic  Weighers 
Have  Never  Done  Before 


There  is  one  big  problem  which  confronts  every  packer. 
Upon  its  proper  solution  depends  a  large  margin  of  his  profits. 
We  have  done  what  no  scale  maker  has  ever  done  before. 
We  have  SOLVED  THAT  PROBLEM. 


With  almost  uncanny 
intelligence  this  little 
Control  Box  on  all  Bond 
Triumph  Automatic 
Weighers  weighs  the 
product  (ft  the  air. 


In  weighing  prod- 
ucts of  any  kind  by 
hand  or  by  machine 
it  has  been  practically 
impossible  to  combine 
accuracy  with  speed. 

By  very  careful, 
slow  methods  the 
products  could  be 
poured  into  the  con- 
tainer, securing  an 
approximately  accu- 
rate weight. 

But  as  soon  as  rapid  weighing  was  attempted 
the  packages  showed  overweight. 

This  persistent  overweight  has  a  logical 
cause,  • 

The  scale  does  not  balance  until  the  proper 
weight  is  ^n  the  container  and  the  pour  does 
not  cease  until  the  container  balances. 

Between  the  exact  balancing  of  the  scales 
and  the  shutting  off  of  the  pour,  no  matter 
how  instantaneous,  there  remains  the  product 
in  the  air,  which,  falling  into  the  container, 
produces  overweight. 

To  make  accurate  allowance  for  this  prod- 
uct in  the  air  has  been  the  scale-maker's  un- 
solvable  problem. 

Some  tried  to  compensate  the  difference  by 
setting  the  scale  underweight — ^with  inaccurate 
results. 

Some  tried  to  overcome  the  difficulty  by 
diminishing  the  supply  stream  until  it  grad- 
ually faded  away— cutting  down  the  speed. 

Some  tried  mechanical  means,  such  as  hand 
levers— depending  on  individual  judgment  and 
skill 

BUT  WE  HAVE  SOLVED  THE  PROB- 
LEM. 

The  picture  shows  the  control  box,  which 
is  on  every  Bond  Triumph  Automatic  Weigher. 
It  is  the  little  nerve  center  of  electrical  intelli- 


gence which  registers  to  a  fraction  of  an  ounce 
the  product  in  the  air— weighs  it  and  permits 
no  overweight 

Just  how  it  operates  is  too  technical  to  per- 
mit discussion  here. 

The  important  fact  is  that  it  does  solve  the 
problem. 

And  another  fact,  equally  important  to  you, 
Mr.  Packer,  is  that  by  means  of  a  Bond  Tri- 
umph Automatic  Weigher,  so  equipped,  you 
can  absolutely  STOP  at  once  and  for  all  time 
the  constant,  never-ending  drain  of  leaks  due 
to  overweight  loss  on  your  packaging. 

You  know  from  long  experience  as  a  packer 
that  by  ordinary  means  you  are  able  to  secure 
approximate  accuracy  only  by  very  slow 
weighing.  You  must  have  speed  to  make  any 
profit  on  your  weighing  and  the  Bond  Triumph 
Automatic  Weighers  (control-box  equipped) 
are  the  only  means  by  which  you  can  secure 
it  without  the  never-ending  loss  which  eats 
into  your  profits. 

A  good  man  can  weigh  with  fair  accuracy 
on  an  ordinary  scale  five  or  six  packages  a 
minute,  and  in  ninety  per  cent,  of  the  cases 
there  will  be  overweights  -averaging  from 
J^  to  5^  ounce.  In  some  cases  this  overweight 
will  exceed  two  ounces.  This  has  been  proved 
by  innumerable  tests. 

A  Triumph  Weigher  will  handle  many  times 
that  amount,  hour  after  hour,  without  tiring, 
and  this  unique,  patented  Control  Box  insures 
the  accuracy  of  the  weights. 

Many  of  our  weighers  handle  from  10,000 
to  15,000  packages  per  day. 

An  average  loss  of  one-eighth  of  an  ounce 
on  10,000  packages  is  seventy-eight  pounds. 

Can  you  afford  such  losses? 

Can  you  afford  to  be  without  a  Bond  Tri- 
umph Automatic  Weigher? 

Write  to-day  for  specific  information  with 
regard  to  solving  your  weighing  problem. 


NEW  YORK  OFFICE 
52  Broadway 


Bond  Scale  Co. 

Manufacturers  of 
Bond  Triumph  Automatic  Weighing  Equipment 

Los  Angeles,  CaL 


Representatives  in 
Principal  Americ€m  Cities 
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WHY  NOT  MODERNIZE  YOUR 
LABELING    DEPARTMENT 


IT  is  no  longer  necessary  to  "lumber  up"  the  filling 
'^  room  with  stacks  of  cans,  nor  to  hold  up  shipments 
waiting  for  pasted  labels  to  dry. 

Have  you  considered  what  the  space  used  for  this 
purpose  costs,  and  the  tax  on  your  customers*  patience 
when  their  orders  are  not  filled  promptly  ? 

Many  packers  of  canned  cotfee  have  their  product 
cased  ready  for  the  drayman  within  practically  a  few 
moments  after  the  cans  come  from  the  filling  machine; 
think  what  a  saving  of  time,  space  and  money  is 
thus  made. 

It  will  pay  you  to  get  particulars  of  this  modem 
method  of  labeling  if  you  use  round  cans.  Just  state 
the  dimensions  of  these  and  you  will  receive  promptly 
some  facts  that  will  be  well  worth  knowing  about. 


BURT  MACHINE  COMPANY 

BALTIMORE        ....         MARYLAND 


Whea  writiag  to  AdTcrtifert,  please  mention  Tbb  Sfxci  Mxu. 
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UNIFORM  WEIGHTS 


A  "Duplex  Automatic 
Net  Weigher" 

is  sold  at  a  lower  price  than  any  weigher 
aiming  at  the  same  results  ($125.00),  be- 
cause its  simplicity  of  construction  reduces 
manufacturing  cost.  The  best  materials  and 
labor  are  employed  and  nothing  is  sacrificed 
to  quality. 

A  ''DUPLEX''  can  be  instantly  adjusted 
without  change  of  mechanism  to  a  speed 
several  times  as  fast  as  hand  weighing  and 
faster  than  most  automatic  weighers 
Average  capacity  of  35  packages  a  minute 
obtained. 


assures   you 
requiring  no 


A  ''DUPLEX''  when  properly  adjusted 
will  give  the  maximum  of  accuracy  in 
delivering  1 00-lb.  packages  for  every  1 00 
lbs.  of  material  weighed. 
A  "DUPLEX"  positively 
against  any  second  cost  by 
power  and  being  guaranteed  fully  against 
cost  of  repairs  for  (5)  years. 
A  "DUPLEX"  will  be  sent  to  any  con- 
cem  at  our  tepense  on  30  days  ap- 
proval. Can  be  returned  alto  at  our 
expense  for  iiny  reason  whatever. 

Write  for  Particulars  and  Terms. 


THE  JAMES  G-  GILL  COMPANY,  Inc. 

Jobbers  in 
TEA,  COFFEE,  SPICE  AND  RICE 

B.  Edtbftuar  a  Co.,  Norfolk,  Va.,  Feb.  11,  1914. 

Chlca^,  III. 
Gentlemen;    In  answer  to  yours  of  January  36th,  with  reference  to  the  two  DUPLEX  Automatic 
weighing  machines  we  would  state  that  we  hare  been  using  one  for  about  seren  or  eight  years,  and 
the  other  for  four  or  ire  years,  and  both  hare  given  entire  satisfaction. 

We  weigh  rice  and  steel  cut  coffee  and  ind  that  we  get  uniform  weight.       Yours  Tory  truly, 

THE  JAS.  G.  GILL  CO.,  Inc. 

Per  (Signed)  D.  Frank  Gill,  Pres. 


E.  EDTBAUER  &  COMPANY 

817  Washinstcn  Boulevard  CHICAGO,  ILL. 
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SERVICE  I 

—  that's   the  big  idea  behind   Sefton  | 

Cartons.     Built  with  durability,  attrac-  | 

tiveness  and   strength,    so    that   your  | 

desires  may  be  amply  fulfilled,  and  that  | 

the  Service  we  wish  to  render  may  be  ■ 

as  complete  as  possible.  | 

I  The  absolute  perfection  of  Sefton  Car-  | 

I  tons  is  the  result  of  the  cautious,  care-  ■ 

I    ful  detailing  of  methods  that  have  slowly  and  soundly  accumulated  i 

I     together  through   the  years,  until  today  they  stand  as  a  firmly  set  | 

I    system  of  paper-box  making  that  continues  to  accomplish  a  set  pur-  | 

I    pose — Service.  1 

I     Your  adoption  of  Sefton  Cartons  wiH  mean  the  immediate  cessation  1 

I     of  all  your  packing  troubles.  1 

j        Sefton  Manufacturing  Corporation  | 

I    1305  W.  35th  Street -    Chicago,  III.  I 

iiniioiiiiiiiiiMiiii^^^ 


THE  SUPERIOR  COFFEE  AND  SPICE  DRUM 

"  Construction "  *^^  -      "Advantages  " 

3-Ply  Veneer  Strength. 

CrossGralned.  durability. 
Well  Glued  _. .  ^    ' 
Seamless  Shell.  ^xim%%^ 
Friction  Top 

S-IBinch  3.ply  ^^^"^ ^^''^'^^' 

Head  and  Bottom.  Advertising  Surface. 


Pit  Oct.  17,  *95.    Pat  My  9. '07 


NATIONAL   VENEER    PAOKAGE   COMPANY 

ST.  L.OUI8 MISSOURI 
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WHY  ARE 


"LITTLE  WONDER"  Automati;  Net  weight 
Gravity  Scales  DISPLACING  ALL  OTHER  GRAVITY 
SCALES? 

BECAUSE:- 

ONLY  ONE  ADJUSTMENT  IS  REQUIRED  for  each 
change  in  material,  speed  or  weight. 

OUR  GUARANTEE:— 

100  ADJUSTMENTS  IN  100  CHANGES. 

Because  our  Scale  works  exactly  as  an  EVEN-BALANCE 
SCALE. 

THIS  FEATURE  IS  NOT  IN  ANY  OTHER  AUTOMATIC 
WEIGHER  REGARDLESS  OF  PRICE. 

IN  ALL  OTHER  AUTOMATIC SCALES-without  exception 
—CHANGING  THE  ADJUSTMENT  IS  ENTIRELY  GUESS 
WORK  which  requires  time  and  MANY  ADJUSTMENTS 
BEFORE  THE  CORRECT  ADJUSTMENT  IS  OBTAINED 
—whereas,  OUR  SCALE  REQUIRES  ONLY  ONE  ADJUST- 
MENT. 

"We  Accept  Your  Verdict" 

We  will  ship  you  our  "  Little  Wonder  "Scale  on  THIRTY 
DAYS'  FREE  TRIAL,  so  you  can  make  a  COMPETITIVE 
TEST  with  all  other  GRAVITY  OR  POWER  FEED  SCALES 
and  then  DECI DE  WH ICH  SCALE  SU  ITS  YOU  R  REQU I  RE. 
MENTS  THE  BETTER. 

Send  for  descriptive  catalo^rues  and  list  of  users 

We  build  a  FULL  LINE  OF  AUTOMATIC  SCALES  FOR 
ALL  PURPOSES-PULVERIZED  COFFEE— PULVERIZED 
SUGAR-BAKING  POWDER-COCOA— ROSIN,  Etc.,  also 
in  combination  with  our  CARTON  FOLDING  AND  SEAL- 
ING MACHINES. 

AMERICAN     MACHINERY     CO. 

INCORPORATED 
1226-1231  Oallowhlll  Street  PHILADELPHIA,   PA. 

Western  Representative:  FRANK  C.  HUGHES,  2147  Hudson  Avenue.  Chicago.  HI. 
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R  A  Aire   COFFEXS,  TEAS,  SPICES 


EXTRACTS,  Etc 


COEFEE 


Coffees  Tim  History,  CUuMUle«tloa  aad  Desciip- 

tlom.    By  Joseph  M.  WaUh. 
A  book  of  useful  information  dealing  with  the  cul- 
tivation of  the  berry,  roaating,  glazing  and  grindins; 
art  of  blending  and  preparing,  etc.     i2mo.     Clotn. 
By  mail,  $3.10,  postpaid. 
Coffee  Statlstles.    By  C.  J.  Lieech  &  Co.    Season 

11916-1917. 
Bound  in  morocco;  $2.75  net,  postpaid. 
Cafe'^  Table  de  Parlte.  Between  Brazil,  Havre, 

Antwerp,   New   York,   HamburSt   Rotterdam, 

Amsterdam,  Liondon  and  Trieste.    By  E.  La- 

neuviUe. 
Seventh     Edition,    July,     1912.       Morocco     cover. 
Price,  X.50,  postpaid. 

TEA 

Tern  Blendlsff  urn  a  Flao  Art.  By  Joseph  M. 
Walsh. 
DcMgned  for  the  use  and  instruction  of  those  en- 
gaged in  the  tea  and  i[rocery  business,  containing 
formulas  for  the  scientific  and  judicious  combina- 
tion of  the  different  varieties  and  grades  of  tea. 
xamo.     Cloth..    By  mail,  $2.10,  postpaid. 

Teat  Its  History  ABd  Mystery.     By  Joseph  M. 
Walsh. 
A  work  telling^  all  about  the  cultivation  of  the  leaf 
and  dealing  with  the  arts  of  testing,  blending  and 
preparing,     zamo.     By  mail,  fa.io,  postpaid. 

SPICES,  COFiDIMENTS,  Etc 

Practieal  Haadbook  oa  Splees.     With  chapter 
on   Seeds,   Herbs,   Leaves,   etc.     By   Jos.    K. 
Jank. 
lao  pp.     Cloth  bound.     Price,  $1.75,  postpaid. 
Spices.      By    Henry    N.    Hidley,    M.A.,    C.M.G.. 
F.R.S.,  F.L.S.,   Director  of  Botanic  Gardens, 
Straits  Settlements. 
Published  19x2;  4S0  pp.     Illustrated.     Price,  $2.75, 
postpaid. 
Tlie    Federal    Spice    Staadards.    Interpretation 
and  Possibilities  of.    By  R.  O.  Brooks,  B.Sc 
60  pp.     Cloth.     50  cents,  postpaid. 
Viaesrars  aad  Catsap,  Interpretation  of  Stand- 
ards, Analyses,  etc    By  R.  O.  Brooks,  B.Sc 
80  pp.     Cloth.     $1.00,  p<Mrtpaid. 
Vtaes«r    Maaafactare    aad    Kjcaasiaatloa.      By 
C.  A.  Mitchell,  Chemist  with  Beaufoy  &  Co., 
Sngrland. 
Cloth;   5  full-page  plates;   49  cuts.     Price,  la.75, 
postpaid. 
Anserieaa  Coauacrelal  MetlMida  of  Maaafactar- 
iac   Preserves*   Pickles,   Caaaed   Food%   etc 
(RavUed  Edition.)     By  C.  A.  Shlnkle. 
Part  I.    Pickles,    Sauces,    Vinegar,    etc      Part  II. 
Preserves,  Jellies,  Jams,  Fruit  Butters,  etc.     Part 
III.     Canned    Fruits    and    Vegetables.      aia    pp.; 
7  xzo    inches,    and    Index.      Cloth   bound.      $5.00, 
postpaid. 
Tke    Sdeatidc    Aaaericsm    Cyclopedia    of    For* 
asalas. 
Chapters  on  Preserving  and  Canning,  Condiments, 
Food    Preparation    (43    pp.,    600    formulas);    Ice 
Creams,  Confectionery  and  Chewing  Gum  (la  pp., 
155  formulas);   Toilet   Preparations  and   Perfumes 
(50     pp.,     800     formulas);     Household     Formulas, 
34  pp.*  35^  formulas),  etc.     Total,   1,07^  pp.     aoo 
illustrations.     Price,  95.00,  cloth,  postpaid. 

COCOA,  CHOCOLATE,  CANDY, 
COCOANUT,  Etc 

The  Maaafactare  of  Chocolate  aad  Other  Cacao 
PreparatioBS.  By  Dr.  Paul  Zipperer. 
Beinff  the  THIRD  EDITION;  rearranged,  thor- 
oughly  revised  and  largely  rewritten  x  -f  277  PP- ; 
size,  7  in.  X  10  in.;  8  illustrations  and  a  folding 
colored  plates.     Cloth,  $5-00,  postpaid. 


Cocoa   (New).     By  Dr.  C  J.  J.  van  Hall,  Di- 
rector  of   the   Institute   for   Plant   Diseases 
and  Cultures,  Buitenzors*  Java. 
520    pp. ; '  140    illustrations.      Map.      Fine    paper, 
bound  in  cloth.     $3.50  net,  postpaid. 
Coeom  swd  Chocolates  The  Cheaalstry  aad  Maa* 
afactare      (Recently     Published).       By     R. 
Whymper. 
Part  I.     History.  Botany  and  Agriculture  of  (Zacao. 
Part  II.     Manufacture  of  chocolate  and  cacao  pow- 
ders.    Part  III.    Chemistry  of  cacao.     $6.00,  post- 
paid. 
Jake  Friedauia's  Conuaoa  Scase  Caady  Teacher. 

Second  Edition.     $xo.oo,  express  postpaid. 
The  Coco-Nat  (New).     By  Edwin  B.  Copeland, 
Professor  of  Flant  Industry  and  Dean  of  Col- 
leire  of  Agrriculture,  University  of  the  Philip- 
pines, 
aio  pp.    Illustrations.     Bound  in  cloth.    $3.25  net, 
postpaid. 
iBdible  Fats  aad  Ollst  Their  Coampaitioa,  Maa- 
afactare  swd  Aaalyses.     By  W.  H.  Simmons, 
B.Sc.     (London),    and    C.    A.    Mitchell,    B.A. 
(Oxon). 
Demy,  8vo.    x6o  pp.   l3-oo,  postpaid.    Recently  pub- 
lished. 

BAKING  POWDER 

BakiaK  Powder  aad  Other  ItfCaveaiav  Aseata. 

By  F.  N.  Foot. 
The  onty  book  on  baking  powder  published.    88  pp. 
Bound  in  cloth.     Tables  and  ilhittrations.     $1.50, 
postpaid. 

FLAVORING  EXTRACTS 


Practical  Flavoriac  Ebitract  Maker. 

Kessler. 


By  E.  J. 


An  up-tOHlate,  clearly  written  work  by  s  practical 
flavonng  extract  maker,  who  is  still  in  the  business. 
The  onlv  modem  work  of  its  kind  published. 
Cloth.  I2.00  to  subscribers  to  Thb  Spxcb  Mill; 
$3 .00  to  non-subscribers;  postpaid. 

Sals*s  Coaapeadiam  of  Flavorlaips.  By  (Hiarles 
Herman  Sulz. 
A  treasise  on  making,  filtering,  clarifying  aad  ap- 
plying extracts,  essences,  tinctures,  etc.,  used  for 
flavoring  beverages  or  other  pnriK»ea.  An  old 
work  of  practical  value.     Cloth.     $a.oo,  postpaid. 

Recipes  for  the  Maaafsictare  of  FlavoriaiT  Kz- 
tracts.  tte.  By  Cniarles  B.  Hires. 
An  old  book,  by  a  practical  manufacturer,  contain- 
ing some  good  information.  Only  a  few  copies 
left.  No  re-edition  to  be  printed.  Cloth.  $i.as, 
postpaid. 

Bxtracts  aad  PcrfaMca.  Bv  Wilbur  L.  Scoville. 
Not  a  large  book,  but  useful  and  reliable.  Clotli. 
$1.00,  postpaid. 

The  ChcBftistry  of  Bsseatlal  Oils  aad  ArttHcial 
Perfamcs.     By  Ernest  J.  Parry,  B.Sc   (Lon- 
don), F.LC,  F.C.S. 
554  PP-     Illustrated.     8vo.     Cloth.     I5.00,  pos^»aid. 

Maaaal  for  the  Baseace  ladaatry.     By   Erich 
Walter,  Specialist  in  the  Beveragre  Industry. 
Describes  the  modem  methods  for  making  the  va- 
rious kinds  of  essences.     (3ood  size,  430  pp.;  6x9, 
3a  figures.    Cloth.     $4.00,  postpaid. 

FOOD  LEGISLATION 


Daaa^s  Pare  Fo€»d  aad  Dragr  Lcffal  Maaaal. 

Federal;   State,  Territorial  Food  and   Drug  Laws. 
Regulations,  Standards,  Decisions.     A  monumental 


work  treating  of  all  foods  and  drugs.  Of  inesti- 
mable value  to  those  who  desire  to  manufacture, 
pack  and  label  according  to  law.  Price,  $6.00, 
postpaid. 
Thoratoa  oa  the  Law  of  Pare  Food  suid  Dra^ 
National  and  State,  with  appendices  containing 
Federal  statutes  relative  thereto,  etc.  One  vohime, 
over  1,200  pp.    Bound  in  buckram,  $7.50. 


THE  SPICE  MILL  PUBUSHING  CO 

NOTE. — In  order  to  insure  certainty  of  receipt  of  remittance,  it  is  advisable  to  send  Money  Order  or  Check. 


•7  WATER  STKEET 
•9  NEW  YMKK 
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CLAIMED     ADVANTAGES    OF     DOMESTIC 

LETTERS  OF  CREDIT  IN  BUYING  COFFEE 

AT  SEABOARD 

A  S  reported  in  The  Spice  Mill  for  March, 
•^*'  there  was  appointed  at  a  meeting  of  the 
coflFee  trade  of  the  city  of  New  York,  March  2, 
a  committee  to  draft  a  circular  letter  calling  the 
trade's  attention  to  the  question  of  domestic 
letters  of  credit  Below  is  printed  a  copy  of  this 
circular  letter,  through  the  courtesy  of  Wm. 
Bayne,  Jr.,  Chairman: 

At  a  meeting  of  the  coffee  trade  of  the  city 
of  New  York,  held  on  March  2,  1917,  a  com- 
mittee was  appointed  to  set  forth  to  the  coffee 
trade  of  the  United  States  the  advantages  of 
domestic  letters  of  credit  in  buying  coffee  held 
at  the  seaboard,  this  facility  being  rendered  avail- 
able by  provisions  of  the  Federal  Reserve  Act, 
extending  the  power  of  acceptance  by  national 
banks  to  drafts,  with  documents  attached,  against 
domestic  business,  whereas  formerly  that  power 
was  limited  to  acceptance  against  foreign  impor- 
tations. 

National  banks  may  now  accept  bills  drawn  on 
them  in  domestic  transactions  just  as  they  are 
now  doing  in  foreign  business,  such  as  the  dol- 
lar credit  covermg  the  importation  of  coffee 
from  Brazil. 

The  method  of  handling  the  credits  by  the 
banks  will  be  practically  identical  with  that  used 
in  importing  coffee  from  Brazil,  except  that  the 
credit  will  be  available  in  favor  of  the  seaboard 
importer,  and  instead  of  the  usual  consular  in- 
voices and  ocean  bills  of  lading,  the  drafts,  will 
have  domestic  documents  attached,  such  as  rail- 
road bill  of  lading,  invoice,  warehouse  receipt 
and  insurance  certificate,  etc.  The  transaction 
in  all  other  respects  will  be  the  same. 

Frequently  it  has  been  demonstrated  that  cof- 
fee, can  be  bought  at  a  lower  price  in  the  sea- 
boaird  towns  of  the  United  States  than  in  the 
Brazilian  markets,  and  it  seems  not  improbable 
that  the  United  States  will  for  some  time  to 
come  have  to  carry  a  greater  nart  of  the  surplus 
coffee  stocks  of  the  world.  Under  such  circum- 
stances the  advantages  of  this  form  of  reim- 
bursement should  be  obvious  to  the  interior 
buyer,  securing  as  it  would  for  him  the  privilege 
of  making  selections,  the  same  as  if  he  were  a 
cash  buyer,  from  known  and  immediately  avail- 
able stocks  in  the  domestic  first-hand  markets, 
yet  preserving  to  him  a  credit  facility  similar 
to  that  which  he  has  been  enjoying  as  an  im- 
porter. All  without  the  uncertainties  and  risks 
involved  in  importing,  particularly  in  war  time, 
with  its  attendant  risks  and  delays  in  shipping 
and  large  variations  in  the  rates  of  war  risk 
insurance. 

The  coffee  importers  in  the  New  York  market 
are  prepared  to  quote  against  this  new  form  of 
reimbursement,  and  further  correspondence  on 
the  matter  is  solicited  through  your  own  broker. 

Joseph   Purcell, 
Henry  Schaefer, 
Walter  Murphy, 
Tos.  D.  Pickslay, 
Leon  Israel, 

Committee, 


MAIL  COFFEE  ADVICES  FROM  BRAZIL 


[By  Special  Correspondent   to   Simmons   Spice 
Mnx] 

Rio  de  Janeiro,  Feb.  27.— The  prices  of  our 
coffee  have  apparently  been  fixed  here  at  between 
9$600  and  9$900  per  arroba  and  there  is  no  getting 
out  of  it. 

On  receipt  of  the  news  of  the  prohibition  of 
imports  of  coffee  into  Great  Britaii^  the  Santos 
market  suffered  a  smart  fall  of  about  300rs.  per 
10  kilos  or  450rs.  per  arroba,  and  yet  Rio  declined 
only  100  rs.  and,  to-day,  with  the  advices  of  a  rise 
of  about  9  paints  in  New  York,  dealers  are  much 
firmer.  The  smallness  of  this  Rio  crop  is  the 
cause  of  this  firmness  here,  but  we  are  approach- 
ing the  new*  crop  which,  it  is  believed,  will  come 
along  early,  as  the  weather  could  not  have  been 
more  favorable. 

The  favorite  figure  for  next  Santos  crop  ap- 
pears to  be  12  millions;  but  I  do  not  agree  with 
this  figure  and  would  put  another  million,  if  not 
more,  on  the  estimate.  In  all  districts  in  S.  Paulo 
it  is  reported  that  the  trees  are  well  covered  with 
berries  and,  with  the  favorable  weather,  there 
will  not  be  many  shrivelled  beans. 

In  the  States  of  Rio  and  Minas,  the  crop  is 
Certainly  the  largest  they  have  had  for  several; 
years  and  an  important  commissario,  who  has 
just  taken  a  tour  in  several  of  the  most  important 
coffee  districts,  estimates  the  crop .  for  these  two 
States  at  about  5,000,000  bags,  and  the  exports  will 
no  doubt  be  about  4,500,000  bags. 

From  good  sources,  I  hear  that  the  crop  in 
Victoria  is  a  good  one  and,  with  Bahia,  may  reach 
for  the  two  markets  about  one  million  bags. 

Should -we  have  peace  this  year,  we  will  see 
higher  prices  the  moment  true  signs  of  the  ter- 
mination of  hostilities  present  themselves,  as  the 
European  markets  are  very  poorly  supplied,  ex- 
cept London,  ^avre  and  Marseille  and,  perhaps 
Genoa,  but  all  others  have  no  coffee. 

The  rise  in  freights  for  Europe  have  continued  • 
and  reached  the  exorbitant  figure  of  frs.  450 
gold  for  Genoa;  frs.  400  for  Marseille  a^pd  Havre.- 
There  is  at  present  no  freight  room  obtainable 
for  Bordeaux  and  Marseilles.  For  United  States, 
freights  vary,  depending  upon  neutral  steamer 
or  British  steamer.  On  the  first,  $1.65  for  New 
York:  on  British  steamer,  $125  for  New  York 
and  $1.40  for  New  Orleans.  L. 


Villa,  Boas  &  Co.,  the  well-known  Santos, 
Brazil  house,  have  ordered  complete  sample- 
room  equipment  from  Jabez  Burns  &  Sons.  This 
will  include  a  four-cylinder  tilting  sample  roaster, 
scales,  stand  and  kettles,  motor-driven  sample 
grinder  and  Vitrolite-top  testing  tables. 
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PE4IFECT  coffee; 


[A  correspondent  to  The  Sun,  New  York, 
having  asked  how  to  make  perfect  coffee,  a 
number  of  readers  of  that  famous  newspaper 
gave  their  views  to  The  Sun  Editor.  From  the 
many  letters  published  in  several  numbers  of  the 
paper,  under  the  heading  "Perfect  Coffee,"  we 
make  the  selections  below.  They  will  undoubt- 
edly be  of  considerable  interest  to  The  Spice 
Mill  readers.] 

S«v«ral  Redp^s   for  Making   It   so  That  You 
WUl    Want   Mora 

To  THE  Editor  op  The  Sun— S*ir:  Mr.  John  S. 
Bronson's  inquiry  as  to  coffee  and  its  brewing 
can  be  answered  as  follows:  First  catch  the 
proper  bean,  which  should  be  properly  roasted, 
and  then  grind  such  quantity  as  is  needed  for  the 
brew,  preferably  within  forty-eight  hours  after 
roasting.  Grind  it  in  a  "dustproof"  coffee  mill  at 
the  moment  it  can  be  put  into  a  percolator  with 
a  fine  wire  mesh.  The  coffee  should  be  ground 
as  fine  as  the  wire  mesh  will  retain  it  and  the 
water  in  the  percolator  should  be  fresh,  cold 
water. 

A  proper  blue  flame  of  a  modem  gas  range 
will  cause  th^  water  to  boil  in  about  five  minutes 
and  ordinarily  twelve  to  fifteen  minutes  there- 
after will  suffice  to  produce  desirable  coffee.  It 
should  never  be  drunk  with  either  milk  or 
cream;  and  should  be  drunk  without  sugar,  if 
you  are  strong  minded  enough  to  enjoy  it  that 
way. 

Of  course,  coffee  can  be  distilled  so  that  an 
ordinary  four  cupfuls  in  the  percolator  is  re- 
duced to  only  one  cud;  and,  if  the  conditions 
above  are  observed,  it  will  not  then  be  bitter. 
But  this  will  not  be  a  beverage  for  babes. 

John  D.  El  well. 

New  York,  March  21. 


Drip  Coffoe 

To  the  Editor  of  The  Sun— Sir:  Go  to  the 
nearest  first-class  department  store  and  buy  a 
china  coffee  biggin. 

Get  your  favorite  brand  of  coffee  (mine  is 
Porto  Rico)  and  a  coffee  mill  or  grinder  that 
will  grind  the  bean  to  powder  or  pulverize  it. 
On  four  level  tablespoon fuls  of  the  powdered 
coffee  pour  two  cups  of  freshly  boiled  water 
after  placing  the  coffee  in  the  top  part  of  the 
china  biggin.  Keep  the  lower  part,  into  which 
your  coffee  drips  or  percolates,  on  the  low  flame 
of  a  gas  stov£  or  the  low  heat  of  your  electric 
disk  stove,  but  do  not  allow  it  to  boil. 

Put  "in  your  cup  sugar  to  taste,  one  table- 
spoonful  of  thick,  sweet  cream,  and  pour  the 
hot  coffee  on  it  A  drink  fit  for  any  living  per- 
son is  ^ours. 

This  IS  drip  coffee.  The  liquid  has  not  touched 
metal,  insuring  a  perfect  and  natural  flavor. 

New  York,  March  21. 


In  a  Pot   With  a  Bag 

To  THE  Editor  of  The  Sun — Sir:  In  answer 
to  the  query  of  Mr.  John  S.  Bronson  as  to  how 
to  brew  good  coffee,  I  would  offer  the  following 
recipe : 

Procure  a  block  tin  coffee  pot  with  bag  at- 
tachment.    Boil  the  bag  well  before   using,   in 


order  to  get  the  raggy  flavor  out.  Have  your 
bean  pulverized.  Place  one  glass  (ordinary  tum- 
blerful) of  coffee  in  the  bag.  Set  the  pot  on 
the  stove  imtil  the  bottom  is  hot.  Have  the 
water  boiling  hard.  Pour  about  three  glasses 
of  water  over  the  coffee,  and  set  the  cover  on 
the  pot  for  two  minutes;  repeat  the  operation 
with  the  same  amount  and  finally  add  about  what 
one  glass  would  contain.  This  should  be  al- 
lowed to  simmer  on  the  stove  for  five  minutes; 
then  it  is  ready  to  serve. 

I  would  add  a  few  cautions.  Do  not  allow 
your  pot  to  become  too  hot  when  empty,  as  this 
will  cause  the  solder  around  the  spout  to  melt 
Do  not  allow  the  coffee  to  boil  after  it  is  ready 
to  serve.    Boil  the  bag  in  clean  water  after  using. 

J.  M.  McLean. 

New  York,  March  21. 


A  Rocipo  for  Making  It  in  tlio  Old-fasliionedy 
Simple   Way 

To  THE  EDnx)R  OF  The  Svtf—Sir:  Take 
freshly  ground  coffee  and  allow  a  tablespoonful 
for  every  cup  and  one  for  the  pot.  Pour  in  a 
cup  of  boiling  water  for  every  tablespoonful  of 
coffee.  Let  the  pot  come  to  a  boil,  but  don't 
let  it  boil.  A  pinch  of  salt  or  two  tablespoon- 
fuls  of  cold  water  will  settle  the  mixture. 

If  your  coffee  is  good,  this  recipe  can't  fail. 
I  use  a  blend  of  half  Mocha  and  half  Java. 

F.  E.  Ball. 

Newark,  N.  J.,  March  22. 


By  Percolation  or  Filtration 

To  the  Editor  of  The  Sun — Sir:  It  is  nec- 
essary to  have  a  drip  coffee  pot  or  a  percolator, 
a  coffee  grinder  and  good  coffee.  The  last  can- 
not now  be  bought  for  less  than  30  cents  a  pound. 
I  p^y  36  cents. 

Grind  the  coffee  fine,  but  do  not  pulverize  it. 
Put  it  into  the  coffee  dripper,  cotton  bag  or 
percolator — three  tablespoonfuls  for  two  persons 
and  one  tablespoonful  for  every  three  or  more 
persons,  that  is,  three  for  two,  three  for  three, 
four  for  four,  and  so  on. 

Pour  on  fresh  boiling  water  until  the  amount 
required  has  dripped  through.  Keep  the  pot 
warm.  Let  the  coffee  stand  ten  minutes  and 
serve  by  pouring  it  on  the  milk  or  cream  in  the 
cup.  Evaporated  canned  milk  is  all  right  this 
way. 

Where  a  percolator  is  used,  allow  eight  min- 
utes for  percolation  and  ten  minutes  for  the 
coffee  to  stand. 

Buying  coffee  already  ground  causes  all  the 
difference  of  results  in  coffee  making.  You 
never  know  how  long  it  has  been  ground. 

To  keep  coffee  fresh  after  making,  stand  the 
pot  in  a  pan  of  gently  boiling  water  until  needed. 

E.  Laurence. 

West  Haven,  Conn.,  March  22. 


A  Lot  of  Us  Will  be  Drinking  It  From  This 
Recipe  Soon 

To  the  Editor  of  The  Sun — Sir:  Here  is  the 
way  to  make  coffee.  First,  roast  the  beans ;  then, 
if  you  are  alone,  place  a  quantity  in  the  toe  of  a 
clean  sock;  take  your  six  shooter  and  pound  the 
beans  with  the  butt,  pour  into  the  tin  cup,  set 
over  the  fire  and  bring  to  boil  three  times,  add- 
ing a  little  cold  water  from  canteen  at  boiling. 

If  you  are  with  the  outfit,  the  cook  grinds  the 
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coffee  on  making  camp,  places  in  camp  kettle, 
partly  fills  with  water,  places  stick  over  top  to 
prevent  boiling  over  and  boils  three  times  as 
above.  When  you  drink  this  coffee,  with  a  hunk 
of  bread  and  boiled  bacon  on  the' side,  you  have 
a  meal  and  drink  for  a  he  man.  Above  recii>e 
from  the  Geronimo  campaign  of  1885-86,  and  if 
you  don't  believe  it  ask  General  Wood. 

H.  R.  Wright. 
Philadelphia,  March  23. 


BoO  and  Then  Brew 

To  THE  Editor  of  The  Sun— S'tr:  I  have  al- 
ways obtained  the  best  results  by  putting:  the 
coffee  into  boiling  water  and  letting  it  boil  for 
a  minute  and  then  letting  it  brew  for  five  min- 
utes. 

H.  J.  Martin. 

New  York,  March  22. 


THE  RETAILER'S  COFFEE  BUSINESS 

[From  Trade,  Detroit,  Mich.,  Jan.  31,  1917] 

IF  the  average  American  family  consumes  one 
pound  of  coffee  every  .week,  for  it  has  been 
estimated  this  is  the  amount  used  in  one  week, 
then  there  certainly  is  every  reason  why  mer- 
chants generally  should  concentrate  their  efforts 
on  building  up  their  coffee  business.  While  it  is 
true  some  families  consume  more  coffee  than 
others,  still  the  variation  will  make  a  good  aver- 
age. From  this,  then,  every  merchant  should 
receive  a  good  lesson,  because  it  would  appear 
as  a  simple  matter  to  determine  whether  or  not 
a  merchant  is  securing  as  large  a  percentage  of 
the  coffee  trade  as  he  is  entitled  to.    ♦    ♦    ♦ 

There  is  absolutely  no  question  about  the 
profitableness  of  time  spent  in  going  after  the 
coffee  business,  for  the  merchant  who  does  make 
it  a  special  point  to  gain  this  trade  eventually 
will  get  it  It  would  seem,  judging  from  the  ac- 
tions of  the  majority  of  retailers,  in  the  past, 
that  they  have  done  little  toward  getting  this 
business.  ♦  ♦  ♦  Observations  made  in  the 
establishments  of  various  retailers  throughout 
the  country  lead  one  to  believe  the  real  cause 
for  the  loss  of  all  of  this  business  is  directly 
due,  in  most  cases,  to  carelessness  and  to  lack  of 
concentrated  effort  in  this  one  department  It 
might  be  well  to  add  right  here  that  there  is  no 
one  department  that  requires  more  effort  at  the 
present  time  because  of  the  peddler  competition 
than  the  coffee  department.  This  being  true,  the 
question  remains  to  be  answered  how  so  many 
retailers  can  afford,  or  at  least  continue,  to 
neglect  their  coffee  departments.  It  is  a  business 
in  itself  and  should  be  catered  to  constantly. 
The  coffee  business  is  one  which  enables  retailers 
to  build  around  it  other  business,  and  so,  if  for 
no  other  reason,  this  alone  should  be  strong 
proof  to  convince  retailers  it  is  positively  a  moral 
duty  to  perform  in  the  conservation  of  their 
business  at  large. 


CHINA'S  TEA  TRADE 

[Consul  General  Thomas  Sammons,  Shan^ai,  Feb.  2.1 
'T^HE  exportation  of  China  tea  to  the  United 
•■•  States  declined  about  20  per  cent,  during  the 
1916-17  tea  season,  as  compared  with  the  pre- 
vious year.  This  resulted  from  several  causes. 
Tea  drinkers  in  the  United  States  are.  on  the 
whole,  consumers  of  the  products  of  all  produc- 
ing^ countries — ^Japanese  green  tea,  Formosan 
oolong,  Chinese  green  and  black  tea,  and  from 
Ceylon,  Java  and  India  the  black  varieties. 
Therefore,  when  crops  are  short  or  prices  or 
exchange  rates  are  unfavorable  in  one  country, 
the  American  demand  may  be  supplied  from 
some  other  source.  High  exchange  and  prevail- 
ing freight  rates  probably  increased  laid  down 
costs  of  Chinese  tea  in  America  25  or  30  per 
cent.,  but  as  the  season  advanced  bu3ring  in  the 
United  States  became  more  active.  European  war 
exigencies  have  also  influenced  China's  tea  trade. 
Green   Tea  Shortage 

The  supplies  of  green  tea  for  the  1916-17  sea- 
son have  been  about  10  per  cent,  less  than  for 
the  previous  season  and  this  shortage  has  been 
largely  in  Pingsueys  and  Hoochows,  which  com- 
prise about  45  per  cent,  of  the  crop  of  green 
tea  and  which  are  exported  principally  to  the 
United  States.  Tea  men  report  having  lost 
money  on  these  products,  but  one  of  Shanghai's 
principal  dealers  considers  this  improbable,  al- 
though the  tea  men  paid  a  high  price  for  the 
raw  leaf.  Growers ,  of  the  leaf  in  the  cotmtry 
districts  had  a  very  profitable  business. 

There  has  been  a  good  demand  for  those  teas 
that  go  to  other  parts  of  the  world  than  the 
United  States  (such  as  Foong  Mees,  Hysons,  etc, 
exported  heavily  to  Russian  Turkestan)  and 
prices  have  in  general  yielded  satisfactory  results 
to  the  tea  men. 

Black  teas,  which  are  produced  in  Central 
China,  are  sold  principally  in  Hankow,  only  a 
small  quantity  coming  to  the  Shanghai  market 
Some  of  this  quantity  has  been  bought  this  year 
by  native  speculators  in  Hankow,  who  no  doubt 
resold  their  purchases  at  a  profit 

China's   Total   Tea   Yield   Falling   Behind 

The  tea  trade  of  China  is  not  keeping  pace 
with  the  world's  increasing  consumption.  While 
it  is  frequently  reported  that  steps  are  being  taken 
to  improve  the  method^  of  cultivation  with  a  view 
to  resuscitating  the  trade,  foreign  buyers  in  this 
market  give  little  credit  to  the  efforts  of  the 
Chinese  in  this  direction.  The  United  States 
takes  on  an  average  less  than  one-third  of  China's 
total  crop  of  green  tea  and  less  than  10  per 
cent,  of  the  black  teas.  The  part  that  Amer- 
ican buyers  have  in  fixing  prices  must,  there- 
fore, not  be  overrated. 
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WHO  IS  THIS  SELLERS? 

¥F  you  want  the  right  answer,  you  will  have  to 
*  go  to  sunny  Southern  California,  where  a 
rapidly  growing  chain  of  retail  coffee  stores 
furnishes  striking- evidence  of  the  fact  that  E.  E. 
Sellers  is  a  coffee  man  who  must  be  counted  on 
any  time  and  every  time  along  the  Pacific  Coast 

Get  anywhere  near  a  Sellers  store  and  that  re- 
liable old  guide,  your  nose,  will  let  you  know 
there  is  coffee  in  the  neighborhood;  for  the  Sel- 
lers stores  are  not  mere  deliver-the-goods  shops. 
Every  store  is  a  coffee-roasting  establishment  in 
itself — a  complete,  compact  plant,  where  green 
coffee  is  roasted,  ground,  packed  and  delivered 
to  the  customer,  who  has  had  an  opportunity 
to  observe  the  entire  process. 

The  great  volume  of  automobile  traffic  on  the 
smooth  highways  of  Southern  California  has  been 
an  important  factor  in  the  success  of  the  Pacific 
Coffee  Stores,  the  name  under  which  Mr.  Sellers 
operates  his  string  of  22  establishments.  We 
hesitate  to  give  the  number,  for  by  the  time  The 
Spice  Mill  goes  to  press,  there  will  probably 
be  several  more  in  operation;  new  ones  open 
so  fast  that  it  is  hard  for  a  periodical  to  keep 
pace  with  the  rapid  growth.  Some  Pacific  Coffee 
Stores  are  not  in  the  business  districts  of  cities 
or  towns,  but  are  prominently  located  where  they 
are  sure  to  catch  the  eyes  of  the  motorists  who 
throng  the  roads  of  Southern  California.  You 
are  rolling  along  in  your  twin-six  or  moving  a 
little  less  smoothly  and  a  little  more  noisily  in 
somebody  else's  flivver,  when  the  breeze  brings 
to  your  sensitive  nostrils  the  fragrant  and  entic- 
ing smell  of  roasting  coffee.  You  sniff  the  air, 
spot  a  little  brick  and  glass  building  snuggled 
by  the  roadside  and  stop  to  investigate. 

The  store  looks  promising  from  the  outside 
and  in  you  go  for  a  cup  of  coffee.  Yes,  Sellers 
sells  it  that  way,  too,  in  some  of  his  stores.  You 
sip  the  steaming  liquid,  admire  the  store,  get  in- 
terested in  the  roasting  apparatus  and  you  come 
out  with  a  pound  or  two  of  the  Pacific  Coffee 
Stores*  best  tucked  under  your  arm. 

That's  the  way  this  new  kind  of  chain  store 
operates.  While  other  organizations  are  working 
and  planning  how  to  do  all  their  manufacturing 
in  a  central  plant.  Sellers  of  California  strikes 
boldly  out  and  wins  his  way  to  success  by  scat- 
tering his  manufacturing  operations  as  widely  as 
his  stores.  He  makes  every  store  its  own  roast- 
ing plant  and  this  plan  has  proved  an  advertising 
asset  of  immeasurable  value. 

Before  Mr.  Sellers  went  to  the  coast  to  open 
the  first  Pacific  Coffee  Store,  he  had  been  for 
many  years  connected  with  the  Morey  Mercantile 
Co.,  of  Denver,  and,  while  in  their  employ,  he 
gained  the  knowledge  of  coffee  which  made  him 


an  expert  of  rare  ability— a  man  who  knows 
green  coffee  and  who  thoroughly  understands  the 
possibilities  of  proper  blending  and  the  dangers 
of  careless  work.  He  buys  direct  from  the 
plantation  and  ships  by  way  of  the  Panama 
Canal  to  the  headquarters  of  the  Pacific  Coffee 
Stores,  in  Los  Angeles,  and  from  there  the  green 
coffee  is  distributed  to  the  branches,  which  now 
reach  as  far  north  as  Oakland. 

The  equipment  of  the  stores  has  become 
standardized,  and  in  all  the  newer  stores  and 
most  of  the  old  ones,  the  roaster  used  is  the 
regular  Burns  No.  7,  with  gas  burners  and  a 
rocking  cooler.  These  machines  will  roast  up 
to  a  half  bag  at  a  time,  capacity  enough  for  the 
busiest  retail  store  and  yet  not  too  big  to  be 
economical  when  a  store  has  just  been  opened 
and  its  sales  are  still  small. 

It  has  taken  the  Pacific  Coffee  Stores  less 
than  two  years  to  grow  to  the  number  of  22  and 
to  extend  their  field  of  operations  from  the 
neighborhood  of  Los  Angeles  to  a  territory 
stretching  from  San  Diego  to  Oakland.  In  the 
Fall  of  1915,  the  first^  store  was  opened  at  Long 
Beach,  and  others  followed  in  quick  succession. 
The  only  thing  which  has  prevented  Mr.  Sellers 
from  adding  even  more  rapidly  to  his  chain'^of 
stores  has  been  his  inability  to  secure  the  right 
sort  of  roasters  as  quickly  as  he  wanted  them 
and,  in  order  to  avoid  delays  in  the  future,  his 
last  order  was  for  eight  roasters,  to  be  built  and 
delivered  on  specified  dates  during  1917. 

The  growth  of  the  Pacific  Coffee  Stores  is  an 
interesting  demonstration  of  the  results  which 
are  bound  to  follow  when  a  man  has  a  big  idea 
and  the  courage  to  put  theory  into  practice.  Mr. 
Sellers'  long  and  varied  experience  in  the  coffee 
business  before  entering  the  retail  field  enabled 
him  to  avoid  the  pitfalls  which  might  prove  dis- 
astrous to  a  man  seeking  to  duplicate  his  success 
without  his  knowledge  of  testing,  buying  and 
roasting.  , 

The  selection  of  managers  for  the  branch 
stores  has  undoubtedly  presented  many  difficul- 
ties, for  the  man  in  charge  of  a  Pacific  Coffee 
Store  must  have  other  qualities  than  those  which 
are  sufficient  for  the  successful  management  of 
any  other  chain  store.  A  Sellers  store  must  be 
managed  by  a  real  coffee  man,  a  man  able  to  talk 
coffee  intelligently  and  able  to  supervise  the 
roasting  operation  or  do  it  himself  if  necessary. 

Roasting  in  the  retail  store  is  nothing  new.  It 
has  been  tried  again  and  again,  sometimes  suc- 
cessfully, more  often  not.  But  retail  roasting  on 
the  Sellers  scale  is  something  new  under  the  sun 
and,  at  the  present  time,  with  22  stores  in 
operation  and  10  more  in  prospect,  there  seems 
to  be  no  reason  to  doubt  its  complete  success. 


Digitized  by 


Google 


394 


SIMMONS'    SPICE   MILL 


April,  1917 


NAMAV— A  COLOMBIAN  COFFEE  PLANTATION 


Some  Interesting  Facts  Gatherecl  by  a  Coffee  Man  on  a  Visit  to  a  Typical  Plantation 

in  Colombia 


Note. — For  the  statements  and  pictures  in  this  ar- 
ticle The  Spice  Mill  is  indebted  to  L.  Neugass,  with 
Henry  Nordlinger  &f  Co.,  coffee  importers  and  jobbers. 
New  York,  who  recently  returned  from  a  three  months' 
trip  to  Colombia. — Editor. 

'T^HE  well-known  Bogota  coffee  does  not  grow 
■■•  at  all  at  Bogota;  only  about  7  per  cent,  of 
the  Bogota  coffee  is  shipped  from  Bogota.  The 
city  is  about  8,000  feet  above  sea  level ;  the  cli- 
mate is  cold,  the  average  temperature  being  about 
15°  Centigrade.  Nearly  all  the  coffee  is  brought 
ty  mules  to  Girardot  and  Honda,  on  the  Magda- 
lena  River,  whence  it  is  shipped  to  the  seacoast. 


Namay  is  about  5,000  feet  above  sea  level,  the 
average  temperature  being  23°  Centigrade.  The 
plantation  comprises  1,000  acres,  with  250,000 
coffee  trees.  At  present  he  obtains  about  500  bags 
clean  coffee,  but  expects,  when  the  young  trees 
bear  fruit,  to  obtain  about  1,000  bags.  A  coffee 
tree  begins  to  bear  fruit  when  about  four  years 
old,  but  only  in  the  seventh  year  does  it  bear  full 
capacity.  The  average  age  of  a  tree  is  between 
25  and  30  years,  but  occasionally  one  finds  a  tree 
that  has  attained  the  age  of  60.    On  the  average. 


General  View  of  Bogota,  Capital  of  Colombia,  that  Gives  its  Name  to  a  Hiffh  Grade  of 

Coffee 


Coffee  can  grow  only  in  a  temperature  between 
18°  to  25°  Centigrade. 

Mr.  Ancizar,  of  the  Bank  of  Colombia,  in- 
vited me  to  go  over  week  end  to  his  plantation. 
As  I  was  very  desirous  of  studying  the  growth  of 
this  important  staple,  I  accepted  his  kind  invita- 
tion. We  left  Bogota,  Saturday  morning,  7.30 
o'clock,  by  the  Savannah  Railroad.  The  Savannah 
is  a  very  fertile  plateau  on  the  mountains.  At 
9.30  we  reached  Facatative.  Two  horses  were 
waiting  for  us  and,  after  four  hours'  ride  and 
passing  Alban,  we  reached  his  plantation,  Namay. 


one  tree  in  Colombia  bears  about  one  pound  of 
clean  coffee,  whereas  in  Brazil  the  average  is 
four  pounds. 

After  a  ride  of  20  minutes  through  the  planta- 
tion, we  came  to  the  houses.  I  was  really  sur- 
prised to  note  how  comfortably  everything  is 
arranged.  A  nicely  furnished  house,  surrounded 
by  beautiful  flowers,  such  as  roses  and  orchids, 
the  pride  of  the  manager  who  is  a  very  friendly 
man,  makes  the  living  here  very  pleasant  A 
water-driven  motor  provides  the  house  with  elec- 
tric light.     For  entertainment,  there  is  a  Victor 
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Typical  Coffee  Tree  on  Namay  Plantation 


On  Road  from  Maracaibo  to  Manizales 


Riverbed  of  Namay  Plantation  A  Portion  of  Namay  Plantation 

VIEWS  ON  COFFEE  PLANTATION  AND  OF  INDUSTRY  OF  COLOMBIA 
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(Continued  front  page  394) 
machine  with  plenty  of  records,  even  the  latest 
American  one-step,  and  a  moving-picture  machine. 
As  on  every -plantation,  one  finds  here  plenty  of 
horses,  mules,  oxen  and  cows,  all  kinds  of  fowl, 
while  dogs  and  cats  are  not  missing.  For  out- 
door sport,,  there  is  a  swimming  pool ;  and,  next 
year,  one  will  be  able  to  play  tennis  on  the 
pretty  coffee  plantation,  Namay. 

Near  the  living  houses  is  a  small  plantation  of 
sugar  eane,  which  is  boiled  in  large  tanks,  and 
one  pound  of  sugar  (molasses)  is  given  each  day 
free  to  the  families  working  on  the  plantation. 
At  present  there  are  about  25  families  on  the 
plantation,  but  in  crop  times,  May  to  July,  200 
families  gather  the  coffee  from  the  trees.  Each 
family  obtains  free  a  piece  of  land,  on  which 
it  may  cultivate  whatever  it  needs.  The  working 
hours  are  from  about  6  to  11  and  12  to  5  o'clock. 
The  wages  of  the  men  are  25  cents  daily;  of  the 
women  between  16  and  18  cents,  and  of  the 
children  IS  cents.  At  crop  times  they  receive 
6  cents  per  arroba  (12^4  kilos),  and  a  good 
worker  can  gather  about  10  arrobas  a  day.  Only 
the  ripe  berries  are  picked  and,  if  any  one  deliv- 
ers green  berries,  he  must  pay  a  penalty. 

100  pounds  of  ripe  coffee  berries  give  25  pounds 
of  coffee  in  the  husk,  well  dried. 

100  pounds  of  coffee  in  the  husk  give  84  pounds 
of  clean  coffee. 

100  pounds  of  clean  coffee  will  give  84  pounds 
of  roasted  coffee. 

After  the  coffee  is  delivered,  it  goes  through 
a  pulping  machine.  Then  the  coffee  is  allowed 
to  ferment  for  about  two  days,  and  after  that 
the  coffee  is  washed,  which  process  takes  about 
10  minutes.  After  washing,  the  coffee  is  spread 
in  the  sun,  which  dries  it  in  about  eight  days. 
When  the  weather  is  rainy,  the  coffee  is  brought 
into  a  room  and  stove-dried,  which  process  also 
takes  about  eight  days,  the  temperature  being 
regulated  not  to  exceed  50**  Centigrade.  The 
coffee  is  now  ready  to  be  hulled  and  separated. 

It  is  remarkable  that  it  is  very  bad  for  the 
berries  when  the  trees  are  exposed  to  direct  sun- 
light; therefore  large  trees  are  planted  to  keep 
the  coffee  trees  in  shade.  I  saw  trees  carrying 
ripe  fruit  and  blossoms  at  the  same  time. 

In  case  of  sickness  all  the  workers  go  to  Mr. 
Andzar,:  who  prescribesi  for  everything,  but 
his  specialty  is  pulling  teeth;  on  our  way  back 
we  met  a  little  girl  with  toothache,  which  Mr. 
Andzar  relieved  in  a  few  seconds. 


NEW  "SALAIXA"  TEA  BUILDING 

'T^HE  above  picture  of  the  new  "Salada"  Tea 
■■•  building,  at  the  corner  of  Stuart  and  Berk- 
eley Sts.,  Boston,  Mass.,  is  of  special  interest 
as  it  effectively  illustrates  the  rapid  growth 
of  the  Indian  and  Ceylon  tea  business  in  America. 
When  "Salada"  was  first  introduced  into  Canada 
'(in  1892),  practically  the  entire  amount  of  tea 
consumed  there  came  from  China  and  Japan. 
In  the  25  years  that  have  elapsed,  the  tea  con- 
sumption of  that  country  has  almost  doubled 
and  the  great  increase  has  been  in  Indian  and 
Ceylon  teas. 

,When  "Salada"  had  obtained  a  good  foothold  in 
Canada,  it  spread  to  the  United  States,  and  the 
company  now  have  branches  in  Boston,  New 
York,  Chicago,  Detroit,  Buffalo,  Pittsburgh,  Phil- 
adelphia and  Cleveland;  and  it  is  the  rapid  in- 
crease, due  to  the  popularity  of  this  Ceylon 
and  India  tea,  that  has  necessitated  this  large 
building  in  Boston  which,  when  ready,  will  be  the 
"Salada"  company's  headquarters  in  the  United 
States.  The  building  is  constructed  of  granite 
and  limestone  and  will  be  replete  with  every 
modem  convenience  for  the  speedy  and  deanly 
packing  of  tea.  The  architects  are  Densmore  & 
Le  Clear,  Boston. 


A.  W.  PoUard 

A.  W.  Pollard,  president  and  treasurer  of  the 
Wood-Pollard  Co.,  grocers,  Summer  and  Cause- 
way Sts.,  Boston,  Mass.,  died  recently  and  was 
buried  at  Forest  Hills. 


For  "Folger  Week,"  an  event  inaugurated  by 
J.  A.  Folger  &  Co.,  San  Francisco,  an  elaborate 
campaign  of  advertising  has  been  arranged  for. 
"Folger  Week"  has  been  approved  by  the  Retail 
Grocers*  Association  of  San  Francisco;  The 
Portland  Retail  Grocers'  Assodation  and  the 
Seattle  Retail  Grocers'  Association. 
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ANALYSIS  OF  TEA  SOLD  IN  CANADA 

AS  Bulletin  No.  359,  published  under  date  of 
Dec.  30,  1916,  A.  McGill,  Chief  Analyst,  Lab- 
oratory of  the  Inland  Revenue  Department,  Ot- 
tawa, Canada,  has  made  a  very  elaborate  report 
on  tea  to  the  Deputy  Minister  of  Inland  Rev- 
enue.   The  following  are  salient  excerpts: 

I  have  the  honor  to  submit  herewith  a  report 
upon  the  examination  of  250  samples  purchased 
as  tea.  These  samples  represent  the  article  as 
sold  at  retail,  throughout  Canada,  and  were  pur- 
chased by  the  Food  Inspectors  of  this  department 
between  April  and  July  of  the  present  year. 

Advantage  has  been  taken  of  this  opportunity 
to  make  an  exhaustive  study  of  methods*  vari- 
ously employed  in  ascertaining  the  extractive 
matters  of  tea.  The  importance  and  indeed  the 
necessitv  of  this  investigation  will  be  evident 
from  the  following  resume  of  correspondence, 
etc.,  in  the  matter. 

The  first  systematic  inspection  of  tea,  under  the 
Adulteration  Act,  was  made  in  1891,  and  is  re- 
ported in  Bulletin  No.  24  of  this  department. 

The  work  recorded  in  this  report  was  done 
upon  58  samples  of  tea,  examined  by  the  late 
Professor  E.  B.  Kenrick  of  Winnipeg.  Profes- 
sor Kenrick  determined  the  extractive  matter  by 
what  he  called  the  Domestic  Method,  which  he 
thus  describes:  "100  parts  of  boiling  water  are 
poured  on  1  part  of  tea,  and  the  infusion  poured 
off  at  the  end  of  10  minutes." 

His  results  are  summarized  as  follows: 

Nature  of  the  Tea  Total  Extractive 

Congou    23.37  per  cent. 

Unclassed   Black    23.76  per  cept.^ 

Average     23.56  per  cent. 

Nature  of  the  Tea  Total  Extractive 

Gunpowders     28.55  per  cent. 

Young  Hysons    34.22  per  cerit. 


Average     31.38  per  cent. 

The  Adulteration  Act,  Section  26.  provides 
1894,  published  by  the  Department  of  Customs, 
and  apparently  initiated  by  the  Commissioner  of 
Customs,  contains  the  following  regulations  in 
regard  to  tea. 

**Tea  shall  be  considered  as  adulterated  which 
contains  leaves  other  than  those  of  the  tea-plant ; 
or  previously  infused  leaves  or  leaves  of  inferior 
quality  to  such  an  extent  as  to  reduce  the  amount 
of  extract  or  substances  soluble  in  hot  water  to 
less  than  thirty  per  cent.,  or  cause  the  proportion 
of  ash  soluble  in  hot  water  to  be  less  than  two 
and  three-quarters  per  cent. ;  or  any  admixture  of 
chemicals  or  other  deleterious  substances,  or  such 
an  amount  of  mineral  matter  as  will  cause  the 
amount  of  ash  ta  exceed  eight  per  cent,  reck- 
oned on  the  sample  dried  at  100  deg.  C." 

Since  1891,  when  Prof.  Kenricl?*  work  was 
published,  systematic  inspections  of  tea  have 
been  made  by  this  department  as  follows: 

1904 7i  samples.— See  Bulletin  No.     99 

1906 89  samples.— See  Bulletin  No.  130 

1909 222  samples.— See  Bulletin  No.  183 

1913 149  samples.— See  Bulletin  No.  287 

In  ^he  case  of  the  inspection  of  1913,  I  found 
myself  justified  in  saying:    "On  the  whole,  this 


report  may  be  taken  to  prove  that  there  is  no 
noteworthy  adulteration  of  tea  in  Canada," 

That  such  a  state  of  things  exists  must  be 
largely  credited  to  the  care  given  by  the  Depart- 
ment of  Customs  to  cohtrol  of  importations.  In- 
structions to  Collectors  of  Customs  were  issued 
by  the  Commissioner  in  April,  1895  (Memo. 
740  B)  and  again  in  March,  1899  (Memo.  No. 
1035  B).  The  folbwing  Memo.  No.  1414  B  at 
present  governs  in  the  matter. 

No.  1414  B. 
MEMORANDUM 
Department  of  Customs,  Canada. 
Ottawa,  May  31,  1907. 
To  Collectors  of  Customs: 

Prohibition  of  Adulterated  Teas 

The  following  instructions  are  substituted  for 
Section  2  of  Memo.  No.  1035  B  of  1st  Mardi, 
1899,  concerning  the  Prohibition  of  Adulterated 
Teas: 

2.  Representative  samples  of  the  following 
classes  of  Imported  Teas,  when  entered  for  con- 
sumption, shall  be  sent  to  the  Department  of 
Customs  at  Ottawa  to  be  tested  before  such 
teas  shall  be  released  by  the  Collectors,  viz.: 

(a)  Representative  samples  of  all  teas  from 
the  United  States  not  accompanied  by  Customs 
certificates  of  fitness  for  consumption  in  the 
United  States. 

(b)  Representative  samples  of  all  tea 'dust. 

(c)  Representative  samples  of  all  teas  costing 
twenty  cents  per  pNOund  or  less  in  the  country 
of  growth,  or  costing,  when  landed  in  Canada, 
twenty-two  cents  per  pound  or  less. 

(d)  Representative  samples  of  all  teas  shipped 
on  consignment. 

Collectors  may  permit  imported  teas  to  be  re- 
moved to  the  importers*  warehouses  pending  test 
subject  to  Custom  control  until  released  as  fit 
for  consumption. 

(Signed)    John  McDoucald. 
Commissioner  of  Customs. 
Mailed  to  Outports. 

*    *    * 
For  purposes  of  legal  definition,  it  suffices  to 
consider  the  following: 

1.  Botanical  character  of  leaf,  bud  and  stalk. 

2.  Microscopic  examination  for  "facing,"  etc 

3.  Total  ash  per  cent. 

4.  Water  soluble  ash  per  cent. 

5.  Extractive;  as  obtained  by  a  strictly  defined 
method. 

As  regards  the  samples  (250  in  mimber>  of  the 
present  report: 

1.  No  leaves  other  than  those  of  the  tea  plant 
have  been  found. 

2.  No  "facing"  of  the  leaves  is  reported  as  hav- 
ing been  verified  by  the  microscope. 

3.  The  total  ash  varies  from  5  per  cent,  to  7.68 
per  cent. 

In  greater  detail : 

From  5.00  to  5.50  per  cent 43  samples 

From  5.50  to  6.00  per  cent 115  samples 

From  6.00  to  6.50  per  cent 70  samples 

From  6.50  to  7.00  per  cent 16  samples 

Above  7  per  cent 4  samples 

4.  Water  soluble  ash : 

Above     4  per  cent 17  samples 

Above  3.5  per  cent .• 121  samples 

Aliove  3.0  per  cent 97  samples 

Above  2.5  per  cent 13  samples 

Below  2.5  per  cent none. 
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5.  Extractive.  TWO   ALTERNATES   ON   BOARD   OF   TEA 

On  account  of  the  variety  of  methods  employed  APPEALS 
in  determining  extractive,  it  .is  impossible  to  sum- 
marize results.  Washington,   March  24.— The  Treasury  De- 
It  may  be  noted,  however,  that  the  great  ma-  partment  has  appointed  two  alternates  to  serve 
l^'%  o!-  sa^'Pl^^.t^ated  by  method  A,  or  its  ^^  ^^  goard  of  Tea  Appeals-Judge  Jerry  B. 
modifications,  yield  from-  35  to  40  per  cent,  ex-  «  „.              ,   t   j       t    t-  %-.  ,         •          .       t 
tractive.  Sulhvan  and  Judge  I.  F.  Fisher — in  order  that 

There  is  observed  a  difference  of  about  3  to  the  Board  may,  at  all  times,  be  in  a  position  to 
4  per  cent,  between  green  and  Wack  teas  worked      hear   Appeals   as,   under   the   recent   decision   of 

'^V^^*  «[°^o^I'  1       •  1^-      1       .u      TA              .  Judg^  Dodge,  of  the   U.   S.   District  Court  of 

The  only  samples  yielding  less  than  30  per  cent.  Z,       ,       .      •      „            •      .          r  .         t     i-  « 

extractive  are  the  following:  Masschusetts,  in  all  examinations  of  teas  the  full 

board  of  examiners  must  be  present.     It  is  the 

, aJ ^  opinion  of  the  Treasury  Department  that,  by  the 

Toul.      Solublc^**'^*meanl  appointment  of  the  two  alternate  members,  the 

No.  56732  (black)   6.33          2.57          24.46  Board  of  Tea  Appeals  will  always  be  in  position 

No.*  67868^!*!^!  .'.::*.:::::::    t^          ifz          23.60  *^  comply  with  the  requirements  of  this  decision. 

No.  67347 ^  6.30          2.72          24.80  which  was  handed  down  in  the  case  of  Macy 

No.  73144  (black)    '6.64            3.28            26.19  ^       ,              _.„.               -,           ...         -         .^ 

No.  73147  (black)    5.80  3.10  26.49      et  al.   VS.    Billmgs.     Meanwhile,   the   Attomey- 

No-'nlJo    !*!^^^.: :;:::::;    If 2  ill  27:45      General  has  been  asked  by  the  Treasury  Depart- 

ment to  appeal  from  the  decision  referred  to. 
These  are  all  very  low-grade  teas ;  and,  in  the 

event  of  standards  beinp:  established  under  Sec-  

tion  26  of  the  Adulteration  Act,  I  have  no  doubt 

that  they  would  be  found  adulterated.  A  NOTED  COFFEE  EXPERT 

The  necessity  of  legalizing  standards  for  tea  is  j  y  nDER  the  caption  "This  Man  Whiles  Away 
self-evident.  Without  them  Canada  is  likely  to  I  j  ^  .  «•  •  ^  iv  «  ..  a-  ,  .  ,r\\ 
become  a  dumping  ground  for  tea  unable  to  find  ^  Days  m  Sipping  Coffee  the  Toledo  (O.) 
a  market  elsewhere.  News-Bee,  of  March  6,  published  a  picture  sim- 

ilar to  that  herewith. 
The  Spice  Mill  is  in- 
debted to  the  News-Bee 
for  the  photograph  from 
which  the  plate  used  in 
this  page  was  made.  The 
Toledo  newspaper  makes 
the  following  assertions : 
"Tasting  more  blends  of 
coffee  than  any  person  in 
the  Middle  We^t  is  the 
duty  of  F.  G.  Biggs, 
superintendent  of  the 
Woolson  Spice  Co.  Biggs 
has  been  expert  coffee 
taster  at  the  Woolson 
plant  for  sixteen  years. 
The  plant's  output  is 
1,000,000  '  pounds  of 
roasted  coffee  a  week." 


'F.  G.  Biggs  at  his  work  of  tasting  coffee" 


Fred  P.  Gordon  &  Co., 
coffee  brokers.  New 
York,  in  their  weekly 
market  report  say  among 
other  things:  "Rumors 
of  the  possibility  of  a 
duty  on  coffee  to  supply 
revenue  are  calculated 
to  stimulate  the  mar- 
ket." 
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THE  STANDARD  AS  TO  RED  PEPPERS 

Interattinf  and  Valuable  ContributioB   on  tlia  Subject,  bj  Frank  M.  Bojlea 


[There  has  been  and  still  is  considerable  dis- 
cussion on  the  standards  for  red  peppers  as  set 
forth  in  Circular  19,  U.  S.  Department  of  Agri- 
culture. In  The  Spice  Mill  for  January,  1917, 
was  printed  an  admirable  contribution  on  "Red 
Peppers  and  the  Pure  Food  Law,"  by  Leon  A. 
Cpngdon,  M.S.,  showing  "how  nature  played  a 
trick  on  the  food  authorities  and  on  the  manu- 
facturers." The  Swce  Mill  now  takes  the  oppor- 
tunity to  reprint  from  the  Jountal  of  Industrial 
and  Engineering  Chemistry,  Vol.  9,  No.  3,  March, 
1917,  the  following  contribution  on  "Red  Peppers" 
by  Frank  M.  Boyles,  of  Chemical  Laboratories, 
McCormick  &  Co^  Baltimore,  Md.— Editor,  The 
Spice  Mill.] 

IN  the  trade  the  hot  red  peppers  are  divided 
into  or  classed  as  "capsicums"  and  "chillies." 
The  larger  pods  are  usually  called  "capsicums" 
and  the  smaller  pods,  varying  in  size  from  about 
Vi  to  VA  inches  in  length,  "chillies." 

The  term  Cayenne  or  Cayenne  Pepper  is  applied 
only  to  the  ground  product  which  is  made  from  * 
either  or  both  the  capsicums  and  chillies.  The 
capsicums  and  chillies  vary  greatly  in  flavor  and 
pungency.  Contrary  to  general  belief,  some  of 
the  capsicums  are  more  pungent  than  some  of  the 
chillies. 

During  the  past  few  years  the  writer  has 
examined  a  large  number  of  shipments  of  com- 
mercial grades  of  red  pepper  of  various  varieties, 
both  domestic  and  imported,  and  has  been  im- 
pressed by  the  number  that  do  not  comply  with 
the  requirements  for  this  class  of  products  as  laid 
down  in  Circular  19,  Office  of  the  Secretary,  U.  S 
Department  of  Agriculture,  which  circular  serves 
as  a  standard  for  the  Department  in  the  enforce- 
ment of  the  Food  and  Drugs  Act  of  1906. 

This  condition  obtains  not  only  with  the  im- 
ported peppers,  but  also  in  a  striking  degree  in  the 
case  of  peppers  of  domestic  origin,  which  are  now 
being  produced  in  such  quantities  as  to  be  of 
considerable  commercial  importance. 

Louisiana  and  Texas  produce  a  considerable 
amount  of  capsicums  and  chillies  and  in  South 
Carolina  the  industry  has  forged  ahead  consider- 
ably; in  1915  the  production  in  this  State  was 
approximately  150,000  lbs. 

The  South  Carolina  capsicums  average  about 
254  inches  in  length  and  are  of  a  bright  red 
color.     They  are  free  of  sterns,  very  bright  in 


appearance,  carry  no  extraneous  dirt,  and  alto- 
gether present  an  appearance  not  excelled  by  any 
variety  of  capsicums.  Upon  grinding,  they  pro- 
duce a  bright  powder  of  excellent  appearance, 
equal  in  flavor  and  pungency  to  most  and  much 
better  than  many  of  the  imported  capsicums. 

The  writer  has  had  the  opportunity  of  exam- 
ining samples  from  a  number  of  shipments  of 
these  capsicums,  the  data  being  compiled  in 
Table  I.  These  capsicums  were  ground  under  the 
supervision  of  the  writer  and  the  samples  were 
composites,  representing  the  regular  factory  run 
and  were  taken  at  frequent  intervals  during  the 
grinding.  Each  sample  represents  the  composition 
of  lots  of  about  2,200  lbs.  They  were  not  pre- 
viously sieved  because  of  their  apparent  freedom 
from  extraneous  dirt  and  because  a  number  of 
preliminary  trials  showed  that  only  a  negligible 
quantity  of  dust  (from  0,03  per  cent,  to  OJOS  per 
cent.)  could  be  removed;  the  total  ash  and  acid- 
insoluble  ash  in  this  small  amount  of  dust  were 
14.5  per  cent  and  4.8  per  cent.,  respectively. 
All  lots  were  free  from  stems. 

These  peppers  were  grown  under  the  indirect 
supervision  of  the  Bureau  of  Plant  Industry  of 
the  U.  S.  Agricultural  Department,  from  Hunga- 


Table  I — Pbrcemtage  Analyses  or  South  CABOLtVA 

Capsicums 

Ether  Extract. 

Ash — 

->  Crude 

Non- 

No. 

Moisture  T*l. 

Insol. 

Fiber 

Total 

Vol. 

Vol. 

1 

6.02 

5.37 

0.67 

28.36 

12.90 

1.15 

10.75 

2 

7.38 

4.82 

0.25 

27.62 

11.90 

0.72 

11.18 

3 

6.65 

5,83 

0.48 

24.45 

13.22 

0.85 

12.37 

4 

5.67 

7.75 

0.65 

29.29 

... 

13.79 

5 

4.40 

7.04 

1.20 

27.27 

14.22 

1.85 

12,37 

6 

5.37 

7.14 

0.96 

30.48 

.  I . 

14.87 

7 

5.90 

6.27 

0.71 

24.34 

, . , 

... 

14.15 

8 

6.17 

7.19 

1.07 

25.12 

15.24 

0.23 

15.01 

9 

5.31 

7.28 

1.10 

25.27 

14.85 

0.20 

14.6S 

10 

5.55 

4.95 

0.55 

25.37 

14.85 

0.15 

14.70 

11 

5.65 

5.51 

0.77 

28.95 

13.44 

0.42 

13.02 

12 

5.60 

5.82 

0.86 

28.37 

15.10 

0.32 

14.78 

13 

5.72 

1.20 

21.27 

16.32 

0.62 

15.70 

14 

5.22 

0.73 

22.65 

16.20 

0.55 

15.65 

IS 

5.35 

0.62 

23.27 

15.98 

0.49 

-  15.49 

16 

5.96 

5.47 

0.77 

21.01 

15.00 

0.40 

14.60 

17 

7.08 

5.03 

0.77 

20.07 

13.70 

Max. 

7.38 

7.75 

1.20 

30.48 

16.32 

1.85 

15.70 

Min. 

4.40 

4.82 

0.25 

20.07 

11.90 

0.15 

10.75 

Av. 

5.90 

5.98 

0.78 

25.48 

14.55 

0.60 

13.92 

rian  Paprika  Seed.  In  this  climate  peppers  grown 
from  these  seed  become  very  much  hotter  than 
the  imported  Paprika,  so  hot  indeed  that  in  the 
trade  they  are  classed  as  Capsicums,  and  when 
ground  constitute  Cayenne  pepper.  This  industry 
was  begun  in  South  Carolina  about  10  years  ago. 
A  study  of  the  results  obtained  on  these  peppers 
shows  that  29.4  per  cent,  exceed  the  standard 
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of  not  more  than  6.5  per  cent  for  Total  Ash 
as  given  in  Circular  19,  the  maximum  being  775 
per  cent ;  that  882  per  cent  exceed  the  standard 
of  not  more  than  0.3  per  cent,  for  HQ-Insoluble 
Ash ;  that  23.5  per  cent  contain  more  than  double 
the  standard  amount  of  Insoluble  Ash;  that  29.4 
per  cent  exceed  slightly  the  standard  or  not 
more  than  28  per  cent  for  Crude  Fiber,  the  max- 
imum being  3048  per  cent. ;  and  that  764  per  cent, 
fall  below  the  standard  for  Non-Volatile  Ether 
Extract  of  not  less  than  15  per  cent,  the  lowest 
being  10.75  per  cent  These  data  show  that  the 
South  Carolina  peppers,  though  a  very  desirable 


that  71.4  per  cent  exceed  the  standard  for  HQ- 
Insoluble  Ash,  and  that  22.7  per  cent  contain 
more  than  1  per  cent  Insoluble  Ash. 

While  the  Crude  Fiber  and  Non- Volatile  Ether 
Extract  weref  not  determined  on  all  of  these  lots, 
still  it  is  apparent  that  in  this  variety  of  Red 
Peppers  the  Crude  Fiber  will  often  exceed  the 
standard,  while  the  Non-Volatile  Ether  Extract 
will  almost  always  be  higher  than  the  standard. 

Table  III  shows  the  results  on  19  lots  of  Japan 
Capsicums.  On  the  whole,  these  peppers  are  well 
within  the  limits  of  the  standards,  but  occasion* 
ally  shipments  come  in  which  arc  high  both  in 


Table  II — Bombay  Capsicums 

Pek  cbmt  Ash  Pbi  cbnt  Ash  Pbk  cent  Ash 

Xo.  Totml  Insoluble  No.  Total     Insoluble  No.  Totml    Insoluble 

1  5.96  0.35  12  8.43         0.65  23  6.92  0.94 

2  7.50  0.77  13  6.00        0.33  24  6.96  1.14 

3  7.41  0.86  14  8.72        0.57  25  6.61  0.82 

4  5.58  0.32  15  6.84        0.65  26  5.77  0.47 

5  6.17  0.43  16  7.07         0.28  27  6.00  0.60 

6  6.16  0.79  17  7.08         0.81  28  7.20  1.30 

7  9.84  0.95  18  6.77         0.51  29  8.16  1.61 

8  6.06  0.31  19  7.07         0.14  30  6.80  1.22 

9  6.14  0.51  20  7.42         0.71  31  7.67  1.75 

10  5.56        0.74  21         5.75         0.23  32         7.67         1.57 

11  5.95         0.96  22         7.28         0.34  33         8.25         1.10 

34  6.42  0.51 

35  9.355  1.50 

Maximum  of  35  samples 9.35  1.75 

Minimum  ofv  35  samples 5.56  0.14 

AvEBAGB  of  ^5  samples 6.95  0.76 

Table  III — ^Japan  Capsicums 

Pei  cent  Ash         Pee  cent  Ash  Pee  cent  Ash  Pes  cent  Ash 

No.  TT.     InsoL        No.  Tl    Insol.       No.    T*l.    Insol.       No.    Total    Insoluble 

1  4.9      0.20  6     5.76    0.25  10    6.75     0.20  15         5.70        0.32 

2  5.7       0.50  7     5.80     0.15  11     6.41     0.15  16        5.77        0.60 

3  5.17     0.42  8     6.20     0.26  12     6.15     0.21  17         6.82         0.33 

4  6.32     0.78  9     5.90     0.14  13     6.61     0.26  18         6.84         0.36 

5  6.07     0.30  14     5.93     1.17  19         6.32         0.36 

Maximum  of  19  Samples 6.84         1.17 

Miiiimnm  of  19  samples 4.9  0.14 

Avkkagb   of    19   samples 6.05         0.39 


Pbrceni 

'  Ether  Extract 

Crude 

Vola- 

Fiber 

Total 

tile 

NonVoL 
15.28 

... 

... 

14.60 
15.79 

.,. 

... 

18.71 
17.21 

29.87 

17.47 

0.72 

16.75 

27.15 

16.72 

0.38 

16.37 

25.00 

18.75 

0.40 

17.87 

29.00 

... 

28.30 

20.87 

0.47 

20.40 

27.80 

12.85 

0.50 

12.35 

32.30 

18.25 

0.50 

17.75 

25.25 

16.10 

0.25 

15.85 

32.30 

20.87 

0.72 

20.40 

25.00 

12.85 

0.25 

12.35 

28.08 

17.22 

0.45 

16.57 

Pee  cent  Ether  Extract 

Crude 

Vola- 

Fibre 

Total 

tile 

Non-Vol. 

23.90 

16.65 

0.30 

16.35 

23.30 

15.97 

0.35 

15.62 

26.64 

12.80 

22.50 

17.03 

22.85 

16.40 

0.40 

16.00 

quality,  are,  to  a  large  extent,  not  in  accord  Total  and  Insoluble  Ash.  Notwithstanding  that 
with  any  of  the  requirements  of  Circular  19.  these  capsicums  generally  come  within  the  stand- 
in  Table  II  are  given  the  results  on  35  lots  ards,  they  arc  not  superior  either  in  color,  flavor 
of  Bombay  Capsicums.  Each  of  these  samples  or  pungency  to  the  other  varieties.  These  samples 
represents  a  grind  of  approximately  two  tons ;  are  composites  and  represent  grinds  of .  about 
the  samples  arc  composites  taken  at  frequent  in-  5,000  lbs.  The  stems  on  these  lots  averaged  less 
tervals.  than*J4  inch  in  length. 

As  in  the  case  of  the  domestic  peppers,  these  The  results  on  7  lots  of  Mombassa  Chillies  arc 

capsicums   were  not  sifted,  a   preliminary  trial  recorded  in  Table  IV.    These  samples  are  com- 

having  shown  that  less  than  i  per  cent,  consisting  ^^^^^  IV-Mo-,a..x  Cb.lu« 

of   organic  and  inorganic   matter,  could  be  re-  Pe»  c«ht  Etbe*  Extract 

moved.     In  all  of  the  varieties  treated  in  this  ^^             ^-.""^liJi^I.  ^f««       TouJ      Vol.     vT 

paper  the  sifting  experiments  were  not  performed      i 6.70       i.62     29.75 15.75 

with  a  few  pounds  of  the  product  taken  from  the  3*'.'*.'.**.**.*  4*57       o.'fo     22.63       25!7i       0.22     25.49 

center  of  the  bale,  as  is  sometimes  done,  but  ^••••••'••H5       }>7     25:44       20197       0:32     20165 

,.-,  ,  m       ,  J y.4U  1.75         J5.30  ...  ...  l0.iO 

one  or  more  whole  bales  were  sifted  on  a  me-      6 5.38       0.35        ...  

chanical  sieve.    These  capsicums  usually  carry  a  MMimiim.:  9.4^       ?;77     30.45       ^\*f?       V^     IHt 

small  amount  of  stems.    In  these  35  lots  the  stems      Minimum. . .  4.36       0.35     22.63  15.75 

,-        ^.         ,•  .     L  .     1     JIl  AvMAOi 6.08        1.06      26.25  20J06 

averaged  less  than  ^^^  mch  m  length. 

It  is  seen  that  62.8  per  cent  of  the  Bombay  posites   representing  grinds  of  about  3,000  lbs. 

Capsictuns  exceed  the  standard  for  Total  Ash,  These  peppers  frequently  exceed  the  standard  for 

the  >niaximum  being  9J5  per  cent;  that  45.7  per  Total  Ash  and  in  the  majority  of  lots  the  In- 

cent.  contain  more  than  7  per  cent  Total  Ash;  soluble  Ash  is  very  much  above  0.50  per  cent 
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These  chillies  are  practically  always  free  of  stems. 
)Only  a  negligible  amount  of   inorganic  matter 

could  be  removed  by  sifting,  consequently  they 
fted. 

lists  the  results  on  a  number  of  differ- 
!S  of  red  peppers,  which  are  not  so 
in  commerce.  Some  of  these  lots, 
oted,  are  of  the  very  highest  type  ob- 


TaBLB    V — MlSCBLLAMBOUS 

FEU  CENT. 

Feb  cent  Ether  Extract 

Ash         Crude  Non- 

T'L  Insol.  Fiber      TM.      Vol.  Vol. 

est  type.  7.70     0.60      

6.20     0.20      

est  type.  5.05     0.95  28.76        19.45 

est  type.  6.75  0.75  26.02  22.70  0.45  22.25 
est   type.  7.10     0.50  25.85     20.37     0.60  19.77 

5.72     0.60  24.20     18.65     0.25  18.40 

t  type. . .  5.27     0.62  27.77        21.96 

6.17     1.27  22.82     19.07     0.85  18.22 

rries)         5.35     0.65  29,20        ...      -...15.60 

►c)      j         5.67     0.82  27.45     17.85     0.30  17.55 

Chillies.  4.63     0.18  24.02        22.50 

ean  Capsicums  and  so-called  Bombay 
irhich  latter  are  small  peppers  about 
d  shape  of  an  ordinary  cherry  (carry 
id  exceptionally  bright  and  free  from 
dirt),  are  almost  invariably  higher 
tandard  in  either  Total  or  Insoluble 
h. 

imples  represent  the  factory  run  on 
)ut  2  tons.  These  peppers  were  not 
luse  of  their  apparent  freedom  from 
50  because  experience  had  shown  that 
no  mineral  matter  could  be  removed 
ins. 

CONCLUSIONS 

ta  show  clearly  that  the  present  stand- 
led  Peppers  are  sadly  in  need  of  re- 

—deed,  there  are  very  few  red  peppers 

entering  into  commerce  to-day  that  will  comply 
with  all  of  the  requirements  of  Circular  19. 

The  standard  for  Total  Ash  should  be  in- 
creased to  7.50  per  cent. 

The  standard  for  HCl-Insoluble  Ash  should  be 
increased  to  1.00  per  cent. 

The  standard  for  Non-Volatile  Ether  Extract 
should  be  lowered  to  14  per  cent. 

The  standard  for  Crude  Fiber  should  be  in- 
creased to  29  per  cent. 


SAFFRON— A  UTTLE-KNOWN  CROP 


CHINESE  DEMAND  FOR  TEA  LEAD 

■^TICE  Consul  H.  Hoyle  Sink  reports  from 
^  Amoy  that  the  local  packers  of  tea  have  re- 
cently found  it  difficult  to  secure  from  European 
markets  the  lead  required  in  the  casing  of  tea 
and  have  therefore  asked  that  they  be  placed  in 
communication  with  American  exporters  of  this 
product.  Exporters  should  communicate  with 
the  address  on  file  at  the  Bureau  of  Foreign  and 
Domestic  Commerce  or  its  district  or  co-oper- 
ative offices.    Refer  to  file  No.  85657. 


Bj  C.  H.  P«arton 

THE  United  States  imports  all.  the  saffron 
needed  to  satisfy  American  consumers.  The 
importation  of  this  article  of  food  in  1915 
amounted  to  8,000  pounds,  valued  at  $80,000. 
There  was  a  shortage  in  the  world  supply  of 
saffron  due  to  the  abnormal  conditions  resulting 
from  the  war.  The  question  why  there  is  no 
saffron  grown  in  the  United  States  might  nat- 
urally be  asked  and  the  answer  would  probably 
be  that  the  crop  is  practically  unknown  in  this 
country  except,  possibly,  in  eastern  Pennsylvania. 
Spasmodic  attempts  were  made  formerly  to  grow 
saffron,  chiefly  in  Lancaster  and  Lebanon  counties, 
Pennsylvania,  by  the  Pennsylvania  German-speak- 
ing people,  but  little  effort  has  been  made  to 
determine  the  causes  of  failures.  The  Germans 
were  the  first  to  introduce  saffron  into  America, 
and  it  was  found  to  be  far  better  adapted  to  culti- 
vation to  most  parts  of  the  United  States  than 
is  generally  appreciated.  It  finds  a  congenial 
soil  from  Canada  southward  to  the  Gulf  of  Mex- 
ico. It  is  a  plant  of  the  temperate  climates,  but  it 
thrives  also  in  very  warm  regions.  While  hot 
countries  are  not  favorable  to  its  best  growth, 
it  is  cultivated  in  such  countries  as  India,  Persia 
and  Arabia.  In  fact,  the  saflFron  plant  is  believed 
to  be  a  native  of  Arabia.  Its  Arabian  name  is 
Zahafram,  from  which,  in  all  probabilities,  is  de- 
rived its  common  name. 

The  saffron  of  commerce  consists  of  the  stig- 
mas (stigmata)  of  the  flowers.  The  plant  itself 
is  produced  by  a  roundish  bulb  about  the  sire  of 
a  small  nutmeg,  which  is  solid,  somewhat  com- 
pressed and  covered  with  a  coarse  brown  reticu- 
lated skin.  When  this  bulb  is  planted  it  sends  out 
from  the  lower  end  many  long,  fibrous  roots,  and 
from  the  upper  end  proceed  the  flowers  on  a 
long,  slender  white  tube,  which,  together  with  the 
leaves,  are  enclosed  in  a  thin,  membraneous  sheath 
opening  on  one  side.  The  leaves  are  numerous, 
somewhat  curved,  smooth  and  longer  than  the 
flowers.  The  corolla  is  tubular  and  of  a  li^ht 
purple  or  bluish  color.  Within  the  corolla  are  the 
stamens  and  the  pistil  or  central  organ,  which  is 
divided  at  the  top  into  three  stigmas,  which  are 
usually  bright  red,  tinged  with  orange,  and  con- 
stitute the  commercial  product  known  as  saffron. 

This  agricultural  crop  is  at  present  grown  for 
commercial  purposes  chiefly  in  France,  Spain  and 
Italy.  The  bulk  of  our  commercial  supply  comes 
from  these  three  countries.  It  is  cultivated  to  a 
much  lesser  extent  in  England,  Austria,  Greece, 
Turkey,  Persia,  India,  China  and  Japan.  Because 
of  the  present  shortage  of  the  crop,  the  increased 
demand  and   the  consequent  high  prices,  many 
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farmers  in  the  United  States  who  ^have  had  no 
previous  experience  with  it  may  be  induced  to 
grow  saflFron.  The  possible  future  interest  in  -this 
little^knowh  crop  naturally  calls  for  specific  direc- 
tions for  its  culture,  which,  according  to  the  best 
authorities,  are  about  as  follows: 

A  few  essentials  must  be  recognized  if  the 
plants  are  to  grow  successfully.  The  best  soil 
on  the  farm  should  be  selected  for  this  crop. 
A  rich,  light  mold  is  the  best.  A  good  deal  de- 
pends upon  the  preparation  of  the  ground,  which 
should  be  plowed  frequently  and  fertilized  thor- 
oughly with  well-rotted  manure.  This  process 
of  working  the  soil  must  be  completed  by  mid- 
summer, and  by  the  beginning  of  July  the  bulbs 
should  be  planted  Shallow  trenches  are  pre- 
pared, in  which  the  bulbs  are  planted  about  three 
inches  apart ;  the  same  distance  is  allowed  between 
the  rows.  When  this  spacing  is  followed,  it  has 
been  calculated  that  it  requires  128  bushels  of 
bulbs  to  plant  an  acre.  The  plantation  must  be 
kept  free  from  weeds  and,  by  September,  the 
young  plants  begin  to  come  up.  As  soon  as  the 
flowers  appear  above  the  ground  women  and  chil- 
dren go  along  the  rows  early  in  the  morning, 
before  the  flowers  are  expanded,  and  collect  them. 
The  flowering  season  continues  from  the  middle 
of  September  until  the  beginning  of  October,  de- 
pending upon  the  locality  of  the  bed  and  the  age 
of  the  plantation.  Picking  the  flowers  continues 
throughout  the  flowering  season,  and  every  morn- 
ing about  11  o'clock  they  are  carried  home  and 
the  stigmas  separated  and  dried  in  the  shade. 
The  leaves  remain  green  all  Winter.  The  follow- 
ing Jime  the  plantation  is  cleaned  and  the  weeds 
are  kept  down  until  the  next  crop  of  flowers  the 
following  Fall. 

After  the  stigmas  with  a  portion  of  the  yellow 
styles  below  are  removed  from  the  flowers,  they 
are  carefully  dried.  While  the  mode  of  drying 
the  stigmas  varies  somewhat  in  different  regions, 
the  portable  kiln  of  a  peculiar  construction  is 
generally  made  use  of.  The  stigmas  are  laid 
thickly  between  sheets  of  white  paper  an(f  placed 
on  a  hair  cloth  stretched  over  the  kiln.  When 
the  fire  is  lighted,  a  coarse  blanket,  five  or  six 
times  doubled,  is  pressed  down  by  weights  on  the 
paper  containing  the  saffron.  The  heat  is  at  first 
strong  so  as  to  drive  off  the  moisture  as  rapidly 
as  possible  during  the  first  two  hours.  The 
saffron  is  usually  turned  over  once  during  this 
time,  after  which  the  heat  is  reduced  for  the 
next  24  hours,  the  saffron  being  turned  every 
half  hour;  it  is  then  ready  for  the  market.  The 
saffron  dried  in  this  way  is  known  as  cake  saffron. 
Another  method  of  drying  consists  of  spreading 
the  stigmas  on  sieves  and  suspending  them  over 
a  low  fire.     This  is  known  as  hay  saffron.     It 


requires    from   7,000   to   8,000   flowers   to   yield 
about  17  oimces  of  fresh  saffron,  which,  upon 
drying,  is  reduced  to  about  3  or  4  ounces. 
Saffron  Necettaiilj  EzpensiTe 

Saffron  must  necessarily  be  rather  expensive, 
because  the  establishment  of  a  plantation  is  high 
and  because  it  takes  about  50,000  flowers  to  make 
a  pound  of  dry  saffron.  The  expense  of  starting 
a  bed  cannot  be  easily  estimated,  because  so  much 
depends  upon  the  cost  of  labor  and  planting  ma- 
terial. Saffron  is-  not  propagated  by  seeds,  but  by 
bulbs.  New  bulbs  are  produced  freely  at  or  near 
the  surface  of  the  ground  and  these  are  gath- 
ered for  additional  planting.  The  clusters  of 
bulbs  are  usually  left  undisturbed  for  three  or 
four  years  before  they  are  taken  up  and  sep- 
arated. The  duration  of  a  saffron  bed  on  good 
soil  varies  from  two  to  five  years.  The  crop 
during  the  third  year  is  said  to  be  the  best  After 
the  fifth  year  the  crop  declines  rapidly  because  the 
bulbs  heave  and  become  exposed  too  much  to  the 
elements.  In  some  seasons  the  yield  of  an  acre 
amounts  to  as  much  as  30  pounds,  while  in  others 
it  does  not  exceed  10  pounds. 

Saffron  has  a  good  many  uses.  It  is  now  em- 
ployed chiefly  as  a  coloring  material  in  several 
tinctures,  in  the  syrup  of  saffron,  and  in  cdloring 
confections.  Its  coloring  power  is  so  strong  that, 
according  to  one  authority,  a  single  grain  rubbed 
to  fine  powder  with  a  little  sugar  will  impart  a 
distinct  tint  of  yellow  to  700,000  grains  of  water 
(about  10  gallons).  It  is  considered  one  of  the 
purest  color  substances  and  is,  therefore,  used  in 
cooking  and  in  coloring  articles  of  confection, 
liquors,  cheese,  puddings  and  a  good  many  other 
substances.  An  infusion  of  it  is  often  given  to 
mouking  birds,  but  it  is  important  to  use  it  with 
caution,  as  too  large  doses  prove  fatal.  Saffron 
was  formerly  official  in  the  United  States  Pharma- 
copoeia, and  was  used  in  case  of  fevers,  measles, 
etc.  It  is  now  rarely  prescribed,  though  it  is  still 
used  as  a  household  remedy  among  the  German- 
speaking  people  in  the  United  States. 


SALESMANSHIP   IN  PUBLIC  SCHOOLS 

OOSTON  has  a  director  of  salesmanship  in  its 
*-^  public  schools,  the  place  being  filled  by  Isabel 
C  Bacon  who,  at  the  recent  sessions  in  New 
York  of  the  National  Retail  Dry  Goods  Asso- 
ciation, presented  the  question  of  co-operative 
courses  in  salesmanship  in  high  schools  and 
stores.  Miss  Bacon  reported  that  her  classes  had 
increased  in  the  past  four  years,  and  that  store 
executives  were  co-operating .  to  make  the  work 
a  success.  In  teaching  salesmanship  there  is  ac- 
tual demonstration  of  the  processes,  a  teacher 
acting  as  a  customer  and  another  acting  as  a 
salesgirl. 
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TENTATIVE    REPORT    ON    TRANSCONTI- 
NENTAL  RATE  CASE 

Washington,  March  IS.— The  tentative  report 
of  Examiner-Attorney  Thurtell  to  the  Interstate 
Commerce  Commission  on  the  reopened  'Trans- 
continental Rate  Case"  covers  forty  pages  of 
closely  printed  matter  preceded  by  a  syllabus  of 
19  sections,  as  follows: 

1.  Existing  water  competition  found  to  be  a 
negligible  factor  in  affecting  rates  by  rail  be- 
tween Atlantic  and  Pacific  Coast  terminab. 

2.  Rates  on  commodities  from  Eastern  defined 
territories  to  Pacific  Coast  terminals  lower  than 
the  rates  on  like  trafHc  to  intermediate  points 
found  not  justified  under  existing  circumstances. 

3.  Present  effective  rates  on  specified  com- 
modities from  all  Eastern  defined  territories  to 
Pacific  Coast  terminals  found  not  unreasonably 
low  or  not  to  have  been  induced  by  water  com- 
petition. 

4.  Present  effective  rates  on  other  commodi- 
ties in  schedules  B  and  C  found,  as  a  whole,  un- 
reasonabiy  low  from  territories  east  of  the  Mis- 
souri River  to  Pacific  Coast  terminals. 

5.  Present  effective  rates  on  all  commodities 
referred  to  in  headnote  4  from  the  Missouri 
River  to  points  in  Arizona  not  higher  than  80  per 
cent,  of  the  present  Coast  rates  to  points  east 
of  Ash  Fork  and  Maricopa  and  90  per  cent,  of 
the  Coast  rates  to  the  points  named  and  other 
points  west  thereof. 

7.  Rates  from  all  Eastern  defined  territories 
to  all  points  west  of  the  Missouri  River  should 
now  be  so  adjusted  that  upon  the  return  of 
water  competition,  which  may  necessitate  reduc- 
tions in  rates  to  the  Pacific  Coast;  the  rates  to 
intermediate  points,  except  points  to  which  rates 
may  be  affected  by  combinations  on  the  Coast, 
need  not  be  disturbed. 

8.  Suggestion  made  to  carriers  that  carload 
commodity  rates  from  the  Missouri  River  to  the 
intermediate  territory  west  thereof  be  graded 
with  distance  appl3ring  rates  not  higher  than  55, 
70,  80  and  90  per  cent,  of  the  present  Coast  rates 
to  the  territory  within  600,  950,  1,300  and  1.050 
miles  from  the  Missouri  River  cities,  respectively. 

9.  Commodity  rates  from  points  east  of  the 
Missouri  River  to  Arizona  points  on  all  items 
referred  to  in  headnote  4  should  not  exceed  the 
rates  from  the  Missouri  River  by  more  than  15, 
25  and  35  cents  from  Chicago,  Pittsburgh  and 
Atlantic  seaboard  territories,  respectively,  and 
should  not  exceed  certain  maximum  rates  pre- 
scribed herein. 

10.  Sugisestion  made  to  carriers  that  carload 
commodity  rates  from  points  east  of  the  Mis- 
souri River  to  all  intermediate  territory  more 
than  600  miles  west  of  the  Missouri  River  on 
all  the  items  referred  to  in  headnote  4  be  con- 
structed by  adding  to  the  rates  suggested  in 
headnote  8  the  differentials  shown  in  headnote  9, 
subject  to  certain  maximum  rates. 

11.  Present  less-than-carload  commodity  rates 
from  Eastern  defined  territories  to  Pacific  Coast 
ports  which  are  higher  than  $2.50  per  100  pounds 
found  not  unreasonably  low. 

12.  Present  less-than-carload  commodity  rates 
from  the  Missouri  River  to  Pacific  Coast  ports 
which  are  not  higher  than  $2.50  per  100  pounds 
found  not  unreasonably  low. 

13.  Present  less-than-carload  commodity  rates 


which  are  not  higher  than  $2.50  per  100  pounds 
from  points  east  of  the  Missouri  River  terri- 
tory to  Pacific  Coast  ports  found  unreasonably 
low. 

14.  Less-than-carload  commodity  rates  on 
items  referred  to  in  headnote  13  from  the  Mis- 
souri River  to  Arizona  points  should  not  exceed 
80  per  cent,  of  the  present  class  rates  on  these 
items  from  the  Missouri  River  to  the  same  points. 

15.  Suggestions  made  to  carriers  that  rates 
from  the  Missouri  River  to  destinations  west 
of  the  Missouri  River  on  items  referred  to  in 
headnote  13  be  constructed  by  taking  80  per  cent, 
of  the  present  class  rates  applicable  on  these 
articles  from  the  Missouri  River  to  the  respective 
destination  points. 

16.  Less-than-carload  commodity  rates  on  the 
items  referred  to  in  headnote  13  from  points 
east  of  the  Missouri  River  to  Arizona  points  may 
be  constructed  by  adding  to  the  rates^  from  the 
Missouri  River  to  Arizona  points  differentials 
not  hightr  than  30,  50  and  70  cents  on  articles 
classified  as  first  class,  and  25.  40  and  55  cents 
on  articles  classified  as  secona,  third  or  fourth 
class,  in  Western  classification  from  Chicago, 
Pittsburgh  and  Atlantic  seaboard  territories,  re- 
spectively. 

17.  Suggestions  made  to  carriers  that  less-than- 
carload  commodity  rates  on  the  commodities  re- 
ferred to  in  headnote  13  from  points  east  of  the 
Missouri  River  to  points  more  than  600  miles 
west  of  the  Missouri  River  be  constructed  by 
adding  to  the  rates  suggested  in  headnote  15 
not  to  exceed  30,  50  and  70  cents  on  articles 
classified  as  first  class  and  25,  40  and  55  cents 
on  articles  classified  as  second,  third  or  fourth 
class  from  Chicago,  Pittsburgh  and  Atlantic  sea- 
board territories,  respectively. 

18.  Rates  on  barley,  beans,  canned  goods,  as- 
phaltum,  dried  fruits  and  wine  from  Pacific 
Coast  ports  via  rail-and-water  routes  through 
Galveston  to  the  Atlantic  seaboard  should  be  re- 
vised to  accord  with  the  requirements  of  the 
long-and-short  haul  clause  of  the  fourth  section. 

19.  If  the  rates  to  intermediate  territory  are 
revised  in  accordance  with  the  bases  described 
in  headnotes  8,  10,  15  and  17  when  water  com- 
petition in  the  judgment  of  the  carriers  makes 
necessary  certain  reductions  to  or  from  the  Pa- 
cific Coast  in  any  of  the  rates  applicable  to  items 
referred  to  in  headnotes  4.  12  or  18,  the  com- 
mission will,  upon  presentation  of  proper  proof 
of  competitive  necessity,  consider  the  reduction 
of  such  rates  without  disturbing  rates  to  or 
from  any  intermediate  points  except  those  to 
which  the  rates  are  affected  by  combination  on 
the  Coast. 

It  must  be  understood  that  these  are  not  yet 
and  never  may  be  the  decision  of  the  commis- 
sion in  the  matter;  they  are  simply  the  summing 
up  of  the  views  of  the  examiner  as  the  result  of 
hearings  which  have  been  held  in  Chicago,  Salt 
Lake  City,  San  Francisco,  Portland,  and  Spokane, 
and  the  evidence  which  has  been  offered  at  those 
hearings.  The  rates  under  suspension  in  this 
proceeding  are  those  which  the  carriers  put  in  to 
meet  the  first  order  of  the  commission,  but  which 
contained  so  many  advances  that  protests  were 
filed  by  shippers  in  all  parts  of  the  country ;  this 
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was  later  followed  by  a  protest  from  the  Mer- 
chants' Association  of  Spokane  asking  for  the 
reopening  of  all  the  fourth  section  applications 
covering  this  enormous  coast  to  coast  traffic, 
which  request  the  commission  granted  and  re- 
opened the  case  on  October  17,  1916. 

Very  many  interests  were  present  at  the  hear- 
ings and  have  set  forth  their  views  at  length 
before  the  commission,  among  them  being  t'.ie 
Canned  Goods  Exchange  of  Baltimore,  the  Na- 
tional Canners'  Association;  George  A.  Page  and 
Walter  Engels,  for  the  Borden  Condensed  Milk 
Co. ;  The  T.  A.  Snider  Preserve  Co. ;  Wholesale 
Grocers'  Exchange  of  Chicago;  Illinois  Whole-  ' 
sale  Grocers'  Association;  Michigan  Wholesale 
Grocers'  Association ;  Indiana  Wholesale  Grocers' 
Association;  New  York  Canners'  Association; 
Wisconsin  Wholesale  Grocers'  Association;  Car- 
nation Milk  Products  Co.,  and  boards  of  trade 
and  associations  of  commerce  from  all  parts  of 
the  country. 

The  following  are  among  the  rates  which  would 
have  to  be  lined  up  according  to  the  suggestions 
in   the  syllabus  above: 

Item  352,  Baking  Powder,  Groups  A  to  E,  in- 
clusive, rate  $1,  mmimum  36,000. 

Item  420-B,  Canned  Goods,  Groups  A  to  E,  in- 
clusive,  rate  $1.10,  minimum  40,000. 

Item  468,  Breakfast  Foods,  Groups  A  to  E,  in- 
clusive, rate  90c.,  minimum  24,000- 

Item  475,  Cider  and  Vinegar,  Groups  A  to  E, 
inclusive,  rate  90c.,  minimum  40,000. 

Item  510,  Cocoa,  Chocolate,  etc..  Groups  A  to 
E,  inclusive,  rate  $1.25,  minimum  30,000. 

Item  512,  Coffee,  Groups  A  to  E,  inclusive, 
rate  $1.10,  minimum  30,000  lbs. 

Item  606,  Fruits,  dried  or  evaporated,  Groups 
A  to  E,  inclusive,  rate  $1.50,  minimum  30,000. 

Item,  842,  Jelly  Preparations,  Groups  A  to  E, 
inclusive,   rate  $1.25,  minimum  30,000  lbs. 

Item  876,  Macaroni,  Groups  A  to  E,  inclusive, 
rate  $1,  minimum  30,000  lbs. 

Item  940,  Nuts,  edible,  except  peanuts,  not 
shelled.  Groups  A  to  E,  inclusive,  $1.50,  minimum 
30,000  lbs. 

Item  942,  Peanuts,  Groups  A  to  E,  inclusive, 
rate  $1.30,  minimum  24.000  lbs.' 

Item  992,  Pickles,  etc.,  Groups  A  to  E,  in- 
clusive, rate  $1,  minimum  40,000. 

Item  1082.  Rice,  Group  D  65c.,  Group  E  60c., 
minimum  40,000  lbs. 

Item  1084,  Rice  Flour,  Rice  Meal,  etc..  Groups 
A  to  E,  inclusive,  rate  85c.,  minimum  40,000  lbs. 

Item  1188,  Sugar,  Groups  A  to  E,  inclusive, 
rate  $1,  minimum  36,000  lbs. 

Item  1194-B,  Sirups.  Molasses,  etc.,  Groups  A 
to  E,  inclusive,  75c.,  minimum  36,000. 

Item  1366-D,  Canned  Goods,  Groups  A  to  E, 
inclusive,   rate  85c.,  minimum  60,000  lbs. 

Item  1372-D,  Cocoa  Beans,  Groups  A  to  E,  in- 
clusive, rate  85c.,  minimum  40,000  lbs. 

Item  1374-A,  Green  Coffee,  Groups  A  to  E,  in- 
clusive, rate  Sfoc,  minimum  40,000  lbs. 

Item  1640-A,  Bicarbonate  of  Soda.  Groups  A 
to  E,  inclusive,  rate  85c.,  minimum  50,000  lbs. 

Item  1648-A,  Starch,  Groups  A  to  E,  inclusive, 
rate  95c.,  minimum  40,000  lbs. 


FINAL    FORECAST    OF    INDIA'S    SESAME 
CROP 

'T^HE  latest  official  memorandum  on  India's 
■■•  sesame  Xtil  or  jinjili)  crop  of  1916-17. is 
based  upon  reports  received  from  provinces  which 
contain,  on  an  average,  78  per  cent,  of  the  total 
area  under  sesame  in  British  India.  Of  the 
Native  States,  estimates  are  furnished  by  Hyder- 
abad and  the  States  in  the  Bombay  Presidency 
(except  Baroda).  The  forecast  is  final  for  all 
the  provinces  and  Native  States  except  Madras 
and  Hyderabad— concerning  which  the  Indian 
Government  announces  a  supplemental  memoran- 
dum will  be  issued  in  April. 

The  total  area  reported  amounts  to  4,971,000 
acres,  as  against  5,190,000  acres  on  the  corre- 
sponding date  of  the  preceding  year.  The  total 
yield  is  estimated  at  455,000  tons  (excluding 
Hyderabad),  as  against  481,000  tons  for  the  year 
previous. 

These  figures  show  a  decrease  of  4  per  cent, 
in  area  and  one  of  5  per  cent,  ill  yield  from  the 
returns  for  the  1915-16  crop,      f  j 


PRESIDENT        STOFFREGEN        PETITIONS 
INCOME  TAX  ASSESSMENT 

St.  Louis,  Mo.,  Feb.  23. — Charles  Stoffregen, 
president  of  the  Steinwender-Stoffregen  Coffee 
Co.,  has  filed  suit  in  the  United  States  District 
Court  against  George  H.  Moore,  Collector  of  In- 
ternal Revenue,  to  recover  $9,678.54,  which  he 
alleges  was  illegally  assessed  against  him  as  a 
tax  on  his  income  return,  and  which  he  paid  last 
September  under  protest. 

Mr.  Stoffregen  recites  in  his  petition  that  he 
made  a  return  of  income  totalling  $65,928.22,  on 
\i^fch  his  tax  was  assessed  at  $3,075.42.  The 
collector,  he  alleges,  insisted  that  his  return 
should  have  included  an  item  of  $218,732.19, 
which,  Mr.  Stoffregen  says,  represented  dividends 
from  the  earnings  of  the  coffee  company,  earned 
and  accrued  and  carried  as  surplus  prior  to 
March,  1913.  The  collector,  the  petition  relates, 
added  this  to  the  amount  of  the  original  return 
and  demanded  as  Mr.  Stoffregen's  total  tax  $12,- 
753.96.  The  petitioner  declares  that  the  $218,- 
732.19  represented  dividends  from  1897  to  1913, 
at  which  time  they  were  distributed,  and  should 
not  be  included  in  his  return  as  subject  to  the  in- 
come tax. 


Albert  E.  Merrall 

Albert  E.  Merrall,  vice-president  of  the  Acker, 
Merrall  &  Condit  Co.,  died  recently  at  his  home, 
129  W.  72d  St.,  New  York.  Mr.  Merrall  was  the 
son  of  the  late  William  J.  and  Mary  Elizabeth 
Merrall. 
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Holman  Coffee  Roasting  and  Cooling  Plant,  Installed  in  Establiskment  of  Otto  C.  HoH  Coffee 

Co.,  Minneapolis 


THE    HOLMAN    COFFEE    ROASTING    AND 
'       COOLING  MACHINE 

'T^HE  picture  shows  the  coffee  roasting  plant 
■■•  installed  in  the  establishment  of  Otto  C.  iWlt 
Coffee  Co.,  wholesale  coffee  roasters  and  tea  mer- 
chants, 704  First  Ave.  N.,  Minneapolis,  Minn. 
The  coffee  roaster  is  the  invention  of  Russell  Hol- 
man, vice  president  of  the  above-named  company, 
and  was  patented  by  him  ia  1912.  From  the  ad- 
vertising literature  issued  by  the  company,  we 
take  the  following  statements  describing  the 
roaster  and  its  operation  and  its  claims  for  effi- 
ciency : 

"The  heat  is  generated  in  a  chamber  back  of  the 
cylinder  and  the  coffee  does  not  come  in  contact 
with  the.  flame  or  any  flame-heated  metal,  thereby 
precluding  all  possibility  of  scorching  or  spot- 
ting the  coffee  or  of  its  absorbing  any  impurities 
from  the  gas.  The  air,  heated  to  the  highest  con- 
ceivable degree,  is  forced  through  the*  coffee  as 
it  revolves  in  the  cylinder  from  end  to  end,  driv- 
ing out  the  moisture  rapidly  and,  getting  to  the 
center  of  the  bean,  breaks  the  cell  that  contains 
the  oil  and  diffuses  it  through  the  bean.     It  is 


roasted  to  the  same  consistency  from  the  center 
to  the  circumference,  adding  to  the  drinking  qual- 
ity of  the  coffee  fully  25  per  cent.  This  machine 
is  the  only  one  of  its  kind  in  the  world.  It 
roasts  a  bag  of  coffee  in  20  minutes  and,  instead 
of  pouring  water  into  the  cylinder  to  check  the 
roast  on  the  coffee  when  it  is  ready,  by  reversing 
the  roasting  operations,  cold  air  is  drawn  in  from 
the  outside  through  a  ^lO-inch  pipe  by  a  large  fan, 
thereby  cooling  the  coffee  uniformly  and  quickly 
while  the  coffee  revolves  in  the  cylinder." 

"Our  own  work  is  being  done  on  this  machine," 
says  Mr.  Holman,  "and  we  have  demonstrated 
beyond  all  question  that  it  is  a  decided  success." 


Commenting  on  the  sharp  adv'ance  in  coffee 
futures,  a  broker  said  April  4: 

"Because  coffee  goes  always  against  any  com- 
mon sense  view  of  its  actual  situation,  which  just 
now  is  the  worst  in  many  years,  there  ^  is  too 
much  coffee  here,  afloat  and  now  in  Brazil,  with 
every  prospect  of  a  very  large  new  crop.  Duty 
talk  is  no  bull  argument  because  options  are  sold 
'in  bond'  and  the  only  profit  on  .a  duty  would 
be  on  actual  spot  coffee,  as,  if  imposed,  it  would 
be  slapped  on  overnight,  as  was  the  duty  on 
wines." 
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When  Is  the 
Largest  Consumption 
of  Coffee? 

Experts  generally  agree  that  it  U 
during  the  colder  months  of  the 
year,  although  the  summer  months 
are  large  consuming  periods. 

^   ^   ^ 

But  whether  winter  or  summer  is 
the  larger  seasonable  consuming 
period,  all  agree  that  the  best  time 
is  when  the  aroma  is  in  the  air  and 
the  flavor  in  the  cup.  Then,  one 
cup  is  an  invitation  to  another. 

41     41     41 

And  it's  no  easy  proposition  to  give 
the  consumer  the  full  deliciousness 
of  coffee.  It's  a  case  of  ef Bciency 
all  along  the  line,  from  selection  of 
bean  to  package  and  the  brewing. 

41     41     41 

AMERICAN  CAN  COMPANY 

CHICAGO  NEW  YORK  SAN  FRANCISCO 

With    Of/icf    in    th9    Largest    Cities 


When  writing  to  Advertisers,  please  mention  The   Spicb  Mill. 
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THE  CO-OPERATION  OF  COMPETITORS 


Address  bj  Theodore  F.  Whitmartli,  President 

of  NatioiuJ  Wholesale  Grocers'  Asso€ietioii» 

Before  ConTontion  of  National  Canners' 

Association,   CloTeland,   O., 

Fehruarj  5,  1917 

A  T  the  convention  of  National  Canners'  Asso- 

'^*-  ciation,  at  Cleveland,  O.,  Feb.  5-9,  1917,  one 

of  the  most  interesting  and  impressive  addresses 

was  that  of  Theodore  F.  Whitmarsh,  president 

of    National    Wholesale    Grocers'    Association, 

which  is  here  printed  in  full: 


Co-operation  Necessary 

It  has  dawned  on  the  progressive  merchant 
with  ever-increasing  clearness  that  in  no  other 
way  can  he  advance  his  interests  more  than  by 
advancing  the  interests  of  his  competitors,  ft 
sounds  paradoxical,  but  it  is  literally  true.  It  is 
not  so  long  ago — many  of  us  can  remember  the 
time  very  distinctly — when  it  would  have  been 
considered  suicidal  for  any  merchant  to  have 
given  his  competitor  the  benefit  of  information  he 
had  obtained  by  the  outlay  of  time  and  money. 
Such  information  was  considered  to  be  his  own 
private  possession,  to  be  carefully  guarded  and 
used  by  himself  alone.  If  his  competitor  was 
thought  of  at  all  in  the  collection  of  such  infor- 
mation it  was  how  it  might  be  used  to  his  undo- 
ing. But  what  a  change  has  taken  place!  Men 
have  since  come  to  know  that  no  one  individual 
can  possibly,  unaided  and  by  himself,  collect  all 
the  best  information  on  any  subject;  no  one  now 
seriously  questions  that  we  are  all  enriched  by 
the  contributions  of  all,  and  that  even  the  most 
obscure  and  apparently  inconsequential  merchant 
in  the  land  may  be  able  to  contribute  a  sugges- 
tion of  value  without  price ;  and  in  the  knowledge 
that  such  general  information  tends  to  make  us 
all  better  merchants  and  enables  us  to  serve  the 
public  better  and  more  economically,  we  all  wel- 
come this  change  of  attitude  in  business  life. 

Value  of  Trade  Associations 

This  spirit  of  mutual  helpfulness  finds  its  high- 
est exemplification  in  such  splendid  organizations 
as  the  National  Canners'  Association.  I  have  had 
unusual  opportunities  of  late  to  observe  the  un- 
selfishness with  which  your  association  has 
worked  through  its  Canners*  Conference  Com- 
mittee, which,  with  a  similar  committee  from  the 
National  Wholesale  Grocers'  Association,  has 
met  in  frequent  conference,  and  without  excep- 
tion an  atmosphere  of  broad-mindedness  has  al- 
ways prevailed.  No  question  has  arisen  during 
this  time  that  has  not  been  honestly  met  and  a 
fair  and  equitable  solution  striven  for,  and  I  am 
sure  this  must  have  been  as  gratifying  to  you  as 
it  has  been  to  us. 

Educating  the  Competitor 

In  our  own  association  we  recently  had  a  most 
impressive  demonstration  of  this  co-operative 
,  spirit  when,  during  the  busiest  season  of  the 
grocer's  year,  we  called  upon  protninent  whole- 
sale grocers  from  all  over  the  United  States  to 
convene  in  New  York  to  help  in  the  compilation 
of  a  "Contract"  Bulletin  for  distribution  to  our 
membership  generally,  and  the  response  from 
men  who  had  probably  the  least  to  gain   from 


such  a  work  was  the  best  evidence  I  ever  had 
of  the  present-day  tendency  to  help  one's  com- 
petitor. Most  of  the  men  attending  our  confer- 
ence were  buyers  old  in  the  business  and  per- 
fectly able  to  make  satisfactory  contracts  cover- 
ing purchases  and  sales,  and  so  they  had  person- 
ally very  little  to  gain,  perhaps  nothing  at  all,  but 
to  a  man  they  contributed  their  experience  and 
advice  that  the  small  merchant  with  none  of  their 
advantages  might  avail  himself  of  them  if  he 
cared  to.  It  is  our  pucpose,  as  soon  as  the  "Con- 
tract" Bulletin  has  beea  completed,  to  start  work 
on  a  bulletin  dealing  with  "Credits,"  and  I  have 
the  fullest  confidence  that  the  same  enthusiastic 
co-operation  received  in  the  preparation  of  the 
"Contract"  Bulletin  will  be  had  from  the  credit 
authorities  of  the  country. 

Educating  the  Customer 

These  bulletins,  I  might  say,  are  only  a  part 
of  the  program  we  outlined  in  the  establishment 
of  our  Educational  Department.  We  propose  to 
give  to  our  members  information  useful  in  the 
conduct  of  their  business;  and  in  close  co-opera- 
tion with  the  National  Association  of  Retail 
Grocers,  to  periorm  a  like  service  for  the  retail 
grocers,  the  aim  being,  of  course,  to  serve  the 
public  in  the  most  economical  manner  possible, 
consistent  with  the  quality  of  the  merchandise 
offered  and  the  service  rendered. 

Educating  the  Public 

We  want  the  public  to  know  and  understand 
this  to  be  our  aim,  and  consequently  when  we  sec 
false  information  about  ourselves  in  the  public 
prints,  with  their  stories  and  cartoons  about  an 
alleged  "Food  Trust,"  and  when  we  see  public 
officials  giving  impetus  to  such  a  charge,  we  feel 
we  are  not  receiving  that  due  consideration  to 
which  we  are  entitled.  The  law  of  supply  and 
demand  fixes  prices  and  can  no  more  be  changed 
than  the  law  of  gravitation.  When  we  have 
short  crops,  and  heavy  domestic  requirements 
are  augmented  by  a  considerable  export  demand, 
when  labor  and  material  costs  reach  new  hig^ 
levels  and  continue  to  climb,  when  millions  of 
men  are  removed  from  productive  fields  and  kept 
in  trenches  for  years  where  they  consume  much 
and  produce  nothing,  of  course  unusual  condi- 
tions are  bound  to  prevail  and  high  prices  are 
the  natural  result.  But  high  prices  are  not  con- 
fined to  this  country,  nor  are  they  confined  to 
foods  alone.  High  prices  prevail  all  over  the 
world,  and  for  practically  every  commodity  un- 
der the  sun;  and  it  remains  one  of  the  mysteries 
to  me  why  no  other  item  entering  into  the  cost 
of  living  is  investigated  but  food.  It  seems  to 
be  that  as  the  price  for  clothing,  shoes  and  other 
items  of  daily  need  advance  the  consumer  has 
less  to  spend  for  food,  and  I  do  not  understand 
why  the  solicitous  legislator  does  not  occasion- 
ally turn  his  attention  in  the  direction  of  these 
other  necessities  in  an  effort  to  reduce  their 
price  to  the  consumer  that  the  latter  may  have 
more  to  spend  for  food.  Such  a  procedure  would 
give  to  the  food  manufacturers  and  distributors 
a  well-deserved  rest.  Personally  I  never  heard 
of  nor  knew  of  a  combination  in  the  grocery 
world,  either  of  wholesalers  or  retailers,  that  had 
for  its  object  the  extracting  of  profits  from  the 
public,  and,  so  far  as  I  can  learn,  no  one  else 
ever  has. 

I   would   not  be   misunderstood,  however,   as 
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THE  BEST  ACCOUNTS 

TRY  YOUR  COFFEE 


WHY  DO  MANY  QUIT  IT  ?— 

There  is  no  cause  for  such  a  thing  to  happen.  Your 
years  of  experience  in  selecting,  grading,  blending  and 
roasting  cdme  to  nau^t  unless  your  salesmen 

SHOW  THEM  HOW 

TO 
MAKE  IT  RIGHT 

It  is  time  to  correct  this  grave  error,  the  final  test  is  in  the 
cup,  on  that  alone  you  succeed  or  fail.  Instead  of  ob- 
tainmg  only  ordinary  results  why  not  bring  out 

ALL  THE  FLAVOR,  STRENGTH,  AROMA 

And  show  them  what  wonderful  color  coffee  has  when 
RLTERED  thni  SiL-KEY  PAPER 
SERVED  from  CHINA  POTS 

Don*t  let  your  salesmen  be  handicapped  any  longer — 
teach  them  first — by  ordering  the 

NEW  WONDER  SIZE  TRICOLATOR 

(I  GALLON  CAPAOTY) 

Just  the  thing  to  demonstrate  with,  and  for  use  in  smaU 
Hotels,  Restaurants,  Cafes  and  Boarding  Houses.  Tri- 
colators  are  made  to  serve  from  2  cups  for  home  use  to 
1 8  gallons.  Sample  complete,  Aluminum  Filter  Holder, 
I  gaUon  size  China  Pot,  and  100  Filters  delivered  for 
$5.00  to  any  dealer. 

-ORDER  ONE  TO^DAY- 


THE  TRICOLATOR  CO. 

116-120  W.  32nd  St.  62^4  East  South  Water  St. 

NEW  YORK  CHICAGO 

Our  urn  MVfM  arm  utmd  and  endoraed  by  the  finest  hoteh  mvmrywherm 
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trying  to  convey  the  idea  that  there  is  not  room 
tor  improvement  in  our  present  method  of  dis- 
tribution from  the  producer  to  the  consumer. 
There  is,  and  will  be  as  long  as  the  human  ele- 
ment enters  into  it,  but  I  do  not  hold  that  the 
method  of  getting  goods  to  the  consumei*  from 
the  producer  via  the  jobber  and  retailer,  is,  or 
can  be  made,  as  economical  (perhaps  more  so) 
as  any  other,  and  that  for  the  general  public 
good  it  is  the  one  that  should  be  fostered  and 
encouraged. 

Economy  in  Distribution 

There  is  not  much  disagreement  concerning 
the  truth  of  the  statement  that  the  prosperity  of 
the  coimtry  is  in  a  large  measure  dependent  upon 
the  prosperity  of  the  small  communities.  Th*^ 
constitute  the  arteries,  as  has  well  been  said, 
through  which  flows  the  business  and  industrial 
life-blood  of  the  land,  and  anything  that  makes 
for  their  injury  has  a  widespread  damaging  ef- 
fect Now,  the  small  merchant  is  an  indissoluble 
part  of  the  small  community — in  the  aggregate, 
he  is,  next  to  the  farmer,  the  most  important 
factor  in  the  general  prosperity — ^and  when  we 
hear  of  the  mail-order  house  reaching  out  and 
drawing  business  from  the  rural  commimities  to 
the  great  commercial  centers,  we  know  they  are 
doing  it  at  the  expense  of  the  small  merchant; 
and  when  we  hear  of  great  combinations  spread- 
ing a  network  of  stores  all  over  the  country,  we 
know  they  are  doing  it  at  the  expense  of  the 
small  merchant.  But  no  fault  can -be  found  with 
these  great  agencies — ^no  fault  should  be  found — 
if  they  represent  the  most  economical  method  of 
distribution,  but  we  do  not  believe  they  do,  and 
knowing  that  they  are  certainly  not  in  the  in- 
terest of  or  tending  to  build  up  and  make  pros- 
perous the  small  communities,  we  feel  it  our  duty 
to  enlighten  the  public.  I  believe  the  jobber-re- 
tailer method  of  distribution  to  be  more  econom- 
ical than  any  other,  and  certainly  more  in  the  in- 
terest of  the  common  good,  since  the  very  exist- 
ence of  the  small  community,  through  the  inde- 
pendent merchant,  seems  to  be  linked  with  it  I 
do  not  see,  for  example,  where  the  chain-store 
combination  enjoys  any  particular  advantage  over 
the  jobber-retailer  plan  of  distribution,  for  while 
the  jobber  in  name  might  be  eliminated,  those 
necessary  functions  which  he  performs  wouTd 
still  have  to  be  done  by  some  one.  Goods  would 
have  to  be  assembled  from  all  parts  of  the  globe ; 
jthey  would  have  to  be  warehoused  and  shipped  as 
required,  and  in  the  financing  thereof  and  in  the 
performing  of  the  work  the  jobber's  place  would 
have  to  be  filled  with  no  diminution  of  the  work 
to  be  performed  or  the  expense  involved.  We 
might  as  well  believe  that  a  chain-store  system 
securing  control  of  some  canneries  could  elim- 
inate the  cost  of  canning  their  goods.  When  any 
agency  performs  the  work  of  the  canner  they  in- 
cur the  costs  the  canner  incurs  in  preparing  his 
pack,  and  when  any  agency  does  the  work  pf  the 
jobber  they  are  under  expenses  just  the  same  as 
he  is.  Eliminating  a  name  does  not  eliminate  a 
condition. 

Prosperity  of  the  Small  Merchant 

Neither  do  I  see  where  the  chain  store  enjoys 
any  advantage  over  the  independent  nierchant. 
They  must  pay  rent  and  clerk  hire,  for  light  aqd 
for  heat;  their  stock  is  subject  to  the  same  law 
of  depreciation,  and  there  is  no  saving  that  they 


effect  that  the  independent  merchant  cannot 
make.  He,  too,  can  dispense  with  his  telephone 
and  his  delivery  ser\'ice;  he,  too,  can  insist  upon 
cash  being  paid  by  his  customers  and  that  they 
carry  goods  from  the  store  as  purchased;  he  can 
operate  with  as  few  clerks  and  close  during  the 
noon  hour  if  found  expedient ;  he  can  carry  small 
stocks  and  make  frequent  turnovers;  he  can  fol- 
low their  plan  of  offering  staples  at  close  prices 
and  reimbursing  himself  on  other  items.  In  fact, 
there  is  not  a  single  device  to  which  they  resort 
in  an  effort  to  get  business  that  is  not  open  to 
him. 

So  that,  in  comparing  the  two  plans  of  the 
chain-store  and  the  jobber-retailer  method  of  dis- 
tribution, I  do  not  see  wherein  the  former  en- 
joys any  advantage  over  the  latter  except  that 
it  is  not  under  the  necessity  of  employing  sales- 
men to  solicit  orders  from  the  retail  stores,  but 
as  an  offset  to  this,  they  emplw  supervisors  to 
make  the  rounds  and  oversee  the  stores;  while 
the  small  retailer  enjoys  an  advantage  that  I 
think  outweighs  all  others,  that  he  can  introduce 
the  personal  element  in  his  business  that  must 
always  be  lacking  in  the  other.  He  is  the  owner, 
while  the  chain-store  manager  must  always  be 
an  employee,  and  he  does  not  enjoy  the  oppor- 
tunity to  introduce  his  individuality  into  the  busi- 
ness that  the  man  can  who  has  his  own  store.  I 
have  no  fears  for  the  continued  prosperity  of 
the  small  merchant,  and  so  long  as  he  prospers 
so  will  the  jobber. 

Metric  System  Recommended 

By  way  of  conclusion,  I  want  to  say  a  few 
words  concerning  a  matter,  educational  in  its 
nature,  that  our  association  has  been  deeply  in- 
terested in,  that  of  the  general  adoption  and  use 
of  the  metric  system.  I  believe  our  association 
-enjoys  the  distinction  of  having  been  the  first  in 
the  commercial  field  in  this  country  to  interest 
themselves  in  the  project  The  movement  has 
been  growing,  and  only  recently  there  was 
formed — largely  through  the  efforts  of  our  Mr. 
Fred  R.  Drake,  the  chairman  of  our  metric  sys- 
tem committee-^n  organization  kno¥m  as  &ie 
American  Metric  Association,  composed  of  cor- 
porations and  individuals  holding  common  views 
relative  to  this  system.  Your  association  has 
joined  the  ranks,  but  I  should  like  to  have  this 
further  help  from  you  as  individuals  and  as  an 
association : 

1st  That  you  as  individuals  join  the 
American  Metric  Association.  The  dues  arc 
nominal,  $2  per  year  for  individuals,  but 
your  joining  will  gS^e  the  association  moral 
support,  which  it  seeks  more  than  anything 
else  at  this  time. 

2nd.  That  you  as  individual  canners  have 
metric  equivalents  of  weights  and  measures 
printed  on  your  labels  in  addition  to  the 
English  weights  and  measures. 

3rd.  That  your  association  adopt  resolu- 
tions on  the  subject  along  the  following  lines 
— ^viz. : 

Resolved,  That  the  National  Canners'  As- 
sociation endorse  the  efforts  of  the  Ameri- 
can Metric  Association  in  furthering  the  use 
and  adoption  of  the  international  metric  sys- 
tem, and  be  it  further 

Resolved,  That  we  urge  our  members  to 
adopt  the  plan  of  double  marking  used  by 
(Continued  on   page  472d) 
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jMotes  A.  Van  Bentchpteii 

New  York,  March  26. — Moses  A.  Van  Ben- 
schoten,  known  many  years  as  one  of  our  oldest 
and  highly  respected  merchants,  died  on  Thurs- 
day, March  22,  in  Providence,  R.  I.,  where  he  had 
been  living  the  past  two  years. 

Born  in  1827,  from  a  good  old  Holland  family, 
he,  with  two  brothers,  Charles  and  Samuel,  about 
1850  engaged  in  dealing  in  rice  and  spices,  form- 
ing the  afterward  well-known  firm  of  S,^  Van 
Benschoten  &  Company,  who  became  the  largest 
receivers  and  distributors  of  Carolina  rice  in  the 
New  York  market. 

The  Civil  War  of  1860-64  greatly  injured  this 
business.  Charles  Van  Benschoten  retired  and 
invested  his  money  in  a  large  plant  at  New  Ro- 
chclle  (afterward  sold  to  The  Consolidated  Gas 
Company).  Samuel  and  Moses  A.  continued  to 
deal  in  spices,  etc.  After  the  close  of  the  Civil 
War,  M.  A.  or  Van,  as  he  was  familiarly  known, 
entered  into  the  tea  business  and,  making  this 
line  of  goods  his  study,  was  later  said  to  be  the 
best  judge  of  Oolong  teas  in  the  city.  He  was 
a  broker  for  large  interests,  and  obtained  impor- 
tant orders  for  tea  for  the  Navy,  securing  some 


notable  contracts.  Owing  to  his  difficulty  in  hear- 
ing and  having  met  with  an  accident,  being 
struck  by  a  bicycle,  he  was  to  an  extent  incapac- 
itated from  his  former  activity  in  business.  After 
the  death  of  his  wife,  he  retired  from  active  busi- 
ness and  made  his  home  with  a  relative  in  Prov- 
idence, where  he  passed  away  in  his  ninetieth 
year. 
As  a  veteran  in  the  7th  Regiment,  N.  Y.,  Com- 

'  pany  G,  and  a  veteran  in  the  tea  business,  he 
died  highly  regarded  by  all  who  knew  him.  He 
was  known  to  practically  every  one  in  the  trade 
and  it  may  be  truthfully  stated  that  Moses  Van 
Benschoten  was  a  man  universally  beloved  for, 
his  goodness  of  heart,  purity  of  mind  and  unde- 
viating  integrity  and  trustworthiness.  The  body 
was  laid  at  rest,  March  26,  in  Trinity  Cemetary, 

-  New  York. 

Willimm  E.  Tum«r 
New  York,  March  14. — William  E.  Turner,  a 
member  of  Reamer,  Turner  &  Co.,  coffee  and 
sugar  brokers,  114  Water  St.,  died  on  Monday 
evening  at  his  home,  in  this  city.  He  was  in  the 
coffee  and  sugar  business  for  about  45  years. 
He  is  survived  by  his  widow,  Mary  W.  Turner, 
and  a  daughter,  Mrs.  Philip  Easley.  Mr.  Turner, 
who-  was  born  in  New  York,  67  years  ago,  was 
active  in  St.  James'  M.  E.  Church  of  Harlem 
and  was  a  veteran  of  the  7th  Regt.  Interment 
was  in  Cypress  Hills. 

JmBH99  Ft  DeUiiejr 

Brooklyn,  N.  V.,  March  30.— James  F.  Be- 
laney,  51  years  old,  a  tea  merchant,  residing  at 
298  11th  St.,  died  yesterday  in  the  Methodist 
Episcopal  Hospital  as  the  result  of  a  fractured 
skull  which  he  sustained  when  he  fell  down  the 
stairs  of  the  Atlantic  Ave.  subway  station,  Wed- 
nesday night.  He  was  prominent  for  many  years 
in  Democratic  politics  and  was  a  member  of  the 
old  Twenty-second  Ward  Democratic  Qub  of 
the  Twelfth  Assembly  District,  and  one  of  the 
leaders  of  the  district. 

Mr.  Delaney  was  associated  with  Jas.  &  John 
R.  Montgomery  &  Co.  in  the  tea  business  at  103 
Front  St.,  Manhattan.  He  was  a  member  of  the 
R.  C.  Church  of  St.  Thomas  Aquinas.  He  is 
survived  by  a  widow,  three  sisters^  and  one 
brother.  ' 

Edwin  F.  Darling 

Troy,  N.  Y.,  March  22.— Edwin  F.  Darling, 
senior  member  of  E.  E.  Darling  &  Co.,  whole- 
sale grocers  and  coffee  roasters,  and  a  prominent 
business  man  for  the  past  half  century,  died  this 
morning  at  his  home  here.  Mr.  Darling  was 
born  in  Rome,  Mass.,  Oct.  17,  1844.  About  50 
years  ago  he  began  a  wholesale  grocery  business 
in  Troy. 

(Obituaries  continued  on  page  431) 
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TRADE  MARKS  REGISTERED  DURING  MARCH,  1917 

(Names  of  owners  in  patent  record  below) 


BLACK 
,,s.r3B  WHITE 

CMMT  MTTMI  ,,^7^9 

"^''**'  SaltO'.wEakth 

OOLDBN  HARVEST  iis:t70 

,ty7€e  SALT  O' SALTS 


fOlfimlglUyV  MABRO 


ns,^x7 


"^*9SX 


RAVEN 


SALT  O*  UFE 


GOLD  KING 
HORLICK'S 

//tf7oo5" 


^'^9B9 


PATENT  RECORD 

PatonU,  Trade-Marks,  Labals,  Print^   etc. 


[Reported  especially  for  Simmons'  Spice  Mill 
by  Edward  IV,  Holmes,  Patent  and  Trade- 
Mark  Attorney,  918  F  St.,  Washington,  D.  C] 


Trade-Marks  Registered  Durinff  March,   1917 

March  6 

115,725.  Rice.  C  F.  Blanke  Tea  and  Coffee 
Co.,  St.  Louis,  Mo. 

115,738.  Coffee.  Earl  Cowan  Co.,  Los  Angeles, 
Cal. 

115,740.  Chocolate.  Clarence  A.  Crane,  Qeve- 
land,  O. 

115.768.  Coffee,  Rice,  etc.  P.  C  Knowlton  Co., 
Inc.,  Successors  to  Baldwin,  Knowlton  &  Lake, 
Memphis,  Tenn. 

115.769.  Ground  Coffee  and  Whole-Bean 
Coffee.    C.  H.  Kroneberger  &  Co.,  Baltimore,  Md. 

115.770.  Cocoa,  Chocolate,  etc  P.  Max  Kuehn- 
rich,  Los  Angeles,  Cal. 

115.771.  Cocoa,  Chocolate,  etc  P.  Max  Kuehn- 
rich,  Los  Angeles,  C^.  ,^     , 

115.772.  Cocoa,  Chocolate,  etc  P.  Max  Kuehn- 
rich,  Los  Angeles,  Cal. 

115,819.     Roasted   Coffee.    Steinwender-Stoff- 
regen  Coffee  Co.,  St.  Louis,  Mo. 
March  13 
None  reported. 

^  March  20 
None  reported.  * 

March  27 
115,927.    Coffee.    Bell,  Conrad  &  Co.,  Chicago, 

i  15,928.    Coffee.    Bell,  Conrad  &  Co.,  Chicago, 

115,951.  Coffee.  Fecher  &  McGavock,  Inc., 
Chicago.  111.  ^,  . 

115,965.  Cocoa,  Chocolate,  etc  Alexander 
Horlick,  Milwaukee,  Wis. 

115.982.  Salted  Nuts.  Marple  Bros.,  Phila- 
delphia, Pa.  ^  .         ^  «.      ^ 

115.989.  Coffee,  etc  New  Orleans  Coffee  Co., 
Ltd.,  New  Orleans,  La. 


115.990.  Rice.  New  Orleans  Coffee  Co.,  Ltd., 
New  Orleans,  La. 

115.991.  Rice  New  Orleans  Coffee  Co.,  Ltd.. 
New  Orleans,  La. 

116,005;  Flavoring  Extracts  for  Foods,  Cocoa, 
Coffee,  Coffee  Extracts  and  Chocolates,  The 
Schuster  Co.,  Cleveland,  O. 

Labels  Registered  During  March,  1917 

March  20 

19.961.  Coffee.  The  Caldwell  Coffee  Co.,  Du- 
luth,  Minn.   Title,  "Gold  Medal  Steel  Cut  Coffee," 

19.962.  Same  goods  and  owner.  Title,  "Cald- 
well's Aroma  Golden  Blend  Coffee." 

19^63.  Same  goods  and  owner.  Title,  "Cald- 
well's Aroma  Electric  Cut  Coffee." 

19.964.  Same  goods  and  owner.  Title,  ^'Aroma 
Gold  Medal  Coffee." 

19.965.  Same  goods  and  owner.  Title,  "Moose 
Brand  Coffee" 

19.966.  Same  goods  and  owner.  Title,  "Cald- 
well's Dinner  Cup  Blend  Coffee." 

19,979.  Tea.  Musher  &  Co.,  Baltimore,  Md. 
Title,  "The  Tea  Russians  Drink." 

Trade-Marks    PublUhed    During    March,    1917 

— Not  Registered 

NoTB. — ^The  following  trade-marka  were  ptiblished  in 
the  Official  Gazette  of  the  Patent  Office,  on  the  dates  in- 
dicated in  order  that  any  person  wHo  beheves  he  would 
be  damaged  by  any  registration  may  oppose  the  same 
within  30  days  of  the  publication  of  such  mark.  If  no 
opposition  be  entered  within  30  days,  the  trade-mark  may 
be  registered  in  due  course. 

March  6 

Ser.  97,171.  Tea.  The  "Salada"  Tea  Co.,  Inc, 
Portland,  Me.,  and  Boston,  Mass,  Representation 
of  a  Teapot, 

March  13 

Ser.  98,764.  Spices,  Flavoring  Extracts  for 
Foods,  Mustard,  Ginger,  Nutmeg,  etc  Hcisig  & 
Norvell,  Beaumont,  Tex.    "HI-NO."        ^^^.^^. 

Ser.  100,284.  A  Substitute  for  Coffee.  William 
J.  H.  Doran.  Denver.  Col.    "Co-Lo."  , 

Scr.  100,029.  Coffee.  ^The  Woolson  Spice  Co., 
Toledo,  O.    "Qass." 

Scr,  101.218.  Tea.  Sprague,  Warner  &  Co., 
Chicago,  111.  Representation  of  a  Japanese 
Garden. 
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March  20 

Ser.  61,121.  Spices.  Peanut  Butter,  Tea,  etc 
Genant  &  Flachsland,  Syracuse,  N.  Y.    "Wag," 

Ser.  99,772.  Rice.  Panama  Rice  Milling  Co., 
New  Orleans,  La.  "Dixiana  Rose,"  associated 
with  the  representation  of  a  field  scene. 

Ser.  99,866.  Rice,  etc.  Stuttgart  Rice  Mill 
Co.,  Stuttgart,  Ark.  Letters  "SRMCO"  printed 
within  a  circle;  the  letter  "S"  and  the  abbrevia- 
tion "Co."  being  smaller  than  the  other  two 
letters. 

March  27 

Ser.  99,978.  Coffee.  Alejandro  Angel  &  Co., 
New  York,  ^Tablo."    , 

Ser.  100,494.  Extract  of  Lemon  for  Flavoring 
Foods.  The  Home  Products  Co.,  Newburgh, 
N.  Y.    "O'Mello." 

Ser.  101,290.  Tea.  J.  A.  Folger  &  Co..  San 
Francisco,  Cal.  "Fireside"  associated  with  the 
representation  of  two  persons,  one  on  each  side 
of  an  open  fireplace  in  which  is  a  fire  burning 
and  a  crane  and  kettle  banging  by  or  over  the  fire. 


Patents  Granted  Daring  March,  1917 

March  6 

1,218,294.  Coffee-Making  Apparatus.  Alex. 
Mintz,  New  York. 

March  13 

1,218,978.  Apparatus  for  Cooling  Coffee,  etc. 
William  G.  Burns,  New  York,  assignor  to  Jabez 
Bums  &  Sons,  a  corporation  of  New  York. 

1,218,997.  Apparatus  for  Cooling  Coffee.  Rich- 
ard A.  Greene,  Brooklyn,  N.  Y.,  assignor  to  Jabez 
Burns  &  Sons,  a  corporation  of  New  York. 

1,219,079.  Coffee  Peeling  and  Classifying  Ma- 
chine. Luis  B.  Gandia  Carreras,  Morovis,  Porto 
Rico. 

1,219,286.  Food  Product  and  Method  of  Man- 
ufacturing and  Preparing  the  Same.  William  B. 
Gere,  deceased,  Syracuse,  N.  Y.,  by  Annabel  B. 
Gere  and  Alfred  H.  Durston,  executors,  assignors 
to  Merrell-Soule  Company,  Syracuse,  N.  Y.  (This 
food  is  composed  of  milk,  sugar  and  cocoa.) 
March  20 

1,219,442.  Apparatus  for  Making  Coffee.  Joseph 
B.  Dalton,  Chicago,  111. 

1,220,147.  Coffee-Mill.  Frank  F.  Wear  and 
Bernard  M.  Ely,  Cincinnati,  Ohio,  assignors  to 
The  Alvey-Ferguson  Co.,  Cincinnati,  O.,  a  cor- 
poration of  Ohio. 


MARKET  FOR  COCONUTS  AND  COCONUT 
OIL 

AN  American  consul  in  British  Guiana  has 
transmitted  the  names  of  a  firm  of  shippers 
that  desires  ito  be  put  in  communication  with 
manufacturers  in  the  United  States  using  coco- 
nuts and  coconut  oil  (chiefly  the  former).  It  is 
in  a  position  to  supply  considerable  quantities  of 
nuts.  Prices  will  be  quoted  f.  o.  b.  Georgetown. 
The  name  of  the  firm  can  be  obtained  at  the 
Bureau  of  Foreign  and  Domestic  Commerce  or 
its  district  or  co-operative  offices  by  referring  to 
file  No.  85582. 


AMERICAN  PURCHASES  FROM  THE  DUTCH 
EAST  INDIES 

'TpHERE  was  a  large  increase  in  the  exports 
*  of  a  number  of  articles  from  the  Dutch 
East  Indies  to  the  United  States  during  1916 
compared  with  1915,  reports  Consul  B.  S.  Rairden, 
Batavia,  Java.  Some  of  the  articles  that  showed 
considerable  gains  were  the  following:  Tapioca 
products,  tin,  rubber,  coconut  oil,  black  and  white 
pepper,  kapok  and  copra.  The  figures  relating  to 
the  articles  of  special  interest  to  Spice  Mill 
readers  are: 

Articles  1915  1916 

Cassia  pounds..      1,098,188         1,816,452 

Cassia  vera  do....         351,512  169,075 

Cinnamon  do 34,460 

Qoves   do....         202,122  32,962 

Cocoa    do....         722,575  176,390 

Coffee   do....      8,327,669         2,274,367 

Copra    do....  78,413        17,869,647 

Groundnuts      (peanuts) 

pounds  136,932     '      218,797 

Mace  pounds..         149,273  279,026 

Nutmegs  do....      1,040,965         1,176,052 

Oil: 

Citronella  or  essential, 
pounds  181,641  580,648 

Coconut   ....pounds..         311,733         9,713,301 
Pepper     (black    and 

white)    pounds..      6,741,753       18,127.137 

Sago  flour  do....         118,320  969,544 

Saltpeter  do 20,716 

Sugar do....    29,775,344         

Tapioca  products  .do ... .    32,478,722       83,936,055 

Tartrate    do....  12,863  

Tea do....         628,003  576.039 

Tea  waste   do....  76,203  94,336 

Vanilla do 1,238 


COFFEE'S     AGREEABLE     EFFECTS     UPON 
SENSES  AND  THOUGHTS 

IN  a  folder  entitled  "A  Few  Facts  on  Coffee 
in  General  and  Le-Mo  Coffee  in  Particular," 
the  Lee-Morgan  Coffee  Co.,  17  W.  Pratt  St., 
Baltimore,  Md.,  quote  the  following  from  Chap.  2, 
"Attic   Philosopher   in    Paris": 

Coffee  is,  so  to  say,  just  the  mid-point  be- 
tween bodily  and  spiritual  nourishment.  It  acts 
agreeably,  and  at  the  same  time,  upon  the  senses 
and  the  thoughts.  Its  very  fragrance  gives  a 
sort  of  delightful  activity  to  the  wits ;  it  is  a 
genius  who  lends  wings  to  our  fancy  and  trans- 
ports it  to  the  land  of  the  Arabian  nights. 

When  I  am  buried  in  my  old  easy  chair,  my 
feet  on  the  fender  before  a  blazing  fire,  my  ear 
soothed  by  the  singing  of  the  coffee  pot,  which 
seems  to  gossip  with  my  fire  irons,  the  sense 
of  smell  gently  excited  by  the  aroma  of  the  Ara- 
bian bean,  and  my  eyes  shaded  by  my  cap  pulled 
down  over  them,  it  often  seems  as  if  each  cloud 
of  the  fragrant  steam  took  a  distinct  form.  As 
in  the  mirages  of  the  desert,  in  each,  as  it  rises, 
I  see  some  image  of  which  my  mind  had  been 
longing  for  the  reality. 


Digitized  by 


Google 


414 


SIMMONS'   SPICE   MILL 


April,  1917 


IMPORTANT    DECISION    IN    REGARD    TO 
UNREGISTERED  TRADE-MARKS 

A  LITTLE  over  a  year  ago,  a  most  important 
**►  opinion  was  rendered  by  the  Supreme  Court 
of  the  United  States  in  the  matters  of  Hanover 
Star  Milling  Company  v.  D.  D.  Metcalf,  and 
Allen  &  Wheeler  Company  v.  Hanover  Star  Mill- 
ing Company.  As  these  cases  were  argued  to- 
gether, both  were  disposed  of  in  a  single  opinion. 

In  the  former  case,  the  Hanover  Star  Milling 
Company,  an  Illinois  corporation,  doing  business 
through  the  southeastern  portion  of  the  United 
States  and  putting  up  flour  under  the  trade-mark 
"TEA  ROSE"  associated  with  a  design  con- 
taining three  roses,  brought  an  action  of  unfair 
competition  against  D.  D.  Metcalf,  a  merchant 
in  Butler  county,  Alabama,  because  he  was  sell-  ' 
ing  a  brand  of  flour  bearing  the  trade-mark 
"TEA  ROSE"  and  a  design  containing  three 
roses,  similar  to  complainants'  trade-mark.  Met- 
calf urged  in  his  defense  that  complainants  had 
not  the  right  to  the  exclusive  use  of  the  words 
"TEA  ROSE"  or  the  picture  of  a  rose  as  a  trade- 
mark because,  as  early  as  the  year  1872,  the  name 
had  been  adopted  and  used  by  the  firm  of  Allen 
&  Wheeler  as  a  trade-mark  for  flour  and  their 
successors  in  business,  The  Allen  &  Wheeler 
Company,  still  continued  to  use  the  trade-mark 
and  the  Steeleville  Milling  Company,  of  Stecle- 
ville,  111.,  had  used  the  name  "TEA  ROSE"  for 
sixteen  years  or  more. 

The  Allen  &  Wheeler  Company,  a  corporation 
of  the  State  of  Ohio,  brought  an  infringement 
suit  against  the  Hanover  Star  Milling  Company 
and  averred  in  their  bill  that  in  or  before  the 
year  1872,  the  firm  of  Allen  &  Wheeler,  who 


were  succeeded  in  business  by  the  Allen  & 
Wheeler  Company,  adopted  the  trade-mark  "TEA 
ROSE"  as  one  of  their  brands  of  flour  and  used 
the  same  on  barrels,  bags,  etc.,  containing  flour 
which  was  shipped  to  various  points.  It  appears 
that  most  of  the  business  of  this  company  was 
in  the  States  of  Ohio,  Pennsylvania  and  Massa- 
chusetts, practically  no  flour  having  been  shipped 
under  this  brand  into  territory  occupied  by  the 
Hanover   Star   Milling   Company. 

The  Hanover  Star  Milling  Company  adopted 
and  used  their  "TEA  ROSE"  trade-mark  in 
about  the  year  1886  and  in  the  year  1904  began, 
a  vigorous  advertising  campaign  which  finally  re- 
sulted in  their  "TEA  ROSE"  brand  being  so 
widely  known  throughout  Alabama,  Mississippi, 
Georgia  and  Florida  that  the  company  have  be- 
come known  as  the  "TEA  ROSE"  Mill. 

Neither  of  the  parties  in  this  litigation,  so  far 
as  it  appears,  had  either  State  or  Federal  regis- 
tration and  the  cases  are  decided  according  to 
common-law  principles  of  general  application. 
As  the  amount  of  space  is  limited,  it  will  be  im- 
possible to  go  fully  into  the  facts  and  reasons 
given  in  the  opinion  of  the  Court,  so  that  I 
will  merely  state  that  Metcalf  was  found  guilty 
of  unfair  competition  and  complainants  adjudged 
to  be  entitled  to  an  injunction  against  Metcalf; 
and  it  was  also  held  that  the  Hanover  Star  Mill- 
ing Company  did  not  infringe  the  trade*mark  of 
the  Allen  &  Wheeler  Company.  I  will  quote 
several  extracts  from  the  opinion  in  the  case  of 
Allen  &  Wheeler  Company  v.  Hanover  Star  Mill- 
ing Company: 

That  property  in  a  trade-mark  is  not  limited 
in  its  enjoyment  by  territorial  bounds,  but  may 
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be  asserted  and  protected  wherever  the  law  af- 
fords a  remedy  for  wrongs,  is  true  in  a  limited 
sense.  Into  whatever  markets  the  use  of  a  trade- 
mark has  extended,  or  its  meaning  has  become 
known,  there  will  the  manufacturer  or  trader 
whose  *trade  is  pirated  by  an  infringing  use  be 
entitled  to  protection  and  redress.  But  this  is  not 
to  say  that  the  proprietor  of  a  trade-mark,  good 
in  the  markets  where  it  has  been  employed,  can 
monopolize  markets  that  his  trade  has  never 
reached  and  where  the  mark  signifies  not  his 
goods  but  those  oi  another.  We  agree  with  the 
court  below  that  "since  it  is  the  trade,  and  not 
the  mark,  that  is  to  be  protected,  a  trade-mark 
acknowledges  no  territorial  boundaries  of  ntunic- 
ipalities  or  States  or  nations,  but  extends  to 
ev^ry  market  where  the  trader's  goods  have  be- 
come known  and  identified  by  his  use  of  the 
mark.  But  the  mark,  of  itself,  cannot  travel 
to  markets  where  there  is  no  article  to  wear  the 
badge  and  no  trader  to  offer  the  article.   .    .    . 

To  say  that  a  trade-mark  right  is  not  limited 
in  its  enjoyment  by  territorial  bounds  is  incon- 
sistent with  saying  that  it  extends  as  far  as  the 
sovereignty  in  which  it  has  been  enjoyed.  If 
the  territorial  bounds  of  sovereignty  do  not  limit, 
how  can  they  enlarge  such  a  right?  And  if  the 
mere  adoption  and  use  of  a  trade-mark  in  a  lim- 
ited market  shall  (without  statute)  create  an  ex- 
clusive ownership  of  the  mark  throughout  the 
bounds  of  the  sovereignty,  the  question  at  once 
arises,  "What  .sovereignty"?  So  far  as  the 
proofs  disclose,  the  Allen  &  Wheeler  mark  has 
not  been  used  at  all,  is  not  known  at  all  in  a 
market  sense,  within  the  sovereignty  of  Alabama,' 
or  the  adjacent  States,  where  the  controversy 
with  the  Hanover  Star  Milling  Company  arose. 
And  so  far  as  the  controversy  concerns  intra- 
state distribution  as  distinguished  from  inter- 
state trade,  the  subject  is  not  within  the  sover- 
eign powers  of  the  United  States. 

The  foregoing  is  a  brief  outline  of  the  facts 
and  opinion  in  the  cases  referred  to,  but  I  trust 
that  it  will  be  sufficient  to  inform  the  readers  of 
Simmons'  Spice  Mill  of  the  standing  of  unregis- 
tered trade-marks  in  litigation. 

As  the  Supreme  Court  decided  nothing  about 
registered  trade-marks,  the  question  not  arising 
in  these  cases,  I  will  conclude  by  saying  that,  as 
a  certificate  of  registration  in  the  United  States 
Patent  Office  is  prima  facie  evidence  of  owner- 
ship of  a  trade-mark,  it  would  probably  be  an 
advantage  to  secure  Federal  registration,  and  it 
most  certainly  would  be  wise  to  register  a  trade- 
mark in  each  and  every  State  where  the  owner 
thereof  has  a  market  for  his  goods. 

Edward  W.  Holmes. 


Formal  Opening    of    Cheok-Neal    Coffee   Co.'t 
New  Houston  Plant 

The  new  building  of  the  Cheek-Neal  Coffee 
Co.,  on  Preston  Ave.,  Houston,  Tex.,  was  thrown 
open  for  the  inspection  of  the  public  March  31 
from  1  to  6  o'clock.  The  entire  office  force 
were  on  duty  to  show  visitors  through  the  plant. 
A  great  number  of  people  visited  the  new  plant. 


**It's  because  you  always  sell  her  clean 
goods!" 

Mr.  Consumer: 

"Do  you  know — Mr.  Grocer — why 
my  wife  trades  at  your  store?  It's 
because  you  always  sell  her  clean 
goods!" 

Mr.  Grocer: 

"That's  what  I  do!  Gean  people 
have  come  to  insist  on  clean  goods. 
When  I  got  onto  that  fact — I  in- 
stalled a  Sherer  Counter  and — ^would 
you  believe  it? — it  not  only  keeps 
the  goods  clean,  but  it  paid  for  itself 
in  a  very  short  time." 

Mr.  Consumer: 

"Yes,  I  believe  it!  All  live  grocers 
should  boost  their  1917  business 
with  a  Sherer.  I  see  it  displays 
thirty  odd  items  under  glass — and 
they  silently  tempt  me  to  buy  while 
you  work.  Then  it's  so  handy  for 
you.  It  almost  saves  you  the  cost 
of  an  additional  clerk !" 

Mr.  Grocer: 

"Yes,  it  does  all  of  that  and  very 
much  more.  You're  right — an  up- 
to-date  grocer  just  can't  get  along 
without  one  of  those  Sherer  Coun- 
ters." 

Why  not  at  once  Shererize  your  store 

— and  so  build  up  your  trade  and  your 

i917  profits?     Catalogue  28  teUs  the 

story — to  be  had  for  the  asking. 


SHERER-GILLETT  COMPANY 

1707  South  Clark  Street 
CHICAGO 
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Grocers'  Clat.,  Y.  M.  C.  A.,  23rd  St^  New  York,  March  T-'Tea."      J-  J-  McNamara  (ttanding) 
Lecturer;  Charles  A.  Elliott  (seated  at  right)  Superriser. 


THE     GROCERS'     TECHNICAL    COURSE— 
23d  Sl  Y.  M,  C.  A. 

Record  for  the  Past  Month 

By  Supervisor  Charles  A,  Elliott 
Feb.  21— Charles  J.  Palmer,  of  B.  Fischer  &  Co., 
gave  a  very  interesting  lecture  on  "Coffee  Culture 
Around  the  World,"  using  some  very  fine  stereop- 
ticon  slides. 

Feb.  28 — ^Thomas  Crane,  general  manager  of 
Lipton's,  was  to  give  a  lecture  on  "Ceylon  Tea/* 
but  owing  to  the  death  of  Mrs.  Crane,  the  sched-  ' 
uled  lecture  could  not  be  given,  which  was  deeply 
regretted  by  the  class.  Sympathy  was  expressed 
by  all  members  to  Mr.  Crane  in  his  great  loss. 
The  lecture  was  given  by  the  Supervisor,  Charles 
A.  Elliott,  F.G.I. 

March  7— "Tea  (India.  China,  Ceylon),"  was 
the  title  of  a  lecture  by  John  J.  McNamara,  tea 
buyer,  Jones  Bros.  Co.,  Brooklyn.  Mr.  McNamara 
gave  a  brief  history  of  tea  and  told  how  to  judge 
tea  in  the  dry  leaf,  etc.  A  photograph  of  the 
class  was  taken  and  is  reproduced  herewith.  The 
picture  is  something  otf  which  the  class  are  proud 
to   possess.     A   copy  :is   obtainable  by    sending 


SO  cents  to  Educational  Dept.,  Y.  M.  C  A.,  215  W. 
23d  St.,  New  York. 

March  14 — "Tea  (Blending  and  Cup  Testing)  .•* 
was  the  subject  of  a  lecture  by  Mr.  McNamara. 
(It  may  be  of  interest  to  state  Mr.  McNamara  is 
a  member  of  the  Federal  Board  of  Tea  Experts.) 
Such  a  lecture  is  seldom  heard  and  all  appreciated 
the  points  made  by  Mr.  McNamara. 

March  21— "Tea  (Testing  and  Examination ),- 
Mr.  McNamara  held  an  examination  on  tea,  sub- 
mitting th'e  following  questions : 

TEA  EXAMINATION 

(1)  What  is  the  largest  tea  producing  country 
in  the  world? 

(2)  About  what  is  the  consumption  of  tea  per 
capita  in  the  U.  S.? 

(3)  What  country  has  the  largest  consumption 
of  tea  per  capita? 

(4)  What  three  teas  are  known  as  the  most 
fermented  ? 

(5)  How  are  Formosa  Oolongs  graded? 

(6)  How  are  Ceylons  and  Indias  graded  in 
leaf? 

(7)  Which  crop  of  Ceylons  or  Indias  is  the  best 
cup  quality? 

(8)  Wliich  crop  of  Japans  is  the  best  cup 
quality  ? 
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(9)  Which  crop  of  Formosa  is  the  best  cup 
qtiaiity? 

(10)  Which  crop  of  Congous  is  the  best  cup 
qualitv  ? 

(11)  Which  of  the  Formosa  crop  is  the  most 
flavory,  the  heaviest,  and  the  poorest? 

(12)  What  class  or  kind  of  black  tea  would  be 
regarded  as  least  fermented? 

In  this  examination,  J.  J.  Murphy,  with  Acker, 
Merrall  &  Condit  Co.,  obtained  91 J4  per  cent; 
William  Puctter,  with  Greenhuts,  Ltd.,  73  per 
cent;  G.  G.  Vanderpool,  with  Acker,  Merrall  & 
Condit  Co.,  50  per  cent.  Mr.  Murphy  won  the 
Stetson  hat  given  by  Mr.  McNamara  for  his 
knowledge  on  teas. 

TESTING  TEAS  IN  THE  CUP 

Oolongs — Summer  crop,  Spring  crop,  late  crop. 

Cliina  Teas — Kee  Mong,  King  (Thow. 

India  Teas — Travancor,  Assam. 

Ceylons — Orange  Pekoe,  Pekoe,  Pekoe  Sou- 
chong. 

W.  Wurms,  with  A.  F.  Beckmann  Co.  store, 
641  Amsterdam  Ave.,  won  a  hat  presented  by  Mr. 
McNamara. 

March  28 — G,  C.  Carlin,  rice  buyer,  with 
B.  Fischer  &  Co.,  gave  a  very  fine  lecture  on  rice. 
On  view  were  samples  of  rice  from  all  the  prin- 
cipal rice  growing  countries.  As  this  subject 
came  up  at  a  time  when  people  are  trying  to 
lower  the  cost  of  high  living,  the  students  took  a 
great  interest  in  the  lecture. 

April  2 — Through  the  courtesy  of  Mr.  Mc- 
Namara, of  Jones  Bros.  (To.,  Brooklyn,  the 
students  met  at  their  plant,  at  10  o'clock,  for  an 
inspection  of  this  great  institution.  They  con- 
sidered this  visit  a  treat  never  to  be  forgotten. 
More  on  this  trip  will  appear  in  the  May  issue 
of  The  Spice  Mill. 

April  4 — "Butterine  and  Oleomargarine."  H.  M. 
Chaplin,  F.G.I,  (formerly  with  Wilson  &  Co.), 
handled  this  subject  excellently.  Mr.  Chaplin  is 
an  expert  worth  hearing.  He  has  had  many 
years'  experience  in  the  English  market,  where 
more  of  the  commodity  is  sold  than  here,  and 
can  speak  from  first-hand  knowledge.  It  is  re- 
gretted that  the  trade  has  lost  such  a  good  man, 
Mr.  Chaplin  having  accepted  a  very  fine  situation 
with  A.  B,  Benesch  &  Co.,  74  Broadway,  New 
York.   From  oleo  to  oil  is  quite  a  change. 

March  26 — Many  members  of  the  class  went 
to  Jersey  City  and  enjoyed  the  Food  Show  in 
that  city  and  A.  J.  Deer's  fihn,  "A  Trip  to 
Brazil." 

The  members  of  the  class  and  the  Y.  M.  C.  A. 
are  greatly  pleased  with  the  interest  taken  in  this 
course  by  the  National  Wholesale  Grocers'  Asso- 
ciation. Team  work  is  what  iS  needed,  and  all  the 
members  noted  with  interest  the  pleasing  refer- 
ences in  the  National  Wholesale  Grocers'  Associa- 
tion Bulletin  of  March.  In  an  article,  "Help  Your 
Customers  to  Know  Their  Business,"  the   fol- 


lowing is  worth  noting:  "The  wholesale  grocers 
in  the  larger  communities  have  another  oppor- 
tunity to  assist  the  retailer.  Although  by  no 
means  a  new  idea,  a  local  Y.  M.  C.  A.  recently 
organized  a  class  specially  adapted  to  the  retail 
grocer.  A  course  has  been  arranged  which  con- 
sists of  twenty-five  lectures  on  ^uch  subjects  as 
salesmanship,  accounting,  advertising,  window  dis- 
play and  on  the  commodities  most  common  in  the 
grocery  trade.  Business  men  specially  trained 
through  long  experience  in  the  grocery  business 
and  allied  lines  have  consented  to  present  the  sub- 
ject, which  assures  the  thoroughness  and  the  prac- 
ticability of  the  course. 

"It  would  seem  quite  possible  through  co- 
operation and  interest  on  the  part  of  wholesale 
grocers  elsewhere  to  interest  local  organizations, 
such  as'  boards  of  trade,  commercial  clubs, 
Y.  M.  C.  A.s  and  others  to  organize  similar 
courses  adapted  to  the  needs  of  the  retail  mer- 
chant The  idea  has  been  developed  with  great 
success  in  England  through  the  Institute  of  Cer- 
tified Grocers.  There  is  no  good  reason  why  it 
cannot  be  successfully  worked  out  in  this  country 
if  the  right  sort  of  effort  is  put  behind  the  idea." 

The  above  article  is  of  interest  to  all  grocers, 
and  it  is  to  be  hoped  that  every  one  will  give 
a  helping  hand  to  carry  out  the  idea.  The  manu- 
facturers have  responded  nobly  to  the  efforts  of 
the  23d  St,  Branch  of  the  Y.  M.  C.  A.  and  are 
to  be  congratulated  on  their  efforts  to  make  the 
course  a  success. 

The  president  of  the  (Thicago  University  says: 
"Knowledge  may  be  power,  but  a  disciplined  mind 
is  powerful.  It  is  this  trained  alertness  of  mind 
which  business  needs.  The  college  man  has  ready 
command 'of  the  tool  which  every  business  man 
needs  must  use — his  head."  A  highly  educated 
business  man  is  at  home  everywhere.  He  is  not 
provincial,  but  cosmopolitan.  He  is  a  citizen  of 
the  world.  We  are  living  in  a  different  age. 
Wake  up,  grocers!  Thank  God  we  have  men 
like  Mr.  Theodore  F.  Whitmarsh,  president  of  the 
National  Wholesale  Grocers'  Association,  who  arc 
trying  to  make  you  see  the  light  and  trying  to 
guide  you  on  the  way.  More  men  of  his  type  are 
wanted  to  push  this  technical  knowledge  among 
the  trade.  Mr.  G.  Small,  Editor  of  The  Ideal 
Grocer,  is  also  to  be  congratulated  on  his  efforts ; 
and  Mr.  B.  F.  Simmons,  of  The  Spice  Mill,  on 
his  noble  stand  and  efficient  work. 


BRAZIL'S  CONSUMPTION  TAX  ON  COFFEE 

THE  Brazilian  budget  law  for  1917  contains  a 
number  of  changes  in  import  and  consump- 
tion duties.  Among  the  new  consumption  taxes 
is:  Coffee,  ground  or  roasted,  .050  per  kilo 
(22046  pounds)— rate  in  milreis. 
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The  United  States  in  the  War  for  Human 

Freedom 

The  United  States  is  at  war  with  Germany 
through  no  fault  of  hers.  She  entered  the  war 
with  clean  and  reluctant  hands.  She  had  been 
patient  and  forebearing  under  the  repeated  ag- 
gressions of  Germany,  until  humiliation  almost 
overwhelmed  her.  But  now  the  die  is  cast,  and 
every  true  hearted  American  has  put  aside  all 
questions,  important  at  other  times  but  petty  now, 
of  political  affiliation  and  of  economic  problems, 
and  stands  beside  the  President  and  the  Congress 
with  undeviating  loyalty  and  unfaltering  support. 
It  is  a  solemn  time,  big  with  destiny,  a  time  so 
momentous  that  every  right-thinking  man  stands 
appalled.  Yet  the  struggle  between  autocracy 
and  democracy,  now  world-wide,  must  go  on  till 
it  is  ended  in  only  one  way  for  the  preservation 
of  human  freedom  and  civilization;  and  the 
United  States  will  fulfil  her  obligations  and 
assume  her  full  share  in  the  great  work  of 
eradicating  the  curse  of  militarism,  the  servant 
of  autocracy.  Every  man  in  our  industries,  we 
are  sure,  eagerly  assumes  the  responsibility  that 
is  laid  upon  him  to  perform  his  share  in  the 
titanic  task  of  maintaining  the  truth  that  right 
must  rule,  not  might. 

«    «    « 

The  Food  Supply  Situation 

With  the  conviction  that  The  Spice  Mill 
exercises  considerable  influence  among  the  food 
distributors    of    this    country    and    Canada,    the 


page  space  of  a  prominent  advertiser  is  devoted 
this  month  not  to  features  of  the  individual  busi- 
ness of  the  advertiser,  but  to  a  matter  of  great 
public  interest  at  this  time  and  for  some  time 
to  come — the  food  supply  situation.  In  addition, 
the  same  firm  have  assumed  the  responsibility  of 
circularizing  the  wholesale  grocery  trade  through- 
out the  United  States  and  Canada,  accompanying 
their  circular  letter  with  reprint  of  extracts  from 
the  Bulletin  of  the  National  City  Bank  of  New 
York  urging  the  importance  of  intelligent,  pre- 
cautionary preparations  to  secure  the  largest  pos- 
sible acreage  of  land  under  cultivation  and,  par- 
ticularly, in  the  food  crops,  during  the  coming 
season. 

The  importance  to  the  nation  of  a  generously 
adequate  food  supply  for  the  coming  year  cannot 
be  over-emphasized  in  view  of  the  economic 
problems  that  will  arise  as  a  result  of  the  entrance 
of  the  United  States  into  the  world  war.  In  the 
words  of  Secretary  of  Agriculture  D.  F.  Houston, 
in  a  statement  issued  April  7,  "every  eflFort 
should  be  made  to  produce  more  crops  than  are 
needed  for  our  own  requirements.  Many  millions 
of  people  across  the  seas,  as  well  as  our  own 
people,  must  rely  in  large  part  upon  the  products 
of  our  fields  and  ranges.  This  situation  will  con- 
tinue to  exist  even  though  hostilities  should  end 
unexpectedly  soon,  since  European  production 
cannot  be  restored  immediately  to  its  normal 
basis.  Recognition  of  the  fact  that  the  world  at 
large,  as  well  as  our  own  consumers,  must  rely 
more   strongly  on  American  farmers  this  year 
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than  ever  before  should  encourage  them  to  strive 
to  the  utmost  to  meet  these  urgent  needs."  As 
a  very  important  supplement  to  the  increase  of 
farm  production  is  the  elimination  of  waste  in 
the  household.  The  industries  covered  by  The 
Spice  Mill  can  and,  doubtlessly,  will  wield  great 
influence  toward  the  consummation  of  these  two 
urgent  essentials. 

*  *    «    « 

The  Spread  of  Metric  Education 

The  vote  of  the  National  Wholesale  Grocers' 
Association,  at  their  last  convention,  in  favor 
of  the  substitution  of.  the  metric  system  of 
weights  and  measures  for  the  variable  standards 
of  weights  and  measures  prevailing  in  the  United 
Stat^,  was  an  important  step  toward  this  desired 
reform.  This  action  in  the  movement  has  re- 
cently been  supplemented  by  the  organization  of 
the  American  Metric  Association,  the  affiliated 
trade  associations  committed  to  fostering  the 
active  use  in  commerce  of  the  metric  system 
being  the  National  Wholesale  Grocers',  the  Na- 
tional Wholesale  Druggists',  the  National  Retail 
Druggists',  the  National  Electrical  Engineers', 
the  National  Mining  Engineers',  the  American 
Chemical  Society,  the  American  Pharmaceutical 
Association,  the  Association  of  American  Food, 
Drug  and  Dairy  Officials,  the  Philadelphia  Bourse, 
the  Philadelphia  Commercial  Museum,  the  Bureau 
of  Standards  and  the  Pan-American  Union. 

It  will  be  no  difficult  matter  for  people  to 
learn  and  remember  that  ji  kilo  is  substantially 
two  pounds,  that  a  litre  is  approximately  a  quart, 
or  that  a  metre  is  about  a  yard,  and  if  the  metric 
value  be  printed  in  exact  fractions,  it  will  become 
apparent  to  the  average  purchaser  that  the  act 
of  transition  from  one  system  to  the  other  is 
a  comparatively  easy  matter,  once  familiarity 
with  the  new  terms  has  been  gained.  Prospects 
which  American  manufacturers  of  food  products 
entertain  of  developing  a  foreign  market  in  South 
America,  and  in  Europe  as  well,  make  the 
adoption  of  the  metric  system  on  their  part 
a  necessity,  and  the  course  of  legislation  in  the 
forty-eight  States  of  this  country  more  closely 
regulating  weights  and  measures  and  requiring 
an  accurate  statement  or  measure  on  all  package 
goods  has  created  something  akin  to  necessity  for 
the  reform  in  domestic  trade,  for  the  reason  that 
■  the  only  hope  of  uniformity  in  weights  and  meas- 
ures lies  in  a  complete  change  of  their  termin- 
ology. 


TWO    LETTERS    EXPRESSING    APPRECIA- 
TION OF  OUR  EFFORTS 

Chicago,  March  16,  1917. 
Editor,  Simmons'  Spice  Mill: 

I  very  much  appreciate  the  prominence  that 
you  gave  my  likeness  in  your  March  issue. 

I  regard  your  publication  as  one  of  the  very 
best  devoted  to  any  line  of  trade.  I  believe  your 
policy  for  good  clean  articles  based  on  facts  has 
been  very  much  appreciated  by  the  coffee  trade 
generally  and  that  you  have  done  much  in  assist- 
ing to  advance  the  best  interests  of  the  coffee 
roasters.     Yours  sincerely, 

T.    P.  HiNCHMAN, 

President,  Chicago  Cojfee  Roasters^,  Asso, 


Shanghai,  Feb.  26,  1917. 
Editor,  Simmons'  Spice  Mill: 

Will  you  oblige  us  by  adding  to  our  subscrip- 
tion list  two  additional  copies  of  The  Spice  Mill, 
sending  regularly  to  the  offices  as  noted  below. 

Your  publication  is  read  with  much  interest 
not  only  by  me,  bu6  by  all  of  our  force  as  well, 
and  we  would  be  glad  to  have  it  come  along  reg- 
ularly as  heretofore. 

You  will  note   from  the  letter-head  that  we 
have  recently  established  offices  at  both  Tientsin, 
North  China,  and  at  Kobe,  Japan,  and  please  send 
copies  to  these  two  offices.     Yours  very  truly. 
The  Barkley  Company,  Inc., 
Thos.  /.  Barkley, 

[The  Barkley  Company,  Inc.,  who  are  import- 
ers and  exporters  of  natural  and  manufactured 
products  of  the  Far  East  and  the  U.  S.  A.,  have 
offices  in  Shanghai  and  Tientsin,  China;  in  Shid- 
zuoka  and  Kobe,  Japan;  at  78  Wall  St,  New 
York,  and  525  Market  St.,  San  Francisco,  All 
these  offices  are  now,  we  are  pleased  to  say,  on 
The  Spice  Mill  subscription  list. — Editor.] 

CALL  FOR  A  PATRIOTIC  MEETING  OF  OUR 
BUSINESS  MEN 

The  following  call  has  been  issued  by  the 
Lower  Wall  Street  Business  Men's  Association:. 

Should  every  business  man  devote  a  few  min- 
utes of  his  time  each  day  to  his  country's  welfare, 
it  would  not  only  be  for  his  own  benefit,  but  for 
the  interest  of  the  whole  country  and  should  be 
a  patriotic  pleasure. 

Dear  Sir:  May  23,  1774,  the  business  men  met 
in  the  Merchants'  Coffee  House,  southeast  corner 
of  Wall  and  Water  Sts.,  and  framed  the  famous 
letter  that  made  this  great  nation  possible.  The 
business  men  in  our  locality,  equally  patriotic  as 
those  of  1774,  will  gather  in  the  rooms  of  the 
New  York  Coffee  and  Sugar  Exchange,  113  Pearl 
St,  at  3.30  P.M.,  Thursday,  April  12,  to  endorse 
the  action  of  our  President  in  sustaining  our 
rights  both  abroad  and  at  home. 

You  are  invited  to  place  yourself  on  the  side 
of  right  and  justice.  Prominent  speakers  are 
expected  to  be  present.    Very  truly  yours, 

WnxiAM  Bayne,  Jr.,  President. 
A.  Wakeman,  Secretary. 
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NEWS  NOTES  OF  THE  TRADE 


Happeninr*    of    the    Month 


IMPROVEMENTS,   EXTENSIONS,   CHANGES 

Ouerbacker  Coffee  Co.,  Louisville,  Ky.,  have 
plans  for  a  coffee-roasting  plant,  3  stories,  60  x  80 
ft. 

Federal  Coffee  Mills  Co.,  Cleveland,  0.,  have 
increased  their  capital  stock  from  $100,000  to 
$200,000. 

The  Intercity  Tea  Co.,  Columbus,  O.,  have  in- 
creased their  capital  stock  from  $75,000  to 
^     $200,000. 

Summit  Wholesale  Grocery  Co.,  Akron,  O., 
'  have  increased  their  capital  stock  from  $300,000 
to  $400,000. 

The  Wm.  Schotten  Coffee  Co.  are  to  install  a 
four-bag  Jubilee  roaster  in  their  big  and  busy 
plant  in  St.  Louis,  Mo. 

Bennett  &  Kinder,  proprietors  of  the  Calcasieu 
Coffee  Co.,  Lake  Charles,  La.,  will  add  a  bakery 
to  their  coffee  and  tea  business. 

The  Newton  Tea  and,  Spice  Co.,  Cincinnati, 
O.,  have  leased  for  a  term  of  years  the  five- 
story  building  at  12  and  14  W.  2d  St. 

J.  A.  White^  who  uses  a  Burns  half-bag  roaster 
in  his  retail  store  at  148  Jefferson  St,  Memphis, 
Tenn.,  has  added  a  No.  11  mill  to  his  equipment. 

The  A.  Beesch  Co.,  headquarters  in  Toledo, 
O.,  and  with  a  chain  of  about  15  stores  in  Ohio, 
are  arranging  to  open  a  store  in  Greenville,  O. 

Cheek-Neal  Coffee  Co.,  a  Tennessee  corpora- 
tion domesticated  to  do  business  in  Virginia :  Cap- 
ital stock,  $300,000.  James  H.  Cheek,  statutory 
agent,  Richmond. 

The  Donovan  Provision  Co.,  Birmingham,  Ala., 
are  moving  to  a  new  location  and  will  increase 
the  capacity  of  their  plant  by  adding  another 
Burns  No.  1  roaster. 

Hills  Brothers,  <:offee,  teas  and  spices,  San 
Francisco,  have  incorporated  under  the  laws  of 
^Vashington.  Capital,  $500,000.  Incorporators: 
R.  W.  HiUs,  A.  H.  Hills.  R.  W.  Hills,  Jr.,  C.  H. 
Bain,  E.  M.  Cofer. 

Borden's  Condensed  Milk  Co.,  108  Hudson  St., 
New  York,  have  ordered  forwarded  to  their  plant 
at  Middletown,  N.  Y.,  one  Schutz,  O'Neill  Co. 
20-inch  "D"  Limited  Mill  with  receiver  complete 
for  work  on  milk  powder  anfl  similar  material. 

The  Rust-Parker  Co.,  Duluth,  Minn.,  have 
added  a  third  Burns  granulating  outfit  to  their 
equipment  and  are  now  in  a  position  to   meet 


fe^  v: 


every  demand  for  "steel-cut"  coffee  from  their 
many  customers  throughout  the  Northwest 

Ullman,  Stern  &  Krausse,  Corpus  Christi,  Tex., 
have  let  contract  for  the  erection  of  a  ware- 
house :  2  stories,  50  x  140  ft,  Dennison  interlock- 
ing tile,  built-up  composition  roof,  mill  construc- 
tion, sprinkler  system,  cost  $18,000,  electric  freight 
elevator  $1,000. 

T.  J.  Duane  resumed  business  March  24  in  his 
old  location  at  Madison  and  Main  Sts.,  Peoria, 
ni,  where  his  tea  and  coffee  house  and  grocery 
was  burned  out  early  last  December.  The  store 
is  new  throughout  and  is  an  up-to-date  and  hand- 
some establishment 

Articles  of  association  of  the  Wolverine  Spice 
Co.,  Grand  Rapids,  Mich.,  were  recently  filed 
at  the  county  clerk's  office.  The  company  arc 
capitalized  at  $50,000,  of  which  amount  $38,160 
has  been  paid  in.  The  stockholders  are  George  A. 
Plumb,  Gaylord  C  Hill  and  William  E.  Gill. 

The  Nalley  Grocery  Co.,  of  Austin  and  Tay- 
lor, Tex.,  have  changed  their  corporate  name  to 
Austin-Taylor  Grocery  Co.,  and  their  business 
wilt  be  conducted  under  this  name  in  the  future. 
There  has  been  no  change  in  the  officers,  man- 
agement or  policies  from  those  of  the  past  few 
years. 

The  A.  Macdonald  Co.,  Winnipeg,  have  pur- 
chased the  business  of  Leeson,  Dickie  &  Cross 
Co.,  Ltd.,  Vancouver,  wholesale  grocers.  This 
business  is  now  being  conducted  under  the  new 
name.  It  was  the  third  largest  wholesale  grocery 
business  in  Vancouver,  and  was  housed  in  a  hand- 
some building. 

Puhl-Webb  Co.,  Chicago,  have  incorporated 
their  business  under  the  laws  of  West  Virginia, 
to  deal  in  coffee,  teas,  spices  and  extracts;  au- 
thorized capital,  $300,000;  incorporators:  Thos. 
J.  Webb,  J.  Emmett  Carney,  Carl  H.  Zimmer- 
man, Robert  F.  Yynn,  Jr.,  and  Otto  C  Bruhl- 
man,  all  of  Chicago. 

The  Joannes  Bros.  Co.,  coffee  roasters,  Los  An- 
geles, Cal.,  now  have  in  operation  their  vacuum 
plant  for  packing  "Ben  Hur"  coffee  in  air- 
tight vacuum  cans.  The  cans  are  filled  upside 
down.  ,  Then  in  one  operation  the  .machinery 
pumps  the  air  from  the  cans  and  seals  the  bot- 
tom on,  making  an  air-tight  container, 

Maysville  Tea,  Coffee  and  Spice  Co.,  6  E.  2d. 
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FINISHED  PACKAGE  COSTS 

A  TIN  CAN,  in   the   present^  condition   of   all   metal   markets,    r€pr€9€nU 
largm  investment  in  material. 

A  PAPER  BAG,  which  mutt  be  opened,  held  at  the   weigher,   closed 
and  sealed  by  hand,  repreeente  a  large  investment  in  labor. 

A  CARTON  PACKAGE,  even  at  present  advanced  prices,  repre* 
eente  a  moderate  investment  in  material,  and  a  minimum  investment 
in  labor,  because   cartons  may   be   handled   more   automatically 
than  cans  or  bags. 


a 


BRIGHTWOOD"  CARTONS 
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L 
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represent  a  smatter  investment   in    material   than  any  other  kind  because 
they  often  require  less  stock,  usually  show   higher  efficiencies  on  the  printing 
and    cutting    presses,     an4   always    eliminate     the    cost     of     the     folding    and 
.  gluing.     "Brightwood"  cartons   represent  a    smaller  investment  in  labor  than 
•any  other  kind,  because  they  are  automatically  fed  from  a  pile  of  flat  sheets.      They 
are  tighter  than  any  other  kind   because  one  end   is   made   of  continuous    cardboard 
and  does  not  have  to  l>e  ** bottom-sealed.*' 
**Brifthtwood'*-  cartons   may  be  set   up,   dated,    weighed,   filled,    sealed,    wrapped   and 
hermetically  sealed  on  high-class  machines  of  our  own  manufacture  for  50c.  per  1000. 
Ask  us  about  it— to-day. 

NATIONAL  PACKAGING  MACHINERY  COMPANY, '" '« lSS^Jn»* """ 


When  writing  to  Advertisers, 


please  mention  Thb  Spzcb  Mxu.. 
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St.,  Maysville,  Ky.,  recently  turned  their  business 
into  a  wholesale  business  and  report  splendid  suC- 
<:ess.  They  recently  bought  heavily  in  coffee,  but 
part  of  their  purchase  was  distributed  to  other 
roasters  in  their  locality.  Fred  Arn  is  president 
and  John  Am  secretary  and  treasurer. 

The  wholesale  produce  house  of  Simon  Levi 
Co.,  San  Diego,  Cal.,  arc  to  begin  roasting 
coffee  in  the  near  future  and  will  use  a  Bums 
No.  6  roasting  outfit  for  the  work.  Other  ap- 
paratus in  the  coffee  department  will  include  a 
granulator,  a  No.  11  mill,  a  Challenge  pulverizer 
and  complete  sample  roasting  apparatus. 

The  Independence  Coffee  &  Spice  Co.,  Denver, 
Col.,  have  been  so  busy  during  the  Winter 
months  that  the  need  of  greater  roasting  capacity 
became  very  evident.  A  Bums  No.  5  roaster 
with  burners  for  gas  fuel  was  purchased  during 
January,  and  another  machine  of  the  same  type 
^  has  been  ordered  and  will  probably  soon  be  in- 
stalled. 

Lotos  Tea  Concern,  Inc.,  of  which  Wamer  M. 
Van  Norden  is  secretary  and  treasurer,  have, 
through  Pease  &  Elliman,  purchased  the  building 
at  120-122  Wall  St,  N.  W.  comer  of  South  St., 
New  York.  When  alterations  have  been  made, 
the  buildings  will  be  occupied  by  the  Lotos  Tea 
Concern,  Inc.,  who  now  occupy  the  building  at 
75  Front  St.,  New  York. 

D.  E.  Raffensperger,  doing  business  under  the 
name  of  the  Springfield  Tea  Co.  for  the  past 
29  years  at  Springfield,  O.,  has  sold  his  entire  tea 
and  coffee  business  to  J.  D.  Prince  and  Grover 
C.  Prince.  These  men  have  been  connected  with 
firm  for  the  last  15  years  and  are  familiar  with 
the  business.  The  new  firm  will  be  known  as 
the  Springfield  Tea  Co.  and  will  continue  to  roast 
coffee  at  the  old  location,  123  E.  Madison  Ave. 

Jacques  Wolf  &  Co.,  Passaic,  N.  J.,  manufac- 
turing chemists  and  importers,  have  arranged  for 
manufactufing  the  special  baker  supply  material, 
formerly  manufactured  by  G.  B.  White,  or 
the  Kymo  Co.,  at  Fort  Hunter,  N.  Y.,  and  have 
fitted  up  a  complete  new  plant,  including  two 
20-inch  "A"  Limited  Mills  with  receivers,  and  also 
two  No.  3  Gyrator  Sifters.  These  machines  are 
manufactured  by  Schutz,  O'Neill  Co.,  Minneapo- 
lis, Minn. 

The  Rogers  Co.,  Tacoma,  Wash.,  are  soon  to 
open  a  new  branch  in  Seattle.  The  equipment 
will  include  two  No.  5  Burns  roasters  with  the 
standard  flexible-arm  cooling  and  stoning  system, 
a  granulating  outfit,  and  the  bucket  elevators  and 
other  apparatus  essential  to  economical  and  effi- 
cient operation.  One  of  the  roasters  is  to  be 
used  for  shelled  peanuts  and  peanut  butter  will 
be  an  important  product  of  this  new  Seattle  es- 
tablishment 


Gould,  Wells  &  Blackburn  Co.  are  to  begin 
roasting  coffee  in  their  new  plant  at  Madison, 
Wis.,  early  in  June.  A  No.  IS  Jubilee  roaster 
will  be  used  in  connection  with  a  shelf  cooler 
and  stoner  of  the  popular  flexible-arm  type,  A 
complete  granulating  outfit  for  the  production  of 
"steel-cut"  coffee  will  also  be  part  of  their  equip- 
ment and  eight  large  bins  are  to  be  built  for  the 
storage  of  roasted  coffee.  The  machinery  will  be 
fumished  by  Jabez  Bums  &  Sons  and  installed 
on  plans  to  be  prepared  by  the  same  firm. 

The  new  Bronx  warehouses  of  the  Great  At- 
lantic &  Pacific  Tea  Co.  have  recently  been  com- 
pleted and  will  be  of  great  assistance  in  han- 
dling the  company's  business  in  the  northern  part 
of  New  York  City.  Coffee  will  be  roasted  here 
for  the  stores  in  the  surrounding  territory,  in  a 
battery  of  four  No.  1  Bums  roasters.  A  green 
coffee  mixer,  milling  machine,  roast  coffee  stor- 
age bins,  weighing  and  bag  sewing  machines  and 
all  the  other  apparatus  usually  to  be  found  in  a 
modern  roasting  plant,  have  been  installed  under 
the  supervision  of  Jabez  Burns  &  Sons. 

Plans  have  been  filed  for  a  new  spice  factory 
for  E.  R.  Durkee  &  Co.,  in  Elmhurst,  L.  L  The 
plans  are  by  Russell  G.  Cory,  consulting  engineer, 
39  Cortlandt  St.,  New  York,  and  call  for  a  build- 
ing to  cost  $400,000,  to  be  of  concrete  with  ornate 
trimmings  on  the  front  facade  and  to  be  four 
stories  high,  100x300  feet.  The  factory  will  be 
at  the  northwest  comer  of  Card  Place  and  Corona 
Ave.,  Elmhurst  In  filing  the  application  the 
architect  asked  for  immediate  consideration  of 
the  plans  in  order  that  they  could  be  approved 
as  soon  as  possible.  The  building  will  be  started 
early  in  the  Spring.  The  factory  of  E.  R.  Durkee 
&  Co.  is  now  at  534  Washington  St,  New  York. 

The  consolidation  of  the  wholesale  grocery  in- 
terests of  the  Griffin  Grocery  Co.  of  McAlester, 
Okla.,  with  J.  F.  Goodner  of  Tulsa,  OkUu,  and 
the  subsequent  capitalization  of  the  consolidated 
company  at  $75,000,  were  consummated  last 
month.  The  Griffin  interests,  formerly  calling 
McAlester  their  headquarters,  were  among  the 
largest  of  their  character  in  eastem  Oklahoma. 
Tulsa  will  be  made  the  headquarters  of  the  firm, 
with  branch  houses  at  Wolverton,  McAlester  and 
Henryetta,  the  former  divisions  of  the  Griffin 
establishment.  The  general  offices  and  leading 
warehouse  will  be  located  in  Tulsa  and  other 
branch  houses  will  be  established  in  other  cities 
throughout  Oklahoma. 

The  John  A.  Salzer  Seed  Co.,  La  Crosse,  Wis., 
have  lately  installed  Model  "B"  special  seed  scale, 
manufactured  by  American  Machinery  Co.,  Inc^ 
Philadelphia,  for  accurately  weighing  and  fiUiag 
not  only  their  large  seeds  that  are  non-free  flow- 
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ing,  but  also  their  small  seeds  that  are  free- 
flowing,  into  packages  from  2  ounces  to  16  ounces. 
In  a  letter  to  American  Machinery  Co.,  dated 
Feb.  2,  which  we  have  seen,  it  is  stated:  "This 
scale  has  fully  complied  with  all  your  guarantees 
and  as  we  advised  you  at  your  factory,  we  did 
not  think  it  was  possible  for  this  scale  to  handle 
all  these  seeds  as  we  have  never  seen  or  heard 
of  any  scale  that  could  do  so  in  a  practical  way 
and  we  want  to  congratulate  you  on  your  scale 
accomplishing  such, difficult  requirements." 

The  new  home  for  the  McNeil  &  Higgins  Co., 
Qiicago,  will  be  ready  for  occupancy  May  1.  The 
building  is  eight  stories  high,  with  basement, 
at  251-315  East  Grand  Ave.,  and  covers  ground 
400  X  100  feet,  back  to  the  Northwestern  tracks. 
The  company  will  have  about  800  feet  of  railroad 
trackage  facilities,  150  feet  of  which  run  between 
the  building  and  a  blind  alley,  which  permits  the 
company  to  load  and  unload  cars  either  directly 
in  the  warehouse  or  from  wagons,  thereby  sav- 
ing the  cost  of  taking  the  merchandise  into  the 
warehouse  if  the  same  is  to  be  shipped  from 
cars.  The  company  will  have  tunnel  connections, 
and  arrangements  have  been  made  to  obtain  rail- 
road receipts  in  its  own  building  for  all  goods 
shipped  out  of  the  city.  Two  large  concourses 
are  cut  into  the  building  from  East  Grand  Ave. 
for  city  shipping  and  receiving  of  goods.     The 


architect  is  C.  A.  Eckstorm,  and  the  building  will 
cost  about  $400,000. 

The  Kellum  Manufacturing  Co.,  Kansas  City, 
Mo.,  have  been  reorganized  under  the  laws  of 
the  State  of  Delaware  with  a  capital,  fully  paid, 
of  $1,500,000.  The  officers  are:  H.  D.  Kelly, 
Kansas  City,  president  and  general  manager,  also 
chairman  of  the  board  of  directors;  Edward 
H.  Presbrey,  N^w  York,  vice-president;  W.  H. 
Taylor,  Kansas  City,  treasurer;  M.  J.  Kilroy, 
Kansas  City,  secretary  and  counselor.  The  gen- 
eral offices  and  factory  will  be  located  in  New 
York  City.  The  present  factory  and  business 
will  be  maintained  in  Kansas  City  and  an  addi- 
tional factory  will,  be  established  on  the  Pacific 
coast.  There  will  also  be  a  large  number  of 
distributing  depots  throughout  the  United  States 
and  Canada.  The  New  York  coffee  plant  will 
have  eight  cylinders,  together  with  all  auxiliary 
equipment,  and  will  occupy  a  building  of  70,000 
square  feet  capacity  in  the  jobbing  center  of  the 
city.  Coffee  making  machines,  in  capacity  rang- 
ing from  a  half  pint  to  120  gallons,  chocolate 
makers,  cream  dispensers,  food  warmers,  etc., 
all  completely  protected  by  patents,  will  also  be 
manufactured,  but  in  another  building  that  will 
be  erected  for  that  purpose,  and  sold  all  over  the 
world  as  soon  as  conditions  permit.  The  name 
of  the  reorganized  company  is  The  Kellum  Co. 
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NEW  ENTERPRISES 

The  Columbus  Wholesale  Grocery  Co.,  Qcve- 
land,  O.,  have  been  mcorporated;  $100,000; 
Charles  C.  Daehler. 

E.  D.  Cfopton  Co.,  West  Point,  Va.,  have  been 
incorporated  to  do  a  wholesale  grocery  business. 
President,  E.  D.  Qopton;  vice-president,  J.  W. 
Marshall;  secretary-treasurer,  A.  K.  Ateyeh. 

Pittsburg  Wholesale  Distributing  Co.,  Wilming- 
ton, Del.,  have  been  incorporated ;  capital,  $100,000. 
To  do  a  general  wholesale  grocery  business.  In- 
corporators: M.  L.  Gatchell,  L.  A.  Irwin,  Harry 
W.  Davis,  all  of  Wilmington. 

Howe,  Miter  &  Abbott,  Inc.,  Troy,  N.  Y., 
wholesale  grocery  and  commission  merchants, 
liave  been  incorporated;  capital  $30,000.  Incor- 
porators: E.  A.  Howe,  589  Congress  St.,  Troy; 
S.  B.  Abbott,  3  22d  St;  A.  L.  Miter,  540  2d  Ave., 
North  Troy. 

The  Inter-Seal  Corporation,  of  New  York, 
makers  of  an  appliance  to  prevent  the  refilling 
of  bottles,  have  leased  space  from  the  Acme 
Tea  Co.,  Philadelphia,  Pa.,  in  which  they  will 
start  operation  within  the  next  ten  days.  About 
fifty  men  will  be  employed. 

The  Deshler  Coffee,  Tea  &  Spice  Co.  are  a 
new  concern,  who  are  building  a  modern  coffee 
roasting  plant  at  Deshler,  Neb.  All  the  machin- 
ery to  be  used,  which  includes  a  No.  1  roaster, 
flexible-arm  cooler  and  stoner,  milling  machine, 
granulator,  etc,  will  be  furnished  by  Jabez 
Bums  &  Sons,  New  York,  and  will  be  installed 
in  accordance  with  plans  prepared  by  their  en- 
gineers before  building  operations  were  begun. 

The  Edgewood  Tea  Co.,  of  581  Hudson  Ave., 
West  New  York,  N.  J.,  with  Reuben  F.  Heaton 
as  agent,  have  been  incorporated.  The  company 
will  deal  in  tea  and  other  food  products^  The 
capital  stock  authorized  is  $2,000  in  shares  of  $50 
par  value  each,  and  of  which  $1,000  has  been  paid 
in  by  the  following  incorporators:  W.  Qaude 
Heaton,  83  Crescent  Ave.,  Grantwood,  eighteen 
shares;  Edward  A.  Sidman,  194  Qinton  St., 
Brooklyn,  and  August  C.  Immig,  370  Bainbridge 
St.,  Brookljm,  one  share  each. 

The  Empire  Coffee  Co.  have  been  incorporated 
to  do  business  in  St  Louis,  Mo.,  George  A.  Meyer 
and  Theodore  C.  Meyer  of  the  Meyer-Schmid 
Grocer  Co.  and  Carl  H.  Schlapp  of  the  Krenning- 
Schlapp  .Grocer  Co.  being  incorporators.  Capital 
stock  is  $20,000,  of  which  50  per  cent,  is  paid  up. 
The  company  have  primarily  been  formed  for  the 
purpose  of  supplying  coffee  to  the  wholesale 
grocery  houses  controlled  by  the  Meyer-Schmid 
Grocer  Co.,  and  Carl  H.  Schlapp  of  the  Krenning- 
by  the  American  Coffee  Co.,  then  a  subsidiary 
institution  of  the  Meyer  wholesale  grocery  inter- 
ests, but  which  was  sold  to  the  Steinwender- 
Stoffregen  Coffee  Co. 


PERSONALITIES 


F.  C.  Wood,  of  F.  H.  Cobb  Co.,  Cortland, 
N.  Y.,  was  a  visitor  to  the  New  York  coffee  mar- 
ket last  month. 

George  F.  Gait,  president  of  the  Blue  Ribbon, 
Ltd.,  Winnipeg,  is  seriously  ill  in  London, 
England,  where  he  went  two  months  ago  to  at- 
tend the  marriage  of  his  daughter. 

W.  Tuska,  representing  M.  J.  Brandenstein*  & 
Co.,  tea  merchants,  Shanghai  and  Hankow,  China, 
spent  part  of  the  past  month  in  Montreal,  look- 
ing after  import  business  in  China  greens.  He 
returns  to  the  Orient  on  April  26. 

W.  J.  Arkell  and  C.  M.  Warner,  New  York, 
have  been  traveling  on  the  Pacific  Coast  Both 
gentlemen  are  interested  in  G.  Washington  coffee 
and  Mr.- Warner  is  chief  owner  of  the  Anaheim 
Sugar  Co.  and  head  of  the  Warner  Sugar  Re- 
fining Co.,  of  New  York. 

Edwin  J.  Gillies,  vice-president  of  Ross  W. 
Weir  &  Co.,  Inc.,  coffee  roasters  and  tea  mer- 
chants, 56-60  Front  St,  New  York,  has  been  ap- 
pointed as  one  of  the  three  representatives  frodi 
the  Chamber  of  Commerce  of  the  State  of  New 
York  on  the  commission  to  revise  the  general 
order  rates  of  the  port  of  New  York.  The  com- 
mission include  representatives  from  The  Mer- 
chants' Association,  the  Chamber  of  Commerce^ 
the  Warehousemen's  Association  and  from  the 
Collector  of  Customs. 

E.  L.  Powell,  president  of  the  Powell-Sanders 
Co.,  Spokane,  Wash.,  recently  returned  with  his 
wife  from  Honolulu,  where  they  spent  several 
weeks.  The  Powell-Sanders  Co.  recently  built 
a  new  six-story  concrete  building,  one  of  the 
most  modern  wholesale  plants  in  the  West  The 
company  roast  and  blend  their  coffee  in  their 
own  plant  and  do  an  extensive  business  in  this 
line  throughout  the  Hawaiian  Islands.  They  also 
manufacture  baking  powder  and  pack  other  lines 
under  the  "Le  Roy"  brand. 

George  F.  Mitchell,  Supervising  Tea  Exam- 
iner, Treasury  Department,  Washington,  D.  C, 
was  united  in  marriage  at  8.30  p.m.,  March  28» 
at  St.  John's  Church,  Washington,  to  Nell  Rose» 
daughter  of  Mrs.  William  T.  Baggett  After  the 
church  ceremony  a  reception  was  held  at  The 
Rochambeau.  On  April  5  Mr.  Mitchell  and  his 
bride  sailed  from  San  Francisco  on  the  United 
States  transport  Thomas,  on  an  eight  months' 
inspection  tour  among  the  tea-produdng  coun- 
tries, as  outlined  in  The  Spice  Mnx  for  March. 

J.  E.  Linahan,  one  of  the  best  known  and  most 
highly  regarded  men  in  the  food  specialty  busi- 
ness, has  become  associated  with  Alart  &  Mc- 
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Attention  Manufacturers 

A  large  foreign  Manufacturing  Concern,  with  branches  in  New  York  and 
Chicago,  and  covering  entire  U.  S^  being  unable  to  bring  their  goods  over  freely 
to  this  country  at  the  present  time  on  account  of  war  conditions,  but  desirous  of 
maintaining  existing  organisation  of  office  and  selling  staff,  is  in  position  to  attend 
to  entire  marketing  of  a  limited  number  of  high  class  specialty  products  of 
individual  merit,  which  could  be  sold  either  to  the  Grocery,  Drug  or  Confectionery 
trades.  Have  thousands  of  current  customers  throughout  the  U.  S.  amongst  the 
classes  of  trade  mentioned.  In  position  to  employ  own  capital  in  the  exploitation 
work.  Also  prepared  to  develop  any  arrangement  into  a  permanent  one,  even 
after  conditions  on  our  product  should  have  become  normaL  Address,  with 
fullest  particulars,  which  will  be  treated  in  the  strictest  confidence. 

^'ORGANIZED" 

CARE  SIMMONS  SPICE  MILL.    0 


Guire  Co.,  pickles  and  table  condiments,  mus- 
tard, olives,  olive  oil,  capers,  etc,  with  extensive 
factory  in  Brooklyn,  N.  Y.  For  the  past  1/ 
years  Mr.  Linahan  has  been  engaged  in  the  man- 
ufacturing and  marketing  of  cereal  breakfast 
foods — ^ready  prepared  cereals.  He  is  an  old 
Michigan  man,  having  been  born  and  raised  near 
Battle  Creek.  He  started  in  the  cereal  manu- 
facturing business  there  in  1901-02  and  then  sold 
out  the  business  to  Chicago  people.  He  went  to 
Quincy,  111.,  Jan.  1,  1903,  to  take  charge  of  a 
cereal  company  there,  known  at  that  time  as  the 
Battle  Creek  Breakfast  Food  Co.,  manufacturers 
of  "Egg-O-Sec,"  a  wheat  food  which  was  mar- 
keted all  over  the  United  States  with  signal 
success.  At  one  time  the  company  had  a  vol- 
ume of  business  on  this  one  food  of  about 
$1,800,000  per  year.  Later  on  they  changed  the 
name  from  the  Battle  Creek  Breakfast  Food  Co., 
Ltd.,  to  the  United  Cereal  Mills.  This  company 
manufactured  "Egg-0-See,"  "Washington  Crisps" 
and  "E.  C  Com  Flakes."  Mr.  Linahan  was  en- 
gaged as  vice-president  and  general  manager  of 
this  company  and  was  in  full  charge  of  the  com- 
pan3r's  business — managing,  advertising,  selling, 
etc — ^until  Nov.  1,  1916,  at  which  time  he  re- 
signed his  connection  with  the  company.  For 
year  of  1913  he  was  president  of  the  American 
Specialty  Manufacturers'  Association.    Mr.  Lin- 


ahan's  connection  with  the  Alart  &  McGuire  Co. 
is  in  the  capacity  of  general  sales  counselor  and 
advertising  manager,  with  the  idea  of  investi- 
gating the  possibilities  of  expanding  their  busi- 
ness and  with  the  view  of  marketing  a  larger 
portion  of  their  products  under  their  own  trade- 
mark, products  with  improved  labels,  improved 
packages,  specialty  work  and  advertising. 


AMERICAN   SPICE    TRADE   ASSOCIATION 
HONOR  THE  LATE  HARRY  HERRFELDT 

'T^HE  Board   of   Directors   of   the  American 
^    Spice  Trade  Association  have  adopted  the 
following  minute  to  be  spread  on  the  records 
and  copies  to  be  sent  to  the  press: 

N.  Y.,  March  1,  1917:— The  Board  of  Direc- 
tors of  the  American  Spice  Trade  Association 
registers  herewith  its  sense  of  the  loss  sustained 
by  the  Spice  Trade  in  the  death  of  Mr.  H.  P. 
Herrfeldt  of  H.  P.  Herrfeldt  &  Co.,  of  New 
York  City,  who  died  February  18,  1917.  Mr. 
Herrfeldt  had  been  a  member  of  the  organiza- 
tion since  its  foundation  in  1907,  serving  on  many 
of  its  committees  from  time  to  time.  His  friend- 
ship, interests  and  influence  in  the  trade  were 
very  extensive;  he  was  a  man  of  attractive  per- 
sonality and  unblemished  character,  and  his 
death  will  be  keenly  felt  in  this  trade,  in  in^ich 
he  was  a  prominent  factor.  This  Board  extends 
its  sihcere  and  respectful  sympathy  to  his  be- 
reaved family. 

Wm.  D.  Weikel,  Pres.     John  Clarke,  Sec 
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JAVA  TEA 


More  tea  .  .  .  may  be  expected 
from  Java  because  of  the  Import 
Embargo  into  the  United  Kingdom. 

Better  tea  •  .  •  The  Island  of  Java 
is  noted  for  its  wonderful  climate 
and  soil,  suitably  adapted  for  the 
production  of  the  best  teas. 

Cheaper  tea  .  .  .  Because  freight 
space  has  been  happily  provided  for 
to  date,  at  comparatively  cheaper 
rates,  on  account  of  the  Island's 
favorable  location. 

Mr.  Tea  Buyer,  Don't  fail  to  em- 
brace the  present  opportunity. 


Irwin-Harrisons  &  Crosfield,  Inc. 


as 


Wben  writinc  to  AdvertUen,  pleaw  mention  Tn  SrtCB  Htu. 
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LONDON,  COLOMBO.  CALCUTT 

SHANGHAI,  HANKOW,  FOC 

SHIDZUOKA,  DAITOT] 


BRIEF-BUT  TR] 


Keeping  pace  with  events  in  a 
tea  markets  of  the  world,  asj 
you  of  Co-operation  with  ai 
to  the  minute  Company,  comb 
with  Responsibility  and  Satii 
tion. 

Our  experience  covers  the  v» 
broad  field  of  Growing,  Mam 
turing.  Blending,  Packeting,  i 
ping  and  Distributing. 


Irwin-Harrlsons  &  Crosfi< 

PHILADELPmA     NEW  YORK         BOSTON 
M  So.  Front  Street     M-M  WaU  Street    27  India  Street 

SAN  FRANCISCO 
1S7  CalUomla  Street 


When  writiac  to  AdTcrtitcn,  pleaie  mcntioa  Tbb  Sfics 
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MARKET    REVIEWS 


ReTiewt   of  the   Markets   for    the    Month    by    Various    Authoriliet 


COFFEE 

By  HENRY  NORDLINGER  k  CO..  New  York 
{WHtXcn  etpeoially  for  Simmons*  Spici  MilU 

New  York,  April  9.— Since  the  President  ad- 
dressed Congress  on  the  second  inst.  in  regard 
to  the  state  of  war  existing  between  the  United 
States  and  Germany,  prices  on  the  Coffee  Ex- 
change have  advanced  violently.  The  stirring 
events  which  are  sure  to  crop  up  from  day  to 
day,  from  now  on,  foreshadow  more  violent  fluc- 
tuations. 

It  is  believed  by  many  well-informed  financial 
concerns,  with  important  international  connec- 
tions, that  peace  is  not  far  off,  and  it  is  the 
consensus  of  opinion  that  peace  means  consider*- 
ably  higher  values  for  coffee  than  we  have  seen 
for  years.  .  It  is  the  people  who  entertain  this 
opinion  who  have  been  buying  coffee  recently 
with  the  resultant  advance. 

There  has  also  been  considerable  talk  recently 
of  a  tax  on  coffee.  The  President  has  expressed 
his  opinion  that  a  large  part  of  the  coming  enor- 
mous expenses  of  the  Government  should  be  met 
by  increased  taxes  rather  than  by  the  issue  of 
bonds. 

It  is  not  at  all  unlikely  that  American  ships 
will  be  requisitioned  by  our  Government.  This 
will  affect  the  steamers  of  the  United  Fruit  Com- 
pany, the  Red  "D"  Line,  and  the  Ward  Line, 
on  which  lines  coffee  is  usually  shipped  respect- 
ively from  Colombia,  Venezuela  and  Mexico. 
Freight  rates  have  advanced  considerably  and 
further  increases  are  to  be  expected.  War  risk 
rates  are  also  naturally  much  higher. 

On  the  other  hand,  the  statistical  position  is 
decidedly  unfavorable.  Through  the  absence  of 
the  Central  Powers  from  the  coffee  market,  con- 
sumption is  curtailed  to  the  extent  of  their  for- 
mer requirements,  say,  about  4,000,000  bags  an- 
nually. Stocks  in  the  United  States  are  very 
large,  amounting  to  over  3,000,000  bags,  and  a 
large  coming  Brazil  crop  is  assured. 

Mild  coffees  are  still  very  low  in  price,  not 
having  reflected  the  advance  on  the  Exchange. 
Some  coffees  are  now  practically  on  option  basis. 
Maracaibo  coffees  are  not  plentiful  on  spot,  and 
bids  cabled  recently  to  Maracaibo  on  the  basis 
of  our  market,  have  been  declined,  with  prices 
(^oted  in  return  from  J^-^c.  a  pound  higher. 
Large  quantities  of  Colombian  coffees  have  been 
tftken  out  of  this  market  by  the  interior  at  in- 
creasmg  prices.    Importers  have,  within  the  past 


few  days,  advanced  their  prices  about  ^c  a  pound 
in  many  cases,  and  others  have  withdrawn  their 
coffee  entirely  from  the  market  for  the  present. 
Mexican  coffees  have  not  moved  freely,  and  are 
quoted  at  practically  tmchanged  prices. 


NEW  YORK  TEA  MXRKET 

By    CHARLES    R.    BANKS,    New   York 
{WriUen  etpeoially  for  Simmons'   Spicb  Mill) 

New  Y<»k,  April  9. — Our  war  declaration  has 
caused  increased '  activity  in  the  tea  market  U 
is  easily  foreseen  that  there  will  be  an  increase  ^ 
in  freight  and  insurance  rates  from  China,  Japan, 
India  and  Ceylon.  In  the  event  of  the  line  of 
steamers  controlled  by  the  Canadian  &  Pacific  be- 
ing taken  into  army  service,  the  space  allotted 
for  tea  will  be  greatly  diminished.  It  is  impos- 
sible to  forecast  the  price  of  tea  an  hour  in  ad- 
vance of  offerings. 

Ceylons  and  India  Pekoes  and  Orange  Pekoes 
range  from  40c.  to  45c.  Supply  and  demand  is 
the  cause  of  their  advance.  It  is  thought  by 
many  that  Congous  would  readily  be  taken  by 
the  trade  in  their  stead,  but  as  yet  the  price  has 
not  advanced  to  the  degree  that  has  caused  them 
to  do  so. 

Formosas  have  been  selling  at  about  20c.  to  21c. 
in  a  large  way  and  are  held  at  higher  prices  to- 
day, being  good  only  for  immediate  acceptance. 

Green  teas,  both  Gunpowder  and  Young  Hy- 
sons, are  very  scarce;  only  special  offerings  can 
be  purchased  at  sig'ht.  Those  who  have  delayed 
ready  decisions  have  beea  disappointed  and  un- 
able to  match  previous  offerings. 

Japans  have  been  sold  at  a  slight  advance. 
They  are  being  taken  readily  now  and  first-hand 
owners  are  holding  them  for  higher  prices. 

Congous,  standard  grade,  have  been  selling  at 
23c.,  while  desirable  teas  readily  bring  high 
prices.  There  are  very  few  choice  Congous  of- 
fered in  the  market  at  present. 

It  is  logical  that  when  war  duties  arc  enacted, 
teas  will  not  be  sold  at  present  prices.  In  the 
writer's  monthly  letter  for  The  Spice  Mill  he 
has  frequently  expressed  fearlessly  and  does  not 
hesitate  now  going  on  record  in  his  belief  that 
there  will  be  a  tax  of  10c.  per  lb.  on  tea  in 
one  form  or  another. 


J.  \V.  Penn  and  associates  are  erecting  a  new 
wholesale  grocery  house  at  Broad  and  2d  Sts., 
Gadsden,  Ala.  ^^  ^ 
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SPICES 

By  JOHN   CIiABKE,  &  CO.,   New   York. 
(Written  espeoially  for  Simmons*  Spice  Mill) 

New  York,  April  9. — The  market  is  confused 
and  complicated  by  the  new  set  of  situations  that 
confronts  it,  and  is  generally  marking  time,  trad- 
ing being  mostly  confined  to  spot  and  nearby 
parcels,  in  moderate  amounts.  There  are  so 
many  conflicting  factors  and  conditions  and  pos- 
sibilities created  by  an  actual  state  of  war  that 
manufacturers  naturally  hesitate  as  to  commit- 
ments  for  stuff  beyond  next  Summer's  arrivals. 

The  present  state  of  uncertainty  will  probably 
persist  for  some  time,  at  least  until  the  great 
events  now  taking  shape  in  all  the  political  the- 
aters of  the  world  shall  take  more  concrete  shape. 

To  speak  as  cautiously  as  possible,  it  is  hardly 
likely,  in  times  of  war,  inflation,  freight  diffi- 
culties, possible  duty  complications  and  small  spot 
supplies,  that  we  shall  see  much  depression  in 
values  of  any  spice,  or  seed,  or  herb.  The  mar- 
ket bids  fair,  in  short,  to  be  one  of  feverish  tend- 
ency, with  sharp  contrasts  and  shortages,  accom- 
panied by  many  more  or  less  permanent  ad- 
vances in  spot  values,  and  the  policy  of  carrying 
fair  supplies  would  seem  the  part  of  wisdom 
and  common  sense  for  grinders  and  distributors. 
As  to  detailed  recommendations  or  predictions, 
both  would  be  sheer  impudence  under  present 
formative  and  uncertain  conditions. 


LATE  CABLE  ADVICES  REGARDING  TEA 

(From    "Monthly    Tea    Report/'   March,    1917, 

of  Irwin-Harrisons  &  Crosfield,  Inc.,  96 

Wall  Street,  New  York) 

London,  March  20. — "Sales  recommenced,  com- 
monest declined  Id.,  medium  J4d.,  better  strong." 

London  J  March  22. — "Government  claim  40  per 
cent,  all  import  Ceylons  Indian  at  51/Od.  for  dis- 
tribution public  S2/2d.  and  52/4.,  remainder  open 
market  stop  licenses  refused  all  except  minute 
quantities." 

Colombo,  M3irch  15. — "Flavory  Pekoes  strong, 
all  others  declined  considerably  owing  restrictions 
exports  to  United  Kingdom  and  possible  short- 
age freights." 


Colombo,  March  23.— "Market  stronger  for  all 
kinds."  . 

Colombo,  March  29. — "Flavory  Leaf  and  all 
Brokens  dearer,  Common  Orange  Pekoes  easier, 
others  unchanged.  British  State  Rate  War  Risk 
Insurance  now  3  per  cent." 

Calcutta,  March  23.— "Pekoe  Souchong  ad- 
vanced 3/8d.  Pekoes  and  Orange  Pekoes  ad- 
vanced H  to  Id.,  much  stronger  demand  upward 
tendency,  expect  moderate  supplies  obtainable 
for  another  month." 

Formosa,  March  29.— "Expect  resumption  of 
business  second  week  of  May." 

Foochow,  March  28.— "Small  stocks  remaining, 
Chinese  asking  extreme  prices  with  very  little 
possibility  of  business." 


SAN  FRANCISCO  COFFEE  MARKET 

{Compiled  by  C.  E.  Bickford  &  Co.,  Brokers, 
San  Francisco,  Cal.) 

Total  arrivals  since  Mar.  1,  1917: 

From  Central  America  72,721  bags 

From  Hawaiian  Islands  230     '^ 

From  other  countries 1,512     " 

Total 74,463     " 

Total  receipts  from  Jan.  1  to  Mar.  31 : 
1917   200,517  bags 

1916   221,450     " 

1915   145,824     " 

1914   133,606     " 

Total  stock  on  Mar.  31 : 

1917   39,675  bags 

1916   49,006     " 

1915   52,090     " 

1914   27,842     " 

Prices  on  Mar.  31 : 

Extra  Good  Guatemala 12 

Good  Unwashed  Salvador IO5/2 

Good  Costa  Rica 12 

Santos  No.  4  in  New  York 9j^  nom. 

Rio  No.  7  in  New  York 9^-10  nom. 


BRAZILIAN  CACAO  CROP 

[Cablegram   from   American    consul   general,    Rio    de 
Janlero,   dated   Mar.   31] 

P  STIMATED  cacao  crop :  Para,  67,000  bags ; 
-*--'  Bahia,  presumably  over  900,000  bags.  Closer 
approximate  for  Bahia  will  follow.  Bag  weighs 
60  kilos  (132  pounds). 


CT  The  house  that  holds  Its  customers ! ! 

q  You  i/vlll  lie  benefited  by  buying  our  goods*  Samples  Free 

9  Roasted  and  Green* 
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Visible  Supply  of  the  World  on  ApL  1,  1917, 

m»  Compiled  From  Fifuret  ReceiTod 

From  Exciianffe  CorretpondenU 

(Quoted   from  Daily   Reports   of   New    York 
Coffee  and  Sugar  Exchange) 

Stocks  Bags 

London 647,989 

Southampton  15,946 

Hamburg Nil 

Bremen   Nil 

Trieste Nil 

Antwerp Nil 

Netherlands  133,000 

Copenhagen   ♦ 

Havre    2.334,000 

Bordeaux 83,000 

Marseilles  295,204 


SPICE  MILL  April,  1917 

Same  time  in  1916 1^65^17 

Same  time  in  1915 2,037,364 

Same  time  in  1914 1,879,866 

Coffee  Afloat  per  Steemer  From  Sentoe,  Rio, 
Victoria  and  Bakia  (a«  of  ApL  7) 

March                                  8amto9  Rio  Tiotoria  Bakim 

9-21— Ausable   9,000     6,000    

8-13— RLuckenbach     30,000     6,000    

16-.tBelos 60,000       

17-26— Purus  25,000  5,000  5.000    .... 

17-2^-Trafalgar  ...      24,000     2,000    

19-Vagland 36,000       

24-3— JBelg'n  Prince     64,000  15,000  29,000    .... 

3(>-Medina    16,000       

April 

3— Saga 5,000       

3— JAldemey 1,000    

4— Times 45,000       

Total    314,000  35,00034,000     Nil 

Last  year 434,000   61,00071^000    "nH 

JNew  Orleans. 


Total  Europe  (all  kinds) 3,509,139 

Rio 254,000 

Santos   1,889,000 

Bahia 32,000 

United  States  (Brazil) 2,235,917 

United  States,  other  kinds....   712,442  2,948,359 


AfloaU 

Afloat  for  U.  S.  from  Brazil 

Afloat  for  U.  S.  from  Europe 

Afloat  for  U.  S.  from  Java  and  East 
Afloat  for  Europe  from  Java  and  East 
Afloat  for  Europe  and  North  Africa 

from  Brazil  

Afloat  for  Europe  from  U.  S 


8,632,498 
405,000 


765,000 


Total    9,802,498 

Against  March  1 , 10,312,462 

Against  April  1,  1916 8,939,132 

♦Oflicially  suppressed. 


Brazil  Coffee  in  Stodc  and  Afloat  (a«  of  ApL  7) 

Stock  in  New  York  April  6 1,972,355 

Arrivals — S.  S.  Moonlite Santos        40,670 


2,013,025 

Warehouse  deliveries  (2  days) 23,127 

Stock  in  New  York  April  7 1,989,898 

Stock  in  New  Orleans 222,046 

Arrivals —   


Deliveries  April  6. 


222,046 
3,172  —218,874 


Stock  in  United  States 2,208,772 

Afloat    from   Rio  per   Steam 

to  April  5 35,000 

Afloat  from  Rio  per  Sail....         Nil 
Afloat  Santos,  per  Steam  and 

Sail  to  April  5 357,000 

Afloat  Victoria  to  April  5....     47,000 

Afloat  Bahia  to  April  5 Nil 

439,000 

Total 2,647,772 


MontUy    SUtoment    of   Coffee    (Otker    Thmn 
Brasilian) 

Stock  in  New  York  Mar.  1,  1917 634,937 

Arrivals  during  Mar 130^23 

Of  which  direct  to  Europe,  etc.      5,118 

125705 

760,642 
Deliveries  during  Mar 134^873 

Stock  in  New  York  Apr.  1.  1917 625.769 

Stock  in  San  Francisco  Mar.  1, 

1917   57/492 

Arrivals  during  Mar 74,312 

131,804 
Deliveries   during  Mar S^,129 

Stock  in  San  Francisco  Apr.  1,  1917..    39,675 
Stock  in   New   Orleans   Mar.   1, 

1917    41,013 

Arrivals  during  Mar 32,450 

73.463 
Deliveries  during  Mar 26,465 

Stock  in  New  Orleans  Apr.  1,  1917....    46.998 

Stock  in  United  States  Apr.  1,  1917....  712.442 

Against  Mar.  1,  1917 733,442 

Against  last  year 517.584 

Arrivals  at  all   Ports  in  Mar 232,467 

Deliveries  at  all  Ports  in  Mar 253.467 

RANGE  OF  RIO  NO.  7,  MCH.  10-XPL.  9,  1917 

Mch.        Cti.  Mch.        Cts.  Apl.          Ctt. 

10....  9^  e  21....  9H  9  1 Sunday. 

11 Sunday  22....  9H  Q  2....  9J4  # 

12....  9H  e  23..:.  9H  @  3....  9^  (» 

13....  9H  @  24....  9H  d  4....  9^  # 

14 9H  @  25 Sunday.  5 9H  # 

15....  9H  9  26.,,,  9^  e  6 9H  # 

16....  9H  9  27....  9^  9  7....  9H  % 

17 9H  9  28 9yi  e  8 Sunday. 

18 Sunday.  29....  9}4  m  9.... 10  « 

19....  9H  @  30....  9H  9 

20....  9H  @  31....  9^  9 
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OBITUARIES 

(Continued  from  page  411) 


The  Late  Edw.  Wetten 

In  The  Spice  Mill  for  March  was  published 
an  obituary  of  Edw.  Westen,  president  of  Edw. 
Westen  Tea  &  Spice  Co.,  St.  Louis.  Some 
further  particulars  of  the  career  of  Mr.  Westen 
will  be  of  interest  to  our  readers.  Mr.  Westen, 
who  was  bom  in  Moravia,  Austria,  Aug.  3,  1850, 
came  to  the  United  States  in  1881,  settlmg  in 
St.  Louis,  where  he  married  Miss  Marie  Rott- 
man.  For  several  years  he  did  an  exclusive  re- 
tail business  in  coffees  and  teas.  In  1890  he  sold 
his  business  to  his  brother-in-law,  John  Retten- 
mayer,  and  engaged  in  the  wholesale  coffee  im- 
porting and  roasting  business,  organizing  the 
Edw.  Westen  Tea  &  Spice  Co.,  with  $50,000  cap- 
ital. In  1897  this  capital  was  increased  to  $100,- 
000  and  in  1903  to  $200,000. 


IT  MAKES  YOUR  MOUTH  WATER 

wh«n  you  •••  ecH—  tr«at«d 
with  our 

Coffee  Glaze 


Produeod  and  sold  only  by 

STEVENSON,    BRO.    &    CO. 

106-110  Race  Street 
Philadelphia     -       -       -U.S.A. 


Mr.  Westen  was  a  member  of  the  Mercantile, 
Liederkranz  and  Dolbo  Hunting  and  Fishing 
Clubs,  and  the  St.  Louis  Chamber  of  Commerce. 
He  took  an  active  interest  in  all  public  qifes- 
tions  and  contributed  liberally  to  charity  with- 
out regard  to  sectarianism. 

Frederick   R.   E.   Dearborn 

St.  John,  N.  B.,  March  22.— Frederick  R.  E. 
Dearborn,  president  and  manager  of  Dearborn  & 
Co.,  Ltd.,  coffees,  spices,  etc.,  died  on  Monday, 
at  his  home  in  this  city. 

The  business  will  be  continued,  as  formerly, 
under  the  name  of  Dearborn  &  Co.,  Ltd. 

Cbariet  P.  Dougherty 

.  New  York,  March  28. — Charles  Percy  Dough- 
erty died,  on  March  26,  in  his  forty-third  year, 
after  a  lingering  illness,  at  his  home,  623  Lex- 
ington Ave.  He  was  a  veteran  of  Co.  A,  7th 
Regt.,  N.  G.,  and  was  connected  with  the  coffee 
department  of  B.  Fischer  &  Co.,  New  York,  for 
over  twenty-one  years. 

John  S.  Brower 
WooDMERE,  L.  L,  March  8.— John  Singleton 
Brower,  58,  died  at  his  home  in  East  Broadway 
on  Monday  from  pneumonia.  He  had  been  a 
resident  of  Woodmere  for  40  years,  and  was 
engaged   in   the   tea   and    coffee    business. 


COMING    IMPORTANT   ANNUAL   MEETING 
OF  NATIONAL  WHOLESALE  GROCERS 

'TpHE  11th  Annual  Meeting  of  the  National 
■■•  Wholesale  Grocers'  Association  of  the 
United  States  will  convene  in  Washington,  D.  C, 
beginning  May  14  and  will  continue  during  the 
week.  All  wholesale  grocers,  members  as  well 
as  non-members,  arc  cordially  invited  to  attend. 
The  convention  headquarters  will  be  The  New 
Willard  Hotel.  Other  hotels  recommended  to 
visitors  are  The  New  Ebbitt,  Shoreham  Hotel 
and  The  Raleigh/ 

This  annual  meeting  promises  to  be  the  most 
important  and  instructive  in  the  history  of  the 
association.  It  is  important  that  early  reserva- 
tions be  made  for  hotel  accommodations. 


87  Front  Street  NEW  YORK 

CHARLES  R.  BANKS 

Tea  Broker  and  Groivers*  Agent 
NEW  YORK  IMPORTERS'  OFFERINGS  OF 

FORM  OSAS^JAPANS*  CONGOUS  and 
CHINA '  GRiHENS 


CEYLONS  and  INDIAS  a  SPECIALTY 

RtprastatiBg  McMEERIN  ft  CO^oitei,  Calcirtta  aid 


fiftvift  Md  hupnlvs  tf  Mil  Md  CtylN  Tm 


When  writing  to  AdTertiscn,  please  mention  Tbb  Spice  Mnx. 
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SUPERVISING  TEA  EXAMINER'S  MONTHLY  REPORT 


Compiled  from  the  Tea  Examiners'  Monthly  Reports  (Customs  Cat  No.  6445). 
Report  of  the  yarious  kinds  and  quantities  passed  .and  rejected,  and  why  rejected,  daring  the 
lAonth  of 

February,  1917 

r-Pounds  rejected-^ 
■  Pounds *  For  color       •  For 


Varieties  / Pounds  — 

Examined  Passed 

Formosa  Oolong  251^7  251^7 

Foochow   Oolong 18,900  18,900 

Congou    312^5  312,245 

^°^>a      ]  1,997,945  1,997,845 

Java''''... 15,044  15,044 

Ceylon  Green   240  240 

Pi^g   Suey   Green 490,493  490,493 

Country  Green  53,093  53,093 

Japan   441,204  441,204 

Japan  Dust   74,020  74,020 

SS  oVang;*  Pek^: !  Z! ! !  1  i  i  '^900  '^;900 

Scented  Canton   20,200  20,200 

Canton  Oolong ..ii'lli  -^o24§? 

ToUl    3,692,982  3,687,623 


Rejected 


or  facing      quality 


100 


5,259 
5,359 


100 


By  DUtricto,  Total  ExaniiMa,  PatM^,  Rejected,  and  Why  Rejected 


Boston  ^4^ 

Chicago     ^T'xS 

Honolulu    24,^^ 

New  York  ^^^A^. 

Puget  Sound  ^??'5j§ 

St.  Paul   ^1*952 

San   Francisco    ^~l'5S 

Total    3,692.982 


383,181 

150 

372,309 

24,799 

1,903,250 

395,816 

361,952 

246,316 

5i69 

3,687,623 

5,359 

5;259 
5,359 

150 


0,00/ ,060  Q^oy  

Geo.  F.  Mitchell^  Supervising  Tea  Examiner. 


5,209 
5,359 


NEW  LAW  NECESSARY  FOR  TEA  TARIFF 

ReMimption    of    SpanUh-American    Tariff    not 
Dormant  or  in  Abeyance,  a«  Some  BelioTO 

Washington,  April  5.— Rumors  have  reached 
this  city  that  it  is  the  purpose  of  the  Government 
to  recommend  again  that  tea  be  one  of  the  sub- 
jects selected  upon  which  to  raise  a  war  revenue, 
and  that  it  can  be  taxed  at  the  will  or  pleasure 
of  the  President.  Whether  or  not  it  will  be  one 
of  the  selected  articles  no  one  can  be  found 
who  is  willing  to  say  at  this  writing.  But  the 
idea  which  has  gained  credence  in  some  quarters, 
to  the  effect  that  the  Spanish-American  War  tax 
is  merely  in  abeyance  and  can  be  brought  into 
action  again  at  the  will  of  the  President,  is 
clearly  an  error. 

That  part  of  the  Act  of  Congress,  approved 
June  13,  1898,  referring  to  the  war  tax  on  tea, 
was  as  follows : 

"Sec.  SO.    That  there  shall  be  levied,  col- 
lected, and  paid  upon  tea  when  imported  from 
foreign  countries,  a'  duty  of   10  cents  per 
pound." 
The  idea  that  this  section  of  the  act  is  merely 
dormant  and  that  it  can  be  revived  at  the  pleasure 
of  the  President  is*offset  by  the  fact  that  a  re- 
pealing act  was  passed  by  the  Congress  on  April 
12,  1902,  which  provided: 


"Sec.  10.  That  Section  50  of  the  Act  of 
June  13,  1898,  be  repealed  to  take  effect  Jan- 
uary 1,  1903." 
It  will,  therefore,  take  another  legislative  enact* 
ment  before  any  tax  can  be  levied  on  tea,  coffee, 
sugar,  or  other  articles,  except  as  provided  in  the 
present  tariff  act. 

As  above  stated,  no  one  can  be  found  at  th« 
present  time  who  is  willing  to  prophesy  that  tea 
will  be  among  the  selected  articles,  which  the 
Ways  and  Means  Committee  will  adopt  and  in- 
corporate into  a  new  revenue  measure.  It  is 
known,  however,  that  almost  to  a  certainty  the 
old  Republican  rates  on  sugar  will  be  re-enacted. 
It  is  also  certain  that  an  excise  tax  will  be  pro- 
posed to  be  levied  on  gasoline  and  that  many  Re- 
called articles  of  luxury  will  be  included  in  the 
measure  yet  to  be  prepared.  But  any  and  all  of 
these  matters  wilt  require  an  Act  of  Congress 
before  they  can  be  put  into  effect. 


INTERESTING  COFFEE  PAMPHLET 

**pOFFEE:  THE  AMERICAN  BEVERAGE- 
^  is  the  title  of  a  pamphlet  by  F.  N.  Foot, 
of  Seattle  Grocery  Co.,  Seattle,  Wash.  It  con- 
sists of  four  brief  chapters  entitled,  respectively: 
'The  American  Beverage,"  'The  Best  Coffee,* 
"Coffee  Characteristics,"  "Preparation."  The  text 
is  reprinted  from  The  Consumer/  Review, 
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SUGAR 


As  the  largest  sugar  unit  of  America,  the  com- 
pany demonstrates  anew  its  right  to  public  credit 
in  safeguarding  the  American  sugar  supply  in 
competition  with  foreign  governmental  commis- 
sions so  as  to  enable  it  to  sell  sugar  for  domes- 
tic consumption  at  prices  lower  than  those  ob- 
taining elsewhere  in  the  world. 

Interesting  table  (herewith  presented)  showing 
the  average  price  of  refined  sugar  in  the  United 
States  to  be  less  than  7  cents  a  pound  and  less 
than  in  Switzerland,  Canada,  United  Kingdom, 
France,  Chili,  Holland,  Spain,  Norway,  Italy, 
Sweden,  Uruguay  and  the  Argentine,  the 
prices  ranging  from  8H  cents  to  9  cents  a  pound 
in  England  and  France  to  12  cents  and  13  cents 
a  pound  in  Italy  and  Argentine,  respectively. 

The  comparative  cheapness  of  sugar  in  Amer- 
ica notwithstanding  the  fact  that  the  cost  of 
sugar  refining  is  higher  here  than  ever  before 
and  always  higher  here  than  abroad. 

Diagram  showing  the  proportion  of 

*  business  of  the  American  Sugar  Refin- 
ing Company  and  its  competitors,  both 
cane  and  beet.  It  1894  it  had  75  per 
cent.,  to-day  it  has  less  than  34  per 
cent.  In  the  same  period  its  cane  com- 
petitors have  nearly  doubled  their  per- 
centage,  and   the   beet   industry   has 

^  grown  until  it  has  nearly  a  quarter  of 
the  entire  consumption  of  America. 

Diagrams  illustrating  difference  be- 
tween the  price  bf  raw  and  refined, 
showing  that  the  price  of  refined  de- 
pends upon  the  price  of  raw  material 
from  which  it  is  made. 
During  1916  the  company  did  an  ex- 

I  port  business  with  49  foreign  countries. 
The  statement  that  the  excess  refining 
capacity  of  the  United  States  is  so  large 
that  while  all  the  refiners  sent  abroad 

I  over  700,000  tons  of  refined  sugar,  yet 
1,000,000  could  be  refined  annually  in 
the  United  States  with  profit  for  ex- 
port, an  increased  business  which  would 

»  be  beneficial  to  the  American  consum- 
ers by  giving  larger  volume  and  more 
steady  manufacturing  conditions  to  the 
domestic  refineries. 

^  Interesting  details  as  to  the  creation 
of  a  pension  fund  of  $1,250,000,  the  sum 
of  nearly  $240,000  having  been  paid  out 
in  pensions  to  314  employes  since  the 

•  plan  started  in  1912. 
The  company  has  nearly  20,000  stock- 
holders, one-half  of  whom  are  women, 
with  an  average  holding  of  47j4  shares. 

Interesting  details  showing  that  the 
Mgi6  Annual  Report  p/ the  American  Sugar  Refining  Company      ^^^  Un^g  ^f  Europe  enclose  two-thirds 


INTERESTING    FACTS     REGARDING     THE 
SUGAR  INDUSTRY 

AMONG  salient  features  in  the  annual  report 
to  the  stockholders  of  The  American  Sugar 
Refining  Company  for  the  year  ending  Dec.  31, 
1916,  dated  New  York,  March  14,  1917,  are  the 
following : 

$200,000,000  sales  of  sugar  and  syrup  yielding 
a  manufacturmg  profit  of  AYz  per  cent  Outside 
of  the  Chicago  packers,  it  is  the  smallest  margin 
of  profit  in  the  manufacturing  world.  The  small 
margin  is  made  possible  by  large  volume  both 
of  domestic  and  foreign  business.  The  turn- 
over is  pr6bably  the  largest  ever  recorded  by  a 
single  manufactured  food  product  by  a  single 
business  unit. 

A  Comparison  of  Prices  for 
Refined  Sugar  in  the  United  States 
AND  Foreign  Countries  during  1916 


THK     QUOTATIONS     OIVBN     ARS    THK 
AVBRAOK    WHOLESALE     PRICES    IN    CENTS 
PER  POUN 
TO  UNITED 
RATE  OF 
THE  YEAR 

bra: 

COUNTRY 
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of  the  sugar  production  of  the  Continent,  and  the 
equivalent  of  one-third  of  the  entire  world's 
production  before  the  war  started. 

Demonstration  that  America  is  on  a  war  basis 
as  to  sugar,  and  that  the  local  refiners  are  in 
competition,  not  only  with  esich  other  and  with 
foreign  refiners,  but  also  in  competition  with 
governmental  commissions  serving  in  many  in- 
stances nationalized  shipping. 

The  establishment  of  a  reserve  of  $1,000,000 
for  tnade-mark  advertising.  This  is  the  first 
time  that  advertising  has  been  given  this  recog- 
nition in  the  balance  sheet  of  a  great  industrial 
corporation.  '  It  makes  the  company  a  pioneer 
in  setting  up  a  reserve  to  secure  permanency  of 
an  advertising  policy  which  in  the  end  will  bring 
the  company  closer  to  the  consuming  public.  It 
shows  a  reliance  upon  merchandising  and  manu- 
facturing methods  as  a  means  of  securing  and 
holding  its  market. 


SUGAR  TRADE  NOTES 

The  following  firms  have  been  awarded  the 
contract  for  furnishing  the  Mare  Island  Yard 
with  500,000  pounds  granulated  sugar,  for  which 
proposals  were  received  on  March  6:  Mason 
Ehrman  &  Co.,  Portland,  Ore.,  $10,725  and  F.  H. 
Neubauer  &  Co.,  San  Francisco,  $25,865.00. 

John  Gerald  Fitzgerald  and  Harry  Horn  are 
advertising  that  they  are  conducting  the  business 
of  sugar  brokers  at  103  Wall  St.,  New  York, 
under  the  name  of  M.  G.  Wanzor  &  Co.,  and 
that  they  are  successors  in  interest  to  the  per- 
sons first  using  that  name,  namely,  M.  G.  Wan- 
zor, Henry  Hope  and  Abram  V.  Pick  ford. 

In  response  to  demand  for  a  brown  sugar  in 
packages.  The  American  Sugar  Refining  Com- 


pany have  put  on  the  market  'T>omino  Old 
Fashioned  Brown  Sugar"  in  1  lb.,  waxed-paper- 
lined  cartons,  packed  24  cartons  to  a  container. 
The  price  for  this  carton  is  placed  at  50  cents  a 
hundred  above  the  basis  of  Fine  Granulated. 
The  demand  for  the  "Old  Fashioned"  is  so  great 
that  the  refiner's  delivery  facilities  have  already 
become  taxed  by  the  influx  of  orders. 

Bulletin  No.  343  of  Laboratory  of  the  Inland 
Revenue  Department,  Ottawa,  Canada,  is  devoted 
to  sugar,  being  a  report  upon  175  samples  pur- 
chased as  sugar  and  76  purchased  as  icing  sugar, 
by  inspectors  in  December,  1915,  and  January  and 
February,  1916.  Of  the  samples  of  sugar,  143 
were  found  genuine  refined  sugar;  25  genuine 
brown  sugar ;  6  adulterated,  as  containing  a  dye ; 
1  passed  as  being  very  close  to  the  standard.  Of 
the  samples  of  icing  sugar,  50  were  found  gen- 
uine as  icing  sugar;  4,  within  1  per  cent  and 
passed ;  16,  to  be  refined  sugar ;  4,  to  contain  de- 
cided excess  of  starch;  1,  nearly  refined  sugar; 
1,  containing  almonds. 

The  Spice  Mill  is  in  receipt  of  an  unusually 
valuable  book  entitled  "Standard  Methods  of 
Carloading  and  Warehousing  Sugar,"  just  issued 
by  the  Traffic  Department  of  The  American 
Sugar  Refining  Company  of  New  York.  Lack 
of  space  at  this  time  precludes  a  full  and  com- 
petent review  of  this  work,  but  It  may  be  said 
in  brief  that  there  are  no  elements  in  the  trans- 
portation of  sugar  of  greater  importance  than 
the  observance  of  proper  methods  of  warehouse 
ing  and  carloading,  with  the  view  of  minimizing 
claims  for  loss  and  damage,  and  of  insuring  de- 
livery of  the  freight  in  a  clean,  sound  and  mer- 
chantable condition.  The  book  referred  to  will 
therefore  directly  appeal  to  everyone  concerned 
in  traffic  matters. 


EXPORTS  OF  SUGAR,  MOLASSES  AND  SIRUP,  1914,  1915,  1916 

Twelve  Months  Ending  December — 
1914  1915  1916 

Quantity        Value  Quantity        Value  Quantity        Value 

Domestic  Merchandise : 
Sugar  and  molasses : 

Molasses,  gals 879,102      $119,859  3.459,031       $369,494  2,528^45      $417,543 

Sirup,  gals 10,704,687      1,371.513         10,493.862      1,788,898  8,672.190      2.331761 

Sugar,  refined,  lbs..  390,409,054    18,233,455        963,574,977    42,762,432        1,576,652,297    90.675,713 
Foreign  Merchandise: 
Sugar  and  molasses: 

Molasses,  gals 26,518  2,421  4.500  135 

Sugar : 

Beet,  lbs 15,280  763  

Cane — 
Product     of     the 
Philippine      Is- 
lands, lbs 25,257  1,093  1.320  72 

All  other,  lbs.  . . .  42,881,787      1,473,685  1,779,494  59,2^ 

Maple     sugar     and 

sirup,  lbs 333  7Z  

Total  sugar,  lbs 42,922,657      1,475.614  1780^14  59,341 
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Lean  SttgarHefining  Company 

Susfar  Waste  Prevented 

3mino  Pftckage  Su^&rs  there  is  no  waste;  loose  or 
r.  There  is  no  lost  motion  such  as  in  weighing  And 
Every  imcIcA^e  is  ^uArAnteed  correct  weight 
this  saving  the  enormous  consumer  demAnd  for 
dcAge  SugArs.  You  can't  find  a  sugar  line  in  America 
^r  as  convenient  to  handle. 


Lean  SttgarRefiniAg  Comiiaiiy 

\o5t  Complete  Line  of  Sugar  in  the  World 


NO     INTERRUPTION     IN    SHIPMENTS     OF 
KO-NUT.  ETC. 

O  OME  days  ago,  India  Refining  Co.,  manufac- 
^  turers  of  refined  cocoanut  oil  products  and 
refiners  of  edible  vegetable  oils,  McKean  and 
Swanson  Sts.,  Philadelphia,  suffered  from  fire, 
one  of  their  buildings  being  partially  destroyed. 
The  correct  particulars  are  given  in  a  letter  to 
the  trade  by  the  company,  of  which  the  following 
is  a  copy: 

Philadelphia,  April  7,  1917. 

We  regret  to  report  that  last  Saturday  after- 
noon the  building  on  the  front  of  our  lot,  con- 
sisting of  office,  finishing  and  shipping  room,  was 
partially  destroyed  by  fire. 

However,  pending  rebuilding,  which  we  will 
immediately  proceed  to  do,  we  have  made  other 
arrangements  whereby  we  expect  to  begin  ship- 
ping the  trade  Ko-Nut,  KoKoReKa,  etc.,  in  about 
two  weeks. 

Meantime,  we  ask  you  to  be  patient  with  us  in 
our  misfortune  and  we  can  assure  you  that  we 
expect  to  soon  catch  up  on  all  our  orders,  as  we 
have  great  quantities  of  raw  material  in  store 
and  about  75  per  cent,  of  our  plant,  including 
boiler  plant,  refinery,  press  room,  etc.,  is  all  right 
and  was  untouched  by  the  fire,  being  in  other 
buildings. 

Thanking  you  for  past  favors  and  trusting 
to  receive  your  valued  or(Iers  for  shipment  as 
above,  we  are, 

Yours  very  truly. 

India  Refining  Company, 
F.  H.  Lewis,  President. 


SUPPLY     OF    ''BODMER"     BOLTING     SILK 
UNINTERRUPTED  BY  THE  WAR 

npHROUGH  the  courtesy  of  Kress  &  Co.,  im- 
**■  porters  and  dealers  in  "Bodmer's  Old  Re- 
liable" bolting  cloth,  29-33  Lafayette  St.,  New 
York,  The  Spice  Mill  is  in  receipt  of  the  "Bod- 
mer"  calendar  for  1917-1918.  The  scene  forming 
the  upper  part  of  the  calendar,  "A  Peaceful  Vil- 
lage in  Switzerland,"  has  been  chosen  to  show 
that  by  the  splendidly  organized  military  sys- 
tem of  the  country  (as  seen  in  the  calendar  of 
last  year — "A  Bodmer  Weaver  on  Guard") 
Switzerland  not  alone  has  defense  for  their  na- 
tion, but  is  protected,  at  the  same  time,  in  the 
peaceful  pursuits  of  its  people.  The  title  might 
well  have  been  "Sewing  Seeds  of  Democracy." 
From  that  little  country,  that  has  blossomed 
through  its  thorough  training,  can  be  traced  the 
source  of  a  supply  to  which  the  world  owes 
much  of  its  daily  existence — the  supply  of  "Bod- 
mer" silks — which  has  kept  the  mills  of  this 
country  grinding  without  interruption  up  to  the 
present  time.  If  one  will  picture  Switzerland's 
geographical  situation,  he  will  at  once  realize  its 
title  to  "a  buffer  State,"  and  appreciate  the 
heavy  odds  against  which  the  "Bodmer"  manu- 
facturer has  kept  this  market  supplied. 


Digitized  by 


Google 


'      436  SIMMONS'  SPICE  MILL  April,  1917 

F.  A.  FERRIS  &  COMPANY 

262, 264,  266, 268, 270  and  272  MOTT  STREET 

NEW  YORK 

The  Summer  is  at  hand.       No  other  Curing  quite  rivals    that 
DELICIOUS  FLAVOR  of  the  Ferris  Trade-Mark  Hams  and  Boneless 
,    Breakfast  Bacon.     No  wonder  they  have  become  famous. 

"A  Little  Higher  in  Price — But"  more  for  the  .consumer's  money 
in  delicacy  and  nutrition!  Who  does  not  wish  to  be  polite  to  his  own 
stomach. 

Mr.  Merchant,  the  Ferris  Curings  will  delight  every  family  and 
bring  each  buyer  back  for  more  "just  like  the  last."  The  Ferris  Meats 
will  pay  you  a  worthy  profit  every  time.  What  else  can  serve  you  as 
well  ?  Stand  by  us  and  we  will  do  you  good*  All  orders  received  by 
one  o'clock  can  be  shipped  the  same  afternoon.     Pretty  sharp  work,  that? 

Oh,  by  the  way,  ought  you  not  to  let  your  housekeeper  know  the 
real,  practical  value  in  every  home  of  the  Recipes  of  Mrs.  Jerome?  They 
are  great! 


THE  FERRIS  AEROPLANE 


This  is  our  last  Spring  Drive.    The  Ferris  Aeroplane  goes  out  oi  commis- 
sion for  the  Summer,  imless  called  to  be  useful  in  War  Emergencies. 

When  writing  to  Advertisers,  please  mention  The  Spicb  Mill. 
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limited  surroundings,  but  Business  Woman,  all  the  same,  she  is,  although  we  are 
ba^  in  the  time  of  Augustus,  the  first  Roman  Emperor.  She  may  have  been  a 
slave  made  free  by  her  Master,  or  by  her  own  purchase  money.    Here  is  a  lesson 


2,000  years  old,  of  Foundational  Advertising.  See  how  her  fine  Specimens  are  dis- 
played at  the  best.  Now  she  takes  down  this  prime  goose  to  persuade  her  cus- 
tomer. Does  it  not  speak  for  itself?  Neither  Buyer  nor  Seller  seems  able  to  crack 
a  smile  over  the  trade.  That  is  a  mistake,  for  a  kindly  smile  is  a  business  asset. 
Have  you  not  found  it  so?  Perhaps  this  housekeeper  is  under  the  pressure,  even 
of  that  early  day,  of  ''the  high  cost  of  living.''  Young  Pigs  were  also  a  great  favor- 
ite in  the  Greek  and  Roman  Bills  of  Fare.  One  of  the  noted  triumphs  of  the  famous 
Greek  Cook  was  his  skill  in  presenting  a  whole  pig,  roasted  on  one  side  and  boiled 
on  the  other;  rather  fanciful  but  interesting. 

But  the  charming  feature  of  this  Market,  for  which  we  have  stopped,  is  that 
Latin  Inscription  on  the  wall.  Do  you  read  it  at  first  sight  or  shall  Mr.  Manches- 
ter translate  it  for  us?  This  is  in  memory  of  a  former  Business  Woman  who  kept 
this  market  and  this  is  her  Epitaph  of  Honor  : 

''While  the  clouds  shall  float  around  the  mountain  top;  while  the 
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stars  shall  nestle  in  the  bosom  of  Heaven,  so  long  shall  thy  Honor,  thy 
Name  and  thy  Praise  endure." 

Every  gentleman  feels  like  taking  his  hat  off  to  this  Noble  Woman  of  Busi- 
ness. Whether  one  held  a  position  high  or  low,  character  told,  2,000  years  ago, 
and  tells  now. 

So  thank  you  for  coming  with  us,  Ladies  and  Gentlemen,  on  the  Aero  Trips, 
quite  out  of  the  usual  course  of  pleasure  travel,  you  will  admit,  but  if  they  have 
helped  our  own  better  acquaintance,  and  broadened  our  View  of  Mankind,  our 
Respect  for  True  Character,  are  they  not  worth  while? 

Your  sincere  friends. 


Nos.  262-264-266-268-270272  Mott  St. 

New  York  City 


New  Book  on  Brazil 

'^BRAZIL 

To-day  and  To-morrow'' 

By 

L.  E.  ELUOTT,  F.R.G3.    . 
Price  $2.2S 

FOR  SALE  BY 

THE  SPICE  MILL  PUBLISHING  CO. 
•7  WATER  STREET  NEW  YORK 


OHIOORINE 

BETTER  THAN 

GRANULATED    CHICCRY 

FINE  FLAVOR      UNIFORM  COLOR 
ALWAYS  CRISP 

too  LB.  NEW  SACKS.  F.O.B.  N.  Y. 
J  Parts  Wheat  and  i  Part  Chicory. 

FLOTO    CHICORINE    CO. 

BROOKLYN.  N.  Y. 

169  m,  M6  Union  Avo.  70  &  Bl  AInsllo  St. 


Crouch  & 
Fitzgerald 

^TTBrondway 

M  Flftli  Ave  14  W.  4Mll  S|. 

NEW  YOKK 


SAMPLE  TRUNKS  AND  CASES 
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VEGETABLE  FOOD  OILS  FOR  THE  AMER- 
ICAN MARKET 

Washington,  D.  C,  March  19. — The  demand 
for  the  oils  suitable  for  salad  dressings  and  gen* 
eral  food  purposes  has  increased  so  rapidly  in 
recent  years  that,  according  to  an  article  in  the 
1916  Yearbook  of  the  U.  S.  Department  of  Agri- 
culture, the  consumption  is  now  many  times 
greater  than  the  production  of  olive  oil,  which 
formerly  was  the  chief  product  used  for  this 
purpose.  In  the  United  States,  cotton  seed, 
cocoanut  and  peanut  oils  are  being  used  ex- 
tensively. Com  oil  is  beginning  to  appear  in  the 
retail  market,  and  it  is  probable  that  sooner  or 
later  numerous  other  oils  in  more  or  less  gen- 
eral use  in  foreign  countries,  such  as  the  sun- 
flower, the  soy  bean,  poppy  seed  and  sesame,  will 
become  more  common  in  this  country. 

Food  oils,  like  other  culinary  and  table  fats, 
are  valuable  sources  of  energy  to  the  body,  and 
it  is  for  this  reason  that  we  regard  fats,  and 
rightly,  as  very  important  foodstuffs.  The  food 
oils  are  well  assimilated,  the  question  of  which 
one  is  to  be  preferred  for  domestic  use,  being 
largely  a  matter  of  individual  taste  and  rela- 
tive price. 

Olive  Oil 

Although  large  quantities  of  olive  oil  are  im- 
ported into  the  United  States,  the  American 
product  is  of  high  quality  and  commands  a  good 
price.  The  demand  for  pickled  olives,  however, 
is  so  great  that  it  pays  better  in  general  to  use 
the  fruit  in  this  way  instead  of  crushing  it  for 
oil.  Furtherfore,  the  American  olives  are  not  so 
rich  in  oil  as  the  Italian.  Many  of  the  varieties 
grown  in  southern  Europe  contain  between  40 
and  60  per  cent,  of  oil  and  in  this  country  usu- 
ally less  than  30  per  cent,  is  obtained. 
Cotton  Seed  Oil 

On  the  other  hand,  the  United  States  produces 
by  far  the  greater  part  of  the  cotton  seed  oil  . 
the  World  consumes.  At  the  present  time  the 
United  States  produces  about  three  million  bar- 
rels of  this  oil  and  exports  about  700,000  bar- 
rels. The  process  of  manufacturing  the  finer 
grades  of  cotton  seed  oil  is  described  in  detail 


in  the  article  already  mentioned.  It  is  noteworthy 
that  this  process  is  much  more  complicated  than 
the  one  employed  for  the  manufacture  of  olive 
oil.  The  finest  grades  of  the  latter  arc  those 
which  are  expressed  from  the  fruit  with  the 
least  possible  subsequent  treatment.  On  the  otfier 
hand,  for  cotton  seed  oil  to  be  made  suitable 
for  human  food,  it  must  be  refined  and,  in  addi- 
tion, it  is  often  desirable  to  bleach  and  deodorize 
it. 

The  yield  of  oil  is  usually  less  than  17  per 
cent,  of  the  weight  of  seed  handled  and,  in 
consequence,  there  is  a  large  residue  of  cake  and 
hulls.  This  material  is  valuable  as  feed  or  fer- 
tilizer and  can  often  be  disposed  of  to  the  local 
farmers.  For  this  reason,  crude  cotton  seed  oil 
mills  are  often  located  in  small  towns  through- 
out the  cotton-growing  sections.  The  crude  oil 
is  shipped  from  these. mills  to  Southern  refin- 
eries or  the  packing  houses  of  the  North.  After 
treatment  in  these  establishments,  the  cloudy, 
dark  red,  crude  product  which,  not  infrequently, 
is  strong  and  rancid  tasting,  is  transformed  into 
a  clear,  light  yellow,  bland  and  almost  tastdess 
oil,  which  is  very  desirable  foi*  those  who  do 
not  care  for  a  marked  flavor  in  their  salad 
dressings  or  for  the  lard  taste  in  their  pastry. 

Peanut  Oil 

Another  oil  now  rapidly  coming  into  promi- 
nence is  made  from  the  peanut  This  industry 
is  especially  promising  for  those  districts  of  the 
South  in  which  the  boll  weevil  has  made  the 
raising  of  cotton  uncertain.  This  pest  in  some  sec- 
tions has  decreased  the  production  of  cotton  to 
such  an  extent  that  the  local  oil  mills  have  been 
compelled  to  seek  some  material  other  than  cot- 
ton seed  for  their  operations.  The  peanut  not 
only  furnishes  this  material,  but  its  hay  and 
press  cake  make  highly  desirable  cattle  feeds. 
Although  its  manufacture  is  comparatively  new 
in  this  country,  peanut  oil  has  long  been  con- 
sumed in  large  quantities  elsewhere.  In  Europe 
the  finest  grades  of  this  product  are  used  ex- 
clusively for  edible  purposes,  and  the  tremendous 
production  in  France — ^that  in  Marseilles  alone 
being  about  15,500,000  gallons  annually — ^is  prac- 
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VISCO  FILLING  MACHINE 

4  The  first  successful  machine  ever  built  for  Mustards,  Creams, 
Salad  Dressings,  Jellies,  Apple  Butter,  etc  This  machine  will 
handle  Bottles,  Tiunblers,  Jars,  Tins,  in  all  siies,  from  2  ounces 
to  32  ounces,  at  a  capacity  of  40  to  100  containers  per  minute. 
Only  one  attendant  reqidred.  Automatic  feed  ana  discharge. 
We  nuinufacturt  other  FUting  Machines  Mnd  Complete  Bottling 
Equipments.  WRITE  FOR  CATALOGS 

THE  KARL  KIEFER  MACHINE  CO. 


CINCINNATI 


U.  S.  A. 


AN  IMPORTANT  MATTER: 

'^VINEGAR 

Manafactare  and    Examination" 


We 
are  headquarters  for 

PREPARED  MUSTARD 

Send  for  our  illustrated 
catalog 

JEWETT  &  SHERMAN  CO. 

Manufactunn  MILWAUKEE,  WIS. 


is  the  hook  vinegar  manufacturers  have  been  waiting 
for.  In  a  thorough  and  scientific  fashion  it  makes  clear 
the  scientific  principles  underlying  each  stage  of  vinegar 
manufacture,  and  it  indicates  the  lines  upon  which  de« 
velopment  of  the  industry  is  possible. 

It  is  modem  and  authoritative,  the  author,  C.  A. 
Mitchell,  being  the  distinguished  English  chemist  con* 
nected  with,  the  great  house,  Messrs.  Beaufoy  &  Com* 
pany.  Whenever  the  text  needed  help  of  illustrations  to 
make  perfectly  clear  any  particular  of  the  subject,  ex- 
pense was  not  considered  and  illustrations  were  used; 
there  are  five  full-page  plates  and  forty-nine  cuts  in  the 
text. 

We  have  absolute  confidence  in  this  work.  We  are 
certain  that  when  you  have  seen  a  copy  you  will  appre* 
ctate  its  value  to  your  chemist  and  superintendents. 

Rric€  $2.75  PoMtpaid 

THE  SPICE  MILL  PUBLISHING  CO. 
97  Water  Street,  New  York 


CHILI   PRODUCTS 

CHILES 

WHOLE  OR  GROUND 
BULK  OR  IN  PACKAGES 


FOR  SCASONINS 
IIDlSHES.MCi(n.SMMCTTl 
ETC  COMPOSED  OF 

eHflOIUllF^iMlIS 

*mi  spicu  ANDOntot  mnaNom 

0OANNE5  BROTHERS  CO. 


In  tlM  Haart  of  th* 
CAUFORNIA  CHILI  COUNTRY 

Pric€9  and  Samples  Sent  on  Request 

JOANNES  BROTHERS  COMPANY 

Importers  and  Spico  Grinders 
LOS  ANGELES,  CAL. 
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tically  all  consumed  abroad.  .Very  little,  if  any, 
of  the  highest  grade  peanut  oils  are  exported 
from  OEurope  to  the  United  States. 
^  Hitherto  the  American  product  has  suffered 
from  a  lack  of  uniformity  and  from  the  use  of 
all  kinds  of  stock.  The  best  oil  is  what  is  known 
as  cold-drawn.  This  oil  comes  from  the  mill 
sweet  and  brilliant  and  ready  for  table  use.  It 
has  a  pleasant,  nutty  taste  and  needs  no  refin- 
ing, provided,  of  course,  the  original  material 
was  clean  and  free  from  rancid  nuts.  On  the 
other  hand,  peanut  oils  made  from  inferior  ma- 
terial can  be  refined  and  the  disagreeable  odor 
and  flavor  removed;  but  such  oils  lack  the  char- 
acteristic taste  of  the  higher  grade  product. 
Many  persons  have  become  accustomed  to  pea- 
nut oil  and  like  it,  as  might  be  expected,   for 


it  is  a  very  palatable  food  oil  when  of  good 
quality.  The  sloi^  recognition  of  the  merits  of 
such  a  product  is  not  surprising,  because  it  fre- 
quently takes  a  long  time  for  an  unfamiliar  food 
to  become  established  in  popular  favor.  For  in- 
stance, It  was  some  years  before  grapefruit,  the 
consumption  of  which  is  now  enormpus,  came 
into  general  use. 

Com  Oil 

Quite  recently  com  oil  has  attracted  some  at- 
tention. This  is  derived  from  the  small  germ 
portion  of  our  common  Indian  com.  In  the 
preparation  of  cornstarch  and  brewer's  grrits,  and 
sometimes  in  the  case  of  other  com  products, 
the  germ  is  more  or  less  completely  separated 
from  the  rest  of  the  g^r^in.  It  is  only  in  such 
cases  that  it  is  possible  to  make  com  oil  on  a 
commercial  scale,  for  otherwise  the  cost  of  ex- 
tracting it  would  be  too  great.  As  yet,  corn  oil 
is  not  a  common  household  product,  but  it  is 
now  being  placed  upon  the  market  in  small  re- 
tail packages.  Methods  for  making  it  sweet  and 
attractive  have  been  perfected  and  the  manufac- 
turers of  edible  fats  are  using  increasing  amounts 
in  making  lard  substitutes. 


OLIVE  CROP  OF  MARITIME-ALPS 

[Consul  William  Dulany  Hunter,  Nice,  France,  Feb.  5.3 
'T^HE  outlook  for  the  olive  crop  in  the  Mari- 
■■•  time-Alps  for  .the  coming  Spring  is  not  so 
favorable  as  was  reported  from  this  office  (see 
Commerce  Reports  for  Jan.  6),  for  the  follow- 
ing reasons:  The  oil  made  during  the  month 
of  January  and  the  beginning  of  February  is 
of  inferior  quality,  as  it  is  pressed  from  fallen 
olives  or  from  olives  that  have  been  picked  pre- 
maturely, and  this  oil  has  usually  little  flavor 
and  is  often  used  to  blend  more  highly  flavored 
oils.  Heavy  snowstorms  during  the  end  of  Jan- 
uary in  the  mountains,  where  most  of  the  olive 
orchards  are  situated,  have  caused  considerable 
damage,  although  up  to  the  present  this  damage 
is  smaller  than  might  be  supposed,  as  the  tem- 
perature was  generally  not  much  below  freezing 
point,  and  the  olives  when  fully  developed  can 
stand  a  very  low  temperature,  but  fall  abundantly 
if  a  temperature  under  freezing  point  lasts  sev- 
eral days.     It  is,  therefore,  difficult  to  make  a 


KITTREDGE 
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PROHIBITION   LEGISLATION   HAS   NO   EF- 
FECT  ON  SALES  OF  FLAVORING  EX- 
TRACTS FOR  CULINARY  PURPOSES 

A  N  important,  timely  letter  .emphasizing  the 
•^  above  fact  has  been  submitted  to  the  mem- 
)ers  by  Frank  L.  Beggs^  president,  Flavoring 
Extract  Manufacturers'  Association  of  the  United 
States,  and  approved  by  Thomas  E.  Lannen, 
ittorney.  It  is  dated  March  1,  1917,  and  is  en- 
itled  "Just  Saw  Wood": 

Our  attorney  has  recently  been  receiving  quite 
number  of  letters  from  various  members, 
v'hich  were  prompted  by  the  widespread  move- 
nent  that  has  been  taking  place  in  the  country 
generally  along  the  lines  of  "bone  dry"  and  other 
•rohibition  legislation.  Some  of  these  letters 
lave  been  of  a  "panicky"  nature;  and,  thinking 
hat  perhaps  they  may  reflect  the  state  of  mind 
►f  a  large  number  of  our  members  with  regard 
o  the  sale  of  flavoring  extracts  under  this  new 
ype  of  legislation',  it  has  been  deemed  advisable 
o  send  out  this  "circular  on  the  subject. 

We  desire  to  advise  all  of  our  members  that 
o  far  as  the  sale  of  flavoring  extracts  is  con- 


cerned—that is,  for  legitimate  culinary  purposes 
— the  situation  has  not  been  materially  changed 
by  reason  of  any  recent  legislation.  The  only 
change  in  the  situation  has  been  that  there  has 
been  a  tendency  to  pass  legislation  which  is  more 
easily  capable  of  being  construed  so  as  to  pro- 
hibit the  sale  of  flavoring  extracts  than  ever  be- 
fore. But  so  far  as  we  are  aware  at  the  present 
time,  there  has  been  no  legislation  enacted  which 
was  directly  intended  to  prohibit  the  sale  of 
flavoring  extracts ;  and  we  no  not  believe  that  as  a 
general  rule  the  promoters  of  this  recent  type 
of  prohibition  legislation  intended  to  adversely 
affect  the  sale  of  the  products  of  any  members 
of  this  association. 

It  is  quite  important  for  all  of  our  members 
to  "sit  tight"  in  the  present  situation  and  not 
assume  that  any  legislation  recently  enacted  is 
intended  to  apply  to  the  sale  of  flavoring  ex- 
tracts. We  say  this  for  the  reason  that  some 
flavoring  extract  manufacturers  have  assumed 
that  recent  legislation  in  some  of  the  States 
would  prohibit  the  sale  of  their  extracts  and 
have  undertaken  to  bring  the  matter  to  the  at- 
tention of  State  officials  for  the  purpose  of  se- 
curing authoritative  rulings  on  the  subject,  etc. 

Added  to  this  is  the  fact  that  salesmen  insist 
upon  elaborating  upon  rumors  which  they  hear 
and  in  a  sense  unconsciously,  perhaps,  making 
"mountains  out  of  mole-hills. ' 

The  thing  for  all  of  our  members  to  do  is  to 
simply  take  the  position—which  is  the  fact — ^that 
there  is  no  legislation  on  any  of  the  statute  books 
to-day,  either  of  the  nation  or  of  any  State, 
which  is  designed  to  prohibit  the  sale  of  flavor- 
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ing  extracts  for  legitimate  culinary  purposes. 
When  any  of  the  members  get  a  letter  from  a 
salesman  or  customer  which  would  indicate 
otherwise,  the  thing  for  that  member  to  do  is 
to  write  back  to  the  salesman  or  customer  and 
tell  him  he  is  mistaken  and  advise  the  salesman 
or  customer  to  go  right  ahead  and  sell  flavoring 
extracts  the  same  as  he  has  always  sold  them. 

At  the  present  time,  however,  it  is  more  nec- 
essary to  be  cautious  than  ever  before,  and  great 
care  should  be  exercisd  on  the  part  of  each  and 
-  every  one  of  our  members  and  their  salesmen 
to  avoid  being  in  any  manner  a  party  to  the 
sale  of  flavoring  extracts  for  anything  other  than 
flavoring  purposes. 

We  hope  that  all  of  our  members  will  take  this 
advice,  and  bear  in  mind  that  they  have  just  as 
much  right  to  sell  flavoring  extracts  as  they  ever 
had,  and  endeavor  to  do  so  without  raising  any 
issue  on  the  question.  We  do  not  want  to  be 
precipitated  into  any  contest  on  such  an  issue  at 
this  time,  and  the  way  to  avoid  any  such  con- 
"*  test  is  to  take  what  you  hear  with  a  grain  of 
salt  and  simply  proceed  about  your  own  busi- 
ness in  your  own  way,  being  careful  to  avoid 
selling  any  of  your  products  for  other  than  legit- 
imate purposes. 

If  it  should  become  necessary  to  get  any  offi- 
cial rulings  on  the  subject  from  attorney -generals 
or  other  officials,  please  first  take  the  matter  up 
'^  I  with  the  officials  of  this  association  for  their 
advice  and  counsel  and  get  what  help  they  can 
give  you  in  the  way  of  preparing  and  submit- 
ting data,  briefs,  etc..  before  placing  any  such 
issues  before  any  officials  for  final  determination. 


ESSENTIAL  OILS  IN  EASTERN  SICILY 

[Consul    Robertson    Honey,    Cantanta,    luly,    Feb.    25] 

THE  lemon  essence  of  the  season  last  past 
(1915-16)  was  not  of  the  best  as  regards 
cither  percentage  of  citral  or  optical  rotation; 
there  were  comparatively  few  samples  contain- 
ing the  high  percentage  of  citral  f  which  was  very 
noticeable  in  the  output  of  1914-15.  This  fall- 
ing off  in  percentage  of  citral,  however,  was 
offset!  to  a  certain  extent  by  the  maintenance  of 
■■f  rotation  at  well  above  58  degrees.  Shippers  con- 
'  sequently  were   able   to   meet   the   requirements 

and  standards  of  the  various  pharmacopoeias. 
The  total jquantity  produced  during  the  regular 
season  (December,  1915,  to  April,  1916)  was 
very  large.  While  no  statistics  are  available,  ft 
is  known  that  the  output  of  citrate  of  lime  was 
the  largest  on  record,  and  this  production  of 
citrate  was  necessarily  accompanied  by  a  corre- 
sponding production  of  lemon  essence.  The  past 
season  has  also  differed  from  the  preceding  one 
with  reference  to  the  '*Veredelli"  or  summer 
lemon;  instead  of  having  been  converted  into 
by-products,  these  lemons  were  exported  in  their 
natural  state. 
There  is  still  on  hand  a  large  quantity  of  the 
^  past  season's  output  as  well  as  of  that  of  even 
ol3er  date.  It  is  known  that  lemon  essence,  when 
stored  for  several  months,  even  under  the  best 


conditions  deteriorates  to  a  certain  extent,  and 
that  as  storage  conditions  become  more  unfavor- 
able deterioration  of  the  essence  becomes  more 
marked.  Occasionally,  therefore,  shipments  arc 
made  of  essence  which  is  genuine  but  in  which 
the  percentage  of  citral  falls  as  low  as  3  or  3^ 
per  cent. 

While  the  present  season  is  not  yet  finished, 
indications  point  strongly  to  a  production  much 
less  than  that  of  1915-16;  it  may  not  amount  to 
two-thirds  of  last  year's  output.  The  quality  of 
the  essence  thus  far  analyzed  is  noteworthy  for 
its  unusually  high  optical  rotation,  the  majority 
of  the  samples  having  shown  between  61  degrees 
and  64  degrees.  This  high  rotation  has  been 
accompanied,  however,  by  a  percentage  of  citral 
which  is  markedly  lower  than  in  the  output  of 
last  year  or  the  year  before.  Already  many 
samples  show  below  4  per  cent  of  citral,  and  as 
the  season  advances  this  percentage  will  fall  still 
lower. 

There  seems  to  be  nothing  worthy  of  note 
regarding  the  present  (unfinished)  season's  out- 
put of  the  essences  of  orange,  bergamot  and 
mandarin.  It  may  be  stated,  however,  that  pres- 
ent indications  point  to  a  shorter  crop  of  the 
fruit  than  usual,  and  it  is  noted  also  that  the 
essences  of  these  fruits  which  have  thus  far 
been  analyzed  show,  as  in  the  lemon  essence,  an 
unusually  high  optical  rotation. 


THOS.  HENDERSON  IN  THE  SUGAR  COLOR 
BUSINESS  ON  OWN  ACCOUNT 

AFTER  a  continuous  service  of  twenty-four 
years  with  D.  D.  Williamson  &  Co.,  the 
well-known  and  extensive  manufacturers  of 
sugar  coloring  (caramel),  86  Fulton  St.,  New 
York,  Thos.  Henderson,  on  March  22,  severed 
his  connection  with  that  house  and  is  now  en- 
gaged in  the  manufacture  of  sugar  color  on  his 
own  account,  as  a  department  of  the  business  of 
Thos.  Henderson  &  Co.,  drugs  and  chemicals,  14 
Cliff  St.,  New  York.  Mr.  Henderson's  many 
years  of  experience  in  this  item  and  his  excel- 
lent reputation  in  the  trade  are  a  guarantee  that 
buyers  may  rely  upon  the  quality  of  the  product 
that  his  firm  are  manufacturing. 


Death  of  William  Rippey 

William  Rippey,  Cincinnati,  O.,  manufacturer 
of  flavoring  extracts  and  confectionery  special- 
ties, died  at  his  home  in  that  city  last  month  of 
pneumonia,  following  a  brief  illness.  Mr.  Rip- 
pey was  born  in  Cincinnati  and  was  actively  en- 
gaged in  business  there  for  many  years.  His 
two  sons,  William,  Jr.,  and  Milton  C,  will  con- 
tinue the  business. 
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FLAVORINa  EXTRACTS* 


By  Charles  H.  Lawall  and  Leroy  Forman 


A  CCORDING  to  the  standards  of  the  U.  S. 
•^^  Department  of  Agriculture,  proqiulgated  in 
Qrcular  No.  19,  June  26,  1916,  "a  flavoring  ex- 
tract is  a  solution  in  ethyl  alcohol  of  proper 
strength  of  the  sapid  and  odorous  principles  de- 
rived from  an  aromatic  plant,  with  or  without 
its  coloring  matter,  and  conforms  in  name  to  the 
plant  used  in  its  preparation." 

Following  this  general  definition  are  specific 
standards  for  the  numerous  varieties  of  flavor-, 
ing  extracts  that  are  found  upon  the  market. 
In  the  above  definition  the  word  "sapid"  means 
"having  the  power  of  affecting  the  organs  of 
^ste,"  and  is  derived  from  the  same  Latin  word 
as  our  much  more  commonly  used  word  "insipid," 
which  means  tasteless.  The  specification  of  the 
use  of  ethyl  alcohol  is  to  prevent  the  use  of 
the  poisonous  methyl  alcohol  or  wood  alcohol, 
which  was  at  one  time  frequently  used  and  which 
is  still  occasionally  found. 

The  word  "extract"  comes  from  two  Latin 
words  meaning  to  draw  out,  and  has  a  variety 
of  meanings,  both  specific  and  general,  as  in 
pharmacy,  where  there  are  fluid  extracts,  pilu- 
lar  extracts  and  powdered  extracts,  none  of  which 
are  used  for  flavoring  purposes.  Generally 
speaking,  the  word  "extract"  conveys  to  the 
average  mind  the  condition  of  concentration  or 
condensation  rather  than  dilution  or  simple  solu- 
tion, as  is  actually  the  case  in  some  flavoring 
extracts. 

The  word  "essence,"  which  is  ofteh  used  syn- 
onymously or  interchangeably  with  "extract,"  has 
even  a  more  varied  meaning  than  the  latter.  It 
is  derived  from  the  Latin  word  meaning  "to 
be"  and,  in  general,  means  anything  which  gives 
to  another  thing  its  peculiar  character.  It  is 
used  for  things  immaterial  as  well  as  those  mate- 
rial. In  pharmacy,  unfortunately,  the  word  "es- 
sence" is  used  not  only  to  denote  the  volatile 
oils  themselves,  but  also  their  solutions  in  alco- 
hol prepared  for  flavoring  purposes. 

Sometimes  in  commercial  preparations  neither 
the  word  "extract"  nor  "essence"  is  used  in  con- 


•  Bulletin  285  of  Dairy  and  Food  Bureau,  Department 
of  Agriculture,  Commonwealth  of  Pennsylvania. 


nection  with  the  flavoring  preparation,  but  the 
word  "flavor"  or  "flavoring"  may  be  used  alone, 
or  even  in  some  few  cases  the  name  of  the 
product  may  be  used  alone,  as  "vanilla"  or 
"lemon."  It  will  readily  be  seen  that  while  there 
has  been  standardization  of  products,  which  has 
been  productive  of  good  results,  there  has  been 
no  accompanying  standardization  of  titles  or  la- 
bels, which,  after  all,  seem  to  need  it  the  most, 
as  it  is  by  their  advertised  or  trade  designations 
that  the  purchasing  public  recognizes  these  prep- 
arations. 

Modern  merchants  and  manufacturers  do  not 
realize  that  both  labeling  and  advertising  are  un- 
dergoing evolutionary  changes  which  are  revo- 
lutionary in  character.  Both  labels  and  adver- 
tisements had  their  beginning  at  a  time  when 
there  were  neither  standards  nor  laws;  when 
every  maker  of  a  product  could  use  his  own 
that  the  Governor  in  Council  shall,  from  time  to 
time,  establish  standards  of  quality,  and  fix  the 
limits  of  variability  permissible  in  any  article  of 
food. 

No  action  has,  up  to  this  time,  been  taken  in 
regard  to  tea,  by  the  Department  of  Inland  Rev- 
enue, and  no  standard  is  legally  fixed  under  the 
Act  named. 

An  Order  in  Council,  dated  11th  September, 
formula,  regardless  of  the  strength  of  the  re- 
sulting preparation,  could  label  it  anything  that 
he  chose  and  could  then  describe  it  in  terms  which 
were  limited  only  by  his  vocabulary  and  the 
credulity  of  the  purchasing  public  In  those  days, 
which  are  within  the  memory  of  the  present 
generation  of  purchasers,  it  was  customary  for 
a  manufacturer  to  call  his  product  "double 
strength,"  if  he  made  it  twice  as  strong  as  his 
competitors,  which  was  often  the  case,  but  with 
the  advent  of  standards,  which  were  placed  suflS- 
ciently  high  to  ensure  the  production  of  a  prep- 
aration of  value,  the  possibility  of  appreciably 
exceeding  these  standards  was  limited  by  eco- 
nomic considerations  based  upon  cost  of  produc- 
tion and  competition  in  finding  a  market 

In  the  preparation  of  the  present  bulletin, 
which  is  intended  to  be  of  a  popular  character. 
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over  200  samples  were  collected  and  such  an 
examination  was  made  and  has  been  tabulated 
as  would  indicate  to  the  analyst  whether  the 
product  was  in  conformity  with  the  standards. 
As  the  work  was  largely  of  an  educational  type, 
only  such  prosecutions  were  instituted  as  were 
made  necessary  by  flagrant  instances  of  adultera- 
tion or  misbranding.  The  total  number  of  such 
prosecutions  was  less  than  a  dozen  out  of  the 
entire  lot  of  samples  examined.  In  those  in- 
stances, which  were  fairly  numerous,  where  tech- 
nical charges  of  misbranding  in  some  minor  par- 
ticular might  have  been  alleged,  the  manufac- 
turer received  a  notice  from  the  Department  call- 
ing attention  to  the  points  which  should  be  cor- 
rected and  suggesting  the  proper  way  of  so  do- 
ing whenever  possible.  These  letters  are  s^  mat- 
ter of  record,  and  if  at  sonfe  future  time  an- 
other investigation  is  made  of  these  products  no 
leniency  will  be  shown  to  those  who  have  failed 
to  correqt  labels  and  claims  after  having  had 
their  attention  called  to  the  necessity  for  so 
doing. 

In  studying  the  data  obtained  in  this  inves- 
tigation it  was  clearly  apparent  that  some  stand- 
ard method  of  labeling  should  be  insisted  upon 
by  the  Department  in  the  interest  of  imiformity 
and  for  the  protection  and  guidance  of  the  public 

In  the  first  place,  the  flavoring  extracts  of 
commerce  arc  made  from  a  widely  divergent  lot 
of  raw  materials,  so  that  it  is  impossible  to 
place  all  extracts  upon  the  same  plane  of  equal- 
ity as  regards  flavoring  power.  Some,  in  fact 
the  majority,  are  made  from  what  are  called 
the  volatile  oils  of  the  plants.  These  volatile 
oils  represent  or  contain  the  concentrated  aroma 
of  the  plants  yielding  them  and  are  obtained  by 
a  process  of  distillation  and  purification.  They 
vary  greatly  in  intensity  and  in  the  percentage 
yielded  by  the  plant  from  which  they  are  sep- 
arated. Many  plants  do  not  yield  them  at  all 
in  amounts  which  are  economically  practicable. 
Among  the  plants  which  do  yield  volatile  oils 
used  in  making  flavoring  extracts,  however,  are 
the  following:  Almond  kernels  (from  the  bitter 
variety),  aniseed  (and  an  identical  oil  from  a 
Chinese  plant  known  as  Star  Anise),  celery  seed, 
cinnamon  bark,  cloves,  lemon  peel,  nutmegs, 
orange  peel,  peppermint  herb,  rose  petals,  sassa- 
fras bark,  spearmint  herb,  wintergreen  herb  (and 
an  identical  oil  from  birch  bark).  There  are 
also  oils  from  the  culinary  herbs,  such  as  basil, 
marjoram,  savory  and  thyme,  which  are  some- 
times used  for  flavoring  extracts. 

Now,  in  the  official  standards  for  the  flavor- 
ing extracts  directed  to  be  made  from  these  oils 
the  strength  ranges  from  0.1  per  cent,  of  oil 
directed  in  Sweet  Basil  Extract,  to  5  per  cent. 


of  oil  directed  in  the  Extracts  of   Lemon  and 
Orange,  a  range  of   from  1  to  50. 

Of  the  flavoring  extracts  which  are  not  made 
from  the  volatile  oils,  there  may  be  mentioned 
ginger,  which  is  made  from  the  rhizome,  com- 
monly called  the  root ;  tonka,  which  is  made  from  . 
an  odorous  bean  called  by  that  name,  and  va- 
nilla, which  is  made  from  the  well-known  va- 
nilla bean.  While  in  all  three  of  these  a  vola- 
tile oil  is  known  to  exist,  the  qualities  of  odor 
and  flavor  are  communicated  by  other  principles 
present  in  the  plant.  Thus,  in  ginger,  the  pun- 
gent resins  are  just  as  important  as  the  volatile 
.  oil ;  in  tonka  there  is  an  odorous  crystalline  prin-  > 
ciple  called  coumarin,  and  in  vanilla  there  is  an 
odorous  crystalline  principle  called  vanillin,  as 
well  as  flavoring  resins.  In  this  class  also  belong 
those  fruits  of  which  flavoring  extracts  are 
sometimes  found,  such  as  raspberry,  strawberry, 
pineapple,  banana,  etc.  When  these  extracts  are  ^ 
actually  derived  from  the  fruit  they  consist  in 
reality  of  concentrated  fruit  syrups,  preserved 
with  alcohol,  and  are  very  low  in  flavoring  value 
as  compared  with  the  extracts  made  from  the 
volatile  oils. 

The  problem  of  labeling  flavoring  extracts  is 
still  further  complicated  by  the  fact  that  there  ^ 
are  synthetic  and  artificial  flavoring  principles 
from  which  extracts  may  be  made,  which  in  con- , 
tradistinction  from  the  genuine  extracts  are  usu- 
ally labeled  "imitation"  or  "substitute,"  or  'by 
some  similar  distinctive  name.  The  word  "arti- 
ficial" in  its  true  sense  means  made  by  art  and 
an  artificial  product  may  answer  the  same  pur- 
pose as  the  natural  or  genuine  product  and  may 
resemble  it  closely,  but  it  is  not  necessarily  iden- 
tical in  a  chemical  sense.  The  word  ^'synthetic,"  i 
however,  is  from  Greek  words,  meaning  to  put 
together,  and  in  its  practical  application  a  syn- 
thetic article  is  identical  with  the  article  of  nat- 
ural origin  and  is  usually  undistinguishable  chem- 
ically. For  example,  oil  of  bitter  almond  is  a 
natural  product,  while  benzaldehyde  is  the  syn- 
thetic product  corresponding  to  it.  Oil  of  win- 
tergreen and  oil  of  birch  are  natural  products, 
while  methyl  $alicylate  is  the  synthetic  product 
having  the  same  composition  and  properties. 
Coumarin  and  vanillin,  the  odorous  crystalline 
principles  of  tonka  and  vanilla  beans,  respec- 
tively, are  both  made  synthetically  and  the  prod- 
ucts are  indistinguishable  and  interchangeable. 

In  flavoring  extract  manufacture,  therefore, 
the  synthetic  products  may  be  substituted  for  the 
natural  with  no  difference  in  the  resulting  prod- 
uct, and  as  such  substitution  is  difficult  or  impos- 
sible to  detect  analytically,  it  is  to  the  9redit  of 
most  manufacturers  that  they  designate  such 
products  as  synthetic  that  are  not  of  natural  on- 
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gin.  In  this  connection  it  may  be  stated  that 
tjjere  is  no  loss  to  the.  consumer  in  the  use  of  a 
synthetic  product,  for  the  articles  are  identical 
in  every  respect 

With  regard  to  the  use  of  artificial  products, 
the  condition  is  slightly  different.  A  flavoring 
extract  of  strawberry  made  up  of  the  odorous 
bodies  known  as  aromatic  esters  may  properly 
be  termed  artificial,  for  it  is  compounded  by  art 
and,  in  a  general  way,  it  resembles  the  product 
whose  name  it  bears,  but  it  is  not  chemically 
identical  with  the  natural  article  and  the  word 
s)rnthetic  is  not  properly  applied  to  such  a  prod- 
uct. The  words  "imitation"  and  "substitute"  are 
more  intelligible  to  the  average  purchaser,  but 
the  manufacturer  uses  these  only  when  compelled 
to  do  so  for  obvious  reasons. 

An  increasing  use  of  the  words  "imitation"  and 
"substitute"  is  being  found  applied  to  articles 
which  are  not  really  imitations  or  substitutes, 
but  are,  in  reality,  only  substandard  or  weak 
preparations.  In  making  flavoring  extracts  from 
the  volatile  oils,  alcohol  is  used  to  dissolve  the 
oils,  because  they  are  iilsoluble  in  water.  Some 
of  the  oils  are  only '  completely  soluble  in  the 
very  strong  alcohol  known  as  190  deg.  proof  or 
95  per  cent,  alcohol.  Any  water  added  to  such 
a  preparation  occasions  a  turbidity  or  cloudiness 
caused  by  the  separation  of  minute  drops  of  the 
oil.  As  the  alcohol  is  the  most  expensive  in- 
gredient in  many  of  these  preparations,  manu- 
facturers were  formerly  in  the  habit  of  adding 
water  to  the  extract  and  then  filtering  the  prep- 
aration, usually  with  the  agency  of  some  filter- 
ing medium  like  magnesium  carbonate,  which  en- 
sured a  bright,  sparkling  preparation,  but  one 
that  was  deficient  in  the  volatile  oil  and  conse- 
quently in  flavoring  value,  some  showing  less  than 
10  per  cent,  of  the  oil  originally  added  in  mak- 
ing the  preparation,  the  other  90  per  cent  hav- 
ing been  filtered  out  and  thrown  away.  The 
preparation,  of  course,  was  reduced  in  flavoring 
effect  in  a  like  ratio,  but,  strangely  enough,  the 
consuming  public,  for  many  years,  purchased 
such  preparations  for  full  strength  articles  with- 
out demur.  Some  manufacturers  were  ignorant 
of  the  fact  that  they  were  throwing  away  the 
major  portion  of  the  oil  and  were  honest  in 
their  belief  that  as  the  proper  amount  had  been 
originally  used  in  making  the  preparation  they 
should  not  be  held  accountable  for  any  losses 
occurring  during  the  subsequent  manipulation 
and  filtration.  Others,  knowing  the  true  condi- 
tion of  affairs,  took  advantage  of  their  knowl- 
edge and  added  only  a  small  proportion  of  oil 
in  the  first  place,  thus  making  a  very  cheap  and 
comparatively  worthless  preparation,  for  which, 
however,  a  great  demand  was  created  because  a 


larger  bottle  could  be  bought  for  a  very  small 
price. 

After  the  advent  of  standards  and  laws,  which 
prohibited  the  sale  of  such  preparations  under 
the  name  of  straight  extracts,  manufacturers  re- 
sorted to  the  expedient  of  labeling  such  extracts 
"imitation"  or  "substitute."  This  practice, 
while  theoretically  indefensible,  has  been  tolerated 
under  both  State  and  National  laws,  although  it 
brings  about  this  anomalous  condition,  that  a 
straight  lemon  extract,  for  instance,  containing 
5  per  cent,  of  oil,  comes  into  direct  competi- 
tion with  a  product  labeled  "imitation  lemon 
extract,"  which  usually  sells  for  from  one-half 
to  one-third  the  price  for  the  same  amount,  but 
in  which  the  consumer  gets  only  from  one-tenth 
to  one-twentieth  the  actual  amount  of  flavor  in 
the  high  grade  article  and  which  is  not  really 
an  imitation  extract,  but  merely  a  diluted  ex- 
tract There  never  was  a  line  of  goods  in  which 
the  consumer  needs  more  education  than  in  fla- 
voring extracts,  and  it  is  always  economy  to  pay 
the  higher  price  for  a  standard  article  rather 
than  to  pay  less  for  the  imitation  or  substitute, 
except  in  the  case  of  vanilla,  which,  not  being 
made  for  a  volatile  oil,  deserves  special  consid- 
eration and  explanation  later. 

In  the  case  of  lemon  and  orange  extracts,  still 
another  class  of  products  has  appeared  upon  the 
market.  These  are  the  terpeneless  extracts, 
which  do  not  contain  the  original  oils,  but  which 
contain  the  active  flavoring  principles  of  these 
oils,  which  it  has  been  found  possible  to  sep- 
arate by  certain  processes.  These  extracts  owe 
their  trade  popularity  to  the  fact  that  the  so- 
called  terpeneless  oils  from  which  they  are  made 
are  soluble  in  weaker  alcohol  and  the  prepara- 
tions can  be  made  much  more  cheaply  than  the 
straight  extracts,  but,  although  the  strength  may- 
compare  favorably  in  the  better  terpeneless  ex- 
tracts with  the  straight  extracts,  these  prepara- 
tion with  a  product  labeled  "imitation  lemon 
flavor  of  the  high  grade  extracts  made  from  the 
unmanipulated  oils. 

This  tendency  to  make  preparations  of  as  low 
an  alcoholic  strength  as  possible  has  been  con- 
tributed to  by  the  fact  that  in  prohibition  local- 
ities flavoring  extracts  have  been  resorted  to  as 
a  substitute  for  the  alcoholic  liquors  whisky, 
brandy,  rum,  §in,  etc.,  and  in  some  States  rul- 
ings have  been  promulgated  or  laws  have  been 
passed  controlling  or  limiting  the  alcoholic 
strength  of  the  flavoring  extracts  and  placing- 
restrietions  around  their  sale.  At  one  time  the 
tendency  to  use  the  extracts  for  alcoholic  stim- 
ulation was  illustrated  by  the  fact  that  many  of 
the  preparations,  as  peppermint,  ginger  and  lemon, 
were  put  up  in  small  flasks  of  a  convenient  size 
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BAKING  POWDER  ON  THE  FARMS 

[From  The  Capper  Bulletin^ 
QEVERAL  months  ago  a  representative  of  the 
^  Capper  Publications  called  upon  a  baking 
powder  manufacturer.  It  was  carefully  ex- 
plained to  him  that  the  farm  field  did  not  offer 
a  good  opportunity  for  the  sale  of  baking  pow- 
der, on  account  of  the  country  housewife's  hav- 
ing abundance  of  sour  milk  which  she  used  with 
soda  in  her  baking.  The  Capper  representative 
insisted,  nevertheless,  that  there  was  a  large 
sale  of  baking  powder  to  the  country  housewife 
because  he  had  seen  it  in  large  quantities  on  the 
country  grocery  shelves.  The  advertising  man- 
ager was  obliged  to  admit  that  they  did  not 
know  exactly  where  their  goods  were  sold  since 
the  only  record  they  had  was  that  of  the  num- 
ber of  cases  that  the  different  jobbers  had 
purchased. 

Since  that  time  this  representative  has  con- 
ducted an  investigation,  writing  to  many  farm 
women,  to  the  instructors  in  home  economics,  and 
domestic  science  departments  of  various  colleges, 
to  working  girls  who  were  familiar  with  city 
as  well  as  farm  homes  and  to  a  number  of 
wholesale  grocers.  The  wholesale  grocers  ad- 
mitted that  the  farm  woman  was  the  larger 
purchaser  but  she  did  not  buy  as  largely  by 
brand,  as  the  city  woman.  This  was  natural 
since  little  baking  powder  advertising  appears  in 
farm  papers.  The  women  told  him  that  the 
use  of  cream  separators  and  the  tendency  of 
the  farmers  to  patronize  creameries  and  to  dis- 
continue butter  making  had  made  sour  milk 
on  the  farm  a  scarce  article — prohibiting  the  use 
of  it  and  soda  in  baking.  He  also  discovered 
that  the  farm  women  have  found  that  it  requires 
much  more  skill  to  use  sour  milk  and  soda  as 
effectively  as  baking  powder,  owing  to  the  vary- 
ing quantity  of  acid  in  sour  milk,  the  user  must 
be  an  expert  to  concoct  edible  products  in  which 
results  are  uniform  while  in  the  use  of  sweet 
milk  and  baking  powder  the  results  are  always 
much  more  the  same. 


There  were  692,736,924  pounds  of  coffee, 
valued  at  $65,176,310,  invoiced  at  the  American 
consulate  at  Santos,  Brazil,  for  the  United  States 
during  1916,  compared  with  727,991,088  pounds, 
valued  at  $(52,431,991,  for  19\S— Commerce  Re- 
ports. 
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IMPbRTANT  CONVHH'ION  OF  THE  RICE 
INDUSTRY 

'TpHE  following  notice  of  annual  meeting  of 
•*•    The    Rice    Millers'    Association    has    been 
issued : 

NOTICE 
Beaumont,  Tex.,  April  1,  1917. 
Dear  Sir:  In  accordance  with  the  provisions 
of  the  constitution,  you  are  hereby  notified  that 
the  annual  meeting  of  the  Rice  Millers*  Asso- 
ciation will  be  held  in  Houston,  Texas,  on  May 
8,  1917,  in  the  rooms  of  the  Chamber  of  Com- 
merce, 2  P.M. 

Matters  of  much  importance  to  the  rice  indus- 
try will  come  up  for  consideration  at  this  meet- 
ing.   Please  make  an  effort  to  be  present. 
Yours  trtily, 

J.  R.  Leguenec,  Secretary. 


DUTY  ON  CARGO  RICE 

TN  the  matter  of  protests,  791302-6333,  of  J.  G. 
*  Martin,  Jr.,  against  the  assessment  of  duty 
by  the  collector  of  customs  at  the  port  of  New 
Orleans,  the  United  States  General  Appraisers, 
at  New  York,  Feb.  28,  1917,  reversed  the  assess- 
ment. The  hearing  was  before  Board  3  (Waite 
and  Hay,  General  Appraisers)  and  the  opinion 
is  written  by  General  Appraiser  Waite  as  follows : 

The  importation  is  invoiced  as  3,096  bags  of 
cargo  rice,  212  pounds  to  the  bag,  656,352  pounds, 
at  2  cents  per  pound.  No  question  arises  but 
that  it  is  dutiable  under  paragraph  193,  tariff 
act  of  1913,  which  provides  for  various  descrip- 
tions and  conditions  of  rice,  treating  it  upon  a 
specific  basis.  We  are  interested  in  but  two  of 
the  descriptions  therein  contained,  to  wit,  "un- 
deaned  rice,  or  rice  free  of  the  outer  hull  and 
still  haying  the  inner  cuticle  on,  five-eighths  of 
1  cent  per  pound";  and  "paddy,  or  rice  having 
the  outer  hull  on,  three-eighths  of  1  cent  per 
pound." 

It  is  admitted  on  all  sides  that  this  importa- 
tion contained  the  two  descriptions  of  rice  above 
mentioned.  The  collector,  however,  assessed  it 
all  as  being  uncleaned  rice,  or  rice  free  of  the 
outer  hull  and  still  having  the  inner  cuticle  on, 
at  five-eighths  of  1  cent  per  pound.  It  is  claimed 
by  the  protestant  that  a  portion  of  it  should  have 
been  assessed  as  paddy,  or  rice  having  the  outer 
hull  on,  at  three^eighths  of  1  cent  per  pound. 

The  collector  in  his  report  says : 

The  rice  is  invoiced  as  3,096  bags  cargo  rice;  was 
reported  bv  the  appraiser  as  "free  of  the  outer  hull 
and  still  having  the  inner  cuticle  on,"  and  was  as- 
sessed for  duty  at  the  rate  of  five-eiffhths  of  1  cent 
per  pound  under  paragraph  193  of  tBe  tariff  act  of 
1913.  The  appraiser's  report  shows  that  there  was 
some  paddy  nee  mixed  with  that  free  of  the  outer 
hull,  but  that  it  was  impracticable  for  the  examiner 
to  separate  the  same  or  ascertain  the  proportion  of 
paddy.  Duty  was  therefor  assessed  on  the  merchan- 
dise at  the  higher  rate,  as  provided  Iti  section  2910, 
Revised    Statutes. 


We  do  not  think  the  collector  was  required 
to  separate  the  different  descriptions  of  rice  under 
the  circumstances  of  this  case.  We  are,  how- 
ever, of  the  opinion  that  the  board,  acting  within 
its  powers,  could  receive  evidence  as  to  the 
amount  of  each  description  of  rice  contained  in 
the  importation  and  find  that  the  duty  should  be 
assessed  upon  the  various  descriptions  according 
to  the  rate  provided  for  in  the  statute.  Such 
a  separation  is  warranted  by  various  decisions  of 
the  board  and  the  courts.  In  re  Seaboard  Rice 
Milling  Co.,  G.  A.  7616  (T.  D.  34843) ;  United 
States  vs.  Waterhouse  (1  Ct.  Cust.  Appls.,  353; 
T.  D.  31452)  ;  United  States  vs.  Seattle  Brewing 
&  Malting  Co..  (1  Ct.  Cust.  Appls.,  362;  T.  D. 
31454);  United  States  vs.  Ranlett  (172  U.  S.. 
133). 

The  testimony  in  this  case  is  that  this  is 
known  in  the  trade  where  it  was  purchased  as 
"5-part  cargo  rice,"  meaning  a  cargo  of  rice 
consisting  of  four  parts  of  one  description  and 
one  of  another.  This  was  so  bought,  and  was 
such  rice  as  was  usually  bought  and  sold  in 
that  way  in  the  market  where  it  was  purchased. 
The  importer's  testimony  shows  that  they  sep- 
arated 50  bags  of  this  rice,  which  was  stated  to 
be  a  fair  sample  of  the  rice  in  question,  the  gross 
weight  of  which  was  10,780  pounds,  tare  115 
pounds,  leaving  a  net  weight  of  rice  in  the  50 
bags  of  10,667  pounds.  After  the  process  of  sep- 
arating had  been  completed— which,  it  appears, 
was  done  by  machinery  in  a  mill  adapted  to  that 
purpose — it  was  found  there  were  2,187  pounds 
of  paddy  rice  or  rice  with  the  outer  hull  on,  and 
8,470  pounds  of  rice  with  the  cuticle  on,  mak- 
ing a  total  of  10,657  pounds,  which,  it  will  be 
noted,  was  10  pounds  less  than  the  weight  of 
the  rice  found  in  the  50  bags  exclusive  of  the 
tare.  This  10  pounds  is  accounted  for  by  the 
statement  that  it  was  probably  dust  and  small 
particles  of  dirt  which  had  escaped  through  the 
process  of  separation.  If,  therefore,  this  separa- 
tion is  correct,  'and  we  see  no  reason  to  find 
that  it  is  not,  it  reveals  the  fact  that  20.5  per 
cent,  or  about  one-fifth  of  the  rice  was  of  that 
description  known  as  paddy,  or  rice  having  the 
outer  hull  on,  and  four-fifths  uncleaned  rice,  or 
rice  free  of  the  outer  hull  and  still  having  the 
inner  cuticle  on.  This,  in  our  judgment,  should 
be  the  basis  of  assessment  unless  the  law  cited 
by  the  collector  as  the  basis  of  his  action  is 
controlling. 

Section  2910  of  the  Revised  Statutes  reads : 
Sec.  2910.  When  merchandise  of  the  same  material 
or  description,  but  of  different  values,  is  invoiced  at  an 
average  price,  and  not  otherwise  provided  for.  the  duty 
shall  be  assessed  upon  the  whole  invoice  at  the  rate  to 
which  the  highest  valued  goods  in  such  invoice  are 
subject. 

We  are  of  the  opinion  that  Section  2910  does 
not  govern  in  this  case.  All  descriptions  of  rice 
pay  a  specific  duty.  The  value  of  the  rice  can 
in  no  way  affect  its  classification  or  the  amount 
of  duty  which  it  should  pay.  The  two  commod- 
ities are  separated  by  the  statute  and  are  of 
different  material  and  description  and  bear  dif- 
ferent rates  of  duty.  We  are  not  advised  by  the 
testimony  as  to  their  comparative  value.  They 
are  separately  provided  for,  being  specially  enu- 
merated in  paragraph  193.  Hence,  we  think  th^ 
language  of  Section  2910,  "of  the  same  material 
or  description"  and  "not  otherwise  provided  for," 
makes  that  law  inapplicable.  We  think  our  con- 
clusion here  is  borne  out  by  the  decision  of  the 
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many  otli«r  staple  roodt  wmcn  are  now  in  the  ciast  or  luxuries. 

Tbis  association  is  in  a  position  to  aid  dealers  hj  suppljring 
tbem  with  attractiTe  display  cards  and  receipt  books. 

We  want  your  sincere  co-operation.     We  baye  no  rice  to  selL 
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The  Most  Modern  Ck>nstruction— 
The  Most  Complete  Equipment— 
The  Second  Largest  Milling  Capacity 
of  Any  Plant  in  the  United  States 

A  Ms4sl  Plaat  la  the  Prinsry       ft^^  (M^i^nm     I  a 
RksMsrlMtofAacrka  PICW  UriCaM,  La. 

We  Make  a  ''Specialty*'  of  the  Best  In  '*RICE** 


B.  FISCHER  &  CO. 

FRANKLIN  ST.,  NEW  YORK 

Solicit  Your  Inquiries 

PACKAGE  Rice 

HEADQUARTERS 


i^^ 


Rice  Flour 


Produces  the  Best  Results  for 
Pastries 

Cheaper  than  Wheat  Flour 

Absorbs  More  Moisture 
Destarable  for  Bakers 

Also 

Excellent  for  Bread,  Cake, 
Biscuits  when  mixed  with 
bard  ivbeat  flour  proportion 
of  30  to  50  per  cent. 

Standard  Milling  COe 
Houston,  Texas 

Milh  in  the  Heart  of  the  Rice  Beit  at  How- 
ton,  Tex.,  Crowley,  La.,  and  Stuttgart,  Ark. 


Wben  writing  to  AdTertism,  pleste  mention  Tbb  Sfzcb  Mxu. 
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board  in  the  case  of  John  H.  Boden  &  Co.,  G.  A. 
5473  (T.  D.  24781). 

We  therefore  find,  as  stated  above,  adopting 
the  figures  of  the  Government  weigher,  that  of 
the  660,222  net  pounds  of  rice,  20*5  per  cent, 
should  be  assessed  at  the  rate  of  three-eighths  of 
1  cent  per  pound  and  the  balance  at  the  rate  of 
five-eighths  of  1  cent  per  pound.  The  protest  is 
sustained  to  that  extent. 


THE     UNKNOWN      IN     RICE-DOM— 50ME 
MARVELS  OF  THE  RICE  WORLD 


"SATURDAY     EVENING     POST"     BOOSTS 
RICE 

"npHE  Shrinking  Dollar  Bill"  is  the  caption  of 
•^  an  article  which  appeared  in  the  Saturday 
Evening  Post  of  Feb.  10,  by  Forrest  Crissey,  in 
which  he  deals  with  the  importance  of  rice  as  a 
food  commodity.  We  reprint  below  a  portion  of 
the  article,  of  special  interest  to  those  in  the  rice 
industry ; 

Reputable  scientists  tell  us  that  a  pound  of  rice 
has  five  times  the  food  value  of  a  pound  of 
potatoes.  Personally  I  believe  this  to  be  true. 
To-day  you  can  hardly  find  a  grocery  store  that 


By   L.   Lodian,   Manliattaii 

'T^HIS  is  the  8th  paper  (all  illustrated)  of  the 
•■'    series  entitled  "the  Unknown  in  Rice-dom/' 
— restricted  to  subjects  whkrh  even  the  Federal 
Bureau  of  Chemistry  at  Washington  could  tell 
the  American  inquirer  nothing  about 
«    «    «    «    * 
The   Many  Tapes  of  Rice-MakaronU 
A  unique  rice-makaroni  of  the  Niponese  is  al- 
ways obtainable  at  their  stores  thru'out  America : 
it  can  be  used  as  a  cracker  or  biscuit  with  tea 
or  milk,  or  placed  in  the  soup,  when  it  softens 
some,  but  never  breaks  down  to  pap:  like  good 
wheat-makaroni,  these  small  rice-biscuits  remain 
firm  after  boiling — i.e.,  retain  their  shape,  even 
if  enlarged  by  the  hot  liquid.     They  ar  never 
sweet;   and   hav   nothing  in   common    with   the 


Rice-Makaroni    (the    So-ttyled    "Instant"    Rice) — Skein   and   Compressed. 

Rice-Makaroni  Described  in  Article 


Other    Tipet    of 


charges  more  than  eight  or  nine  cents  a  pound 
for  high-grade  rice.  Compare  this  with  potatoes 
at  four  cents! 

Rice  is  the  cheapest  important  food  commod- 
ity in  the  United  States  to-day.  There  was  a 
big  crop  in  1916.  Yet  this  food  is  being  gen- 
erally ignored  by  the  American  people,  who  com- 
itionly  consider  it  as  a  delicacy  instead  of  a 
staple  vegetable — a  material  for  the  making  of 
puddings  and  desserts  and  side  dishes,  instead  of 
a  full-nedged  competitor  of  the  potato.  Com- 
paratively few  housewives,  especially  in  the 
North,  know  how  to  cook  rice  properly.  If  they 
would  learn  ri^jht  now,  they  could  cut  the  fam- 
ily potato  bill  m  half,  at  least,  and  not  miss  the 
eliminated  portion.  In  many  localities  store- 
keepers retail  a  good  grade  of  rice  for  less  than 
eight  cents  a  pound. 


RICE  QUOTATIONS  (at  of  April  5) 

Domestic —  Foreign — 

Screenings    3M^   4  Patna     @ . 

Medium     5J^@..  MSiam    454 @. 

Fancy    head SH&   SH        *Siam  coated 6     @. 

Extra  fancy 6     @  65^        Javas    @  . 

tjapan     5^^^   554        tRangoon    45^ @. 

Blue    Rose 5fi@   6  Rice  flour 4%®. 

*  In  bond,  to  arrive,     t  Nominal. 


sweetish  so-styled  "rice-cakes"  often  seen  about, 
— which  ar  made  chiefly  from  cheap  wheat- 
flours  (with  an  incorporation  of  rice-flour  as  a 
rarity). 

"Inttant"  Rice 

About  three-quarters  of  an  hour  is  the  speedi- 
est "rekord"  for  properly  cooking  grain-rice. 
The  time  varies  somewhat  for  different  rices : 
some  grains  ar  refractory,  and  it  is  quite  tedious 
to  properly  tenderize  them  by  boiling.  A  natural- 
brown  rice  has  been  known  to  require  a  couple- 
hours'  simmering  to  render  fit  for  the  table, — 
but  'twas  then  delectable  I 

The  rice-makaroni  of  the  Orientals,  as  illus- 
trated, is  termed  a  "travel"  rice — i.e.,  for  use  by 
travelers.  It  will  be  found  at  all  the  karavan- 
series  (wayside-stations)  on  all  the  great  over- 
land routes  traversing  the  Asiatic  Republic. 

There  ar  many  tipes  of  this  travel  rice.  De- 
picted is  the  whole-rice  makaroni,  and  the  same 
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compressed.     Whole-rice  means  the  unpolished 
rice:  both  ar  a  dingy- whitish. 

For  transport  purposes,  ther  is  much  space- 
economy  in  the  use  of  the  compressed  rice^maka- 
ronis.  They  can  be  had  in  i-lb.  blocks  (like  that 
in  the  picture)  up  to  pikul-wcight  sizes  ('round 
133  lbs.). 

The  various  rice-makaronis  ar  only  made  in 
the  Konfucius  Republic.  The  manufacture  is 
much  the  same  as  that  followed  in  the  making 
of  the  wheat-makaronis  of  western-world  com- 
merce,— only  quick  sun-drying  of  the  product 
(on  bambu  poles)  has  the  preference,  for  cheap- 
ness and  availability,  over  mechanical  drying. 
*    *    *    m    * 

The  ^ime  to  cook  rice-makaroni  is  'round  five 
minutes — ^which  is  "instant"  compared  to  the 
tedium  of  boiling  the  rice-grain  for  from  one  to 
a  couple  of  hours.  The  product  is  placed  in  cold 
•water;  bro't  to  boil;  placed  aside  to  cool  some 
(lid  kept  on),  and  is  ready  for  eating. 

'Tis  a  wonder  som  of  our  own  rice-concerns 
don't  go  in  for  this  easy-to-prepare  rice-maka- 
roni. Our  annual  higiras  of  outdoor-lifers  or 
camping-outers,  motor-tourists,  yoting-parties, 
piknik  make-ups,  anglers,  shooters,  et  al.,  wud 
ensure  a  market  for  the  easy-cook  rice-makaronis 
— if  they  knu  of  them. 

Besides,  in  case  of  a  "spill" — ("accidents  will 
happen") — ,  if  the  package  of  grain-rice  is  upset, 
ther's  a  fearful  mess,  and  liable  to  be  profanity, 
and  certainly  a  loss  amounting  to  a  couple  of 
"portions."  Whereas  if  the  rice-makaroni  drops 
(skein-form  or  compressed), — why,  well,  "it 
doesn't  matter":  you  pick  it  up  whole  in  a  block 
without  loss  of  substance  or  time  or  rufflement 
of  temper. 

The  same  advantages  apply  to  compression  of 
all  loose  foodstuffs — even  to  the  solidified  or 
nikld  (hardened)  oils.  Even  the  rice-oil  can  now 
be  obtaind  in  solid  form. 


^TIMATE  OF  RICE  CROP  IN  ECUADOR 

(Consul  General  Frederic  W.  Coding,  Quayaquil,  Feb.  19] 

'T^HE  rice  crop  of  1916  was  a  total  failure, 
^  necessitating  the  importation  of  hundreds  of 
tons  for  food,  most  of  which  was  received  from 
the  United  States.  The  failure  was  due  to  the 
small  supply  of  rain  during  the  wet  season.  As 
the  present  wet  season  has  supplied  a  heavy  fall 
of  water,  the  estimate  for  the  coming  harvest, 
with  a  continued  heavy  rainfall,  is  15,000  tons. 
With  such  a  yield,  the  price  of  rice  is  certain 
to  drop  to  somewhere  near  one-half,  a  point 
American  dealers  should  take  into  consideration 
when  quoting  for  this  market 


RECORD   RICE   CROP    IN   JAPAN 

(Abstract   of   article   in    Weekly   Bulletin,   Canadian    De- 
partment of  Trade  and  Commerce,  Ottawa,  Mar.  19] 

'TpHE  crop  of  rice  actually  gathered  in  Japan, 
•*•  according  to  the  Department  of  Agriculture 
and  Commerce,  was  58,301,680  koku  <298,466,706 
bushels),  an  increase  of  1,924,426  koku  (9,851^10 
bushels)  over  the  second  government  estimate, 
of  2,377,090  koku  (12,169,156  bushels)  over  the 
actual  crop  in  1915,  and  of  1,295,139  koku  (6,- 
630,270  bushels)  over  the  former  high  record  of 
1914.  Improvements  in  the  methods  of  inves- 
tigation and  handling  figures  by  local  officials 
may  partly  account  for  the  good  results,  but 
the  increase  is  probably  due  also  to  recent  im- 
provements in  the  selection  of  seeds,  methods  of 
farming;  and  the  prevention  of  damage  from 
natural  causes. 

[Estimates  of  the  Japanese  rice  crop  of  1916 
were  published  in  Commerce  Reports  for  Oct 
17  and  Nov.  2,  1916.] 


SLAM'S  RICE  HARVEST 

[Vice  Consul  Carl  C.  Hansen.  Bangkok,  Jan.  31] 
'TpHE  official  crop  report  up  to  the  end  of  De- 
•*•  cember,  1916,  gives  the  total  area  under 
paddy  cultivation  for  the  1916-17  season  in  the 
six  leading  provinces  of  Siam  as  6,930,200  rai 
(2,772,080  acres),  or  about  481,000  rai  (192,400 
acres)  more  than  in  the  previous  season.  At  the 
end  of  December  about  556,680  acres  had  been 
harvested,  yielding  about  396,240  kwien  (422,- 
656  tons)  of  paddy. 

The  prices  for  paddy  at  the  Bangkok  rice  mills 
ranged  from  76  ticals  (about  $28)  to  90  ticals 
($33)  per  rice  miller's  kwien  (2,133  pounds) 
during  December. 


TARIFF  DECISIONS 

{Before    Board   3,    March    12,    1917} 

No.  40688.— Protest  807184  of  R.  C.  Chance's 
Sons  (Philadelphia). 

Mustard  Dross* — Waste.  —  Merchandise  in- 
voiced as  brown  mustard  hulls,  classified  as 
waste  at  10  per  cent,  ad  valorem  under  para- 
graph 384,  tariff  act  of  1913,  is  claimed  free  of 
duty  as  a  crude  vegetable  substance  under  para- 
graph 552  or  as  mustard  seed  under  paragraph 
595. 

Opinion  by  Waite,  G.  A.  On  the  authority  of 
Abstract  39877  mustard  hulls  were  held  properly 
classified  as  waste  under  paragraph  384. 


COCOA    FROM    SINGAPORE     TO     PHIUP- 
PINES 

COCOA  is  one  of  the  large  items  of  export 
from  Singapore  to  the  Philippines,  this  trade 
increasing  from  $106,604  in  1915  to  $128,412  in 
1916,  although  the  figure  for  the  year  1913,  be- 
fore the  war,  was  $160,300. 
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VICTOR  PHOSPHATE 

IS  DUE  TO  ITS  PURITY 

Acid  Phosphate 


for 


Baking  Powder,  Self-Rising  Flour  and 

Bakers'  Use 


VICTOR  CHEMICAL  WORKS 

WORLD'S  LARGEST  MANUFACTURERS  OF  PHOSPHATE 

MAIN  OFFICE 

NEW  YORK  CHICAGO  ST.  LOUIS 

»S  LIBERTY  ST.  FISHER  BUILDING  PIB8CB  BOILDINO 


"PEERLESS*^  ACID  PHOSPHATE 

THE  PUREST,    STRONGEST 
AND  MOST  ECONOMICAL  IS 

THE  PEER  OF  PHOSPHATES 

Wilckes-Martin-Wilckes  Co..  135  William  St..  New  York 


BIND  YOUR 

SPICE  MILL 

In  Permanent  Form 

The  Spice  Mill  containt  each  month 
many  valuable  articles  and  much 
technical  information  that  many  of 
our  readers  find  worth  saving  for 
future  reference.  There  is  no  bet- 
ter way  of  preserving  our  maga- 
zine than  by  using  the 

''Big  Ben''  Binder 

Thii  binder  b  handiome  tnd  durable  and  makes  the  pennanent  filing  of  magazines  as 
casT  as  filing  ordinary  papers.     It  opens  flat  like  a  regular  book,  and  comes  in  art  cloth 
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PHOSPHATE 

FOR  BAKING  POWDER  AND  SELF-RISING  FLOUR 

Unexcellecl  for  Purity  and  Keeping  qualities.     Our 

Phosphate  is  known  and  used   all  over   the   world. 

We  have  made  Phosphate  for  upwards  of  35  years. 

Stri  for  panpblet  miUMiik  PURE  FOOD  LAWS  Affntinc  Baking  Ptwders,  Rtviswl  to  Dato 
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Kiia  BAKING  POWDER  TESTER 

Tells  the  carbon  dioxide  content  of  Baking 
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AUTOMATIC!  TEA  POT 

/^ALEB  A.  Morales,  a  New  York  tea  expert, 

^^  has  invented  and  patented  an  automatic  tea 

pot  as  illustrated  on  this  page.    He  has  received 

two  patents:  United  "  "^ 

Jan.    9,     1917;    Cans 

March  13,  191 7.    Th 

perfection  in  tea  mal 

Tea  Pot"  implies,  it 

certainty. 

The        "Certen- 
Tea  Pot"  is  an  im- 
t)roved    automatic 
teapot      and      its 
primary   object   is 
to  provide  a  very 
simply  constructed, 
time    -    controlled 
device  for  brewing 
tea,    whereby "  the 
possibility    of    the 
tea    remaining    in 
the  water  for  too 
long  a  time,  with  result 
distasteful  decoction, 
Suspended  within  the 
the    time-controlled 
porcelain  tea  ball,  \ 
vated    at   a    predate 
above  the  level  of  t 

The  use  of  the  poi  is  very 
simple :  the  cover  is  removed  from 
the  pot  and  the  tea  ball  filled  with 
the  necessary  quantity  of  one's  favorite  brand 
of  tea  (one  teaspoonful  for  every  two  cups) ; 
boiling  water  is  then  poured  into  the  pot, 
and  the  cover  is  then  applied  with  the  tea  ball 
suspended  in  the  boiling  water.  By  pushing 
inward  the  lever  at  the  side  of  the  time-con- 
trolled device,  the  mechanism  immediately  op- 
erates the  hand  on  the  dial,  indicating  the  num- 
ber of  minutes  the  tea  has  been  in  the  boiling 
water,  and  when  the  hand  reaches  the  sixth  min^ 
ute  on  the  dial,  which  is  the  correct  length  of 
time   for  properly   brewing  tea,   the   tea   ball 


is  automatically  removed  above  the  level  of  the 
tea.,  leaving  what  is  claimed  to  be  a  perfect  pot 
of  tea.    It  is  to  be  noted  that  all  the  parts  of  the 

device  are  carried 


New  Patent  Automatic  Tea  Pot 


Diai^am  of  Certen*Tea  Pot 


panicuiariy  ae- 
sirable  and  ad- 
vantageous 
when  used  by  demonstrators  for  making 
tea  to  be  tasted  or  sampled  by  prospective  pur- 
chasers at  expositions  and  pure  food  shows,  as  it 
precludes  possibility  of  tea  leaves  being  allowed 
to  remain  for  too  long  a  time  in  the  boiling  water, 
which  frequently  occurs  owing  to  carelessness  or 
to  forget  fulness  on  the  part  of  the  demonstrator. 
The  device  is  also  very  serviceable  and  convenient 
for  hotels,  clubs,  restaurants  as  well  as  for  ordi- 
nary domestic  use. 

It  will  be  interesting  to  the  tea  trade  to  learn 
that  the  invention  of  such  an  important  tea 
making  device  as  the  "Certen-Tea  Pot"  is  by  a 
man  experienced  in  the  tea  trade.  Mr.  Morales 
has  devoted  the  greater  part  of  his  life  to  the  tea 
and  coffee  industry.  He  was  born  on  the  Island 
of  Jamaica.  B.  W.  I.,  where  he  spent  a  nimiber 
of  his  younger  years  in  the  cultivation  of  coffee, 
cocoa,  bananas  and  Jamaica  ginger.  He  has  trav- 
eled from  Maine  to  New  Orleans,  in  the  interest 
of  Peek  Bros,  &  Winch,  the  big  tea  packers  and 
importers,  who  have  been  established  since  1810. 
Mr.  Morales's  address  is  623  W.  207th  St.,  New 
York. 

The  "Certen-Tea  Pot"  will  be  manufactured  in 
Canada  as  well  as  in  the  United  States. 
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NEW  RECORDS  IN  COCOA  IMPORTATION 

VERY  interesting  cocoa  figures  are*  presented 
in  a  tabulation  printed  in  Commerce  Reports 
of  late  issue.  Beginning  with  the  statement  that 
the  United  States  is  the  world's  leading  buyer 
of  crude  cocoa,  the  report  directs  attention  to  new 
direct  sources  of  supply,  which  include  the  Dutch 
West  Indies,  Chili,  British  Guiana,  Peru,  British 
West  Africa  and  French  Africa.  Brazil  has  also 
shipped  hither  in  the  last  calendar  year  twice 
as  much  as  she  sent  us  in  1915.  Europeaii  con- 
ditions have  much  to  do  with  this  situation.  The 
total  volume  of  importations  in  1916  was  243,- 
231,939  pounds,  which  breaks  all  former  records 
in  the  face  of  the  highest  price  (14.4  cents) 
paid  in  any  recent  time.  It  has  been  forecast 
by  some  importers  that  New  York  is  destined  to 
become  the  cocoa  center  of  the  world.  Re- 
exports increased  materially  in  1915,  but  fell  off 
greatly  last  year,  for  obvious  reasons.  Ameri- 
can manufacturers  have  made  a  market  sufficient 
for  the  absorption  of  all  the  cocoa  they  could 
get,  whether  prepared  for  confectionery  or  as  a 
table  drink.  It  is  shown  that  American  con- 
sumers bought  in  1916,  2,347,162  pounds  of  for- 
eign-made cocoa  and  chocolate,  which  totals 
rather  below  the  imports  of  the  preceding  five 
years.  The  American  manufacturers  exported, 
in  1916,  cocoa  and  chocolate  to  the  value  of 
above  $2,000,000,  slightly  less  than  in  1915,  which 
was  a  record  year.  Our  largest  customer  for 
these  goods,  in  the  last  year,  was  Great  Britain. 
It  should  be  kept  in  mind  that  the  foregoing  esti- 
mates do  not  relate  to  chocolate  as  confectionery. 


COCOA  AND  CHOCOLATE  TRADE  NOTES 

A   four-story  addition,   79x117   feet,  is  to  be 
erected  to  the  plant  of  Windsor  Chocolate  Co., 


24th  and  Hamilton  Sts.,  Philadelphia;  cost  about 
$100,000. 

Henry  Heide,  Inc.,  New  York,  will  soon  in- 
crease their  roasting  capacity  by  adding  two 
Burns  No.  1  cocoa  roasters. 

H.  O.  Wilbur  &  Sons,  Philadelphia,  Pa.,  are 
adding  three  more  Burns  No.  1  cocoa  roasters 
to  their  plant,  which  already  includes  more  than 
20  machines  of  the  same  type. 

The  National  Equipment  Co.,  Springfield, 
Mass.,  are  making  many  improvements  in  the 
plant  of  E.  J.  Brach  &  Sons,  Chicago.  A  Bums 
No.  5  cocoa  roaster,  fitted  with  burners  for  gas 
fuel,  is  to  be  an  important  part  of  the  new  equip- 
ment. 


COCOA  POWDER 

UNDER  DEALER'S  BRANDS  for  WHOLESALE  GROCERY  and  SPECIALTY  HOUSES 

In  Is,  1^2s,  1-4*  and  l-5s,  pAck«d  und*r  eustom«i«*  Ub«U,  or  und«r  our 
own  stock  labels.    All  goods  fuarantssd  undsr  U.  S.  Sorlal  No.  151 

FOUNTAIN  CHOCCLATE 

WRITI  IT        Barrsl»— Ks«s— DruB|S— Tins. 
DULli For  Soda,  Ico  Crsam  Imd  Baldng  Trada. 

Both  "Natural"  and  *'Dutch  Procass"  ffradas 
WRITE  US  FOR  SAMPLES  AND  PRICES.    STATE  SIZE  USED  AND  QUALITY  NEEDED.    ADDRESS 


HOOTON  COCOA  CO., 


Newark,   N.  J. 


When  writing  to  Advertisers,  please  mention  Thx  Sfzcx  Mill. 
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In  the  Last  Month — 


we  have  had  orders  (or  the  Bums  No.  I  Cocoa  Roaster  from : 

Rockwood  &  Co.       -        .        4  Roasters 
H.  O.  WUbur  &  Sons      -        3 
Henry  Heide      ...        2 

There  were  already  more  than  twenty  Bums  roasters  in  the  Wilbur 
plant  and  good-sized  installations  in  the  Rockwood  and  Heide  factories. 

We*ll  be  glad  to  explain  the  features  which  have  made  the  Bums  No.  I 
so  popular  with  the  big  chocolate  people. 


JABEZ  BURNS  &  SONS 


When  writing  to  Advertisers,   please  mention  Thb  Spics  Mill. 
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The  B€»t  A— el  of  a 
Grocery  BmineM  i> 
Satwfied  Cmtomer* 

Baker's  Cocoa 
and  Chocolate 

Preparations  are  re^ 
liable,    always    of 
.         ^uniformly    high 
j  quality,  easily  sold, 

I  in  constant  de- 

I         I  mand;  the   stand- 
R ards  of  the  trade. 

PAT.OPP. 

ALWAYS  SATISFAaORY 
Waher  Baker  &  Co'.  Ltd. 

Dorchester,  Mam. 


17M 


Leon  Henry,  Hoboken,  N.  J.,  has  placed  at 
work  in  his  cocoa  plant  a  second  big  Schutz, 
O'Neill  Co.  28-inch  "D"  Limited  Mill  with  cone 
drum  and  square  tubular  collecter  for  work, 
powdering  dry  cocoa  to  the  fine- 
ness required  for  his  purpose. 

F.  BishoflF,  cocoa  and  chocolate 
manufacturer,  150  Sands  St., 
Brooklyn,  N.  Y.,  needing  more 
fancy  icing  sugar,  has  added  one 
of  the  big  Schutz,  O'Neill  Co. 
No.  3  Dustless  Sugar  Pulverizers 
to  his  grinding  plant  in  order  to 
keep  up  with  the  extensive  de- 
mands for  the  concern's  products. 

The  Turner  Construction  Co. 
have  the  general  contract  of  Rock- 
wood  &  Co.,  Brooklyn,  N.  Y.,  man- 
ufacturers of  cocoas  and  choco- 
lates, for  the  erection  of  a  five- 
story,  25  X  ICO  foot  reinforced 
concrete  factory,  to  be  erected  at  76  Washington 
Ave.,  BrooklyA.  Lockwood,  Greene  &  Co.  are  the 
architects. 


NEW   CHOCOLATE   COMPANY  BEGIN  UN- 
DER FAVORABLE  CONDITIONS 

'TpHE  Forbes  Chocolate  Company,  Qevdand, 
•*  Ohio,  have  recently  completed  the  erectioa 
of  their  new  factory  at  5100-5112  Superior  Ave^ 
as  pictured  on  this  page.  This  is  a  new  com- 
pany, being  organized  on  November  3,  1916.  Ma- 
chinery was  purchased  and  installed  at  once  and 
the  company  began  operating  the  first  of  Feb- 
ruary. The  company  are  installing  new  machinery 
all  the  time,  enlarging  their  capacity.  For  a 
month  the  factory^  has  been  operating  twenty- 
four  hours  a  day. 

The  plant  is  equipped  with  the  most  modem 
machinery,  makbg  a  line  of  medium  and  high 
grade  coatings  and  cocoa  powder.  The  com- 
pany report  having  some  nice  repeat  orders  and 
everything  looks  very  favorable  for  a  successful 
year  with  them.  The  York  Mfg.  Co.  are  install- 
ing a  refrigerating  plant  at  the '  present  time. 
Most  of  the  equipment  is  by  the  National  Equip- 
ment Company,   Springfield,  Mass. 

The  chocolate  maker  in  this  new  plant  is  a 
man  of  very  wide  experience  in  the  manufacture 
of  chocolate,  and  B.  P.  Forbes,  secretary  and 
manager  of  the  business,  was  for  several 
years  with  the  Hershey  Company  and,  later  on, 
was  manager  of  the  Ideal  Chocolate  Company  at 
Lititz,  Pa.  He  has  been  selling  cocoa  and  choco- 
late for  the  last  twenty  years  and  has  quite  a 
wide  acquaintance  through  the  Eastern  and  Cen- 
tral States.  The  president  and  treasurer  of  the 
company  is  Charles  J.  Forbes. 


The  Peter  Cailler  Kohler  Swiss  Chocolate  Co. 
continue  to  improve  their  plant  at  Fulton,  N.  Y. 
A  new  Burns  bucket  elevator  has  recently  been 
put  in  to  facilitate  the  handling  of  cocoa  beans. 


Factory  of  Tbo  Forbet  Cbocolate  Co.,  Cleveland 

RECEIPTS  OF  CACAO  AT  GUAYAQUIL 

{Cablegram   from   American   Consul   General,   GnayaquH. 
dated  Mar.  gS.} 

jP  RESENT  cacao  receipts  exceed  the  corre- 
^  sponding  period  in  1916  by  15,000  quintals 
(1,521,000  pounds).  April-May  receipts  arc  esti- 
mated at  least  200,000  quintals,  and  the  crop  will 
equal  or  exceed  last  year's. 
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QUERIES  IN  RE  PEANUT  TRADE 


Machinery    Used    in    Manufacture    of    Peanut 

Butter 

"S.,"  Green  Bay,  Wis.,  writes:  "Will  you  kindly 
let  us  know  the  principal  manufacturers  of  machinery 
for  itaaldng  peanut  butter?" 

Ans, — We  are  pleased  to  give  the  following 
list:  Jabez  Burns  &  Sons,  600  W.  43d  St.,  New 
York,  have  installed  some  of  the  largest  peanut 
butter  plants  in  the  country,  including  that  of 
the  Beech-Nut  Packing  Co.  and  many  others 
whose  names  have  appeared  in  their  advertise- 
ments  from  time  to  time. 

Lambert  Machine  Co.,  Marshall,  Mich.,  are 
pioneers  in  the  installation  of  plants  for  the 
making  of  peanut  butter.  This  is  a  special  de- 
partment with  them  and  is  given  the  greatest 
attention  by  them.  The  manager  of. the  Lam- 
bert Machine  Co.,  A.  P.  Grohens,  will  be  pleased 
to  give  inquirers  fullest  information  desired. 

The  A.  W.  Straub  Co.,  3748-60  Filbert  St., 
Philadelphia,  Pa.,  are  manufacturers  of  mills  es- 
pecially adapted  to  the  requirements  of  manufac- 
turers of  peanut  butter.  We  would  suggest  in- 
terested parties  getting  into  communication  with 
W.  Poettinger,  c/o  The  A.  W.  Straub  Co. 

John  McLean,  Lockport,  N.  Y.,  manufactures 
blanching  machines  used  in  connection  with  the 
manufacture  of  peanut  butter. 


Automatic  Nut-cracking  Machine 

"G.  O.  T./'  Portland,  Ore.,  writes:  "On  page  103 
of  The  Spice  Mill  for  January,  you  have  article  un- 
der head  of  'Peanuts,'  in  which  is  described  the  nut 
m^t  business  of  Chicago.  On  the  following  page  men- 
tion is  made  of  a  woman  who  has  patented  a  nut- 
cracking  machine  that  works  automatically.  We  would 
like  to  get  description  and  price  of  such  a  machine. 
Can  you  give  us  name  and  address  of  the  woman  re- 
ferred to?^ 

Ans. — Through  the  courtesy  of  Carl  Pratt,  of 
the  Illinois  State  Food  Department,  who  fur- 
nished the  data  for  the  article,  we  are  enabled 
to  give  the  name  and  address  of  the  inventor  of 
the  machine  inquired  about:  Mrs.  D.  Calamari, 
of  The  Calamari  Co.,  329  W.  Grand  Ave., 
Chicago. 


Process   of   Manufacturing   Peanut   Butter 

"W.  L.  H.,"  St.  John,  K.  B.,  writes:  "Some  time 
ago  an  article  appeared  in  The  Spice  Mill  describing 
the  methods  usea  in  manufacturing  peanut  butter.  We 
have  searched  our  back  files  but  fail  to  find  it.  Will 
you  kindly  indicate,  the   number   in   which   it   appeared?" 

Ans, — The  excellent  article  on  the  manufacture 


of  peanut  butter,  to  which  we  believe  inquirer 
refers,  was  published  in  The  Spice  Mill  for  De- 
cember, 1915.  It  was  contributed  to  this  paper 
by  A.  P.  Grohens,  general  manager  of  Lambert 
Machine  Co.,  Marshall,  Mich. 


NEW    FREIGHT    RATE    ON    PEANUTS    BY 
GEORGIA  STATE  RAILROAD  COMMISSION 

'TpHE  Georgia  State  Railroad  Commission 
■■•  have  issued  Circular  No.  401,  fixing  new  in- 
trastate freight  rates  on  peanuts  and  velvet  or 
soya  beatis,  the  production  of  which  as  a  sub- 
stitute f'or  cotton  in  boll  weevil  territory  has 
been  adopted  on  a  large  scale  in  Georgia  in  the. 
last  two  years.  The  new  rates  become  effective 
April  1  next,  and  were  sent  forth  in  the  com- 
mission's circular  as  follows': 

Freight  Rates  on  Peanuts 

Effective  April  1,  1917,  the  following  ratei  on  **Pea- 
nuts,  raw,  in  hull,  in  sacks  or  in  barrels,  or  in  bulk  in 
carload,  minimum  weight  30,000  pounds,  are  established 
as  the  maximum  rates  of  the  railroad  commission  of 
Georgia  : 

(In  this  table  the  miles  are  given  first  and  the  rate 
second)  : 

5,   5;    10,   6;    IS;   7; 
40,    10 J4;   45,   11;    SO, 
70.    13J4;    75.    14;    80, 
100,     15^;     110,    16;     1 
ISO,    17;    160,    17;    170, 
18:    210,    19;    220,    19; 
20;  270,  21;  280,  21;  29 
330,    22;    340,    23;    350, 
390,    24;    400,   24;    410, 
450,    25;    460,    26;    470, 

The  above  rates  apply  in  cents  per   100  pounds. 

Class   "D"   railroads — add    10  per  cent. 

Classification 

The   following  changes  in,   and  additions  to,   the   com- 
missioners' classification  of  freights,  are   hereby  adopted: 
Add  items: 

Beans,  soya  or  velvet,  in  sacks,  or  barrels,  any  quan- 
tity, or  in  bulk,  C.   L.,  min.  wt.,  24,000  lbs.  .(D). 

Beans,  soya  or  velvet,  ground,  straight  or  when  mixed 
with  ground  velvet  or  soya  bean  hulls  and  on  stalks,  in 
sacks  or  bags,  any  quantity-  (D). 

Feed,  mixed,  compound  of  two  or  more  of  the  fol- 
lowing articles,  viz.:  Alfalfa  meal,  grain,  grain  products, 
including  corn  cob  meal,  hay,  velvet  or  soya  beans,  velvet 
or  soya  bean  meal,  cotton  seed  meal,  peanut  meal,  cotton 
seed  hulls,  peanut  hulls,  soya  or  velvet  bean  hulls,  corn 
shucks  or  husks,  whether  treated  with  blackstrap  mo- 
lasses or  not,  when  in  bags  or  sacks,  any  quantity    (D). 

Velvet  bean  hulls,  in  sacks  or  bales,  L.  C.  L.,  and  in 
same  packages  or  in  bulk,  C.  L.  min.  wt.,  24,000  lbs. 
(D). 

Meal,  velvet  or  soya  bean  meal  or  cake,  same  rates 
as   cotton    meal   and   cake. 

Peanut  meal  and  cake;  same  rates  as  cotton  seed  meal 
and  cake. 

Peanut  hulls,  soya  and  velvet  bean  hulls,  in  sacks 
or  bales,  L.  C.  L.  and  in  the  same  packages  or  in  bulk, 
C.   L.  min.  wt.  24,000  lbs.      (D.) 

Hulls,  peanut  J  soya  or  velvet  bean,  in  sacks  or  bales, 
L.  C.  L.,  and  in  the  same  packages,  or  in  bulk,  C.  L. 
min.   wt.,  24,000  lbs.      (D.) 

This  circular  shall  be  in  effect  on  and  after  April  1, 
.1917,  except  where  otherwise  shown,  and  repeals  ever>'- 
thing  in  conflict. 

C.  M.  Candler,  Chairman. 


The  First  National  bank  at  Lockhart,  Tex.,  has 
an  exhibit  of  peanuts  on  the  vine,  crude  peanut 
oil,  cake  and  meal  and  many  are  placing  orders 
for  seed  nuts  for  planting  this  Spring.  Two  cars 
of  seed  nuts  will  be  shipped  into  the  county  and 
it  is  thought  now  that  the  acreage  will  amount 
to  about  2,000. 
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PROBLEMS     AND     PROSPECTS     OF     THE 
AMERICAN  PEANUT  OIL  INDUSTRY 


By  Oil  Department,  Marden,  Ortb   St  Hastings 
Co.,  Chicago,  in  "Tbe  Oil  Miller" 

'T^HE  one  factor  which  stands  foremost  for 
'■'  the  American  millers  to  consider  is  that  of 
quality.  In  competing  with  foreign  products, 
however,  they  have  one  great  advantage  over  the 
European  mills  in  that  they  get  a  raw  material 
in  an  absolutely  fresh  state  as  it  comes  from 
the  plantations,  while  all  the  peanuts  crushed  in 
Europe  are  raised  in  distant  countries,  India 
and  Africa  principally,  and  subject  to  a  long  sea 
journey.  This  harms  the  nuts,  and  a  good  many, 
especially  the  shelled  Indian,  often  arrive  in  poor 
condition  and  give  an  oil  with  a  high  percentage 
of  free  fatty  acids.  But  there  is  a  temporary 
handicap  to  balance  this  advantage,  which  is  that 
the  American  crusher  has  been  trained  on  cot- 
ton se^d,  and  now  finds  himself  confronted  with 
new  questions  on  operating  an  entirely  different 
-  seed. 

Taking  up  the  point  of  putting  in  shellers  to 
shell,  blanch  and  degerm  the  seed,  which  headed 
a  list  of  questions  recently  appearing  in  these 
columns,  undoubtedly  such  an  installation  could 
well  be  recommended  to  hydraulic  mills  which 
intend  to  press  the  seed  twice,  to  obtain  a  cold 
pressed  oil  of  first  pressure  needing  ho  refining 
and  having  the  fine  butter-like  taste  of  the  best 
foreign   oils. 

Expeller  mills  would  meet  no  advantage  by 
installing  shelling  plants,  because  the  pressing  as 
done  by  their  method  is  usually  more  or  less  cold ; 
it  has  also  been  proved  that  the  shelled  nuts  will 
present  great  difficulties  to  the  pressers,  and 
give  comparatively  little  oil  with  an  excessive 
amount  of  foots. 

By  pressing  the  shelled  peanuts  cold  the  hy- 
draulic mills  get  about  40  to  50  per  cent,  of 
the  entire  amount  of  obtainable  oil,  in  which 
case  the  oil  will  not  show  any  green  cast.  In 
the  oil  obtained  by  the  second  pressure,  which 
would  have  to  'be  warm,  this  green  cast  would 
probably  appear,  unless  shelled,  degerm^d  and 
blanched  nuts  arc  used — as  the  cooking  to  which 
the  material  is  submitted  will  cause  the  oil  to 
dissolve  part  of  the  coloring  matter  contained 
in  the  tissues,  and  besides  if  cooked  at  an  ex- 
cessive temperature  possibly  a  carbonizing  of 
vegetable  tissues  contained  in  the  oil  will  take 
place  and  color  the  oil  darker.  It  is,  however, 
difficult  to  say  with  absolute  certainty  what  the 
cause  of  this  green  cast  is,  and  in  some  cases 
it  may  be  caused  by  the  presence  of  certain  in- 
finitely small  parts  of  chemicals,  like  sulphur  for 
instance,  and  I  have  found  that  seeds  from  cer- 


tain localities  show  it  more  than  others.  I  have 
even  had  oils  which,  after  having  been  deodor- 
ized, showed  a  pronounced  light  green  color. 

It  is  unnecessary  to  cook  the  crushed  peanuts 
for  two  hours  before  putting  them  in  the  hy- 
draulic presses.  As  a  matter  of  fact,  the  time 
required  to  bring  the  material  up  to  about  7S 
degrees  Celsius  is  fully  sufiicient,  provided  the 
presses,  etc.,  are  warm  and  the  cookers  full. 
There  is  certainly  something  wrong  if  a  mill  has 
to  cook  the  nuts  for  such  a  long  time,  the  only 
possible  explanation  being  that  the  nuts  con- 
tained from  the  start  an  excessive  amount  of 
moisture  which  would  have  to  be  reduced.  In 
this  case  it  would  be  much  more  economical  to 
dry  the  peanuts  even  before  cleaning  them,  which 
at  the  same  time  would  insure  a  better  quality 
of  oil  in  the  end.  The  nuts  used  in  European 
oil  mills  seldom  contain  more  than  5  to  7  per 
cent,   of  moisture. 

On  expellers  peanuts  should  be  worked  un- 
shelled,  because  it  seems  that  shelled  and  de- 
germed  nuts  do  not  give  satisfactory  results. 
For  this  reason  in  Europe,  where  shelled  and  de- 
germing  is  generally  in  use,  expellers  are  not 
to  be  found  extensively  in  peanut  oil  mills.  Con- 
ditions here,  however,  are  different.  First  of  all, 
the  cake  obtained  is  not  required  to  be  of  white 
color;  and  then  the  germs,  which  in  older  pea- 
nuts are  of  extremely  bitter  taste,  appestr  to  be 
more  neutral  in  fresh  nuts,  hence  will  aflFect  the 
oil  to  smaller  degree. 

J  even  believe  that  if  the  nuts,  after  having 
been  harvested,  would  be  dried  artificially  at 
once,  instead  of  being  left  in  stacks  in  the  field 
for  about  one  month,  as  I  have  been  told,  the 
quality  of  the  oil  obtained  would  be  greatly  im- 
proved, as  it  seems  that  time  effects  a  decom- 
position of  the  oil  in  the  germs. 

It  has  been  experienced  that  oil  pressed  in 
Europe  of  skins  and  germs  alone  is  very  bit- 
ter, dark  in  color  and  very  difficult  to  bleach. 
It  also  had  a  considerable  higher  cold  test  than 
ordinary  peanut  oil.  The  peanut  oil  pressed  on 
expellers  will  probably  always  need  some  refin- 
ing before  being  used  as  an  edible  oil,  although 
it  has  a  more  agreeable ,  taste  than  crude  corn 
or  cottonseed  oil.  The  public  has  been  educated 
to  look  on  this  class  of  oils  for  a  rather  neutral 
taste. 

The  refining  of  the  oil  is,  of  course,  too  broad 
a  subject  to  be  undertaken  here,  but  in  this  the 
American  refiners  again  have  an  advantage,  in 
being  supplied  on  the  average  with  a  consider- 
ably better  raw  material  than  European  mills. 
Many  of  them,  however,  have  simply  made  use 
of  their  cotton  oil  refining  process,  overlooking 
that  peanut  oil  is  a  much  more  delicate  product 
and  requires  very  careful  handling.    In  Europe 
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They  Use  Four 
of  These  at 
Van   Camp's 

The  Van  Camp  Packing  Co.  didn't 
^enter  upon  the  manufacture  of  peanut 
butter  Until  they  had  made  experiments 
and  tests  lasting  over  many  months.  Their 
chemists,  engineers  and  food  experts 
roasted,  blanched  and  ground  sample  lots 
of  peanuts  in  the  Van  Camp  laboratories 
undl  they  had  at  last  devised  a  way  to 
make  a  peanut  butter  that  would  satisfy 
the  most  critical. 

They  used  a  Bums  No.  27  roaster  for  the 
preliminary  work  and  when  it  came  time 
to  select  a  roaster  for  use  in  actual  manu- 
facturing, they  naturally  came  to  us  again. 
Our  No.  7  Roaster  with  rocking  cooler 
seemed  the  right  machine  for  them  and  the 
first  Van  Camp  peanut  butter  was  made 
from  peanuts  roasted  in  a  Bums  No.  7. 
Soon  the  demand  for  this  new  Van  Camp 
specialty  made  larger  production  necessary 
and  anodier  Bums  No.  7  was  ordered. 
Two  months  later,  the  sale  of  Van  Camp 
peanut  butter  was  still  jumping  and  it  again 
became  necessary  to  enlarge  their  plant 
And  so  well  were  they  satisfied  with  the 
work  of  the  Bums  No.  7  that  nothing  else 
wouU  do.  Roasters  of  larger  size  were 
suggested  and  considered,  but  they  knew 
the  Bums  No.  7,  admired  its  work  and 
preferred  to  buy  two  more  machines  of  this 
model  rather  than  one  of  a  larger  size. 
So  to-day  there  are  four  Bums  No.  7 
roasters  in  the  big  factory  at  Indianapolis — 
an  interesting  installation  andan  effidentone. 
The  Bums  No.  7  Roaster  with  rocking 
cooler  will  roast  up  to  one  bag  of  shelled 
peanuts  at  a  time.  An  economical  gas- 
fuel  machine  for  perfect  roasting  in  batches 
of  less  than  1 00  pounds. 


I JABEZBURNS  &jCT^,]j^  ri1^VE&43PST.NEW\DRK| 


When  writing  to  Advertisers, 


please  mention  Thb  Spxcb  Mill. 

Digitized  by 


Google 


468 


SI  M  M  ONy  SPICE  MILL 


Apra,  1917 


NUCOUNE    FOR  SALTING  NUTS 

NUrOA  RTTTTFR  for  chocolate  work,  for  caramels, 

i^^^vi-fc    m#^aAj-.j.%  |.^^,£s  „j  CHEWING  CANDIES  of  aJI  kiidt 

Absolutelr  para,  hifUy  reliaad  COCOANUT  BUTTERS.    OdorlcM,  Tuteleu,  Guaranteecl 
not  to  turn  rMieidL     USED  BY  THE  LEADING  CONFECTIONERS  IN  THIS  COUNTRY 

Samples,  formuUu,  j>rtct$,  fourt  fir  OU  oMtig 


THE  NUCOA  BUTTER  COMPANY 


BAYONNE 


NEW    JERSEY 


great  prices  have  been  paid  for  refining  plants 
and  processes  which  turn  out  the  finest  salad 
oils  yet  operating  on  very  inferior  raw  materials 
made  of  Coromandel  or  Bombay  peanuts. 

There  is  no  doubt  that  the  locating  of  peanut 
oil  factories  in  the  center  of  the  peanut  raising 
territories  is  a  very  advantageous  and  most  log- 
ical move,  and  I  happen  to  know  that  certain 
interests  in  France,  just  before  the  war  started, 
contemplated  the  creating  of  a  peanut  oil  industry 
in  the  Western  Africa,  from  where  most  of  the 
raw  material  for  the  French  peanut  oil  industry 
comes. 

Chinese  and  Japanese  factories  have  started 
to  manufacture  peanut  oil  on  a  larger  scale  since 
the  beginning  of  the  war  and  are  already  com- 
peting with  the  export  business  previously  held 
by  Continental  oil  operators. 

There  is  no  reason  why  American  peanut  oil, 
just  the  same  as  cotton  seed  oil,  should  not 
become  an  important  export  trade  and  with  the 
present  outlook  materializing  this  will  soon  be 
true. 


The  John  H.  Fitch  Co.,  Youngstown,  O.,  have 
found  a  strong  and  insistent  demand  for  finely 
pulverized  coffee  and  are  preparing  to  satisfy 
these  particular  patrons  by  the  use  of  a  challenge 
pulverizer. 


Peanut  Batter 

Packed  Under  Your  Own  Prirate  Label 


Vacuvmized  GUm  Drinldng  Tumblers,   also 
Mason  Jars,  Cans  or  Pails 

Upham  Food  Products 

Incorporated 

NEW  YORK 
and  HAWLEYVILLE,  CONN. 


SOME     PHASES     OF     VIRGINIA     PEANUT 
SITUATION 

T  N  a  comprehensive  review  of  the  Virginia  Pea- 
•■■  nut  Situation,.  Planters  Nut  and  Chocolate  Co., 
Suffolk,  Va.,  make,  under  date  of  March  22,  the 
following  interesting  statements: 

Virginia  peanuts  have  shown  such  continuous 
advance  since  January  1  that  the  trade  not  fully 
acquainted  with  conditions  have  been  perplexed  in 
making  their  contracts  doubting  the  permanency 
of  the  high  market,  but  only  to  see  further  ad- 
vances develop.  There  are  many  causes  contrib- 
uting to  these  advances. 

The  domestic  crop  this  season  yielded  only  a 
small  percentage  of  "Shelling  Stock."  The  neces- 
sity, therefore,  of  shelling  best  grade  Farmers 
compelled  in  the  beginning  relatively  high  prices. 
The  effect  of  this  became  conspicuously  apparent 
after  most  shelling  stock  had  been  consumed  early 
in  January,  for  then  it  was  that  advances  began 
rapidly.  The  fact  that  the  crop  of  the  previous 
season  was  exhausted  before  new  peanuts  were 
available  in  November,  and  the  trade,  with  de- 
pleted stocks,  in  a  buying  attitude  for  Fall  and 
Winter,  caused  immediate,  trade  consumption  of 
first  offerings. 

National  advertising  and  extensive  development 
of  sales  has  increased  the  peanut  butter  business 
since  last  Fall  to  the  present  time — according 
to  interviews  with  prominent  manufacturers— 
from  50  to  200  per  cent.  At  least  100  per  cent 
increased  demand  on  Virginia  cleaners  has  been 
in  evidence.  The  cleaners  have  taken*  care  of  this 
increased  consumption  of  peanuts. 

Some  demand  is  also  to  be  attributed  tc  high 
prices  of  other  nut  meats.  Advances  on  peanuts 
have  hardly  been  in  proportion  to  cdvances  on 
other  nuts.  Peanuts  are  still  one  of  the  cheapest 
foods.  .  . 

The  limited  stock  of  Spanish  grown  in  Virginia 
and  North  Carolina  has  found  its  market,  and 
the  consumption  of  the  Texas  crop  for  oil,  has 
brought  about  continuous  buying  of  the  Virginia 
variety  of  nut. 

Three  bags  of  Farmers  grades  are  necessary 
to  produce  one  bag  of  No.  1  Virginia  Shelled, 
hence  this  increased  demand  for  No.  i  Virginia 
Shelled  has  consumed  the  crop  with  avidity.  The 
shelled  demand  has  principally  been  for  No.  1 
Virginias. 

As  it  has  been  necessary  to  use  the  better 
grades   of   Farmers,   these  yielding  a  minimum 
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percentage  of  low  grades  and  practically  no  in- 
crease in  Extra  Large,  it  is  apparent  to  those  who 
have  reviewed  the  situation  up  to  the  present 
that  in  taking  care  of  the  demand  for  Virginia 
shelled,  and  at  the  same  time  supplying  the  usual 
demand  for  peanuts  in  the  shell,  the  crop  has 
found  an  active  market,  until  almost  two-thirds 
of  the  crop  has  now  been  sold  and  shipped  out 
of  Virginia,  the  remainder  being  to  a  degrea 
under  contract  for  delivery  within  sixty  days. 
The  future  of  the  market  depends  upon  the^ 
rapidity  with  which  any  unsold  surplus  is  ab- 
sorbed. 

It  is  accepted  as  a  fact  that  continuous  opera- 
tion of  Virginia  factories  at  capacity  now  em- 
ployed can  easily  consume  all  visible  stock  within 
90  days.  Therefore,  in  four  and  one-half  months' 
work  the  factories  have  sold  and  shipped  a  quan- 
tity ordinarily  requiring  a  period  of  eight  months, 
and  this  crop  will  go  on  record  as  one  falling 
considerably  short  of  a  fair  trade  demand.  The 
future  appears  to  be  dependent  more  upon  who 
can  care  for  demand  than  what  price  the  several 
grades  will  bring.  Those  needing  supplies  for 
summer  trade  would  consult  their  interests  by 
considering  contracts  promptly. 


PEANUT  TRADE  NOTES 

The  Francis  H.  Leggett  Co.,  New  York,  have 
installed  a  motor  driven  No.  10  Quaker  City 
peanut  butter  filler  mill. 

Alex.  Woldert  proposes  to  install  a  peanut 
plant  in  Tyler,  Tex.,  provided  the  citizens  give  a 
site  or  make  a  donation  of  $2,500. 


Bayle  Food  Products  Co.,  St  Louis,  are  add- 
ing two  more  No.  10  Quaker  City  peanut  butter 
bulk  filling  mills,  motor  driven,  to  their  equip- 
ment. 

The  R.  J.  Meguiar  Co.,  Greenville,  O.,  have 
selected  a  Burns  No.  5  roaster  with  gas  burners 
for  roasting  shelled  peanuts  in  the  manufacture 
of  peanut  butter. 

P.  Duff  &  Sons,  Pittsburgh,  Pa.,  have  ordered 
another  No.  10  Quaker  City  peanut  butter  mill 
with  filler  attachment,  to  help  supply  their  in- 
creasing trade  on  peanut  butter. 

Jo-Pe-Nut  Products  Co.,  2328  Third  Ave., 
Birmingham,  Ala.,  M.  L.  Falk,  president-mana- 
ger, will  manufacture  peanut  butter  products. 
Lately  incorporated ;  capital,  $2,500. 

Marion  Products  Co.,  Ocala,  Fla.,  have  organ- 
ized with  J.  M.  Meffert,  president;  A.  A.  Winer, 
vice-president;  L.  M.  Murray,  secretary;  J.  J. 
Gerig,  treasurer.  The  company  will  manufac- 
ture peanut  butter,  etc. 

The  Ridenour-Baker  Grocery  Co.,  Kansas  City, 
Mo.,  have  found  it  necessary  to  increase  the 
equipment  of  their  peanut  butter  department  in 
order  to  keep  even  with  their  orders.  Another 
Burns  nut  mill  will  be  added  in  the  near  future. 

The  industrial  department  of  the  Missouri, 
Kansas  &  Texas  Railway  Co.  are  in  touch  with 


Wben  writinf  to  Advertiiert,  please  mention  Tbk  Spxcb  Mill. 

Digitized  by 


Google 


April,  1917 


SIMMONS'   SPICE   MILL 


471 


GLOBE 


GLOBE 


POP  CORN 

People  are  eating  more  and  more  of 
this  delicious,  nutritious  cereal. 

Vastly  improved  and  strictly  sani- 
tary methods  of  popping  in  various 
automatic  machines  is  the  reason. 
Are  you  getting  your  share  of  this 
profitable  trade  ?  Globe  brand  Pop 
Com  means  greater  returns  and  more 
satisfaction. 

The  Albert  Dickinson  Co. 

Chicago  Minneapolis 

BRANCHES: 

Boston  New  York  Baltimore 

Buffalo  Detroit 


the  president  of  a  large  milling  firm  who  has 
been  in  Texas  for  a  number  of  weeks  making  a 
thorough  investigation  of  the  peanut  industry 
with  the  view  of  establishing  a  large  oil  mill  in 
the  State.  The  firm  has  procured  a  patent  on  an 
oil  product  of  peanuts  and  is  planning  to  con- 
struct an  immense  factory  in  Texas  for  the  man- 
ufacture of  the  oil. 

The  seven-story  brick  building  at  Greenwich 
and  Vestry  Sts.,  New  York,  occupied  by  Birdsong 
Bros.,  importers  of  nuts,  was  burned  from  the 
third  floor  to  the  roof,  the  night  of  March  6,  and 
the  lower  floors  were  badly  damaged  by  water. 
About  twenty  minutes  before  the  fire  was  dis- 
covered. 250  employes,  mostly  women  and  girls, 
had  left  the  building.  Several  girls  were  still 
at  work  on  the  second  floor  and  were  rescued 
by  way  of  a  fire  escape.  When  the  fire  was  dis- 
covered, it  had  made  enough  headway  to  pour 
out  volumes  of  smoke,  which  soon  filled  the  sur- 
rounding streets. 


ORGANIZATION  TO  DEVELOP  EXTENSIVE 
SALT  MINE 

l^XTENSIVE  salt  deposits  found  at  Anse  La 
*— '  Butte,  within  five  miles  of  Lafayette,  La., 
will  be  developed  by  The  Benners  Salt  Co.,  Ltd., 
New  Orleans,  organized  with  capital  $350,000. 
Harry  A.  Benners,   New  Orleans,  president  of 
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IMPORTANT    DECISION    INVOLVING    SO- 
CALLED  *TRAA^ELING  SHOWROOMS 

T>  EFERENCES  have  been   made   in   several 


rv 


trade  journals  and  other  publications  to  a 


decision  in  re  Commonwealth  of  Kentucky  vs, 
Larkin  Co.,  in  which  it  would  appear  that  the 
giving  of  premiums  was  the  matter  primarily 
involved.  The  decision  is  one  of  great  interest  to 
the  ^ades  covered  by  The  Spice  Mill,  but  the 
case  did  not  in  any  way  involve  the  selling  or 
giving  of  premiums.  It  involved  "doing  business" 
in  the  State  of  Kentucky  without  registering  the 
name  of  some  person  upon  whom  legal  process 
might  be  served.  Larkin  Co.  were  incorporated 
under  the  laws  of  the  State  of  West  Virginia. 
Their  factory  and  principal  office  are  in  Buffalo, 
N.  Y.,  and  they  sell  to  customers  in  various 
States,  including  Kentucky,  but  have  no  place 
of  business  in  Kentucky.  All  orders  from  Ken- 
tucky customers  are  mailed  to  Buffalo  and  the 
goods  ordered  are  shipped  from  Buffalo. 

The  Larkin  Co.  had  a  traveling  show-room, 
so-called,  exhibiting  goods  in  Kentucky,,  but  not 
selling  or  taking  orders.  The  show-room  man- 
ager was  arrested  because  Larkin  Co.  were 
alleged  to  be  "doing  business"  in  Kentucky  with- 
out having  registered  the  name  of  some  person 
upon  whom  to  serve  legal  process.  The  trial 
court  found  Larkin  Co.  guilty  and  imposed  a  fine 
of  $500.  Upon  appeal,  the  decision  of  the  trial 
court  was  reversed  on  the  ground  that  the  show- 
room exhibition  was  nothing  more  than  adver- 
tising and  advertising  did  not  constitute  "doing 
business."  The  decision  in  full  is  as  follows: 
November  9.  1916 

COURT  OF  APPEALS  OF  KENTUCKY 
Larkin  Company,  Appellant, 

VERSUS 

Appeal  from  Daviess  Circuit  Court, 

Commonwealth  of  Kentucky,  Appellee. 

Opinion  of  the  Court  by  Judge  Thomas,  Re- 
versing.* 

This  is  a  penal  prosecution  instituted  by  the 
Commonwealth  in  the  Daviess  Circuit  Court  to 
recover  the  prescribed  penalties  for  a  failure  on 
the  part  of  the  defendant,  Larkin  Company  (ap- 
pellant) and  its  co-defendant,  R.  C.  Thum,  to 
comply  with  the  provisions  of  Section  571  of 
the  Kentucky  statutes. 

It  is  alleged  in  the  petition  that  the  defendant 
company  and  defendant  Thum  are  on  this  date, 
and  have  been  continuously  for  more  than  thirty 
days  before  this  date,  carrying  on  business  in 
this  State  and  in  the  city  of  Owensboro  in 
Daviess  County,  their  business  being  that  of  ad- 
vertising and  distributhig  certain  soaps,  per- 
fumes, furniture  and  other  articles  of  merchan- 
dise, and  employed  agents  to  sell,  advertise  and 
distribute  same. 

It  is  shown  that  the  defendant,  Larkin  Com- 
pany, is  a  foreign  corporation,  and  not  an  insur- 


ance company,  and  that  it  failed  to  comply  with 
the  provisions  of  the  statute  by  filing  with  the 
secretary  of  State  the  statement  therein  required 
showing  the  names  or  name  of  an  agent  or  agents 
upon  whom  process  against  it  might  be  served. 

A  written  answer  was  filed,  the  first  paragraph 
of  which  was  a  general^  denial,  and  amounted 
only  to  a  plea  of  not  guilty.  The  second  para- 
graph set  out  in  detail  the  acts  of  the  defendant 
showing  that  the  transactions  out  of  which  the 
prosecution  grew,  according  to  the  contention 
made,  did  not  constitute  "doing  business"  in  the 
State  within  the  meaning  of  the  statute,  but 
that  the  same  was  purely  and  simply  interstate 
commerce  transactions,  and  were  consequently 
such  that  the  State  could  not  regulate  by  any 
kind  of  impositions,  including  the  one  prescribed 
by  the  statute,  supra. 

The  second  paragraph  was  not  replied  to  by  the 
Commonwealth,  and  complaint  is  made  of  this  on 
this  appeal ;  but  we  are  not  inclined  to  look  upon 
this  contention  as  possessing  merit.  There  was 
no  necessity  of  a  written  answer,  as  all  that  was 
required  of  defendants  was  the  entering  of  a 
plea  of  not  guilty,  the  same  as  to  a  prosecution 
by  indictment.  This  was  effectually  presented  by 
the  first  paragraph  of  its  answer,  and  the  sec- 
ond paragraph  thereof  was  but  a  pleading  of 
its  evidence  and  wholly  unnecessary,  the  issue 
having  been  made  by  first  paragraph.  Upon  the 
trial,  the  jury  by  its  verdict  found  the  defend- 
ant, Thum,  not  guilty,  but  found  the  appellant 
guilty,  fixing  its  fine  at  $500,  upon  which  judg- 
ment was  rendered,  and  this  appeal  is  prose- 
cuted to  reverse  the  judgment. 

The  principal  office  of  the  appellant  is  in  the 
city  of  Buffalo,  New  York,  and  it  handles  a  great 
variety  of  articles  for  sale,  ranging  from  the 
smallest  to  the  largest.  It  has  various  branch 
offices  located  in  different  parts  of  the  United 
States,  and  from  each  of  which  certain  prescribed 
territory  is  supplied  with  its  goods,  but  the  ter- 
ritory covered  by  Daviess  County  is  supplied 
from  the  head  office  at  Buffalo,  New  York.  Its 
method  of  doing  business  is  best  told  by  its  two 
witnesses  connected  with  the  home  office,  and 
whose  depositions  were  taken  on  its  behalf. 
When  asked  regarding  this  point,  these  witnesses 
testified : 

The  business  of  the  defendant  Larkin  Co.  in  Daviess 
County,  Kentucky,  and  in  Owensboro,  Kentucky,  has 
been  exclusively  conducted  and  carried  on  by  and 
through  mail  orders.  Customers  in  Daviess  County,  Ken- 
tucky, and  Owensboro,  Kentucky,  mail  their  orders  to 
Buffalo.  If  through  a  mistake  or  misunderstanding  they 
mail  orders  to  any  of  the  Larkin  branches,  the  orders 
would,  by  regular  office  routine,  be  transmitted  to  Buf- 
falo. Delivery  is  made  by  means  of  one  of  the  forms 
of  transportation  previously  referred  to,  that  is,  freight, 
express,  or  parcel  post.  Sometimes  a  customer  will  have 
others  join  with  her  in  sending  for  goods,  in  which 
cases  the  goods  are  prepared  for  IJie  shipment  iit  Ibe 
fewest  numoer  of  packages  for  the  sake  of  economy,  and 
shipped  in  the  name  of  the  customer  who  transmitted 
the  order  to  us.  The  consignee  then  breaks  bulk  and 
distributes  the  goods  pursuant  to  the  individual  orders. 
That  is  our  regular  routine,  and  business  from  Daviess 
County,  Kentucky,  and  Owensboro,  Kentucky,  is  han- 
dled in  that  way. 

It  is  shown  that  the  company  has  adopted  a 
method  of  advertising  its  goods,  called  in  the 
record  "traveling  showrooms,"  and  one  of  these 
was  in  Owensboro  at  the  time  the  matters  oc- 
curred out  of  which  this  prosecution  grew,  it 
being  in  charge  of  the  defendant  Thum.  It  is 
further    shown    that   the   traveling   "showroom" 
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remained  in  one  place  not  exceeding  five  or  six 
days.  It  contained  a  great  many  samples  of 
*  various  articles  handled  by  the  appellant,  and 
the  public  at  large  were  invited  there  for  the 
purpose  of  inspecting  them,  that  the  goods  might, 
in  this  manner,  be  more  eflFectually  advertised 
than  through  the  usual  method  of  catalogue  or 
circular,  although  tlie  latter  mode  was  adopted 
and  in  use  by  the  appellant.  It  furthermore  ap- 
pears that  the  "showroom"  did  not  pretend  to 
be,  nor  was  it,  a  regular  store  at  which  articles 
could  be  purchased;  that  it  was  only  for  the 
purpose  of  exhibition  and  excluding  the  conten- 
tion of  the  Commonwealth,  to  which  we  shall 
hereafter  refer,  it  is  not  shown  that  any  articles 
were  sold  from  this  "showroom"  while  in  Owens- 
boro.  On  the  contrary,  all  goods  were  sold  by 
orders  sent  to  the  house  at  Buffalo,  and,  when 
approved,  the  goods  were  shipped  to  the  person 
msiking  the  order.  Sometimes  they  would  be 
what  are  called  club  orders.  The  one  getting  up 
such  an  order  would  receive  a  premium,  and  the 
order  would  contain  articles  desired  by  a  num- 
ber of  persons,  but  the  shipment  would  be  made 
to  the  one  getting  up  the  club,  who  would  ac- 
company the  order  with  a  remittance  for  the  full 
amount  of  it.  Obviously,  such  transactions  are 
interstate  commerce  ones  only,  and  insufficient 
to  support  a  charge  against  the  defendant  of  do- 
ing business  within  this  State.  It  has  never  been 
held  by  any  court,  so  far  as  we  are  aware,  that 
sales  made  through  orders  sent  from  one  State 
to  another,  which  are  accepted  at  the  latter 
place,  and  the  goods  shipped  to  the  one  mak- 
ing the  order,  made  the  seller  guilty  of  doing 
business  in  the  State  from  which  the  order  was 
sent  so  as  to  be  amenable  to  the  laws  of  that 
State  regulating  persons  doing  business  therein. 
The  same  is  true  where  the  order  was  taken  by 
an  agent  of  the  seller  without  being  received 
directly  from  the  customer.  Such  transactions 
are  interstate  ones  exclusively,  and  cannot  be  reg- 
ulated by  the  State.  It  has  been  so  held  by 
the  United  States  Supreme  Court  in  a  number 
of  cases,  among  which  are:  Crutcher  vs.  Ken- 
tucky, 141  U.  S.  Reports,  47;  Caldwell  vs.  State 
of  North  Carolina,  187  U.  S.  Reports,  622;  In- 
ternational Harvester  Company  vs.  Comlth.,  234 
U.  S.  Reports,  579,  and  Sioux  Remedy  Company 
vs.  Cope,  235  U.  S.  Reports,  197.  As  being  more 
directly  applicable  to  the  facts  we  have  here,  we 
take  from  the  Caldwell  case,  supra,  the  follow- 
ing: 

Nor  does  the  fact  that  these  articles  were  not  shipped 
separately  and  directly  to  each  individtial  purchaser,  out 
were  sent  to  an  agent  of  the  vendor  at  Greensboro,  who 
delivered  them  to  the  purchasers,  deprive  the  transaction 
of  its  character  as  interstate  commerce.  It  is  only  that 
the  vendor  used  two  instead  of  one  agency  in  the 
delivery. 

This  question  has  been  before  this  court  in  the 
cases  of  Commonwealth  vs.  Eclipse  Hay  Press 
Co.,  31  Ky.  Law  Rep.,  824;  Commonwealth  vs. 
Hogan,  McMorrow  and  Tieke  Co.,  25  Ky.  Law 
Rep.,  41;  Commonwealth  vs.  Baldwin,  29  Ky. 
Law  Rep.,  1075;  Three  States  Buggy  and  Im- 
plement Company  vs.  Commonwealth,  32  Ky.  Law 
Kep.,  385 ;  Commonwealth  vs.  Chattanooga  Imple- 
ment and  Mfg.  Co.,  126  Ky.,  636,  and  perhaps 
others. 

The  Eclipse  Hay  Press  Company  case  is  one 
where  the  defendant  was  charged  with  the  same 
violation  as  is  appellant  here.    The  proof  showed 


that  the  defendant  therein  was  a  Missouri  cor- 
poration engaged  in  manufacturing  and  selling 
hay  presses.  The  only  business  which  the  evi- 
dence showed  it  conducted  in  Kentucky,  accord- 
ing to  the  opinion,  "was  to  employ  agents  here 
to  solicit  orders  which  were  forwarded  to  the 
company  at  Kansas  City,  Missouri,  for  approval 
by  the  principal.  If  the  order  was  approved,  the 
presses  were  shipped  from  Missouri  to  the  con- 
sumer." There  was  a  judgment  in  that  case 
finding  the  defendant  not  guilty,  which  was  af- 
firmed by  this  court,  and  in  doing  so  we  said : 

The  business  done  by  appellee  was  interstate  com- 
merce and  it  is  now  too  well  settled  to  be  questioned 
that  a  State  may  not  impose  regulations  upon  interstate 
commerce,  this  being  under  the  constitution  of  the 
United  States,  exclusively  within  the  province  of 
Congress. 

The  other  opinions  from  this  State  are  to  the 
same  effect,  as,  indeed,  that  are  all  from  the  other 
States,  so  far  as  we  are  aware. 

The  Commonwealth  seeks  to  avoid  this  well- 
established  principle  by  showing  facts  which  it 
claims  constituted  "doing  business"  by  appellant 
at  Owensboro.  This  testimony  was  given  by  two 
witnesses,  one  of  whom  said  that  the  "traveling 
showroom"  was  in  Owensboro,  he  purchased  from 
an  individual  in  his  office  and  paid  for  it  there 
some  tea,  amounting  to  sixty  cents,  which  had 
on  it  the  Larkin  Company  label.  The  person 
who  delivertd  the  tea  and  collected  the  price 
therefor,  but  whose  name  is  not  given,  accord- 
ing to  this  witness,  claimed  to  be  the  agent  of 
the  appellant.  Another  witness  testified  that  he 
purchased  some  perfumes,  and  perhaps  other  toi- 
let article*,  in  the  same  manner,  from  some  chil- 
dren who  claimed  to  be  selling  them  as  repre- 
sentatives of  appellant.  Strange  as  it  may  seem, 
these  comparatively  insignificant  transactions  are 
the  only  ones  presented  to  us  having  the  remotest 
tendency  to  even  indicate  a  carrying  on  of  busi- 
ness by  appellant  in  Owensboro  throughout  the 
entire  time  that  the  "traveling  showroom"  re- 
mained in  that  city,  and  even  these  are  not  shown 
by  competent  testimony,  because*  it  is  a  well- 
established  rule  in  the  law  of  agency  that  the 
fact  of  agency  cannot  be  proven  by  the  testi- 
mony alone  of  the  supposed  agent.  In  the  cases 
from  this  State  to  which  we  have  referred  there 
are  instances  of  the  transaction  approaching 
much  nearer  to  a  violation  of  the  statute  than 
do  the  facts  of  this  case.  For  example,  in  the 
Three  States  Buggy  and  Implement  Company 
case,  supra,  the  buggy  and  implement  company 
consigned  its  goods  from  its  wholesale,  house  at 
Cairo,  Illinois,  to  Walker  and  Brent,  dealers  at 
Bardwell,  Kentucky,  under  a  contract  whereby 
the  consignees  could  return  to  the  company,  after 
the  season  was  over,  all  unsold  goods  and  receive 
credit  therefor.  This  would  seem  to  indicate 
that  there  was  some  character  of  interest  re- 
tained by  the  buggy  and  implement  company  in 
the  goods  shipped,  but  in  holding  the  company 
not  guilty  of  the  same  charge  we  are  now  con- 
sidering, because  the  transaction  was  not  "a  car- 
rying on  of  business"  in  this  State,  the  court 
said : 

We  conclude  that  appellant  was  not,  in  this  transac- 
tion, carrying  on  business  in  this  State  within  the  con- 
templation   of  section   571,  Kentucky   Statutes. 

The  courts  generally,  in  dealing  with  this  ques- 
tion, determine  what  transactions  do  not  amount 
to  "carrying  on  business  within  the  State."    But 
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seldom  do  we  find  a  concrete  definition  of  what 
is  included  in  the  term  "doing  business."  In  the 
transactions  considered  by  this  court  in  the  cases 
referred  to,  the  persons  proceeded  against  were, 
under  the  facts,  found  not  to  be  engaged  in 
business  within  the  contemplation  of  the  statute. 
We  find,  however,  in  appellant's  brief,  a  quoted 
concrete  definition  of  what  is  "doing  business," 
but  from  whence  taken  is  not  shown,  which  so 
completely  conforms  to  our  notions  of  the  cor- 
rect one,  that  we  have  concluded  to  adopt  it.  It 
is: 

Business  does  not  mean  stock  'or  machinery,  or  capital 
and  the  like.  While  business  cannot  be  done  without 
these,  in  commercial  laneuage  it  is  as  distinct  from  them 
as  labor  is  from  capital.  In  speaking  of  the  business 
that  may  be  done  by  a  merchant,  banker  or  railroad 
company,  the  mind  does  not  contemplate  or  dwell  upon 
the  character  or  quality  of  the  means  used,  but  of  the 
operations,  whether  great  or  small,  complex  or  simple, 
numerous  or  few,  for  one  or  the  other  of  these  condi- 
tions may  arise  from  much  or  little  stock  oc  capital.  In 
other  words,  business  docs  not  mean  dry  goods,  nor 
cash,  nor  iron  rails  and  coaches.  Business  is  not  these 
lifeless  and  dead  things^  but  the  activities  in  which  they 
arc  employed.  When  in  motion,  then  the  owners  are 
said  to  be  «m  business;  and  then  it  is  that  merchants 
and  others  speak  of  the  profits  of  the  business. 

Guided  by  this  definition  and  the  authorities  to 
which  we  have  referred,  we  find  no  difficulty  in 
concluding  that  the   complete  testimony  in  this 
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case  shows  only  interstate  commerce  transac- 
tion, and  that  the  appellant'  was  not  ''carrying  on 
business"  in  this  State,  and  therefore  not  ame- 
nable under  the  statute.  Having  arrived  at  this 
conclusion,  it  is  unnecessary  to  consider  other 
questions  presented.  For  the  error  in  failing  to 
direct  the  jury  to  acquit  the  appellant,  the  judg- 
ment is  reversed  with  directions  for  proceedings 
consistent  with  this  opinion. 
Louis  I.  Igleheart,  Owensboro,  Ky., 

Attorney  for  Appellant    . 
M.  M.  Logan,  Attorney  General,  Frankfort,  Ky., 
O.  S.  HoGAN,  Asst.  Atty.  Gen'l,  Frankfort,  Ky., 

Attorneys  for  Appellee. 


Fred.  Mason,  formerly  vice-president  and  gen- 
eral manager,  was  made  president  of  the 
Shredded  Wheat  Co.  at  the  election  recently. 
A.  J.  Porter,  former  president,  becomes  chairman 
of  the  Executive  Committee;  H.  G.  Flint,  for- 
merly sales  manager,  becomes  general  manager; 
R.  Warren  Ogden,  formerly  Mr.  Mason's  private 
secretary,  becomes  secretary,  and  Geo.  Slate,  for- 
merly assistant  director  of  publicity,  is  now  gen- 
eral sales  agent  for  Canada. 
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QUERIES  AND  ANSWERS  OF  SPECIAL  INTEREST 

Queries  of  general  trade  interest  will  be  answered  in  this  column  free  of  charge 

[NOTB.— Ofi#  of  thf  fUTposes  of  our  pubKshing  theso  inquirUs  it  to  afford  our  readers  the  opportunity  to 
fumith  informaium  additional  to  that  contained  in  our  answers,  even  though  such  additional  information  ts  of 
particnltr  advantage  to  themselves.  These  are  all  bona  fide  questions  and  are  published  because  we  consider 
them  of  Hva  nUerest  to  our  readers, — Eoitob.] 


Macliiiiery,  Etc.,  for  the  Spice  Biuinett 

"P.  S./**Otturowa,  la.,  writes:  "Kindly  give  us  a  list 
of  manuJFacturers  of  spice  machines." 

Ans, — Referring  to  the  advertising  pages  of 
The  Spice  Mill,  we  will  specify  the  following 
manufacturers  of  machinery  used  in  spice  grind- 
ing: Abbe  Engineering  Co.,  Broadway  and  Ann 
St,  New  York;  Archer-Kirk  Co.,  126  Floyd  St., 
Toledo,  O.;  Jabez  Burns  &  Sons,  600  W  43d  St., 
New  York;  Cox  Process  Co.,  Woodbum,  Ont., 
Canada;  Schutz-O'Neill  Co.,  Minneapolis,  Minn. 
Sifting  and  grading  silk  used  in  spice  grinding: 
Kress  &  Co.,  29-33  Lafayette  St.,  New  York. 
Dust  masks  for  spice  grinders :  Herbert  Garnett, 
247  Central  Station,  Toledo,  O. 


Madiiaerj  for  Grindiiif   Egg  Albumen 

**B.,"   New  York  asks:    "Please  furnish  us  names  of 
manufacturers  of  mills  for  grinding  egg  albumen." 

Ans. — See  answer  to  "P.  S."  above. 


Manufacturers 


of     Machinery 
Macaroni*  Etc. 


for     Making 


"E.  O.  S.,"  Shreveport,  La.,  writes:  •'Will  you  please 
give  us  names  of  some  good  companies  who  manufacture 
machinery  for  manufacturing   macaroni  and   spaghetti?" 

Ans. — The  following  concerns  make  a  specialty 
of  manufacturing  such  machinery:  John  J. 
Cavagnaro,  Harrison,  N.  J.;  Charles  F.  Elmes 
Engineering  Works,  216  N.  Morgan  St.,  Chicago ; 
Werner  &  Pfleiderer  Co.,  Saginaw,  Mich. 


The  Literature  of  Jelly  Making 

"W.  S.,"  Winnipeg.  Man.,  writes:  '"Will  you  kindly 
advise  us  if  you  Jmow  of  any  publication  on  record  deal- 
ing with  the  manufacture  of  jelly  powders?  If  not,  have 
you  any  information  on  record  you  could  pass  on  to  us 
regarding  this  matter?" 

Ans. — There  is  no  publication,  as  far  as  we 
know,  devoted  particularly  to  the  manufacture 
of  jelly  powders.  The  Spice  Mill  has  published 
from  time  to  time  articles  on  the  manufacture 
of  jelly  powders,  and  on  jelly  and  jelly  making; 
for  instance,  the  numbers  for  July,  1912,  and 
January,  1913. 


ou 
•uy 


Caps  for  Testing  Coffee 

"C.  E.  O.,"  Omaha,  Neb.,  writes:  •'We  wish 
would  kindly  let  us  know  where  it  is  possible  to 
coffee  cups  without  handles  for  testing  purposes. 

^nj.— Jabez  Burns  &  Sons,  600  W.  43d  St., 

New  York,  have  in  stock  coffee  testing  cups  such 

as  described. 


Dating  and  Numbering  Machines 

"W.  G.  M.,"  Seattle,  Wash.,  writes:  "Can  you  fur- 
nish us  with  the  names  of  concerns  who  make  machines 
for  perforating  labels,  so  as  to  tell  dates  of  packing,  etc., 
of  various  commodities?" 

Ans. — The  following  concerns  among  others 
manufacture  machines  for  numbering  and  dat- 
ing: Bates  Mfg.  Co.,  SO  Church  St.,  New  York; 
Chicago  Perforating  Co.,  30  Church  St.,  New 
York;  Roberts  Numbering  Machine  Co.,  346 
Broadway,  New  York;  Simplex  Perforator  Co., 
147  W.  35th  St.,  New  York. 


"Crow's  Foot"   or  ''Window  Reacher" 

"A.  M.,"  Atchison,  Kan.,  writes:  *'Wc  desire  to  get 
into  touch  with  manufacturer  of  what  is  known  as  a 
'crow's  foot,*  that  is  a  Ions  wooden  handle  with  an 
attachment  at  the  end  for  taking  goods  down  from  a 
high  shelf.  We  do  not  know  that  the  foregoing  is  the 
proper  name." 

Ans. — ^The  following  concerns  make  articles  of 
this  nature,  known  generally  as  "window  reach- 
'  ers":  Economy  Mfg.  Co.,  Tacoma,  Wash.;  J.  R. 
Palmenberg  &  Sons,  6Z  W.  36th  St.,  New  York, 
It  is  possible  that  these  articles  are  obtainable 
from  almost  every  manufacturer  or  dealer  in 
store  fixtures,  of  which  there  are  several  in  every 
large  city. 


Machinery  for  Manufacturing  Starch 

"M.  J.  R.,"  San  Pedro  Sula,  Spanish  Honduras,  writes: 
**We  are  interested  in  the  manufacture  of  starch  from 
yucca  and  would  thank  you  for  information  about  the 
best  kind  of  mill  that  could  be  used  for  this  purpose." 

Ans. — We  understand  that  the  machinery  nec- 
essary for  the  making  of  starch  on  a  commercial 
scale  is  quite  elaborate.  The  Nordyke  &  Mar- 
mon  Co.,  Indianapolis,  Ind.,  have  installed  many 
starch  manufacturing  plants  in  the  United  States 
as  well  as  in  foreign  countries. 


Wooden  and  Fiber  Packing  Pails 

"F.  v.,"  Winnipeg,  Man.,  writes:  "We  wish  to  obtain 
the  names  of  leading  manufacturers  of  woodenware,  such 
as  pickle  pails,  candy  pails,  jam  pails,  eta.,  Can  you  fur- 
nish  such  names?" 

Ans. — The  number  of  manufacturers  of  wooden 
pails  such  as  described  is  limited,  and  the  leading 
house  in  the  line,  we  are  informed,  are:  Menasha 
Wooden  Ware  Co.,  Menasha,  Wis.  Among  man- 
ufacturers of  fiber  packing  pails  are:  Cordley  & 
Hayes,  7  Leonard  St.,  New  York ;  The  Container 
Company,  Auburndale,  Toledo,  O. 
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(^Continued  from  page  410) 
the  National  Wholesale  Grocers'  Association, 
of  placing  on  all  labels  the  metric  equivalent 
in  addition  to  the  English  weight  or  meas- 
ure, realizing  that  it  will  make  canned  goods 
so  labeled  immediately  available  for  use  in 
foreign  trade,  make  such  labels  more  intel- 
ligible to  our  foreign-born  population,  and, 
in  addition,  have  an  educational  value  toward 
the  eventual  adoption  of  the  metric  system  in 
the  United  States. 
It  is  a  pleasure  to  be  with  you  and  I  consider 
it  a  great  privilege  to  have  enjoyed  the  oppor- 
tunity of  speaking  to  you,  as  one  of  the  greatest 
and  most   important  trade  associations   of   this 
country.     In  behalf  of  the  National  Wholesale 
Grocers'  Association  of  the  United  States  I  ex- 
tend the  best  wishes  of  our  association  for  your 
continued  success  and  prosperity. 


PROOF     THAT     ADVERTISING     LOWERS 
SELLING  COST 

'TpHE  rising  cost  of  living  is  the  great  uni- 
■■■  versal  hardship  of  the  present  day.  So  great 
and  so  many  have  these  rises  been  that  few  peo- 
ple stop  to  realize  that  there  have  been  any  ex- 
ceptions to  the  general  rule.  But  the  fact  is  that 
there  have  been  numerous  exceptions  and  all  of 
these  exceptions  belong  to  the  same  great  class — 
that  of  nationally  advertised  goods. 

The  old  idea  that  the  cost  of  advertising  raises 
prices  dies  hard.  But  the  business  man  knows 
better.  He  knows  that  selling  goods  is  costly 
business — no  matter  what  the  goods  or  what  the 
selling  methods.  And  he  knows  that  anything 
which  creates  demand  on  a  large  scale,  and  thus 
makes  selling  easier,  is  bound  to  reduce  selling 
costs  and  thus  helps  to  reduce  prices. 

But  evidence  is  better  than  argument;  facts 
are  better  than  theories.  The  Associatiop  of 
National  Advertisers,  an  organization  of  260  of 
the  leading  advertisers  of  the  country,  have  been 
at  great  pains  to  collect  the  facts.  They  have 
secured  an  immense  body  of  data  from  the  mem- 
bers which  proves  that  advertising  does  reduce 
selling  costs  and  thus  tends  to  reduce  the  selling 
price  of  advertised  goods.  "The  proof  of  the 
pudding"  is  the  argument  that  settles  everything. 
To  present  all  the  evidence,  instance  by  instance, 
is  impossible  within  these  limits.  A  few  repre- 
sentative cases  will  suffice: 

The  makers  of  a  famous  photographic 
camera,  when  they  began  advertising 
twenty-eight  years  ago,  made  one  camera 
which  took  a  2j/^-inch  picture  and  which 
sold  at  $25.  To-day  they  make  a  far  bet- 
ter camera  which  sells  for  $10.  Another, 
which  took  a  4x5  picture,  sold  for  $60.  . 
To-day  they  sell  a  far  better  one  for  $20. 
And  so  on  through  the  line. 

A  prominent  hat  manufacturer  has,  by 
means  of  advertising,  reduced  his  selling 


cost  seven  cents  per  hat.  Result:  the 
buyer  gets  a  hat  of  better  quality  at  no 
increase  in  price;  this  despite  increased 
cost  of  raw  material  and  workmanship. 
When  the  manufacturer  of  a  famous 
breakfast  food  specialty  began  advertis- 
ing, his  goods  sold  at  15  cents  a  pack- 
age. Torday  ^he  package  is  50  per  cent 
larger  and  the  price  has  been  reduced  to 
10  cents.  Again  advertising  did  it,  the 
same  causes  producing  the  same  results. 
The  producer  of  another  well-known 
food  specialty  is  selling  his  goods  at  25 
per  cent.  less  to  the  wholesale  grocery 
trade  than  four  years  ago. 

Twenty  years  ago  a  nationally  adver- 
tised shaving  stick  was  sold  in  a  cheap 
metal  leatherette  covered  box.  To-day 
a  stick  containing  20  per  cent  more  soap 
is  sold  in  a  handsome  nickel  box  at  the 
same  price. 

Then  take  the  most  conspicuous  ex- 
ample of  them  all— the  automobile  busi- 
ness; and  compare  the  $5,000  or  $10,000 
cars  of  ten  years  ago  with  the  equally 
good  cars  of  to-day,  selling  for  a  frac- 
tion of  the  money. 
And  so  on  through  a  long  list    In  every  case, 
the  manufacturer  either  has  been  able  to  lower 
the  price  or  improve  the  quality  at  no.  increase 
in  price.    How  has  he  done  it?    By  means  of 
advertising,    which   has    created    demand    on   a 
larger  scale  and  thus  permitted  production  and 
distribution  on  a  large  scale.    Result:   Improved 
manufacturing    efficiency    and    reduced    selling 
costs.    And  all  of  this  in  the  face  of  a  steady 
increase  in  the  cost  of  labor  and  raw  materials 
which,    with    advertising    eliminated,    might    in 
many  cases  have  fairly  doubled  the  price  of  the 
goods. 

"A  triumph  of  economical  marketing"  is  the 
only  possible  verdict  for  advertising  in  the  face 
of  these  facts. 

CREDITORS  ADDED  TO  SINNOTTS  BANK- 

RUPTCY  PETITION 
TN  a  supplemental  petition  filed  March  21  in 
•■•  the  Federal  Court  at  New  Orleans,  J.  B.  Sin- 
nott,  former  president  of  the  Smith  Bros.  G>., 
showed  that  he  had  inadvertently  omitted  in  his 
original  petition  in  bankruptcy  filed  Aug.  29,  1916, 
liabilities  amounting  to  $98,414^nd  assets  of  $551 
in  addition  to  four  life  insurance  policies  aggre- 
gating $100,000.  The  creditors  omitted  m  the 
original  petition  are:  Williams,  Russell  &  Co., 
New  York ;  Goldman,  Sachs  &  Co.,  of  New  York ; 
the  Canal  Louisiana  Bank  &  Trust  Co.;  The 
Columbus  Insurance  and  Banking  Co.,  and  Brown 
Bros.  &  Co. 
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THE  "STEEL-KUT"  ELECTRIC  COFFEE  MILL 
FOR  THE  HOME 

A  HOUSEHOLD  need  has  been  met  with  the 
placing  on  the  market  of  an  electric  coflFee 
grinder  for  the  home.  The  device  is  called  by 
the  manufacturers  "Electric  Steel-Kut  Coffee 
Mill."    The  whole  beans  are  placed  in  the  hopper, 


Electric  Coffee  Mill  for  home  ate 

the  switch  is  pressed  and  the  mill  cuts  the  coffee 
with  tempered  steel  knives.  While  this  work  is 
going  forward  the  housewife  or  maid  may* per- 
form other  household  duties.  The  "Steel-Kut" 
is  an  excellently  and  substantially  constructed 
machine,  and  very  ornamental  withal,  being  nickel 
plated  and  finely  finished.  Its  height  over  all  is 
30H  inches;  width  over  all,  7  inches;  weight,  7^ 
lbs.;  motor  wound  to  operate  on  115  volts  25  to 
60  cycles  A.  C.  or  115  volts  D.  C.  The  manu- 
facturers are  Hamilton-Beach  Mfg.  Co.,  Inc., 
Kacine,  Wis.,  manufacturers  of  high-grade  mo- 
tors for  labor-saving  specialties.  Sales  represen- 
tative: John  Jorgensen,  114  Liberty  St.,  New 
York. 


FOOD  PRODUCT  IMPORTERS  ELECT 
OFFICERS  FOR  1917 

A  T  the  annual  meeting  of  the  Associated  Im- 
^^  porters  of  Food  Products,  held  last  month, 
the  following  officers  and  directors  were  elected: 
President,  Herman  T.  Asche;  vice-presidents, 
Ingvar  Tokstad  and  Emanuel  Oettinger;  treas- 
urer, Seymour  S.  Mack;  secretary,  James  S. 
Ncuman;    directors,    Herman    T.    Asdic    (Von 


Bremen,  Asche  &  Co.),  Henry  Brunie  (Francis 
H.  Leggett  &  Co.),  R.  U.  Delapenha  (R.  U.  Dela- 
penha  &  Co.),  David  Ries  (The  Cresca  Co.),  S.  J. 
Valk  (Falcon  Packing  Co.),  M.  J.  Meyer  (M.  J. 
&  H.  J.  Meyer  Co.),  Seymour  S.  Mack  (Austin, 
Nichols  &  Co.),  James  S.  Neuman  (Neuman  & 
Schwiers  Co.),  Emanuel  Oettinger  (Seeman 
Bros.),  George  O'Hara  (Lamanna,  Azema  &  Far-, 
nan),  Ingvar  Tokstad  (Tokstad-Burger  Co.). 

The  Bordeaux  &  New  York  Trading  Co.  and 
H.  M.  Day,  Inc.,  were  admitted  to  membership. 


FIVE    PHILADELPHIA     GROCERY     CHAIN 
STORE  SYSTEMS   COMBINE. 

Dover,  Del.,  March  30. — A  charter  has  been 
granted  to  the  American  Stores  Co.,  with  a  cap- 
ital of  $24,000,000.  The  company  will  take  over 
the  Acme  Tea  Co.,  Bell  Co.,  Robinson  &  Craw- 
ford, Childs  Grocery  Co.  and  George  M.  Dun- 
lap  Co.  Samuel  Robinson  will  be  president  of 
the  new  company.  All  employes  will  be  admitted 
into  a  profit-sharing  arrangement 


Philadelphia,  Pa.,  March  31. — ^The  big  merger 
of  the  five  chains  of  grocery  stores  in  Philadel- 
phia has  at  last  been  accomplished  in  the  filing 
of  the  articles  of  incorporation  of  "The  Amer- 
ican Stores  Company"  with  the  Secretary  of  State 
at  Dover,  Del.  The  papers  were  filed  by  Samuel 
M.  Clemens,  Jr.,  and  Graham  &  Gilfillan,  Phila- 
delphia lawyers,  and  call  for  a  capitalization  of 
$24,000,000. 

Samuel  Robinson,  of  Robinson  &  Crawford,  is 
to  be  president  of  the  new  company.  Names  of 
other  officers  are  not  yet  announced.  The  in- 
corporators named  are  F.  R.  Hansell  and  Robert 
P.  Spurgeon,  Philadelphia,  and  George  H.  B. 
Martin,  S.  C.  Se)rmour  and  J.  Vernon  Piunn, 
Camden,  N.  J.  None  of  the  employes  of  the  five 
firms  will  lose  their  positions  because  of  the 
merger,  it  is  declared,  but,  on  the  other  hand, 
will  be  admitted  into  a  profit-sharing  arrange- 
ment. Chandler  Brothers  &  Co.,  of  Philadelphia, 
made  the  financial  arrangements  and  are  asso- 
ciated in  the  deal  with  large  banking  interests 
in  the  West. 

All  told,  the  companies  operate  1,223  retail 
stores  in  eastern  Pennsylvania,  southern  New 
Jersey,  northern  Delaware  and  Maryland,  cater 
to  more  than  1,000,000  customers  and  their  ag- 
gregate annual  business  is  said  to  approximate 
$50,000,000. 


M.  C.  Cockerham  of  Clarksville,  Tenn.,  was  in 
McKenzie,  Tenn.,  recently,  seeking  a  location  for 
a  wholesale  grocery  company.  A  site  accessible 
to  the  railroad  was  selected  and  the  locating  of 
the  enterprise  seems  assured. 
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ANOTHER  ALLURING  FERRIS  AEROPLANE 
FLIGHT 

THE  last  trip  for  the  season  of  the  Ferris 
Aeroplane  is  described  alluringly  in  another 
portion  of  this  number  of  The  Spice  Mill.  Fly- 
ing over  the  Atlantic,  the  company  on  the  Ferris 
machine  land  in  Northern  Spain,  where  they  in- 
spect a  wonderful  cave  with  frescoes  showing 
many  ^nimals,  some  of  which  disappeared  from 
Spain  thousands  of  years  ago,  so  that  scientists 
assert  that  these  frescoes  were  put  on  by  men  of 
the  Glacial  Age,  20,000  to  50,000  years  ago.  From 
Spain  the  Aeroplane  goes  straight  to  old  Rome — 
2,000  years  ago — where  the  company  are  intro- 
duced to  a  business  woman,  in  the  poultry  and 
provision  line,  as  shown  by  a  beautiful  bas-relief. 
It  is  evident  that  hams  and  bacon  were  great 
favorites  in  the  Roman  bill  of  fare,  as  well  as  in 
the  Greek,  as  discovered  in  a  previous  Ferris 
Aeroplane  trip.  On  the  walls  of  the  lady's  shop 
is  the  following  lofty  sentiment  (original  in 
I^tin)  :  "Wliile  the  clouds  shall  float  around  the 
mountain  top,  while  the  stars  shall  nestle  in  the 
bosom  of  Heaven,  so  long  shall  thy  Honor,  thy 
Name,  and  thy  Praise  endure."  The  heritage  to 
this  spirit  of  2,000  years  ago  is  seen  in  the  high 
ideals  of  business  that  rule  at  the  plant  of  F.  A. 
Ferris  &  Co.,  262-272  Mott  St.,  New  York,  where 
arc  produced  the  famous  Ferris  hams  and  bacon 
with  "that  irresistible  flavor."  The  Ferris  Aero- 
plane is,  we  understand,  still  in  commission  for 
special  calls. 


PAMPHLET  ON  APPLICATION  OF  GAS  TO 
ROASTING 

"'Tp  HE  Application  of  Gas  to  the  Roasting  of 
■■■  Coffee,  Cereal  and  Kindred  Products"  is 
tlie  title*  of  Industrial  Fuel  Reference  Book  No. 
8,  just  issued  by  National  Commercial  Gas  Asso- 
ciation. The  author  of  the  essay  is  Thomson 
King,  of  the  Consolidated  Gas,  Electric  Light 
and  Power  Co.  of  Baltimore,  Baltimore,  Md., 
who  made  a  careful  study  of  the  subject  and 
now  presents  the  results  of  his  investigations  in 


a  clearly  written,  interesting  form.  The  general 
headings  of  the  contents  are:  Introduction,  au- 
thor's preface,  the  roasting  process,  gas  designed 
roasters,  roasting  of  other  products,  tables,  list 
of  manufacturers.  Copies  of  this  pamphlet  arc 
20c.  each. 


BRITISH   TEA   EMBARGO  NOT  MODIFIED 
FOR  CANADA 

ATTEMPTS  made  to  secure  tea  for  the 
Canadian  market  from  Great  Britain  have 
failed,  and  supplies  of  that  commodity  will  here- 
after have  to  be  sought  elsewhere  by  the  mer- 
chants of  the  Dominion.  Tea  is  included  in  the 
list  of  goods  which  can  only  be  exported  from 
the  United  Kingdom  under  license.  At  the  re- 
quest of  dealers  in  Canada,  the  Department 
of  Trade  and  Commerce  at  Ottawa  have  been 
making  inquiries  as  to  the  possibility  of  securing 
supplies.  It  has  been  informed  tiiat  the  British 
authorities  cannot  see  their  way  to  permit  the 
exportation  of  tea  to  Canada.  There  is  no  pros- 
pect, says  an  official  cablegram  received  at  the 
department,  of  export  licenses  being  granted. 


INDIA  TEA  EXPORTS,  LAST  HALF  JANU- 
ARY,  1917 

'TpHE  following  figures  of  tea  exports  taken 
-■■    from  the  Calcutta  Customs  daily  entries  and 
received  periodically  from  Chittagong  are  issued 
by  the  Indian  Tea  Association:'- 

Quantity  of  tea  entered  for  export  to  United 
Kingdom  for  the  second  half  of  January,  1917 : 

Calcutta.— Black,  4,786,876  lbs.;  green,  nil 

Chittagong. — Black,  5,210,852  lbs.;  green,  nil. 

Quantity  entered  during  the  corresponding 
period  last  year: 

Calcutta.— Black.  9,255.448  lbs.;  green,  nil. 

Chittagong. — Black,  nil;  green,  nil. 

Total  from  April  1,  1916,  to  Jan.  31,  1917. 

Calcutta.— Black,  130,183,758  lbs.;  green,  nil. 

Chittagong.— Black,  53,459,050  lbs. ;  green,  240,- 
186  lbs. 

Total,  183,882,994  lbs. 

Total  from  April  1,  1915,  to  Jan.  31,  1916.— 
206,463,974  lbs. 


— " 
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CALIFORNIA       SENATE      PASSES      ANTI- 
PREMIUM  BILL 

'TpHE  California  Senate  has  defeated  the  amend- 
^  ment  to  the  trading  stamp  bill,  which  would 
exempt  the  manufacturer-packed  coupon  from  the 
trading  stamp  prohibition.  The  vote  was  23  to  15 
on  the  amendment  and  immediately  afterward  the 
bill  of  the  California  Retail  Grocers*  Association, 
which  taxes  to  the  point  of  prohibition  both  cou- 
pons and  stamps,  was  enacted,  22  to  16.  It  was 
next  day  reconsidered  and  again  passed  by  a 
vote  of  23  to  13. 

This  is  the  bill  on  which  the  efforts  of  premium- 
giving  manufacturers  have  been  centered  to  secure 
the  exemption  of  manufacturers*  coupons  from 
the  law  against  (third  party)  trading  stamps. 
Although  the  manufacturers  have  been  fighting 
hard  against  the  bill,  they  do  not  appear  greatly 
surprised  that  it  has  been  passed.    The  trade  in 


California  has  been  systematically  canvassed  in 
favor  of  the  measure  and  the  recently  revived 
Pacific  Coast  Association,  comprising  11  of  the 
Western  States,  has  conducted  an  active  propa- 
ganda in  that  region  for  similar  bills,  some  of 
which,  the  manufacturers  say,  will  not  pass,  even 
though  California  has  led  off. 


ARBUCKLE  BROS.  OFFER  MANY  PREMIUMS 
WITH  THEIR  COFFEE 

WITH  a  package  of  Arbuckle's  roasted  cof- 
fee, in  which  the  premium  list  is  packed, 
the  purchaser  has  bought  a  definite  part 
of  some  article  to  be  selected  by  her  from  the 
premium  list  subject  only  to  the  condition  that 
the  signature  on  the  package  be  cut  out  and  re- 
turned to  Arbuckle  Bros.,  New  York,  as  a 
voucher.  All  articles  are  sent  by  parcel  post,  post- 
paid. The  signature  mentioned  is  that  of  Arbuckle 
Bros,  as  it  appears  in  facsimile  of  pen  and  ink 
writing  on  the  package.  The  premiums  may  be 
had  in  exchange  for  a  given  number  of  signa- 
tures and  a  postage  stamp  or  a  small  sum  of 
money  and  a  certain  number  of  signatures. 
Among  the  many  premiums  used  the  following 
may  be  mentioned:  Silverware,  jewelry,  cut  glass, 
brushes  and  combs,  watches,  blankets,  pocket 
books,  gloves,  cameras,  lace  curtains,  razors,  scis- 
sors, baseball  goods,  umbrellas,  clocks,  pair  of 
slippers,  sweaters,  manicure  sets,  wall  coffee  mills, 
stockings,  hand  bags,  fountain  pens,  food  choppers, 
women's  skirts  and  gold  rings. — Novelty  News, 


INTEREST  IN  PREMIUM  SYSTEM  AND  ITS 
PRINCIPLES 

Victoria,  B.  C,  March  27,  1917. 
Editor,  Simmons'  Spice  Mill, 

We  have  read  with  interest  an  article  on  page 
1290  of  your  paper  of  November,  1916.  We  would 
like  to  get  a  copy  of  The  Novelty  News,  also  a 
copy  of  "The  Premium  System  of  Forcing  Sales : 
Its  Principles,  Laws  and  Uses,"  but  we  do  not 
know  the  address  of  The  Novelty  News.  Why 
don't  they  advertise?  We  will  be  pleased  if  you 
will  furnish  us  with  their  address. 

W.  A.  Jameson  Coffee  Co. 

[The  publication  office  of  The  Novelty  News 
is  at  9  S.  Clinton  St.,  Chicago.— Editor.] 
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A  PREMIUM  TO  DELIGHT  THE  HOUSEWIFE 


One  which  will  ADVERTISE  YOU  FAVORABLY  and  terre  as  a 
constant  reminder  of  your  businett  and  your  liberality 

COMBINATION  CEREAL  COOKER  AND  TEA  KETTLE 

BEAUTIFUL-USEFUL— ECONOMICAL 

Neiv  and  Attractive  Panelled  Design 
Heavy  Gauge  Metal— Seamless  * 

Guaranteed  In  every  Particular 

Special  quotation  on  application 

ALUMINUM  PRODUCTS  CO.,  La  Grange,  111. 


AN  APPEALING  LINE  FOR  PREMIUM  USERS 

/^NE  of  the  most  attractive  lines  of  goods  for 
^^  premiums  produced  anywhere  is  undoubtedly 
that  of  The  Lancaster  Glass  Co.,  Lancaster,  Ohio, 
some  of  whose  specialties  are  pictured  on  this 
page.  In  their  advertisements  they  have  shown 
typical  novelties  in  glass  animals,  such  as  dogs 
and  lions.  The  articles  here  shown  are  staples 
for  tiie  premium  trade  in  the  coffee  and  spice 
lines.  Among  the  specialties  that  seem  to  appeal 
the  strongest  are  decorated  tumblers  and  sherbets, 

and  plain  goods  with 

light     cuttings     in 
them.  The  company 


with  "White  Rose"  food  products :  Prepared  flour, 
oats,  buckwheat  pancake  flour,  coffee,  hominy, 
rice,  samp,  macaroni,  spaghetti,  farina,  tapioca, 
salt,  cocoa,  jelly  powder,  vanilla,  gelatine,  mince 
meat,  chocolate,  com  starch,  baking  powder  and 
bird  seed. 

All  the  premiums  used  by  this  concern,  Seeman 
Brothers,  Hudson  and  N.  Moore  Sts.,  New  York, 
are  guaranteed.  The  line  of  premiums  includes 
things  a  customer  would  want  for  herself,  her 
home  or  for  gift  purposes.  The  premiums  are 
offered  to  consumers  of  the  enumerated  products 
only  and  are  not  redeemed  when  presented  by 
brokers  or  agents.    They  must  be  presented  by  the 


Some  especially  taking  Premium  Articles  produced  by  The  Lancaster  Glass  Co.,  Lancaster,  Ohio, 

for  the  Coffee  and  Spice  Trades. 


excel  in  tumblers  with  gold  bands  and  dec- 
orated designs.  Their  catalogue  is  a  valuable 
adjunct  to  the  office  of  the  coffee,  tea  and  spice 
merchant  who  gives  premiums. 


PREMIUMS  TO  INCREASE  THE  SALE  OF  A 
FAMILY  OF  FOOD  PRODUCTS 

pROFIT  sharing  coupons  are  packed  with  the 
^  following  articles  as  an  inducement  to  the 
consuming  public  to  become  better  acquainted 


persons  who  have  used  the  products  with  which 
the  coupons  were  issued. 

The  object  of  the  Arm  in  issuing  profit  sharing 
coupons  with  the  food  products  endtnerated  is  to 
get  the  customers  acquainted  with  "White  Rose" 
quality.  The  firm  expect  the  consumer  to  try 
other  "White  Rose"  food  products  that  do  not 
carry  coupons  after  becoming  acquainted  with 
"White  Rose"  quality  as  exemplified  by  the  pre- 
mium carrying  goods. 
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We  offer  for  intpection  our  line  of  good*  in  the  belief  that 

OUR  EQUIPMENT  FOR  THE  PREMIUM  TRADE 

it  unequalled 

AGENTS 
H.  B.  HollU,  157  Federal  Street^  Boston,  Maes. 
Frederick  Skelton»  71  Murray  St.,  New  York*  N.  Y. 
H.  S.  Bokee,  122  W.  Baltimore  St^  Baltimore,  Md. 
NIzon  &  Seubel.  Denckia  BIdf .,  Philadelphia,  Fa. 
A.  W.  Bows,  37  S.  Wabash  Ave..  Chicago.  111. 
W.  A.  Douf  las,  516  Granite  Bld^.,  St.  Louis,  Mo. 
C.  A.  Bacon,  108  Davis  St.,  San  Francisco,  Cal. 


THE  LANCASTER  GLASS  CO. 


LANCASTER 


Corregpondence  Invited 


OHIO 


JEWELRY  FOR  PREMIUMS 

NOT  PREMIUM  JEWULRY 
We  supply  many  large  users 

We  m<ike 

Knives,  Waldemar  Chains  Bracelets,  Broodies,  Lockets  and  Chains 

Vest  Chains,  Lapd  Chains,  Dkkens  Chains  Pendants  and  Chains,  Crosses  and  Chafais 

Fobs,  Tie  Clasps,  Cuff  Unks,  Scaff  Phis  Chatelaine  Pins,  Lfaigerie  Clasps  and  Fkis,  Hat  Pfais 

Name  your  price  llmlta  and  we  will  submit  eamplea 

HARRISON  JEWELRY  COMPANY 

Attleboro,  Mass. 

New  YorK  Office:  Room  1605,  71  Nassau  Street 


PREMIUM     ADVERTISING     PLAN     OF     A 
COFFEE-ROASTING  FIRM 

iThg  Novelty  News} 

VAST  quantities  of  "America's  Cup  CoflFee" 
are  consumed.  It  >s  claimed  that  85,000 
pounds  of  this  coffee  are  consumed  each  month. 
Turning  for  a  moment  to  statistics,  this  amount 
of  coffee  in  pound  packages,  placed  end  to  end, 
would  make  a  line  9J^  miles  long.  This  coffee, 
which  sells  so  well,  is  premiumized,  and  with  it 
are  also  premiumized  "Blue  Ribbon"  package  tea 
and  "Blue  Ribbon"  baking  powders.  This  coffee 
is  roasted  and  packed  at  Peoria,  111.,  by  Oakford 
&  Fahnestock.  One  premium  coupon  is  packed 
in  each  package  of  these  products. 


Among  the  hundreds  of  premium  articles  of- 
fered there  are  manyipf  interest  to  every  person, 
regardless  of  age  or  station  in  life.  In  deciding 
what  number  of  coupons  should  be  asked  for  each 
premium,  the  company  based  their  figures  on  the 
wholesale  cost  of  the  items,  and  then  asked  one 
coupon  for  each  cent  of  wholesale  cost  of  each 
article.  This  idea  has  not  been  adhered  to  strictly, 
but  in  most  instances  this  ratio  holds  true.  The 
company  have  also  anticipated  the  desire  of  those 
who  do  not  wish  to  wait  until  they  have  saved 
enough  coupons  to  get  tiie  premium  of  their 
choice.  This  is  their  part  cash  plan:  They  re- 
quire one-third  the  coupons  asked  for  the  pre- 
mium wanted,  and  one  cent  additional  for  each 
of  the  remaining  coupons.  Any  other  proportion 
is  acceptable,  but  there  must  be  at  least  one-third 
of  the  required  coupons.  For  24  coupons,  a  pack- 
age of  America's  Cup  Coffee  is  given  free. 

The  premiums  illustrated  and  described  in  the 
company's  premium  catalog  are  all  on  display  in 
the  office  and  salesroom  at  302  South  Washington 
St.,  Peoria,  and  can  be  inspected  there.  Here 
are  a  few  of  the  premiums  offered :  Silver  plated 
ware,  silverware,  watches,  clocks,  jewelry,  hand 
bags,  carpet  sweepers,  carving  sets,  smokers' 
articles,  sporting  goods,  furniture,  rugs,  curtains, 
sewing  machines,  traveling  bags,  kitchen  cabinets, 
tool  sets,  dinner  ware,  enamel  ware,  aluminum 
ware  and  glass  ware. 
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CLASSIFIED     ADVERTISEMENTS 


IF 


YOU  WANT  HELP -A  SITUATION- HAVE  USED  MACHINERY  FOR 
SALE-WANT  USED  MACHINERY-HAVE  BUSINESS  PROPOSI- 
TION-BUSINESS FOR  SALE^ETC.-USE  THIS  PAGEI 


IF 


RATES 

^^^^^^^S!^. fc?f 2?  ?l^6™'^^  fVAiVTEII)  4  c«nC« p€r  ward;  no adomriUwimia haa iham $2.00. 

...    J^^y^TIONS  WANTED,  2  cmnit  pmr  word;  no  adomrtummmnt  h-  than  SO  cmnf. 

t  meh  Duplay  $3. SO:  2  inch  DUpiay  $7.00;  3  inch  Ditplay  StO.OOg   4  inch  Dimpiay  $t2.S0. 


HELP  WANTED 


GREAT  OPPORTUNITY 

FOR  THE  RIGHT  MAN 

Aad  Yo«  augr  be  Jvrt  Am  Rfaa  Waatc« 

An  Established  Tea  and  Coffee  Business  mak- 
Ingr  a  specialty  of  Wagon  House  to  House  Trade, 
wants  Bmperienced  Man  as  Manager.  Must  have 
experience  in  this  line  and  know  all  the  branches 
of  the  business— purchasing  goods  advantageously, 
organising  premium  distribution,  engaging  operat- 
ing help,  etc.,  etc.  To  the  proper  man  AN  I?«ITBR- 
BST  IN  THE  BUSINESS  WILL  BE  GIVEN 
without  the  investing  of  a  dollar  on  his  part. 
Company  have  large  capital  for  the  promotion  and 
great  expansion  of  the  Business ;  and  every  facil- 
ity will  be  afforded  to  the  Manager  engaged  to 
develop  the  business  to  the  advantage  of  all  con- 
cerned,   Including   himself. 


al.  Address, 
MONs'  Spice  Mill. 


Correspondence    con- 
"PROGRESSIVE,"  care    Sim- 


E 


XPERIENCED  man  to  take  charge  of  tbipping  de- 
partment of  tea  and  coffee  house.  Besides  over- 
seeing, will  be  expected  to  pack  and  do  «Btich  of  the 
manual  work  himself.  Only  one  able  to  assume  respon- 
sibility need  apply.  References  rquired.  State  age  and 
salary  expected.  Write  giving  full  particulars.  A.  J. 
Sheldon  Co.,   100  Front  St.,  New  York. 


WANTED. — ^A  good  position  it  open  on  the  manu- 
facturing staff  of  a  large  grocery  house  for  a 
chemist  who  can  demonstrate  nis  ability  to  control  and 
develop  male  and  female  help  and  master  with  exact- 
ness all  the  details  incident  to  jpreparing  pure  fogd  ar- 
ticles for  the  market.  One  familiar  with  the  line  pre- 
ferred. Address  **C.  S.  D./'  P.  O.  Box  290,  New  York 
City. 

SITUATIONS  WANTED 


MANAGER  AND  SUPERINTENDENT  for  number 
of  years  of  large  coffee,  tea  and  spice  house;  un- 
derstands all  work  pertaining  to  manufacturing  and  pro- 
ducing economically:  also  familiar  with  premium  sys- 
tem. Now  employed;  have  excellent  reasons  for  mak- 
ing a  change.  Address  "H.  S.  H.,"  care  Simmons*  Spick 
Mili« 

SITUATION  WANTJED— Experienced  tea.  coffee  and 
spice  man  wishes  to  make  a  change,  as  buyer  and 
manager;  capable  of  taking  full  charge  of  plant  Gilt- 
edge  references.  Address  **M.  S.  |R.,"  care  Simmons' 
Spicb  Mill. 

EXPERIENCED  COFFEE,  TEA  AND  MILL  GOODS 
man  wishes  position  as  manager  of  coffee  and  tea 
department;  has  a  thorough  knowledge  of  green  coffee; 
understands  buying  and  blending:  capable  of  taking  full 
charge  of  sales  force.  Address  ^'EXPERIENCED,'*^  care 
Simmons*  Spicb  M ill. 

A  MAN  OF  UNUSUAL  EXPERIENCE.— Twenty-five 
years  without  intermission  of  persistent  hard  work  in 
the  coffee,  tea  and  spice  business;  thirty-  seven  years  of 
apre,  occupying  executive  position  of  responsibility;  de- 
sires a  connection  with  a  reliable  house  willing  to  show 
appreciation  of  the  services  of  a  Business  Builder  through 
fair  remuneration  based  on  results,  with  a  substantial 
guarantee  per  annum.  Fully  capable  of  assuming  entire 
management.  Thoroughly  experienced  in  buying,  pro- 
ducing and  marketing  of  line.  An  aggressive  sales  man- 
ager familiar  with  territory  and  conditions  in  Central 
Southern  and  Southwestern  States.  Correspondence 
strictly  confidential.  Address  "A.  S.  M.,"  care  Simmons* 
Spics  Milu 

PRACTICAL  MAN.  Expert,  25 .  years  of  experience, 
knows  coffees,  the  buying,  blending  and  roasting;  man- 
ufacturii^g  spices,  extracts,  etc.  Qualified  to  take  full 
charge.  Good  references.  Address  "QUALIFIED,"  care 
Simmons'  Spice  Mill. 


SITUATIONS  WANTED~<:onUnu#d 

OITUATION  WANTED  by  a  tea  and  coffee  expert 
»^  with  fifteen  years*  experience  as  buyer  and  depart- 
ment manager.  A  producer  and  capable  of  building  up 
a  business.^  Thoroughly  understands  factory  manage- 
ment, roasting,  blending  and  manufacturing  grocers'  sun- 
dries, etc.  Married.  Age  36,  Finest  references  as  to 
character  and  ability.  Address  •KXAPABLE,"  care  of 
Simmons*  Spick  Mill. 

BUSINESS  OPPORTUNITIBS 

WANT  TO  PURCHASE  a  Coffee.  Tea  and  Spice  busi- 
▼▼  ness  in  a  large  city.  Please  sUtc  full  particulars. 
Address  "BOX  X,"  care  Simmons'  Spicb  Mill. 

RELIABLE  party  desires  brokerage  propontion  for 
food  product  or  products  in  Cleveland  territory; 
either  new  or  established  line.  Will  invest  if  necessary. 
Address  **W.  A.   S.,*'  care  of  Simmons*  Spicb   Mill. 

AGENCY  WANTED  BY  CANADIAN  HOUSE.— Im- 
•*»•  porters  of  food  products  would  like  to  represent  strong 
house  in  tea  and  coffee  line  for  the  Canadian  market. 
Address  **V.  S.  T.,"  care  Simmons*  Spicb  Mill. 

MACHINERY  FOR  SALE 


FOR  SALE 

No.  2  Monitor  Green  Coffee  Sepdrator, 
No.  30  Sturtevant  Blower,  Suction  Trunk, 
7yi  H.P.  Direct  Current  Westing^ouse 
Motor,  Shafting,  Hanger,  Pullesrs,  12-inch 
Galvanized  Iron  Pipe,  2  Galvanized  Iron 
Floor  Hoppers.    All  in  good  condition. 

We  are  installing  a  larger  plant  and 
will  consider  any  reasonable  ofii^. 

Address  Coffee  Dept,  Weidman,  Ward 
&  Co.,  Albany,  N.  Y. 


FOR  SALE  IN  CHICAGO 

Six-cylinder  Burns  complete  coffee  roasting  plant, 
including  a  Corliss  Engine,  boilers  and  dynamo 
for  electric  lighting;  centrally  located.  A  rare 
ilf 


bargain. 


Must  self 

Address  "OPPORTUNITY." 

87  E.  Lake  St.  Chicago.  IlL 


FOR  SALE. — Two  special  direct  connected  motor 
driven  Coffee  Mills  with  motors  wound  for  220 
volts,  direct  current.  These  outSts  are  brand  new  and 
are  suitable  for  the  wholesale  coffee  house  or  a  large 
reUiler.  These  mills  have  a  capacity  of  ten  pounds  of 
granulated  coffee  per  minute  or  two  pounds  of  pow- 
dered coffee  per  minute,  when  fitted  with  pulveruing 
burrs.  Nickel-plated  or  special  sheet  metal  hoppers  will 
be  supplied;  photographs  and  samples  of  work  on  appli- 
)tation.  Price.  $200  each,  net,  f.  o.  b.  cars  Philadelphia. 
Address  Coles  Manufacturing  Co..  1615-1635  N.  23d  St., 
Philadelphia,   Pa. 

FOR  SALE. — No.  2  Monitor  green  coffee  separator: 
list  new  $375.  No.  2  Eureka  green  coffee  miller, 
list  new  $180.  Both  in  excellent  condition.  As  these 
were  included  in  a  plant  we  purchased  and  are  not 
being  used  by  us,  we  will  consider  any  reasonable  offer. 
THE  KEYSTONE  CO..  San  Jose,  Cal. 
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MACHINERY  FOR  SALE-<>>ntinuttd 

IJ^  OR   SALE. — Complete   grinding   outfit,   consisting   of 
*^    Cutter  &  Pulverizer,  Elevators,  " 


lectors,    etc. 
Mill. 


Conveyors,  Dust  Col- 
Address    "E.    S.,"    care    Simmons'    Spicb 


MACHINERY  WANTED 


WANTED.— A  6-Bag  Coffee  Finisher  and  a  Ground 
Coffee  Mixer.  Also  a  7-ft.  Coffee  Roaster,  Bums 
maket  Must  be  in  good  condition.  Address  "WIN- 
CHESTER," care  SiMMONsf  Spicb  Mill. 

WANTED  TO  BUY.— Used  Burns  Sample  Coffee 
Roikster,  1  to  3  cylinder,  direct  current,  with 
motor,  coolers  and  fixtures  complete.  Address,  *'A.  B. 
CO.,"  care  Simmons'  Spicb  Mill. 

WANTED. — Second-hand  machinery  for  grinding  and 
powdering  Roots,  Barks,  Leaves,  Gum,  Spices,  etc. 
State  full  particulars  as  to  what  you  have  to  offer  and 
lowest  cash  price.  Address  "MACHINERY,"  care  Sim- 
mons'  Spicb  Mill. 

A  SECOND-HAND  ONE  OR  TWO-BAG  PEANUT 
ROASTER.  Advise  condition,  how  long  used  and 
weight  crated  for  shipping.  BUXTON-SMITH  CO., 
Douglas,  Arizona. 

A    SECOND-HAND  one-bag  coffee  roaster;  mills  gran- 
ulator  and  pulverizer.     Advise  length  of  time  used 
and  prices.     325  Myrtle  St.,  Atlanta,  Ga. 

WANTED— PEANUT  ROASTER  with  capacity  of  250 
lbs.  shelled  peanuts  or  more.  Must  be  in  good  con< 
dition  and  cheap  for  cash.  Have  a  No.  5  Royal  coffee 
and  peanut  roaster  with  motor  attached,  in  good  condi- 
tion; will  sell  cheap;  too  small  for  our  business.  Hoody 
Peanut  Butter  Co.,   55  Union-  Ave.,  Portland,  Ore. 

WOULD   BUY   SECOND-HAND    SMITH  VANILLA 
CHOPPER,   in   good    condition.     Address   "CHOP- 
PER,"  care  Simmons^  Spicb  Mill. 


DO  YOU 

want  to  know  more  about  the 
goods  you  sell  ?    Do  you  want 
to  make  more  money?   Then 
send  for  outline  of 
Our  Practical  Grocery  Course, 

Just  send  your  name — a  postal 
will  do — to 

FRANCIS  P.  LAMPHAER 

EDUCATIONAL  DIRECTOR 

Young    Men*8   Christian    Association 

215  WEST  23d  STREET.  NEW  YORK 


Statement    of    the    Owneralilp,    Manafement, 

Circulation,    Etc.»    Required   by    tiie   Act 

of  Conffrett  of  Aufust  24,    1912 

Of     SIMMONS'    SPICE    MILL,    published 
monthly  at  New  York,  N.  Y.,  for  April  1,  1917. 
State  of  New  York,  County  of  Kings,  ss.: 

Before  me,  a  notary  in  and  for  the  State  and 
county  aforesaid,  personally  appeared  Benjamin 
F.  Simmons,  who,  having  been  duly  sworn  ac- 
cording to  law,  deposes  and  says  that  he  is  the 
publisher  and  Editor  of  the  Simmons'  Spice  Mux, 
and  that  the  following  is,  to  the  best  of  his  knowl- 
edge and  belief,  a  true  statement  of  the  owner- 
ship, management  (and  if  a  daily  paper,  the  cir- 
culation), etc.,  of  the  aforesaid  publication  for  the 
date  shown  in  the  above  caption,  required  by  the 
Act  of  August  24,  1912,  embodied  in  section  443, 
Postal  Laws  and  Regulations,  printed  on  the  re- 
verse of  this  form,  to  wit: 

1.  That  the  names  and  addresses  of  the  pub- 
lisher, editor,  managing  editor,  and  business 
managers  are: 

Publisher,  Benjamin  F.  Simmons,  97  Water 
Street,  New  York;  Editor,  Benjamin  F.  Sim- 
mons, 97  Water  Street,  New  York;  Managing 
Editor,  none;  Business  Managers,  none. 

2.  That  the  owners  are:  (Give  names  and  ad- 
dresses of^  individual  owners,  or,  if  a  corpora- 
tion, give  its  name  and  the  names  and  addresses 
of  stockholders  owning  or  holding  1  per  cent  or 
more  of  the  total  amount  of  stock.) 

The  Spice  Mill  Publishing  Company,  97  Water 
Street,  New  York;  Benjamin  F.  Simmons,  97 
Water  Street,  New  York. 

3.  That  the  known  bondholders,  mortgagees, 
and  other  security  holders  owning  or  holding  1 
per  cent,  or  more  of  total  amount  of  bonds,  mort- 
gages, or  other  securities  are:  (If  there  arc 
none,  so  state.)     None. 

4.  That  the  two  paragraphs  next  above,  giving 
the  names  of  the  owners,  stockholders,  and  se- 
curity holders,  if  any,  contain  not  only  the  list 
of  stockholders  and  security  holders  as  they  ap- 
pear upon  the  books  of  the  company  but  also,  m 
cases  where  the  stockholder  or  security  holder 
appears  upon  the  books  of  the  company  as  trus- 
tee or  in  any  other  fiduciary  relation,  the  name 
of  the  person  or  corporation  for  whom  such 
trustee  is  acting,  is  given;  also  that  the  said  two 
paragraphs  contain  statements  embracing  affiant's 
full  knowledge  and  belief  as  'to  the  circum- 
stances and  conditions  under  which  stockholders 
and  security  holders  who  do  not  appear  upon  the 
books  of  the  company  as  trustees,  hold  stock  and 
security  in  a  capacity  other  than  that  of  a  bona 
fide  owner ;  and  this  affiant  has  no  reason  to  be- 
lieve that  any  other  person,  association,  or  cor- 
poration has  any  interest  direct  or  indirect  in  the 
said  stock,  bonds,  or  other  securities  than  as  so 
stated  by  him. 

5.  That  the  average  number  of  copies  of  each 
issue  of  this  publication  sold  or  distributed 
through  the  mails  or  otherwise,  to  paid  sub- 
scribers during  the  six  months  preceding  the  date 
shown  above  is  (This  information  is  required 
from  daily  publications  only.) 

Benjamin  F.  Simmons. 

Sworn  to  and  subscribed  before  me  this  29th 
day  of  March,  1917. 

Bernard  F.  Hoc^n, 
(Seal)     Notary  Public,  Kings  County. 
(My  commission  expires  March  30,  1917.) 
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Stevenson,  Bro.  ft  Co 431 

Stewart,   Robert  C,  ft  Co 366 

Straub  Co.,  The  A.  W 470 

T 

'Tanglefoot"   4726 

Thurston  ft  Braidich    '.'.  447 

Tricolator   Company,   The 409 

u 

Ungercr  &  Co 445 

United  Sutes  Printing  ft  Litho- 
graph Co E.O.M. 

Upham  Food  Products,  Inc 468 

V 

Victor  Chemical  Works 458 

w 
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Washington  Coffee  Sales  Co.,  G..  371 

Weir.  Ross  W.,  ft  Co.,  Inc 368 

WhiUker,  Brotero  ft  Co 364 

Widlar  Co.,  The   373 

Wilckes-MarUn-Wilokes    Co 458 

Wilhelm,  R.  C,  ft  Co., 
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Member  of  tiM  Colfee  and  Snow         CaMe  A«drcM  *'Kiiflfwoo«'*  MeMbcn  New  Orlcass 

ie  ol  New  York  Bovd  €if  Trade,  Umlted 


RUFFNER,  Mcdowell  &  biirch 

COFFEE 

IMPORTING  AGENTS  AND  BROKERS 

i     I 

We  Specialize  on  every  distfnet  ieatore  of  the  Green 

Coffee  Business  in  sncli  manner  Hiat  it  enables  us  to 

extend  to  Buyers  superior  and  economic  service 


ST.  LOUIS  CHICAGO  NEW  ORLEANS 

721  Clark  Ave.         326  W.  Madison  St.  8S2  Magazine  St. 


ESTABUSHED  1854 

J.  B.  GRUMAN  CO. 

MUSTARD  MANUFACTURERS 

Pure  Mustard  Flour  in  Bulk 

FOR  SPICE  MILLS 

MUSTARD  CAKE  MUSTARD  OIL 


St.  Francis,  Komorn  and  Main  Streets 
NEWARK,  N.  J. 

Office:  77  ST.  FRANCIS  STREET 
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Coffee 


Coffee     \ 
vs. 

High  Cost 
of  Living 


While  other  food  products  soar  in  price,  coffee  still 
remains  within  everyone'^  reach  and  all  signs  point  to 
a  greatly  increased  consumption. 

Coffee  is  sure  to  hold  a  stronger  position  than  ever 
before,  despite  any  proposed  taxation,  despite  the 
higher  prices  that  may  accompany  the  enlargement 
of  the  market  when  the  war  ends. 

The  coffee  business  is  going  ahead.  Are  you  going 
along  with  it  ?  Aren't  you  ready  to  give  a  trial  to 
our  Santos — New  York-New  Orleans-Chicago  service  ? 

Write  for  samples  and  prices. 

!•  Aron  &  Company,  Inc. 


IMPORTERS 
New  York 


COFFEE 

New  Orleans 

Chicago 


EXPORTERS 
Santos,  Brazil 


Robert  C.  Stewart  &  Co. 

119  Front  St.»  New  York 

COFFEE  BROKERS 

Particalir  Attiitiei  6iv0i  to  Opii  Ordtrs 

Satisfaction    Assured 

MEMBERS  and  LICENSED  GRADERS  NEW 
YORK   COFFEE  and   SUGAR   EXCHANGE 


Sprague  &  Rhodes 

Coffee  Brokers 


109  FRONT  STREET  NEW  YORK 

MN*tr  aM  fireiws  tf  tht  N.  Y.  Ctfbt  Mi  S«ir  EMhap 

Opan  Ordars  from  Wholaaala  Grooara  And 
Roastars  Caraf ully  Esacutad*  Salaetlona 
for  Roastars  Thoroughly  Taatad  in  Roaat 
and  Drink  Bafora  Buyinff. 

SMPLES  SENT  ON  IEQ0EST 
IMrect  Agent*  for  Sontoa  and  Amsterdam  Sliippen 


FRED  P.GORDON  &  CO. 

121  Front  Street,  New  York 
Talaphona,  John  4174  National  Coffaa  Coda 

Brokers  for  Coffee  Buyers 


We  work  for  those  who  need  our  terrice 
MM  though  we  were  employed  by  them, 
and  respond  to  their  requests  for  samples 
or  information. 


WM.  HOSMER  BENNETT  &  SON 

Brokmn  in 

Coffee  and  Spices 

101  &  103  Wall  Street 
NEW  YORK 

Our  Fadlidn  for  testing  and  Purchasing  are 
unsurpassed.  Write  for  further  Parlkuiars 
and  Weekly  Prices. 
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BRAZILIAN  EXCHANGE  and 

COST  and  FREIGHT  COFFEE 

A  recent  cable  advice  points  out  that  Brazilian  exchange  may 
reach  15d  by  autumn,  when  Brazil  is  expected  to  resume  the 
cash  service  on  its  debt. 

Since  April  16th  it  has  advanced  from  12d  to  ISVaad  at  this 
writing,  [May  9].  This  is  equivalent  to  approximately  10 
percent  advance  in  the  cost  and  freight  price  of  coffee,  or 
about  100  points. 

Because  of  the  large  purchases  I  made  prior  to  the  advance 
I  can  offer  you,  while  they  last,  coffees  at  prices  much  below 
exporters  in  Brazil  are  demanding. 

Write  for  further  particulars  and  quotations,  or  consqlt  your 
broker. 

A.   C.   ISRAEL 

Coffee  Importer 

107  Front  Street  328  Magazine  Street 

NEW    YORK  NEW    ORLEANS 


/ 


VENEZUELA  COLOMBIA 

Direct  Connections 


HENRY  NORDLINGER  &  CO. 
New  York 

BRAZIL  MEXICO 


"Our  Success  Isn't  Due  to  the  Profit  We 
Make,  but  to  the  Sersrice  We  Give" 

SASCO  COFFEE  COMPANY 

Importers  &  Jobbers  | 

83  FRONT  ST.  NEW  YORK  CITY      I 
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GharlM  Dittmftna,  |f«mber  New  York  OoffM  and  Soffw  Kxohanc* 


F.V.AUala 


ChftrUt  8.  DittmAnn,  Jr. 


CHARLES    DITTMANN    CO. 

COFFEE  COMMISSION 


NEW  ORLEANS— 501  Grayier  Street 

Phon«,  Mftln  3597  P.  O.  Box  747 


If  ctan.  Ed.  Johnston  Son  k  Co.,  London. 
Mctan.  E.  Johnston  ft  Co^  Ltd^  Ssntos. 
Messrs.  Atlas  Coffee  Co..  Ltd.,  Rio  de  Janeiro. 
Messrs.  Norton,  Megaw  ft  Cc..  Ltd..  Lcmdon. 
Mesyrs.  Norton,  Megaw  ft  Co.,  Ltd.,  Rio  de  Janeiro. 


CHICAGO— 326  River  Street 
Rooms.  2U  and  2M 

AGENTS  FOR 

Messrs.  Arbothnot,  Latham  ft  Co.,  Bankers,  London. 
Messrs.  Fredlt  Huth  ft  Co..  Bankers,  London. 
U.  S.  Branch  of  Thames  ft  Mersey  Marine  Inaor^ 

ance  Co.,  Ltd.,  of  London  and  Manchester. 
London  Assurance  Corporation  (Fire  Insurance). 


COMMERCIAL  LETTERS  OF  CREDIT  ISSUED 
Our  spot  department  makes  a  specialty  of  selecting  and  purcliasing  coffees  for 

tlie  interior  trade 


'<TO   THOSE    WHO    WANT    THINQ8    DONE    RIGHT" 

G.  A.  PEYREFITTE 

PUBLIC 
COFFEE  WEIGHER 


SERVICl 


214  Qravier  Street  NEW  ORLEANS  400  Fulton  8trMt 

LiceoMed  and  Bonded  by  **  The  New  Orleans  Board  of  Trade,  Ltd.** 


m\ 


Harry  C.  Danaher 

Coffee  Commission 

Board  of  Trade  Building 
NEW  ORLEANS,  LA. 


C.  S.  NUTT   ^ 

COFFEE  BROKER 

208  N.  WABASH  AVENUE,OHIOAQO 
Cablet  "  NMttcoylon*« 


Direct  8hipment  OflRsring^e 

Quatennalas,   Msxicans, 
and  Brazils 

OffM^igs  soliciM  of  Saitts,  C.  t  F.,  airi  tf  CuhwMm 
iii  Miriciibt  CtffHS  fir  Diract  SMpeMt 


Je  He  Thompson  Coffee  Brokerage  COe 


709  Clark  Ave. 


COFFEE 
BROKE.KS 


St.  LcmiSt  Mo. 


l»WtMj 


Tb«  Coffee  Bnikeraae  Bmiaera  coBdoetcd  for  tlie  poof  20  years  by  J.  H. ' 

f o  Its  Marked  ezpsnsloB,  luw  been  tneorporated  under  above  aaoie  and  is  aow  u.  . 

to  contlane  witb  evea  Inereased  eff ectlveaess  tbe  sstlsfaetory  servlees  It  Ims  rendered 
tbe  trade  slaee  its  foundation. 

Codest  NatiMai.  StaatoH,  aad  ABC  Mk  UMm 


Rtferences:  St  LmIs  UbIm  Baak 


When  wrttiog  to  Advertiaera,  pleaae  mention  Tbb  Spxcb  Mill. 
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CHICORY 

HENRY  FRANCK  SONS,  Inc. 


!!^  FLUSHING,  N.  Y. 

_^Z^mIZZ^^_  Growers,  Dryen,  Roasters  and  Manufacturers  of 

TRADEj^JJARKJ  Chkory  in  all  its  various  Forms 


When  writtog  to  AdTcititen,  please  mention  Tbi  Sncs  Uilu 
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New  Book  on  Brazil 

"BRAZIL 

To-day  and  To-morrow'^ 

By 

L.  E.  ELUOTT,  F.R.G3. 
Price  S2.2S 

FOR  SALE  BY 

THE  SPICE  MItX  PUBLISHING  CO. 

W  WATBR  STREET  NEW  YORK 


COFFEE: 

ITS      HISTORY,     CLASSIFICA- 
TION AND  DESCRIPTION 

Bj  J«Mph  M.  Wftlth 

A  book  of  uMftil  infoTBAlion  dealinc  wits  the 
CttltiYation  of  the  hetry,  tvmadng  and  griadmc; 
•ft  of  blending  nnd  ivcpwinff,  etc  imo.  doth 
extra,  %M,i9, 

FOR  SALE  BY 

The  Spice  Mill  Publishing  Co/ 

97  WATER  STREET,  NEW  YORK 


When  writinff  to  Adreititers,  please  mention  Tbb  Smcb  Mill. 
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COFFEE  ROASTING  FOR  THE  TRADE 

ONLY 


No  Spke  Grinding  COFFEE  SEPARATED 


No  Coffee  Selling 


JOHN   W.    HAULENBEEK  CO. 


Increase  from 
8  to  12  7.foot 
BunuRoMtcn 


[fonnerly  at  170  Duane  Sl  for  36  yeftn] 

393  GREENWICH  ST^  NEW  YORK 

'PHONEs  FRANKLIN  4408-440f 


AU 


neW  and 
unproTod 


TRICOLATOR 

"THE" 
COFFEE   MAKER 


Tbf 

MihtsPerfMtCflffM 
Tbri   Paptr  Fittirs 


WMTlN 

AlJMSt  UibmkaMt 
CHINA  Ura  Rttain 
tlw  Flmr  aii  CilMr 


\}w  our  Adr.  Dapt.  maintained  for  "batior  coffao 
making." 

Copy  raviaad  and  writtan  without  charya 

THE  TRICOLATOR  CO. 

CHICAGO 


IT  MAKES  YOUR  MOUTH  WATER 

wh«n  you  •••  eoff««  treated 
with  our 

OofFee  Glaze 

Produood  and  sold  only  by 

8TEVEN80N,    BRO.    &    CO. 

106-110  Rac«  8tra0t 
Philadelphia     -       -       -     U.S.  A. 


CHICORINE 

BETTER  THAN 

GRANULATED    CHICORY 

FINE  FLAVOR      UNIFORM  COLOR 
ALWAYS  CRISP 

too  LB.  NEW  SACKS.  P.O.B.  N.  T.. 
a  Parts  Wheat  and  i  Part  Cbicory. 

nOTO    CHICORINE    CO. 

BROOKLYN.  N.  Y« 

les  a  105  Union  Avo.  70  a  SI 


AInolloOt. 


HiUis's  Coffee  and  Cfif cory  Substftuf es 

Are  Standard  the  World  Over  AOt^"^.^ 

A  mixture  of  one  part  of  HILLIS  TRIUMPH  CHICORY  SUBSTITUTE  and  two 
or  three  parts  of  HILLIS  BEST  BLENDING  COFFEE  FILLER  can  be  mixed  from 
20%  to  60%  or  more  in  Coffee,  assurin^r  a  satisfactory,  profitable  and  repeat  business. 

The  largest  and  most  successful  packers  of  Coffee  Compounds  in  America  use  tiiese 
grades.  If  you  are  looking  for  the  best  goods  for  mixing  in  Coffee,  let  us  ship  you  a  200-Ib. 
bag  of  the  TRIUMPH  CHICORY  SUB.  at  7jic  per  lb.,  also  a  200-lb.  bag  of  the  BEST 
BLENDING  at  4><c  per  lb.,  F.O.B.  New  York,  less  i%  10,  net  30  days.  We  are  certain  that 
if  you  give  these  goods  a  trial,  you  will  be  well  pleased  with  the  results  and  we  will 
gain  a  steady  buyer.    Prices  quoted  are  the  jobbing  prices  for  quantity  lots. 

Awaiting  the  pleasure  of  your  trial  order,  we  are.  Respectfully, 

HILLIS  CEREAL  MFG.  CO.,  BrooUyn,  N.  Y. 


When  writinc  to  Advertiaera,  pleaae  mentioii  Tbb  Spxcb  Mill.       ^-^  ^ 

Digitized  by  VjOO^ IC 


May,  J^i7 


SIMMONS'  SPICE  MILL 


491 


Mr.  Washington 


(of  New  York) 

Says: 

A  child  can  make  as  goo/1  coffee  as  a  chef  with  George  Washington's  Refined 
Coffee  because  it  dissolves  instantly  in  the  cup,  quicker  than  sugar.  It  is  all  the 
crystallized  goodness  that  is  in  the  coffee  berry,  and  is  1 00%  Pure. 

G.  WASHINGTON  COFFEE  SALES  CO. 
79  WaU  Street  New  York 


Williamson's  Sugar  Coloring  (Caramel) 

For  40  YEARS  THE  STANDARD.    Excels  in  BRILUANCY.  SOLUBIUTY 
and  TINCTORIAL  POWER.     Write  for  sample. 

D.  D.  WILLIAMSON  &  CO. 

ESTABLISHED  40  YEARS.  < 

Manufacturing  Chemists 
86  Fulton  St»  New  York  Works  at  Long  Island  City 

LARGEST  MAKERS  OF  SUGAR  COLORING  (CARAMEL) 


E.  B.  MULI 

MANUFACn 

SIROCCO 

A  tupeiior  quality  of  Chicory  produced  by  a  new  i 
any  carbonizing  and  allowing  in  conseq 

ROLL  CHICORY 

211  Franklin  Street,  New  York 


Coffees  prepared  for  hotels  and  restaurants  are 
improTed  one   hundred  per  cent,   by  adding  one 
of 


Floto's  Garaiel  Extract 

to  one  pound  of  pure  coffee.     It  makes  a    15c 
Santos  taste  like  a  30c  Java. 
Packed  in  Boxes  from  10  lbs.  to  100  lbs. 

PRICE  10  CENTS  PER  POUND,  F.O.B.,  N.  Y. 

Manufactured  by 

Floto  CMcorine  Co.  ".VooVuitr 


A  Brows  Powder 


Write  for  Sample 


When  writing  to  Adyertisers,  ] 
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ESTABLISHED  IMt 


S.  L.  JONES  &  COMPANY 

IMPORTERS  AND  EXPORTERS 

SPICES,    TAPIOCAS,    RICE,    SEEDS,    CEREALS,    PEANUTS, 
SUMATRA  AND  JAVA  COFFEES 


Handlers  of  California  Ric€ 

And  die  complate  line  of  Oriental  Mefch— dwe.     Stocks  ipol,  in  tamik  mod  (or  import  at  eD  timet 

209  Catifomia  Street  SAN  FRANCISCO,  CAL, 

Branch  Houmsi    HONG  KONG  and  SHANGHAI 


MUSTARD  SEED 

Chinese  -  Japanese  -  Califomian 

A.  SCHUMANN  &  CO.  "4  Front  St 

Direct  Importers  and  Cleaners  San  FraOClSCO 


■STABLISHBD  1885 

B.  C.  IRELAND 

(M«tmh<y— Thft  American  Spice  Ttade  AModatioa) 

24  California  St.  San  Prandsoo,  Cal. 

IMPORTERS'  BROKER 

MANUFACTURERS'  AGENT 

Spices,  Seeds,  Tapiocas,  Peannts,  Herbs 
Rice  and  all  OrienUj  Merchandise 

OiaOINAL  HANDLERS  OF  CALIFORNIA  RICE 

Inquiries  receive  the  same  attention  as  orders. 
Strictly  to  the  wholesale  trade. 

m1  new  aooou&ts  solicited 


TO  THE  TIADE-DO  YOU  KMOW!-   ^  Tk^     HOPKINS' 

determina- 
tions,  of  CRUDE 
DRUGS  (whole,  gran- 
ulated or  powdered) 
botanieally, 
chemicallrt     micro- 


scopicallr  and  physio- 
logicaily  for  Alka- 
lotdsTvoUtile     Oik» 


ash  content,  are  in 
keeping  with  the  re- 
[  guirements  of  the  9th 
Decennial  Revision  of 
the  U.  S.  P.  and  4th 
Revision  of  the  Na- 
tional Formnlary. 

Use  HOPKINS' 
CRUDE  DRUGS  and 
be  assured   of  accur- 

I.:  LmPKms  s  CO..  100  mUUH  STKET  SSsh Jd^p  r^d^2*?t  • 

NEW  YORK  equal   to  the   highest 

HIGH  GRADE  CRUDE  DRUGS    Standards  of  QuaUty. 


87  Front  Street 


NEW  YORK 


CHARLES  R.  BANKS 


Tea  Bracer  amd  Grower^  Aacni 
NEW  YORK  IMPORTERS'  OFFERINO^  OF 

FORM  OS  AS»  JAPANS*  CONGOUS  and 
CHINA  6RBENS 


CETLONS  and  INDIAS  a  SPEOALTT 

Riprosoiitfiig  McMEEKIII  I  CO., 


SraMR  Mi  lapatifi  tf  Wfi  Mi  CqIh  Tm 


J 


John  Clarke  &  Co. 
^^i  SPICES 

13S  Front  Street         New  York 

Special  market  advices  by  mail  or  wire 
whenever  necessary.  Special  facilities 
for  sampling  and  skipping,  insuring  satis- 
factory qualities  and  prompt  shipments 

Weekly  Market  Report  by  MaU  •n  AppUcatloB 


When  writing  to  Advertisers,  please  mention  Tbb  SrxcB  Mill. 
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GROWERS,  PACKERS  AND  GRINDERS  OFj 
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Better  Be  Safe  than  Sorry — 
Roast  a  Sample! 

We've  heard  quite  a  few  stories  lately  of  coffee  buyers  who  made  good- 
sized  purchases  from  fine-looldog  samples  of  green  coffee,  only  to  find  that 
it  came  out  of  the  roaster  with  a  very  disappointing  appearance.  The  faker 
is  abroad  in  the  land  again — his  methods  are  new  but  the  results  are  the  same. 

There's  one  safe  way  to  protect  yourself.  Roast  a  sample  of  every  lot  of 
green  -coffee  offered  to  you.  Roast  it  in  your  own  sample  roaster  and  under 
your  own  supervision.  Find  out  how  it  looks  roasted — that's  the  way  ^u 
sell  it.  See  whether  that  attractive  appearance  that  caught  your  eye  has  any 
value  for  roasting  purposes. 

Then  try  it  in  the  cup  and  you'll  know  its  true  flavor  and  its  true  nature. 
This  is  a  friendly  tip  and  a  warning.  Insist  on  roasting  a  sample  and  you 
can't  be  deceived. 

If  you  roast  any  coffee  at  all»  your  business  is  big  enough  to  require  sample 
roasting.  Our  tilting  sample  roasters  give  uniformly  roasted  samples  and  give 
them  quickly  and  economically.  Made  with  from  one  to  six  <^linde 
suit  all  conditions  and  all  businesses. 

A  sample  roaster  is  business  insurance.     Are  you  protected  ? 


I JABEZBURNS  &Sffl^  |,]§}  r»'^VE.&4ySr.NEWYMae| 
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Real  Dry  Roasting  Makes 
Real  Cooling  a  Necessity 

You  can*t  do  real  dry  roasting  and  then  trust  to  a  weak  inefficient  cooling 
system.  If  your  roasts  are  made  dry  or  nearly  dry  they  must  be  cooled 
quickly  and  cooled  by  powerhil  air  currents. 

Our  Flexible- Arm  Cooler  Pipe  is  first  aid  to  satisfactory  cooling  of  dry  roasted 
coffees.  It  permits  a  cooler  box  to  be  shoved  up  against  the  roaster  and  yet 
kept  in  constant  connection  with  the  cooler  fan.  As  soon  as  the  coffee  strikes 
the  bottom  of  the  box  cooling  begins,  for  the  gate  has  been  opened  and  the 
fan  is  abeady  drawing  a  strong  current  of  air  through  the  perforated  metal 

But  while  the  Flexible-Arm  Pipe  is  especially  adapted  to  dry  roasting  it  also 
affords  the  best  means  of  cooling  any  type  of  roast — including  the  most 
water-k>gged  variety.  For  even  when  the  coffee  is  heavily  soaked  with  water 
it  retains  some  heat  and  the  more  quickly  that  heat  is  removed  the  better. 

Our  Flexible- Arm  Cooling  System  offers  worth-while  advantages  for  coffee- 
roasdng  plants  of  all  kinds — but  for  the  man  who  wants  to  do  real  dry 
roasting,  it  is  an  absolute  necessity. 


I JABEZBURNS  &  SONS|,  Ja  rit^VE.&4yStNEWYQRK 
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**G€}d  has  given  us  our  relations  ; 
Thank  God,  we  can  choose  our  friends,  *' 

We  can  choose  our  coffee,  too;  and  when  we  select  WHOLE 
COFFEE  we're  making  seven-league  strides  towards  the  "good 
cheer"   of  a  really  invigorating  cup.     Nothing  deteriorates  more 

Jiuickly  than  the  ground  or  pulverized  product;  and  in  buying 
reshly  ground,  coffee  we're  getting  as  near  as  can  be  to  perfect 
condition.  Then,  too,  we're  getting  the  particular  grade  of  grinding 
we  require  for  our  particular  way  of  making. 

To  iinpress  the  many  and  positive  advantages  of  handling  WHOLE 
BEAN  COFFEE  upon  the  retailers'  minds  (for  it  certainly  means 
bigger  business),  we've  prepared  attractively  convincing  advertising 
matter  for  distribution  to  the  retail  trade.  Liberal  space  has  been 
reserved  for  your  imprint,  Mr.  Wholesaler;  and  for  exploiting  the 
gobd  qualities  of  your  individual  brands.  Give  us  all  details 
(including  quality),  and  we'll  quickly  supply  you  with  persuasive 
argument.  The  time  is  NOW.  Tliis  is  tlie  last  call  to  dinner 
and  GOOD  COFFEE. 


Our  Mm  No.  55 

is  the  direct  result  of  specialized 
development.  Practical  efficien- 
cy is  built  right  into  it ;  and  it's 
intended  for  unerring  utility  and 
hard  usage. 


Has  one-third  horse-power  motor.  Granulates  two  pounds  per  minute.  Pulverizes 
one-half  pound  per  minute,  flour  fine*  Indicating  regulator  provides  for  six  grades  of 
coffee.  Tooth  grinders  harder  than  steel.  Self-cleaner,  with  dust-proof  pans.  Hoppers 
of  4^  pounds  capacity;  enameled,  if  desired. 

Height,  30  in. 
Counter  Space,  12  X  26  in.  Shipping  Weight,  175  lbs. 


COLES   MANUFACTURING  COMPANY 

TWENTY-THIRD  AND  TURNER  STREETS,  PHILADELPHIA 
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is  one  oF  our 
talkinO^  poinis. 


There  can  be  no  stronger  proof  of 
tbe  worth  of  the  Pneumatic  System  of 
Automatic  Packaging  Machinery  than  is 
brought  out  in  the  two  letters  illustrated. 

All  vexatious  delays  caused  by  break- 
downs avoided,  as  Pneumatic  parts  are 
interchangeable  and  a  telegram  will  bring 
a  duplicate  part  by  next  mail. 

Have  you  ever  had  a  breakdown  dur- 
ing the  rush  season  and  been  held  up 
at  great  discomfort  and  expense  while 
repairs  were  being  made? 


This  condition  we  avoid  by  having  all 
parts  interchangeable,  and  keeping  on 
hand  over  $100,000  worth  of  jig  made 
parts. 

No  expert  required  to  make  repairs. 
Advantages  of  this  kind  have  been  no 
small  feature  in  enabling  our  system  to 
turn  out  over  6,000,000  packages  daily. 

Send  us  to-day  sahtples  of  your  present 
package  or  product  for  inspection  and 
report.  Let  us  make  your  problem  ours. 
It  will  pay  you. 


Pneumatic  Scale  Corporation^  Ltd. 

NORFOLK  DOWNS,  MASS. 
New  York         Chicago        Kansas  City        Toronto*  Ont.        London*  Eng. 
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iiFGXO. 

FALO, 

N.  Y. 


Made  iH  sizes  up  to  25  gal.  capacity.      ^ 


Send  for 

catalog 

shoMfing 

our  complete 

line  of 

Umsy 

Steam 

Tables. 
Stands, 
Warmers, 
and  other 
Hotel  and 
Restaurant 
!^uppUes. 


ii 


*"  Coffee  Filter 


THE    ONLY    PRACTICAL    CLOTH    FILTER    FOR    FAMILY   USE 

W«  have  racaiyad  a  graat  many  inquiriat  from  lliit  ad»  but 
.  wa  cannot  understand  why  wa   have   not   racatvad   yours 

People  ace  being  coDTinced  that  the  heai  and  mo»t  econondcal  way  to 
make  coffee  it  through  a  cloth  filter,  and  there  b  none  better  than  the 
'Triumph."  Fito  any  pot  Retails  for  10  cents.  Let  us  quote  prices 
— samples  sent  upon  request. 


THE  FILTER 


tW  WE  ALSO  MAKE  COFFEE  URN  BAGS   .Mt 


W.  N.  CRAW  MFG.  CO^  South  Norwalk,  Conn. 


SURNBAC 


CHICCRINE 

BETTER  THAN 

GRANULATED    CHICORY 

FINE  FLAVOR      UNIFORM  COLOR 
ALWAYS  CRISP 

SOD  LB.  NEW  SAC?:S.  F.O.B.  N.  Y. 
a  Parts  Wheat  and  i  Part  Chicory. 

FLOTO    CHICORINE    CO. 

BROOKLYN,  N.  Y. 
1SS  A 1SS  umon  Ave.  79  Jk  SI  Ainalia  St. 


COFFEE  STATISTICS 

For  Season  1916-1917 

PubllshMl  by  C.  J.  LEECH  *  CO..  London 

^ir  Containing  complete  statistics  of  the 
flJI  season's  Brazil  coffee  movement,  tabu- 
jj  lated  by  days  and  weeks,  together  with 
blank  spaces  for  record  of  the  current  crop; 
also  useful  tables  of  world's  coffee  crops. 

A  Valuable  Addition  to  this  Edition  Is  a  Table 
of  the  Consumption  In  all  Gountriss-4Mith  la 
Quantltlss  and  Per  Capita  of  Populntlon,  Alsotlia 
Dutlss  PRICE  $2.7S 

The  Spice  lUI MlisUoiS Co.,  "l^ySST 
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OaS)  [FDD8EDD  Capacities 

^  .  from  50  to  325 

^^If™  lbs.  per  charge 


■— — —  Average  time 

Sizes  No.  per  roast 

1  and  2  12  minutes 


? 


^» 


Tea  or  Roasted  Coffee  Mixer 
Green  Coffee  Grader 


S)ATrDS)[f  ACTTDODW  8 


We  guarantee  all  MONITOR  machinery  to  give  satisfaction  and  per- 
form their  work  as  we  claim  they  will.  We  stand  ready  to  prove  by 
demonstration,  and  invite  this  opportunity,  to  show  their  superior  working 
and  efficient  operation. 


New  York  Oty  HUNTLEY  MFG.  CO.  Portland,  Ore. 

121  Front  Street  p^^^^^  ^^^   j^^^    ^^^^                601  Concord  BuUding 

Chicago  ^-,         ^-.1      *.T  -cr  Minneapolis,  Minn., 

310  Traders  Building  Silver  Creek,  N.  Y.                              21«  Iron  Exchange 


Wbea  writing  to  Advertitert,  please  mention  The  Spicb  Mill. 

Digitized  by 


Google 


SIMMONS'  SPICE  MILL  ~ 


May,  1917 


Lotomatic  Weighing  Machine 

With  Packer  for  Cocoa,  Bakbig 
Powder,    Groand  Spices,    Etc 

OES  NOT  REQUIRE  REWEIGHING 

Accuracy  Guaranteed 

Installed  on  30  Days'  Free  Trial 


IMPROVED 

MAX' 
MILL 

For 

Pulverizins 

Susar 
Starch 
Spices 

And  All  Kinds  of 

Medium  Hard  or 

Soft  Materials 


WB  ALSO  MANUFACTORB 

Rotary  Cutters         Pebble  Mills 
Mixers  and  Sifters    Boltini:  Clotli 

ABBIE  ENGINEERING  CO. 

Broadway  and  Ann  Street  HEW-  YORK 


Improved  "Mu*'  MiU 
(Patented) 


PACKAGING  MACHINERY  CO. 

YONKERS,  N.  Y. 


BUY 

This 
Sanitary 

COTTON 

SACK 

for 

FLOUR 

COFFEE 

SPICES 

Etc. 


Writ*  for 
Samples 


\SAXOUN\% 


PAPER  LINED 


».w<»»-«io».i«.i»im 


THEOA^AGCQ, 

et.mv«tAwo 


I       DmtProof      4 
I       Dirt  Proof      I 

Cotton  Sack:, 
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MACE  AND  NUTMEG  MILL 

pipipiTY  \  No.  1  Mill,  Mace  75  Nutmeg  125  lbs.  per  hour 

uiiriiui  1 1  ^  ««    2    "       "       5Q         «i        «  II      II     II 

This  mill  gives  a  Kght,  cool  grind.      No  clogging.    '  |^o  gum- 
ming.   Shrinkage  at  minimmn. 

WE  GUARANTEE  PERFECT  SATISFACTION 

AROHER-KIRK  OC. 

\     126  FLOYD  STR££T  TOLEDO,  OHIO. 

Ba*Urn  Rtpr—tBtaihtts    EUGENE  SAXE,  99  Nassau  Strset,  Nsw  York 


The 
Cox  Process  Mill 

Graniilates  or  Pnlyerizes 
Spicts,  RmU,  Barks,  Snds.  Sifar,  Etc. 

Cool,  Bright  and  Uniform  Finish 
Minimum  of  Power  and  Waste 
No  Tailings.    Automatic  and  Dustless 
also 

The  Cox  ImproTed  Cotter  (Breaker) 

for  Roots,  Barks,  Bay  Leaves,  etc. 
Uniform  Products  and  Large  capacity  i 


**  We  are  pleased  to  inform  you  that  I 
after  several  years*  use  our  Cox  Process 
Mill  isturnine  out  a  product  of  the  same 
high  and  uniform  quality  as  it  did  when 
first  installed  in  our  Spice  Department. 

"  We  believe  it  has  paid  for  itself  sev- 
eral times  in  the  saving  of  shrinkage  as 
compared  to  grinding  with  our  former 
ouflt.  Our  cost  for  repairs  during  the 
time  we  have  been  using  your  mill  has 
been  practically  nothing. 

"  1. 1.  Prentiss  &  CO.,  Buffalo,  N.  Y." 

"  We  are  indeed  glad  to  be  able  to  state 
that  our  purchase  of  the  Cox  Process 
Mill  has  proven  a  success  and  for  all  the 

Eurposes  we  have  ever  used  the  same 
as  been  eminently  satisfactory. 
**THE  Wixow  SPICE  Co.,  Chicago,  111." 


Miit  h  MMo.  N.  Y..  aii  mmiM,  caML 

Address  THE  COX  PROCESS  CO. 

fter       Woodbum,  OntaHo»  Canada 


■niie  Limited  MUl  with  Recehrer  Box 


"  Trade  always  follows  a  Schuts-O'Neill  Mill*' 

PROFITABLE  PULVERIZING 

of  aU  kinds  of  Spices,  as  weU  as  Drugs    and 
Cbemkals.  is  best  acoompUshed  by  our  speedy 

"LIMITED  MILL" 

We  also  Recommend 

For  Sugar.    The  "DUSTLBSS  SUGAR  PULVBRIZBR*' 

For  Coffee:    The  "A JAX  COFFBB  QRINDBR** 

No  Bolting  or  Sifting  Required  and  the  Dust  Room  Banished 

For  Fnll  Particulars,  write 

SCHUTZ-O'NEILL  COMPANY 


Power  Mills  Only 


MINNSAPOLIS,  MINN  , 


The   Garnet 
Respirator 


Designed  Especially 
tor  Spice  Grinders 

Breathing  unobstructed ; 
can  be  worn  for  hours  with- 
out discomfort.  Use  wet 
or  dry,  and  wear  as  shown 
In  cut. 
ThlM  la  tb0  mtut  perfect 

device  on  the  mmrket 


Mm  MHy  90c.  tMi,  Smn 

Herbert  Gamett 

B<s  247  Central  StotioQ 
TOLEDO.  OHIO 


i 


For  Correct  Sifting  and  Grading 

USE 

"Bodmer's  Old  Reliable"  Silks 

KRESS  8l  OO. 

29-33  Laftystte  Street,  New  York 
Bolting  Oioth  Specialists 

Cov«r«  mad*  hp  «»r  all  styl**  of  Siftar* 
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SEYEI  TitrPEW  SUTISFeCTIOIl 


A  "Duplex  Automatio 
Net  WeifiTher" 

is  sold  at  a  lower  price  than  any  weigher 
aiming  at  the  same  results  ($125.00)»  be- 
cause its  simplicity  of  construction  reduces 
manufacturing  cost.  The  best  materials  and 
labor  are  employed  and  nothing  is  sacrificed 
to  quality. 

A  ''DUPLEX''  can  be  instantly  adjusted 
without  change  of  mechanism  to  a  speed 
several  times  as  fast  as  hand  weighing  and 
faster  than  most  automatic  weighers 
Average  capacity  of  35  packages  a  minute 
obtained. 

A  ''DUPLEX''  when  properly  adjusted 
will  give  the  maximum  of  accuracy  in 
delivering  1 004b.  packages  for  every  1 00 
lbs.  of  material  weighed. 
A  "DUPLEX"  positively  assures  you 
against  any  second  cost  by  requiring  no 
power  and  being  guaranteed  fully  against 
cost  of  repairs  for  (5)  years. 
A  "DUPLEX"  wiU  be  sent  to  any  con^ 
cem  at  our  expense  on  30  days  ap- 
proval. Can  be  returned  ako  at  our 
expense  for  any  reason  whatever. 

Write  for  Particulars  and  Terms. 


WESTERN  COFFEE  COMPANY 

EL  PASO,  TEXAS 

Feb.  U, 

1914. 

B.  BdtbauOT  &  Co., 

Chicago.  111. 

Gentlemen : —Referring 

to  yours  of  the  7th  relatiTe  to  the  ' 

•DUPLEX**  Weighers  which 

we  hare. 

beg  to  adTise  that  after  using  them  for  seyen  years  they  are  still  giTing  perfect  satisfaction 

,  and  we 

would  not  change  at  this  time. 

Very  truly  yours. 

. 

The  WESTERN  COFFEE  CO.        1 

E.  EDTBAUER  &  COMPANY 

817  Washington  Boulevard  CHICAGO,  ILL. 

When  writing  to  AdTertisers,  please  mention  Thk  Spxci  Mill. 
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WHY  NOT  MODERNIZE  YOUR 
LABELING    DEPARTMENT 


IT  is  no  longer  necessary  to  "lumber  up**  the  filling 
^  room  with  stacks  of  cans,  nor  to  hold  up  shipments 
waiting  for  pasted  labels  to  dry. 

Have  you  considered  what  the  space  used  for  this 
purpose  costs,  and  the  tax  on  your  customers*  patience 
when  their  orders  are  not  filled  promptly  ? 

Many  packers  of  canned  coffee  have  their  product 
cased  ready  for  the  drayman  within  practio^lly  a  few 
moments  after  the  cans  come  from  the  filling  machine; 
think  what  a  saving  of  time,  space  and  money  is 
thus  made. 

It  will  pay  you  to  get  particulars  of  this  modem 
method  of  labeling  if  you  use  round  cans.  Just  state 
the  dimensions  of  these  and  you  will  receive  promptly 
some  facts  that  will  be  well  worth  knowing  about. 


BURT  MACHINE  COMPANY 

BALTIMORE        ....         MARYLAND 


!S:a3^±sa 
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WHY  ARE 


"LITTLE  WONDER"  Automatic  Net  weight 
Gravity  Scales  DISPLACING  ALL  OTHER  GRAVITY 
SCALES? 


ONLY  ONE  ADJUSTMENT  IS  REQUIRED  for  each 
change  in  material,  speed  or  weight. 

OUR  GUARANTEE:— 

100  ADJUSTMENTS  IN  100  CHANGES. 

Because  our  Scale  works  exactly  as  an  EVEN-BALANCE 
SCALE. 

THIS  FEATURE  IS  NOT  IN  ANY  OTHER  AUTOMATIC 
WEIGHER  REGARDLESS  OF  PRICE. 

IN  ALL  OTHER  AUTOMATIC  SCALES- without  exception 
—CHANGING  THE  ADJUSTMENT  IS  ENTIRELY  GUESS 
WORK  which  requires  time  and  MANY  ADJUSTMENTS 
BEFORE  THE  CORRECT  ADJUSTMENT  IS  OBTAINED 
—whereas,  OUR  SCALE  REQUIRES  ONLY  ONE 
ADJUSTMENT. 

"We  Accept  Your  Verdict" 

We  will  ship  you  our  "  Little  Wonder  "  Scale  on  THIRTY 
DAYS'  FREE  TRIAL,  so  you  can  make  a  COMPETITIVE 
TEST  with  all  other  GRAVITY  OR  POWER  FEED  SCALES 
and  then  DECIDE  WHICH  SCALE  SUITS  YOUR  RE- 
QUIREMENTS THE  BETTER. 

Send  for  descriptive  catalogues  and  list  of  users 

We  build  a  FULL  LINE  OF  AUTOMATIC  SCALES  FOR 
ALL  PURPOSES-PULVERIZED  COFFEE— PULVERIZED 
SUGAR— BAKING  POWDER— COCOA— ROSIN,  Etc.,  also 
in  combination  with  our  CARTON  FOLDING  AND  SEAL- 
ING MACHINES. 

AMERICAN     MACHINERY     CO. 

INCORPORATED 
1226-1231  CaliowhIII  Street  PHILADELPHIA,   PA- 

Western  Representative:  FRANK  C.  HUGHES.  2147  Hudson  Avenue,  Chicate,  HI. 


When  writing  to  Advertlsen,  please  mention  Thb  Spzcb  Mill. 
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Cartons  That  Talk 

Does  your  package  attract  the  attention  of 
the  customer? 

Does  it  stand  out  prominently  from  the 
group  on  the  storekeeper's  shelf  ? 

More  important  still,  does  it  impress  the 
mind  of  the  customer  after  it  has  attracted 
the  gaze? 

Sefton-made  cartons  do  these  things. 

They  are  made  either  according  to  your  sketches,  or  from  the  designs  of 
our  experts,  who  constantly  keep  in  mind  our  aim  to  make  your  carton 
distinctive  and  "diflferent." 

We  also  have  a  complete  line  of  attractive  stock  cartons  of  all  descriptions. 

Our  advice  is  yours  without  obligation. 

Sefton  Manufacturing  Corporation 

1305  W.  35th  Street Chicago,  III. 

NBimimiiiiiiiwiiniiiiiiiiiiiiiiiiiiiM^^^^ 


THE  SUPERIOR  COFFEE  AND  SPICE  DRUM 

"  Construction  "  ^"^         "  Advantages  " 

3-Ply  Veneer  Strength. 

Cross-Grained.  Durahilitv 

Well  Glued  ""  "  '"^• 

Seamless  Shell.  Tightness. 

Friction  Top 

9-16-inch  3-ply  ^^^''^  '^^^®*'- 

Head  and  Bottom.  Advertising  Surface. 


Pat  8ct  17. '05.    PiLJilfl.'07 


NATIONAL   VENEER    PACKAGE   COMPANY 

ST.  LOUIS MISSOURI 


When  writing  to  Advertisers,  please  mention  Thb  Spick  Milu 
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What  Automatic  Weighers 
Have  Never  Done  Before 


There  is  one  big  problem  which  confronts  every  packer. 
Upon  its  proper  solution  depends  a  large  margin  of  his  profits. 
We  have  done  what  no  scale  maker  has  ever  done  before. 
We  have  SOLVED  THAT  PROBLEM. 


With  almost  uncanny 
intelligence  this  little 
Control  Box  on  all  Bond 
Triumph  Automatic 
Weighers  w  e  i  s[  h  •  the 
product  in  the  a%r. 


In  weighing  prod- 
ucts of  any  kind  by 
hand  or  by  machine 
it  has  been  practically 
impossible  to  combine 
accuracy  with  speed. 

By  very  careful, 
slow  methods  the 
products  could  be 
poured  into  the  con- 
tainer, securing  an 
approximately  accu- 
rate weight. 

But  as  soon  as  rapid  weighing  was  attempted 
the  packages  showed  overweight. 

This  persistent  overweight  has  a  logical 
cause. 

The  scale  does  not  balance  until  the  proper 
weight  is  in  the  container  and  the  pour  does 
not  cease  until  the  container  balances. 

Between  the  exact  balancing  of  the  scales 
and  the  shutting  off  of  the  p»our,  no  matter 
how  instantaneous,  there  remains  the  product 
in  the  air,  which,  falHng  into  the  container, 
produces  overweight 

To  make  accurate  allowance  for  this  prod- 
uct in  the  air  has  been  the  scale-maker's  un- 
solvable  problem. 

Some  tried  to  compensate  the  difference  by 
setting  the  scale  underweight— with  inaccurate 
results. 

Some  tried  to  overcome  the  difficulty  by 
diminishing  the  supply  stream  until  it  grad- 
ually faded  away — cutting  down  tlb  speed. 

Some  tried  mechanical  means,  such  as  hand 
levers— depending  on  individual  judgment  and 
skilL 

BUT  WE  HAVE  SOLVED  THE  PROB- 
LEM. 

The  picture  shows  the  control  box,  which 
IS  on  every  Bond  Triumph  Automatic  Weigher. 
It  is  the  little  nerve  center  of  electrical  intelli- 


gence which  registers  to  a  fraction  of  an  ounce 
the  product  in  the  air— weighs  it  and  permits 
no  overweight 

Just  how  it  operates  is  too  technical  to  per- 
mit discussion  here. 

The  important  fact  is  that  it  does  solve  the 
problem. 

And  another  fact,  equally  important  to  you, 
Mr,  Packer,  is  that  by  means  of  a  Bond  Tri- 
umph Automatic  Weigher,  so  equipped,  you 
can  absolutely  STOP  at  once  and  for  all  time 
the  constant,  never-ending  drain  of  leaks  due 
to  overweight  loss  on  your  packaging. 

You  know  from  long  experience  as  a  packer 
that  by  ordinary  means  you  are  able  to  secure 
approximate  accuracy  only  by  very  slow 
weighing.  You  must  have  speed  to  make  any 
profit  on  your  weighing  and  the  Bond  Triumph 
Automatic  Weighers  (control-box  equipped) 
are  the  only  means  by  which  you  can  secure 
it  without  the  never-ending  loss  which  eats 
into  your  profits. 

A  good  man  can  weigh  with  fair  accuracy 
on  an  ordinary  scale  five  or  six  packages  a 
minute,  and  in  ninety  per  cent  of  the  cases 
there  will  be  overweights  averaging  from 
H  to  }4  ounce.  In  some  cases  this  overweight 
will  exceed  two  ounces.  This  has  been  proved 
by  innumerable  tests. 

A  Triumph  Weigher  will  handle  many  times 
that  amount,  hour  after  hour,  without  tiring, 
and  this  unique,  patented  Control  Box  insures 
the  accuracy  of  tne  weights. 

Many  of  our  weighers  handle  from  10,000 
to  15,000  packages  per  day. 

An  average  loss  of  one-eighth  of  an  ounce 
on  10,000  packages  is  seventy-eight  pounds. 

Can  you  afford  such  losses? 

Can  you  afford  to  be  without  a  Bond  Tri- 
umph Automatic  Weigher? 

Write  to-day  for  specific  information  with 
regard  to  solving  your  weighing  problem. 
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Bond  Scale  Co. 

Manufacturers  of 
Bond  Triumph  Aatomatic  Weighing  Equipment 
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"ARKSAFE"  Elastic  Paper  Linings 


FOR: 


COFFEE  AND  SPICE  PACKAGES 

Dirt-proof  and  Moisture-proof 

SEND  FOR  SAMPLES 


ARKELL   SAFETY   BAG  COMPANY 

NEW  YORK— 120  Broadway  CHICAGO-14  E.  Jaeluon  Boulevard 


How  Moch  of  Your  Profits 
Go  for  Cans  and  Tdies? 

Packers  are  discarding  the  heavy,  ex- 
pensive,  all-tin  cans  for  the  lighter, 
cheaper  sLnd  more  satisfactory 

Patented  AbTifh  Moisbire-nrMf 

TWFOiL  NEWS  BOARD  CAN 

Coffees,  Teas,  Spices,  Cocoas,  Crackers, 
Tobaccos,  and  kindred  articles  are  best 
preserved  in  this  Caa  Preserves  tfi« 
strength  and  flavor  perfectly.  "GOOD 
LUCK,"  the  world's  greatest  seller,  has 
the  exclusive  use  of  this  can  in  the  bak* 
ing  powder  line. 

The  "News  Board  Can*  without  tin 
foil  is  still  cheaper.  It  is  for  articles 
moisture  doesn't  affect 

M alllna  Tabes  a  Special  Featiire 

Let  ua  send  you  free   samples  of  both  Cans 
and  Tubes;  also  estimates. 

The  Southern  Maoofactiiriiig  Co. 


Dtpartnitnt  10 


RICHMOND,  VA. 
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The  Johnson  Combined  Bottom 
and  Top  Sealer 

MANUFACTURED  BY 

JOHNSON  AUTOMATIC  SEALER  CO. 
Battle  Creek,  Michigan 


Cut  down  your  operating  ezpenie  by  using 

Johnson  Automatic  Sealers 

One  operator  can  seal  20,000  packages  complete  per  day. 
AU  machines  made  adjustable  for  handling  different  sizes. 

List  of  Machines  Manufactured 

TOP  SEALER  CASE  SEALER  BOTTOM  MAKER 

AUTOMA TIC  SCALES  PACKAGE  CONVEYORS 

SACK  FOLDING  TOP  SEALER  ADJUSTABLE  WAX  WRAPPING  MACHINES 

COMBINATION  BOTTOM  AND  TOP  SEALERS 

For  furdier  particulars,  address 

JOHNSON  AUTOMATIC  SEALER  CO.,Lt<L,Batde  Creek, Mich. 


When  writing  to  Advertitert,  please  mention  Ths  Spicb  Miix. 
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SUBSCRIPTION  RATES 

AU    Parts   of   United    States $2.00       Foreign  Countries  in  Postal  Union $2.50 
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THE  RENAISSANCE  OF  THE  WHOLESALE  AND  MANUFACTURING 

GROCERY  INDUSTRY 

Another  Notable  New  Building  Adde^  to  the  Long  Series 


McNEIL  &  HICGINS  CO.'S  NEW  ESTABLISHMENT  IN  CHICAGO 

Reference  has  been  made  in  previous  issues  of  The  Spice  Mill  to  the  erection  of  the  establish-* 
ment  illustrated  above.  The  picture  shows  the  new  home  for  the  McNeil  &  Higgins  Co.,  one  of 
the  oldest  wholesale  grocery  houses  in  Chicago.  The  building  is  eight  stories  high,  with  basement, 
at  251-315  East  Grand  Ave.,  faces  Fairbanks  Court,  and  covers  ground  400x100  ft.,  back  to  the 
Northwestern  tracks.  The  company  will  have  about  800  feet  of  railroad  trackage  facilities,  150  feet 
of  which  run  between  the  building  and  a  blind  alley,  which  permits  the  company  to  load  and  unload 
cars  either  directly  in  the  warehouse  or  from  wagons.  The  company  will  have  tunnel  connections, 
and  arrangements  have  been  made  to  obtain  railroad  receipts  in  its  own  building  for  all  goods 
shipped  out  of  the  city.  The  architect  is  C.  A.  Eckerstorm  and  the  building,  which  will  cost  about 
$400,000,  will  give  the  McNeil  &  Higgins  Co.  one  of  the  most  complete,  up-to-date  wholesale  grocery 
plants  in  the  United  States. 
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PRESIDENT  WILSON'S  PROCLAMATION  TO  THE  NATION 


,^      ^  ,,        THE  WHITE  HOUSE.  April  15.   1917. 
Afy   Fellow   Countrymen: 

The  entrance  of  our  own  beloved  country  into  the 
grim  and  terrible  war  for  democracy  and  human  rights 
which  has  shaken  the  woild  creates  so  many  problems 
of  national  life  and  action  which  call  for  immediate 
consideration  and  settlement  that  I  hope  you  will  per- 
mit me  to  address  to  you  a  few  words  of  earnest 
counsel  and  apoeal  with  regard  to  them. 

We  are  rapidly  putting  our  navy  upon  an  effective 
war  footing  and  are  about  to  create  an  equip  a  great 
army,  but  these  are  the  simplest  parts  of  the  great  task 
to  which  we  have  addressed  ourselves.  There  is  not  a 
single  selfish  eyemer.t.  so  far  as  I  can  see,  in  the  cause 
we  are  fighting  for.  We  are  fitting  for  what  we  be- 
"eve  and  wish  to  be  the  rights  of  mankind  and  for 
the  future  peace  and  security  of  the  world.  To  do 
this  great  thing  worthily  and  successfully  we  must 
devote  ourselves  to  the  service  without  regard  to  profit 
or  materia  advantage  and  with  an  energy  and  in- 
telligence that  will  rise  to  the  level  of  the  enterprise 
Itself.  We  must  realize  to  the  full  how  grat  the  Usk 
IS  and  how  many  things,  how  many  kinds  and  ele- 
ments of  capacity  and  service  and  self-sacrifice  it  in- 
volves. 

These,  then,  are  the  things  we  must  do  and  do  well, 
besides  fighting — the  things  without  which  mere  fight- 
ing would  be   fruitless. 

iVe  must  supply  abundant  food  for  ourselves  and 
for  our  armies  and  our  seamen  not  only;  but  also,  for 
a  large  part  of  the  naiions  with,  whom  we  have  now 
made  common  cause,  in  whose  support  and  by  whose 
sides  we  shall  be  fighting. 

We  must  supply  ships  by  the  hundreds  out  of  our 
shipyards  to  carry  to  the  other  side  of  the  sea,  sub- 
marines or  no  submarines,  what  will  every  day  be 
needed  there  and  abundant  materials  out  of  our  fields 
and  our  mines  and  our  factories  with  which  not  only 
to  clothe  and  eouip  our  own  forces  on  land  and  sea, 
out  also  to  clothe  and  support  our  people  for  whom 
the  gallant  fellows  under  arms  can  no  longer  work; 
to  help  clothe  and  equip  the  armies  with  which  we 
are  co-operating  in  Europe  and  to  keep  the  looms  and 
manufactories  there  in  raw  materials:  coal  to  keep  the 
fires  going  in  ships  at  sea  and  in  the  furnaces  of  hun- 
dreds of  factories  across  the  sea:  steel  out  of  which 
to  make  arms  and  ammunition  both  here  and  there: 
rails  for  worn  out  railways  back  of  the  fighting  fronts: 
locomotives  and  rolling  stock  to  take  the  place  of  those 
every  day  going  to  pieces:  mules,  horses,  cattle  for 
labor  and  for  military  service;  everything  with  which  the 
people  of  England  and  France  and  luly  and  Russia 
have  usually  supplied  themselves  but  cannot  now  af- 
ford the  men,  the  materials  or  the  machinery  to  make. 

It  is  evident  to  every  thinking  man  that  our  indus- 
tries, on  the  farms,  in  the  shipyards,  in  the  mines, 
**L  •  *  factories,  must  be  made  more  prolific  and  more 
efficient  than  ever  and  that  they  must  be  more  econo- 
mically managed  and  better  adapted  to  the  particular 
requirements  of  our  task  than  they  have  been:  and 
what  I  want  to  say  is  that  the  men  and  the  women 
who  devote  their  thought  and  their  energy  to  these 
Uiings  will  be  servinsr  the  country  and  conducting  the 
fight  for  peace  and  freedom  just  as  truly  and  just  as 
effectively  as  the  men  on  the  battlefield  or  in  the 
trenches. 

The  industrial  forces  of  the  country,  men  and  wo- 
men alike,  will  be  a  great  national,  a  great  interna- 
tional service  army — a  notable  and  honored  host  en- 
gaged in  the  service  of  the  nation  and  the  world,  the 
efficient  fnends  and  saviors  of  free  man  everywhere. 
Thousands,  nay,  hundreds  of  thousands  of  men  other- 
wise liable  to  military  service  xvill,  of  right  and  of 
necessity,  be  excused  from  that  service  and  assigned 
to  the^  fundamental  sustaining  work  of  the  fields  and 
factopes  and  mines,  and  they  will  be  as  much  part 
of  the  great  patriotic  forces  of  the  nation  as  the  men 
under  fire. 

I  take  the  liberty,  therefore,  of  addressing  this  word 
L  r  farmers  of  the  country  and  to  all  who  work  on 
the  farms.  The  supreme  need  of  our  own  nation  and 
of  the  nations  with  which  we  are  co-operating  is  an 
abundance  of  supplies  and  especially  of  foodstuffs. 
^  The  importance  of  an  adeouate  food  supply,  espe- 
cially for  the  present  year,  is  superlative.  Without 
abundant  food,  like  for  the  armies  and  the  peoples 
now  at  war,  the  whole  great  enterprise  upon  which  we 
have  embarked  will  break  down  and  fail.  The  world's 
food  reserves  arc  low.  Not  onlv  during  the  present 
emergencT  but  for  some  time  after  peace  shall  have 
com^  both  our  own  people  and  a  large  proportion  of 
the  people  of  Europe  must  rely  upon  the  harvests  in 
An>»nca. 

Upon  the  farmer.*  of  this  country,  therefore,  in  large 
measure  rests  the  fate  of  the  war  and  the  fate  of  the 
nations.  May  the  nation  not  count  upon  them  to  omit 
no    steps    that    will    increase    the    production    of    their 


land   or   that   will   brisig   about   the   most   efieetuai   co- 
operation in  the  sale  and  distribution  of  their  products  f 

The  time  is  short.  It  is  of  the  most  imperative 
importance  that  everything  possible  be  done  and  done 
immediately  to  make  sure  of  large  harvests.  I  call 
upon  young  men  and  old  alike  and  upon  the  able- 
bodied  boys  of  the  land  to  accept  and  act  upon  this 
duty — to  turn  in  hosts  to  the  farms  and  make  certain 
that  no  i>ains  and  labor  are  lacking  in  this  mat  matter. 

I  particularly  appeal  to  the  farmers  of  the  South 
to  plant  abundant  foodstuffs  as  well  as  cotton.  They 
can  show  their  patriotism  in  no  better  or  more  con- 
vincing way  than  br  resisting  the  great  temptation  of 
the  present  price  of  cotton  and  helping,  helping  upon 
a  great  scale,  to  feed  the  nation  and  the  peoples,  every- 
where who  are  fighting  for  their  liberties  and  tor  our 
own.  The  variety  of  their  crops  will  be  the  visible 
measure  of  their  comprehension  of  their  national  duty. 

The  Government  ot  the  United  Sutes  and  the  Gov- 
ernments of  the  several  States  stand  ready  to  co-oper- 
ate. They  will  do  everything  possible  to  assist  farm* 
ers  in  securing  an  adequate  supply  of  seed,  an*^  ade- 
quate  force  of  laborers  when  they  are  most  needed  at 
harvest  time,  and  the  means  of  expediting  shipments 
of  fertilizers  and  farm  machinery,  as  well  as  of  the 
crops  themselves  when  harvested. 

The  course  of  trade  shall  be  as  unhampered  as  it  is 
possible  to  make  it  and  there  shall  be  no  unwarranted 
manipulation  of  the  nation's  food  supply  by  those  who 
handle  it  on  its  way  to  the  consumer.  Thu  is  our  op' 
portunity  to  demonstrate  the  eMciency  of  a  great  de^ 
mocracy  and  we  shall  not  fall  short  of  it. 

This  let  me  say  to  the  middlemen  of  every  sort, 
whether  they  are  handling  our  foodstuffs  or  our  raw 
materials  of  manufacture  or  the  products  of  our  mills 
and  factories.  The  e^es  of  the  country  will  be  es- 
pecially upon  3rou.  This  is  your  opportunity  for  signal 
service,  efficient  and  disinterested.  The  country  ex- 
pects you.  as  it  expects  all  others,  to  forego  unusual 
profits,  to  organize  and  expedite  shipments  of  supplies 
of  every  kind,  but  especially  of  food,  with  an  eye 
to  the  service  you  are  rendering  and  in  the  spirit  of 
those  who  enlist  in  the  ranks,  for  their  people,  not  for 
themselves.  I  shall  confidently  expect  you  to  deserve 
and  win  the  confidence  of  people  of  every  sort  and 
station. 

To  the  men  who  run  the  railways  of  the  country, 
whether  they  be  managers  or  operative  employees,  let 
me  say  that  the  railways  are  the  arteries  of  the  na- 
tion's life  and  that  upon  them  rests  the  immense  re- 
sponsibility of  seeing  to  it  that  these  arteries  suffer 
no  obstruction  of  any  kind,  no  inefficiency  or  slackene<i 
power. 

To  the  merchant  let  me  suggest  the  motto:  "Small 
profits  and  quick  service":  and  to  the  shipbuilder  the 
thought  that  the  life  of  the  war  depends  upon  him. 

The  food  and  the  war  supplies  must  be  carried 
across  the  seas  no  matter  how  many  ships  are  sent  to 
the  bottom.  The  places  of  those  that  go  down  must 
be  supplied  and  supplied  at  once. 

To  the  miner  let  me  say  that  he  stands  where  the 
farmer  does:  the  work  of  the  world  waits  on  him.  If 
he  slackens  or  fails,  armies  and  statesmen  are  helpless. 
He  also  is  enlisted  in  the  great  service  armv. 

The  manufacturer  does  not  need  to  be  told,  I  hope, 
that  the  nation  looks  to  him  to  speed  and  perfect  every 
process;  and  I  want  only  to  remind  his  employees  that 
their  service  is  absolutely  indispensable  and  is  counted 
on  by  every  man  who  loves  the  country  and  its  liber- 
ties. 

Let  me  suggest  also  that  every  one  who  creates  or 
cultivates  a  garden  helps  and  helps  greatly  to  solve  the 
problem  of  the  feeding  of  the  nations  and  that  every 
housewife  who  practises  strict  economy  puts  herself  in 
the  ranks  of  those  who  serve  the  nation. 

This  is  the  time  for  America  to  correct  her  unpoT' 
donable  fault  of  wastefulness  and  extravagance. 

Let  every  man  and  every  woman  assume  the  duty 
of  careful,  nrovident  use  atid  expenditure  as  a  public 
duty,  as  a  dictate  of  patriotism  which  no  one  can  now 
expect  ever  to  be  excused  or  forgiven  for  ignoring. 

In  the  hope  that  this  statement  of  the  needs  of  the 
nation  and  of  the  world  in  this  hour  of  supreme  crisis 
may  stimulate  those  to  whom  it  comes  and  remind  aU 
who  need  reminder  of  the  solemn  duties  of  a  time 
such  as  the  world  has  never  seen  before.  /  beg  that  all 
editors  and  publishers  everywhere  will  give  as  prom- 
inent publication  and  as  wide  circulettion  as  possible 
to  thit  appeal.  I  venture  to  suggest,  also,  to  ail  ad- 
vertising agencies  that  they  would  Perhaps  render  a 
very  substantial  and  timeh  service  to  the  country  if 
they  would  give  widespread  repetition,  and  I  hope  that 
clergymen  will  not  think  the  theme  of  it  an  unworthy 
or  inapprohriate  subject  of  comment  and  homily  from 
their   pulpits 

The  supreme  test  of  the  nation  has  come.  We  must 
all  speak,  act  and  serve  together. 

WOODROW  WILSON. 
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PROHIBITION   OF   COFFEE   INTO    UNITED 

KINGDOM 

I 

[Coffee  planters  in  Southern  India  have  endeavored  to 
obtain  a  modification  of  the  prohibition  of  importation 
of  co£fec  into  the  United  Kingdom.  A  report  of  their 
efforts  is  given  in  The  Planters'  Chronicle,  Bangalore, 
for   March  17,  and  is  reprinted  below.] 

/^  N  the  publication  of  the  news  that  coffee 
^^  was  to  be  prohibited  from  import  into  the 
United  Kingdom,  the  Secr^ary  of  the  U.  P.  A.  S.  I. 
[United  Planters'  Association  of  Southern  In- 
dia] was  approached  both  by  telegrams  and 
letters,  from  all  interested  in  coffee  planting — 
both  planters  and  curing  firms,  suggesting  that 
His  Elxcellency  the  Viceroy  should  be  wired  to, 
respectfully  pointing  out  that  even  the  temporary 
prohibition  especially  affects  planters,  as  the 
.  West  Coast  ports  would  be  closed  for  the  mon- 
soon at  the  end  of  May  and  not  open  again  until 
the  middle  of  September,  which  would  result, 
on  account  of  the  damp  heat  of  the  climate, 
in  the  serious  deterioration  of  the  bean,  and  that 
the  prohibition  would  dislocate  all  finance  and 
work  on  estates,  and  affect  thousands  of  labor 
and  others  involved  in  the  question.  That  the 
quantity  to  go  forward  was  insignificant  com- 
pared to  the  serious  harm  done,  and  that  possibly 
the  difference  in  shipping  would  amount  to  at 
most  two  steamers  and  urging  a  concession  of  at 
least  two^  months.  In  this  form  the  unanimous 
request  of  planters  and  curing  agents  reached  the 
Secretary,  who  at  once  wired  to  the  chairman 
this  consensus  of  opinion  on  the  28th  Febru- 
ary. The  Chairman  acting  immediately  in  the 
name  of  the  United  Planters*  Association,  wired 
to  His  Excellency  the  Viceroy  as  follows: 

I  humbly  point  out  that  temporary  prohibition 
import  coffee  will  especially  affect  coffee  planters. 
As  West  Coast  ports  will  be  closed  for  Mon- 
soon at  end  of  May  and  not  open  again  till 
middle  of  September,  stocks  will  deteriorate 
owing  to  damp  heat  of  climate  on  West  Coast. 
Prohibition  will  dislocate  all  finance  works  on 
Estates  affecting  labor.  Quantity  to  go  forward 
insignifkant  in  comparison  to  harm  done.  Im- 
possible make  the  difference  of  one  steamer 
load.  Urge  concession  at  least  2  months.  I  re- 
quest wire  Imperial  Government  for  concession 
in  addition  temporary  import. 

[The  chairman  followed  up  the  telegram  with 
a  letter  confirming  the  telegram  and  saying 
further] : 

Considering  the  urgency  of  the  matter,  I  have 
taken  the  liberty  of  direct  representation,  instead 
of  going  through  other  channels  which  in  all 
ordinary  cases  would  be  done,  and  submit  my 
humble  apologies  for  the  diversion  in  procedure. 

Coffee — is  a  crop  that  is  harvested  only  during 
3  months  of  the  year,  and  is  all  shipped  by  the 
end  of  May. 

Owing  to  the  want  of  a  harbor  on  the  West 
Coasts  shipping  during  monsoon  is  a  very  doubt- 
ful possibility.    Coffee  very  soon  deteriorates  on 


the  West  Coast  after  it  has  been  cured  and  early 
shipment  is  of  vital  importance. 

The  coffee  planters*  crop  comes  in  towards  the 
end  of  his  financial  year  and  he  is  dependent 
on  being  able  to  realize  on  same  for  the  payment 
of  his  laborers. 

The  coffee  planter  is  in  that  one  respect  ad- 
versely situated  to  the  tea  or  rubber  planter^ 
whose  crops  are  harvested  in  all  months  of  the 
year  and  it  is  with  this  fact  before  me,  that  has 
necessitated  me  representing  the  urgency  of  re- 
consideration of  prohibition  for  2  months. 

Whilst  fully  recognizing  peaceful  submission 
and  that  our  fullest  powers  m  all  lines  must  be 
given  to  our  country's  need. 

I  remain.  My  Lord, 
Your  Lord's  Most  Obedient  Servant, 
(Signed)     J.  S.  Nicolls,  Chainttan, 
United  Planters'  Association  of  Southern  India. 

Which  will  meet  with  general  approval  from 
the  whole  planting  community  and  especially  cof- 
fee planters  who  will  at  once  recognize  that  no 
time  has  been  lost  in  bringing  their  grievance  to 
the  notice  of  the  Chief  of  the  Government  of 
India,  who  we  are  convinced  will  right  the  im- 
doubted  grievance,  if  it  lies  in  his  power.  But 
if  he  cannot  do  so,  or  so  represent  the  facts  to 
the  Imperial  Government,  it  will  not  be.  we  are 
sure,  from  want  of  sympathy,  but  that  the  Em- 
pire's needs  are  all  supreme.  Want  of  knowl- 
edge at  home  of  the  methods  of  coffee  planting 
and  its  requirements  has,  we  believe,  been  the 
cause  of  this  Prohibition,  for.  as  the  Madras 
Mail  wrote  on  the  7th,  "It  seems  unlikely  that 
any  member  of  the  Government  would  deliber- 
ately set  out  to  ruin  a  British  industry." 


Since  writing  the  above  the  Viceroy  wired  to 
the  Chairman :  "Your  telegram  first  coffee.  Re- 
gret that  nothing  can  be  done."  This,  though 
not  unexpected,  must  not  cause  those  interested 
in  coffee  to  refrain  from  their  strenuous  efforts 
to  get  the  prohibition  order  temporarily  with- 
drawn, and  to  provide  for  the  future. — Editor, 
The  Planters'  Chronicle. 


FIJI'S      INCREASED      TEA     AND     COCOA 
TRADE 

[Consul    General    Alfred    A.    Winslow,    Auckland,    New 

Zealand,   Mar.   5.] 
'T^HE  foreign  trade  of  the  Fiji  Islands  for  1916 

•*•  exceeded  that  of  any  previous  year.  It 
amounted  to  $14  529,452,  compared  with  $11,468,- 
968  in  1914.  The  principal  articles  exported  were 
copra,  bananas,  sugar,  tea,  and  cocoa,  with  a 
growing  output  of  rubber.  A  large  proportion 
of  the  sugar,  tea,  cocoa,  and  bananas  came  to 
New  Zealand,  while  much  of  the  copra  went  to 
the  United  States. 

Recent  severe  storms  in  the  islands  have  ma- 
terially affected  the  crop  outlook  for  this  yean 
Buildings  were  demolished  and  plantations  dev- 
astated to  such  an  extent  that  it  will  take  some 
time  for  conditions  to  become  normal. 
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ACTIVITIES   OF  THE   NATIONAL  COFFEE 
ROASTERS'  ASSOCIATION 

Y\  URING  April,  the  National  Coffee  Roasters' 
^^  Association  issued,  over  the  name  of  the 
secretary,  Geo.  W.  Toms,  207  E.  Grand  Ave., 
Chicago,  and  approved  by  the  president,  Frank  R. 
Seelye,  circulars  Nos.  9,  10,  11,  12  and  13,  the 
first  four  under  date  of  April  9  and  the  fifth  of 
April  12. 

No.  9  was  devoted  to  "Lists  of  Brands,"  calling 
the  members'  attention  to  the  resolution  unani- 
mously adopted  by  the  last  annual  convention 
urging  the  members  to  register  all  their  brands 
and  trade-marks  and  file  a  list  of  same  with  the 
secretary.  This  information  is  not  to  be  pub- 
lished ;  it  is  to  be  kept  on  file  in  the  Association's 
office  only,  subject  to  inquiries  by  members  before 
establishing  any  new  brand,  so  as  to  avoid  dupli- 
cation and  possible  infringement  No.  9  also  re- 
ferred to  "What  Do  We  Know  About  Coffee?" 
the  booklet  containing  the  address  by  Floyd  W. 
Robison,  of  the  Detroit  Testing  Laboratory,  be- 
fore the  Atlantic  City  convention.  The  stock  is 
entirely  exhausted,  and  if  a  second  edition  is 
justified  by  the  demand  for  more  copies,  the  book- 
lets will  be  furnished  at  $2.50  per  100  f.o.b.  Chi- 
cago (the  actual  cost). 

No.  10  is  devoted  to  "The  New  N.  C.  R.  A, 
Home  Coffee  Mill."  It  is  announced  that  a  new 
and  improved  design  for  this  mill  has  been  ap- 
proved and  is  now  ready  for  delivery.  The  mill 
is  illustrated  and  fully  described.  It  is  quoted 
only  to  members  of  the  National  Coffee  Roasters' 
Association,  sole  jobbing  distributors.  The  price 
(quoted  in  order  blank  accompanying  the  circu- 
lar) is  strictly  net  and  f.o.b.  Meriden,  Conn. 

No.  11  refers  to  "Booklet  on  Coffee  Grinding 
and  Brewing,"  which  will  contain  a  summary 
of  the  reports  by  the  Better  Coffee  Making  Com- 
mittee. The  booklet  will  not  carry  the  name  of 
the  Association,  but  members  may  have  their  own 
names  or  advertisements  printed  upon  them  at 
prices,  over  the  cost  of  the  booklet,  in  accordance 
with  the  matter  to  be  printed  and  the  quantity 
ordered.  The  booklet  will  contain  about  i6  pages 
and  its  price  will  be  $5  per  i,ooo,  with  a  reduction 
for  large  quantities. 

No.  12  informs  the  members  of  the  United 
States  Government's  invitation  for  proposals  for 
furnishing  "groceries,  including  bacon,  coffee, 
hard  bread,  lard,  mess  pork,  salt,  sugar,  tea,  etc., 
for  the  Indian  Service  for  the  fiscal  year  ending 
June  30.  1918."  The  proposals  were  to  be  opened 
in  Chicago,  May  2,  1917. 

No.  13  was  entitled :  "Duty  on  Coffee(  ?)"  The 
text,  being  brief,  is  herewith  reprinted: 

Since  issuing  Circular  No.  6,  dated  January  24, 
the  Administration  has  kept  in  touch  with  the 
sentiment  in  Washington,  and  is  inclined  to  the 
belief    that,    notwithstanding    newspaper    "talk," 


there  is  little  likelihood  that  any  tariff  legislation 
affecting  coffee  will  be  considered  at  the  present 
extra  session  of  Congress. 

However,  in  view  of  these  press  comments,  the 
suggestion  has  been  offered  by  some  of  our  mem- 
bers, and  is  hereby  transmitted,  that  on  all  sales 
of  coffee  for  future  delivery  there  be  embodied 
a  clause  providing  for  the  buyer's  assuming  any 
duty  or  tax  imposed  by  the  United  States  Cjov- 
ernment. 

Important    Meeting    of    the    EzecutiTe    Com- 
'  mittee  of  N.  C.  R.  A. 

A  meeting  of  the  executive  committee  of  the 
Association  was  held,  April  26,  at  Hotel  Sher- 
man, Chicago,  the  entire  committee  of  twelve 
members  being  present,  as  well  as  Thos.  J.  Webb, 
•Chicago,  chairman  of  the  Association's  legisla- 
tive committee,  and  Secretary  Qto,  W.  Toms. 

The  subject  of  coffee  research  was  again  be- 
fore the  committee  and  some  definite  plans  were 
laid  looking  toward  something  concrete  to  be 
brought  before  the  next  annual  meeting. 

The  possible  impost  on  coffee,  as  one  feature 
of  war  revenue,  was  given  earnest  considera- 
tion, and  the  committee  expressed  the  desire  and 
willingness  of  the  Association  to  co-operate  in 
every  way  in  its  power  with  the  Government  in 
the  emergency  now  confronting  it,  but  also  ex- 
pressed the  belief  that,  while  realizing  fully  the 
need  for  added  revenues,  any  tax  on  coffee  would 
operate  against  the  welfare  of  the  great  mass  of 
the  middle  and  poorer  classes  of  consumers. 

With  respect  to  the  Seventh  Annual  Conven- 
tion of  the  Association,  scheduled  for  Oct  16th- 
19th,  in  Detroit,  the  committee  concluded  that 
under  the  circumstances  (referring  to  the  war 
situation)  it  would  be  advisable  to  depart  from 
the  usual  plan  and  hold,  this  year,  only  a  strictly 
business  meeting,  taking  up  only  as  much  time 
as  might  be  required  for  this  purpose;  and,  in 
deference  to  the  wishes  of  its  Detroit  members 
who  were  earnestly  desirous  of  entertaining  the 
convention  in  the  "regular"  way  when  it  does  go 
to  their  city  and  acting  upon  their  suggestion 
that,  unless  this  year's  meeting  could  be  a  regu- 
lar affair,  it  be  held  in  some  city  more  centrally 
located,  the  committee  designated  Chicago  as  the 
place,  and  Oct.  16th  and  17tb  the  dates,  for  the 
strictly  business  meeting.  There  will  be  no  for- 
mal banquet,  but  an  informal  dinner  on  one  even- 
ing of  the  meeting.  This  action  is  in  accord  with 
the  general  sentiment  which  has  prevailed  since 
the  entrance  of  the  United  States  into  the  world 
war,  as  disfavoring  the  assembling  of  conventions 
for  other  than  business  purposes  and  eliminating, 
or  minimizing,  the  entertainment  features. 

The  executive  committee  were  entertained  at 
dinner,  Thursday  evening,  April  26,  by  the  Chi- 
cago Coffee  Roasters'  Association,  at  Hotel 
Sherman, 

{Continued  on  page  537) 
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STORAGE  OF  COFFEE*  ETC.,  AT  BIENVILLE 
WAREHOUSE  CO.'S  DEPOTS 

Washington,  D.  C,  Apr.  14.— In  their  decision 
in  I  &  S  Docket  865,  involving  drayage  absorp- 
tion at  New  Orleans,  the  Interstate  Commerce 
Commission  have  disapproved  the  proposal  of  the 
New  Orleans,  Texas  &  Mexico  Ry.  Co.,  to  ab- 
sorb drayage  charge  at  the  A  &  B  warehouses 
of  the  Bienville  Warehouse  Co.,  and  that  sched- 
ule of  the  tariff  involved  must  be  canceled  on 
or  before  May  15. 

It  was  the  intention  of  N.  O.,  T.  &  M.,  a  part 
of  the  Gulf  Coast  Line  System,  to  have  absorbed 
actual  drayage  charges  of  3c.  per  bag  on  rice  and 
coffee,  8c.  per  barrel  on  sugar,  and  13^c.  per 
barrel  on  molasses,  "stored  in  A  &  B  warehouses 
of  the  Bienville  Warehouse  Corporation  located  in 
M.  L.  &  T.,  Bienville  A  &  B  depots  in  New 
Orleans,  destined  to  points  located  on  the  N.  O., 
T.  &  M.  Ry.,  or  to  points  to  which  through  rates 
are  published  in  connection  with  the  N.  O.,  T.  & 
M.  Ry."  The  tariff,  containing  the  provision  was 
to  have  become  effective  on  June  19,  1916,  but 
it  was  promptly,  followed  by  protests  which  were 
filed  with  the  Interstate  Commerce  Commission 
by  various  warehouse  men  of  New  Orleans  who 
claimed  that  the  proposed  rule  would  greatly  in- 
crease the  advantage  already  possessed  by  the 
Bienville  Warehouse  Corporation,  and  that  the 
result  of  absorption  of  the  charges  for  the  load-  . 
ing  service  at  those  warehouses,  and  a  failure  to 
permit  similar  absorptions  at  other  warehouses 
not  so  advantageously  situated,  would  result  in 
unjust  discrimination.  They,  therefore,  asked 
either  that  the  rule  should  be  canceled  or  that 
the  same  privileges  should  be  extended  to  the 
shipments  from  competing  warehouses. 

To  understand  the  full  significance  of  what  this 
rule  proposed,  it  is  necessary  to  state  that  the 
Bienville  A  &  B  warehouses  occupy  the  upper 
floors  of  two  Southern  Pacific  Station  buildings, 
leased  to  the  warehouse  corporation  by  the  South- 
ern Pacific.  The  lower  floors  are  used  by  the 
Southern  Pacific  itself,  mainly  for  the  storage 
of  freight,  but  such  of  the  lower  floor  space  as 
they  do  not  need  is  also  used  by  the  warehouse 
company.  While  all  the  warehouses  at  New  Or- 
leans are  reached  by  railway  tracks,  none  of  them 
enjoys  the  advantages  such  as  those  of  the  Bien- 
ville Warehouse  Co.  This  advantage  is  also  en- 
hanced by  the  fact  that  the  freight  depot  plat- 
forms are  on  a  level  with  the  car  doors,  a  pro- 
vision which  is  forbidden  by  the  city  authorities 
to  all  other  warehouses;  they  also  have  the  ad- 
vantage of  utilizing  to  the  fullest  the  free  time 
allowed  for  the  storage  of  freight  by  the  Southern 
Pacific  as  to  all  freight  shipped  over  its  lines. 
For  example,  the   free  time  allowed  on  import 


coffee  for  shipment  over  the  Soutiiern  Pacific  is 
five  days.  If  stored  in  the  Bienville  warehouse 
for  the  succeeding  30  days,  the  transfer  being 
effected  without  additional  cost,  would  entitle 
the  shipper  to  35  days'  continuous  storage  for  the 
price  of  one  month.  As  a  result  of  these  ad- 
vantages, the  shippers  favor  the  Bienville  ware- 
house, and  other  warehouses  can  seldom  secure 
freight  until  the  Bienville  warehouse  is  filled. 


COFFEE  FREIGHT   RATE  REDUCTIpN   TO 
SALT  LAKE  CITY 

Salt  Lake  City,  Utah,  Apr.  10.— Coffee  from 
countries  of  production  is  to  be  shipped  direct 
to  Salt  Lake  as  the  result  of  a  reduction  in  the 
freight  rate  on  that  commodity  from  San  Fran- 
cisco to  this  city  to  be  put  into  effect  Apr.  29. 
Notice  of  the  reduction  was  received  at  the  lo- 
cal office  of  the  Southern  Pacific  last  week  in  a 
telegram  from  J.  G.  Stubbs,  general  freight  agent 
of  the  company,  with  headquarters  at  San  Fran- 
cisco. 

The  reduction  will  prove  of  considerable  im- 
portance to  Salt  Lake,  according  to  officials  of 
the  railroad  company.  The  former  rate  on  cof- 
fee from  San  Francisco  was  79yi  cents  for  100 
pounds.  The  new  rate  is  65  cents  for  100  pounds 
in  minimum  shipments  of  50,000  pounds  or  50 
cents  for  100  pounds  in  minimum  shipments  of 
80,000  pounds. 

According  to  local  dealers  in  coffee  the  rate 
means  recognition  of  the  fast-growing  impor- 
tance of  San  Francisco  as  a  center  of  the  coffee 
industry. 


REFUNDS  ON  COFFEE  AND  SUGAR 

Washington,  D.  C,  Apr.  16.— The  following 
orders  for  reparation  have  been  approved  by 
the  Interstate  Commerce  Commission: 

Fletcher  &  Wilson  Coffee  Co.  vs.  Nashville. 
Chattanooga  &  St.  Louis  Ry.  et  al.  Refund  of 
$108.65  on  account  unreasonable  rate  on  22  car- 
loads sugar  irom  New  Orleans,  La.,  to  Nash- 
ville, Tenn.,  in  June,  July,  September  and  Oc- 
tober, 1915. 

Phillips-Trawick  Co.  vs.  Nashville,  Chatta- 
nooga &  St.  Louis  Ry.  et  al.  Refund  of  $93.17 
on  account  unreasonable  charges  collected  on  18 
carloads  of  coffee  from  New  Orleans,  La.,  to 
Nashville,  Tenn..  June,  July,  August,  September 
and  October,  1915. 

Cheek-Neal  Coffee  Co.  vs,  Nashville,  Chatta- 
nooga &  St.  Louis  Ry.  et  al.  Refund  of  $106.18 
on  account  unreasonable  charges  collected  on  20 
carloads  of  coffee  from  New  Orleans,  La.,  to 
Nashville,  Tenn.,  from  June  1,  1915,  to  Nov.  18, 
1915.  

The  Hart  Bros.  Co.,  Saginaw,  Mich.,  demon- 
strated at  the  /ecent  Pure  Food  Show  in  that 
city  their  new  "Canoe  Qub"  brand  of  coffee, 
packed  especially  for  them. 
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SUCCESSFUL  CHICORY  FARM  IN  AUSTRALIA 

Firm  of  Tea  and  Coffee  Merchants  Buy  a    Farm   and   Deyelop   a  Successful   Chicory 
Industry  with  Up-to-Date  Equipment  ^ 


[Griffiths  Brothers,  tea,  coffee  and  cocoa  mer- 
chants of  Melbourne,  Australia,  with  branches  in 
Sydney,  Adelaide  and  Brisbane,  being  an  enter- 
prising house,  do  not  balk  at  difficulties  but  pound 
right  ahead  to  achieve  the  ends  desired.  Some 
time  ago,  under  existing  circumstances,  they 
deemed  it  the  best  policy  to  manufacture  their 
own  chicory.  Their  experience  is  related  in  a 
letter  to  The  Spice  Mill  which,  printed  ver- 
batim herewith,  will,  we  believe,  prove  extremely 
interesting  to  our  readers.     For  the  letter  and 


the  lead  in  this  respect.  However,  as  you  were  un- 
able to  give  just  the  information  desired,  we  pro- 
ceeded to  build  the  best  known  Australian  type 
and  you  may  be  sufficiently  interested  to  hear 
what  an  Australian  chicory  farm  is  like.  Wc 
may  claim  it  is  the  best  equipped  in  Australia. 
"The  latest  machinery  for  lifting  the  roots  has 
been  imported  from  your  country  and  is  work- 
ing very  satisfactorily.  Up  till  now  the  usual 
method  in  Australia  has  been  to  pull  each  sep- 
arate root  by  hand,  assisted  by  a  very  narrow- 


Homestead — Griffiths  Bros.  Chicory  Farm,   Seaford,  Victoria,  Australia 


photographs  from  which  the  plates  were  made, 
The  Spice  Mill  is  indebted  to  J.  A.  Bailey,  man- 
ager of  the  firm  of  Griffiths  Bros.,  Proprietary 
Limited. — Editor.] 

**C[  OME  months  ago,  you  will  remember,  we 
^  were  in  communication  with  you  regarding 
the  latest  type  of  chicory  kiln  used  in  your  coun- 
try. As  then  explained,  we  had  purchased  a  farm 
for  the  cultivation  of  chicory  and  were  anxious 
to  build  the  most  up-to-date  kiln  known  and 
thought  you  would  have  been  able  to  give  us 


bladed  spade  called  a  'chicory  devil' ;  but  the  lift- 
ing machine  mentioned  is  a  great  advance  on 
that  system. 

"The  farm  is  situated  at  Seaford,  23  miles  from 
Melbourne.  Though  only  48  acres  in  extent,  it 
is  of  exceptionally  rich  soil  of  the  sedimentary- 
peat  and  black  sand  type,  as  described  in  *Cali- 
fornian  Vegetables,'  by  Wickson,  pages  256-7.  A 
feature  of  the  place  is  that  80  feet  below  the 
surface  an  inexhaustible  supply  of  fresh  water 
is  obtained;  so  that  when  windmills  or  pumps 
are  erected,  the   whole   farm   can   be  irrigated. 
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Portion  of  Growing  Crop.     Griffiths  Bros.    Chicory  Farm 

erected,  together  with  an  up-to-date  kiln.     Pig-      dence  in  that  picture. 

geries  form  a  part  of  the  scheme,  in  order  that  "The   district  of  Seaford   is  likely  to  become 
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a  chicory  centre  for  Australia.  A  good  start  has 
been  made  and  already  many  contracts  have  been 
entered  into  with  neighboring  farmers  to  grow 
chicory  for  us  in  place  of  cereals,  etc.,  that  were 


chicory  per  acre ;  but,  in  a  favorable  season,  twice 
that  quantity  is  confidently  anticipated. 

**We  were  very  interested  to  read,  in  your  issue 
of  The  Spice  Mill,  April,  1916,  an  article  on 


Chicory  RooU  Pulled  by  Machinery.     Griffiths  Bros.  Chicory  Farm 


A  Pile  of  RooU  Ready  for  Slicing  and  Drjring.     Griffiths  Bros.  Chicory  Farm 

formerly  grown.    Last  year,  which  was  unfavor-      'Chicory  Growing  in  France.'    Such  articles  tf- 
able  climatically,  we  obtained  up  to  six  toot  of      ford  information  to  your  readers  as  to  methods 
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Drying  Chicory  in  Kiln— Griffiths  Bros.  Chicory 
Farm 

(The  haze  is  smoke  arising  from  the  fire  below — ground 

adopted  in  various  countries  and  we  thought 
you  may  be  interested  to  learn  of  the  methods 
in   vogue  here." 


AND 


SPICES,    ETC.,    USED    IN    ANCIENT 
MODERN  DISHES'^ 

SPEAKING  about  the  similarity  of  old  and 
modern  dishes,  I  can  give  you  to-day  only  a 
few  but  striking  illustrations.  Not  only  the 
Southern  European  modern  dishes  are  alike  with 
the  antique  ones,  but  also  those  of  the  extreme 
north  in  Europe,  England,  the  Baltic  countries 
and  others.  Take  just  the  most  common  things 
in  our  daily  use. 

♦From  "Ancient  Cooking  and  Eating — ^Their  Influence 
Upon  Social  Conditions,"  by  J.  Dommers  Vehling,  in 
The  Steward,  New  York,  Apr.,  1917. 


Worcestershire  Sauce.  Our  sauce  contains  pi- 
mento, pepper,  cloves,  ginger,  curry,  paprika, 
mustard,  sugar,  tamarind,  vinegar,  sherry  and  a 
little  asafoetida. 

Compare  this  with  a  recipe  that  Apicius  gives 
us  for  a  meat  sauce:  Thyme,  savory,  oil,  pep- 
per, salt,  caraway  seeds,  ginger,  wine  and  "sil- 
phium."  The  word  "Silphium,"  it  has  been  es- 
tablished, was  applied  to  the  Ferula  or  Narthex, 
the  plant  that  furnishes  the  asafoetida  which  is 
the  predominating  character  of  that  sauce  and  also 
of  Worcestershire  sauce. 

Take  another  of  Apicius'  sauces: 

Pepper,  coriander,  lovage  (lavisticum  officials) 
rue  (ruta  gravesolena),  fish-gravy,  honey,  oil. 
What  an  impossible  combination  you  wpuld 
think! 

But  we  still  enjoy  such  combinations  nowa- 
days. All  these  so-called  "English"  sauces  are 
nothing  but  remnants  of  antiquity,  they  are 
really  barbarous  combinations,  if  we  only  knew 
them !  Anchovy  sauce,  anchovy  essence,  ketchup, 
chili,  etc.,  etc.  The  very  famous  and  the  very 
popular  dish  in  Southern  France,  particularly  in 
Marseilles,  the  Bouillabaise,  is  a  downright  an- 
cient fish  stew  composed  X)f  four  or  more  differ- 
ent kinds  of  fish,  mussels,  Crustacea,  oil,  but- 
ter, water,  garlic,  tomatoes,  thyme,  bay  leaves, 
saffron  and  wine. 

Even  our  so-called  "Rhode  Island"  clam  chow- 
der is  of  ancient  origin,  if  you  like.  The  sauces 
we  serve  with  oysters,  the  cocktail  sauce,  the  mig- 
nonette, the  vinaigrette,  the  tabasco;  they  all 
have  ancient  prototypes. 

Apicius  teaches  us  the  utilization  of  the  meat 
and  fish  juices  to  make  sauces,  by  using  flour, 
wine,  cream,  etc.,  exactly  as  we  do  to-day.  He 
has  the  mayonnaise,  the  tartar  sauce,  the  rcmou- 
lade,  the  ravigotte.  To  mix  fish  with  hashed 
meats,  as  he  does,  or  to  cook  herring  and  veal 
together,  is  quite  common  nowadays  in  many 
parts.  He  has  the  same  wine  soup  and  the  same 
raisin  soup  as  the  modem  Europeans,  the  same 
goose  dressing  as  the  Germans  have,  the  Cum- 
berland sauce,  so  popular  in  England  with  ven- 
ison. He  used  fried  apples,  raisins,  pepper,  nut- 
meg, ginger,  sugar  (or  honey),  claret,  boiled 
together  and  strained.  Compare  this  with  our 
Cumberland  sauce  and  our  Poivradel  Ancient 
fowl  dressing  with  milk,  ffour,  salt,  pepper,  saf- 
fron, almond  paste,  goose  fat.  We  still  use 
almonds  and  pistachios  in  our  galantines  of 
fowl.  We  use  apples,  raisins,  prunes,  bread, 
chestnuts,  spices  and  other  things  to  stuff  our 
chickens,  ducks  and  geese. 


Joyce,  Laughlin  &  Co.  have  taken  over  the 
business  of  Peoria  Wholesale  Grocery  Co.,  Pe- 
oria, 111. 
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TWO    BALZACS— EACH    STRONG    ADVO- 
CATE OF  COFFEE 

Chicago,  III.,  Apr.  12,  1917. 
Editor,  Simmons'*  Spice  Mill: 

"It  is  good  to  repeat  good."  After  reading 
the  enclosed  from  Every  Week,  it  made  me  think 
of  another  Balzac,  for  whom  I  have  great  ad- 
miration, so  I  cut  it  out  for  future  use.  "Noth- 
ing Discourages  This  Man"  is  surely  a  fit  for 
our  mutual  friend,  Richard  Balzac,  of  Angel  & 
Co.  I  have  watched  this  man  grow,  and  it  has 
been  fine  and  interesting.  His  firm  were  un- 
known to  the  trade  not  ten  years  ago;  they  re- 
ceived but  a  few  thousand  bags  of  coffee  a 
year.  Now  A.  Angel  &  Co.  are .  known  from 
Maine  to  California  and  up  and  down  this  coun- 
try, and  they  receive  more  Bogota  coffees  than 
any  other.  And,  better  still,  the  house  are  deeply 
respected.  No.  doubt  there  are  other  reasons  for 
this  remarkable  success,  but  none  in  my  mind  as 
great  or  true  as  this  (our)  Richard  Balzac.  We 
have  had  a  few  battles  of  our  own  to  go  through 
and  are  fully  aware  of  what  it  means  to  buck 
against  the  lines  of  least  resistance;  but  if  ever 
there  was  a  man  in  the  coffee  trade  who  kept 
on  faithfully,  intelligently  and  honorably  to  make 
good,  in  spite  of  all  discouragements — and  made 
good,  in  spite  of  them — Richard  Balzac  is  that 
man.  He  is  a  fine  example  of  the  article.  You 
may  do  as  you  please  with  this,  as  it  is  nothing 
more  than  what  I  have  said  many  times  before, 
and — "It  is  good  to  repeat  good." 
Sincerely  yours, 

W.    R.    RUFFNER, 

[Ruffner,  McDowell  &  Burch.] 

[The  article  from  Every  Week  for  Mar.  5, 
1917,  referred  to  by  Mr.  Ruffner  is  entitled 
"Nothing  Discouraged  This  Man"  and  narrates 
Honore  Balzac's  great  love  for  coffee.] 

When  Honore  Balzac  was  only  a  struggling 
young  man  he  had .  to  prove  to  his  doubt- 
ing parents  that  he  would  some  day  be  Honore 
de  Balzac,  the  famous  French  novelist.  They 
had  given  him  two  years  in  Paris,  at  $300  a  year, 
in  which  to  show  that  he  was  the  genius  he 
thought  he  was.  How  he  proved  it  is  described 
by  Albert  Keim  and  Louis  Lumet  in  their  book 
on  Balzac  (Frederick  A.  Stokes  Company), 
translated  from  the  French  by  Frederic  Taber 
Cooper. 

At  the  end  of  the  two  years  Balzac  went  home 
triumphantly  carrying  his  tragedy,  "Cromwell," 
which  was  to  prove  his  right  to  a  literary  career. 
He  had  asked  his  parents  to  invite  in  some  friends 
to  witness  his  triumph;  but  his  father,  and  par- 
ticularly his  mother,  were  wary,  and  invited  very 
few.     This  was   fortunate. 

As  he  solemnly  began  the  reading,  coldness  and 
consternation  grew  on  the  faces  about  him.  At 
the  close,  one  of  the  friends  told  him  bluntly 
how  poor  was  his  work,  and  the  others  all  agreed 
that  he  could  not  write. 

Balzac  declined  to  accept  their  judgment,  and 
begged  his  father  to  submit  the  work  to  a  cer- 
tain dean  of  literature.  "After  a  conscientious 
reading"  said  his  sister,  "the  good  old  man  de- 
clared that  the  author  of  'Cromwell'  had  better 
follow  any  other  career  in  the  world  than  that 
of  literature." 


But  Balzac  never  lost  faith  in  himself.  No 
one  ever  knew  how  he  got  the  money,  but  he 
slipped  back  to  Paris,  hired  a  room,  and  wrote 
his  first  novel.  When  it  was  published  he  sug- 
gested to  his  sister  that  she  should  recommend 
it  as  a  masterpiece  to  the  ladies  of  Bayeux.  but 
asked  her  not  to  lend  the  sample  copy  he  would 
send  her,  lest  it  hurt  the  sales  of  the  book. 

Novel  after  novel  he  wrote  during  the  rest  of 
his  life  at  a  rate  that  would  have  exhausted  any- 
other  writer.  In  order  to  keep  up  his  tremendous 
pace,  he  indulged  in  a  continuous  orgy  of  coffee. 

"He  had  a  big  alarm  clock,"  wrote  a  friend 
whom  he  often  visited  while  writing,  "for  he 
slept  very  well  and  very  soundly,  and  he  set  the 
alarm  for  two  o'clock  in  the  morning.  Then 
he  prepared  himself  some  coffee  over  a  spirit 
lamp,  together  with  several  slices  of  toasted 
bread,  and  then  started  in  to  write  in  bed,  mak- 
ing use  of  a  desk  so  constructed  that  he  could 
freely  draw  up  his  knees  beneath  it.  He  con- 
tinued to  write  in  this  manner  until  five  o'clock 
in  the  evening,  taking  no  other  nourishment  than 
his  coffee  and  slices  of  toasted  bread. 

"At  five  o'clock  he  arose,  dressed  for  dinner, 
and  remained  with  his  hosts  in  the  drawing-room 
until  ten  o'clock,  the  hour  at  which  he  withdrew 
to  go  to  bed.  And  he  never  in  the  least  modified 
this  settled  routine." 

"At  last  I  have  discovered  a  horrible  and  cruel 
method,"  Balzac  wrote,  "which  I  recommend  only 
to  men  of  excessive  vigor,  with  coarse  black 
hair,  a  skin  of  mingled  ochre  and  vermilion, 
squarish  hands  and  legs  like  balustrades.  It  con- 
sists in  the  employment  of  a  decoction  of  ground 
coffee  taken  cold  with  little  or  no  water  on  an 
empty  stomach.  This  coffee  falls  into  your 
stomach,  which  is  a  sack  with  a  velv^  interior, 
lined  with  little  pores  and  papillae;  it  finds  noth- 
ing else,  so  it  attacks  this  delicate  and  volup- 
tuous lining;  it  maltreats  those  delicate  walls  as 
a  truckman  maltreats  a  pair  of  young  horses; 
the  plexus  nerves  inflame,  they  burn  and  send 
their  flashes  to  the  brain.  Thereupon  everything 
leaps  into  action;  thoughts  and  ideas  rush  pell- 
mell  over  one  another  like  battalions  of  the  grand 
army  on  the  field  of  battle;  recollections  arrive 
in  a  headlong  charge;  the  artillery  of  logic  hur- 
ries up ;  flashes  of  wit  arrive  like  so  many  sharp- 
shooters, and  the  action  develops." 


SPICES,  ETC.,  FROM  MADRAS  TO  UNITED 
STATES 

TN  a  review  of  the  trade  of  Madras,  Consul 
^  Lucien  Memminger,  under  date  of  Dec.  14, 
1916,  gives  a  table  of  quantities  and  values  of 
articles  declared  for  export  from  that  district  to 
the  United  States  during  the  calendar  years  of 
1915  and  1916,  from  w^hich  we  take  the  follow- 
ing items : 

1915  1916 

Pounds         V alike        Pounds       Valut 

Chillies      50,736  $6,§S4  64,960       $9,125 

Cocoanut    Oil 6,265,097        593,558     5,920,407     661,S30 

Ginger     732,368  34,926        199.444       16,882 

Lemon-grass  Oil.        88,480  47,145  70.518       46,550 

Pepper  (Black  or 

White)    10,660,233     1,149,824     3,907,093     603,156 

Senna    Leaves..      452,192  42.512     1,431,825     180,986 

Senna  Pods 60.192         8.743 

Turmeric    511,428  1,504     1,808.532     112,357 
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OFnCIAL    STATISTICS     OF    COLOMBIA'S 
COFFEE  EXPORTS 

[By  Special  Correspondent  to   Simmons'   Spice 
Mill] 
Bogota,  Colombia,  Mar,  17.--0fficial  statistics 
of  exports  of  coffee  from  Colombia  are: 

Bags  Bags 

1915  1916 

Holland     1,126  

Spain    3,762  963 

United  States 767,694  958,748 

France   6,775  12.039 

Great  Britain 91,392  3,006 

Italy    9,687  8,108 

Canada    10,460  10,335 

Venezuela   172,837  146.178 

Other  Countries  2,387  2,519 

Totals 1,066,120  1,141,896 

[Bag  =138  lbs.  net] 
Parts  of  the  State  of  Santander  export  coffee 
via  the  Venezuelan  port  of  Maracaibo,  and  the 
entire  quantity  has  been  sent  in  1915  and  1916 
to  the  United  States.  That  country  received  in 
1915  about  88  per  cent,  and  in  1916  about  97  per 
cent,  of  the  total  exports  from  Colombia. 


COFFEE  FROM  SOMALILAND  PROTECTOR- 
ATE 

TN  a  report  on  the  trade  of  British  Somaliland 
•■•  Protectorate,  Consul  Addison  E.  Southard,  at 
Aden,  Arabia,  says,  under  date  of  Feb.  1,  1917: 

"Before  the  completion  of  the  Djibouti- 
Abyssinian  Railway  considerable  quantities  of 
Abyssinian  coffee  were  shipped  from  Berbera, 
Bulbar  and  Zeyla,  but  now  the  steamers  take 
on  their  cargoes  at  Djibouti.  None  of  the  ports 
possesses  a  good  harbor  or  modern  facilities  for 
loading  and  unloading  vessels." 

In  a  table  compiled  from  the  Aden  Port  Trust 
returns,  which  accounts  for  approximately  95 
per  cent,  of  the  exports  from  British  Somaliland, 
<luring  the  three  fiscal  years  ended  Mar.  31,  1914, 
1J15  and  1916,  occur  the  following  figures: 

Coffee 

Fiscal  year  1914 $32,955 

Fiscal  year   1915 25.739 

Fiscal  year  1916 42,859 

TEA  TRADE   OF  THE  YANGTZE  VALLEY 

[John  R.  Arnold,  in  charge,  office  of  commercial  attache, 
Pekin,   China,  Feb.    12] 

A  REPORT    which    has    appeared    in    a    local 

^^*'  commercial  journal  regarding  the  tea  trade 

in  the  middle  Yangtze  Valley  during  1916  states 

that  an  all-round  increase  of  cost  from  labor  to 

packing  materials   and   freight,  rendered   profits 

less   than    those    realized   during   the   preceding 

year.     The  first  crop  of  Keemuns  brought  only 

80  to  85  per  cent  of  last  year's  prices,  although 

a  recovery  was  shown  on  the  second  and  third 

<rops,  for  which,  on  account  of  repeated  orders 


from  Russia,  good  prices  were  obtained.  All 
Keemuns  were  then  easily  disposed  of.  The  de- 
mand for  Ningchows  was  not  so  brisk,  and  about 
20  per  cent,  of  the  stock  remains  unsold.  The 
statement  continues: 

The  quality  of  both  Keemun  and  Ningchow 
teas  was  slightly  inferior  to  that  of  the  preced- 
ing year,  as  a  result  of  excessive  rain  and  a 
colder  spring.  The  plantation  price  of  Keemuns 
was  enhanced  by  the  fact  that  200  new  firms,  at- 
tracted by  the  preceding  year's  profits,  endeavored 
to  hold  up  prices,  and  dealers  tried  to  produce 
quantity  rather  than  quality.  The  amount  01 
Ningchows  exported  was  about  25  per  cent,  less 
than  the  year  before,  but  this  was  made  up  by 
Keemuns.  • 

There  was  a  big  drop  in  the  prices  received 
for  tea  dust,  and  exports  fell  off  by  nearly  30 
per  cent. 

The  first  shipment  of  black  tea  produced  on  the 
Chinese  Government's  experimental  tea  farm  in 
the  Keemun  district  of  Anhwei  Province  was 
made  in  September.  This  model  farm  is  endeav- 
oring to  improve  the  cultivation   of  Chhia  tea. 

[The  Chinese  tea  trade  was  discussed  in  Com- 
merce Reports  for  Mar.  13,  1917,  and  Sept.  26, 
1916.1 


SOME  IMPORTANT  EXPORTS  FROM  EAST 
AFRICA 

AMONG   the  principal   exports   from  British 
East  Africa  in  1914  and  1915  were : 

MOMBASA 

1914  1915 

Chillies    $26,615  $39,677 

Coffee    287,801  341804 

Copra  95,000  56,459 

Ground   Nuts    (Peanuts)...       89,443  16,540 

Sesame    Seed    108,984  150,651 

FROM    ZANZIBAR 

1914  1915 

Cloves    $1,683,990    $2,239,730 

Clove   stems    58,775  20,978 

Copra  942,322  796,621 


BOOM  IN  TEA 


[From  The  Nation's  Business] 
'T^EA  has  a  boom  and  contrary  to  most  crops 
•■•    produced    heavily    in    1916.     India,    Ceylon, 
Java,   Sumatra  and    South   Africa   recorded   in- 
creases from  their  gardens;  only  China  fell  off. 

Tea-drinking  grew  in  the  year  in  a  way  that 
suggests  tippling  rather  than  the  sipping  of  an 
occasional  dainty  cup.  The  United  Kingdom  set 
some  three  hundred  millions  pounds  to  brewing, 
and  had  its  soldiers  brew  thirty  million  pounds 
more.  As  a  cup  that  cheers,  tea  forged  ahead 
in  Russia  and  France,  too,  and  even  caught  the 
favor  of  natives  of  India  who  formerly  consented 
to  raise  it,  but  turned  their  faces  resolutely 
against  it  as  a  beverage. 

The  world's  consumption  of  tea  has  trebled 
in  thirty  years,  and  the  end  is  not  yet 
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IMPORTANT  TARIFF  DECISION  ON  SPAN- 
ISH  PAPRIKA 

/^N  Apr.  2,  1917,  United  States  Court  of  Cus- 
^^  toms  Appeals  affirmed  the  judgment  of  the 
Board  of  United  States  General  Appraisers  in 
the  appeal  of  Vandergrift  &  Co.  vs.  United 
States  on  assessment  of  duty  on  certain  paprika. 
The  case  was  argued  before  Judges  Montgomery, 
Smith,  Barber,  E)e  Vries  and  Martin,  and  the  de- 
cision is  of  such  interest  that  The  Spice  Mill 
prints  it  in  full.  Judge  Barber  delivered  the  opin- 
ion of  the  court,  as  follows: 

The  merchandise  in  this  case  is  the  dried  pod 
of  the  Spanish  paprika  or  pimenton  (the  same 
thing)  :  imported  in  a  finely  ground  condition, 
assessed  by  the  collector  and  held  dutiable  by  the 
Board  of  General  Appraisers  at  1  cent  per  pound 
and  20  per  cent,  ad  valorem  in  addition  under 
*  paragraph  235  of  the  act  of  1913,  which  we  here 
insert : 

235,  Spices,  unRround:     Cassia  buds,  cassia  and  cassia 
vera;    cinnamon    and    cinnamon    chips;    ginger    root,    un* 

ground  and  not  preserved  or  candied;  nutmegs;  pepper, 
lack  or  white;  capsicum  or  red  pepper,  or  cayenne  pep- 
per; and  clove  stems,  Ic.  per  pound:  cloves,  2c.  per 
pound;    pimento,    }i    of    Ic.    ger   pouna;    Mge,    ^c   per 

Say  or  wild  mace,  18c. 


pound;  mace,  8c.  per  pound;  Bomo  .  

per  pound;  ground  spices,  in  each  case,  the  specific  duty 
per  pound  enumerated  in  the  foregoing  part  of  this  para- 
graph for  finground  spices,  and  in  addition  thereto  a  duty 
of  20  per  centum  ad  valorem;  mustard,  ground  or  pre* 
pared,  in  bottles  or  otherwise.  6c.  per  pound;  all  other 
spices  not  specially  provided  tor  in  this  section,  includ- 
ing all  herbs  or  herb  leaves  in  glass  or  other  small  pack- 
ages for  culinary  use,  20  per  centum  ad  valorem. 

The  theory  of  assessment  evidently  was  that 
this  paragraph  provides,  first,  for  certain  un- 
ground  spices  among  which  is  capsicum  or  red 
pepper,  or  cayenne  pepper,  at  the  specific  rate 
of  1  cent  per  pound;  and,  second,  for  the  same 
articles  when  ground  at  the  same  specific  and  an 
additional  20  per  cent,  ad  valorem  duty,  it  hav- 
ing been  considered  that  the  merchandise  was 
capsicum  or  red  pepper,  ground. 

The  paragraph  also  provides  for  "all  other 
spices"  not  specially  provided  for  at  the  20  per 
cent,  ad  valorem  rate  only. 

There  are  four  protests  of  record. 

One  objection  to  the  assessment  in  each  is  that 
the  merchandise  is  not  a  spice  in  an  unground 
state,  but  a  vegetable,  not  becoming  a  spice  until 
it  is  ground  and  that,  therefore,  the  provision  for 
unground  spices  in  the  paragraph  does  not  apply. 
Three  protests  claim  that  the  merchandise  is  duti- 
able at  only  1  cent  per  pound  as  capsicum  or 
red  pepper  under  paragraph  235,  one  that  is  duti- 
able at  1  cent  per  pound,  and  all  in  the  alterna- 
tive that  it  is  dutiable  at  20  per  cent,  ad  valorem 
under  the  last  clause  thereof. 

In  two  protests  claims  are  made  for  classifica- 
tion under  paragraph  385,  which  relates  to  non- 
enumerated  articles  unmanufactured  or  in  whole 
or  in  part  manufactured. 

The  protests  contain  other  allegations  which  it 
is  not  necessary  to  mention. 

The  claim  that  the  merchandise  is  capsicum  or 
red  pepper  under  the  first  part  of  the  paragraph 
is  not  relied  upon  and  could  not  well  be,  because 
it  rests  upon  the  theory  that  the  merchandis*  as 
unground,  while  the  fact  is  otherwise. 

In  this  court  the  contention  first  made  is  under 
paragraph  385.  We  conclude  from  the  opinion 
of  the  board  that  this  claim  was  not  seriously 


insisted  upon  before  it.  If  sustained  here  it  can 
only  affect  the  merchandise  covered  by  two  of 
the  protests.  Respecting  this  issue,  the  importers 
argue  that  four  witnesses  out  of  the  nine  who 
were  called  by  them  testified  thai  the  Spanish 
variety  of  pfiprika  is  used  mainly  as  a  coloring 
matter  in  the  manufacture  of  sausage,  catsup, 
soups,  etc.;  that  this  testimony  is  undisputed; 
that  it,  therefore,  follows  that  the  importation 
is  not  a  spice  or  anything  else  that  is  provided 
for  in  paragraph  235,  but,  having  been  prepared 
and  ground,  is  a  non-enumerated  manufactured 
article. 

The  testimony  referred  to  at  first  blush  seems 
to  support  the  argument,  but  on  further  exami- 
nation of  the  record  it  appears  that  one  of  the 
same  witnesses,  a  manufacturer  of  spices  and 
sundry  goods  and  a  wholesaler  thereof,  also  tes- 
tified that  paprika  was  recognized  as  a  spice ;  that 
another,  a  wholesaler  who  was  in  the  spice  and 
herb  business  and  therein  handled  paprika,  said, 
to  use  his  own  language,  that  he  "only  sold  to 
the  pork  trade,"  in  which  trade  it  was  used  for 
coloring  purposes;  and  that  another,  who  rep- 
resented a  concern  reputed  to  be  the  largest  im- 
porters of  crude  spices  in  the  United  States,  tes- 
tified that  they  handled  merchandise  like  that  in 
question  here  and  that  the  trade  or  part  of  it 
called  it  a  spice. 

In  addition  to  this,  another,  not  one  of  the  four 
relied  on,  testified  that  paprika  was  regarded  as 
a  spice,  and  still  another  that  in  its  ground  state 
it  was  "used  as  a  spice  because  it  has  a  flavor 
or  a  condiment,"  and  that  it  was  known  in  the 
trade  as  one  variety  of  spice  when  in  the  ground 
state,  as  are  the  official  exhibits  before  us. 

We  think  this  claim  must,  upon  the  whole 
record,  be  denied. 

The  next  contention  of  the  importers  is  that 
the  uncontroverted  evidence  est2d>lishes  that  ac- 
cording to  the  general  and  uniform  trade  tmder- 
standing,  the  merchandise  involved  in  these  pro* 
tests  is  not  capsicum,  or  red  pepper,  or  cayenne 
pepper  of  any  kind,  but,  on  the  contrary,  is  a 
distinctive  and  separate  article  known  in  the  spice 
trade  as  paprika  or  pimenton;  that  the  board's 
classification  thereof  as  capsicum  or  red  pepper, 
ground,  cannot  stand,  and,  therefore,  that  it 
should  be  classified  under  the  "all  other  spices** 
provision  in  the  last  part  of  paragraph  235. 

As  to  this  claim,  we  do  not  think  the  importers 
have  shown  that  the  merchandise  is  not  commer- 
cially "capsicum  or  red  pepper,  or  cayenne  pep- 
per." 

They  have  shown  that  its  commercial  designa- 
tion is  paprika.  That  "paprika"  is  a  foreign  word 
meaning  pepper  as  established  by  the  record.  It 
is  also  established  that  at  least  two  varieties  of 
paprika — the  Spanish  and  the  Hungarian — arc 
subjects  of  commerce  and  imported  into  this 
country.  Each  is  a  red  pepper  of  the  capsicum 
family,  the  Spanish  variety  being  what  is  often 
referred  to  as  "sweet  red  peppers"  or  "sweet 
Spanish  peppers." 

Spanish  paprika  in  its  physical  characteristics 
very  closely  resembles  the  Htmgarian  article,  be- 
ing, however,  milder  to  the  taste,  and  both,  the 
former  in  a  greater  degree  than  the  latter,  are 
mtirh  less  pungent  than  some  other  varieties  of 
capsicum.  It  is,  however,  a  capsicum,  and  it  is 
also  a  sweet  red  pepjer  in  fact. 

A  sweet  apple  or  sweet  red  apple  would  hardly 
escape  classification  as  an  "apple"  because, of  its 
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color  or  taste  unless  the  common  meaning  of 
"apple"  were  limited  by  statute  or  by  trade/ 

There  being  no  eo  nomine  provision  for 
paprika,  the  establishment  of  the  commercial  des- 
ignation of  the  importations  here  to  be  such  must, 
in  order  to  exclude  the  same  from  paragraph 
235,  be  supplemented  by  proof  establishing  that 
in  the  wholesale  trade  dealing  therewith  paprika 
is  excluded  from  capsicum  or  red  pepper,  or 
cayenne  pepper,  and  this  the  importers,  we  think, 
have  failed  to  do.  It  is  true  that  witnesses  in 
their  behalf  have  so  testified.  One,  however,  ad- 
mitted that  the  term  "capsicum"  had  not  been 
used  in  the  trade  for  four  or  five  years,  and  an- 
other that  it  was  not  used  in  the  trade  at  all, 
but  was  known  as  a  word  for  red  pepper. 

But  it  also  conclusively  appears  that  it  is  now, 
and  for  several  years  fas  far  back,  in  at  least 
one  instance,  as  1909)  has  been,  a  practice  for 
wholesalers,  some  of  whod.  but  not  all,  do  both 
a  wholesale  and  retail  business,  to  put  up  for 
the  retail  trade  and  sell  either  the  Hungarian 
or  Spanish  paprika  or  both  in  small  containers 
labeled  "Paprika,"  "Rosen  Paprika,"  "Rose  Red 
Paprika,"  etc.,  followed  in  each  case  by  the  term 
"sweet  re(d  pepper."  One  of  the  importers'  wit- 
nesses explained  this  by  saying  that  the  term  "red 
pepper"  was  so  employed  to  inform  the  house- 
wife what  the  article  was,  so  she  would  under- 
stand it  was  a  sweet  red  pepper.  Another  wit- 
ness in  a  different  connection  said  that  the  term 
"sweet  red  pepper"  was  used  by  certain  manu- 
facturers because  the  Department  of  Agriculture 
maintained  that  "paprika"  was  a  misnomer  for 
the  article. 

It  also  appears  that  shipments  of  paprika  to 
this  country  under  the  act  of  1909  were  made 
in  containers  labeled  both  "Rosen  paprika"  and 
"red  pepper"  with  no  words  of  limitation. 

We  are  not  unmindful  that  wholesalers  might 
among  themselves  exclude  paprika  from  the  term 
"red  pepper."  But  the  common  employment  of 
that  term  by  them  in  the  retail  trade  with  no 
further  explanation  therefor  than  what  has  been 
given  suggests  to  us  that  the^  use  it  in  the  whole- 
sale trade  also  and  is  consistent  therewith.  At 
any  rate,  it  tends  to  so  far  weaken  the  proof 
of  commercial  designation  that  we  decline  to  be 
persuaded  on  the  whole  record  that  such  desig- 
nation has  been  established,  as  claimed  by  the 
importers. 

It  is  further  claimed  that  the  term  "capsicum 
or  red  pepper,  or  cayenne  pepper,"  must  be  in- 
terpreted in  a  sense  that  differs  from  its  ordi- 
nary meaning  by  reason  of  the  decision  in  Cruik- 
shank  vs.  United  States  (59  Fed.,  446),  decided 
in  January,  1894,  in  connection  with  the  subse- 
quent legislative  history  of  the  pepper  pro- 
visions. 

We  have  carefully  examined  the  case  and  the 
statutes  and  do  not  adopt  this  conclusion.  We 
find  nothing  therein  which  warrants  us  to  give 
to  the  quoted  term  any  other  than  its  common 
meaning,  which  clearly  includes  the  merchan- 
dise here.  Indeed,  the  fact  that  the  importers 
so  understand  might  at  least  be  inferred  from 
the  claim  in  their  protests  that  the  merchandise 
was  capsicum,  or  red  pepper.  It  is  true  that  this 
claim  turns  out  to  be  inapplicable,  because  these 
peppers  are  not  unground;  but  if  the  importers 
had  not  been  mistaken  as  to  the  condition  of 
the  peppers  in  that  respect,  it  would  be  Quite 
consistent  with  the   fact  as   we  find  it.     This, 


however,  is  not  regarded  as  important  or  in  any 
sense  controlling. 

Recurring  to  paragraph  235,  we  think  the  pep- 
per provisions  therein  indicate  a  congressional 
intent  to  classify  thereunder  peppers  of  all  kinds, 
at  least  sucj^  as  are,  generally  speaking,  spices. 
This  conclusion  is  made  quite  certain  when  we  . 
consider  that  to  articles  dutiable  as  pepper  under 
preceding  acts  paragraph  235  adds  pepper,  black 
or  white,  which  theretofore  had  been  given  free 
entry. 

As  an  independent  ground  for  sustaining  the 
judgment  below  the  Government  claims  to  have 
shown  a  long  administrative  practice  of  classi- 
fying paprika  as  capsicum  or  red  pepper.  With 
reference  thereto,  an  examiner  at  the  port  of 
Philadelphia  testified  that  for  at  least  the  last  10 
years  Hungarian  paprika  had  at  that  port  been 
classified  as  the  Government  claims. 

This  practice  seems  to  have  been  confirmed  by 
the  rulings  of  the  board  under  the  act  of  1897 
in  G.  A.  3691  (T.  D.  17643).  G.  A.  4390  (T.  D. 
20886),  G.  A.  6248  (T.  D.  26957),  Abstract  22126 
(T.  D.  30111).  Abstract  22373  (T.  D.  30208).  See 
also  G.  A.  6667  (T.  D.  28427).  Spanish  paprika 
was  likewise  so  classified  by  the  board  in  Ab- 
stract 27185  (T.  D.  32631)  under  the  act  of  1909. 

We  do  not  feel  warranted  on  the  record  here 
to  say  that  Spanish  paprika  shall  be  differentiated 
from  the  Hungarian  product.  To  do  th^is  in- 
volves a  classification  based  upon  degrees  of 
pungency  which  would  at  once  invite  confusion 
and  uncertainty. 

Congress  will  be  presumed  to  have  enacted  the 
paragraph  with  knowledge  of  the  interpretation 
given  thereto  in  the  preceding  acts.  The  precise 
language,  construed  and  applied  as  above  indi- 
cated, has  been  re-enacted,  and  we  think  this  case 
fails  to  show  a  sufficient  reason  for  a  different 
interpretation. 

While  this  may  not  preclude  importers  from 
establishing  a  commercial  designation  that  war- 
rants a  different  classification,  we  think  in  the 
present  case  the  attempt  to  do  so  has  failed. 

The  judgment  of  the  Board  of  General  Ap- 
praisers  is   affirmed, 

CRESCENT  MFa  CO.  SUIT  SETTLED 

Seattle,  Wash.,  Apr.  16.^The  Crescent  Mfg. 
Co.'s  suit  for  damages  against  the  Retail  Gro- 
cers' Association,  the  Food  Show  Committee, 
Robert  G.  Duncan  and  others  has  been  dismissed 
with  prejudice,  on  application  of  the  Crescent 
company's  attorney. 

No  money  was  asked  nor  given  in  the  settle- 
ment. The  Crescent  company  doubtless  felt  that 
they  had  cause  for  action  when  the  suit  was 
filed,  but  upon  passage  of  satisfactory  resolutions 
by  the  Retail  Grocers'  Association  disavowing 
any  intention  to  injure  Crescent  products,  the 
company  dismissed  their  action  against  the  de- 
fendants. 

James  E.  Moore 

Galveston,  Tex.,  April  15.— James  E.  Moore, 
president  of  the  Moore  Brothers'  Wholesale  Gro- 
cery Co.,  died  recently  at  a  hospital  in  Houston. 
He  had  resided  in  Galveston  for  many  years. 
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PACKING  CASES  CONTAINING  SMALL  TEA 
PACKAGES  FHEE  OF  DUTY 

THE  United  States  General  Appraisers,  at 
New  York,  April  18  (Board  3,  Waite  and 
Hay,  General  Appraisers),  heard  tl*e  protests  of 
Harold  Rice  et  al.  against  the  assessment  of  duty 
by  the  Collector  of  Customs  at  the  ports  of  Boston 
and  Chicago,  and  reversed  the  collectors'  assess- 
ments ; 

Hay,  General  Appraiser:  The  merchandise  in 
this  case  is  tea  packed  in  packages  of  less  than 
5  pounds  each,  these  packages  packed  in  large 
packing  cases  of  approximately  100  pounds  each, 
without  any  intermediate  covering  or  container. 
Duty  was  assessed  by  the  collector  upon  these 
large  packing  cases  on  the  theory  that  such  was 
the  proper  application  of  paragraph  627,  tariff 
act  of  1913,  which,  so  far  as  the  same  is  per- 
tinent, reads  as  follows: 

627.  Tea  not  specially  provided  for  in  this  section,  and 
tea  plants:  Provided.  That  the  cans,  boxes,  or  other  con- 
tainers of  tea  packed  in  packages  of  less  than  5  pounds 
each  shall  be  dutiable  at  the  rate  chargeable  thereon  if 
imported   empty:    *   *   *. 

This  board,  in  Wright  &  Graham's  case,  G.  A. 
7567  (T.  D.  34467),  construing  that  paragraph 
by  the  language  used,  and  endeavoring  to  reach 
through  that  language  the  intent  and  meaning 
of  Congress,  held  that  it  was  the  immediate 
covering  of  package  tea  which  was  thereby  made 
dutiable.  The  Court  of  Customs  Appeals  in 
Wright  &  Graham  Co.  vs.  United  States  (5  Ct. 
Cust.  Appls..  453;  T.  D.  34976),  after  consulting 
the  congressional  records  and  the  debates  of 
Congress,  which  were  not  before  this  board,  and 
from  these  records  reaching  a  different  con- 
clusion as  to  the  intent  of  Congress,  reversed 
that  decision  and  held  that  certain  tin  cans  which 
were  the  intermediate  coverings  of  the  tea  were 
made  dutiable  and  not  the  immediate  coverings 
of  the  tea.  Thereafter  this  board,  in  Wright  & 
Graham's  case.  Abstract  38142,  used  the  follow- 
ing language: 

From  the  language  used  in  this  paragraph  we  recognized 
that  there  was  some  doubt  as  to  its  intent  and  meaning: 
however,  we  held  that  it  was  the  immediate  covering  that 
was  made  dutiable  by  this  proviso.  We  then  foresavv  that 
if  this  was  not  to  be  the  holding,  tea  might  readilv  be 
imported  in  sucli  a  way  as  to  defeat  the  operation  of  the 
law  altogether. 

Then,  after  quoting  from  the  decision  of  the 
Court  of  Customs  Appeals  in  Wright  &  Graham 
Co.  vs.  United  States,  supra,  we  said: 

From  this  statement  it  is  quite  clear  that  neither  the 
immediate  wrapping  or  package  in  which  the  XYz  to  A 
ounces  of  tea  were  packed,  nor  the  wooden  boxes  or 
crates,  were  thought  by  the  court  to  be  dutiable  under 
this  proviso,  but  rather  the  "large  tin  boxes  holding  more 
than  5  pounds." 

In  the  case  at  bar  there  is  no  intermediate 
covering — that  is.  there  are  no  large  tin  boxes 
holding  the  small  packages,  but  these  packages 
are  packed  in  a  lined  packing  case,  made  doubt- 
less a  little  stronger  and  more  secure  than  the 
ordinary  packing  case.  Following,  therefore, 
what  seems  to  be  the  logic  of  the  courts'  de- 
cisions, particularly  in  view  of  the  more  recent 
decision  of  Wright  &  Graham  Co.  et  al.  vs. 
United  States  (6  Ct.  Cust.  Appls.,  528:  T.  D. 
36147),  we  conclude  that  the  case  at  bar  is  one 
upon  which  the  proviso  of  paragraph  627  does 
not  operate  at  all.  there  beinc  no  intermediate 
covering  between  the  small  package  in  which  the 


tea  is  wrapped  and  the  packing  case  in  which  it  is 
shipped.  The  protests  arc  therefore  sustained 
and  the  collector  directed  to  reliquidate  the 
entries  accordingly. 


TARIFF  DECISIONS 


BEFORE   BOARD   3,    MARCH    30,    1917 

No.  40740.— Protest  788968  of  J.  T.  Steeb  & 
Co.   (Seattle). 

Tea  Coverings — Additional  Duty. — This  pro- 
test is  against  the  assessment  of  additional  duty 
because  of  an  advance  made  on  reappraisement 
in  the  value  of  paper  containers  of  tea,  which 
were  of  the  one-half  pound  size. 

Opinion  by  Wait,  G.  A.  On  the  authority  of 
Wright  vs.  United  States  (5  Ct.  Cust.  Appls., 
453;  T.  D.  34976)  the  one-half  pound  paper  con- 
tainers, which  were  found  to  be  the  immediate 
coverings  of  the  tea,  were  held  entitled  to  free  entr>'. 
Before  Board  3.  April  18,  1917 

No.  40773.— Protests  808061,  etc.,  of  McCord- 
Brady  Co.,  et  al.    (Omaha,  etc.). 

Tea  Co\^rings. — These  protests  relate  to  tea  in 
packages  of  less  than  5  pounds  which  are  placed 
in  a  larger  packing  case  for  transportation.  In 
some  instances  duty  was  assessed  upon  the  pack- 
ages or  immediate  containers  of  the  tea  and  in 
others  upon  the  large  packing  cases.  These  cov- 
erings are  claimed  free  of  duty  under  paragraph 
627.  tariff  act  of  1913. 

Opinion  by  Hay,  G.  A.  On  the  authority  of 
Rice's  case.  G.  A.  8055  (T.  D.  37141)  the  tea 
coverings  in  question  were  held  entitled  to  free 
entry. 


SECRETARY    HOUSTON    ON    FIXING    OF 
FOOD  PRICES 

Washington,  D.  C,  April  24.— The  Secretary 
of  Agriculture,  in  response  to  a  telegram  regard- 
ing the  fixing  of  prices  of  food  products,  to-day 
made  the  following  reply: 

No  agency  now  has  power  to  fix  prices  of  food 
products.  Have  suggested  that  Congress  confer 
power  on  the  Government  to  fix  minimum  and 
maximum  prices  if  the  emergency  requires  them. 
The  object  of  a  minimum  price  to  producers 
would  be  to  stimulate  production  of  certain  staple 
products  by  assuring  farmers  that  these  products 
would  not  be  disposed  of  below  a  certain  levd, 
which  would  give  them  a  reasonable  return  and 
would  not  cause  them  to  suffer  loss  in  any  event. 
This  would  have  to  be  done  under  proper  regu- 
lation. The  shortage  of  impc^ant  crops  in  this 
nation,  the  greatly  depleted  resources  abroad, 
and  the  waste  and  destruction  in  Europe  should 
cause  a  continuance  of  remunerative  prices,  but 
as  an  additional  assurance  to  farmers  the  power 
indicated  ought  to  be  vested  in  the  Government 
It  is  not  suggested  that  maximum  prices  be  fixed 
to  producers,  but  that  power  to  fix  such  prices 
governing  the  distribution  of  products  be  given 
to  the  Government  to  be  used  if  necessary  to  con- 
trol uneconomic  speculation  and  manipulation  in 
the  handling  of  food  products.  It  is  of  the  ftrst 
importance  that  no  step  be  omitted  greatly  to  in- 
crease the  supply,  especially  of  the  great  staple 
food  products  of  the  United  States,  in  every 
direction. 
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ARGENTINA  COMMERCE  IN  YERBA  MATE 

[From    Commercg    Reports^ 

A  REVIEW  of  the  importation  and  consump- 
^^  tion  of  yerba  mate  in  Argentina  is  given 
in  the  annual  number  of  the  Revista  de  Econo- 
mia  y  Finamas.  For  some  time  this  periodical 
has  been  conducting  a  campaign  to  equalize  tbe 
conditions  governing  the  sale  of  the  imported 
and  the  domestic  product.  The  imported  yerba 
mate  is  submitted  to  chemical  analysis,  but  that 
grown  in  Argen»tina  or  mixed  in  local  mills  is 
offered  for  consumption  without  analysis  or 
restrictions  of  any  kind,  and  this  has  resulted,  it 
is  claimed,  in  the  flooding  of  the  market  with 
unwholesome  adulterations.  Argentina  consumed 
in  1915  about  60,000  tons  of  yerba  mate,  of  which 
52,000  tons  were  imported  from  Brazil  and  7,000 
tons  from  Paraguay,  the  remainder  being  from 
the  Argentine  Territory  of  Misiones. 

As  the  duty  on  prepared  yerba  mate  is  three 
times  that  on   the  unprepared  product,  various 


mills  have  been  established  to  grind  the  mate, 
and  as  the  local  product  is  not  subject  to  exam- 
ination it  is  frequently  mixed  with  cheap  sub- 
stitutes. 


DECALCOMANIA    TRANSFER    FLAGS    FOR 
FACTORY  AND  OFFICE  WINDOWS 

A  CHICAGO  firm.  The  Meyercord  Company, 
in  keeping  with  the  spirit  of  the  times,  have 
made  United  States  flags  in  genuine  decalco- 
mania  transfer  form,  to  be  applied  on  factory 
and  office  windows,  automobile  windshields,  resi- 
dence homes,  etc. 

The  flag  is  reproduced  from  a  fine  original 
painting  by  a  famous  artist  and  is  quickly  and 
easily  appljed  on  the  glass.  On  every  factory 
window  such  a  flag  will  inspire  the  workers  and 
every  one  who  sees  it.  The  Meyercord  Com- 
pany will  be  pleased  to  send  prices  and  informa- 
tion on  these  flags. 


Motor  car  used  by  Hoosier  Coffee  Co.,  930  Ft.  Wayne  Ave.,  Indianapolis,  Ind., 
built  by  brother  of  Everett  Irish,  president  and  treasurer  of  the  company.  Mr. 
Irish  says:  "The  photograph  was  taken  in  front  of  the  Benjamin  Harrison 
monument.  There  are  some  who  say  it  is  rather  nervy  to  include  such  a  dis- 
tinguished personage  as  a  background,  but  my  brother  insists  that  the  proud 
expression  is  typical  of  a  Hoosier  about  a  Hoosier  product." 
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LABEL     MANUFACTURERS     TO     INSTALL 
MODERN  COST  ACCOUNTING  SYSTEM 

New  York,  April  16.— The  Label  Manufac- 
turers' National  Association  held  a  membership 
meeting  at  the  Hotel  Seneca,  Rochester,  N.  Y.,  on 
April  13.  The  fact  that  there  was  almost  a  unani- 
mous attendance  of  the  membership  is  in  itself  a 
significant  indication  of  the  earnestness  with 
which  the  work  of  this  organization  is  pro- 
ceeding. 

The  interest  of  the  members  was  centered  upon 
a  uniform  cost  accounting  system,  which  had 
been  prepared  under  the  supervision  of  the  Com- 
mittee on  Costs  and  Accounting  with  the  assist- 
ance of  cost  accounting  experts,  who  had  been 
analyzing  and  revising  the  systems  in  vogue  in 
some  of  the  leading  label  manufacturing  plants 
and  out  of  which  investigation  had  been  evolved 
a  system  suitable  for  general  application  and 
embodying  the  most  modern  and  scientific  prin- 
ciples. The  members  voted  a  liberal  appropria- 
tion for  the  installation  of  this  modern  system 
in  their  respective  plants.  All  of  the  progressive 
work  that  is  being  undertaken  by  this  association 
is  in  harmony  with  the  attitude  of  the  Federal 
Trade  Commission  who,  on  this  subject,  have  said : 

It  is  obvious  that  a  manufacturer  should  not 
only  know  the  cost  of  each  article  he  manu- 
factures, but  that  he  should  see  that  every  par- 
ticle manufactured  bears  its  proper  share  of  fac- 
tory and  general  overhead. 

In  the  past  many  manufacturers  disliked  to 
give  out  information  concerning  their  business. 
To-day  the  reverse  is  the  case.  Trade  associa- 
tions are  compiling  statistics  as  to  production, 
shipments  and  costs  for  the  benefit  of  their 
members,  and  the  manufacturer  instead  of  trying 
to  keep  this  information  to  himself,  welcomes 
the  opportunit>  to  supply  the  data,  knowing  that 
his  competitors  are  doing  the  same  thing  and 
that  these  statistics  will  be  of  benefit  to  him- 
self and  to  his  industry.  The  Federal  Trade 
Commission  is  keenly  alive  to  the  value  of  this 
information. 

The  commission  is  urging  manufacturers  to 
determine  their  costs  accurately  in  the  interest 
of  better  trade  conditions.  It  believes  that  any- 
thing that  is  of  benefit  to  an  industry  is  of  benefit 
to  the  public,  and  it  is  also  of  the  opinion  that 
the  nearer  cost  systems  approach  uniformity,  the 
more  valuable  will  be  the  results. 

Every  business  man  who  joins  in  this  work 
can  feel  that  he  is  doing  his  part  toward  the  im- 
provement of  business  conditions  generally  and 
his  own  business  conditions  in  particular. 

The  local  members  of  the  association  enter- 
tained the  visiting  delegates  by  tendering  them 
a  theater  party  at  the  Temple  Theater,  on  Thurs- 
day evening,  and  a  banquet  at  the  Rochester 
Qub,  on  Friday  evening.  The  members  were 
enthusiastic  in  their  praise  for  these  evidences  of 
Rochester  hospitality. 

The  next  membership  meeting  will  be  held  in 
Detroit  on  May  18.    Correspondence  in  relation 


to  membership  or  the  general  affairs  of  the  asso- 
ciation should  be  addressed  to  the  secretary, 
H.  A.  Dickie,  1457  Broadway,  New  York  City, 
the  headquarters  of  the  association. 


BAG  COMPANY'S  EMPLO 
OPERATIVE  I 

'T^HE  employes  of  the  ge 
•■•  New.  York  sales  divis 
Paper  Bag  Co.,  manufacturer 
spices,  etc..  New  York,  are  d 
the  high  cost  of  living  by  foi 
association  entitled  Contir 
Farm  Products  Associatior 
scope  are  outlined  in  the  fol 
circular  letter  sent  to  the  cc 

You  are  urgently  requeste 
fellow  employes  in  a  co-opei 
household  expenses  during  tl 

The  present  cost  of  food  s 
edly  high.  Prices  will  reac 
this  summer  because  of  the 
protect  ourselves,  at  the  sam( 
national  need,  it  is  proposec 
of  the  Continental  Paper  B 
take  to  produce  for  then^selve 
toes,  carrots,  beets,  peas,  to 

A  tract  of  approximately 
farm  land,  in  New  Jersey,  w 
is  available  for  renting.  The 
to  provide  the  services  of  a 
who  will  remain  in  charge 
struct  and  assist  us.  The  co 
sented  to  allow  three  emplo] 
to  work  on  the  land  each 
working  schedule,  your  turn 
will  come  'round  about  every 
become  discouraged  because 
familiar  with  farming.  Rei 
enced  farmer  will  always  be 
the  benefit  of  his  knowledge 

The  larger  part  of  the  land 
potato  seed.  About  one  ai 
acres  will  be  used  for  the  otl 
produce  will  be  harvested  in 
all  employes  at  less  than  mai 
mainder  will  be  sent  to  mark 
prevailing  at  that  time. 

The  net  profits  will  be  dii 
of  the  season  on  a  pro  rata 
ticipants. 

The  planting  season  is  rigl 
low  the  old  adage  and  "mak 
shines."  We  want  to  rent  th 
to  work.  Planting  will  be^ 
21.    Join  in  now. 

If  you  wish  to  become  an 
the  plan,  vou  may  do  so  by  ii 
from  $5.00  to  $10.00.  To  di 
more  evenly,  it  is  best  to  set 
mum  subscription.  See  the  u 
this  plan  at  once  so  the  w< 
be  made  up  without  delay. 

Whatever  you  invest  now 
dividends  later,  make  a  big  d 
of  living  and  serve  the  count 

CONTINENTAL    CO-OPERATIVE 
ASSOCIATlOl 

L.  Seidenberg,  H. 
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TRADE  MARKS  REGISTERED  DURING  APRIL,  1917 


(Names  of 

owners  in  patent  record  below) 

DREADNAUGHT 

ne.i93 

REVELATION 

nh,\9l                   n^^dS-Z                    //fo.335- 

Smn^frJill           OATINE 

PATENT  RECORD 

PatoAto,  Tradft-Marks,  Lab«ls»  Printo,  ate 


[Reported  especially  for  Simmons*  Spice  Mill 
by  Edward  W,  Holmes,  Patent  and  Trade- 
Mark  Attorney,  918  F  St,,  Washington,  D,  C] 


Trade-Marks    Refittered    During    April,    1917 

April  3 

116,026.  Tea,  Coffee,  etc.  Alfalfa  Products 
Co.,  Waukegan,  111. 

116,048.  Baking-Powder.  Thomas  L.  Evans, 
Houston,  Tex. 

April    10 

116,191.  Certain  Flavoring  Extracts  for  Foods. 
Joseph  Burnett  Co.,  Boston,  Mass. 

116,193.  Coffee  and  Chicory.  Charles  Gustave 
I)urel,  New  Orleans,  La. 

April    17 

None  reported. 

April  24 

116,272.  Peanuts.  The  Bain  Peanut  Co.,  Inc., 
Wakefield,  Va. 

116,281.  fiaking-Powder.  Commercial  Ira- 
porting  Co.,  Seattle,  Wash. 

116,310.  Coffee,  Tea,  Flavoring  Extracts  for 
Foods,  Spices,  etc.  Gowan-Lennmg-Brown  Co., 
Duluth.  Minn. 

116,321.  A  Beverage-Forming  Food  Product 
Made  from  Milk  and  Oats  and  in  the  Form  of 
Readily  Soluble  Powder  or  Tablets.  Alexander 
Horlick,  Milwaukee,  Wis. 

116,335.  Coffee.  Flavoring  Extracts  for  Foods, 
Spices,  etc.     McClelland- Ware  Co.,  Decatur.  111. 

116,343.  Coffee.  William  R.  Moorhouse, 
Pittsburgh,  Pa. 

116,^52.  Rice.  New  Orleans  Coffee  Co.,  Ltd. 
New  Orleans,  La. 


Trada-Mark  Regittrationt   Renewed 

April  3 
14,216.      Cocoa    and    Chocolate,     C    J.    Van 


Houten   &   Zoon,   Weesp,   Holland.     Registered 
March  29,  1887.    Renewed  March  29,  1917. 

14,217.  Cocoa  and  Oiocolate.  C.  J.  Van 
Houten  &  Zoon,  Weesp,  Holland.  Registered 
March  29,  1887.    Renewed  March  29,  1917. 


Trade-Mark  Registration  CanceUed 

April   24 
105,945.     Coffee,  Tea,  Olive  Oils  and  Cocoa. 
A.  J.  Sheldo^  Co.,  New  York,  N.  Y.   "Dependon." 
Registered  August  31,  1915.    Cancelled  April  6, 
1917. 


Labels  Registered  During  April,  1917 

April    10 

19,999.  Coffee.  Dwinell-Wright  Co.,  Boston, 
Mass.    Title,  "Colonial  Girl." 

20,000.  Coffee.  Dwinell-Wright  Co..  Boston, 
Mass.    Title,  "Grandma." 

20,011.  Tea.  Thos.  J.  Upton,  New  York, 
N.  Y.,  and  Chicago,  111.    Title,  "Lipton's  Tea." 


Trade  Marks    PublUked    During    April,    1917 

(Not  Registered) 

Note. — The  following  trade-marks  were  published  in 
the  Official  Gazette  of  tne  Patent  Office,  on  the  dates  in- 
dicated in  order  that  any  person  who  believes  he  would 
be  damaged  by  any  registration  may  oppose  the  same 
within  30  days  of  the  publication  of  such  mark.  If  no 
opposition  be  entered  within  30  days,  the  trade-mark  may 
be    registered    in    due   course. 

April  3 

Serial  95,591.  Coffee,  Spices,  Tea,  Flavoring 
Extracts  for  Foods,  etc.  Fort  Dodge  Grocery 
Co..  Fort  Dodge,  la.,  "A.  B.  C." 

Scr.  96,755.  Tea,  Coffee,  Vanilla  Extract, 
Food-Flavoring  Syrup,  Extract,  Spices,  Rice, 
Prepared  Mustard,  etc.  Nave-McCord  Mercantile 
Co.,  St.  Joseph,  Mo.    "Bumble  Be-." 

Scr.  99,604.  Allspice,  Black  Pepper,  Cinnamon, 
Cloves,  Chocolate,  Coffee,  Cocoa,  Flavoring  Ex- 
tracts, Ground  Coffee,  Lemon  Flavoring,  Mace 
(Ground),  Mustard,  Milk  Chocolate,  Nuts,  Nut- 
megs, Prepared  Mustard.  Peanut-Butter.  Cayenne 
Pepper,  Paprika,  Sago,  Spices,  Vanilla  Flavoring, 
•  White  Pepper,  etc.  Charles  H.  Murray,  New 
York,  N.  Y.    "Co-Op." 
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New  York  San  Francisco  Chicago 

120  Front  St.  104  California  St.     130  N.  Dearborn  St. 


C.  E.  BICKFORD  &  CO. 

COFFEE  BROKERS 
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April   10 

Scr.  101,544.  Coffee.  Martin  L.  Hall  Co., 
Boston,  Mass.  ''H^co,"  associated  with  a  Uni- 
corn's  Head  within   Concentric  Circles. 

Scr.  101,552.    Chocolates.    The  Nelson-Rhoads 
Candy  Co.,  Denver,  Colo.    "Armorial." 
April  17 

Scr.  98,065.  Food-Flavoring  Extracts.  Gulf 
Mfg.  Co.,  Ltd.,  New  Orleans,  La.    "Dixie." 

Scr.  98,644.  Rice,  Prepared  Mustard,  Certain 
Extracts  and  Certain  Spices,  etc  Arkansas 
Grocer  Co.,  Bl3rtheville,  Ark. 


LATE  CABLE  ADVICES  REGARDING  TEA 

(From  "Monthly   Tea  Report;*  April,  1917,   of 

Irwin-Harrisons  &  Crosfield,  Inc.,  96  Wall 

St.,  New  York) 

London,  April  19. — Market  advanced  J^d.  Cey- 
lon, Pekoe,  Souchong  1/4^ d.  April  23. — General 
advance  Ij^d.  Common  Indian,  Pekoe,  Sou- 
chong, l/5Hd. 

Colombo,  April  9. — All  grades  market  strong. 
Pekoes  advanced  six  to  eight  cents.  April  20. — 
Market  advanced  three  to  six  cents  all  kinds. 
April  27. — Market  declined  owing  to  large  sup- 
plies inferior  qualit3%  especially  Pekoes. 

Calcutta,  April  8. — Market  strong,  freight  pros- 
pects very  uncertain.  April  20. — Market  strong 
to  J^d.  dearer,  all  grades.  April  27. — Freight  rate 
has  been  increased  264  shillings.  (This  is  an  ad- 
vance of  about  2c.  per  pound.)  April  30. — Rate 
of  freight  has  been  raised  again.  Now  330 
shillings. 

Batavia,  April  19. — Freight  increased  30  per 
cent,  to  San  Francisco. 

Foochow,  April  11. — Oolongs  market  quiet. 
Exchange  at  present  30^.  April  24. — Two  chops 
of  string  tea  have  been  settled  at  extreme  prices. 

Formosa,  April  24. — Market  expected  to  open 
first  week  in  May. 

Shanghai,  April  24. — Market  will  probably 
open  very  late  on  account  of  crop  being  back- 
ward and  also  on  account  of  difficulty  of  arrang- 
ing with  tea  men  at  a  reasonable  price  due  to 
high  rate  of  exchange. 


SKINNER   MFG.   CO.  TO  ENLARGE  THEIR 
PLANT 

CLOSING  the  deal,  April  30,  to  buy  the  two 
lots  east  of  their  plant  on  Jackson  St., 
Omaha,  Neb.,  the  Skinner  Mfg.  Co.  announce 
their  plan  to  add  a  building  to  their  macaroni 
plant,  on  the  vacant  lot  next  to  the  plant.  This 
will  give  it  a  six-story  and  basement  factory, 
198  feet  on  Jackson  St.  and  132  deep,  and  leave 
the  Lange  hotel  at  the  13th  St  end  of  the  block 
to  rent  for  two  or  three  years,  when  its  site 
will  also  be  needed  for  the  factory.  With  the 
largest  macaroni  factory  already  in  the  United 
States,  the  Skinner  company  will  make  it  a  half 
larger  in  the  near  future.  The  great  success 
of  this  company  is  due,  in  large  measure,  to  the 
maintenance  of  high  quality  under  all  conditions, 
only  the  very  highest  grade  of  durum  wheat 
being  used  in  their  products. 


WAKEDP  AMERICA 

WAKE    UP   TO   YOUR 

COFFEE 


Will  you  boost  a  game  that  spends 
millions  to  paralyze  iht  coffee  business 
of  the  country? 

That's  what  you  doVhen  you  advocate 
the  use  of  percolators  and  other  proven 
undesirable  methods  of  coffee-maldng. 

The  consumers  in  the  U.  S.  pay  over 
0ve  hundred  million  dollars  yearly  for 
the  coffee  they  drink. 

Four  hundred  thousand  retail  dealers 
make  their  living  catering  to  this  enor- 
mous business. 

Will  you  longer  stand  in  your  own  light 
and  make  it  possible  for  one  concern  to 
spend  millions  on  the  credulity  of  the 
people,  your  patrons,  and  enable  them 
to  grow  rich  at  yoiu:  expense? 

There  is  one  best  and  siure  way  to  con- 
serve your  coffee  business. 

Use  a  KIN-HEE  QUICK  COFFEE 
BREW  POT  and  get  your  trade  to  use  it. 
Coffee  made  this  way  is  healthy,  nutri- 
tious, with  all  the  delicious  aroma  re- 
tained and  the  tannin  left  out. 

Coffee  made  the  KIN-HEE  WAY  is  an 
aid  to  poor  digestion,  ragged  nerves  and 
weak  stomachs.  It  revives  and  refreshes 
weary  mind  and  body. 

Endorsed  wherever  known  by  good 
housewives  ever^here;  food  magazines 
and  domestic  science  schools. 

Awarded  grand  prize  and  diploma  of 
honor  at  Paris  ovel:  every  other  pot 
exhibited. 

Has  been  adopted  by  govenlments,  hos- 
pitals and  particular  coffee  experts  in 
two  hemispheres. 

The  doctor  will  say  use  it  Those  who 
for  various  reasons  have  quit  coffee 
drinking  may  return  to  then:  favorite 
beverage  and  actually  be  benefited. 

Retails  from  $2.50  to  $5.00  according  to 

size  and  worth  it. 

Sent  on  approval  to  any  rated  concern 

for  free  tnaL 

The  one  best  way  to  boost  your  game 

is     to     order     a     KIN-HEE     QUICK 

COFFEE  BREW  POT  to-day. 

National  Aluminum  Works 

ELMIRA  NEW  YORK 


When  writing  to  Advertiser!,  please  mention  Tbb  Spicb  Mxlu 
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PROPOSED  INCREASE  OF  RATES  ON  GREEN 
COFFEE  FROM  NEW  ORLEANS 

Washington,  D.  C,  AprU  28.— The  question  of 
whether  or  not  the  rates  of  green  coffee  from 
New  Orleans  to  Missouri  and  Ohio  River  points 
and  points  north  and  east  thereof  shall  be  in- 
creased has  been  engaging  the  serious  attention 
of  the  New  Orleans  Traffic  Bureau  in  behalf  of 
the  importers  and  jobbers  at  New  Orleans^  St. 
Louis,  Cairo,  Chattanooga,  Memphis  and  other 
river  crossings.  The  matter  has  been  before  the 
Interstate  Commerce  Commission  in  I.  &  S. 
Docket  No.  929  and  will  be  argued  in  the  near 
future.  The  present  rates  on  less  than  carload 
shipments  of  green  coffee  from  New  Orleans 
have  been  in  effect  for  a  long  period  of  years 
and  were  originally  established  for  the  purpose 
of  meeting  competition  from  New  York  City  in 
C.  F.  A.,  trunk  line,  and  Mississippi  Valley. 

It  is  argued  for  the  protestants  that  while  the 
rates  on  green  coffee  from  New  Orleans  arc 
published  as  domestic  rates,  the  actual  conditions 
surrounding  the  movement  are  the  same  as  those 
governing  that  of  any  other  commodity  imported 
through  New  Orleans,  and,  therefore,  should  be 
treated  as  an  import  rate.  The  effect  of  the 
proposed  cancellation  of  these  rates  would  be 
to  leave  nothing  but  the  domestic  class  rates 
in  effect;  and  these  class  rates  from  New  Or- 
leans were  not  made  with  specific  relation  to  rates 
from  New  York  to  the  competitive  territory. 

The  coffee  trade  feel  that  the  carriers  have  not 
sustained  their  contention  that  the  proposed  rates 
are  justified  and  that  they  would  be  reasonable 
in  comparison  with  existing  rates  from  New  Or- 
leans to  Southwestern  and  Southeastern  territory. 
In  fact,  it  is  contended  by  the  coffee  importers 
that  the  present  adjustment  of  rates  is  the  result 
of  competition  between  New  Orleans  and  New 
York,  which  has  existed  and  which  has  been  rec- 
ognized by  the  carriers,  not  only  on  coffee,  but  on 
all  commodities  which  move  through  the  two 
ports,  for  many  years,  and  this  relationship  exists 
toj-day  on  every  other  commodity  which  moves 
in  carload  or  less  than  carload  commodities. 

The  importers  at  New  Orleans  and  the  trade 
they  supply  feel  that  there  is  no  reason  why  coffee 
should  be  treated  differently  from  other  imported 
goods  and  they  feel  that  they  are  entitled  to 
rates  which  will  enable  them  to  enjoy  their  share 
of  the  trade,  from  which  they  contend  they  would 
be  shut  out  if  the  proposed  rates  were  allowed 
to  go  into  effect  It  is  also  alleged  that  these 
rates  would  have  the  effect  of  putting  green 
coffee  on  the  same  basis  as  roasted  coffee  in  the 
same  classed  container,  although  this  would  be  a 
sudden  departure  from  the  customary  transpor- 
tation movement  of  this  commodity. 


SHERER-GILLETT  CO.  CELEBRATE  THEIR 
65TH  ANNIVERSARY 

A  NOTABLE  circular  letter  has  been  mailed 
^^  by  Sherer-Gillett  Co.,  manufacturers  of 
Gillett  extracts,  Sherer  counters  and  grocers' 
sundries,  to  all  the  customers  they  have  sold  in 
the  last  two  years,  bearing  upon  the  65th  anni- 
versary of  that  well-known  Chicago  house.  The 
circular  is  of  four  large  pages  and  every  one  and 
illustrations  in  them  are  interesting.  The  SncE 
Mill  takes  the  opportunity  to  record  here  some 
of  the  facts  and  dates  relating  to  this  long-estab- 
lished house.  P.  W.  Gillett,  it  appears,  made  ex- 
tracts, bluing,  baking  powder,  yeast,  lye,  ctc^  in 
February  1852,  and  it  was  not  long  before  the 
Gillett  Chemical  Works  had  a  name  and  repu- 
tation all  over  the  Northwest.  Sixty  years  is  a 
long  time  ago,  and  few  who  received  the  circular 
would  remember  either  P.  W.  &  E.  W.  Gillett  or 
Gillett,  McCulloch  &  Co.,  but  thousands  of  re- 
cipients of  the  circular  recalled  their  dealing 
with  R  W.  Gillett  Co.,  River  and  Erie  Sts,, 
Chicago. 

While  the  Gillett  extract  business  was  de- 
veloping, the  Sherer  wholesale  grocery  business 
was  its  near  neighbor  on  the  same  street  The 
"Sherer"  part  of  the  company  dates  back  to 
1872,  on  River  St.,  and  was  first  known  under 
the  name  of  Sherer  &  Young,  then  Sherer  & 
Parsons,  and,  subsequently,  Sherer,  Shirk  &  Co. 
Thousands  of  grocers  receiving  the  Anniversary 
Greeting  would  recall  Sherer's  monthly  Tea  Pot, 
issued  for  many  years  from  33-35-37  River  St.^ 
Chicago.  All  these  changes  have  meant  growth, 
and  since  the  days  of  small  beginnings,  before  the 
great  Chicago  fire,  before  the  Gvil  War,  Gillett's 
extracts  have  been  made,  as  well  as  other  Gillett 
lines,  and  the  name  on  a  label  has  become  a 
guaranty  of  goodness  and  reliability.  Progressive 
merchants  demanding  goods  under  their  own 
private  labels,  Sherer-Gillett  Co.  now  control,  for 
the  benefit  of  their  patrons,  four  entirely  distinct 
and  very  complete  lines  of  labels  for  their  various 
specialties,  enabling  their  customers  to  control 
their  own  brand  in  their  own  town — ^these  brands 
being  "Eagle,"  "Dutch  Girl,"  "Purity"  and  "Ad- 
vance." 

Familiar  as  the  Sherers  were  with  the  retail 
trade,  they  naturally  observed  the  need  in  the 
retail  stores  of  a  method  of  storing,  handling 
and  displaying  goods ;  and  their  first-hand  knowl- 
edge of  the  retail  business  enabled  them  to  bring 
out,  develop  and  perfect  the  Sherer  counter — now 
regarded  by  many  merchants  as  the  greatest  single 
contribution  of  the  twentieth  century  to  the  im- 
provement of  the  retail  business.  The  company 
-  are  running  in  the  trade  press,  including  The 
Spice   Mill,   a   remarkably  attractive   and   im- 
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vertiseinents  on  the  Sherer  counter. 

An  interesting  feature  of  the  anniversary  letter 
is  the  reproduction  from  an  order  book  used  by 
W.  T.  Sherer  in  1867-1868  records  of  sales  in 
Nebraska  City,  Neb. ;  Aurora,  111.,  and  Cheyenne, 
Dakota  Territory.  The  pages  are  shown  here 
from  plate  courteously  loaned  The  Spice  Mill. 
In  view  of  present-day  high  prices,  the  reader 
will  be  interested  in  noticing  such  items,  in  the 
pages,  as  green  coffee  at  2354,  2Sj4  and  245^  cents 
per  lb.;  sugar  at  13,  16^  and  1554  cents;  com 
starch  at  12^4  cents;  rice,  1054  cents;  Georges 
cod,  754  cents;  French  prunes,  20  cents;  amber 
syrup,  80  cents,  and  drips  $120  per  gal.  Other 
orders  in  the  book,  we  are  informed,  show  sales 
of  tea  at  $1.05,  $1.50,  $1.57  and  $1.80.  All  these 
are  wholesale  prices  on  goods  to  be  resold  at  a 
profit  by  the  dealer. 


Chandler  &  Company,  Inc.,  of  Philadelphia, 
who  handled  the  financing  [of  American  Stores 
Co.,  the  combination  of  Acme  Tea  Co.,  Bell 
Company,  Robinson  &  Crawford,  Childs  Grocery 
Co.  and  George  M.  Dunlap  Co.],  state  that  in 
place  of  the  old  method  of  house-to-house  cir- 
cular advertising  there  will  be  largely  displays 
in  the  newspapers. — The  Editor  and  Publisher, 


GREAT  A.  Sc  P.  TEA  CO. 

Boston,  Mass.,  April  28.— Judge  Crosby,  of  the 
Supreme  Court,  has  affirmed  the  master's  report 
in  the  suit  of  the  Salada  Tea  Co.  against  The 
Great  Atlantic  and  Pacific  Tea  Co.,  in  which  the 
complainant  sought  to  prevent  the  defendant 
from  selling  tea  of  its  own  as  "Salada"  tea,  and 
for  damages.     The  decree  is  as  follows: 

COMMONWEALTH    OF    MASSACHUSETTS 
SUPREME  JUDICIAL  COURT 

Suffolk,  SS.    No.  26516  Eq. 
Salada  Tea  Company 

The  Great  Atlantic  &  Pacific  Tea  Co. 
Final  Decree 

The  case  came  on  to  be  heard  at  this  sitting 
upon  the  exceptions  to  the  Master's  Report,  and 
was  argued  by  counsel,  and  thereupon,  upon  con- 
sideration thereof,  it  is  ordered,  adjudged  and 
decreed  that  the  exceptions  of  the  defendant  and 
the  plaintiff  to  the  Master's  Report  be,  and  the 
same  hereby  are,  overruled,  and  the  Master's  Re- 
port be,  and  the  same  hereby  is  affirmed.  And 
it  is  further  ordered,  adjudged  and  decreed  that 
the  defendant  pay  to  the  plaintiff  one  hundred 
dollars  ($100)  damages  for  the  interference  of 
the  defendant  with  the  plaintiff's  business,  and 
that  execution  issue  thereof. 

By  the  Court, 

April  20,  1917.  John  F.  Cronin,  Qerk. 

A  true  copy.  ^ 

John  F.  Cronin,  Qerk. 
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COMPANY  NAMES  PROTECTED 
T  TSE  by  a  corporation  of  a  corporate  name 
^  precisely  similar  to  that  of  a  competing  con- 
cern is  held  to  be  an  unfair  trade  practice  in  a 
conference  ruling  made,  May  5,  by  the  Federal 
Trade  Commission.  The  decision  was  rendered 
in  the  case  of  two  corporations,  each  of  which 
had  adopted  the  name  "National  Oil  Company." 
The  company  who  took  the  name  last  agreed 
to  take  another  name,  and  the  case  was  dis- 
missed.   

MANUFACTURE  AND  SALE  OF  MERCHAN- 

DISE  WITH  FLAG  ILLEGAL 
A  BAN  has  been  placed  on  the  manufacture 
•^*"  and  sale  of  handkerchiefs,  stockings  and 
other  articles  of  apparel  on  which  a  representa- 
tion of  the  flag  has  been  stamped  or  woven, 
according  to  John  R.  Dillon,  a  special  agent  of 
the  Department  of  Justice,  in  Pittsburgh.  The 
use  of  the  flag  to  promote  sales  in  this  way 
is  not  permissible. 


A  COFFEE  BOOKLET  FOR  THE  HOUSEWIFE 

T7R0M  an  old  subscriber,  Chas.  G.  Lincoln  & 
^  Co.,  Inc.,  coffee  roasters  and  tea  merchants, 
34,  36  and  38  Market  St.,  Hartford,  Conn.,  The 
Spice  Mill  is  in  receipt  of  a  very  attractive 
piece  of  advertising  matter  in  the  shape  of  a 
booklet,  entitled  "The  Pure  Food  Method  of 
Coffee  Making."  The  firm'-s  "Union  Qub*'  coffee 
is  featured  throughout  the  booklet  coincidently 
with  the  tricolator,  the  popular  coffee  making 
device  made  by  The  Tricolator  Co.,  62-64  K. 
South  Water  St.,  Chicago.  The  front  cover  is 
a  pretty  domestic  picture  that  clearly  and  im- 
pressively demonstrates  the  use  in  the  home  of 


the  tricolator  with  "Union  Qub"  coffee;  while 
the  back  cover  shows  the  selling  of  "Union 
Gub"  to  the  discriminating  housewife,  with  the 
tricolator  suggestively  displayed  as  the  method 
for  making  the  beverage.  This  pamphlet  is  the 
work  of  George  R.  Hoskins,  advertising  service, 
Hartford,  who  says  in  a  letter  to  The  Sficx 
Mill: 

When  Mr.  Richard  Lincoln  asked  me  if  _I 
would  prepare  a  booklet  on  coffee  making,  in 
which  was  to  be  featured  "Union  Club"  coffee 
and  the  Tricolator,  1  confess  I  knew  very  little 
about  the  growing,  roasting,  etc.  of  coffee.  Your 
admirable  issue  of  December,  1916,  was  my  prin- 
cipal text-book,  and  I  read  and  absorbed  a  lot 
of  knowledge  on  coffee  from  it  before  I  wrote 
a  single  line  of  the  copy  or  planned  what  I 
would  have  for  the  cover  designs  or  in  what 
shape  I  would  present  my  arguments,  which  were 
intended  prinapally  for  the  women  who  have 
to  make  the  coffee  for  their  husbands.  Judging 
from  the  very  kind  remarks,  I  feel  that  the 
purpose  intended  has  been  accomplished. 

THE  INCREASED  FACILITIES  OF  THE 
BARKLEY  CO. 

The  Barkley  Company,  Inc.,  make  a  very  in- 
teresting announcement  on  tea,  on  another  page 
of  this  number  of  The  Spice  Mill.  This  com- 
pany have  greatly  increased  their  facilities  for 
handling  their  extensive  tea  business  and  their 
organization  is  perfect  in  its  operation  in  the 
interests  of  tea  buyers,  now  having  many  branches 
in  Shanghai  and  Tientsin,  China;  Shidzuoka  and 
Kobe,  Japan;  as  well  as  American  offices  at 
78  Wall  St,  New  York,  and  525  Market  Sl, 
San  Francisco.  The  Barkley  Company  are  large 
exporters  of  all  Oriental  products  besides  tea, 
and  are  open  for  correspondence  for  large  im- 
porters only. 


Digitized  by 


Google 


May,  1917 


SIMMONS'   SPICE   MILL 


533 


STEPS  TAKEN  TO  INCREASE  THE  SUPPLY 
OF  TIN  CANS^ 

Washington,  D.  C,  April  30.— The  steps  that 
have  been  taken  to  increase  the  supply  of  tin  cans 
for  the  coming  packing  season  were  announced 
to-day  by  Secretary  Redfield,  of  the  Department 
of  Commerce.  They  consist  principally  in  speed- 
ing up  the  manufacture  of  tinplate,  in  arrange- 
ments by  the  manufacturers  whereby  much  of 
the  tinplate  ordinarily  used  in  packing  non- 
perishable  goods  will  be  diverted  to  the  packers 
of  perishable  foods,  and  in  the  introduction  of 
suitable  substitute  containers  for  many  lines  of 
non-perishable  goods  usually  packed  in  tin.  At 
present  the  canners  are  demanding  40  per  cent, 
more  cans  than  the  can  manufacturers  feel  that 
they  are  able  to  promise. 

The  greatest  saving  in  tinplate  can  be  effected 
by  using  substitute  containers  for  non-perishable 
goods,  and  the  Department  of  Commerce,  through 
the  Bureau  of  Foreign  and  Domestic  Commerce^ 
are  now  preparing  suggestions  along  this  line. 
Good  substitutes  for  tin — namely,  paper,  paste- 
board and  glass — are  now  in  use  for  packing 
tobacco,  coffee,  tea,  spices,  baking  powder,  soap 
powder,  white  lead,  powdered  paints,  syrup, 
cocoa,  cheese,  lard,  butter  and  peanut  butter.  It 
is  suggested  that  packers  of  such  products  con- 
sider carefully  the  use  of  such  substitutes.  The 
department  will  be  glad  to  assist  inquirers  who 
may  state  the  special  uses  for  which  they  wish 
containers  to  replace  tin  during  the  present 
emergency. 

In  some  instances  the  use  of  substitutes  may 
mean  temporary  inconvenience,  but  no  patriotic 
manufacturer  will  hesitate  to  "do  his  bit"  to  pre- 
vent a  serious  food  shortage  next  Winter. 
Economy  in  the  manufacture  of  tinplate  and  tin 
cans  is  of  prime  importance  and  the  manufac- 
turers are  making  special  efforts  to  prevent  waste 
in  the  mills  and  factories. 

The  present  high  price  of  tin  is  attributed  to 
the  unusual  demands  of  the  last  two  or  three 
years,  combined  with  the  present  difficulty  of 
getting  the  supplies  from  the  Straits  Settlements 
and  from  the  tin  refiners  in  Europe.  Prac- 
tically all  of  the  world's  supply  of  tin  is  mined  in 
the  Straits  Settlements  and  Bolivia. 


Canadian  department  stores  find  modern  cof- 
fee roasting  apparatus  just  as  valuable  an  adver- 
tising asset  in  the  grocery  department  as  the 
stores  on  this  side  of  the  border.  After  care- 
ful investigation,  Goodwin's,  Ltd.,  the  big  Mon- 
treal establishment,  have  purchased  a  Burns  No. 
7  outfit,  the  same  type  which  has  been  used  so 
successfully  in  many  department  stores  in  the 
United  States. 


"All  right.  Boss— I'll  dust  as  soon  as 
I'm  through  sweepin'" 


Yes — ^the  grocer's  boy  will  dust 
when  he  has  finished  sweeping — 
tut  he'll  not  find,  all  of  the  dust. 

'A  good  portion  of  that  dust  'will 
mix  itself  with  the  foods  Mr. 
Grocer  will  send  to  the  homes  of 
his  customers. 

*The  dust  from  the  floor  is  com- 
posed of  dried  filth  and  bacteria, 
some  of  which  blows  in  from  the 
street — ^a  nice  mixture  to  go  into 
nice  homes!     The 

SHERER  COUNTER 

makes  the  sending  of  all  such  filth 
into  clean  homes  impossible.  It 
keeps  all  the  food  clean. 

The  grocery  store  without  a  Sherer 
Counter  is  a  customer-loser.  The 
public  is  coming  to  know  the  clean 
grocer.  Shererize  your  store — and 
so  keep  your  customers  and  in- 
crease your  profits  in  many  addi- 
tional ways. 

Ask  us  about  it!    We'll  send  you  our 
booklet  28.    It  tells! 

SHERER-GILLETT  COMPANY 

1707  South  Clark  Street 
CHICAGO 


Pateoted 


When  writiag  to  AdTertiiert,  plemse  mention  The  Spxcb  Mill. 
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THE    GROCERS'     TECHNICAL     COURSE— 

23d  ST.  Y.  M.  C.  A^  NEW  YORK 

Record  for  the  Month 

April  11.— "Hams  and  Bacon,"  by  F.  A.  Ferris, 
president  of  F.  A.  Ferris  &  Company,  New  York. 
Mr.  Ferris  won  the  admiration  of  the  class  and, 
speaking  from  expert  knowledge  of  the  business, 
gave  a  lecture  extremely  worth  while  listening 
to.  Not  many  men  will  forego  the  pleasures  of 
an  evening  at  home  in  Montclair  to  give  a  lec- 
ture before  a  body  of  men  in  the  trade,  unless 
they  have  some  great  interest  in  this  work,  espe- 
cially men  at  the  age  of  Mr.  Ferris;  and  the 
class  in  this  course  certainly  appreciated  his 
kindness  in  giving  them  sa  amply  from  his  great 
fund  of  knowledge  and  experience. 

April  16. — ^A.  C.  Lemkau,  assistant  sales  man- 
ager, Royal  Baking  Powder  Co.,  New  York,  (a 
substituted  lecturer)  gave  a  very  fine  lecture 
on  cream  of  tartar  powders  and  methods  of  man- 
ufacture, which  was  interesting  and  educational. 
Two  points  noted  were  that  there  are  over  2,500 
baking  powders  made  in  the  United  States,  and 
that  one  grocer  was  found  who  had  44  different 
kinds  for  sale. 

April  18.— P.  H.  Keffer,  Gude  Bros^Keffer  Co., 
New  York,  butter  and  eggs.  Mr.  Keffer,  who 
has  had  36  years*  experience  in  the  butter  and 
t.%%  business,  gave  a  very  interesting  account  of 
the  industry  from  its  earliest  beginning,  the  best 
methods  of  buying,  and  how  to  tell  the  different 
grades.  The  class  felt  greatly  indebted  to  Mr. 
Keffer  for  his  lecture  and  for  the  expert  knowl- 
edge he  so  willingly  gave.  Mr.  Keffer  is  a  judge 
of  butter  for  the  Army  and  Navy  Departments, 
and  is  called  upon  at  State  Fairs  to  serve  as  a  judge. 

April  25.— H.  W.  Lehmkuhl,  Food  Department 
of  the  Board  of  Health :  "Adulteration  and  Mis- 
branding of  Foods."  This  lecture  was  deeply  in- 
teresting; many  specimens  were  shown,  and  the 
reasons  why  the  Board  of  Health  is  so  in- 
terested in  safeguarding  the  health  of  this  great 
city.  It  was  considered  a  real  "treat,"  never  to 
be  forgotten,  and  the  class  hope  to  hear  more 
on  the  subject  in  the  near  future. 

Notes 

J.  J.  Heany,  F.  S.  Walton  and  J.  D.  Walker 
have  joined  the  7th  Regiment— all  Acker,  Merrall 
&  Condit  employes  and  members  of  the  class, 
who  give  them  their  best  wishes. 

At  the  examination  of  teas,  March  21,  samples 
of  teas  tested  were  sent  by  William  Thompson, 
of  Bewley  &  Draper,  Ltd.,  of  Dublin,  Ireland, 
wholesale  tea  and  wine  merchants.  Many  of  the 
class  had  the  first  chance  to  test  teas— "The 
Kind  They  Drink  in  Ireland"— and  noted  their 
fine,  select  quality  and  flavor.  The  class  were 
thankful  to  the  censor  for  passing  them,  for  it 


was  considered  an  honor  to  the  class  as  well  as 
a  very  kind  thought  of  Mr.  Thompson. 

In  a  letter  from  Arthur  J.  Giles,  secretary  of 
the  Federation  of  Grocers'  Associations  of  Eng- 
land, he  says:  "When  visiting  America,  I  was 
struck  with  the  fact  that  very  great  many  men  in 
the  grocery  trade  whom  I  met  had  not  served  an 
apprenticeship  nor  had  that  practical  knowledge 
which  is  so  necessary  to  the  effective  running  of 
a  store." 

In  the  visit  of  the  class  to  the  Grand  Union 
Tea  Co.,  Brooklyn,  some  of  the  interestinsr 
things  seen  were:  soap  kettles,  17^4  feet  high,  or 
deep,  holding  100,000  pounds  of  soap;  skimmings 
made  into  powder;  machines  for  making  float- 
ing soap;  how  care  is  taken  in  dndng  and  agetoff 
soap;  a  wonderful  madiine  for  making  so^ 
chips;  a  machine  that  puts  two  wn^^pers  on  at 
the  same  time  and  packs  110  a  minute  in  a  box; 
a  plant  that  has  its  own  electric  supply;  an  ar^ 
tesian  well  100  feet  deep;  a  printing  plant  tliat 
does  all  the  printing  for  the  company;  a  machine 
that  mixes  6  tons  of  baking  powder;  a  canning 
plant  where  all  cans  are  made ;  33  coffee  roasters, 
a  delight  to  the  eye,  in  constant  operation;  an 
extract  machine  that  fills  42  bottles  a  minute;  a 
tea  department  walled  off  from  other  depart- 
ments to  keep  out  foreign  odors;  a  spice  depart- 
ment of  wonderful  size;  a  machine  for  making 
paper  bags;  a  coffee  urn  for  the  benefit  of  tbe 
employes,  to  have  a  cup  of  coffee  when  desired; 
a  fire  drill  that  empties  this  10-story  building  in 
lYz  minutes — all  under  the  management  of  a 
young  man.  It  is  marvelous  to  think  that  this 
great  business  started  in  1872  on  $1,000  capitaL 
As  the  class  left  this  great  institution  the  strains 
of  one  of  Sousa's  famous  marches  was  beard 
to  echo  from  a  phonograph  in  the  building,  wfaicb 
seemed  to  denote  the  contented  spirit  within  the 
building,  from  the  humblest  employe  to  the  high- 
est officer. 

As  the  class  are  nearing  the  close  of  the  ses- 
sion, the  examination  will  be  watched  for  with  in- 
terest. 

The  picture  of  the  class  is  now  hanging  in  the 
council  rooms  of  the  Institute  of  Certificated 
Grocers,  of  London,  England.  The  secretary 
took  great  pride  in  placing  it  there,  as  a  memo- 
rial of  the  interest  in  technical  education  in  the 
United  States. 


Charles  B.  Heard  &  Co.,  who  recently  opened 
up  a  wholesale  grocery  and  supply  business  in 
the  new  town  of  Moore  Haven,  Fla.,  arc  com- 
posed of  Dr.  J.  H.  Heard,  of  Macon,  Ga. ;  O.  M. 
Heard,  of  Cordele,  and  Charles  B.  Heard. 
Charles  B.  Heard  was  formerly  with  the  Penin- 
sular Grocery  Co.,  Tampa,  Fla. 
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It*s  Not  the  Grade  of  Coffee 
But  How  it  is  Made  that  Counts 

No  More  "Bad''  Coffee 

If  Your  Customers  Use 


THE  ABfTWAC 

COFFEE  FILTER 


It  makes  low  priced  coffee  taste  like 
the  BEST.  No  matter  what  grade  of 
coffee  you  sell  if  it  is  made  in  our 
Auto- Vac  Filter  your  customers'  satis- 
faction is  Guaranteed. 

Results — Increased  coffee  customers 


I 


Be  the  first  in  your  city  to 
use  the  Auto-  Vac  Filter 
^     -    ...  -  as  a  Business  Getter 

or  Plain) 
AttraetioeneBt — Qatdity — Utility 

Very  Attractive  Prices  for  Premium  Users 
The  Ante- Vac  Filter  The  Auto- Vac  Filter 

All  Glass,  Transpar-  y/^^^^oS^W^I*^^  Adaptable  for  Use 
«t.  Metal  Part.  fcb<l>HDl»&»fclH  ""■.T'eiT  ^T*  *- 
Heavily  Nickeled.      W^^j/     ~^'eU^c' SJ.:: 

Attractive  and  Sani-  '  Coal  Stove,  or  Gas 

tary.  Range. 

Premium  users  write  at  once  for  our  special  proposition 

AUTO  .VACUUM  FREEZER  CO.,  25  West  Broadway,  N,  Y. 

Coffee  Filter  E^epartment 


When  writing  to  Advertiaen,  please  mention  Tbb  Sfici  Mill. 
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DE^ORD  TO  UK  DIT0S5T3  OT  THE  O0PFE1.1U  AW  SflCt  TRMIS 


PUBUSHED 

lOTH 

OF  EACH 

MONTH 


THE.  SPICE.  MILL  PUBLISHING  COMPANY 

[Incorporated  under  the  Laws  of  the  State  of  New  York.] 
Pkc.  aDdTrcM.:  B.  F.  SIMMONS  Seodtfy :  M.  E.  B.  SIMMONS 

97  WATER  STREET.  NEW  YORK 

SUBSCRIPTION  RATES 

AH  Parts  of  United  Sutet $3.00       Foreign  Countries  in  Postal  Union fj.S« 
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Proposed  Duty  and  Tax  on  Coffee 

Because  conditions  relating  to  the  mechanical 
production  extended  the  issuing  of  The  Spice 
Mill  a  few  days  beyond  the  regular  publication 
day,  we  are  enabled  to  give  some  attention  in 
this  number  to  the  meeting  held  in  the  trading 
room  of  the  Coffee  and  Sugar  Exchange,  New 
York,  on  Friday,  May  11,  at  3.30  p.m.  This 
meeting  was  called  to  consider  the  advisability 
of  appointing  a  committee  to  appear  beforfc  the 
Ways  and  Means  .Committee  of  the  House  of 
Representatives  or  the  Finance  Committee  of  the 
Senate,  for  the  purpose  of  presenting  to  them 
the  most  practical  method  of  obtaining  a  revenue 
on  coffee,  "if  such  is  deemed  necessary  by  the 
Government,"  to  quote  the  call,  with  the  least 
anno3rance  to  the  trade  at  large.  The  meeting 
taking  place  right  after  the  close  of  the  Ex- 
change session,  there  was  a  large-  number  of 
Exchange  members  at  the  meeting  which,  it 
might  be  well  to  say,  was  not  an  Exchange  but 
a  strictly  coffee  trade  affair.  There  were  present 
many  members  of  the  roasting  trade ;  so  that  the 
assemblage  was  a  representative  one  of  the  coffee 
industry  of  New  York — ^including  coffee  import- 
ers and  jobbers,  coffee  brokers  and  coffee  roasters 
and  distributors.  The  session  lasted  something 
over  an  hour,  resulting  in  the  voting  of  the 
authority  to  the  chairman  of  the  meeting, 
William  Bayne,  Jr.,  to  appoint  such  committee 
as  contemplated,  with  himself  as  chairman, 
whose  expenses  are  to  be  met  by  pro  rata  assess- 
ment from  those  to  whom  the  notice  of  the 
meeting  was  sent.  Since  this  notice  of  meeting 
was  issued,  the  war  tax  plans  of  the  Ways  and 


Means  Committee  have  been  announced,  the  pro- 
posed duty  and  tax  on  coffee  being  set  fortii  in 
the  following  extracts  from  the  proposed  law: 

TITLE    X. — WAR   CUSTOMS    DUTIES 

Sec  1000.  That  on  and  after  the  day  follow- 
ing the  passage  of  this  act  there  shall  be  levied, 
collected  and  paid  upon  all  articles  when  im- 
ported from  any  foreign  country  into  the  United 
States  or  into  any  other  possessions  (except  the 
Philippine  Islands  and  the  islands  of  Guam  and 
Tutuila),  if  such  articles  are  now  dutiable  by 
law,  a  duty  of  10  per  cent,  ad  valorem  in  addition 
to  the  existing  duty  (whether  ad  valorem  or 
specific)  ;  and  if  not  now  dutiable  by  law.  a  duty 
of  10  per  cent,  ad  valorem.-  The  duties  imposed 
by  this  section  shall  be  levied,  collected  and  paid 
under  the  provisions  of  existing  law. 

Sec.  1001.  That  upon  all  coffee  or  tea  hereto- 
fore imported  into  the  United  States  which  was 
held  on  May  10,  1917,  or  any  day  between  such 
date  and  the  day  succeeding  the  day  this  act  is 
passed  by  any  person,  corporation,  partnership  or 
association  (except  a  retailer  who  does  not  sell 
coffee  or  tea  at  wholesale),  and  intended  for 
sale,  there  shall  be  levied,  assessed,  collected  and 
paid  a  tax  of  1  cent,  per  pound  in  the.  case  of 
coffee  and  of  2  cents  a  pound  in  the  case  of  tea- 
Such  tax  shall  be  assessed,  collected  and  paid  in 
the  same  manner  provided  in  Section  1002  in  the 
case  of  additional  taxes  upon  articles  upon  which 
the  tax  imposed  by  existing  law  has  been  paid 

These  sections,  we  infer,  endeavor  to  provide 
for  a  duty  on  importations  of  coffee  arriving: 
in  this  country,  and  a  tax  on  coffee  existing  in 
this  country  on  the  day  succeeding  the  day  of 
the  passage  of  the  act,  with  the  exception  of 
the  coffee  in  the  hands  of  retailers.  In  other 
words,  the  tax  to  be  collected  on  the  existing: 
coffee  is  intended  to  approximate  the  duty  on 
the  arriving  coffee,  so  as  to  eliminate  any  ad- 
vantage that  holders  of  coffee  already  in  the 
country  would  otherwise  have  over  the  importers 
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of  coflFee  yet  to  arrive.  If  such  is  the  intention 
of  the  committee,  there  should  be  no  burden  in 
the  enforcement  of  the  law,  so  far  as  the  cdffee 
trade  is  concerned.  A  careful  study  of  the  word 
"retailer**  is,  however,  desirable  in  view  of  the 
wording  of  Sec.  1001.  A  retailer  usually  pur- 
chases his  coffee  and  tea  from  the  wholesaler 
(coffee  roaster  or  wholesale  grocer),  and  does 
not  sell  at  wholesale;  but  the  chain  store,  mail 
order  house  and  wagon  dealing  house  do  not  sell 
at  wholesale  and,  still,  in  many  cases,  do  not  buy 
from  the  wholesaler  or  roaster,  being,  so  far  as 
the  getting  of  the  coffee  and  tea  is  concerned, 
of  the  same  status  as  the  wholesaler  and  roaster 
and,  in  some  cases,  being  importers  themselves. 
We  have  no  doubt  but  what  the  Ways  and 
Means  G)mmittee  or  the  Senate  Finance  Com- 
mittee,  whichever  gives  ear  to  the  coffee  trade 
committees — for  the  National  Coffee  Roasters* 
Association  have  taken  up  the  matter  as  well  as 
the  New  York  trade — will  promptly  heed  the 
recommendations  of  the  coffee  trade  made 
through  their  representatives. 


ACTIVITIES   OF   THE   NATIONAL  COFFEE 
ROASTERS*  ASSOCIATION 

^Continued  from  page  514) 
Coffee  Publieity  Campaign  Seems  Now  In  Sight 


NATIONAL  WHOLESALE  GROCERS*  ASSOCI- 
ATION OFFER  GOVERNMENT  ASSISTANCE 

New  York,  April  19. — When  war  was  declared, 
Secretary  Alfred  H.  Beckmann,  of  the  National 
Wholesale  Grocers*  Association  of  the  United 
States,  was  in  .Washington  and  offered  the  serv- 
ices of  the  association  to  our  Government  in  the 
assembl3ring  and  distribution  of  foods.  There 
is  no  medium  that  can  better  assist  our  Govern- 
ment than  can  this  Association,  with  member- 
ships in  every  State  in  the  Union. 

Food  supply  is  one  of  the  most  important 
factors  in  our  country's  entrance  into  this  crisis. 
The  Association,  through  its  membership,  has 
offered  to  supply  the  Navy  and  the  War  Depart- 
ments with  food  at  short  notice,  and  in  such 
quantities  as  are  desired  by  the  Government  and 
at  prices  to  be  determined  by  the  Government, 
the  spirit  of  the  Association's  membership  being 
to  assist  our  cotmtry  in  a  time  of  need  without 
any  desire  for  g;ain. 

To  illutsrate:  If  a  vessel  or  jiny  army  post 
is  to  be  supplied  at  a  given  point  and  the  re- 
quirements are  made  known,  the  National  Whole- 
sale Grocers'  Association  of  the  United  States, 
through  its  members,  will  supply  the  food  with- 
out the  least  delay,  insuring  both  service  and 
quality,  and  leaving  the  question  of  price  to  be 
determined  later  by  the  Government. 


JUST^  as  The  Spice  Mill  was  about  to  go  to 
press,  we  received  an  extremely  interesting 
report  from  the  National  Advertising  Campaign 
and  Joint  Trade  Committee,  through  their  chair- 
man, Ross  W.  Weir,  60  Front  St,  New  York, 
which  we  print  in  full  here: 
COFFEE  PLANTERS  MEET  FOR  DE-^ 
FENCE 

CO-OPERATE     WITH     BRAZIL    GOVERNMENT    TO     SAFE- 
GUARD  AND  INCREASE  TRADE   WITH    AMERICA 

Cable  advices  from  Sao  Paido,  Brazil,  an- 
nounce the  result  of  a  most  important  convention 
held  there,  attended  by  the  leading  coffee  plaofters 
of  Brazil.  Steps  were  taken  to  co-operate  with 
the  Governments  of  the  several  States  of  Brazil, 
as  well  as  with  the  Federal  Government,  to  the 
end  that  immediate  action  may  be  taken  in  the 
campaign  for  the  defence  and  further  promo- 
tion of  coffee  in  the  United  States. 

In  the  Summer  of  1916,  the  State  of  Sao  Paulo 
invited  the  National  Coffee  Roasters*  Associa- 
tion of  America  to  draw  up  and  present  to  them 
proposals  for  the  defence  of  coffee  in  this  coun- 
try. These  proposals,  in  the  form  of  a  very 
complete  campaign  of  national  publicity,  have 
now  been  before  the  Sao  Paulo  Government  for 
some  months,  receiving  their  favorable  attention. 
In  the  meantime,  Dr.  Numa  de  Oliveira,  himself 
a  prominent  planter,  and  a  man  of  wide  experi- 
ence in  large  affairs,  has  seen  that  the  destinies 
of  Brazilian  coffee  in  the  United  States  are  too 
vital  to  the  commercial  prosperity  of  Brazil  to 
be  abandoned  to  the  State  authorities  of  one  of 
her  States.  He  has  felt,  and  publicly  declared, 
that  so  important  a  matter  as  coffee  propaganda 
in  the  United  States  should  have  the  earnest  and 
aggressive  attention,  not  only,  of  the  State  of  Sao 
Paulo,  but  also  of  the  Brazilian  Federal  Gov- 
ernment, and  that  the  Government  should  be 
heartily  backed  up  by  the  endorsement  and  ac- 
tivities of  the  planters  themselves. 

Accordinglv,  Dr.  de  Oliveira  summoned  a  con- 
vention of  the  leading  coffee  planters  from  all 
States  of  Brazil  to  discuss  and  act  upon  this  im- 
portant proposal.  Acting  with  him  are  Dr.  Fran- 
cisco Schmidt,  known  as  the  King  of  Coffee,  and 
Conselheiro  Antonio  Prado,  who  is  president  of 
the  most  important  bank  in  Brazil  and  the  lead- 
ing railway  in  Sao  Paulo.  These  gentlemen, 
acting  as  a  committee,  and  backed  up  by  the 
unanimous  support  of  the  planters*  convention, 
have  undertaken  the  responsibility  of  seeing  the 
National  Coffee  Roasters'  Association's  coffee 
propaganda  through  for  immediate  execution. 

At  the  convention  were  planters  owning  an 
aggregate  of  over  a  hundred  million  coffee  trees, 
and  forming  the  backbone  of  Brazil's  commer- 
cial prosperity.  Facts  and  figures  were  produced 
tending  to  show  that  coffee  consumption  in  the 
United  States  is  not  keeping  pace  with  our  popu- 
lation, because  of  the  lack  of  attention  on  the 
part  of  the  producers  themselves,  and,  further- 
more, that  there  are,  right  now,  many  existing 
conditions  which  tend  to  make  this  a  particularly 
(Continued  on  page  560) 
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IMPROVEMENTS,    EXTENTIONS,    CHANGES 

A  new  Burns  No.  11  mill  has  been  put  in  opera- 
tion in  the  plant  of  the  Chas.  F.  Bishop  G)ffee 
Co.,  Buffalo,.  N.  Y. 

The  Batterton  Coffee  Co.,  Birmingham,  Ala., 
have  added  a  Bums  No.  11  mill  to  the  equipment 
6f  their  busy  plant 

Joseph  Tetley  &  Co.,  tea  packers,  110  Frank- 
lin St.,  New  York,  have  leased  the  third  loft  at 
483  Greenwich  St,  New  York,  as  an  adjunct  to 
their  business. 

Jos.  AUston  Gillet  &  Bro.,  tea  brokers,  on  April 
11  occupied  their  new  offices  at  rooms  12  and  14, 
108  Water  St,  New  York.  They  were  formerly 
at  90  WaU  St 

The  Chicago  office  of  Huntley  Mfg.  Co.,  manu- 
facturers of  the  "Monitor**  coffee  machinery,  has 
been  removed  from  room  501  to  room  310, 
Traders  Building. 

The  Fresno  Coffee  Co.,  Fresno,  Cal.,  have 
opened  a  new  branch  store  at  2134  Tulare  St 
The  store  specializes  in  the  "from-roaster-to-you" 
method  of  selling  coffee. 

J.  W.  Myers  &  Co.,  Hagerstown,  Md.,  have 
bought  property  at  Hood  and  Summit  Ave.,  that 
city,  and  will  erect  thereon  a  ferro-concretc 
building  for  their  business. 

The  Gasser  Coffee  Co.,  Toledo,  O.,  have  in- 
stalled a  Challenge  pulverizer  and  can  now  fur- 
nish coffee  powdered  as  fine  as  the  most  ex- 
acting customer  may  demand. 

Libby,  McNeill  &  Libby  have  moved  their  New 
York  offices  to  the  Irving  Building,  comer 
Chambers  and  Hudson  Sts.,  occupying  the  entire 
third  and  part  of  fourth  floors. 

United  Tea  &  Coffee  Stores,  of  Seattle,  Wash., 
have  incorporated  their  business;  capital  stock, 
$100,000.  Incorporators:  John  E.  Janssen, 
Frank  W.  Everett,  Ira  Bronson. 

G.  T.  Matthews  &  Co.,  tea  importers  and  cof- 
fee roasters,  for  27  years  located  at  93  Water 
St,  New  York,  removed  May  1  to  105  Water  St, 
where  they  are  now  nicely  settled  for  business. 

Two  more  No.  1  Bums  roasters  with  drag 
conveyor,  tiptop  cooler  box,  etc.,  have  been  or- 
dered for  the  Chicago  plant  of  the  Grossfeld  & 
Roe  Co.  and  will  be  installed  during  the  Summer 
months. 

A.  J.  O'Keefe,  1900  Magazine  St,  New  Or- 
leans, has  added  a  Bums  No.  21  ground,  coffee 


mixer  to  his  equipment,  in  order  to  insure 
thorough  mixing  of  the  blended  coffees  so  popu- 
lar in  the  South. 

The  Maury-Cole  Co.,  Memphis,  Tenn.,  have 
found  careful  separation  of  green  coffee  a  very 
profitable  operation  and  will  replace  their  old 
machine  with  a  new  and  up-to-date  Bums  No.  4 
green  coffee  separator. 

In  a  note  in  this  department  of  the  April  num- 
ber designation  was  made  of  the  house  of  Simon 
Levi  Company,  San  Diego,  CaL,  as  wholesale 
produce.  The  item  should  have  read:  Simon 
Levi  Company,  wholesale  grocers. 

Manning  &  Co.,  Seattle,  Wash.,  operate  retail 
stores  in  Washington  and  Oregon  and  use  a  cof- 
fee roasting  outfit  in  each  store.  They  have 
just  ordered  a  Bums  No.  7  outfit,  the  third  ma- 
chine of  this  model  used  by  them. 

The  Paxton  &  Gallagher  Co.,  Omaha,  Neb., 
have  been  kept  so  busy  by  orders  for  "steel-cut" 
coffee  that  they  have  added  another  Bums  granu- 
lator  to  their  grinding  equipment,  which  already 
includes  several  machines  of  the  same  type. 

The  Marks  Coffee  Co.,  Augusta;  Ga.,  are  now 
located  in  their  new  quarters.  No.  21  Kollock 
St  Every  moming  from  7  to  10  a.  m.  the  roast- 
ing machines  are  kept  busy,  producing  the  firm's 
"Leader,"  "Perfection,"  and  "Marks"  brands. 

Hills  Bros.,  San  Francisco,  are  firm  believers 
in*  the  wisdom  of  carefully  mixing  coffee  after  it 
has  been  ground.  They  are  adding  a  fifth  Bums 
grotmd  coffee  mixer  to  theur  equipment  and  ex- 
pect to  have  it  in  operation  at  an  early  date. 

The  M.  E.  Derryberry  Co.,  wholesale  grocers, 
Nashville,  Tenn.,  have  incorporated,  capital  stodc 
authorized  being  $100,000.  The  incorporators 
are  M.  E.  Derryberry,  E.  K.  Hardison,  W.  J. 
McMurtry,  J.  T.  Hutchinson  and  I.  L.  Emery,  Jr. 

The  firm  of  Childs,  Parr  &  Joseph,  importers, 
60  Wall  St.,  New  York,  April  18,  was  dissolved  by 
mutual  consent,  and  the  business  taken  over  and 
continued  by  Harris  R.  Childs  and  Hugo  S. 
Joseph,  who  assumed  all  the  firm  debts  and  ob- 
ligations. 

The  Navlet  Coffee  Co.,  San  Francisco,  CaL. 
have  incorporated  to  do  a  general  grocery  basi- 
Bess,  especially  handling  coffee,  tea  and  ^ices. 
Capital  stock,  $5,000.  D.  L.  Erickson,  E.  A. 
Canalizo,£.  V.  Navlet,  J.  P.  Thorpe,  A.  M.  Tres- 
cony,  subscribers. 
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FINISHED  PACKAGE  COSTS 

A  TIN  CAN,  in   the   present   condition    of   all  metal   markets,    reprmteniM 
a  largm  itwrnstmeni  in  materitd. 

A  PAPER  BAG,  which  mutt  be  opened,  held  at  the   weigher,   closed 
and  sealed  by  hand,  repretentM  a  large  invmeitnent  in  labor, 

A  CARTON  PACKAGE,  even  at  present  advanced  prices,  repre- 
9€ntM  a  ntoderaie  inv€Btmmnt  in  maimtd,  and  a  minimum  invegtment 
in  labor,  because   cartons  may   be   handled   more   automatically 
than  cans  or  bags. 


**  BRIGHT  WOOD"  CARTONS 

r€pr€S9nt  a  smalUr  inV»stm9nt  in    material  than  any  oth«r  kindll>«cauae 
th«7  oft«n  requir*  l«ss  stock,  usually  show  hlghsr  slficlsnclss  on  ths  printing 
and    cutting    pr«ss«s,    and    always    sliininttts     ths    cost    of     the     folding    and  1 
gluing.     "Brightwood"  cartons   r#jir#j#nr  a    smaller  investment  in  labor   than 
any  other  kind,  because  they  are  automatically  fed  from  a  pile  of  flat  sheets.      They 
are  tighter  than  any  other  kind  because  one  end  is  made  of  continuous    cardboard 
and  does  not  have  to  be  "bottoniTfealed.*' 
^'Brightwood"  cartons  may  be  set   up,  dated,    weighed,  filled,    sealed,    wrapped^ and 
hermetically  sealed  on  high-class  machines  of  our  own  manufacture  for  50c.  per  1000. 
Ask  us  about  it— to-day. 

NATIONAL  PACKAGING  MACHINERY  COMPANY,  '""•  SZSS^i^ 


When  writing  to  AdvertiserB,  please 


Btioa  Tbb  Spicb  Mill. 
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the  firm  of  Reamer,  Turner  &  G>.,  coffee  and 
sugar  brokers,  114  Water  St.,  New  York,  was 
dissolved  March  31,  owing  to  the  death  of  Wm. 
£.  Turner.  The  business  is  continued  under 
the  same  name  by  the  surviving  partners,  A. 
Reamer  and  W.  B.  Cottrell. 

Peter  Smith  &  Sons  Grocery  of  Bay  City,  Inc., 
have  been  incorporated  at  Wihnington,  Del.; 
capital,  $137,500;  to  conduct  a  wholesale  and  re- 
tail grocery  business,  meat  markets,  etc.  Her- 
bert £.  Latter,  Norman  P.  Coffin,  Qement  M. 
Egner,  all  of  Wilmington,  Del 

Qean-cut,  chaff-free  coffee  has  won  high  favor 
along  the  Pacific  Coast  and  Fischer  Bros.  Co., 
Seattle,  Wash.,  have  purchased  a  Bum^  grami- 
lator  with  chaff  removing  attachment  which  will 
enable  them  to  supply  customers  in  the  North- 
west with  this  kind  of  ground  coffee. 

Business  has  been  so  good  during  the  Winter 
months  and  coffee  sales  have  grown  so  steadily 
that  the  Milliken,  Tomlinson  Co.,  Portland,  Me., 
have  ordered  a  second  Bums  No.  1  roaster, 
which  will  be  set  in  connection  with  their  pres- 
ent apparatus.    Gas  will  be  used  for  fuel 

The  Universal  Coffee  Importing  Co.,  a  re- 
cently organized  Chicago  concern,  will  soon  be- 
gin to  operate  their  own  roasting  plant.    A  No. 

5  roaster  with  the  necessary  cooling  and  stoning 
apparatus,  bucket  elevators,  etc.,  will  be  furnished 
by  Jabez  Bums  &  Sons. 

The  co-partnership  of  Otto  &  Tees,  composed 
of  E.  H.  Otto  and  J.  M.  Tees,  doing  business  as 
brokers,  especially  in  Oriental  products,  at  311 
California  St.,  San  Francisco,  was  dissolved  by 
mutual  consent.  May  1,  1917.  Both  men  will  do 
an  individual  brokerage  business  at  the  foregoing 
address. 

Russell-Meyer  Co.,  Bloomington,  111.,  have 
taken  over  the  wholesale  grocery  business  in 
Ginton,  III,  lately  controlled  by  Harrison,  Ward 

6  Co.  The  officers  of  the  consolidated  company 
are:  President,  Fred  W.  Russell;  vice-president, 
W.  M.  Jageman;  secretary,  H.  W.  Sawyer.  The 
business  will  be  continued  in  Qinton.  The  capi- 
tal stock  is  $40,000. 

C.  F.  Mueller  Co.,  well-known  makers  of  maca- 
roni, noodles,  etc.,  with  factory  in  Jersey  City, 
N.  J.,  announce  a  change  in  their  selling  policy. 
After  working  for  a  good  many  years  on  direct 
trade,  t.  e.,  the  retailer,  they  have  decided  now 
to  sell  to  all  retail  grocers  in  Greater  New  York 
through  the  wholesale  trade  only,  the  change 
taking  effect  at  once. 

John  H.  Wilkins,  of  Washington,  D.  C,  well 
known  in  the  trade,  has  incorporated  the  busi- 
ness as  J.  H.  Wilkins  &  Co.,  Inc.;  capital  stock, 
$100,000;  John  H.  Wilkins,  president  and  general 
manager.  The  company,  who  have  new  quarters 
at  519-523  Rhode  Island  Ave.,  N.  E.,  Washington, 


D.  C,  will  deal  in  coffee,  teas,  sugar,  cocoa  and 
bakers',  confectioners'  and  hotel  supplies. 

J.  H.  Thompson  Coffee  Brokerage  Co.,  St. 
Louis,  Mo.,  have  been  incorporated  with  capital 
stock  ($2,500  subscribed  and  paid  up),  $4,000;  to 
do  a  general  coffee  business.  Incorporators:  J. 
H.  Thompson,  239  shares;  Agnes  J.  Thompson, 
10,  and  Nesta  M.  Thompson,  1.  The  corporation 
succeed  the  well-known  business  of  J.  H.  Thomp- 
son, established  as  a  coffee  broker  for  about  20 
years. 

Reference  was  made  in  The  Spice  Mill  for 
April  of  the  incorporation  of  the  business  of 
Fischer  Brothers,  Seattle,  Wash.  The  reorgan- 
ized company  are  to  be  known  as  Fischer 
Brothers  Company.  The  company  are  incor- 
porated for  $500,000,  and  the  stockholders  are 
the  members  of  the  former  firm,  namely:  G.  W. 
Fischer,  president;  F.  T.  Fischer,  vice-president 
and  treasurer;  to  whom  has  been  added  H.  T. 
Rudow,  secretary. 

The  H.  Jevne  Co.,  Los  Angeles,  Cal.,  have 
completed  a  30-year  lease  in  the  new  Los  An- 
geles Union  Terminal,  the  deal  involving  over  a 
half  million  dollars  and  calling  for  die  erection 
of  a  six-storx:  structure,  into  which  will  be  moved 
all  of  Jevne's  varied  manufacturing  interests. 
The  new  plant  will  consist  of  six  floors  and  base- 
ment, a  total  floor  space  of  140,000  square  feet, 
and  will  house  six  distinct  manufacturing  estab* 
lishments,  each  creating  a  Jevne  specialty. 

The  Western  Grocer  Co.  have  opened  their 
twelfth  branch  at  426  Second  Ave.  N.,  Minneapo- 
lis. They  have  absorbed  the  capital  stock  of  the 
John  C.  Johnson  Co.,  wholesale  grocers,  and 
will  continue  the  name  and  policies  of  that 
pioneer  institution  of  the  Twin  Cities.  The  John 
C.  Johnson  branch  will  absorb  the  dgar  and  spe- 
cialty branch  which  the  Western  Grocer  Co.  have 
maintained  two  years  at  424  Washington  Ave.  N. 

Johann  Smidt,  David  E.  Fromm  and  Charles 
H.  Middendorf  have  announced  that  from  April 
4,  1917,  they  continue  the  business  of  commis- 
sion merchants  theretofore  carried  on  at  80-82 
Beaver  St.,  New  York,  by  Alexander  C  F.  von 
Gontard,  Johann  Smidt,  David  E.  Fromm,  Carl 
Julius  Upmann  and  Charles  H.  Middendorf,  un- 
der the  firm  name  and  style  of  Gontard  &  Co. 
Messrs.  von  Gontard  and  Upmann  withdrew 
from  the  business  on  that  date. 

J.  A.  Eberts  &  Co.,  Bethlehem,  Pa.,  have 
changed  their  name  to  Eberts  Grocery  Co.,  under 
amendment  of  charter  dated  Mardi  22,  1917. 
The  change  is  one  of  name  only,  designed  to 
eliminate  the  confusion  heretofore  existing  on 
account  of  another  corporation  of  a  similar  name 
at  Scranton,  Pa.  The  officers  of  Eberts  Grocery 
Co.  are:  President  and  general  manager,  Chas. 
M.  Stauffer;  vice-president,  Lewis  Semmel;  sec- 
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retary  and  treasurer,  W.  S.  Keck.  The  main  of- 
fice and  warehouse  are  at  Bethlehem,  Pa.,  and 
branches  are  established  at  AUentown,  Easton 
and  Bangor,  Pa. 

Revising  somewhat  the  statements  made  in 
The  Spice  Mill  for  April  regarding  Griffin  Gro- 
cery Co.,  McAlester,  Okla.,  it  is  desirable  to  say 
that  that  company  have  a  capital  and  surplus  of 
$500,000,  ami  the  Griffin-Goodner  Grocery  Co., 
which  will  shortly  be  established  at  Tulsa,  will 
be  an  entirely  separate  corporation,  of  which  J.  T. 
Griffin  will  be  president  and  W.  A.  Goodner,  sec^ 
retary-treasurer  and  manager.  The  new  firm  are 
now  about  to  erect  a  modem  business  building. 
Their  paid-in  capital,  to  begin  with,  will  be  $75,- 
000,  but  in  the  event  more  capital  is  required  to 
operate  the  business,  this  additional  capital  will 
be  paid  in.  The  general  offices  of  the  Griffin 
Grocery  Co.  will  remain  at  McAlester. 

The  importing  and  exporting  firm  of  Gaston, 
WiHiams  &  Wigmore,  Inc.,  New  York,  were  the 
purchasers  of  the  plot  with  old  buildings  at  35, 
37  and  39  Broadway,  sold  a  short  time  ago  by 
the  Hemenway  estate  of  Boston.  The  buyers, 
who  now  occupy  offices  in  the  Guaranty  Trust 
Building,  140  Broadway,  will  improve  the  prop- 
erty with  a  six-story  building  for  the  firm's  oc- 


cupancy. Half  of  the  grotmd  floor  will  be  oc- 
cupied by  the  Globe  Line,  which  is  owned  by 
the  Gaston,  Williams  &  Wigmore  Steamship 
Corporation.  The  plot  fronts  90  feet  on  Broad- 
way by  195  deep,  extending  to  Trinity  Place. 
The  residence  occupied  by  George  Washington 
when  President  was  on  the  site. 


RETAIL  TEA  AND  COFFEE  MERCHANTS 
PROTEST  TAX  ON  FOODSTUFFS 

Chicago,  May  5.— A  protest  against  a  war  tax 
on  tea,  coffee  and  other  foodstuffs  was  made  at 
a  meeting  at  the  Hotel  La  Salle  yesterday,  of  the 
executive  committee  of  the  National  Retail  Tea 
and  Coffee  Merchants'  Assodation.  F.  J.  Light* 
ner,  of  Milwaukee,  is  president  of  the  organiza- 
tion and  H.  W.  Meneley,  of  Chicago,  secretary. 


OFFICIAL  SANTOS  COFFEE  EXCHANGE 

The  Coffee  and  Sugar  Exchange  of  New  York 
received  some  days  ago  a  cable  from  the  presi- 
dent of  the  Santos  Coffee  Exchange,  Brazil, 
reading:  "Official  Santos  Coffee  Exchange  will 
be  inaugurated  May  1.  From  that  date  all  cer- 
tificates for  coffees  will  be  issued  exclusively  by 
same." 
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John  £llis»  Philadelphia,  Pa.,  was  in  New 
York  rccentiy  buying  coffee. 

V.  W.  Bates,  of  Glenwood  Co.,  New  Haven, 
Conn.,  was  a  New  York  visitor  recently. 

J.  W.  Greene,  with  E.  C  Harley  Co.,  Dayton, 
O.,  was  a  New  York  visitor  a  few  days  ago. 

C  B.  Smith,  of  the  Smith  &  Horton  Co.,  War- 
ren, Pa.,  was  recently  in  town.  He  reported  trade 
as  good  in  his  section  of  the  country. 

A.  L.  Stetson,  president  of  the  Stetson-Barret 
Co.,  Los  Angeles,  Cal.,  who  has  been  sojourning 
in  Hawaii,  arrived  home,  the  middle  of  April. 

Arthur  England,  manager  of  the  coffee  depart- 
ment of  Silas  Peirce  &  Co.,  Boston,  Mass.,  was 
a  visitor  to  the  New  York  coffee  market  re- 
tently. 

J.  H.  Featherston,  well  known  in  the  coffee, 
tea  and  spice  business  in  the  Northwest,  is  now 
president  of  the  Pacific  Milk  Sugar  Co.,  Tilla- 
mook, Ore. 

George  J.  Christgau,  a  well-known  broker,  of 
Buffalo,  N.  Y.,  accompanied  by  Mrs.  Christgau, 
was  a  recent  visitor  to  New  Yorl^.  The  couple 
returned  home  via  Boston. 

The  Coffee  Exchange  membership  of  Paul 
Schwarz  has  been  sold  to  Lehman  Brothers  for 
$5,000,  the  same  price  as  that  realized  at  the  last 
previous  sale  of  a  membership. 

Young  Mr.  Kellum,  son  of  M.  Kellum,  of  M. 
&  J.  B.  Kellum,  Binghamton,  N.  Y.,  was  in  New 
York  recently  while  on  an  automobile  pleasure 
trip  through  New  York  to  Boston. 

John  D.  Miller,  connected  with  Franklin  Cof- 
fee Co.,^  Columbus,  O.,  has  been  selected  as  sec- 
retary of  the  Retail  Grocers'  Association  of  Co- 
lumbus. He  was  formerly  for  three  and  a  half 
years  with  The  Widlar  Co.,  Geveland. 

Charles  P.  Wellman,  the  well-known  represen- 
tative of  National  Packaging  Machinery  Co.,  Ja- 
maica Plain,  Boston,  Mass.,  was  in  New  York 
several  days  last  month  on  business.  He  re- 
ported great  activity  at  the  factory. 

Frank  G.  Irwin,  well  known  in  the  coffee  trade 
of  New  York,  Chicago,  New  Orleans  and  Port- 
land, Ore.,  where  he  has  been  successively  in 
charge  of  branch  offices  for  important  coffee 
brokerage  concerns,  sailed  for  Brazil,  April  28,  in 
^e  interests  of  W.  R.  Grace  &  Co. 

A.  A.  Sprague,  2nd,  president  of  Sprague, 
Warner  &  Co.«  wholesale  grocers  and  coffee 
roasters,  Chicago,  has  practically  retired  from 
tmsiness  to  devote  his  whole  time  without  com- 
pensation to  hb  duties  as  director  of  the  Chi- 
cago headquarters  of  the  Red  Cross  supply  ser- 
-rice,  which  covers  ten  of  the  Central  States. 


J.  E.  McKay,  manager  of  the  coffee  depart- 
ment of  Sherry  &  Company,  Inc.  (Excelsior 
Mills),  Troy,  N.  Y.,  while  in  New  York  a  few 
days  ago,  paid  a  visit  to  The  Spice  Mill  office. 
Mr.  McKay  is  well  known  in  the  coffee  trade  and 
until  recently  was  manager  of  the  tea,  coffee  and 
spice  department  of  Tacoma  Grocery  Co.,  Ta- 
coma.  Wash. 

Major  Charles  W.  Godfrey,  of  the  United 
States  Army  Reserve,  has  found  it  necessary  to 
resign  his  position  as  manager  of  the  S.  S.  Pierce 
Co.,  wholesale  and  retail  grocers,  of  Boston,  for 
the  present,  as  he  has  been  called  into  service 
and  is  now  connected  with  the  United  States 
Quartermaster's  Department  in  Boston,  being 
engaged  in  purchasing  grocery  supplies  for  the 
Government. 

Ralph  D.  Howell,  of  Jackson,  Mich.,  has  been 
appointed  Columbus,  O.,  manager  for  the  Wool- 
son  Spice  Co.,  Toledo,  succeeding  Charles  Stein- 
burner,  resigned.  Mr.  Howell  has  been  with  the 
company  for  many  years  and  is  considered  one 
of  their  most  efficient  representatives.  Lodi  H. 
Ruth  has  been  appointed  the  representative  in 
southern  Ohio. 

R.  A.  Baird  has  resigned  from  the  directory 
and  office  of  secretary  of  the  Hanley  &  Kinsella 
Coffee  &  Spice  Co.,  St.  Louis,  Mo.,  to  become 
actively  associated  with  the  Steinwender-Stoff- 
regen  Coffee  Co.,  St.  Louis,  his  duties  1>eincr 
along  the  lines  of  the  sales  end  of  this  very  large 
and  well-established  institution.  Mr.  Baird  was 
for  16  continuous  years  in  the  sales  department 
of  the  Hanley  &  Kinsella  house. 

J.  Melville  Morris  has  associated  himself  with 
William  Hosmer  Bennett  &  Son,  the  old  and 
well-known  coffee  and  spice  brokerage  house. 
New  York.  By  means  of  Mr.  Morris's  invalu- 
able assistance  and  ability,  the  firm  are  pushing 
the  spice  business  for  all  there  is  in  it  Mr. 
Morris  was  nursed,  so  to  speak,  in  the  local 
brokerage  business  and  has  a  strong  connection 
in  the  jobbing  trade  in  New  York*  The  out-of- 
town  trade  has  now  a  good  opportunity  to  take 
advantage  of  existing  conditions  and  "get  in"  at 
bottom  prices.  ^ 

H.  D.  Lee,  of  the  H.  D.  Lee  Mercantile  Co., 
Salina,  Kan.,  and  Kansas  Gty,  Mo.,  was  in  town 
recently,  accompanied  by  Mr.  Cowden.  Mr.  Lee 
called  upon  several  of  the  largest  jobbers  in  cof- 
fee. He  reported  that  trade  in  his  section  was 
most  active.  Mr.  Lee  was  looking  younger  than 
he  has  for  several  years.  He  some  time  ago 
started  three  or  four  garment  concerns  which 
have  flourished  to  such  an  extent  that  they  have 
almost  outgrown  his  grocery  and  coffee  business. 
It  looks  as  if  soon  this  might  be  the  case  of  the 
tail  wagging  the  dog. 
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The  recoidy  instituted  tSorts  ci  our  Federal  Govemmrat  to  conserve 
the  scant  available  su{^ly  of  tin  (or  the  canning  of  this  season's 
supply  of  perishable  fruits  and  vegetables  will  doubtless  prove  a 
means  of  acquainting  many  packers  of  foodstuffs  with  other  styles  of 
containers. 

In  the  G>ffee  Trade,  however,  a  general  familiarity  with  ^he 
UNION  DUPLEX  BAG  deprives  the  tin  situation  of  any  real 
terrors. 

The  Coffee  Trade  k^ows  that  ^he  UNION  BAG  is  unique  in 
that  it  neither  sacrifices  its  container-qualities  to  printing-facility — nor 
its  possibilities  of  package-decoration  (through  designing  and  color- 
printing)  to  its  trimness  of  c<Mistructi(Hi. 

When  the  Coffee  Dealer  is  shifting  a  high-priced,  established 
Brand  from  tin  to  Paper  Bags,  these  become  vitally  important 
facts  with  him.  His  problem  is  then  two^fold.  He  must  not  only 
abandon  tin  without  endangering  strength  and  aroma — but,  at  the 
same  time,^without  sacrificing  the  package's  value  for  display  on  the 
Retailer's  shelf  and  counter. 

There  are  on  the  market  several  varieties  of  Paper  Package  which 
carry  either  <Mie  or  the  other  of  those  two  values.  Only  ^he 
UNION  DUPLEX  BAG  will  do  both.  No  dealer  cares  to 
take  chances^at  such  a  time. 

To  our  own  Customers  we  are  glad  to  announce  that  a  liberal  mar- 
gin of  equij»nent  will  soon  be  available  for  such  of  their  Brands 
as  are  not  abeady  packed  in  UNION  DUPLEX  BAGS.  The 
price  remains  the  same. 


UNION  BAG  &  PAPER  CORPORATION 

^Name  and  addreBB  of  nmarmBt  Selling  Agent  upon  application) 
PRINCIPAL  OFFICES  K  WOOLWORTH  BUILDING  K  NEW  YORK  CITY 


When  wiitinc  to  Advertiaertt  pleaie  me&tioii  Ths  Spici  Mnx. 
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MARKET    REVIEWS 


R«Ti«wt    of   the   Markets   for    tbo    Month    by    Various    Authorities 


COFFEE 

By   HENRY   NORDLINGER  &    CO..   New    York 
Written  especially  for  Simmons'  Spice  Mill) 

New  YcMiK,  May  10. — The  coffee  market  is  very 
much  upset  in  consequence  of  the  many  new  dis- 
turbing elements  that  have  been  injected  into  the 
situation  recently. 

First  and  foremost  of  all  these  disturbing  ele- 
ments is  the  treatment  to  which  coffee  is  pro- 
posed to  b^  subjected  in  the  War  Tax  Act  This 
act  provides,  as  at  present  constituted,  for  an  im- 
port duty  of  10  per  cent.  By  itself,  the  effect  of 
this  provision  would  be  to  advance  the  value  of 
spot  coffee  and  to  depress  the  market  for  coffee 
in  countries  of  production.  Such  changes  would 
be  adjusted  in  a  comparatively  short  time  and 
then  importations  would  naturally  be  resumed  as 
before. 

However,  it  is  now  proposed  to  tax  spot  cof- 
fee and  coffee  arriving  here  before  the  import 
duty  goes  into  effect,  to  the  extent  of  one  cent 
per  pound.  The  effect  of  this  measure  will  be  to 
advance  the  price  to  the  consumer  at  least  one 
cent  per  pound.  Holders  of  spot  coffee  will  have 
to  stipulate  that  any  tax  imposed  on  their  cof- 
fee will  have  to  be  paid  by  the  buyer,  or  else 
advance  their  spot  prices  to  the  full  extent  of 
the  proposed  tax. 

Furthermore,  cables  from  Brazil  received  the 
8th  inst.  state  that  the  Government  of  Sao  Paulo 
had  purchased  250,000  bags  of  coffee  and  was 
about  to  purchase  250,000  bags  more.  Further 
reports  are  to  the  effect  that  that  Government 
purposes  eventually  to  accumulate  i5,000,000  bags 
and  to  hold  such  coffee  until  the  Central  Powers 
are  again  in  a  position  to  import  Steamship 
companies  in  all  ports  refuse  to  take  on  further 
bookings  and  coffee  shippers  in  South  America 
are  all  complaining  of  lack  of  tonnage  and  ship- 
ping facilities.  While  coming  crops  are  large, 
there  will  be  considerable  difficulty  experienced 
in  bringing  the  goods  forward. 

In  spite  of  the  large  stocks  of  coffee  here  at 
present,  desirable  grades  are  not  plentiful,  Mara- 
caibos  being  especially  scarce  and  ruling  much 
higher  in  countries  of  production. 


NEW  YORK  TEA  MARKET 

By  CHARLES  R.  BANKS,  New  York 

{Written  especially  for  Simmons'  Spick  Mill) 

New  York,  May  10. — ^The  House  Ways  and 

Means  Committee  at  Washington  to-day  added 

a  section  levying  a  consumption  tax  of  1  cent  a 


pound  on  coffee  and  2  cents  a  pound  on  tea,  to 
apply  to  these  articles  heretofore  imported  into 
the  United  States  and  on  hand  on  May  10,  1917, 
or  on  any  date  between  that  date  and  the  pas- 
sage of  the  bill  Stocks  of  retailers  engaging 
strictly  in  a  retail  business  are  exempted.  This 
new  section  reads: 

That  upon  all  coffee  or  tea  heretofore  imported 
into  the  United  States,  which  was  held  on  May 
10,  1917,  or  any  day  between  such  date  and  the 
day  succeeding  the  day  this  act  is  passed,  by  any 
person,  corporation,  partnership,  or  assoaation 
(except  a  retailer  who  does  not  sell  coffee  or 
tea  at  wholesale)  and  ^tended  for  sale,  there 
shall  be  levied,  assessed,  collected,  and  paid  a 
tax  of  1  cent  per  pound  in  the  case  of  coffee  and 
2  cents  per  pound  in  the  case  of  tea. 

The  unsettled  condition  of  the  tea  market  pre- 
vents giving  detail  figures.  Formosas  can  be 
purchased  at  about  -^Sc.  for  the  cohunonest  grade. 
Congous  are  held  for  26c.  and  28c  Green  teas 
are  scarce  and  are  offered  at  irregular  prices. 
Low-grade  Japans  can  be  purchased  at  22c  to 
23c;  Indias  and  Ceylons,  43c.  to  46c 
•  It  is  reported  from  Shanghai,  the  only  port 
shipping  Congous  and  green  teas,  that  the  space 
allotted  for  teas  at  present  is  limited  at  any  price. 
The  present  advance  in  price  of  our  teas  is  based 
upon  the  cost  of  exchange,  freight  and  insur- 
ance. The  material  advance  for  the  present  and 
future  is  greatly  in  excess  of  the  2c  per  lb.  or 
10  per  cent  value  on  importations  included  in 
the  Ways  and  Means  Committee  bill,  as  pre- 
sented to  the  house  to  take  effect  May  10,  as 
above. 


SPICES 

By  JOHN  CLARKE  &  CO..  New  York 
{Written  especially  for  Simmons'  Spics  Mill) 
New  York,  May  10. — ^The  market  is  disrupted 
and  unsettled  by  the  proposed  new  dirties  in  tbc 
new  Revenue  Bill  about  to  be  reported  to  the 
House  of  Representatives.  Whether  the  pro- 
posed additional  duty  of  10  per  cent  ad  valorem 
on  articles  already  dutiable,  as  well  as  the  10  per 
cent  ad  valorem  to  be  levied  on  goods  now  en- 
tering free,  will  be  made  permanent  by  the  House 
and  Senate  is  yet  a  very  broad  question.  Bnt 
the  violent  advances  in  ocean  freights  of  this 
and  last  week,  combined  with  the  extraordinary 
spot  demand,  has  sufficed  to  develop  the  already 
acute  conditions  that  existed  in  respect -of  short- 
ages in  supplies,  spot  and  en  route;  prices  have 
{Continued  on  page  560) 
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COFFEE  STATISTICS 


Same  time  in  1916 1^82,010 

Same  time  in  1915 1,708,431 

Same  time  in  1914 1.767,492 


Vuible  Supply  of  the  World  on  May  1,  1917» 

at  Compiled  from  Fifuret  Receired  from 

Ezdianfe  CorrespondenU 

(Quoted   from    Daily   Reports   of   New    York 
Coffee  and  Sugar  Exchange) 
Stocks  Baffs 

London    738,582 

Southampton   11764 

Hamburg    Nil. 

Bremen Nil. 

Trieste     Nil. 

Antwerp    Nil. 

Netherlands    .... 

Copenhagen   * 

Havre    2,196,000 

Bordeaux    87,000 

Marseilles    324,467 

Total  Europe  [all  kinds]  

Rio    191,000 

Santos    1,318,000 

Bahia 28,000 

United  States  [Brazil]  2,205,267 

United  States,  other  kinds  ....   677,449  2^82,716 

Afloatt 

Afloat  for  U.  S.  from  Brazil 659,000 

Afloat  for  U.  S.  from  Europe .... 

Afloat  for  U.  S.  from  Java  and  East...  .... 

Afloat  for  Europe  from  Java  and  East.  .... 

Afloat   for   Europe  and   North   Africa 

from  Brazil  719,000 

Afloat  for  Europe  from  U.  S .... 

Total 

Against  April  1  9,802,498 

Against  May  1,  1916 8,513.829 

♦Officially  suppressed. 

Brazil  Coffee  in  Stock  and  Afloat  (At  of  May  9) 

Stock  in  New  York  May  8 1,965,166 

Arrivals — S.  S.  Felix  Taussig,  Rio 7,261 

1,972,427 
Warehouse  deliveries  May  8 11,015 

Stock  in  New  York  May  9 1,961,412 

Stock  in  New  Orleans  238,099 

Arrivals    

238,099 
Deliveries  May  8  7,670 

230,429 

Stock  in  United  States 2,191,841 

Afloat  from  Rio  per  Steam  to 

May  8  56,000 

Afloat    from    Rio    per    Sail    to 

May  8  NiL 

Afloat   Santos,   per    Steam   and 

Sail,  to  May  8 513,000 

Afloat  Victoria,  to  May  8 15,000 

Afloat  Bahia,  to  May  8 NiL 

584,000 

Total   2,775341 


Coffee  Afloat  per  Steamer  from  Santos,  Rio 

Victoria  and  BaUa  (At  of  May  9) 

Vic- 

Santos 

Rio 

toria  Babia 

March 

11-16-Purus    25,000 

April 

3-ia-tAldemey    ...  56,000 

5,000 

5,000    .... 

1,000 

10,000    .... 

17— Senta    60,000 

.... 

....        ••■• 

la-Vindeggen   64,000 

.... 

...a           •>•• 

18-27— tA  f  g  h  a  n 

Prince  90,000 

36.000 

.«••           •>•• 

19-Tyr    37,000 

.... 

....           •••• 

23— Bessegen    60,000 

.... 

....           ••>* 

24-2<^tSt  Andrews  67,000 

2,000 

.■■•           •>■• 

27-7— Dakotan    19,000 

12,000 

....           «.•• 

May 

2— Tapajoz    11,000 

2— Eager    9,000 

.  • . . 

....           ••■• 

4— Rio  de  Janeiro  . .  15,000 

.... 



Total   513,000    56,000    15,000    NiL 


Last  year  402,000    53,000    34,000    NiL 


JNew  Orleans. 


Stock  of  Coffee  in  the  United  States  Other  than 
BrasU(Atof  May9) 

Stock  in  New  York,  May  1,  1917 591^ 

Arrivals  since  50,939 

Of  which  direct  to  Europe,  etc. .      NiL 

50,939 

642,216 
Deliveries  since  22,924 

Stock  in  New  York,  May  7,  1917 619,292 

Stock  in   San  Francisco,   May   1, 

1917    30,903 

Arrivals  since  21,684 

52,587 
Deliveries  since 20,602 

Stock  in  San  Francisco,  May  7,  1917 31,965 

Stock  in  New  Orleans,  May  1,  1917  55,269 
Arrivals  since  5^41 

60,610 
Deliveries  since 15,092 

Stock  in  New  Orleans,  May  7,  1917  . . .    45,518 

Stock  in  United  States,  May  7,  1917  ....  696,795 

Against  May  1,  1917  677,449 

Against  last  year  .^ 689^21 

Arrivals  at  all  ports  since  May  1 77,964 

Deliveries  at  all  ports  since  May  1 58^18 

RANGE  OF  No.  7  RIO,  APL.  10— MAY  l(K  1917 
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SUPERVISING  TEA  EXAMINER'S  MONTHLY  REPORT 


Compiled  from  the  Tea  Examiners'  Monthly  Reports  (Customs  Cat  No. 
Report  of  the  Yarious  kinds  and  quantities  passed  and  rejected,  and  why 
monUi  of 

March,  1917 


Varieties 


Examined 

Formosa  Oolong 128,714 

Foochow  Oolong 297,246 

Congou 348,902 

Ce5'.n}  2.720.638 

Java    53,031' 

Ceylon  Green   32,346 

Ping  Suey  Green 407,762 

Country  Green  456 

Japan    204,281 

Japan  Dust   265,120 

Capers    

Scented  Orange   Pekoe 

Scented  Canton   44,021 

Canton  Oolong 2,051 


•  Pounds 
Passed 


Rejected 
128,714         ...... 

297,246  

191,222        157,680 

2,720,638         

53,031  

32,346         

401,707 

456 

204,281 

61,840 


6445). 
rejected,  during  the 


r-Pounds  rejected— \ 
For  color         For 
or  facing      quality 


6,055 


203,280 


44,021 
2,051 


Total    4,504,568 

By  Districts,  Total  Examined,  Passed, 

Boston   686,299 

Chicago    411,198 

Honolulu  29,112 

New   York 2,173.043 

Puget  Sound  742,346 

St.  Paul    118,913 

San   Francisco    343,657 


4,137,553 

367,015 

Rejected, 

and  Why 

686,299 

..      . 

207,918 

203,280 

29.112 

...'... 

2,036,262 

136,781 

715,392 

26,954 

118,913 

343,657 

157,680 


6,055 
263^ 


Rejected 


367,015 


203,280 

13(5,78i 
26,954 


Total    4,504,568 


4,137,553        367,015  367,015 

Geo.  F.  Mitchell,  Supervising  Tea  Examiner, 


C.  E.  BICKFORD  A  CO.  HAVE  SOMETHING 

TO  SAY  ON  MILDS 
tN  a  circular  dated   San  Francisco,  April  24, 
•■■   C.   E.   Bickford   &    Co.,   coffee   brokers,    say 
the   following,   (among   other   things,    regarding 
milds : 

The  Central  American  republics  produce 
nearly  40  per  cent,  of  the  mild  coffee  of  the 
world — in  round  figures,  approximately  two  mil- 
lion bags,  iWe  are  not  talking  out  of  turn  or 
in  exaggerated  phrases  when  we  say  that  more 
than  one-half  of  this  year's  crop  of  Colombian 
and  Venezuelan  mild  coffee  is  not  only  "medi- 
ocre" in  quality  but,  through  superabundant  rains 
at  time  of  harvesting,  a  large  percentage  of  these 
crops  resulted  in  really  vicious  drinking  coffees, 
which  in  no  way  compare  with  the  average  qual- 
ity of  the  same  growths  in  former  years. 

We  do  not  think  any  one  will  doubt  the  state- 
ment that  many  of  these  so-called  mild  coffees 
this  year  are  bringing  cents  per  pound  premium 
over  Brazil  coffees  which  are  really  far  superior 
in  drink,  for  the  simple  reason  that  their  com- 
mercial value  is  based  largely  upon  what  the 
dealer  can  get  for  them. 

Just  as  a  test,  a  few  days  ago,  we  showed  a 
green  and  roasted  sample  of  Central  American 
coffee  to  a  prospective  buyer,  making  the  claim 
that  it  was  of  a  different  growth  of  milds,  where- 
upon, after  drinking  it,  the  buyer  offered  to  take 
five  hundred  bags  of  the  coffee  at  a  cent  and  a 


as  a  Central  American.  This,  as  he  subsequently 
stated,  only  for  the  reason  that  he  could  get 
more  for  the  coffee  were  it  packed  in  other  bags. 
How  long  is  it  going  to  take  before  buyers  pur- 
chase coffees  on  their  judgment  for  the  one  pur- 
pose for  which  they  are  bought,  viz.,  drinking 
quality,  as  against  the  method  of  basing  worths 
on  sightliness,  country  of  production,  and  retail 
trade  demands? 

In  the  face  of  such  conditions  it  is  little  won- 
der that  we  have  been  able  to  sell  in  the  past 
four  months  more  Central  American  coffee  than 
heretofore  we  were  able  to  dispose  of  in  any 
full  year.  Most  important  of  all,  through 
Europe's  not  getting  this  year  any  appreciable 
quantity  of  Central  American  coffees.  United 
States  roasters  are  peculiarly  benefited,  not  alone 
by  the  largest  quantity,  but  the  most  complete 
assortment  of  the  highest  grades  of  Central 
American  coffee  that  it  has  ever  been  our  pleas- 
ure and  privilege  to  dispose  of,  and  we  will  re- 
peat, at  prices  cents  per  pound  below  their  in- 
trinsic or  relative  worth. 

Regardless  of  market  fluctuations  in  New  York 
on  Brazil  coffees,  mild  coffees  are  now  so  cheap 
in  San  Francisco  that  we  do  not  think  the  chance 
of  their  further  decline  is  one  in  ten  against 
their  probable  advance. 


Jmmes  B«yeridg« 

James  Beveridge,  formerly  of  William  Braid  & 
Co.,  tea  and  coffee  importers,  of  Vancouver,  B.  C, 
half  per  pound  above  the  price  we  asked  for  it^ied  recently  at  his  home  in  San  Francisco. 
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JAVA  TEA 


The  Java  Producers  by  intelligent 
planning  and  constructive  action  are 
aiming  to  bring  about  satisfactory 
results  through  the  introduction  of 
successful  buisiness  methods. 

Profit— Permanence— Pride 

Profit  for  the  dealer  by  furnishing 
best  value  for  the  money. 

Permanence  to  the  business  by  safe- 
guarding supplies. 

Pride  in  the  Knowledge  that  the 
rewards  of  today  go  to  the  men  who 
give  the  most  in  return. 

The  sound  interests  of  your  business, 
Mr.  Tea  Buyer,  demand  that  you 
deal  in  Java  Tea. 


Irwln-Harrisons  &  Crosfield,  Inc. 


When  writinc  to  Adrertitert,  please  mention  Thb  Spice  Mill. 
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LONDON,  COLOMBO,  CALCUTTA,   BATAVIA 

SHANGHAI,  HANKOW,  FOOCHOW 

SHIDZUOKA,  DAITOTEI 


GOOD  WILL 


We  owe  a  substantial  part  of  our 
business  success  to  the  success  of 
our  friends  and  their  recommenda- 
tion of  the  services  we  render. 

Our  services  to  a  large  extent  are 
intangible  and  difficult  of  appraisal 
unless  you  have  tried  them  out. 

We  feature  cable  service  from  our 
own  direct  sources  in  the  countries 
of  production,  and  very  frequently 
are  able  to  indicate  when  or  when 
not  to  buy. 


Irwin-Harrisons  &  Crosfield,  Inc. 

PHILADELPHIA     NEW  YORK         BOSTON  CHICAGO 

M  So.  Froat  Street     M-M  WaU  Street    87  India  Street       4SS  W.  Ontario  St. 

SAN  FRANCISCO 
1S7  California  Street 


Whca  writioc  to  AdTcrtiicrt,  pleu*  mention  Tas  Sncs  Ifiu. 
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Mr.  Fallon  worked  for  Phipps  &  Co.  for  38 
years  and  was  their  New  Orleans  manager  dur- 
ing 21  years  of  that  time.  While  managing  the 
Phipps  &  Co.  office,  they  put  in  a  steamer  line 
between  New  Orleans  and  Central  America  and 
were  one  of  the  first  firms  to  import  bananas 
into  New  Orleans,  their  withdrawal  being  caused 
by  the  formation  of  the  United  Fruit  Co.  J.  I* 
Phipps  &  Co.  always  kept  up  the  coffee  end  of  their 
business  and  in  the  old  days,  before  there  was 
any  direct  service,  had  their  own  boats,  small 
clipper-ships,  to  bring  up  their  cargoes.  When 
Mr.  Phipps  retired  in  1895,  the^firm  of  L.  C 
Fallon  &  Co.  formed,  doing  a  general  co£Fee 
commission  business  and  export  business  widi 
Central  America. 

Mr.  Fallon  took  an  active  interest  in  his  busi- 
ness until  a  few  weeks  before  his  death.  He 
was  actively  connected  with  the  cofiFee  business 
for  a  period  of  65  years,  being  in  it  long  before 
establishment  of  the  New  York  CofiFee  Exchange 
and  before  even  cable  service  was  established 
with  Brazil,  and  before  the  selling  of  cofiFee  un- 
der cost  and  freight  terms  was  even  thought  of. 
Mr.  Fallon  was  a  director  in  the  Commercial 
National  and  Commercial-Germania  T.  &  S. 
Bank  of  New  Orleans,  and  was  local  chairman 
on  the  Board  of  Directors  for  the  Liverpool  and 
London  and  Globe  Insurance  Comi)any,  of 
Liverpool. 


Lawrence   Charles   Fallon 

New  Orleans,  La.,  April  17. — Lawrence 
Charles  Fallon  died  on  April  15.  Mr.  Fallon 
was  born  in  County  Roscommon,  Ireland,  July 
9,  1837,  and  came  to  this  country  with  his  par- 
ents in  August,  1840,  landing  at  New  York  City. 
After  a  few  years  there  he  moved  with  his  par- 
ents to  New  Orleans,  and  at  the  age  of  15  years 
started  working  for  a  cofiFee  jobbing  house. 
After  a  few  years  he  became  connected  with 
the  English  firm  of  J.  L.  Phipps  &  Co.,  with 
branches  in  New  York  and  New  Orleans,  doing 
a  cofiFee  and  cotton  business  at  that  time.  He 
remained  with  the  Phipps  firm  until  the  out- 
break of  the  Civil  War  in  1861,  when  he  joined  the 
2nd  Co.  Washington  Artillery  and  fought  dur- 
ing the  entire  war  under  General  Robert  E.  Lee 
in  the  Army  of  Northern  Virginia,  being 
wounded  at  the  battle  of  Antietam. 

On  his  return  from  the  war  he  went  back  with 
Phipps  &  Co.  and  remained  with  them  until 
they  closed  their  New   Orleans   office  in   1895. 


WiUiam  O'H.  Woods 

Pittsburgh,  Pa.,  April  9.— The  body  of  Wil- 
liam O'Hara  Woods,  secretary  and  treasurer  of 
the  Campbell  &  Woods  Co.,  this  city,  who  died 
in  Newport  News,  Va.,  April  8,  arrived  in  Pitts- 
burgh this  morning,  accompanied  by  his  widow, 
Mrs.  Katharine  Thompson  Woods.  Mr.  Woods, 
who  was  one  of  Pittsburgh's  reprcscntatiTe 
wholesale  merchants,  had  been  sufiFering  from 
illness  for  some  months.  Three  weeks  ago  he 
left  for  Old  Point  Comfort,  Va.  While  there 
he  contracted  pneumonia,  which  was  the  imme- 
diate cause  of  his  death. 

Born  in  Butler  County,  May  19,  1864,  Mr. 
Woods  received  his  early  education  in  the  sdioob 
of'  Parker,  Pa.,  and  later  pursued  advanced 
studies  in  Pittsburgh,  where  he  was  a  resi- 
dent for  approximately  35  years.  He  began  his 
business  career  in  the  employ  of  the  Dil worth 
Brothers'  Co.,  Pittsburgh.  With  P.  J.  Camp- 
bell he  organized  the  firm  of  Campbell  &  Woods 
in  1905,  and  served  that  company  actively  since 
in  an  official  capacity.  Besides  his  widow,  he  is 
survived  by  one  sister,  Mrs.  J.  W.  Amberson,  of 
Grove  City,  Pa.  He  was  a  member  of  the  Sec- 
ond United  Presbyterian  Church  of  Wilkins- 
burg.    He  also  was  a  member  of  the  Pittsburgh 
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WilHam  (y  H.  Woods 

Athletic  Association  and  the  Stanton  Heights 
Golf  Qub.  Mr.  Woods  was  universally  esteemed 
as  a  high-class  gentleman  and  as  the  essence  of 
honor,  to  quote  his  partner's  words.  He  will  be 
^eatly  missed  by  all  who  knew  him. 


April  1,  at  his  home  in  Omaha,  from  an  acute 
attack  of  indigestion.  Until  a  few  hours  prior 
to  his  death  Mr.  Porter  was  apparently  in  the 
best  of  health. 

Mr.  Porter  came  to  Omaha  in  1880,  a  young 
man  of  20  years,  and  was  identified  with  the  re- 
tail tea  and  coffee  business  in  this  city  until  1904, 
when  he  becaifie  Western  manager  for  Jas.  H. 
Forbes  Tea  &  Coffeee  Co.,  of  St.  Louis,  Mo^ 
with  headquarters  at  Omaha.  He  established  a 
large  and  growing  business  in  the  territory  west 
of  the  Mississippi  River.  He  was  a  member  of 
the  Commercial  Club,  the  Happy  Hollow  and 
Field  Clubs  and  the  St.  Mary's  Avenue  Congre- 
gational Church. 

Mr.  Porter  was  a  man  of  sterling  qualities. 
He  was  deeply  interested  in  all  that  pertained  to 
the  financial  interests  as  well  as  the  moral  wel- 
fare of  his  city  and  was  greatly  beloved  by  his 
associates,  both  business  and  social  He  was 
most  devoted  to  his  home  and  family,  and  is  sur- 
vived by  his  wife  an4  two  children,  a  son  and 
daughter,  who  were  both  attending  Eastern 
schools.  His  son,  Fawcett  W.  Porter,  who  would 
have  graduated  from  Union  College,  Schenec- 
tady, N.  Y.,  in  June,  has  taken  up  his  father's 
business  and  will  endeavor  to  maintain  the 
standards  set  by  his  father. 


Thomas  C.  White,  Jr. 


Justin  B.  Porter 

Omaha,  Neb.,  April  10.— Justin  B.  Porter,  56 
Srears   of   age,   died   suddenly   Sunday  morning. 


New  York,  May  4.— A  cable  has  been  received 
from  the  American  Minister  in  Copenhagen, 
Denmark,  reporting  the  death  of  Thomas  .C 
White,  Jr.,  on  Friday,  April  27,  1917. 

For  many  years  Mr.  White  was  connected  with 
the  house  of  J.  Aron  &  Company,  Inc.,  coffee 
importers.  He  was  well  known  in  the  coffee 
business  throughout  the  country  and,  for  many 
years,   was  located   in   New  York  and   Kansas 
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City.  His  residence  abroad  for  the  past  two 
years  seemed,  for  a  time,  greatly  to  improve  his 
health  and  his  sudden  death  comes  as  a  great 
shock  to  his  many  friends,  who  tender  to  his 
widow  their  earnest  sympathy  in  her  bereave- 
ment. The  funeral  of  Mr.  White,  whose  remains 
will  be  forwarded  to  New  York,  will  be  an- 
nounced later. 


NEW  ENTERPRISES 


William  B.  Sullivan  has  opened  a  tea  and  cof- 
fee store  at  407  Sixth  Ave.,  Brooklyn,  New  York, 
specializing  in  "Ivan"  brand  teas  and  coffees. 

Pacific  Coast  Coffee  Co.,  Seattle,  Wash.,  have 
been  incorporated  by  Paul  Wilson,  Mabel  E. 
Wilson,  C.  H.  Raven;  capital  stock,  $1,400. 

Cash  Wltplesale  Grocery  Co.,  Hickman,  Ky., 
have  been  incorporated;  capital,  $10,000;  incor- 
porators: ^pse  Barkett,  S.  L.  Dodds,  C.  B. 
Travis  and  W.  B.  Amberg. 

Harlem  Sugar  Co.,  Inc.,  sugar,  wheat,  grains, 
tea,  coffee,  spices,  have  been  incorporated;  $10,- 
000;  S.  Axelrad,  E.  and  A.  Klirsfeld,  67  E.  113th 
St.,  New  York. 

Atlas  Economy  Stores,  Inc.,  Manhattan,  New 
York,  have  been  incorporated  to  deal  in  groceries, 
butter,  eggs,  coffee,  tea,  etc.,  $50,000;  Albert 
Haase,  Anne  Haase,  Franklin  Haase. 

Simpson  &  Rowland  Co.,  Lowell,  Mass.,  have 
been  incorporated;  wholesale  and  retail  grocers; 
capital,  $90,000;  incorporators:  Edmund  T. 
Simpson,  Charles  T.  Rowland  and  J.  Victor 
Carey,  all  of  Lowell. 

South  American  Importing  Co.,  Louisville,  Ky., 
have  been  incorporated;  capital,  $20,000;  im- 
porters of  oil,  fruits,  rubber  and  spices.  Incor- 
porators: Joseph  Greenbaum,  George  R.  Wash- 
burne,  Stanley  Brawner,  Graeme  McGowan. 

McDougall  Coffee  Co.  are  a  new  concern  in 
Atlanta,  Ga.,  with  quarters  at  (^6  Ivy  St.  The 
members  of  the  concern  are  well-khown  and  ex- 
perienced men  in  the  coffee  trade,  R.  H.  McDou- 
gall and  J.  J.  Gonzales.  They  will  do  a  whole- 
sale coffee  and  tea  business.    Mr.  McDougall  has 


an  established  trade  of  long  standing  which  the 
new  concern  expect  to  increase  considerably  by 
Fall,  when  they  will  enlarge  their  capacity  for 
coffee  roasting,  etc.  Mr.  Gonzales  will  continae 
to  serve  from  GS  N.  Moore  St.,  New  York,  trade 
that  cannot  be  handled  satisfactorily  from  At- 
lanta and  will  arrange  to  see  his  many  old 
friends  and  customers  at  intervals  of  a  few 
months.  The  many  friends  of  these  two  well- 
known  and  highly  regarded  coffee  men  extend 
to  them  best  wishes  for  their  great  success. 


A  GREAT  FORCE  FOR  BETTERMENT  IN 
THE  GROCERY  BUSINESS 

A  S  a  prelude  to  their  "Monthly  Chat,"  this 
•^^  issue,  F.  A.  Ferris  &  Company,  262-272  Mott 
St.,  New  York,  packers  of  the  famous  Ferris 
hams  and  bacons  "with  that  irresistible  flavor," 
reproduce  the  famous  painting  showing  the  de- 
parture of  the  7th  Regt.,  N.  Y.  S.  M.,  on  April  19, 
1861  (view  from  Broadway,  comer  Cortlandt  St.), 
and  supplement  this  iilspiring  picture  with  the 
stirring  poem  by  Henry  Holcomb  Bennett,  "The 
Flag  Goes  By."  Headed  **Flag  Day,"  the  combina- 
tion is  fraught  with  the  spirit  of  the  day  and  is 
a  manifestation  of  patriotism  of  unusually  hi^ 
artistic  and  literary  quality.  Yet,  fine  as  is  the 
prelude,  it  is  no  better  than  the  essay  that  follows 
on  the  value  of  quality  in  modem  business.  The 
30,000  grocers  along  the  Atlantic  Slope  to  whom 
the  wonderful  "chats"  of  F.  A.  Ferris  &  Company 
are  addressed  must  thank  that  house  fervently 
for  the  good  they  do  them  from  month  to  month. 
These  monthly  "chats"  are  among  the  greatest 
forces  for  solid  and  lasting  betterment  for  the 
grocery  trade  that  exist  to-day..  They  are  the 
embodiment  of  mature  judgment,  keen  in^gfat 
into  and  sympathy  with  current  affairs  and  true 

wisdom.  

Hanley  &  Kinsella  Coffee  &  Spice  Co.,  St 
Louis,  Mo.,  have  decided  to  give  to  the  em- 
ployes of  their  factory  a  general  advance  in 
wages  of  10  per  cent,  .beginning  May  4,  1917. 
This  increase  means  a  cost  to  the  firm  of  $10,000 
per  year. 


TO  JOBBERS  ONLY 
GREEN  AND  ROASTED  COFFEE 
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SUGAR 


ARE    NARROW-MARGIN,    QUICK-TURNING 
STAPLES  REALLY  UNPROFITABLE? 


k  Oar  Analysis   Correct,   or  Do   We   Reason 
From  False  Premises? 


The  First  of  Three  Articles  by  Paul  Findlay 

MERCHANTS,  wholesale  and  retail,  who  have 
given  thought  to  grocery  problems  long 
ago  settled  on  one  primary  condition  of  misfor- 
tune: that  nearly  one-half  of  all  goods  are  re- 
tailed on  gross  margins  which  average  as  little 
as,  or  less  than,  the  average  cost  of  doing  busi- 
ness. The  conclusion  was  that  all  such  goods 
were  unprofitable,  "did  not  pay  their  way/'  and 
such  conclusion  stands  to-day  as  a  fundamental 
fact  accepted  generally  throughout  the  trade. 

The  commodities  included  in  this  category  are 
flour,  kerosene,  many  bulk  meals  and  package 
cereals,  sugar,  butter,  eggs  and  numerous  other 
items  the  combined  total  sales  of  which  make 
up  about  45  per  cent,  of  all  grocery  turnover. 
On  all  of  these  the  gross  margin  is  16^  per 
cent  or  less,  and  16^  per  cent,  is  the  average 
expense  of  doing  business.  Moreover,  these  are 
staples  without  a  stock  of  which  no  grocer  could 
do  business.  Hence,  the  apparent  fact  that  they 
are  handled  without  profit,  if  not  with  actual 
average  loss,  presents  what  has  looked  like  the 
most  serious  problem  in  our  business. 

This  problem  has  been  approached  from  many 
angles,  and  side-lights  have  been  cast  on  many 
items;  but  when  these  lights  have  been  followed 
where  they  seemed  to  point  they  have  proved  un- 
illuminating.  For  example,  makers  of  goods 
which  pay  us  16^  per  cent,  or  less  have  rung 
numerous  changes  on  one  argument;  each  has 
held,  more  or  less  skilfully,  that  his  product  paid 
its  way  because  of  its  peculiar  potency  to  "bring 
people  into  the  store  who  buy  other  [presumably 
profitable]  goods,"  so  that  the  merchant  actually 
makes  money  out  of  its  sale. 

Does  this  sound  familiar  to  you? 

The  success  attained  by  some  large  manufac- 
turers in  putting  this  argument  across  encour- 
aged most  vendors  of  specialties  to  do  likewise — 
to  the  grocer — until  the  point  was  reached  where 
everything  seemed  to  be  offered  on  the  same 
basis :  not  profitable  in  itself,  but  "bringing  people 
in,  etc." 

Meantime,  average  intelligence  among  grocers 
has  been  rising  and,  under  the  leadership  of  the 
more  progressive  •  and  keener  among  us,  we  have 
begun  to  question  what  will  happen  to  us  when 
all    commodities    are    marketed    on    this    same 


plan?  With  a  constantly  advancing  expense  ac- 
count, with  most  staples  paying  us  only  the  ac- 
cepted cost  of  handling  them,  or  less,  and  with 
specialties  steadily  being  placed  in  the  same  dass, 
the  grocer  is  beginning  to  feel  that  very  soon 
there  won't  be  anything  in  it  for  him  at  all! 

But  are  Our  Premises  Sound? 

While  this  study  and  development  have  been 
going  on  some  peculiarly  significant  conditions 
prevail. 

It  is  a  fact  that  while  branded,  trade-marked, 
advertised  goods  have  been  and  are  being  sold 
in  larger  proportion  so  that  more  of  our  sales 
are  being  made  every  day  on  narrowing  margins, 
about  the  same  proportionate  number  of  grocers 
are  in  business — say  three  to  each  thousand  of 
population. 

It  is  a  fact  that  failures  among  retail  gro- 
cers are  not  larger  proportionately  than  they  used 
to  be;  hence,  at  least  as  many  grocers  are  suc- 
cessful as  formerly. 

It  is  a  fact  that  grocers  who  keep  alhrc 
to  what  goes  on  around  them,  who  sense  oppor- 
tunities and  steer  a  wisely  laid  course  on  tibe 
sea  of  commerce,  find  conditions  on  the  whole 
as  favorable  to-day  as  at  any  time  in  the  past 

Finally,  it  is  a  fact—2Lnd  most  significant 
this— that  grocers  who  freely  sell  goods  which 
are  in  active  demand,  men  who  seem  to  handle 
many  things  on  insufficient  margins,  often  are 
the  most  successful. 

We  are  faced  squarely  by  these  most  impor- 
tant facts  as  against  many  theories;  and  when 
we  are  faced  by  facts  it  is  just  as  well  to  stop 
to  examine  them  rather  carefully  and  endeavor 
really  to  understand  them.  For  "facts  are  stub- 
bom  things." 

«    *    * 

Pausing  thus  to  consider  incontrovertible  facts, 
may  it  not  occur  to  us  to  question  whether  we 
have  been  reasoning  from  false  premises?  Have 
we  been  sound  in  thinking  that  the  true  way  to 
gauge  legitimate  margins  is  in  relation  to  the 
average  expense  of  doing  business?  Is  an  ar- 
ticle necessarily  unproductive  of  net  profit  simply 
because  it  bears  a  gross  margin  short  of  thei 
average  burden  of  expense? 

What   Improved  Accounting  IncUcates 

Recent  scientific  accounting  development  shows 
that  averaging  expenses  is  to  be  tolerated  only 
so  long  as  we  have  not  the  means  to  determine 
and  apportion  accurately  onto  each  item  its  legit- 
imate expense  burden.  So  averaging  is  known 
now  to  be  out  of  date,  passe,  taboo;  though  so 
far  no  system  for  scientifically  distributing  ex- 
penses has  been  perfected  for  the  retail  grocery 
business. 

Jobbing   grocers   who   used   to   average  have 


Digitized  by 


Google 


May,  ipir  SIM  M  QMS'  SPICE  M  ILL  555 


We  can  still  offer  a 
somewhat  limited  ton- 
nage of  foil  lined  and 
other  containers  to  take 
place  of 


We  can  also  supply  con- 
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learned  better.    Now  each  department,  each  class  N.  Y.,  and  points  withtn  the  New  York  lighterage 

of  goods  and,  in  many  instances,  each  important  district  to  St  John,  N.  B.    The  present  rate  is 

item  stands  alone,  accurate  knowledge  being  at  18  cents  per  100  lbs.  from  points  within  New 

hand  as  to  ju&t  what  it  costs  to  handle  it    This  York  lighterage  limits  and  17  cents  f.o.b.  cars 

improved  method  has  shown  .just  why  staples  at  60th  St,  New  York  Central  Railroad.    The 

are  profit-earners  for  the  jobber  and,  so  far  as  proposed  rate  is  25  cents  per  100  pounds. 

he  is  concerned,  has  done  away  with  the  super-  

stition  that  staples  do  not  pay.    I  know  a  very  SUGAR  TRADE  NOTES 

successful  chain  of  jobbing  houses  several  units  National  Biscuit  Co.  are  erecting  in  New  Or- 

of  which  do  not  handle  teas,  coffees,  spices  or  ,eans  a  sugar  and  molasses  warehouse;  1  and  2 

extracts-  the  cream  of  the  busmess,"  we  might  stories;  brick;  50,000  sq.  ft.  floor  space, 

say.    Improved  accountmg  methods  show  dearly  The  American  Sugar  Refining  Company  have 

how  and  why  such  houses  can  succeed.  appointed  F.  H.  Mattern  district  freight  agent. 

As  this  IS  true  of  jobbmg  grocers,  so  it  is  true  ^jth  headquarters  at  111   W.  Washington   St. 

undoubtedly  of  reta.1  grocers,  though  as  yet  we  Chicago,  effective  May  1.  1917.  Mr.  Mattern  wiU 

are  not  in  position  to  demonstrate  it  completely,  have  charge  of  all  traffic  and  transportation  mat- 

Ll^»n    *^  >°'°\'"'^  ""'^  '«  «<»'«'«  on«  ters   within   territory  under  the  jurisdiction   of 

Tr^^Z  r^""  ^^  '■    T^  ^°"?  '"*=!f*:f  **  ^^^«<>  s»««s  «ffi^«  »nd  w«"  ''port  direct 

and  make  money  who.  in    heory,  ought  to  fa,h  ^o  the  traffic  manager  at  New  York. 

It    IS     my    purpose    in    the    two     succeeding  ^° 

articles  to  bring  out  as  clearly  as  I  can  do  it  under  sAN  FRANCISCO   COFFEE  MARKET 

Zl  ZT^I!'^   inadequate    accounting   methods  ^Compiled  by  C.  E,  Bickford  &  Co..  Brokers. 

how  and. why  staples  are  profitable.    I  shall  use  San  Francisco,  Col.) 

sugar  as  my  exemplar  in  the  next  article,  and  Total  arrivals  since  April  1,  1917: 

the  advertised  line  of  Domino  cane  sugars  as  From  Central  America  96,290  bags 

my  final  argument.  From  other  countries  1,561     " 

Then  I  shall  be  ready  to  take  up  the  discus-  Total    97351     " 

sion  with  those  of  you  who  are  suflSciently  in-  Total  receipts  from  Jan.  1  to  Apr.  30  : 

terested  in  this  vital  question  to  write  me  on  the  1917    297,956  bags 

subject.    If  you  do  not  agree  with  me,  so  much  1916    !..'.!;'.369',76S     " 

the  better  for  our  enlightenment.  1915 185,219     " 

.  1914    201,032     " 

CUBAN  SUGAR  CROP  ESTIMATE  ''t!/'^::.'^!^: 31^6  hag, 

ICabUgram    from    American    Consul    General,    Havana,  1916     44,618      " 

Cuba,  Mar,  28^  1915     \\\  56412      " 

TJNDER   present    outlook    and    with    normal  ^914    ..43,795     " 

^   weather,  2,500,000  tons  believed  to  be  pos-  Prices  on  April  30: 

sible  maximum  sugar  crop.  Fires  interrupted  rail-  Extra  Good  Guatemala  125i 

way  traffic  and  labor  disturbances  have  caused  ^^^^  Unwashed  Salvador  10% 

foThithTV""^-*"*'  "•''"**'  "'.*'''*  "''  sants^a /in'New  Yo;k::::;::::::::  m 

too  high   in  beginning,   owing  to  character  of  Rio  No.  7  in  New  York W/i  nom. 

cane  in  large  sections.    Maximum  stated  repre-  o.„  p„.„^,e^  xj,    e  1017 

sents  decrease  from  early  estimate  of  about  OX),-  F'^''"sco,  May  5,  1917. 

000    tons.      Little    authoritative    information    is 

available  as  to  amount  of  decease  .^r^U.  to  "^^l^^JL^'oSS^^^^^^ 

revolution,  but  loss  of  500,000  tons  seems  con-  ^,  LARGER  QU/JITERS  NECESSARY 

servative  estimate.  ^  busmess  of  the  Package  Machinery  Com- 

^J pany,   Springfield,  Mass.,  builders  of  automatic 

machinery  for  wrapping  cartons,  chewing  gum, 

SUSPENDED  INCREASED  SUGAR  FREIGHT  chocolate  bars,   kisses,   mint  tablets,  toilet  and 

RATES  laundry  soap,  bouillon  cubes,  tobacco,  and  other 

Washington,  D.  C,  April  30. — By  an  order  package  goods,  has   grown   so  that  they  have 

entered  April  27  in  I.  and  S.  docket  No.  1077,  found    larger    quarters  nicessary.      They   have 

the  Interstate  Commerce  Commission  suspended  just  purchased  the  three  large  factory  buildings 

from  May  1  until  August  29  the  operation  of  New  in  Springfield  which  were  formerly  occupied  by 

York  Central  Railroad  Co.  tariff  I.  C.  C.  No.  5731  the   Springfield   Body   Company,   and   are  now 

and  West  Shore  Railroad  tariff  I.  C.  .C.  No.  2173.  making  necessary  alterations  and  will  have  one 

These  suspended  tariffs  provide  for  an  increased  of  the  most   modern,   up-to-date  plants  in  the 

rate  on  raw  sugar,  carloads,  from  New  York,  country. 
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Offering  2500  Mats  Spot,  Warehouse,New York 
Ex  S/S  "Buitenzorg" 

Dutch  East  Indies 

Ankola   and   Mandheling 

Coffee 

These  two  Coffees  are 
the  Finest  Drinkers  Knotan  in  the  World 


CHARLES    BIELE 

276  West  Broadway  New  York 
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FACTS  ABOUT  OUVE  Ott- 

[Frora  Tkt  Olive  Branch,  March,  1917,  published  by  The 
Pompeiian   Co.,  Baltimore,   Md.j 

"IITHILE  the  world's  production  of  olive  oil 

^^    in  1916  was  about  300,000,000  gallons,  the 

importations  into  the  United  States  amounted  to 

only  6,000.000  gallons,  or  a  total  of  only  2  per 

cent,  of  the  world's  production  of  olive  oil  went 

to  the  richest  country  in  the  world. 

From  this  it  is  easily  seen  that  even  though 
the  United  States  consumption  of  olive  oil  has 
increased  over  100  per  cent,  in  the  last  five  years 
and  4,000  per  cent,  in  the  last  twenty  years,  the 
olive  oil  industry  is  still  in  its  infancy  here. 

The  American  public  is  just  commencing  to 
learn  that  olive  oil,  besides  being  nutritious  and 
tasty,  is  not  as  costly  as  other  foods  when  food 
values  are  considered.  Prof.  Franklin  W.  White, 
lecturing  on  food  values  before  the  Harvard 
Medical  School,  stated  that  a  single  tablespoon- 
ful  of  olive  oil  is  equal  in  food  value  to  a  glass 
of  rich  milk,  a  plate  of  cream  or  other  thick 
soup,  or  twenty  of  clear  soup  or  broth. 

It  will  not  be  long  before  the  average  consump- 
tion of  olive  oil  per  family  in  the  United  States 
will  be  more  than  a  quart  a  month  or  a  total  of 
over  100,000,000  gallons  a  year. 


ESTIMATE  OF  ITALY'S  1916  OUVE  CROP 

[Consul  F.  T.  F.  Dumont.  Florence,  Mar.  6] 
A  CCORDING  to  advance  information  ob- 
•^^  tained,  the  estimated  yield  of  olives  for  all 
Italy  for  the  year  1916  is  1,150,047  short  tons,  as 
compared  with*  1,125,411  tons  in  1915,  and  a  seven- 
year  average  of  1,163,712  tons.  It  is  estimated 
that  the  yield  of  olive  oil  will  amount  to  46,010,237 
gallons,  as  compared  with  39,969,600  gallons  in 
1915,  and  a  seven-year  average  of  46,632,960  gal- 
lons. 

The  estimated  yield  of  olives  in  the  Depart- 
ments of  Emilia  and  Tuscany,  comprising  the 
Florence  and  Leghorn  consular  districts,  was 
79,569  short  tons,  compared  with  168,321  tons  in 
1915,  and  a  seven-year  average  of  112,514  tons. 
The  yield  of  oil  is  estimated  at  3,183,153  gallons, 
compared  with  5,926,800  gallons  in  1915,  and  a 
seven-year  average  of  4,363,920  gallons. 


The  olive  crop  was  a  failure  in  Tuscany.  In 
general,  there  was  a  short  crop  in  northern  and 
central  Italy,  but  the  situation  was  saved  by  the 
crop  in  the  department  of  Puglie,  which  was  four 
times  that  of  1915  and  double  its  average.  In 
lieu  of  seed  and  lubricating  oils  from  foreign 
countries,  a  more  extensive  use  is  made  of  olive 
oil.  As  a  consequence,  prices  of  olive  oil  in  this 
district  range  at  from  280  to  340  lires  per  quintal 
of  220.46  pounds,  or  about  $0.32  to  $0.40  a  quart 
in  wholesale  quantities,  depending  upon  the  qual- 
ity and  place  of  sale. 

The  exportation  of  olive  oil  to  foreign  coun- 
tries is  forbidden,  but  in  the  11  months  ended 
November  30,  1916,  there  was  exported  by  special 
permit  10,320  short  tons,  of  which  3,302  tons  were 
refined  oil ;  this  compares  with  exports  of  43^10 
tons  in  1915  and  35,503  tons  m  1914.  During  the 
same  period  imports  of  olive  oil  from  Spain 
amounted  to  19,192  tons. 


SIM  SIM  OIL  SUBSTITUTE  FOR  OUVE  COL 

[Consul    Henrr    P.     SUrrett,     MombaM,    Brittah    East 
Africa,  Jan.  3] 

THE  production  of  sim-sim  or  sem-sem 
(Sesamum  ittdicum)  seed  is  an  important 
agricultural  endeavor  on  the  East  Coast  and  in 
the  interior  lake  districts  of  Africa.  The  total 
exportation  of  this  product  from  the  protector- 
ates of  British  East  Africa  and  Uganda  during 
the  fiscal  year  ended  Mardi  31,  1915  (the  last 
available  detailed  statistics),  amounted  to  27,965 
hundredweights  (hundred weight  =112  pounds), 
valued  at  i21,129  ($102^24),  of  which  amount 
about  20  per  cent  was  produced  in  Uganda  and 
the  remainder  on  the  coastal  plain  of  Briti^ 
East  Africa.  la  that  year  26  per  cent  of  these 
exports  went  to  India,  22  per  cent  to  Aden,  18 
per  cent  to. Italy,  15  per  cent  to  Italian  Somali- 
land,  and  most  of  the  balance  to  Zanzibar  and 
France.  In  former  years  Germany  was  the 
largest  purchaser.  These  figures,  it  should  be 
imderstood,  do  not  represent  the  total  production 
of  sim-sim  within  the  territory  mentioned  inas- 
much as  a  very  large  amount  is  consumed  locally. 
The  sim-sim  plant  is  an  annual,  growing  from 
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VISCO  niLlNG  MACHINE 

4  The  first  successful  machine  ever  built  for  Mustards,  Creams, 
Salad  Dressfaij^  Jellies,  Apple  Butter,  etc  This  machine  will 
handle  Bottles,  Tiunblers,  Jars,  Tins,  in  all  sises,  from  2  ounces 
to  32  ounces,  at  a  capacity  of  40  to  100  containers  per  minute. 
Only  one  attendant  required.  Automatic  feed  ana  discharge. 
We  numufacture  other  FUUnff  Machines  and  Complete  BottSng 
Equipments.  WRITE  FOR  CATALOGS 

THE  KARL  KIEFER  MACHINE  CO. 


CINCINNATI 


U.  S.  A. 


AN  IMPORTANT  MATTER: 

"VINEGAR 

Mannfactnre  and    Examination" 


We 
are  headquarters  for 

PREPARED  MUSTARD 

Send  for  our  illustrated 
catalog 

JEWETT  &  SHERMAN  CO. 

Mam^factunn  MILWAUKEE,  WIS. 


is  the  book  vinegar  manufacturers  have  been  waiting 
for.  In  a  thorough  and  scientific  fashion  it  makes  clear 
the  scientific  principles  underlying  each  stage  of  vinegar 
manufacture,  and  it  indicates  the  lines  upon  which  de- 
velopment  of  the  industry  is  possible. 

It  is  modern  and  authoritative,  the  author,  C.  A. 
Mitchell,  being  the  distinguished  English  chemist  con- 
nected with  the  great  house,  Messrs.  Beaufoy  &  Com- 
pany. Whenever  the  text  needed  help  of  illustrations  to 
make  perfectly  clear  any  particular  of  the  subject,  ex- 
pense was  not  considered  and  illustrations  were  used; 
there  are  five  full-page  plates  and  forty-nine  cuts  in  the 
text 

We  have  absolute  confidence  in  this  work.  We  are 
certain  that  when  you  have  seen  a  copy  you  will  appre- 
ciate its  value  to  your  chemist  and  superintendents. 

Fricm  S2.7S  Postpaid 

THE  SPICE  MILL  PUBLISHING  CO. 
97  Water  Street.  New  York 
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2  to  4  feet  in  height,  and  produces  a  seed  that 
yields  a  high  percentage  of  fixed  oil.  This  oil 
is  often  used  as  a  substitute  for  olive  oil  and 
even  for  oil  of  almonds.  Locally,  as  well  as  in 
India  and  in  other  countries  having  a  large  In- 
dian or  Arab  population,  the  oil  is  used  exten- 
sively for  cooking  purposes. 


ACTIVITIES   OF    THE   NATIONAL  COFFEE 
ROASTERS'  ASSOCIATION 

(Continued  from  page  537) 
favorable  time  to  promote  the  increased  con- 
sumption of  coffee  in  the  United  States  along 
sound  commercial  lines.  Not  the  least  of  these 
conditions  is  the  present  nation-wide  movement 
in  favor  of  prohibition  against  alcoholic  liquors, 
a  situation  which  will  become  even  more  favor- 
able for  the  pronfiotion  of  coffee  in  case  the  Gov- 
ernment sees  fit  to  prohibit  alcoholic  beverages 
entirely  during  the  duration  of  the  war. 

In  all  such, matters  it  is  the  producers  of  the 
crops  who  are  most  vitally  interested  and  this 
fact  seems  to  be  fully  appreciated  by  the  clear- 
thinking  Brazilian  gentlemen  above  referred  to. 
Ordinarily  it  is  not  easy  for  a  nation  of  agricul- 
tural producers  situated  in  a  distant  land  and 
speaking  a  foreign  language  to  come  into  the 
United  States  with  an  intelligent  propaganda 
for  the  promotion  of  their  crop,  as  they  can 
scarceljPbe  in  full  understanding  of  the  com- 
mercial 9tttration  in  this  country  and  the  most 
modern  means  of  meeting  it.  In  this  case,  how- 
ever, our  neighbors  in  Brazil  are  rather  for- 
tunate in  having  as  their  friend  and  fellow 
worker  the  American  Joint  Trade  Committee, 
composed  of  representatives  of  the  National  Cof- 
fee Roasters'  Association  and  representatives  of 
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the  Green  Coffee  Importers,  who  together  con- 
stitute the  coffee  trade  of  this  country.  The 
members  of  this  Joint  Trade  Committee,  who 
are  themselves  busy  men  occupying  important  re- 
lationships to  large  business  interests,  have  in- 
vested time,  money  and  untold  efforts  in  the  pro- 
posed coffee  campaign,  to  the  end  that  tneir 
friends  in  Brazil  might  be  well  served  and  have 
the  benefit  of  every  possible  advantage  known 
to  modern  business  in  this  country.  As  the 
United  States  gets  about  75  per  cent,  of  its  en- 
tire consumption  of  coffee  from  Brazil,  there  is, 
therefore,  a  great  common  interest  between  the 
constituents  of  the  Joint  Trade  Committee  on  the 
one  hand  and  the  Government  and  planters  of 
Brazil  on  the  other  hand.  Thanks  to  the  prompt 
and  earnest  effort  of  Dr.  de  Oliveira  and  his  able 
associates  in  the  business  of  agriculture,  the 
State  and  Federal  Governments  of  Brazil  have 
been  placed  in  full  understanding  of  the  need 
and  desires  of  their  own  people,  and  favorable 
action  upon  the  proposed  campaign  is  now  fairly 
in  sight.  Dr.  Lauro  Muller,  Minister  of  Foreign 
Affairs  at  Rio,  as  well  as  Dr.  Domido  da  Gama, 
the  very  able  Brazilian  Ambassador  to  die 
United  States,  are  now  in  dose  co-operatioa 
with  the  planters  and  have  agreed  to  enlist  the 
speedy  and  effective  aid  of  the  Brazilian  Federal 
Government  to  th^  execution  of  this  important 
matter.  The  leading  papers  of  Brazil  have  also 
taken  up  the  case  and  recent  artides  in  IVill' 
man's  Brazilian  Review  and  O  Estado  Sao  Paulo 
show  a  remarkably  intelligent  grasp  of  this 
whole  situation  and  a  firm  determination  to- see 
it  through  on  a  sound  basis. 

On  the  facts  as  they  appear  at  this  writing 
our  progressive  neighbor  in  South  Ameriba  is  to 
be  most  highly  complimented  upon  the  earnest- 
ness of  its  leading  agricultural  and  business  men 
in  matters  pertaining  to  domestic  economy  and 
national  efficiency.  They  cannot  fail  to  be  re- 
warded by  the  results  of  the  coffee  campaign  in 
this  country,  and  it  is  to  their  immediate  and 
future  benefit  that  coffee  shall  ^  maintained  and 
increased  as  the  "American  national  beverage." 

Ross  W.  Weir, 
Chairman,  Joint  Trade  Committee. 


SPICES 

{Continued  from  page  544) 
advanced  abruptly,  and  the  market  is  unsettled 
and  confused  to  an  unprecedented  extent  and  it 
is  exceedingly  difficult  to  get  or  reflect  a  dear 
view  of  the  possibilities  of  the  near  future. 

Certainly  it  is  within  reason  and  moderation 
to  say  that  the  trade  must  expect  violent  changes, 
mostly  upward,  in  spot  values,  with  accentuated 
and  increased  scarcity  in  very  many  grades,  wide 
uncertainty  as  to  times  and  places  of  arrivals 
and  general  unsettlement  beyond  anything  yet 
experienced. 
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KO  I  AJU    POWDER 


ABSOLUTELY   PURE 


Advertising  that  has  encircled  the  globe  for  generations  has 
taught  women  everywhere  that  ROYAL  BAKING  POW- 
DER is  absolutely  pure. 

Wherever  there  is  a  grocery  store  there  are  also 
many  women  who  will  buy  ROYAL  BAKING 
POWDER  more  often  and  use  it  with  more 
satisfaction  than  any  other  brand. 


our  products  is  the  wholesale  grocer,  and  I  want 
to  say  to  you.  gentlemen,  that  every  can  of  "Red 
Crown"  products  is  going  to  be  marketed  through 
the  wholesale  grocer  and  through  the  wholesale 
grrocer  only.  We  are  the  only  packer  of  canned 
meats  in  the  United  States  that  is  adhering 
strictly  to  this  policy  without  any  deviation. 

We  are  also  going  to  confine-  ourselves  strictly 
to  the  manufacture  of  canned  meats.  We  are 
not  going  to  get  into  the  condensed  milk,  canned 
fruits.  vegetTables,  preserves,  jellies  or  cheese  busi- 
ness, as  some  of  our  competitors  have. 


The  Late  Edward  Glines 

Edward  Glines.  three  times  mayor  of  Somer- 
ville,  Mass..  and  for  many  years  one  of  the  fore- 
most Republicans  of  that  city,  died  recently  after 
a  protracted  illness  at  his  home.  129' Highland 
Ave.  He  was  67  years  old  and  is  survived  by  a 
widow. 

Mr.  Glines  was  born  in  Somerville  on  Aug.  31, 
1849.  His  father.  Jacob  T.  Glines.  established 
the  firm  of  J.  T.  Glines  &  Co.,  the  oldest  coffee 
importing   house    in    Boston,    with    offices    at   50 


India  St.  After  graduating  from  high  sc!^ool 
the  boy  entered  the  employ  of  a  Charlestown 
grocer,  and  later  undertook  an  express  business 
on  his  own  account.  In  1872  he  went  into  his 
father's  establishment  as  a  clerk,  beginning  at 
the  bottom  and  going  through  every  department 
of  the  concern.  He  then  bought  an  interest  in 
the  firm,  and  when  his  father  died,  in  1882,  suc- 
ceeded him,  becoming  president  and  treasurer. 

His  first  political  office  was  that  of  council- 
man, to  which  he  was  elected  in  1878.  He  sub- 
sequently occupied  several'  political  offices.  In 
1901,  1902  and  1903  Uv.  Glines  filled  the  mayoral 
chair  of  Somerville,  refusing  a  fourth  term.  In 
1906,  1907  and  1908  he  served  as  lieutenant- 
colonel  on  the  staff  of  the  late  ex-Governor 
Curtis  Guild.  In  1908  he  was  sent  as  delegate  to 
the  Republican  national  convention  at  Chicago. 
Upon  his  retirement  from  Governor  Guild's 
staff  he  was  made  deputy  quartermaster-general, 
M.V.M..  with  a  rank  of  lieutenant-colonel.  He" was 
a  member  of  a  great  number  of  organizations. 
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HOUSEHOU)    LEMON    EXTRACT   BANNED 
IN  GEORGIA  TOWN 

Atlanta,  Ga.,  April  17. — Probably  the  most 
drastic  action  that  has  followed  the  enactment 
of  Georgia's  bone  dry  prohibition  law  was  the 
announcement  by  A.  M.  Brand,  recorder  of 
Lithonia,  that  household  lemon  extract  will  not 
be  tolerated  within  the  limits  of  that  municipality. 

On  the  charge  of  having  delivered  lemon  ex- 
tract within  the  city  limits,  the  recorder  bound 
over  to  the  Dekalb  County  Superior  Court  in  the 
sum  of  $150  each  L.  J.  Wards  and  E.  F.  Jackson, 
salesmen  for  the  Jewel  Tea  Co.,  Atlanta. 


FlaToring  Extract   Manufacturers'   AMociation 
Urge  Action  by  tbe  Trade  at  Large 

In  a  general  letter  to  the  members  of  the 
Flavoring  Extract  Manufacturers'  Association  of 
the  U.  S.,  dated  April  19,  President  Frank  L. 
Beggs,  with  the  approval  of  Thomas  E.  Lannen, 
attorney  for  the  Association,  refers  to  the  Georgia 
law  as  follows: 


THE  GEORGIA  SITUATION 

About  a  month  ago  the  Legislature  of  Georgia 
was  called  into  special  session  by  the  present 
Governor  of  that  State  for  the  express  purpose 
of  passing  a  "bone-diy*  law.  The  Legislature 
met  a^d  a  bill  that  apparently  had  been  pre- 
pared in  advance  and  fixed  upon  as  the  bill 
that  would  pass  was  introduced. 

This  bill  was  very  objectionable  and  this  Asso- 
ciation prepared  a  lengthy  circular  fully  explain- 
ing what  its  effect  would  be  upon  the  manufac- 
ture, sale  and  use  of  flavoring  extracts  and  soda 
water  flavors  and  urging  all  of  our  members 
to  take  the  matter  up  with  their  customers  in 
Georgia  and  have  the  bill  properly  amended ;  but 
so  quickly  did  the  Legislature  work  that  even 
before  we  could  get  the  circular  in  the  mail  word 
was  received  that  the  bill  had  been  passed  and 
signed  by  the  Governor. 

An  effort  was  made  by  the  Chairman  of  our 
Legislative  Committee  and  some  of  our  members 
to  secure  proper  amendments,  but  it  was  in  vain. 

Since  the  passage  of  this  law  numerous  letters 
and  telegrams  have  been  received  from  members 
in  regard  to  the  matter  and  it  is  deemed  ad- 
visable to  send  out  this  circular  on  the  subject. 

In  the  opinion  of  your  attorney,  this  law.  if 
strictly  construed  and  enforced,  would  prohibit  the 
following : 

1.  It  would  prohibit  the  maniifacture,  sale  or  possession 
of  all  flavoring  extracts  or  soda  water  flavors  within  the 
State   of   Georgia. 


2.  It  would  prohibit  the  shipment  of  flavoring  extracts 
soda  water  flavors  within  the  State  of  Georgia. 

3.  It  would  prohibit  soda  fountain  dispensers  from  hav- 


(Continued  on  page  570) 


For  the  richest  Ginger 
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Connoisseurs  Use 

UNGERER'S 

VANILLA  BEANS 

VANILLIN 

CUMARIN 
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FLAVORING 
INGREDIENTS 
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NEW  YORK 
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Mexicans — Bourbons 

Seychelles — Comores 

Guadeloupes 


VANILLA 


Javas — Madagascars 
Tahitis  —  Reunions 


M.  L.  Barrett  &  Co.,  Importers 

Oldest  VanilU  D^Jers  in  Unitea  Suies 

233  West  Lake  Street,  Chicago,  Illiiiois 


VANILLA  BE,ANS 

We  are  direct  receivers  of  this  article,  handling  same 
exclusively.    Can  make  attractive  offers  in  all  varieties 

J.  N.  UMBERT  &  CO. 


12  SOUTH  MARSHALL  STREET 


PHILADELPHIA,  PA. 


VANILLA  BEANS 

Olive  Oil        Paprika         Spanish  Products        Spices 

RICARDO  GOMEZ  &  DIETLIN  CO.,  INC. 
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By  Charlet  H.  Lawall  and  Leroy  f^orman 

(Continued  from  page  451,  April,  191 7,  issue) 


/^N  glancing  over  the  foregoing  descriptive  list 
^^  [a  great  number  of  samples  analyzed  and 
not  reproduced  here]  examples  will  be  found  of 
all  kinds  of  extremes  in  labeling.  They  range 
from  the  simple  statement  of  **Vanilla  Extract" 
to  statements  making  claims  for  superiority  in 
quality  and  strength  of  the  mpst  ridiculously  ex- 
travagant type.  Certain  points  may  here  be  ex- 
plained with  advantage.  The  word  "Compound" 
was  used  at  one  time,  before  the  advent  of  mod- 
ern laws,  to  designate  products  which  diflFered  in 
strength,  quality  or  purity  from  the  genuine  ar- 
ticle. The  word  is  totally  inadequate  and  im- 
proper for  this  purpose.  If  it  means  anything, 
it  means  that  the  article  has  had  something  added 
to  it,  while  .in  its  practical  application  it  usually 
means  that  it  is  a  diluted  or  weaker  product. 
As  a  word  to  conjure  with,  some  manufactur- 
ers seem  to  believe  that  the  addition .  of  the 
word  "Compound"  to  any  substandard  product 
completely  absolves  them  from  any  responsibil- 
ity under  the  law.  A  ridiculous  and  exaggerated 
example,  which,  however,  is  perfectly  true,  came 
up  at  the  time  of  the  passage  of  the  National 
Food  and  Drugs  Act,  ten  years  ago.  There  were 
so  many  products  on  the  market  at  that  time 
in  which  it  was  clearly  seen  that  radical  changes 
in  the  labels  would  have"  to  be  made  in  order  to 
bring  them  into  conformity  with  the  law,  that 
a  Philadelphia  retailer,  becoming  panic  stricken 
at  the  idea  of  many  illegal  products  being  on 
his  shelves,  procured  a  large  rubber  stamp  bear- 
ing the  word  "Compound"  and  stamped  every 
package  on  his  shelves  with  it.  The  trouble 
that  he  soon  encountered  from  irate  manufac- 
turers of  high-class  goods,  who  resented  the  im- 
putation that  their  products  were  not  all  that 
they  were  claimed  to  be  can  easily  be  imagined. 
The  use  of  such  phrases  as  "highly  concen- 
trated," '/double  strength,"  "XXX,"  "unequaled 
in  strength,"  "much  stronger  than  extracts  usu- 
ally sold,"  etc.,  are  usually  unwarranted  and  are 
relics  of  the  time  previously  mentioned  when  no 


•Bulletin  285   of  Dairy  and  Food   Bureau,   Department 
of    Agriculture,   Commonwealth    of    Pennsylvania. 


Standards  existed,  no  laws  were  enforced  and 
manufacturers  of  high-grade  goods  had  to  use 
such  expressions  to  show  the  proper  ratio  be- 
tween their  products  and  others  bearing  the  same 
title.  The  National  Association  of  Flavoring  Elx- 
tract  Manufacturers  particularly  advises  against 
the  use  of  such  expressions  and  they  are  becom- 
ing less  frequently  used  than  formerly,  although 
they  are  still  prevalent  enough  to  warrant  atten- 
tion being  called  to  them.  It  is  unfair  to  the 
consuming  public  and  unfair  to  the  manufacturer 
of  a  full-strength,  standard  product,  properly  la- 
beled without  exaggeration,  to  permit  a  competi- 
tor to  put  upon  the  market  an  article  not  a  whit 
better  and  label  it  in  such  a  manner  as  to  in- 
dicate that  it  is  a  superior  product.  The  man- 
ufacturers themselves  are  realizing  this  and  aid- 
ing in  the  enforcement  of  the  laws  providing^ 
for  truthful  labeling  in  every  particular. 

The  words  "imitation"  and  "substitute,"  as  pre- 
viously mentioned,  are  often  misused  in  being 
applied  simply  to  weaker  preparations.  In  the 
case  of  vanilla  extract,  the  words  are  correctly 
applied  to  preparations  which  are  made  wholly 
or  in,  part  from  tonka  beans  or  the  synthetic 
odorous  principles,  coumarin  and  vanillin,  with 
or  without  the  addition  of  genuine  vanilla  beans. 
In  these  preparations  the  actual  flavoring  power 
is  often  much  greater  than  in  genuine  vanilla 
extracts,  but  the  aroma,  although  resembling^ 
vanilla  is  quite  difiFerent  when  tonka  or  coumarin 
is  used.  These  imitation  extracts  are,  in  fact, 
preferred  by  some  users  to  the  more  delicate 
genuine  vanilla  flavor,  and  there  is  a  wide  and 
legitimate  field  for  the  sale  of  such  imitation  ex- 
tracts when  properly  labeled  to  show  the  dis- 
tinction and  difference  from  the  genuine  article. 
It  is  a  strange,  but  true,  fact  that  some  man- 
"ufacturers  will  do  almost  anything  to  avoid  the 
prominent  use  of  the  word  "substitute."  In  one 
instance  the  word  "substitute"  was  in  the  same 
sized  type  as  the  word  "Vanilla,"  but  was  so 
shaded  as  to  be  discernible  only  after  a  close 
examination  of  the  package.  Upon  being  com- 
municated with  regarding  this  apparent  attempt 
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to  deceive  the  purchaser,  the  explanation  was 
given  that  t^e  printer  had  used  the  shading  in 
order  to  create  an  artistic  effect  upon  the  label. 

Instances  of  freak  labels  are  sometimes  encoun- 
tered in  which  ignorance  or  error  is  responsible 
for  such  statements  as  the  following:  "Essence 
of  Wintergreen,  true  fruit"  (the  product  is  not 
made  from  the  fruit,  but  the  oil  from  the  leaves 
is  used)  ;  "Raspberry  Extract,  made  from  the 
choicest  Mexican  beans"  (in  this  case  a  vanilla 
extract  label  had  been  copied  and  the  word 
"raspberry"  substituted  without  making  the  nec- 
essary change  in  phraseology)  ;  "Vanilla  Extract, 
made  from  the  fresh,  ripe  fruit"  (the  fresh,  ripe 
vanilla  fruit  has  no  aroma  or  flavor  of  vanilla, 
as  these  properties  are  developed  by  a  subsequent 
method  of  curing). 

The  use  of  the  word  "pure"  is  continued  by 
manufacturers  because  of  the  association  of 
ideas  that  it  carries  with  it  of  both  quality  ani 
strength.  That  there  is  need  for  the  education 
of  the  public  along  this  line  is  shown  by  tlie 
fact  that  a  manufacturer  can  make  two  lots  of 
extract  of  vanilla,  using  cheap,  low-grade  beans 
in  the  one  case  and  expensive,  high-grade  beans 
in  the  other.  Both  of  these  products  may  justly 
be  entitled  to  the  designation  "pure"  or,  what  is 
frequently  seen,  "absolutely  pure,"  and  both  may 
be  in  conformity  with  the  legal  standards,  while 
the  actual  value  to  the  consumer  may  be  in  the 
ratio  of  2  to  1  in  comparing  the  flavoring  power 
of  the  two  extracts. 

In  connection  with  the  tabulated  statements  of 
the  analytical  data,  it  may  be  stated  that  these 
are  included  for  a  matter  of  record  and  not  for 
the  purpose  of  enabling  conclusions  to  be  drawn 
by  those  unaccustomed  to  interpreting  such  re- 
sults. In  the  case  of  vanilla  extract,  no  actual 
standards  exist  for  the  figures  obtained  in  an 
analysis,  the  standard  being:  "Vanilla  extract 
is  the  flavoring  extract  prepared  from  vanilla 
bean,  with  or  without  sugar  or  glycerine,  and 
contains  in  100  Cc.  the  soluble  matters  from  not 
less  than  10  grammes  of  vanilla  bean."  This 
standard  is  based  upon  the  formula  previously 
official  in  the  U.  S.  Pharmacopoeia  under  the 
name  of  Tincture  of  Vanilla,  which  has  recently 
been  transferred  to  the  National  Formulary  IV, 
during  the  simultaneous  revision  of  these  two 
books  of  standards,  which  has  just  been  com- 
pleted. A  product  made  strictly  in  accordance 
with  the  above  standard  will  vary  somewhat  in 
certain  of  its  characters,  but  will  range  about 
as  follows:  Residue,  from  5  to  25  per  cent,  de- 
pending upon  whether  sugar  or  glycerine  or  both 
have  been  added  during  the  manufacture.  Ash, 
less  than  0.50  per  cent.,  unless  the  product  has 
been  made  with  the  use  of  a  larger  amount  of 


beans  than  directed  in  the  standard  process  or 
has  been  extracted  by  the  aid  of  alkali,  as  is 
sometimes  done  in  low-grade  articles.  Alcohol, 
ranging  from  30  to  60  per  cent.  Vanillin,  rang- 
ing from  0.10  to  0.30  per  cent.,  unless  the  prod- 
uct has  been  made  from  or  reinforced  with  syn- 
thetic vanillin,  as  is  used  in  imitation  vanilla 
extracts.  Coumarin,  not  present  in  a  genuine 
vanilla  extract,  but  usually  found  in  imitation 
extracts.  Color,  natural  in  genuine  extracts,  but 
consisting  of  caramel  in  whole  or  in  part  in 
imitation  extracts.  The  lead  number  is  a  newly 
devised  and  arbitrary  figure  dependent  upon  the 
amount  of  lead  compounds  precipitated  from  a 
standard  solution  of  a  salt  of  that  substance  by 
the  resins  present  in  the  extract  and  is  supposed 
to  be  a  measure  of  those  minor  and  yet  impor- 
tant flavoring  constituents  of  vanilla  bean.  In  a 
standard  extract  the  minimum  figure  for  the  lead 
number  is  found  to  be  in  the  neighborhood  of 
40,  a  lesser  figure  indicating  either  deficiency  of 
vanilla  beans  or  that  too  weak  an  alcoholic  men- 
struum was  used  in  exhausting  them.  The  lead 
number  may  also  t)e  too  low  when  the  extract 
has  been  made  at  too  low  a  temperature. 

In  the  121  samples  of  vanilla  extract  examined 
and  tabulated,  no  instance  was  found  where  wood 
alcohol  was  used  to  replace  grain  alcohol,  nor 
did  any  of  ^he  samples  contain  acetanilid,  which 
a  few  years  ago  was  used  extensively  as  an 
adulterant  of  the  synthetic  vanillin  and  in  that 
manner  found  its  way  into  commercial  vanilla 
extracts.  Five  cases  were  prosecuted  upon  the 
technical  charge  of  misbranding.  These  were 
samples  numbered  12811,  12815  and  12840  (dupli- 
cate samples),  12870,  12888,  12913. 

Lemon  extract  is  required  by  the  standards  to 
contain  5  per  cent,  of  oil  of  lemon  and  the  ter- 
peneless  extract  is  required  to  contain  not  less 
than  0.2  per  cent,  of  citral.  The  color  may  be 
natural  or  artificial,  in  the  latter  case  a  declara- 
tion being  necessary. 

In  the  42  samples  of  lemon  extract  examined 
only  four  cases  were  found  to  merit  prosecu- 
tion, 12921,  13188,  13189,  13206,  three  for  mis- 
branding and  one  (12921)  for  the  presence  of 
wood  alcohol.  In  justice  to  the  seller  of  this 
preparation,  it  may  be  said  that  upon  investiga- 
tion it  was  found  to  have  been  manufactured  in 
1902,  fourteen  years  ago,  at  which  time  there 
was  much  less  rigid  enforcement  of  the  few  laws 
then  existing  and  at  a  time  when  the  poisonous 
properties  of  wood  alcohol  had  not  been  fully 
confirmed.  Citral  determinations  were  made  in 
a  large  number  of  the  lemon  extracts,  Uie  fig- 
ures showing  but  few  markedly  substandard 
samples.  As  these  determinations  could  not  be 
completed,  owing  to  inability  to  obtain  the  re- 
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agent  necessary  on  account  of  the  war,  it  was 
thought  best  to  omit  all  of  the  figures  for  this 
determination. 

Orange  extract  is  required  by  the  standards  to 
contain  5  per  cent  of  the  oil  of  orange  and  the 
terpeneless  extract  is  required  to  conform  to  the 
regular  extract  in  flavoring  value,  without  any 
standards  or  requirements  being  set  for  it.  Of 
the  ten  orange  extracts  none  contained  wood  al- 
cohol or  other  adulterants  and  only  one  sample 
was  found  to  warrant  prosecution  (13161). 

Almond  extract  is  required  by  the  standard  to 
contain  1  per  cent,  of  the  oil  of  bitter  almonds 
and  to  be  free  from  the  poisonous  prussic  acid 
present  in  the  natural  oil.  The  determinations 
were  made  in  terms  of  benzaldehyde,  of  which 
85  parts  are  equivalent  to  100  parts  of  the  oil. 
None  of  the  11  samples  contained  wood  alcohol, 
nitrobenzol  or  prussic  acid  and  none  warranted 
prosecution. 

Wintergreen  extract  is  required  by  the  standard 
to  contain  3  per  cent,  of  the  oil  of  wintergreen. 
None  of  the  8  samples  was  found  to  be  illegal. 

Of  the  miscellaneous  extracts  of  raspberry, 
pineapple,  peach,  celery  and  ginger,  none  was 
found  to  be  illegal. 

In  connection  with  the  regulation  of  the  qual- 
ity and  purity  of  many  commercial  products  of 
this  type,  it  may  be  well  to  call  attention  to  the 
fact  that  it  would  be  an  advantage  if  in  future 
legislative  enactments  specific  standards  or  ref- 
erence to  authorities  for  such  standards  be  in- 
corporated, as  in  some  States  the  courts  have 
ruled  that  in  the  absence  of  such  legislative  ref- 
erence no  standards  can  be  enforced,  even  if 
agreed  upon  by  the  majority  of  the  members 
of  the  trade  manufacturing  such  products. 

The  conclusions  to  be  drawn  from  the  above 
investigation  are  as  follows: 


First:  The  use  of  poisonous  constituents,  as 
wood  alcohol,  acetanilid,  prussic  acid,  nitrobenzol, 
etc.,  has  been  entirely  discontinued  by  manufac- 
turers, the  only  sample  in  which  wood  alcohol 
was  found  having  been  made  fourteen  years  ago. 

Second:  The  flavoring  extracts  of  the  market 
are  of  much  higher  value  than  ever  before,  and 
much  less  frequently  adulterated  or  misbranded, 
as  ;s  shown  by  less  than  a  dozen  cases  for  prose- 
cution out  of  more  than  200  samples  examined. 

Third:  There  is  need  for  education  on  the 
part  of  the  purchasing  public  to  enable  intelligent 
selection  to  be  made  from  the  numerous  products 
offered  for  sale. 

Fourth:  Manufacturers  should  be  compelled 
to  avoid  exaggeration  and  superlatives  in  the  la- 
beling of  these  products.  Many  manufacturers 
of  the  highest-grade  products  have  already  taken 
this  stand,  and  they  should  be  protected  from 
their  unscrupulous  competitors.  The  accom- 
pan3dng  outlines  of  labels  are  submitted  as  sug- 
gestions to  manufacturers  which  will  enable 
them  to  avoid  crit^ism  in  this  respect  The 
word  extract  should  be  reserved,  for  the  gen- 
uine article,  as  affording  an  added  means  of  dis- 
tinguishing the  two  classes  of  products. 
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ACCORDING  to  a  cablegram  from  the  Ameri- 
can Consul-General  at  Genoa,  April  19,  1917, 
decree  of  April  18  allows  the  importation  into 
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THE  WORLD'S  CROP  OF  VANILLA 
ITT  MAYER,  SENIOR.  LTD.,  London,  Eng., cs- 
'*^*  timate  the  1915-16  crop  of  vanilla  beans 
from  the  world's  tropical  producing  centers  at 
approximately  550  tons — z  fair  average  of  the 
previous  six  seasons,  notwithstanding  a  40  per 
cent,  shortage  from  Mexico  and  an  insignificant 
yield  from  British  colonial  possessions.  They 
say: 

While  planters  have  found  compensation  in 
increased  crops  of  other  produce  in  the  British 
colonies  the  shrinkage  to  254  tons  in  the  Sey- 
chelles Islands  against  the  maxima  of  65  tons  m 
1907-08  and  75  tons  in  1901-02  appears  serious, 
but  signs  of  an  early  improvement  are  not  lack- 
ing. With  prices  of  most  similar  commodities 
greatly  enhanced,  and  vanillin  crystals  during  the 
period  under  review  from  100  to  200  per  cent, 
dearer,  vanilla  beans  have  nevertheless  remained 
at  low  ebb,  and,  taking  the  various  grades  and 
origins  together,  an  average  depreciation  from 
the  pre-war  standard  of  20  to  25  per  cent,  has  to 
be  recorded,  though  during  the  early  stages  of 
the  war  importers  were  prepared  for  still  more 
serious  declines.  The  article  not  lending  itself 
to  outside  speculation  on  account  of  its.  delicate 
nature  may  explain  the  contradictory  situation, 
and  the  attempt  to  raise  values  last  spring  had 
but  short-lived  success.  Apart  from  the  primary 
markets,  viz.:  England,  France  and  the  United 
States,  widely  divergent  price  levels  have  ruled  in 
all  other  consuming  countries,  for  which  impeded 
transit  facilities  as  regards  merchandise  as  well 
as    regards    general    market    information    offer 


ample  explanation.  The  1916-17  season  will 
again  show  a  good  averafi[e  figure,  and  prices, 
with  the  exception  of  Mexicans,  will  remain  on 
a  low  basis,  though  sustained. 

THE  APRIL  NO.  OF  BUSH  PRICE  LIST 

npHE  April.  1917,  edition  of  the  price  list  of 
'■•  W.  J.  Bush  &  Co.,  Inc.,  manufacturing  chem- 
ists and  essential  oil  and  essence  distillers, 
100  William  St.,  New  York,  was  distributed  last 
month  and  welcomed  by  the  trade,  who  recognize 
it  as  an  unusually  complete  and  highly  useful  pub- 
lication of  its  kind.  The  Spice  Mill  has  oa 
several  previous  occasions  taken  the  opportunity 
to  refer  favorably  to  this  price  list.  W.  J.  Bush  & 
Co.  guarantee  that  the  articles  of  food  or  dru^^ 
manufactured,  packed,  distributed  or  sold  by  them, 
when  in  original  packages,  are  not  adulterated 
or  misbranded  within  the  meaning  of  the  Food 
and  Drugs  Act  of  June  30,  1906,  and  the  amend- 
ments thereof.  The  comprehensiveness  of  the 
price  list  will  be  appreciated  when  it  is  stated  that 
the  index  to  the  contents  gives  about  40  general 
heads.  A  copy  of  the  volume  will  be  sent  to  mem- 
bers of  the  trade  upon  request. 


Sardou,  Inc.,  have  been  incorporated  to  manu- 
facture flavoring  extracts,  perfumes,  etc;  $25,- 
000 ;  Manhattan,  New  York  City ;  Anna  Keyrouse, 
George  Sardou  and  Bailey  C.  Elliott 
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THE  GEORGIA  "  BONE-DRY  **  LAW 

(Continued  from  page   562) 

ing  any  flavoring  extracts  in  their  possession  for  flavoring 
ice  cream  sodas  and  other  soda  fountain  drinks. 

4.  It  would  prohibit  soda  water  bottlers  from  having 
any  soda  water  flavors  in  their  possession  for  flavoring 
soda  water. 

5.  It  would  prohibit  ice  cream  manufacturers  from  lfav> 
ing  any  flavoring  extracts  in  their  possession  for  flavor- 
ing ice  cream. 

6.  It  would  prohibit  bakers  from  having  flavoring  ex- 
tracts  in  their  possession  for  flavoring  bakery  goods. 

7.  It  would  prohibit  manufacturing  confectionert  from 
having  any  flavoring  extracts  in  their  possession  for 
flavoring  confectionery. 

8.  It  would  prohibit  housewives  from  having  any  flavor- 
ing extracts  in  their  homes. 

Already  orders  for  flavoring  extracts  and  soda 
water  flavors  are  being  canceled  all  over  the  State, 
and  customers  are  requesting  members  of  this 
Association  to  take  back  what  extracts  or  soda 
water  flavors  they  have  on  hand.  But  the  rail- 
roads are  refusing  to  carry  such  extracts  or  soda 
water  flavors,  as  it  is  an  offense  to  do  so. 

Threats  of  seizure  and  prosecutions  are  general 
over  the  State. 

Your  attorney  has  requested  the  Governor  of 
Georgia  for  a  hearing,  but  this  has  been  answered 
by  a  statement  from  the  Attorney-General  to  the 
effect  that  the  matter  is  one  for  the  courts.  An- 
other request  for  a  hearing  has  been  made  to 
the  Attorney-General,  but  it  is  doubtful  that  it 
will  be  granted. 

Your  attorney  is  of  the  opinion  that  there  is 
practically  no  legal  remedy  for  this  situation. 
We  cannot  give  any  of  our  members  any  assur- 
ances that  their  customers  will  not  be  prosecuted 

When  writing  to  Advertisers. 


or  their  goods  seized.  Members  will  have  to 
decide  for  themselves  what  they  wiU  do  about 
taking  back  goods,  etc.  All  we  can  sslv  is  that  at 
the  present  time  it  looks  as  if  the  omdals  were 
setting  out  to  enforce  the  law  vigorously. 

The  Remedy:  The  remedy  ^e  suggest  is  as 
follows : 

1.  We  suggest  that  each  and  every  member  of 
this  Association  write  at  once  to  every  customer 
they  have  in  Georgia  and  urge  those  customers 
to  take  this  matter  up  at  once  with  their  State 
legislators  and  protest  against  this  law»  and  ask 
those  legislators  to  have  the  law  amended  so  that 
it  will  not  apply  to  the  manufacture,  sale  or  pos- 
session of  flavoring  extracts  and  soda  water 
flavors  for  flavoring  purposes  only.  The  Legis- 
lature will  meet  again  in  Jtme. 

2.  We  suggest  that  the  customers  also  be  urged 
to  protest  to  the  Governor  of  Georgia  against  the 
strict  enforcement  of  the  law  at  the  present  time, 
and  request  that  the  manufacture,  sale  or  pos- 
session of  flavoring  extracts  or  soda  water  flavors 
for  legitimate  flavoring  purposes  be  not  inter- 
fered with  until  the  next  Legislature  has  had  an 
opportunity  to  consider  the  matter  further. 

Our  members  should  bear  in^  mind  the  fact 
that  this  is  a  serious  situation  in  Georgia,  and 
that  prompt  and  energetic  action  on  the  part  of 
all  of  our  members  is  absolutely  necessary  if  ifc 
are  to  get  smy  relief  whatever.  The  officers  of 
the  Association  are  i>owerless  to  help  the  members 
any,  outside  of  giving  advice,  etc.  and  it  is  a 
situation  that  can  be  remedied  onlv  by  prompt 
action  on  the  part  of  the  members  themselves. 

A  Lurking  Danger:  While  we  feel  that  there 
is  some  chance  to  get  the  law  amended  at  the 
next  session  of  the  Georgia  Legislature  in  June, 
we  also  have  very  good  reasons  to  believe  that  the 
druggists  of  Georgia  will  take  advantage  of  the 
situation  and  make  a  strong  effort  to  get  control 
of  the  manufacture  and  distribution  of  flavoring 
extracts  and  soda  water  flavors.  Should  they  be 
successful  it  would  set  an  example  for  other 
States,  and  there  is  no  telling  where  such  a  move 
would  end.  To  say  the  least,  it  certainly  would 
be  a  serious  blow  to  our  industry. 

Therefore  you  are  urged  to  do  your  utmost 
to  interest  your  customers  in  Georgia  in  this 
matter  and  arouse  them  to  action  and  get  them  to 
enlist  the  help  of  their  State  legislators  in  behalf 
of  the  flavoring  extract  and  soda  water  flavor  in- 
dustries. 


The  Spice  Mill  submitted  to  Mr.  Lanncn  a 
copy  of  the  news  article  from  Alfanta,  Ga.,  set- 
ting forth  the  drastic  action  of  the  recorder  at 
Lithonia  (as  printed  on  page  562).  Mr.  Lanncn 
comments  as  follows: 

"The  item  states  the  law  as  I  understand  it  to 
be.  The  very  fact  that  the  law  is  so  stringent 
seems  to  be  in  our  favor,  and  gives  us  reason 
to  hope  and  believe  it  will  be  speedily  amended." 


In  a  special  Commercial  Review  edition  of 
The  Daily  Argus,  of  Mount  Vernon,  N.  Y.,  re- 
cently, a  page  was  devoted  to  William  W.  How- 
land,  president  of  the  Vernon  Manufacturing  Co., 
manufacturers  of  flavoring  extracts,  etc.,  of  that 
citj'. 
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Stoutly  Built  But  Light  of  Weight 

Crouch  &  Fitzgerald  trunks  and  cases  are  famous  for  their  durability 
as  well  as  their  suitability  to  the  salesman's  requirements.  Over  75 
years'  experience  has  given  us  the  proper  "  know  how."  Ask  us 
what  we  have  to  meet  your  needs. 

"C.  &  F.'' 
Trunks  and  Cases 

Known  by  three  generations 
as  the  standard  of  excellence 

Crouch  & 
Fitzgerald 

177  BroMlivay 

184  FUth  Ave.  14  W.  40tli  St. 

NEW  YORK 


INDIA'S  LEMON.GRASS  OIL  TRADE 

[Consul   Lucier    M^mminger,  Madras,   March    1;   supple- 
menting  report  in   Commerce   Reports   for   Sept. 
19,   1916] 

TTIGH  Steamer  freight  rates  and  a  lack  of 
•^"^  tonnage  are  the  chief  obstacles  that  now 
face  the  over-sea  purchaser  of  Indian  lemon- 
grass  oil.  Rates  at  Cochin  (an  exporting  cen- 
ter for  the  oil)  are  so  unsettled  that  it  is  im- 
possible to  quote  any  at  present,  but  the  freight 
quotations  Madras  and  coast  to  London  via  canal 
on  February  16  were  245  shillings  ($59.50)  per 
ton  of  50  cubic  feet.  The  market  report  of  the 
Cochin  Chamber  of  Commerce  issued  February  1, 
1917,  states  that  the  price  of  lemon-grass  oil  at 
Cochin  on  that  date  was  28  rupees  ($9.08)  per 
dozen  bottles  of  24  ounces,  as  compared  with  30 
rupees  ($9.73)  on  January  1.  Supply  is  stated  to 
be  moderate. 

According  to  the  above-mentioned  market  re- 
port, 46  dozen  bottles  of  lemon-»grass  oil  were 
shipped  to  Marseilles  in  January  and  680  dozen 
bottles  to  New  York,  no  other  countries  receiv- 
ing consignments.  Exports  to  all  countries  in 
the  seven  months  from  July  1,  1916,  to  January 
31,  1917,  were  11,407  dozen  bottles;  during  the 
corresponding  months  of  1915-16,  10,848  dozen 
bottles;  of  1914-15,  7,994  dozen;  and  of  1913-14, 
17,369  dozen.     The  countries  to  which  the  ex- 


ports went  during  the  seven  months,  July  1,  1916, 
to  January  31,  1917,  were :  United  Kingdom,  1,671 
dozen  bottles;  France,  7,064  dozen;  America, 
2,685  dozen;  Japan,  7  dozen;  and  Bombay,  7 
dozen.  For  the  like  period  of  1915-16  the  fig- 
ures are;  To  United  Kingdom,  1,889  dozen  bot- 
tles; France,  5,900  dozen;  America,  3,048  dozen; 
Bombay,  11  dozen  bottles. 

[The  addresses  of  five  exporters  of  lemon- 
grass  oil  in  South  India  may  be  obtained  from 
the  Bureau  of  Foreign  and  Domestic  Commerce 
or  its  district  and  co-operative  offices  upon  re- 
ferring to  File  No.  87154.] 


PEDRO  TREMARI  sues. 

SpecialiMts  in 

Mexican 
Vanilla  Beans 

Planters — Curers — Exporters 
54-56  STONE  STREET 


NEW  YORK 
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THE  SUPREMACY  OF 


VICTOR  PHOSPHATE 

IS  DUE  TO  ITS  PURITY 

Acid  Phosphate 


for 


Baking  Powder,  Self -Rising  Flour  and 

Bakers'  Use 


VICTOR  CHEMICAL  WORKS 

WORLD'S  LARGEST  MANUFACTURERS  OF  PHOSPHATE 

MAIN  OFFICE 

NEW  YORK  CHICAGO      |  <5T.  LOUIS 

M  LIBERTY  ST.  FISHER  BUILDING  PIBRCB  BUILDINO 


"PEERLESS"  ACID  PHOSPHATE 

THE  PUREST,    STRONGEST 
AND  MOST  ECONOMICAL  IS 

THE  PEER  OF  PHOSPHATES 

Wilckes-Martin-Wilckes  Co.,  1 35  WilUam  St„  New  York 


BIND  YOUR 

SPICE  MILL 

In  Permanent  Form 

The  Spice  Mill  contains  each  monih 
many  valuable  articles  and  much 
technical  information  that  many  of 
our  readers  find  worth  saving  for 
i  future   reference.    There  is   no  bet- 

ter   way    of    preserving    our    maga- 
sine  than  by  using  the 

''Big  Ben"  Binder 

This  binder  is  handsome  and  durable  and  makes  the  permanent  filing  of  magazines  as 
tmtj  as  filing  ordinary  papers.  It  opens  flat  like  a  regular  book,  and  comes  in  art  cloth 
with  the  name  of  The  Spice  Mill  stamped  in  gold  on  the  front  cover  and  back. 

The  publishers  of  The  Spice  Mill  do  not  care  to  make  any  profit  on  selling  these 
binders.     The  price,  $1,  covers  cost  and  postage. 

THE  SPICE  MILL  PUBLISHING  CO.,  97  Water  St.,  New  York 

When  writing  to  Advertisers,   please  mention  Thi  Spicb  Mixx. 
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PHOSPHATE 

FOR  BAKING  POWDER  AND  SELF-RISING  FLOUR 

Unexcellecl  for  Purity  and  Keeping  qualities.     Our 

Phosphate  is  known  and  used   all  over   the   world. 

We  have  made  Phosphate  for  upwards  of  35  years. 

Seii  fir  pampMft  mtaininf  PURE  FOOD  LAWS  Aftactiiif  BaUnf  Powdtrs.  Kevisetf  to  Oato 

PROVIDENT  CHEMICAL  WORKS,   -    St.  Louis,  Mo. 


ESTABLISHED    OVER    70    YEAHS 

The  Old  Reliable 

Arm  &  Hammer  and  Cow  Brands 

BICARB.  SODA  AND  SALERATUS 

CONCENTRATED  SAL  SODA 

MONOHYDRATE  CRYSTALS,  SAL  SODA 

The    Purest  and    Best   Quality 

CHURCH  &  DWIGHT  CO. 

27  CEDAR  STREET  NEW  YORK 


"Baking:  Powder 

AND  OTHER 


Praised  by  Food  Commissioners^ 

Food  Specialists,  Manufacturers 

and  Dealers 


$1.50  Per  Cop7«  Postpaid 


Wk 


Copyrighted  and  For  Sale  only  by 
w%      u    M    FOOT 

A  Book  of  Value  to  Manufacturers  THE    SPICE    MILL     PUBLISHING     CO. 

and    all  others   interested    in   the  g-  W«f*r  Str««t.  N«w  York 

Baking  Powder  Industry.  *^  ^•**'  ^*'***'  "•^  ^^"^ 


The  Improved  Method  of  Testing  With 

THE 


KiELY  BAKING  POWDER  TESTER 

Tells  the  carbon  dioxide  content  of  Baking 
Powder;  the  C02  of  Bicarb.  Soda,  the  strength 
of  acids  in  units  of  bicarb  soda,  etc. 

SIMPLE,    RAPID,    ACCURATE 

Price  $5.00— Satislaction  Guaranteed 

P  FRANCIS  KIELY,  ^Si'^SiSS^^ 


When  writing:  to  Advertisers,  please  mention  The  Spioc  Mill. 
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FINE  WORK  BY  SOUTHERN  RICE  GROW- 
ERS' ASSOCIATION 

SOUTHERN  RICE  GROWERS'  ASSOCIA- 
TION, Beaumont,  Texas,  by  E.  A.  Eignus, 
secretary-treasurer,  issued  last  month  a  series  of 
impressive  circular  letters.  One  urging  increased 
planting  of  rice  is  reproduced  on  page  576 
jn  this  Rice  Section  of  The  Spice  Mill.  Another 
dated  April  3,  said  among  other  things: 

The  biggest  crop  in  the  history  of  the  industry 
is  out  of  the  hands  of  the  producers.  That  this 
crop,  which  was  fifty  per  cent,  larger  than  the 
average  crop  of  the  past  five  years,  was  sold  on 
an  advancing  market  is  due  to  a  number  of 
causes :  The  fine  condition  in  which  the  crop 
was  harvested;  the  high  price  of  other  foodstuffs; 
the  decreasea  imports  and  increase  in  exports; 
the  strong  probability  of  a  declaration  of  war; 
the  advertising  rice  received.  *  ♦  ♦ 

Our  December  sales  totalled  only  211,000  sacks 
and  otir  January  sales  only  121,000.  In  February 
we  sold  392,000  and  our  March  sales  exceeded 
400,000  sacks.  The  real  story  of  the  marketing 
of  the  crop  is  told  by  the  above  figures. 

Late  in  Fd)ruary  Mayor  Mitchel  of  New  York 
in  a  statement  advised  people  to  eat  more  rice 
and  less  potatoes.  This  gave  us  an  opportunity 
to  secure  a  ^eat  deal  of  valuable  publicity  for 
rice.  We  wired  the  Mayors  of  all  the  larger 
cities  calling  their  attention  to  the  food  value 
of  rice  and  offering  to  sell  at  producers'  prices. 
The  Associated  Press  and  the  International  News 
Service  both  used  our  story  and  as  a  consequence 
practically  every  big  paper  in  the  country  printed 
it  on  the  front  page.  This  advertising  was  worth 
more  than  a  hundred  thousand  dollars  to  the 
industry.  ♦  ♦  ♦ 

We  must  advertise  rice!  We  have  spent  over 
$15,000  of  your  money  in  advertising  in  the  past 
few  months  and  it  has  paid  handsomely.  It  cost 
us  $10,000  to  secure  your  contracts  last  year. 
You  can  save  this  money  for  advertising  by  going 
to  your  local  office  and  signing  a  contract.  Do 
it  now  and  this  money  can  go  for  printer's  ink. 
We  are  enclosing  some  specimen  ads  we  have 
been  running  in  grocery  trade  journals  and  a 
copy  of  a  letter  we  are  writing  to  7,000  boarding 
schools — it's  self-explanatory.  We  mailed  you 
a  rice  cook  book — we  printed  a  million  of  these 
little  booklets.  We  are  working  hard  to  boost 
rice — won't  you  help? 

[The  specimen  ads.  referred  to  are  similar  to 
those  that  have  appeared  in  The  Spice  Mill  for 
February,  March,  April  and  the  present  num- 
ber. The  rice  cook  book,  "How  to  Cook  Rice," 
is  an  unusually  attractive  and  handy  publication 
of  its  kind,  of  24  pages,  3^4  x  6,  to  fit  the  regu- 
lation envelope,  with  cover  in  buff  and  black. 
The  contents  consist  of  a  brief  history  of  rice, 
full  recipes  for  boiled  rice,  steamed  rice,  reheated 


Cover  Picture  of  Rice  Book  of  Soathem 
Rice  Growers'  AMOciation 

rice,  puree  of  rice,  etc.,  etc.,  to  the  number  of 
about  50,  clearly  written.  Several  pleasing  and 
interesting  vignettes  ornament  the  text  Inquiries 
regarding  this  booklet  will  be  cheerfully  acknowl- 
edged by  Mr.  Eignus,  addressed  as  above.  The 
Spice  Mill  will  in  a  subsequent  issue  give  con- 
sideration to  the  letter  to  7,000  boarding  schools.] 


INTEREST   IN    RICE   MACARONI    ARTICLE 

Indianapolis,  Ind.,  April  14,  1917. 
Editor,  Simmons'  Spice  Mill: 

Can  you  put  us  in  touch  with  a  source  of  supply 
where  we  could  obtain  samples  of  the  different 
types  of  rice  macaroni  described  in  your  April 
number  under  the  title :  "The  Unknown  in  Rice- 
dom— Some  Marvels  of  the  Rice  World"  ? 

We  thank  you  very  much  for  this  information. 

N.  P.  A. 

[We  took  pleasure  in  sending  the  inquirer 
samples  of  the  rice  macaroni,  which  are  always 
obtainable  among  the  grocery  stores  in  the 
Chinese  quarters  of  New  York  and  of  other 
cities  where  there  is  a  large  Chinese  population. 
The  loose  rice  macaroni  sells  at  20  cents  per 
pound  and  the  compressed  rice  macaroni  at 
18  cents  per  lb. — Editor.] 
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Are  You  Getting  Your  Profits? 

The  continual  rise  of  foodstufiFs  (especially  fancies  and  package  goods) 
is  today  jeopardizing  the  profits  of  many  a  dealer. 

With  competition  on  one  side  and  the  consimier  on  the  other  the  dealer 
has  extreme  difficulty  in  holding  to  his  profit  margins  when  the  quotations 

advance  steadily  as  they  have  diuing  f' " 

The;:e  is  one  food,  which  does  not 
rice.  It  is  practically  the  same  in  pric 
probably  remain  the  same  for  years. 

Rice  sales  at  such  times  as  these 
tomers. 

Why  not  join  hai 

We  will  lend  every  pc 

attractive  display  cai 

the  qualities  of  rice,  c 

We  have  no  rice 


MORE 


SOUTHI 


RICE 


L 


PERFECTION  IN  RICE  MILLING 

RlCKERrS  RICE  MILLS 

THE  FANCY  HEAD  RICE  MILLS 

The  Oldest  Established— 
The  Most  Modem  Construction— 
The  Most  Complete  Equipment— 
The  Second  Largest  Milling  Capacity 
of  Any  Plant  in  the  United  States 

New  Orleans,  La. 

of  the  BMt  In  **RIC£" 


A  Mo4el  PUit  !■  tht  Prinary 
Rice  Market  of  Anerica 

We  Make  a  "Specialty" 


B.  FISCHER  &  CO. 

FRANKUN  ST.,  NEW  YOKK 

Solicit  Your  Inquiries 

Package  Rice 

HEADQUARTERS 


When  writing  to  Advcrtisert, 
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INCREASED  RICE  ACREAGE  URGED  UPON 
GROWERS 

OOUTHERN  RICE  GROWERS*  ASSOCIA- 
^  TION  (a  farmers*  rough  rice  marketing  or- 
'  ganization)  have,  by  their  secretar>-treasurer, 
E.  A.  Eignus,  issued  the  following  timely  letter 
to  rice  growers: 

Beaumont,  Tex.,  Apr.  16,  1917. 

Dear  Sir  :  Federal  and  State  Commissioners  of 
Agriculture  are  calling  the  public's  attention  to 
the  need  for  increased  production  and  economy  in 
the  use  of  foodstuffs,  and  urging  the  farmers  of 
the  country  to  increase  their  grain  acreage.  They 
tell  us  that  the  shortage  in  the  world's  food 
crops  last  year,  taken  in  connection  with  condi- 
tions created  by  the  war,  brings  us  nearer  to  a 
famine  situation  than  the  world  has  been  in  this 
generation,  and  that  nothing  less  than  a  bumper 
crop  of  grain  will  keep  wheat  and  corn  within 
reaching  distance  of  the  average  consumer. 

It  is  our  belief  that  the  situation  is  quite  as 
serious  as  the  commissioners  picture  it  to  be, 
and  that  the  rice  growers  should  give  heed  to 
their  pleadings  and  plant  all  the  land  they  can 
conveniently  cultivate.  With  conditions  that  ob- 
tain at  home  and  throughout  the  world,  the  food 
problem  overshadows  every  other.  Common  busi- 
ness judgment,  economy  and  patriotism  demand 
the  most  serious  consideration  of  this  problem  and 
most  earnest  co-operation  for  its  solution.  Both 
profit  and  patriotism  adjure  the  farmer  to  put 
forth  his  utmost  endeavors  at  this  time. 

The  market  will  be  bare  of  rice  at  the  open- 
ing of  the  next  season,  and  high  prices  will  rule. 
^  The  size  of  the  crop  will  not  affect  quotations. 
It  will  not  matter  whether  we  have  a  yield  of 
eight,  nine  or  ten  million  bags.  The  price  of 
wheat  and  other  cereals  will  increase  the  demand 
for  rice  and  sustain  the  market. 

A  few  mills  have  offered  to  contract  to  pay 
from  $3.50  to  $4  per  barrel  for  Fall  deliveries  of 
the  1917  crop.  Our  judgment  is  that  it  would 
be  inadvisable  to  sell  your  rice  at  this  time.  It 
is  very  difficult  to  make  deliveries  on  such  con- 
tracts. Furthermore,  there  is  good  reason  to  be- 
lieve that  better  prices  than  these  will  be  the 
rule. 

Our  advice  is  to  increase  your  acreage  and  to 
turn  down  proposals  to  contract  to  deliver  rice 
at  quotations  that  would  have  a  depressing  effect 
at  the  opening  of  the  1917  selling  season. 
Yours  very  truly, 

E.  A.  Eignus,  Sec.-Treas. 


JAPAN'S   1916  RECORD  RICE  CROP 

n  ECENT  advices  reaching  this  country  from 
-■^  Yokohama  show  that  the  Japan  rice  crop  for 
1916  far  exceeded  all  expectations,  despite  the 
damage  the  plants  sustained  soon  after  trans- 
planting and  the  abnormal  weather  conditions 
that  prevailed  in  some  of  the  provinces,  which, 
however,  were  overcome  by  exceptionally  favor- 
able conditions  in  the  Fall. 

The  rice  crop  actually  gathered  is  calculated 
to  have  amounted  to  approximately  291,000,000 
bushels,  or  an  increase  of  about  9,500.000  bush- 
els over  that  of  the  second  Government  crop 
estimate  and  11,800,000  bushels  over  that  of  1915. 


ONE    UVE    TEA    STORE'S    METHOD    OF 
FEATURING  RICE 

r^  EO.  F.  HELLICK  tea  CO.,  Easton,  Pa., 
^^  publish  a  4-page  periodical,  "Hellick's  Live 
Store  News,"  which  is  "issued  from  the  Store 
of  Opportunities  in  the  City  of  Resources." 
Each  number  contains  a  leading  article  on  the 
first  page,  the  other  three  pages  being  given 
over  to  illustrations  of  specialties,  premiums,  etc 
The  June  number's  article  is  on  rice,  with  two 
rice  plantation  views  from  cuts  loaned  for  the 
purpose  by  The  Spice  Mill.  The  article  is 
headed : 

ECONOMIZE!     EAT  MORE  RICE 

ONE  POUND  CONTAINS  AS  MUCH  FOOD  VALUE  AS  TWO 
POUNDS   OF  POTATOES 

"Many  tempting  and  strength  giving  dishes  can 
be  prepared  from  Rice,"  says  the  article.  'TTse 
plenty  of  it  in  soups  and  stews  and  just  plain 
boiled.  For  eight  years  we  have  maintained  our 
standard  A-1  quality  in  rice  and  have  not  in- 
creased the  price  for  two  years,  nor  will  we  do 
so  unless  we  are  forced  to  it."  The  store  features 
3  lb.  Fancy  Head  Rice  in  package  at  30  cents, 
with  three  premium  checks. 


THE  FAR  EAST  IS  PROMISING  BIG  RICE 
CROPS 

[Consul  General  George  E.   Anderson,  Hongkong,  Chisi, 
MftT.   14.3 

npHE  rice-producing  countries  of  the  Far  East 
'■'  have  been  responding  with  energy  to  the 
demand  for  foodstuffs  from  the  rest  of  the  world. 
Crops  in  practically  all  these  countries  last  year 
were  large,  and  those  for  the  coming  season 
promise  to  be  still  larger.  High  freight  rates  to 
the  United  States  and  Europe,  however,  have 
prevented  both  producers  and  the  people  in  con- 
suming countries  from  obtaining  the  full  benefit 
of  the  increased  production,  and  rice  has  been 
cheaper  in  the  Far  East  than  would  have  been 
possible  under  normal  freight  conditions. 

The  closing  of  German  ports  to  trade  has  ted 
to  a  change  in  the  course  of  shipments  of  rice, 
which  may  be  of  considerable  permanent  im- 
portance. Previous  to  the  war  German  ports, 
and  to  some  extent  British  ports,  were  distrib- 
uting centers  for  rice  from  the  Far  East  for  the 
West  Indies  and  Central  and  South  American 
countries.  It  is  now  necessary  for  these  coun- 
tries to  import  their  rice  by  way  of  the  United 
States.  While  some  Asiatic  rice  was  imported 
into  the  United  States  for  American  consumption, 
especially  broken  and  "brewers"  rice,  a  great  pro- 
portion of  rice  from  Burma  and  Indo-China  fields 
for  the  other  countries  mentioned  has  gone 
through  Hongkong  and  thence  through  the  United 
States. 
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INDIA'S  RECORD  RICE  CROP 

'TpHE  final  official  forecast  of  the  rice  crop  of 
•*  India  for  the  1916-17  season,  based  on  re- 
turns from  provinces  that  contain  99  per  cent  of 
the  total  area  under  this  cereal  in  British  India, 
shows  an  acreage  of  79,700,000,  which  is  2  per 
cent,  larger  than  the  revised  figure  (78,152,000 
acres)  of  last  year.  The  total  estimated  yield  is 
34,079,000  long  tons  of  cleaned  rice,  or  4  per 
cent,  more  than  the  revised  figure  (32,824,000 
tons)  for  1915-16,  The  present  estimates  of  both 
area  and  yield,  says  the  Indian  Trade  Journal, 
are  the  highest  on  record. 

Bengal  contributed  26.6  per  cent,  of  the  total 
area  under  rice  in  British  India,  Bihar  and 
Orissa  21.4  per  cent,  Madras  13.8  per  cent,  Burma 
13.8  per  cent.,  the  United  Provinces  7.8  per  cent, 
the  Central  Provinces  and  Berar  6.3  per  cent, 
Assam  6  per  cent,  Bombay  2.4  per  cent.,  Sind 
1.4  per  cent,  and  Coorg  0.1  per  cent 

In  concluding  his  memorandum,  the  Director 
of  Statistics  of  the  Indian  Government  remarks: 

From  the  latest  information  published  by  the 
International  Institute  of  Agriculture,  Rome,  it 
appears  that  in  Japan  the  total  area  under  rice 
is  estimated  at  7,540,000  acres  and  the  yield  at 
7,890,000  tons,  as  against  7,559,000  acres  and 
7,828,000  tons  last  year.  In  the  United  States 
the  total  area  and  yield  are  estimated  at  879,(XX) 
acres  and  842,000  tons,  as  against  803,000  acres 
and  580,000  tons  last  year.  In  Italy  the  estimates 
are  352,0(X)  acres  and  511,000  tons,  as  against 
356,(XX)  acres  and  551,000  tons  last  year.  In 
_Egypt  the  total  area  is  estimated  at  150,000  acres, 
as  against  331,000  acres  last  year.  The  official 
forecast  of  the  rice  harvest  in  Korea  (Chosen") 
places  the  crop  of  1916  at  1,730,000  tons,  which 
exceeds  the  yield  of  the  preceding  year  by  160,- 
000  tons  and  is  the  highest  on  record.  From 
unofficial  sources  it  appears  that  in  Java  the  crop 
was  adversely  affected  by  drought.  The  crop 
is  reported  to  be  good  in  the  southern  provinces 
of  Qiina. 


SMALL  RICE  MILLS  IN  COCHIN  CHINA 

[Consul  Lawrence  P.  Briggs,  Saigon,  French  Indo-China, 
Jan.   8] 

RICE  hulling  is,  next  to  rice  growing,  the  lead- 
ing industry  of  Cochin  (3hina,  and  the  10 
large  mills  at  Cholon  turn  out  annually  over 
1,000,000  tons  of  rice  of  all  grades  valued  at 
some  $30,000,000,  of  which  value  perhaps  $7,500,- 
000  is  contributed  by  the  process  of  hulling.  The 
product  of  these  mills  is  entirely  for  export  and 
forms,  in  weight  and  in  value,  about  75  per  cent 
of  the  exports  from  the  port  of  Saigon.  But 
rice  forms  a  still  greater  proportion  of  the  diet 
of  the  natives  of  Cochin  (Thina,  and  the  rice  for 
local  native  consumption  is  prepared  by  smaller 
mills. 

These  mills  range  from  crude  native  hand  ma- 
chines to  steam  or  electric  mills  of  50  to  100  tons 
capacity  per  day.    One  of  the  most  common  na- 


tive contrivances  consists  of  a  wooden  basketlike 
tub  in  two  parts,  one  of  which  fits  on  top  of  the 
other  and  is  turned  by  an  adjustable  wooden 
crank.  The  paddy,  grating  between  these  sur- 
faces, is  deprived  of  its  husks,  and  the  rice  falls 
into  the  large  reed  panier  below. 

During  the  past  year  a  few  attempts  have  been 
made  by  the  natives  to  establish  small  rice-huUing 
mills.  Two  Engelberg  hullers  (Nos.  6431  and 
6455) — one  owned  by  an  Indian,  the  other  by  an 
Annamite — have  been  installed  at  Saigon.  The 
capacity  of  these  mills  is  about  60  piculs  (a  picul 
consists  of  about  150  pounds)  per  day  of  12 
hours.  They  are  operated  by  electricity.  The 
same  Annamite  has  recently  installed  a  larger 
mill,  of  British  make,  in  the  same  building.  This 
mill  has  a  capacity  of  16  piculs  per  hour. 

In  the  vicinity  of  Mytho  on  the  Mekong  River, 
40  or  50  miles  from  Saigon,  there  are  a  couple 
of  smaller  mills.  One  of  these  is  owned  by  an 
Annamite.  This  mill  is  operated  by  a  petroleum 
motor  and  is  said  to  have  a  capacity  of  about  3 
tons  in  a  day  of  12  hours.  Its  machinery  con- 
sists of  a  huller,  a  paddy  elevator,  a  paddy  sep- 
arator, a  suction  fan,  a  polishing  corte  and  a 
white  rice  sorting  sieve. ,  It  was  erected  by  a 
Scotch  firm  with  a  local  agency  and  is  said  to 
have  cost,  with  motor,  f.  o.  b.  Glasgow,  3,000  or 
4,000  piasters  (the  value  of  the  piaster  fluctuates, 
being  about  that  of  the  Mexican  dollar). 

This  same  firm  has  established  larger  mills 
near  Soctrikng.  One  is  operated  by  two  Annam- 
ites.  It  was  erected  in  1914,  began  operations  ^ 
in  Apr.,  1915,  and  now  turns  out  about  24  tons 
of  rice  per  day  of  24  hours.  Its  machinery  con-  . 
sists  of  the  following  parts:  Paddy  screen, 
paddy  elevator,  huller,  rice  and  husk  elevator, 
double  winnowing  fan  with  shaker,  paddy  sep- 
arator (33  compartments),  cargo-rice  elevator, 
first  policing  cone,  brown-rice  elevator,  second 
polishing  cone,  white-rice  elevator,  white-rice 
sorting  sieve  and  suction  fan.  It  is  operated 
by  a  l(K)-horsepower,  double-valve,  triple-expan- 
sion Fletcher  steam  engine  and  a  12-horsepower 
Thomson-Houston  dynamo.  Like  the  larger  rice 
mills  of  Cholon,  it  utilizes  the  paddy  husks  as 
fuel.  The  cost  of  this  mill,  f.  o.  b.  Glasgow,  with- 
out, engine  and  boiler,  was  about  15,(XX)  francs. 

These  mills,  of  course,  go  only  a  small  way 
toward  supplying  the  local  demand.  Through- 
out the  great  interior  and  even  near  these  towns 
the  mass  of  the  natives  continue  to  use  their 
crude  hand  machinery.  The  use  of  steam  mills 
will  always  be  somewhat  restricted,  and  the  use 
of  electricity  is  confined  to  the  cities.  The  na-  ^  - 
tives  of  Cochin  China  are  wary  about  the  pur- 
chase or  use  of  modem  machinery  until  they  ^ 
have  some  ocular  demonstration  of  its  utility. 
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COLOMBIA  INCREASES  TARIFF  ON  COCOA 

A  MONG  the  changes  in  the  classifications  and 
^^  import  duties  fixed  by  the  new  Colombian 
tariff  law  of  December  19,  1916,  are: 

Duty  in  dollars 
per   Kilo 
New  rate  Old  rate 

Cocoa   $0.15       $0.10 

Chewing  gum 25         


GUADELOUPE'S     CACAO     AND     COFFEE 
CROPS 

[Consul    Henry    T.    Wilcox.    Guadeloupe,    French    Wert 
Indies,  Mar.  26] 

A  LTHOUGH  the  harvesting  of  cacao  in 
^^  Guadeloupe  continues  throughout  the  year, 
there  are  two  well-defined  seasons  during  which 
the  quantities  gathered  are  much  greater  than  at 
other  times.  The  first  and  by  far  the  more  im- 
portant begins  in  October  and  ends  in  March, 
while  ihe  second  lasts  during  June.  July  and 
August.  It  is  the  opinion  of  reliable  merchants 
and  planters  that  the  crop  which  has  just  been 
harvested  is  about  equal  to  that  of  1915-16  in  both 
quantity'  and  quality. 

As  a  result  of  the  scarcity  of  sugar  in  France 
the  manufacture  of  chocolate  has  been  greatly 
curtailed,  the  demand  for  cacao  has  fallen  off, 
and  the  prices  offered  the  planters  of  Guadeloupe 
have  been  26  per  cent,  less  than  those  paid  during 
the  previous  year.  The  average  price  paid  by 
dealers  for  the  cacao  that  has  reached  the  market 
since  October,  1916,  has  been  $0.17  a  pound. 

The  results  of  the  coffee  crop  for  the  winter 
of  1916-17  have  borne  out  earlier  predictions  that 
the  harvest  would  fall  much  below  that  for  last 
season,  reliable  estimates  now  placing  the  yield  at 
only  50  per  cent,  of  the  1915-16  crop.     In  spite 


of  the  reduced  quantity,  the  prices  received  by  the 
planters  have  been  about  the  same  as  those  paid 
during  1915-16.  The  average  prices  offered  ^y 
the  dealers  hav^e  been  $0,215  a  pound  for  Habitant 
and  $0.23  for  Bonifieur.  The  present  quotations 
of  the  French  markets  are  $26.97  per  100  pounds 
for  Habitant  and  $28.50  for  Bonifieur. 


BAHIA  CACAO  CROP 

A  CABLEGRAM  from  the  American  consul 
^^  general  at  Rio  de  Janeiro  states  that  the 
National  Agricultural  Society  estimates  the  Bahia 
cacao  crop  at  nearly  one  million  bags.  [Com- 
merce Reports,  Apr.   18,  1917.] 


COCOA  POWDER 

UNDER  DEALER'S  BRANDS  for  WHOLESALE  GROCERY  and  SPECIALTY  HOUSES 

In  Is,  l-2s»  l-4s  and  l-5s,  packed  under  cuatomers'  labels,  or  under  our 
own  stock  labels.    All  goods  guaranteed  under  U.  S.  Serial  No.  ISl 

FOUNTAIN   OHOOOLATE 


IN  RITI  IT Barrels—Kegs— Drums-Tins. 

in  DULiIV.       For  Soda.  Ice  Cream  and  Baking  Trade. 

Both  ''Natural"  and  *'Dutch  Process*'  grades 
WRITE  US  FOR  SAMPLES  AND  PRICES.    STATE  SIZE  USED  AND  QUALITY  NEEDED. 


ADDRESS 


HOOTON  COCOA  CO., 


Newark,   N.  J. 


When  writing  to  Advertisers,   please  mention  Thi  Spzci  Mill. 
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ind  now  add 
Hooton  to  the  list! 


The  Niewark  finn  has  fallen  into  line  with  the  other 
progressive  cocoa  and  chocolate  concerns  we  listed 
on  this  page  two  months  ago.  The  old,  slow, 
laborious  hand-pickmg  of  cocoa  beans  will  soon  be 
ended  forever  in  the  Hooton  factory  and  a 

Bums  Cocoa  Cleaner 

will  release  a  number  of  girls  for  other  duties.  A 
Bums  Cocoa  Cleaner  not  only  removes  stcmes  and 
heavy  material  but  by  a  separate  air  suction  removes 
foreign  matter  lighter  than  sound  cocoa.  One  of 
these  machines  entirely  eliminates  hand-picking  or 
reduces  it  to  a  form  of  inspection. 

Have  you  seen  the  Burns  Cocoa  Qeaner  in  opera- 
tion? Have  you  written  for  the  photos  and  other 
information  we  are  ready  to  send  to  any  cocoa  or 
chocolate  man  who  will  let  us  know  that  he  is 
interested?  And  we  don't  see  how  any  man  who 
wants  to  reduce  expenses  and  improve  his  output 
can  help  being  interested. 


I JABEZ  BURNS  &  SONS  | ,  ]§{  [Tn\vR&^Sr.NEW\DRK 


Whea  vritiiig  to  Advcrtiaen.  pkMe  neatioa  Thb  Spicb  Iftix. 
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TABLE  I 


Impocttd  fron.'- 


FiwMl  year  coded  June  ao— 


Ifill 


1912 


191S 


1914 


1916 


1916 


Bekium 

itStx 

Qemumy.... 
Netherlnids. 
Portugal 


$9,760 
60,720 
397,943 
227,960 
2,M1,188 


$1,294 
97,802 
164,564 
146,968 
3,062,966 


wted  KisfAoB:  Enf- 


Britii^Howlunt. 

CosUBIoi 

NInncua 


666,215 


1,026,004 


$07,630 
670,976 
232,446 
2,962,644 
36;226 

1,638,226 


$47,MO 

846,744 

28$,6a9 

2,292,960 


•42,771 

13,193 

612,270 


Utxioo, 
BrtUshWettlndlflt: 

Jamaica 

Trtnidad  and  TcftMfo. 

caba !!!!.'!!!!!!!!;!! 

Dominican  B«|ni1>Uc 

Dutch  West  Indies 

Haiti 

Aigeotitta 

Bnsa.« 

Chile 

Colombia 

Scuador 

British  auJan^ 

Dutch  Ooiana 

Peru 

Venesuela 

British  East  Indiei 

Dutch  East  Indies 

▲ustralia 

New  Zealand 

German  Oosania 

Belgian  Kongo 

British  West  Afdoa 

French  Atrica 

An  other  countries 


22,566 

3,838 

6,833 

60 

8^678 
3,670,886 
.    307  60$ 

76,066 
2,390,782 


11,473 

1,856 

3,166 

76 

134,106 

3,796,771 

348,820 

147,344 

3,886,006 


6,946 

1,348 

13,433 

30,076 

72,472 

3,494,434 

473,795 

339  836 

3,068,666 


1,633,434 

960 

9,636 


13,637 
1,051 

102,660 
4,801,674 
-378,093 

826,642 
3,187,00) 


63,890 
1,062 

1,283 

636 

3,034,673 


77,601 
'i,'866,'766' 


*  147,863 
'i,'643;7i4 


318,9f7 
*i,'764,"766 


3,678,996 

3,434 

36,308 

6,767 

60,933 

39,766 

313,374 
4,489,45) 

601,432 

517,938 

6,499,510 

2,502 

305,817 


447,657 


1,706 

2,143,006 

66 

196,164 


6,132 
t,606;363 


16,864 
3,603,674 


3,017,224 
36 

38,199 
3,361,797 


385,376 


478,883 


748,103 
64,446 
45,391 


734,816 
37,666 
119,546 


634,041 
70,405 
62,711 


552,547 
67,893 
19,469 


161,806 

11 

2,156,306 

86,714 

49,368 

6,807 


3,860 


3,638 
"*'i32" 


868 

lis 


344 

9,909 
1,629 


660 


$18,769 


1.3 


3,186,^34 

2,603 

79,130 

W,837 

188,442 

380,615 
4,911,519 
746,636 
411,503 
6,916,412 
168,431 
186,370 


6,000,847 

193,466 

41,8f7 

4,193,349 

ll,06i 

216,061 

31,367 

2,458,^31 

20,828 

121,108 


1,6C8 
6e9 


3,833,046 


Total  value.' 

Total  Quantity, 
pounds 


14,562,879 
13?,05S,341 


16,931,566 
146,963,946 


17,389,012 
140,039,172 


20,797,790 
176,367,646 


22,833,241 
192,306,634 


35,143,866 
213,131,939 


TABLE  II 


Fiscal  year  ended  June  30- 

Reexported  to— 

1911 

1913 

1913 

1914 

1915 

1916 

Denmark      •  tr        

$2,886,630 

$1,688,661 

7f  niand 

16,9n 

France     ...^r 

$2,749 
5,493 

$8,223 
81,278 

$36,215 
90;493 

$61,622 
76,791 

7 
6 

I 

4 

0 

10 

6 

H 
M 
B 

4^169 

Greece 

33,341 

Italy 

4]m 

Nfitncrlmuls            

10,760 

3.145 

6,074 

3,604 

Norway                      •  •  • 

9,817 

PortuKal 

Snftin      !     .  .... 

twed^ :  1 ::::::::: 

3,010,477 

United  Kingdom:  England... 
Canada 

52. 120 

239.539 

126,329 

8,150 

8,010 
299,606 
148,822 

3,614 

640 

666,755 

273,827 

4,202 

968 

346.905 
62,851 
4,675 

53;300 
630,636 

Mexico 

16,809 

Cuba 

3,744 

Haiti                     

4610 

Argontinfl                          ......    . 

13,366 

86808 

Chile       

lOtt 

Ccdombla 

5,568 

45,775 

46,949 

27,601 

16,355 

2,199 

3,750 

AJStSSi***::::::::::::::::::: 

23,640 
1,540 
3,243 

15,068 
2,536 
2,109 

13,  m 
3,te5 
6,427 

14,452 

24,990 

1,157 

35,043 
9;  301 
3,836 

16,185 

New  Zealand          

10,798 

All  other  countries .  t  - , . , 

803 

Total  value. 

Total  quantity,  pounds. 

479,140 
4,383,736 

618,305 
5,284,830 

1,033,737 
7,438,473 

614,816 
4,577,622 

4.378,748 
28,979,054 

5.635,138 
31,484,491 

TABLE  III 


Cacao. 

Calendar  year— 

1911 

1912 

1913 

1914 

1916 

1916 

Impwts: 

Pounds .......  T , 

134,364,343 
$14,589,545 

4,345.489 
$468, 5n 

153,104,700 
$16,917,356 

6,355,780 
$823,230 

165,780,122 
$19,682,993 

177,424,890 
$19,122,852 

13,418,869 
$1,663,679 

230, 535;  001 
$81,818,876 

42,779,995 
$7,474,918 

343,617,064 

Value 

$33,936,089 

Reexports: 

POtUldS  .  .   .  r  .  .  r  .  , 

10,296,040 
$1,773,564 
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COCOA  TRADE  OF  THE  UNITED  STATES 

[From  Commerce  Reports] 
'TpHE  position  of  the  United  States  as  the 
-■•  world's  leading  buyer  of  crude  cocoa  lends 
particular  interest  to  its  official  foreign-trade  fig- 
ures relating  to  this  product.  Large  as  have  been 
these  purchases  in  the  past,  the  fiscal  year  1916 
established  a  new  record  for  both  quantity  and 
value,  with  respective  gains  of  26  per  cent  and 
53  per  cent,  over  the  figures  for  1915 — which  lat- 
ter was  itself  a  record  year. 

Further,  there  was  a  shifting  of  the  ports  of 
embarkation,  the  Dutch  West  Indies,  Chile,  Brit- 
ish Guiana.  Peru,  British  West  Africa  and 
French  Africa  appearing  for  the  first  time  among 
the  important  direct  shippers  of  cacao  to  the 
United  States,  and  Brazil,  with  a  gain  of  $4,000,- 
000  to  its  credit,  reaching  a  new  prominence  in 
the  trade.  In  detail  the  year's  imports  of  crude 
cocoa  (and  those  of  the  preceding  five  years,  for 
comparison)  were,  as  per  Table  I,  opposite 
page. 

These  figures  indicate  an  average  import  price 
of  14.4  cents  a  pound  for  cacao  in  1916,  con- 
trasted with  11.9  cents  a  pound  in  1915,  11.8 
cents  in  1914,  12.4  cents  in  1913,  10.9  cents  in 
1912  and  10.5  cents  in  1911. 

Importance  of  Re-export  Trade 

In  a  discussion  of  the  status  of  the  United 
States  in  the  international  cacao  trade  published 
in  Commerce  Reports  for  Dec.  24,  1915,  the  opin- 
ion of  certain  importers  that  New  York  would 
one  day  become  the  cacao  center  of  the  world 
was  quoted.  Some  progress  toward  this  goal  was 
made  during  1916,  with  re-exports  amounting  to 
31,484,491  pounds,  against  28,979,054  pounds  in 
1915.  Both  of  these  totals  exceed  by  many  mil- 
lion pounds  the  re-exports  for  earlier  years.  The 
destination  of  the  cacao  re-exported  from  the 
United  States  during  1911-1916  was  per  Table  II. 

The  imports  for  consumption  of  crude  cocoa 
(including  shells  and  leaves)  during  the  'fiscal 
year  1916  amounted  to  243.102,074  pounds — an- 
other record.  In  1915  these  imports  totaled 
193,113,314  pounds;  in  1914,   177.008.092  pounds; 


in  1913,  140,019361  pounds;  in  1912,  145,862,533 
pounds;  in  1911,  137,063,379  pounds. 

Statistics  for  Calendar  Year 

Official  statistics  covering  the  calendar  year 
are  not  prepared  in  as  much  detail  as  are  those 
for  the  fiscal  year,  but  as  they  bring  the  trade 
record  more  nearly  down  to  date  the  following 
summary  of  the  movement  of  crude  cocoa  to  and 
from  the  United  States  should  be  of  interest— per 
Table  III,  opposite  page. 

The  average  import  price  was  about  half  a 
cent  a  pound  less  for  the  calendar  year  1916  than 
for  the  fiscal  year. 

The  Manufacture  of  Cocoa  Products 

As  noted  above,  the  consumption  of  crude  co- 
coa in  the  United  States  during  1916  approached 
250,(X)0,(XX)  pounds.  How  much  of  this  vast  quan- 
tity reached  the  consumer  as  "prepared  cocoa  or 
chocolate"  and  how  much  as  "confectionery"  can  ' 
only  be  guessed  at  in  the  absence  of  accurate 
data  on  the  subject,  but  in  a  recent  issue  of  the 
Interttational  Confectioner  it  is  stated:  "Gen- 
erally it  is  thought  that  about  one-half  of  all 
cocoa  products  are  used  in  the  form  of  some 
confection." 

To  work  up  this  great  stock  of  raw  material 
into  products  other  than  confectionery  required 
40  factories  and  the  labor  of  4,700  wage- 
earners;  it  called  for  the  investment  of  $27,000,- 
000  capital;  the  products  made  from  it  were 
worth  $41,000,000— if  one  may  assume  that  the 
industry  expanded  during  the  last  two  years' at 
the  same  average  rate  ais  in  the  five-year  period 
1909-14.  Allowing  for  the  foreigns  trade,  this 
gives  an  average  per  capita  expenditure  for  "co- 
coa and  chocolate,  prepared  or  manufactured 
(other  than  confectionery)"  of  39  cents  in  1916. 

From  1869  to  1914  there  was  an  increase  of 
300  per  cent,  in  the  number  of  establishments, 
1,990  per  cent,  in  the  number  of  wage-earners 
employed.  6,182  per  cent,  in  the  capital  invested 
and  3,674  per  cent,  in  the  value  of  the  output 
The  official  census  returns  for  this  industry  were 
per  Table  IV: 


TABLE 

IV 

Year. 

Number 
of  estab- 
lish- 
ments. 

Wage 
eaniers.a 

Capital. 

Wages. 

Cost  of 
materials. 

Value  of 
products. 

.    Value 
added  by 
manu- 
facture. 

I860 • 

9 
7 
11 
24 
23 
27 
30 

199 
223 
893 
1,314 
2,090 
2,826 
4,160 

$377,000 
530,500 
2,630,067 
6,891,000 
8,379,000 
13,685,000 
23,685,000 

$78,700 

82,258 

456,047 

525,875 

821,851 

1,268,613 

2,036,000 

$655,149 
812,403 
2,892,219 
6,876,682 
9,722,555 
15,523,060 
24,483,000 

$946,259 
1,302,153 
4,221,075 
9,(iCG,192 
14,389,699 
22,390,222 
35,713,000 

$291,110 

1879 

489,750 

1889 

1,329,456 

1899 

2,789,510 

190i 

4,667,144 

1900 

6,867,102 

1914 

11,230,000 

a  Average  number. 
(Article  continued  on  pages  582-583) 
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'            Imported  from— 

Fiscal  year  ended  Juno  30— 

1911 

1912 

1913 

1914 

1915 

1916 

A  ii^triflrH^iirifniiT ,,,,,.. 

$712 

•  3,986 

81,635 

7,269 

358,748 

128,382 

121,020 

489 

4,626 

1,151 

$1,507 

5,614 

73,658 

6,968 

347,671 

84,604 

131,329 

562 

4,856 

1,977 

$130 

14,381 

77,524 

13,300 

444,298 

113,913 

115,031 

601 

7,382 

1,123 

$3,392 
4,426 

100,509 
6,888 

415,240 
85,413 

.77,885 
2,105 
8,890 
1,436 

IPfgn^, ,., ^ 

$4,551 

22,558 

4,078 

431,599 

57,290 

49,443 

772 

9,837 

.11787 

$1,668 

Oermanv 

HI 

Italy 

4,099 

Netherlnnds 

561,626 

8witMrI&nd ,        .         t r 

as  000 

United  Kingdom:  England 

Mexico •. 

42,663 
♦25 

Cuba ^ 

All  othftr  coimtries , 

9,m 

»2,20>i 

Total  yalae 

Total  quantity, .  .pounds. . 

708,007 
2,912,061 

658,836 
2,816,886 

787,078 
3,470,680 

706,193 
3,096,445 

584,915 
2,427,561 

660,377 
2,347^162 

Exported  to— 


Denmark 

France 

Germany 

Greece 

Italy 

Ketnerlands. , 

Bussla in  Europe ,... 

8paln 

Svreden 

United  Kincdoin: 

England 

Scotland 

Bermuda ^ 

British  Honduras 

Canada ^ 

Guatemala 

Honduras 

Nicaragua 

Panama 

Mexiw 

Newfoundland  and  Labmdor.. 
British  West  Indies: 

Barbados , .. 

Jamaica 

Trinidad  and  Tobago . «. . . 

Other 

Cuba, 

Danish  West  Indies 

D^hiinican  Republic 

Argentina 

Braiil 

Chile 

Colombia 

Peru 

Uruguay 

China 

Hongkong 

Japan 

Russia  in  Asia 

Australia 

New  Zealand 

French  Oceania 

Philippine  Islands 

British  South  Africa 

Egypt 

All  other  countries 


Total.. 


TABLE  VI 


Fiscal  year  ended  June  30— 


,1911 


$20 
1,003 


10,436 
"4,'843 


3,487 


2,149 
9,317 
630,501 
800 
5,410 
2,821 
45,086 
10,614 
2,082 

2,249 

1,628 

75 

8,730 

29,735 

1,187 

249 


3,178 

"sis 


3,100 
1.450 
8,213 


1,098 


591 
11,852 


830 


498,094 


1912 


$0,615 
'4,236 


1,440 
16,792 


3,614 


1,394 


2,331 

6,978 

379,788 

2,527 

6,718 

.1,576 

40,793 

23,793 

1,988 

3,137 
1,071 

93 
4,543 
51,085 
1,335 
380 
1,401 
1,331 

IS 
7,182 

46 


6,796 

2,953 

1,078 

8 

1,319 

76 

730 

24,100 

15 


2,090 


514,206 


1913 


$30 
18,901 
3,125 


143 
16,201 


3,409 


728 


3,836 

5,132 

117,434 

1,418 

5,243 

1,700 

39,523 

28.C88 

1,603 

2,460 

3,046 

.  152 

3,020 

67,583 

1,200 

515 

118 

210 

0 

32,238 

5 


2,497 

2,214 

3,952 

10 

539 


978 

17,315 

133 


2,307 


376,330 


1914 


$12,037 
1,803 


13,054 
"3,'C87 


2,904 


3,907 
6,371 
116,323 
1,4^8 
7,632 
2,751 
45, 6C^ 
14.477 
2,528 

2,074 

1,662 
113 

3,852 

48,379 

82U 

083 

3,U27 

119 

401 

394 

12 


4,758 

1,341 

3,894 

24 

855 

30 

1,150 

27,315 

53 


2,425 


336,940 


1915 


$862,816 
6,148 


146 

2,&57 

232,434 


177,731 

305,385 
4,210 

.3,883 
3,640 

131,952 
1,308 
7,907 
1,448 
21,597 
12,199 
1,256 

2,066 

886 

444 

3,000 

11,591 

818 

2,736 

265 

43 

585 

•     489 

22 


8,142 
2,443 
9,366 


58,793 
420 
773 

20,371 
1,015 


2,739 


1916 


$96,740 
98,743 


62,225 
37 
694 

71,484 
13 

80,330 

588,565 

56,830 

3,952 

107,987 

193,093 

1,542 

6631 

2,313 

30,234 

23,603 

3,114 

953 
1,224 
3,856 
4,101 

04,667 
1,168 
7,457 
2,148 
55 
1.275 
1,125 
1,528 
2,510 

16,523 
3,781 

26,737 

23,513 

18,  on 

18,143 
790 

20,436 
4.870 
5,253 
6,277 


1,934,106     1,668,657 


TABLE  VII 


Cocoa  or  chocolate,  prepared  or 

Calendar  year— 

manufactured. 

1911 

1913 

1913 

1914 

1915 

1916 

Imports: 

Pounds.... 

2,781,536 
i650,486 

50,812 
$8,817 

$555,099 

924 
$383 

$413,105 

3,080,048 
$603,611 

10,277' 
$1,830 

$378>870 

$602,671 

09,721 
$16,014 

$636,870 

3.235,464 

isTolaoo 

105,360 
$17,617 

$3,186,873 

• 

Value 

Reexports: 

Pounds* 

23,605 
$4,071 

$3,013,531 

Value 

Domestic  exports: 

Value........ 
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Under  the  census  classification  of  "chocolate 
and  cocoa  products"  is  included  the  manufacture 
of  practically  all  of  the  products  of  the  nut  of 
the  cacao  tree,  such  as  chocolate,  cocoa,  cocoa 
butter  and  broma.  Tl;^  classification  does  not 
cover  establishments  making  primarily  chocolate 
confectionery,  although  some  of  those  embraced 
in  this  group  reported  such  confectionery  as  a 
subsidiary  product. 

Notwithstanding  this  seemingly  adequate  do- 
mestic production,  between  2,000,000  and  3,000,000 
pounds  of  foreign  "cocoa  and  chocolate,  pre- 
pared'or  mauiifactured  (except  confectionery)" 
are  imported  annually.  The  value  of  these  im- 
ports and  the  countries  that  supplied  them  in  the 
past  six  years  are  per  Table  V. 

Practically  all  of  this  foreign  cocoa  and  choc- 
olate is  used  in  the  Urtited  States,  the  re-exports 
amounting  to  109,518  pounds,  value  $18,313,  in 
1916;  64,469  pounds,  value  $15,645,  in  1915; 
27,977  pounds,  value  $4,517,  in  1914;  505  pounds, 
value  $134,  in  1913,  and  11,540  pounds,  value 
$2,292,  in  1912. 

The  exports  of  American-made  cocoa  and 
chocolate  in  1916  did  not  equal  in  value  those 
for  1915,  but  still  were  much  ahead  of  the  ship- 
ments during  1911-14,  as  Table  VI  discloses. 

As  with  crude  cocoa,  the  official  figures  of 
the  movement  of  manufactured  cocoa  for  the 
calendar  year  are  not  published  in  as  complete 
a  form  as  for  the  fiscal  twelvemonth,  but  for  the 
past  six  calendar  years  the  totals  were  per 
Table  VII. 

This  discussion  of  the  trade  in  manufactured 
cocoa  and  chocolate  has  dealt  with  only  those 
products  other  than  confectionery.  A  review  of 
the  confectionery  trade  of  the  United  States, 
giving  amounts  and  values  for  the  last  six  years, 
and  embracing,  but  not  separately  enumerating, 
chocolate  confectionery,  appeared  in  Commerce 
Reports  for  Mar.  13,  1917. 

WILLIAM   CLUFF  CO.   GET    GOVERNMENT 
COCOA  CONTRACT 

Washington,  D.  C,  April  25.— To  the  William 
Quff  Co.,  San  Francisco,  has  been  awarded  the 
contract  to  supply  the  Mare  Island  navy  yard 
with  9,000  pounds  of  cocoa,  in  five  pound  cans,  at 
$4,462.50. 


Runkel  Brothers,  Inc.,  chocolate  manufac- 
turers, 451  to  457  W.  30th  St.,  New  York,  con- 
template a  large  addition  to  their  present  factory 
buildings  on  the  abutting  property  at  442  to  454 
W.  31st  St.  Seven,  four  and  five-story  buildings 
now  occupy  the  site,  133.4  feet  front  with  a  depth 
of  about  97  feet.  Construction  work  will  be 
started  this  Spring  upon  a  six-story  brick  and 
steel  structure. 


The  Best  Asset  of  a 
Grocery  Business  is 
Satisfied  Customers 

Baker's  Cocoa 
and  Chocolate 

Preparations  are  re- 
liable,  always  of 
^uniformly  high 
quality,  easily  sold, 
in  constant  de- 
mand; the  stand- 
ards  of  the  trade. 


ALWAYS  SATISFACTORY 
Walter  Baker  &  Co.  Ltd. 

E«tablUb«d  1780  Dorchester,  Mast. 


COCOA  AND  CHOCOLATE  TRADE  NOTES 

H.  O.  Wilbur  &  Sons,  the  big  cocoa  and  choco- 
late manufacturers  of  Philadelphia,  have  recently 
decided  on  an  interesting  addition  to  their  plant. 
A  Burns  No.  6  roaster  with  gas  burners  will  be 
installed  for  use  on  150-lb.  sample  lots  of  al- 
monds and  cocoa. 

A  Burns  raw  cocoa  cleaner  will  be  a  labor  and 
time-saving  addition  to  the  Newark  factory  of 
the  Hooton  Cocoa  Co.  The  feature  of  this  ma- 
chine is  its  application  of  air  suction  to  the' sifted 
cocoa  so  as  to  make  positive  separations  of 
material  heavier  or  lighter  than  sound  co.coa. 

Four  more  Burns  No.  1  cocoa  roasters  are  be- 
ing put  in  place  in  the  big  Brooklyn  factory  of 
Rockwood  &  Co.  Tiptop  cooler  boxes  with  flex- 
ible-arm cooler  pipes  will  be  used  in  connection 
with  the  roasters,  and  this  new  battery  will  give 
Rockwood  &  Co.  additional  roasting  capacity, 
which  is  very  badly  needed. 

Fuerst  &  Kraemer  have  leased  buildings  at 
Canal  and  Gaiborne  Sts.,  New  Orleans,  La.,  for 
a  cocoa  and  chocolate  factory.  The  members 
of  the  firm,  who  manufacture  confectionery,  arc 
Irvin  Fuerst,  Albert  Kraemer  and  Joseph  M. 
Meyer.  They  began  business  fifteen  years  ago, 
and  have  proved  themselves  among  the  most  ac- 
tive and  aggressive  manufacturers  and  dealers 
in  the  city. 
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THE  POWER  OF  THE  PEANUT 

'T^HE  boll  weevil — as  a  blessing  in  disguise — 
-■•  has  redeemed  the  South  from  the  disgrace 
of  being  a  one-crop  country.  Cotton  is  no  longer 
autocrat.  He  has  been  dethroned  by  the  weevil 
and  must  now  take  his  place  as  merely  one  of  a 
democracy,  or  perhaps  an  oligarchy,  of  cl'ops, 
among  which  the  once  humble  peanut  is  rising 
to  unwonted  prominence,  according  to  F.  S.  Tis- 
dale,  who  writes  in  The  Nation's  Business  (Wash- 
ington, January).  In  1908,  Mr.  Tisdale  tells  us, 
we  raised  twelve  million  dollars'  worth  of  pea- 
nuts. A  conservative  valuatior  of  the  1916  crop 
is  6fty-six  million  dollars.  Texas  alone  has  two 
hundred  thousand  acres.  What  is  to  be  done  with 
these  millions  of  bushels?  Surely  they  are  not 
all  to  be  sold  on  the  street  corners  to  our  boys 
for  five  cents  a  bag'  By  no  means,  says  Mr. 
Tisdale.  In  the  first  pl^tce,  the  product  is  of 
high  food  value — ^higher  even  than  wheat.  The 
oil  is  a  better  lard  substitute  than  cottonseed- 
oil.  It  brings  a  higher  price  per  gallon  and  can 
be  made  in  the  very  same  mills  by  the  same 
machinery  that  used  to  turn  out  cottonseed-oil. 
Says  Mr.  Tisdale: 

In  addition  to  the  direct  profits,  the  peanuts 
leave  the  land  better  off  than  when  they  were 
planted.  For,  like  many  of  their  cousins  in  the 
bean  family,  they  gather  and  deposit  nitrogen  in 
the  soil.  All  of  which  was  mighty  nice  for  the 
farmer — but  it  didn't  help  the  mill  men  face  their 
famine  of  cottonseed. 

"Well,"  said  the  farmers,  "why  don't  you  crush 
our  peanuts?" 

The  mill  men  laughed  at  first.  Then  they  be- 
gan to  investigate,  and  the  things  they  discovered 
about  the  peanut  took  the  smiles  from  their  faces. 
In  1914  the  United  States  imported  44,549,789 
pounds  of  nuts  and  1,332,108  gallons  of  peanut- 
oil  from  Marseilles,  Delft,  Hamburg,  and  other 
ports.  The  nuts  brought  $1,899,237,  and  the  oil, 
which  was  valued  at  $915,939,  went  mostly  into 
the  manufacture  of  butter ine  and  other  lard  sub- 
stitutes. The  war  killed  this  trade  deader  than  a 
door-nail,  but  the  demand  for  it  was  open- 
mouthed  and  hungry  as  a  nest  full  of  jay-birds. 

By  slight  readjustments  of  their  machinery,  that 
cost  very  little,  the  cottonseed  plants  could  be 
turned  into  peanut-oil  plants  as  they  stood.  The 
superiority  of  peanut-oil  oyer  the  old  product 
was  emphasized  by  the  willingness  of  the  trade 
to  pay  sixty-seven  cents  for  a  gallon  of  peanut- 
oil  when  they  would  pay  but  sixty-five  cents  for 
the  same  measure  of  cottonseed-oil.  On  the 
strength  of  these  things  the  mill  men  experi- 
mented cautiously  with  peanuts. 

The  results  were  so  successful  that  the  acreage 
in  Texas  increased  more  than  1,000  per  cent,  from 


1915  to  1916.  Fully  three-quarters  of  the  vast 
county  of  Comanche  were  taken  from  cotton  and 
given  over  to  the  goober.  History  was  repeating 
itself  in  Georgia,  Alabama,  Louisiana  and  in  the 
other  cotton  States.  In  Georgia,  Calhoun  and 
Randolph  counties  had  been  cotton-fields.  The 
boll-weevil  regarded  these  fair  acres  and  acted 
as  if  they  had  been  planted  for  his  cspedal 
benefit. 

"Peanuts,"  murmured  the  Calhoun  and  Ran- 
dolph men  in  their  sorrow. 

They  are  shouting  the  word  now  at  the  top  of 
their  voices.  Their  lands  are  turned  into  pea- 
nut plantations.  They  have  built  mills  and  ware- 
houses at  Coleman,  Arlington  and  Edison  to  take 
care  of  the  yield  from  15,000  acres.  Cotton-oil 
mills  throughout  the  South  are  making  tht  nec- 
esarry  changes  in  their  machinery  and  are  preach- 
ing the  renaissance  of  the  goober  to  the  planters 
about  them. 

At  Houston,  Tex.,  three  large  mills  have  taken 
up  the  manufacture  of  peanut-oil  and  cake.  They 
and  others  about  the  State  have  guaranteed  a 
ready  market  for  the  entire  Texas  crop,  and  tiic 
outlook  for  next  year  is  for  a  far  greater  acre- 
age than  this  year.  .    .   . 

So  surprising  has  been  the  success  of  the  ex- 
periments that  the  planters  have  begun  to  look 
for  the  dark  side  of  the  silver  lining.  The  price 
of  peanut  products  has  gone  up  with  all  its 
companion  foodstuffs — will  it  come  crashing  down 
at  the  end  of  the  war?  How  much  danger  is 
there  from  over-production? 

The  author  quotes  D.  S.  Cage,  of  Pouston, 
Texas,  an  advocate  of  the  manufacture  of  these 
products,  as  saying  that  there  is  little  danger  of 
surfeiting  the  world  with  peanut-oil  and  cake, 
because  the  food  value  is  such  that  there  is  a 
universal  market  for  it.  He  points  out -this  other 
virtue: 

The  South  abounds  in  sandy  soil  that  will  pro- 
duce little  cotton  or  jrrain.  If  the  peanut  could 
submit  specifications  it  would  ask  for  just  such 
soil.  Vast  tracts  where  pine  forests  have  stood 
may  be  made  useful  and  valuable  by  planting 
them  with  peanuts. 

The  cottonseed  mills  have  a  capacity  far  be* 
yond  the  available  supply  of  their  raw  material, 
and  have,  therefore,  lain  with  cold  furnaces  for 
a  large  part  of  the  year.  They  will  naturally 
welcome  a  new  industry  that  will  extend  the 
yearly  period  of  operation  and  at  the  same  time 
extend  the  figures  on  the  credit  side  of  the 
ledger.  .   .   . 

Down  in  the  cotton  country  they  say  that  we 
are  soon  to  see  the  rise  of  peanut  barons,  to 
take  their -place  in  our  aristocracy  of  production 
beside  the  wheat,  corn  and  prune  kings.  And 
we  may  prepare  ourselves  for  the  listing  of  the 
goober  on  stock  exchanges  where  it  will  thrill 
us  with  comers,  panics  and  clashes. 

Verily,  the  peanut,  butt  of  a  century's  jokes, 
has  come  into  its  own. 

By  raising  peanuts  and  other  crops  instead  of 
cotton,  farmers  in  parts  of  the  South  are  so 
much  better  off  as  to  prove  to  the  Atlanta  Con- 
stitution that  they  have  not  only  beaten  the  boll 
weevil,  **but  have  converted  its  advent  into  an 
absolute  blessing." 
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PEANUT  OIL  POSSIBILITIES 

[From  National  Provisioner,  New  York] 

THERE  has  been  much  recent  discussion  among 
oil  mill  operators  concerning  the  possibilities 
of  peanut  oil  production  in  the  United  States, 
particularly  in  the  cotton  oil  mill  territory.  In- 
vestigation shows  that,  to  be  a  profitable  article 
of  manufacture  under  normal  conditions,  peanut 
oil  must  be  of  a  higher  quality  than  that  which 
is  now  being  produced  in  this  country. 

Ordinarily  it  cannot  compete  in  price  with 
cottonseed  oil.  At  the  present  time,  it  is  true, 
cottonseed  and  all  its  products  are  so  high  that 
peanut  oil  can  be  put  on  the  market  at  about  the 
same  price  as  cotton  oil.  This  has  led  many  mill 
owners  to  consider  the  advisability  of  making 
peanut  oil,  and  the  increased  acreage  in  peanuts 
in  the  South,  especially  in  the  territory  infested 
with  the  boll  weevil,  is  another  strong  inducement 
for  the  development  of  new  outlets  for  the  crop. 

In  a  recent  publication  of  the  United  States 
Department  of  Agriculture  it  is  pointed  out  that 
the  relative  costs  of  production  are  such  that, 
except  under  unusual  conditions,  a  higher  price 
must  be  asked  for  peanut  oil  than  for  cottonseed 
oil  Unless  the  grade  of  the  peanut  product  is 
raised,  therefore,  they  believe  there  will  be  little 
inducement  for  any  one  to  buy  it 

Investigations  by  the  authors  of  the  bulletin 
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show  that,  including  labor  and  the  interest  on 
the  investment,  it  costs  the  farmer  from  $20  to  $25 
to  produce  thirty-five  bushels  of  peanuts— the 
average  yield,  per  acre  of  the  Spanish  variety, 
which  is  the  one  best  suited  for  oil  making.  At 
70  cents  a  bushel  this  means  a  revenue  from  the 
nuts  of  $24.50  an  acre.  In  addition,  the  hay  is 
worth  about  $10,  making  $34.50  in  all.  This 
margin  of  profit  is  none  too  large.  In  fact,  tiie 
investigators  state  as  one  of  their  conclusions  that 
farmers  cannot  afford  to  grow  peanuts  for  sale 
unless  they  are  reasonably  sure  of  receiving  at 
least  70  cents  a  bushel. 

On  the  other  hand,  if  peanut  oil  is  to  be  sold  in 
competition  with  cottonseed  oil,  even  under  the 
present  tmusual  conditions,  the  mill  man  cannot 
pay  more  than  70  cents,  and  at  the  prices  which 
have  prevailed  in  the  past  he  cannot  afford  to 
pay  that  At  70  cents  a  ton  of  Spanish  peanuts 
costs  $46.^  and  should  yield  under  careful  treat- 
ment 80  gallons  of  oil  and  750  pounds  of  meal 
The  meal  probably  can  be  disposed  of  for  $11.25; 
the  oil  at  60  cents  a  gallon  is  worth  $48.  ' 

This  leaves  the  mill  man  $12.59  a  ton,  out  of 
which  he  must  meet  his  manufacturing  and  sell- 
ing charges  and  take  his  profit  As  cottonseed  oil 
frequently  Sells  for  about  45  cents  a  gallon,  it 
is  obvious  that  ordinarily  the  two  oils  cannot 
compete  on  the  basis  of  price.  Another  matter 
which  must  be  considered  is  that  by  the  methods 
in  use  many  mills  are  obtaining  a  3riold  of  only 
65  gallons  of  oil  from  a  ton  of  peanuts.  With 
such  a  yield  and  with  the  oil  at  60  cents  a 
gallon,  a  considerable  loss  may  be  expected. 

The  peanut  oil  imported  during  the  year  end- 
ing June  30,  1914,  was  valued  at  C7  cents  per 
.gallon.  A  small  part  of  this  was  high  grade 
edible  oil,  which  probably  sold  for  a  considerably 
higher  price  than  the  average  for  aU  of  the  oil 
imported.  If  a  high-grade  American  oil  is  placed 
on  the  market  at  a  little  lower  price  than  that 
commanded  by  the  best  of  the  imported  oi]s»  it 
is  possible  that  a  steady  demand  for  it  might  be 
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built  up  which  would  be  quite  independent  of  the 
cost  of  cottonseed  oil. 

In  this  connection  it  is  pointed  out  that  in 
the  production  of  a  high-grade  edible  peanut  oil, 
the  peanuts  must  be  thoroughly  cleaned,  shelled, 
blanched  and  degermed.  In  the  ordinary  cotton- 
seed oil  mill  this  will  require  the  installation  of 
additional  machinery,  involving  an  expense  which 
is  hardly  justified  unless  there  is  reasonable  as- 
surance of  a  permanent  demand  for  the  product 
In  the  same  way,  before  the  farmer  goes  in  heav- 
ily for  peanuts  for  oil  purposes  he  must  assure 
himself  that  the  mills  will  be  able  to  pay  a  fair 
price  for  his  crop.  This  consideration,  of  course, 
does  not  affect  the  agricultural  value  of  peanuts 
in  other  respects. 

In  view  of  these  facts,  the  specialists  in  the 
department  of  agriculture  believe  that  the  indus- 
try can  be  promoted  best  by  devoting  attention 
to  the  production  of  high-grade  oil  that  will 
sell  on  its  merits.  The  low-grade  oils  for  use 
in  soap,  etc.,  can  be  made  most  profitably  from 
low-grade  nuts  and  the  waste  of  peanut  shell- 
ing and  peanut-butter-making  establishments. 


PEANUT  TRADE  NOTES 

Empire  Cotton  Oil  Co.,  Dublin,  Ga.,  will  install 
a  peanut-crushing  plant. 


Higginbotham  &  Co.  will  erect  4-story  peanut 
oil  factory  in  De  Leon,  Tex. 

The  Canada  Nut  Co.  are  increasing  their  out- 
put of  peanut  butter.  A  Burns  No.  2  nut  mill 
with  automatic  salter  has  recently  been  installed 
in  the  manufacturing  department  of  this  busy 
Vancouver  house. 

Zito  Trading  Co.,  Inc.,  Manhattan,  New  York, 
have  been  incorporated  to  deal  in  fruits,  nuts 
and  produce;  capital,  $50,000.  Incorporators: 
N.  M.  Root,  G.  A.  Conroy,  R.  J.  A.  Bullowa,  32 
Broadway,  New  York. 

The  Oswego  Candy  Works  have  met  with  such 
success  in  the  operation  of  the  Burns  No.  4 
roaster  for  shelled  peanuts  that  they  have  re- 
cently ordered  another  machine  of  this  type  with 
cooler  box,  fan,  bucket  elevator,  etc. 

Austin,  Nichols  &  Co.  have  found  their  pres- 
ent peanut  butter  plant  in  Brooklyn  too  small  for 
their  greatly  increased  business  and  have  or- 
dered another  No.  5  roaster,  a  picking  table  and 
other  apparatus  from  Jabez  Burns  &  Sons. 

Texas  Milling  &  Canning  Co.,  Wilmington, 
Del.,  have  been  incorporated;  capital,  $250,000; 
purpose,  to  manufacture  and  can  peanut  butter 
and  to  preserve  and  pacjk  other  nuts  and  fruits 
and  vegetables  in  cans.  Texas  headquarters  in 
Houston;  John  S-  deMankovski,  Westfield,  agent 
in  Texas.  , 
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Peanuts — ^An  Every-Day  Scene  for  lliree    Months  in  De  Leon,  Texae 


THE  PEANUT  INDUSTRY  OF  TEXAS 

BY    CAFL   WHITE,    FARM    EDITOR,    "BEAUMONT    ENTER- 
PRISE" 
[Written  Especially  for   Simmons'   Spice   Mill] 
'T^HERE  is  an  interesting  story  in  connection 
-■•     with  the  origin  of   the  peanut   industry   in 
Texas.    The  farmers  of  Comanche  County  were 


forced  to  plant  peanuts  because  the  boll  weevil 
destroyed  their  cotton.  The  first  oil  mill  in 
Texas  to  crush  peanuts  was  the  Comanche  Cot- 
ton Oil  Mill,  and  M.  Coleman,  the  manager,  was 
the  man  who  found  that,  with  very  little  read- 
justment and  the  installation  of  a  small  amount 
of  new  machinery,  an  oil  mill  built  for  crush- 
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.    Thretliinf  Peanuts  in  Texas 

ing  cottonseed  was  equally  practical  for  crush-  nuts  than  any  other  ty^o  towns  in  the  State.    All 

ing  peanuts.     It  was  two  years  after  the  indus-  of  the  pictures  [here  reproduced]  were  taken  in 

try   was   started   in    Comanche    County   that    it  and  around  DeLeon.     In  no  part  of  the  State 

spread  to  other  portions  of  the  State.  has  the  growing  of  peanuts  been  carried  on  so 

DeLeon,  a  little  town  located  in  the  northern  profitably  and  on  such  a  large  scale  as  in  DeLeon. 

part  of   Comanche  County,  markets  more  pea-  The  DeLeon  peanut  quotations  last  year  largely 
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:er  at  less  cost — clean  up  bigger  profits, 
ity"  Peanut  Butter  Mill  you  can  handle 
d  easy.     Skilled  mechanics  not  needed. 

loney — Positive  Guarantee 

;e  catalog  shows  just  the  model  for  jrour 
Let  us  show  you  what  other  tea,  cofifee 
pice  men  are  doing  with  the  "Quaker 
"  Mill.  The  extra  proHu  they  are 
king.    Write  now  for  facts. 

HE    A.   W.   STRAUB    CO. 

(Established  since  1867) 
3748-CO  Filb«rt  Stre«t,  Philadelphia.  Pa. 

"Quaker  City" 
:  Butter  Mills 


controlled  the  peanut  market  of  the  State.  A 
total  of  600  cars  of  peanuts,  worth  on  an  average 
of  $1,500  a  car,  were  shipped  out  of  DeLeon  to 


the  oil  mills  of  the  State  and  102  cars  of  pea- 
nut meal  were  bought  back  by  the  DeLeon  farm- 
ers  and    fed   to   hogs   which   commanded   fancy 


Peanut   Hay— Common  Scene  at  De  Leon,   Texas 
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POP  CORN 

People  are  eating  more  and  more  of 
this  delicious,  nutritious  cereal. 

Vastly  improved  and  strictly  sani- 
tary methods  of  popping  in  various 
automatic  machines  is  the  reason. 
Are  you  getting  your  share  of  this 
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Com  means  greater  returns  and  more 
satisfaction. 
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prices  on  the  Fort  Worth  market. 

The  trade  for  which  Simmons'  Spice  Mill  is 
published  may  be  interested  in  the  fact  that  W.  P. 
Luse,  vice-president  and  general  manager  of  the 
Beaumont  Cotton  Oil  Mill  Co.,  is  now  in  DeLeon 
operating  a  sheller.  He  bought  $200,000  worth  of 
peanuts  in  DeLeon.  He  is  shelling  the  most 
choice  of  the  lot  and  will  ship  the  seconds  to  the 
mill  at  Beaumont  to  be  crushed. 


CURRENT  PEANUT  CROP  IN  INDIA 

npHE  final  official  memorandum  on  the  ground- 
*  nut  (peanut)  crop  of  India  for  the  1916-17 
season  shows  an  increase  in  area  of  38  per  cent 
as  compared  with  1915-16;  but  as  the  outturn  is 
only  8  per  cent,  greater,  the  yield  per  acre  works 
out  22  per  cent,  less  than  last  year.  The  Govern- 
ment estimate,  based  on  reports  from  Provinces 
which  comprise  99  per  cent,  of  the  entire  ground- 
nut area  of  British  India,  places  the  total  area 
at  2,317,000'  acres,  against  1,673,000  acres  in 
1915-16,  and  the  total  yield  at  1,147,000  long  tons 
of  nuts  in  the  shell,  against  1,058,000  tons,  mak- 
ing the  average  yield  per  acre  this  season  1,109 
pounds,  contrasted  with  1,417  pounds  last  year. 
Of  the  total  area  under  groundnuts  in  Brit- 
ish India,  72.1  per  cent,  is  in  Madras  Province, 
IS.l  per  cent,  in  Bombay,  and  11.7  per  cent,  in 
Burma. 
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INCREASING  IMPORTANCE  OF  THE  PEA- 
NUT IN  THE  GENERAL  DIET 

[Boston  Christian  Science  Monitor,  April   16,   1917] 

'TpHE  production  of  peanuts  in  the  United 
•■•  States  has  greatly  increased  since  the  be- 
ginning of  the  European  war,  because  of  the  dis- 
continuance of  the  importation  of  peanuts  and 
peanut  by-products.  In  the  southern  sections  of 
the  United  States  at  present  the  people  are  be- 
ing taught  to  make  a  more  general  use  of  pea- 
nuts as  an  article  of  general  diet.  Peanut  soup, 
peanut  roast,  peanut  sauce,  peanuts  in  combina- 
tion vegetable  salad,  peanut  oil  mayonnaise  and 
many  other  attractive  dishes  are  described  in 
recipes  recently  prepared.  Reference  is  made  to 
authorized  publications  on  the  peanut  as  a  food 
staple  by  those  who  are  forwarding  the  educa- 
tional campaign.  These  include  the  United  States 
Department  of  Agriculture's  Farmers'  Bulletins: 
"The  Peanut,"  No.  13;  "Nuts  and  Their  Uses 
as  Food,"  No.  332,  and  University  of  Texas  Bul- 
letin No.  13,  "The  Use  of  the  Peanut  at  Home." 


FOR  SALE 

6  LAMBERT  PEANUT  PICKING  TABLES 

Equipped    with    Belts,  •  Pulleys,    Bins, 

Worm  Conve)^rs  and  Bucket  Elevator 

Address  Young  &  Griffin  Coffee  Co. 

97  Water  St.,  New  York 
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NATIONAL  WHOLESALE  GROCERS'   CON- 
VENTION DEFERRED  OWING  TO 
WAR  CONDITIONS 

r\^  Saturday  morning,  May  5,  The  Spice 
^^  Mill  received  a  night  letter  from  Theodore 
F.  Whitmarsh,  president  of  National  Wholesale 
Grocers'  Association  'of  the  United  States,  of 
which  the  following  is  a  copy: 

"Owing  to  most  critical  war  conditions  which, 
possibly,  only  few  of  us  realize  the  magnitude  of, 
and  after  spending  several  days  in  Washington, 
it  is  my  opinion  that  our  highest  patriotic  duty 
requires  that  we  defer  our  convention  and  de- 
vote our  efforts  and  resources  to  channels  of  de- 
fense with  a  desire  to  serve  our  Government  in 
the  best  possible  manner ;  and  after  carefully  con- 
sidering how  we  could  best  do  this,  I  wired  every 
officer,  executive  committeeman  and  advisory 
committeeman,  suggesting  that  we  defer  the  con- 
vention which,  under  existing  conditions,  cannot 
be  held  in  Washington  either  at  the  time  planned 
for  our  meeting  or  in  the  immediate  future,  as  it 
is  our  purpose  to  serve  our  country  first  and  in 
doing  so  conserve  all  of  our  resources.  The  re- 
plies from  our  officers,  executive  committeemen 
and  advisory  committeemen  suggest  that  a  meet- 
ing of  executive  committee  be  called  for  Monday, 
May  14,  at  which  the  plans  will  be  devised  for 
the  proper  carrying  out  of  our  affairs.  As  our 
fiscal  year  closes  on  June  1,  the  proposed  meeting 
of  the  executive  committee  will  carry  on  our 
affairs  in  harmony  with  our  constitution.  While 
it  seems  unfortunate  that  we  should  forego  an 
annual  convention,  we  must  do  our  utmost  for 
conservation  and  defense.  Please  give  this  in- 
formation publicity  among  wholesale  grocers." 


FEDERAL  COURT  DECISION  IN  FAVOR  OF 
SHREDDED  WHEAT  CO. 

JUDGE  THOMAS,  of  the  Federal  District 
Court  for  the  District  of  Connecticut,  May  3, 
filed  at  New  Haven  a  decree  in  the  suit  of  the 
the  Shredded  Wheat  and  Ross  companies  are 
Company  et  al. 

The  court  held  some  time  ago  that,  since  both 
the  Sheredded  Wheat  and  Ross  companies  are 
New  York  corporations,  the  Federal  court  had 
no  jurisdiction,  but  that  the  Humphrey-Cornell 
Co.,  of  New  York,  jobbers,  and,  Fred.  H.  Towne, 
of  Boston,  both  of  whom  were  co-respondents 
with  the  Ross  Company  and  the  latter,  one  of 
the  officers  of  that  company,  were  subject  to  the 
court's  jurisdiction. 

The  court  issues  a  permanent  injunction 
against  the  further  sale  of  the  Ross  biscuit  un- 
less clearly  specified  on  each  biscuit  as  distinct 
from  the  shredded  wheat  biscuit.  Costs  are  as- 
sessed on  the  respondents,  and  the  decree  states 


substantially  that  the  effect  of  the  decree  is 
equally  binding  on  Mr.  Ross  and  his  company  as 
on  those  technically  within  the  jurisdiction.  It 
is  understood  that  the  Ross  Company  will  prob- 
ably appeal  the  decision. 

The  original  action  by  Shredded  Wheat  Co.- 
tried  to  prevent  the  sale  of  the  Ross  product,  on 
the  ground  that  it  was  made  and  sold  with  an 
intent  and  effect  of  confusing  the  public,  and 
thereby  profiting  by  the  original  compan/s  repu- 
tation and  advertising.  While  the  case  was  pend- 
ing in  Judge  Thomas'  court  the  Ross  Company 
made  complaint  to  the  Federal  Trade  Commis- 
sion that  in  bringing  the  suit  the  Shredded  Wheat 
Co.  was  itself  guilty  of  unfair  trading  in  seddng 
by  needless  and  expensive  litigation  to  rub  its 
competitor,  and  that  some  of  its  methods  of  meet- 
ing the  Ross  competition  and  in  preparing  the 
case  were  also  unfair  trading.  This  second  case 
is  still  pending. 


"OLD    HOMESTEAD"    COFFEE    ROASTERS 
GIVE  PENCIL   SHARPENER 

INTERNATIONAL  COFFEE  CO.,  Greenwich 
•*•  and  Vandam  Sts.,  New  York,  roasters  and 
packers  of  the  celebrated  "Old  Homestead"  cof- 
fee, "the  white  bag  with  the  red  stripe,"  have 
sent  to  their  friends  an  uncommonly  useful  sou- 
venir in  the  shape  of  a  "Chics^o"  pencil  sharp- 
ener. This  device  is  a  handy,  time-saving  equip- 
ment for  any  office  where  pencils  afe  used.  It  is 
made  of  high-grade  materials  throughout,  is 
quick-cutting  and  produces  a  fine  point  At- 
tached to  an  office  desk  or  table,  it  effectively 
though  unobtrusively  advertises  "Old  Home- 
stead" coffee.  The  "Chicago**  is  made  by  Auto- 
matic Pencil  Sharpener  Co.,  Garland  Building, 
Chicago. 


NORTHWEST   MACARONI  MAKERS  FORM 
ASSOCIATION 

MACARONI  manufacturers  from  Tacoma, 
Seattle,  Portland  and  other  cities  have 
formed  an  organization  to  be  known  as  the 
Northwest  Macaroni  Manufacturers'  Assodation. 
Eighteen  of  the  largest  macaroni  manufacturing 
plants  in  the  Northwest,  with  an  average  daily 
output  of  3,000  pounds  of  •hiacaroni,  are  cm- 
braced  in  the  organization.  This  composes  about 
85  per  cent,  of  the  macaroni  manufacturing 
plants  in  Washington,  Oregon,  Montana  and 
British  Columbia. 

Officers  elected  were:  Frank  A.  Ghiglionc,  Se- 
attle, president;  J.  H.  Walker,  Portland,  vice- 
president,  and  J.  L.  Day,  of  the  Eagle  Macaroni 
Mfg.  Co.,  Tacoma,  "Secretary  and  treasurer.  Mr. 
Day  will  have  charge  of  the  principal  business 
of  the  association,  with  headquarters  in  Tacom^u 
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METHODS  OF  MAKING  GELATINE 

[The  Spicb  Mill  has  published  some  practical  data  on 
the  manufacture  of  gelatine  and  jelly  powders.  The  article 
appended  from  that  excellent  trade  journal.  National  Pro- 
visioner.  New  York,  treats  on  the  same  subject,  one  of 
srrowing  interest  in  the  trade. — Editok.] 

TELLIES  or  gelatines  are  usually  made  from 
^  knuckles,  rib  and  similar  bones,  calves*  and 
pigs'  feet,  liquor  from  cooking  heads,  animal 
membranes,  skin,  tendons,  etc.,  all  of  which  con- 
tain a  large  percentage  of  glutinous  matter. 
This  dissolves  in  water  at  a  high  temperature 
more  or  less  completely,  but  with  very  different 
degrees  of  facility^  giving  solutions  which,  upon 
cooling,  acquire  a  semi-solid,  jellylike  consistency. 

The  substance  so  produced  is  known  as  gela- 
tine. It  does  not  pre-exist  in  the  animal  sys- 
tem, but  is  generated  from  the  membraneous 
tissue  by  the  action  of  heated  water.  Cut  5nto 
slices,  and  exposed  to  a  current  of  dry  air,  it 
shrinks  much  in  volume,  forming  a  transparent, 
glasslike,  brittle  mass  soluble  in  hot  water,  and  is 
largely  used  as  an  article  of  food.  The  material 
should  first  be  warmed  up  and  the  water  run  off. 

There  are  two  methods  of  cooking — one  in  an 
open  vat  or  kettle,  and  the  other  under  pres- 
sure. The  latter  is  for  the  tougher  material, 
when  no  residue  other  than  tankage  is  desired; 
the  former  is  used  when  bones  and  meat  are 
wanted  for  other  purposes. 

First  of  all,  material  must  be  fresh  and  thor- 
oughly washed,  say,  twice  in  warm  water,  so  that 
all  blood  possible  and  dirt  may  be  eliminated. 
Then,  if  under  pressure,  cook  at  20  pounds  for 
four  hours.  The  liquor  should  then  be  drawn 
through  a  fine  haircloth  sieve  and  allowed  to  cool 
partially. 

Reverting  to  the  washing  of  the  material.  Do 
not  allow  it  to  soak^  as  much  glutinous  matter 
thus  escapes.  Merely  wash  thoroughly  and 
quickly,  avoiding  soaking. 

The  open  kettle  method  of  cooking  is  as  fol- 
lows: Wash  the  material  thoroughly,  as  before 
stated,  then  place  in  the  kettle  and  bring  to  a 
rapid  boil.  Run  off  the  water  through  a  strainer ; 
then  fill  the  kettle  again  and  cook  slowly  for  12 
hours,  replacing  the  evaporated  water  from  time 
to  time  with  clean  water  of  about  the  same  tem- 
perature. 

The  drawing  and  filtering  should  be  accom- 
plished as  before  mentioned.  The  first  water 
drawn  off,  which  contains  considerable  blood 
water,  may  be  mixed  with  the  last  drawing, 
brought  to  a  boil,  and  again  strained.  The  al- 
bumen in  the  first  water  gathers  all  suspended 
fiber  in  the  jelly  water  and  the  resultant  jelly 
liquor  makes  a  very  clear,  transparent  finished 
product. 

In  cooking  in  open  vats,  the  fat  arising  should 
be  skimmed  off;  then,  when  the  cooking  is  ef- 


More  Money  for  Grocers 

More  than  5,000  country  weeklies,  350  daily- 
newspapers  and  fifteen  national  women's  pub- 
lications  carry   regularly   the    following  adver- 


(MADE  FION  THE  niGHEST  CBADE  DUmiM  WHEAT 
COOKS  IN  12  NINUTCS.      COOK  BOOK  FREC 

SKIMMER  MFG. CO.  OMAHA.  U.S.A.' 

Uuyjl  Mgx>^rot>i  Factoni  ii)  (ln>erica^ 

The  Skinner  Manufacturing  Company  be- 
lieves in  national  advertising,  not  as  a  club  to 
reduce  the  profits  to  the  grocer,  but  as  a  means 
of  aiding  tlie  grocer  to  make  a  better  profit. 

Genuine  macaroni  can  be  made  only  from 
Durum  Wheat.  Macaroni  not  made  from 
Durum  Wheat  is  a  fake.  SKINNER'S  Maca- 
roni  is  ^aranteed  to  be  made  from  the  high- 
est possible  quality  of  Durum  Wheat  and  the 
Skinner  Manufacturing  Company  will  enter 
into  any  kind  of  written  guarantee  that  this  is 
a  fact.  We  know  of  no  other  macaroni  com- 
pany  in   the  United  States  that  will  do  this. 

The  SKINNER  line  is  the  only  nationally  ad- 
vertised line  of  macaroni  products  and  because 
of  the  fact  that  they  are  spending  real  money 
to  add  to  the  grocers'  profit.  SKINNER'S 
PRODUCTS  DESERVE  THE  SPECIAL 
SUPPORT  OF  EVERY  WHOLESALE  AND 
RETAIL  GROCER. 


fected,  the  liquor  is  drawn  fronTthe  bottom  of 
the  vat,  filtered  and  evaporated  to  the  proper 
consistency,  and  then  allowed  to  cool  thoroughly 
before  being  cut  and  dried. 


SHIPMENTS  OF  TEA  FROM  JAVA. 

[Consul  B.  S.  Rairden,  Batavia,  Java,  Dutch  East  Indies] 

THERE  was  a  decrease  of  3,604,736  pounds 
in  the  exports  of  tea  from  Java  during 
1916,  compared  with  1915,  but  a  gain  of  26,739,- 
410  pounds,  compared  with  1914.  The  following 
table  shows  its  destination  during  the  three 
years : 

Countries.  1914.  1915.  1916. 

Pounds.         Pounds.        Pounds. 

United  .  States     378,535  628,003  576,039 

Canada     486,451  815,111  120,917 

Great    Britain 24,149,405       26,991,385     24,111.443 

NctherUnds    28.248,807       41,484,567     32.848,348 

Russia    3,580,460       16,872,115     25,890,082 

Australia    7.475,331         7.989,206       6,675,868 

Straits  Settlements...     1,708,508         2,026,618  493,489 

Other  countries 5.444,136         5,008,774       7,494,857 

Total 71,471,633     101,815,779     98,211,043 
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FLAG_DAY 

F.  A.  FERRIS  &  COMPANY 

262,  264,  266, 268, 270  and  272  MOTT  STREET 

NEW  YORK 


By  a  rare  strok^  of  Good  Fortune,  our  Printer  (God  bless  him!)  reproduces, 

from  an  old  Portfolio, 

A   FLAG  DAY^OF  FIFTY-SIX  YEARS  AGO! 

mm 


DEPARTURE  OF  THE  SEVENTH  REGIMENT,  N,  Y.  S.  M.,  FRIDAY, 

APRIL  19.  1861 
(View  from  Broadway,  Comer  Cortlandt  Street) 
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THE  FLAG  GOES  BY 

*(1)  (4) 

Hats  off!  '  Days  of  plenty  and  years  of  peace;  ' 

Along  the  street  there  comes  March  of  a  strong  land's  swift  increase; 

A-  blare  of  bugles,  a  ruffle  of  drums,  EQUAL  JUSTICE,  RIGHT  AND  LAW, 

A  flash  of  color  beneath  the  sky:  STATELY  HONOR  AND  REVEREND  AWE; 
Hats  off  I 
THE  FLAG  IS  PASSING  BY  I  (5) 

Sign  of  a  nation,  great  and  strong 

(2)  To  ward  her  people  from  foreign  wrong: 
Blue  and  crimson  and  white  it  shines,  PRIDE  AND  GLORY  AND  HONOR.— ALL 
Over  the  steel-tipped,  ordered  lines,  LIVE    IN   THE   COLORS    TO    STAND    OR 
Hats  off!  FALL. 

The  colors  before  us-  fly ;  '^^ 

BUT  MORE  THAN  THE  FLAG  IS  PASSING  (6) 

BY:  Hats  off! 

Along  the  street  there  comes 

(3)  A  blare  of  bugles,  a  ruffle  of  drums; 
Sea-fights  and  land-fights,  grim  and  great,  And  loyal  hearts  are  beating  high : 
Fought  to  make  and  to  save  the  State:  Hats  off! 

Weary  marches  and  sinking  ships:  THE  FLAG  IS  PASSING  BY! 

Cheers  of  victory  on  dying  lips:  — Henry  Holcomb  Bennett. 


OUR  MONTHLY  CHAT 

With    30,000    Grocers    Along    the    Atlantic    Slope. 
IS  IT  WORTH  YOUR  WHILE? 

A  member  of  a  leading  Southern  Firm  of  Intelligent,  Progressive,  Distributing 
Merchants  was  telling  our  Mr.  W.  about  some  Trade  Conditions  not  <][uite  Heav- 
enly and  the  gist  of  this  found  its  way  to  **The  Governor's  Desk"  who  is  up  to  his 
elbows  in  this  sort  of  thing  all  the  time.  This  letter  to  our  Friend  followed.  It 
will  tell  the  whole  story  and  we  suspect  you  may  find  some  interest  in  fancying 
it  addressed  to  you.    Make  it  so? 

Our  Good  Friends: 

"Our  Senior"  wishes  it  were  possible  for  him  to  have  a  neighborly  chat  with 
you  this  evening  after  you  are  over  the  Business  "Nags"  of  the  day,  have  had  a 
good  supper  and  are  enjoying  your  Cigar. 

There  are  so  many  things  to  be  said  now  about  up-to-date  Merchandising. 
When  the  Department  Stores  began  running  their  "Special  Ctit-Price  Sales,"  "Bar- 
gain Counters,"  "One  Leader  a  Week  at  Cost,"  it  did  not  suit  a  good  many  wise 
Merchants,  but  nevertheless,  when  you  are  in  Rome  there  is  an  impulse  to  do  as 
Romans  do.  True  Merchants  now  confess  that  there  has  been  a  great  mistake 
in  all  this.  It  tends  to  put  out  more  goods  than  are  wanted  at  the  time  and  so 
saps  future  business;  it  turns  the  best  Housewives  into  a  horde  of  frenzied  Bar- 
gain Seekers  and  destroys  anything  like  loyalty  to  their  Groceryman  or  their  Mar- 
ket. It  is  a  constant  mill-stone  about  one's  neck  to  substitute  "something  cheaper" 
if  it  may  possibly  go  through.  It  has  swept  away  that  contingent  of  loyal  Trade 
which  was  such  a  satisfaction  and  really  gave  the  worthy  profit  of  the  week's  work. 
Are  we  right?  We  see  this  in  the  experience  of  a  host  of  our  good  Friends,  and 
many  of  them  open  their  hearts  to  us  with  this  sort  of  talk. 

(Adyertisement  continued  on  page  596) 
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(Continued  from  page  595) 

Is  there  any  way  of  gaining  a  better  state  of  things  ?  We  have  mulled  over  that 
by  day  and  turned  over  from  one  pillow  to  another  through  th^  night,  thinking  of 
it,  and  we  see  no  way  but  for  the  Merchant  who  believes  in  Good  Quality  to  pot 
his  shoulder  to  the  wheel,  giving  the  best  things  to  eat  he  knows  of,  and  standing 
by  them,  asking  a  Living  Profit  for  them,  and  counting  himself  a  Missionary  of 
the  Gospel  of  Good  Food  and  Adequate  Profits.  "Cheap"  loses  its  charm  after 
you  have  been  fooled  on  your  own  dinner-table  fifty  times  (?).  The  Merchant  who 
says,  "Yes,  Madam,  it's  worth  IN  QUALITY  all  it  costs.  Please  try  it  and  see," 
is  on  the  winning  track. 

You  know  how  much  stress  we  have  put  upon  our  Merchant  Friends'  devel- 
oping'^a  Trade  for  Hams  weighing  12-14  lbs.  A  Friend  sent  us  an  order  for  100 
eight-pound  Hams  the  other  day  "because  every  Lady  wanted  a  small  Ham."  That 
is  true.  A  thirteen-pound  ham  at  30  cents  spoils  a  $4  bill,  and  it  seems  like  a  lot 
of  money  to  put  into  one  Joint,  but  the  well-instructed  Housekeeper,  after  a  while, 
may  learn  it  isn't  so  much  what  she  pays  at  the  start  as  what  she  gets  out  of  the 
investment  before  she  gets  through.  Have  you  looked  over  pages  one  and  two  of 
the  new  Recipe  Booklet  we  have  turned  out?  (If  you  haven't  yet  received  a  copy, 
hadn't  you  better  write  us  for  one  ?)  That  preaches  "the  Gospel  of  Fat"  and  it  is 
a  true  Gospel.  Now,  Mrs.  Jerome  is  a  charming  Domestic  Science  Teacher,  and 
has  done  us  a  very  great  favor  in  giving  us  eight  or  ten  Recipes  as  to  how  to  treat 
the  "Remains"  of  a  Ham  in  the  meals  following  the  first,  and  every  one  of  these 
dishes  is  fresh  and  appetizing,  and  does  not  seem  at  all  like  "Funereal  Meats."  The 
Housekeeper  who  puts  in  that  $4  bill  can  cook  a  lot  of  tasty  dishes  within  a  week 
out  of  the  Ferris  Joint  and  she  will  confess  she  got  her  money's  worth  in  Food  and 
in  Satisfaction,  and  she  will  wish  another  in  ten  days  or  a  fortnight. 

But  this  was  the  Merchant's  View  we  put  to  our  "Eight  Pound  Buyer":  Sup- 
pose we  send  you  100  eight-pound  Hams  and -they  go  oflf  like  hot  cakes;  your 
Salesmen  make  100  Sales;  your  wagons  make  100  Deliveries;  your  Entry  Clerk 
makes  100  Charges,  or  your  Cashier  makes  change  100  times.  Each  item  is  a  part 
of  the  daily  toil  of  your  Ledger  Posters  and  you  have  the  Profit  on  eight  pounds  of 
Meat  to  pay  all  this  when  you  get  through.  Besides,  the  Ladies,  some  of  them, 
will  not  have  the  Joint  as  daintily  cooked  as  Mrs.  Jerome  can  show  them  and  may 
complain  "that  Ham  was  hard  and  dry,"  and  what  can  you  say? 

Now,  suppose  your  Salesmen  have  a  graduating  class  after  several  we^ks  or 
months  of  interesting  bits  of  conversation  with  your  Housekeepers,  and  each  Good 
Lady  now  says  (for  reasons  printed  on  pages  one  and  two  of  the  Jerome  Recipe), 
"No  more  eight-pound  Hams  for  me;  I  want  one  that  weighs  twelve  or  thirteen 
or  even  fourteen  pounds."  Bravo!  And  our  friend  writes:  "Send  us  100  Hams 
that  will  average  Twelve  Pounds." 

On  this  lot  also  he  has  100  Salesmen  at  work;  100  Charge  Tickets  or  Cash 
Items;  100  Deliveries;  100  Postings  and  Collections  (if  it  be  a  Credit  Customer), and 
when  he  gets  through  these  items  cost  no  more  than  they  did  on  the  100  eight- 
pound  Hams,  but  his  Sales  in  that  Department  have  increased  50  per  cent!  IN- 
CREASED HIS  SALES  50  PER  CENT.!!!  Without  adding  one  stroke  in  the 
extra  work  of  the  Salesman,  Wagon,  Cashier,  or  the  Bookkeeper,  and  he  has  full 
Gross  Profits  instead  of  Net  Profits  on  that  extra  50  per  cent.  Is  it  wiser  for  the 
Merchant  to  develop  the  sale  of  12-pound  Hams  rather  than  8  pounds? 

Now,  really,  doesn't  that  look  like  good  business  and  doesn't  it  pay  to  do  Mis- 
sionary Work?  We  have  gotten  out  these  Recipes  so  as  to  help  enterprising  Mer- 
chants and  Salesmen  re-educate  and  "missionate"  the  Housekeepers  around  them. 
Do  you  think  they  are  worth  while,  and  is  this  the  way  out  of  the  Wilderness  along 
the  Ham  line? 
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Twelve  years  ago  the  work  of  two  brothers  had  developed  into  six  or  eight  fine 
Branch  Stores  in  the  leading  Towns  of  a  neighboring  State.  They  were  High 
Character  Men,  Intelligent  Merchants,  Pleasing  Gentlemen,  Sold  Good  Goods, 
Made  Living  Profits,  and  Prospered.  They  readily  won  the  best  Trade  in  their  sev- 
eral Centers.  By  the  time  the  new  departure  came,  eight  or  ten  years  ago,  the  Sons 
of  the  original  Parties  were  in  the  saddle  and  they  were  carried  away  by  up-to- 
date  methods.  They  must  do  as  other  people  did !  They  must  keep  their  Trade  by 
giving  the  same  terms  or  make  up  losses  by  drawing  people  from  other  Grocers, — 
with  the  usual  result — the  Depreciation  of  Quality,  the  Degeneration  of  their  Class 
of  Trade,  the  Discounting  of  their  Profits  and  their  coming  down  to  the  moral  level 
of  the  "Cheapest  John"  in  Town.  Our  Missionary  Work  with  them  did  no  good. 
Gradually  they  virtually  let  go  the  Ferris  Meats.  This  last  Easter-time  they  hoped 
to  get  help  out  of  the  Season,  but  they  said  disconsolately  afterwards,  "We  are  not 
selling  half  the  Hams  we  used  to  and  our  Special  Easter  Sale  was  way  below  our 
usual,  on  account  of  High  Prices  I"    Or  was  it  Job  Lots,  of  ordinary  quality,  sold  at 

Eopular  prices !    No  man  ever  yet  made  a  fortune  in  selling  Dollars  at  Ninety  Cents  I 
Hd  he? 

A  brisk  young  Merchant,  who  was  watching  to  take  every  chance,  came  to  the 
Ferris  Meats.  He  says :  "I  never  had  finer  and  more  delicious  Hams  and  Bacon  in 
my  Store.  They  are  a  revelation  to  me  and  I  will  be  only  too  happy  to  continue. 
I  put  the  Meats  in  my  best  Trade  and  heard  nothing  but  praise.  I  tested  them  my- 
self and  the  above  remarks  are  my  answer." 

Now,  if  all  this  could  have  been  said  instead  of  written,  I  could  have  stopped 
when  I  saw  you  were  tired,  and  so  I  will  stop  now.  But,  really,  aren't  we  your 
best  helpers  to  a  profitable  Ham  Business  in  the  Future?  QUALITY  EVER- 
LASTINGLY TELLS!  No  Cut  Prices  for  us!  "The  workman  is  worthy  of  his 
hire!" 

Would  an  edition  of  our  Recipes  help  "missionate"  your  good  Housewives? 
Have  another  Cigar?  And  perhaps  you  will  give  me  a  ride  in  your  auto  to  clear  up 
our  heads  in  this  beautiful  new  moonlight.  / 

The  Summer  is  at  hand.  Does  any  other  Curing  quite  rival  that  DELICIOUS 
FLAVOR  of  the  Ferris  Trade  Mark  Hams  and  Boneless  Breakfast  Bacon?  No 
wonder  they  have  become  famous. 

"A  Little  Higher  in  Price — But"  more  for  the  consumer's  money  in  delicacy 
and  nutrition!    Who  does  not  wish  to  be  polite  to  his  own  stomach? 

Mr.  Merchant,  the  Ferris  Curings  will  delight  every  family  and  bring  each 
buyer  back  for  more  "just  like  the  last."  The  Ferris  Meats  will  pay  you  a  worthy 
profit  every  time.  What  else  can  serve  you  as  well?  Stand  by  us  and  we  will  do 
you  good.  All  orders  received  by  one  o'clock  can  be  shipped  the  same  afternoon. 
Pretty  sharp  work  that! 

Oh,  by  the  way,  ought  you  not  to  let  your  housekeeper  know  the  real  practical 
value  in  every  home  of  the  Recipes  of  Mrs.  Jerome?    They  are  g^eat! 

Your  sincere  friends. 


rDELicini's'vT 


Nos.  262-264-266-268-270-272  Mott  Street, 

New  York  City. 

When  writing  to  AdvertUers,  please  mention  Tbb  Spicb  Mill. 
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REBUILDING  OF  LOWER  WALL  STREET 

T  OWER  Wall  Street,  New  York,  is  having  a 
•"  little  building  renaissance  of  its  own  in 
spite  of  high  prices  of  structural  materials,  al- 
most prohibitive  costs  of  labor,  and  other  im- 
pedimenta insuperable  just  now.  Several  build- 
ings, that  came  into  being  as  residences  more 
than  one  hundred  years  ago  when  beyond  Wall 
Street  was  country  and  that  part  of  the  city 
was  a  home  district  and  was  continued  as  such 
well  into  the  times  when  "windjamming"  trad- 
ing ships  poked  their  bowsprits  over  South 
Street,  now  the  busiest  of  hives  for  the  coffee,  tea, 
spices  and  sugar  business  on  this  hemisphere, 
are  to  be  made  over  or  entirely  replaced  by  new 
buildings. 

The  property  at  the  southeast  comer  of  Wall 
and  Front  Sts.,  consisting  of  three  buildings,  said 
to  be  more  than  one  hundred  years  old,  are  oc- 
cupied by  Hard  &  Rand,  one  of  the  largest  cof- 
fee importing  firms  in  the  world.  Increased  busi- 
ness has  occasioned  the  addition  of  two  stories 
to  their  buildings,  now  in  process  of  completion. 


New  Building  to  be  Erected  for  American   Mo- 
lattet  Co.  and  The  Nulomoline  Co. 

One  of  the  new  structures  will  be  erected  at 
109  and  111  Wall  St.,  which  the  Schermerhorn, 
Auchmuty,  and  Jone^  families  have  owned  for 
several  generations.  They  leased  the  land  last 
month   through   L.   J.   Carpenter  &   Co.   to   the 


American  Molasses  Co., "  and  a  subsidiary,  The 
Nulomoline  Co.,  who  have  arranged  to  immedi- 
ately construct  a  six-story  building  for  their  oc- 
cupancy as  illustrated  here. 

J.  Aron  &  Co.,  Inc.,  coffee  importers,  are  soon 
to  build  a  structure  for  their  business  on  prop- 
erty bought  a  few  months  ago  at  95  and  97 
WaU  St 

On  the  remainder  of  the  southerly  Wall  St 
block  to  South  St  are  the  executive  headquarters 
of  the  American  Sugar  Refining  Co.,  who  have 
enlarged  their  offices  by  leasing  the  six-story 
Rowland  Building  on  South  St. 

On  the  north  side  of  Wall  St,  the  Cuban  Cane 
Sugar  Co.  are  quartered  in  three  buildings,  110 
to  114,  and  the  immediate  buildings  at  the  north- 
west corner  of  South  and  Wall  Sts.  are  soon  to 
be  replaced  with  a  building  to  be  erected  by  the 
Lotos  Tea  Concern,  who  bought  the  property 
recently  as  a  site  for  a  building  to  be  erected  on 
Oriental  lines. 

The  activity  in  this  district  is  the  first  collec- 
tive indication  of  a  return  of  former  prestige  en- 
denced  in  many  years.  Lower  Wall  St,  prior  to  the 
opening  of  the  Brooklyn  Bridge,  which  helped  to 
put  the  ferries  out  of  business,  was  the  highway 
of  the  financiers  to  their  homes  in  Brooklyn,  and 
while  the  bridge  injured  its  retail  value,  the  pres- 
tige of  the  district  as  the  center  for  the  co£fee, 
sugar  and  tea  industries  never  waned  and  may 
be  said  to  be  now  of  greater  importance  than 
ever. 


UNITED  KINGDOM'S  RICE  RESTRICTIONS 

TWyl^AIL  advices  from  London  give  the  foUow- 
^^^  ing  notice  to  distributing  merchants  for  the 
sale  of  rice  in  the  United  Kingdom,  exclusive  of 
Bristol  Channel  ports: 

1.  Rice  imported  by  the  Royal  Commission  OQ  Wlieat 
Supplies  wiU  be  sold  by  the  London  Rice  Brokers*  Ako- 
cition  and  the  Rice  Committee  of  the  Liverpool  Generu 
Brokers'  Association,  Ltd.,  in  accordance  with  the  instnie> 
tions  already  given,  on  c.  i.  f.  terms  in  quantities  of  not 
less   than    100   tons. 

2.  All  such  c  i.  f.  sales  will  be  at  prices  fixed  by  the 
Roval  Commission   from  time  to  time. 

3.  Every  miller,  manufacturer,  wholesale  dealer  or  dis- 
tributing merchant  buying  on  c  i.  f.  terms  will  pay  the 
price  fixed  by  the  Commission  from  time  to  time,  sad 
no  brokerage  nor  deduction  may  be  allowed  to  then. 

4.  The  Royal  Commission  will,  on  application,  issoe  t6 
distributing  merchants  licenses  to  hold  a  limited  auantlty 
of  rice  to  be  sold  by  them  on  credit  or  on  delivered  terai^ 
If  a  distributing  merchant  desires  to  be  licensed  to  hpM 
stock,  he  should  make  application  to  this  ofice,  statisf 
the  minimum  quantity  of  nee  he  wishes  to  hold. 

Licenses  will  be   reauired: 

(a)  To  sell  on  credit  or  delivered  terms  at  his  ova 
risk,  at  a  price  not  exceeding  one-half  per  cent  of  the 
equivalent  of  the  c.  i.  f.  price  fixed  b^r  the  Royal  Coa> 
mission  from  time  to  time,  with  an  addition  for  iht  spedil 
facilities  given  and  the  risks  incurred. 

(b)  To  make  a  return  each  Monday  of  the  stock  held 
at  the  close  of  business  on  the  Saturdsty  preceding. 

(e)  Licenses  will  be  liable  to  canoeUation  by  the  RoTU 
Commission  at  any  time. 


Herron-LeBlanc,  Ltd.,  Montreal,  Can^  are  lin- 
ing a  new  Bums  spice  cracker. 
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COFFEE  ROASTING  RUNS  IN  THIS  FAMILY 

IN  the  shadow  of  the  Elevated  at  1492  Second 
Ave.,  C.  H.  Rohrs  opened  a  retail  coffee  store, 
about  10  years  ago.  Now>  Second  Ave.  in  that 
section  isn't  the  most  prosperous  part  of  New 
York  Gty  and  competition  was  keen  between 
several  chain  stores  and  a  few  retailers  who  were 
attempting  to  give  the  big  fellows  a  battle.  But 
all  these  other  stores  were  general  grocery  stores 
and  none  of  them  possessed  such  an  attraction  as 
the  new  Rohrs  store — a  real  coffee  roasting  out- 
fit which  turned  out  fresh-roasted  coffee  at  all 
hours  of  the  day.  The  other  stores*  coffee  might 
be  as  good  and  almost  as  fresh  but,  in  the  Rohrs 
store,  there  was  Jirisible  evidence  of  "fresh- 
roasted,"  and^by  doing  his  own  roasting  Mr. 
Rohrs  was  able  to  clip  a  penny  from  his  com- 
petitors' prices  and  make  a  successful  entrance 
into  a  new  and  difficult  field. 

Soon. there  was  a  deeply  beaten  path  to  the 
door  of  the  Rohrs  store  and  people  were  com- 
ing from  long  distances  down  Second  Ave.  and 
from  considerable  distances  east  and  west.  Mr. 
Rohrs  was  a  close  observer  of  all  the  details  of 
the  business  and  realized  that,  if  this  store  was 
so  successful  and  attracted  trade  from  such  dis- 
tances, other  stores  operated  on  the  same  prin- 
ciple would  probably  meet  with  equal  success. 
So,  in  a  few  years,  a  store  was  rented  at  1571 
First  Ave.  and  a  Bums  No.  7  roasting  outfit, 
similar  to  the  machine  used  on  Second  Ave.,  was 
installed.  Herman  H.  Rohrs,  who  had  been  help- 
ing his  father,  was  put  in  charge  of  the  new  ven- 
ture and  Mr.  Rohrs,  Sr,.  started  to  break  in  an- 
other son  in  his  own  store,  where  business  was 
still  enjoying  a  vigorous  growth. 

Further  downtown  there  seemed  to  be  an  open- 
ing for  another  coffee  store  of  the  same  tjrpe, 
and,  with  one  son  established,  the  father  soon 
saw  a  good  chance  to  set  up  a  second  in  a  busi- 
ness which  had  already  proved  profitable  for  two 
members  of  the  family.  C.  H.  Rohrs,  Jr.,  who 
had  taken  his  brother's  place  as  his  father's  as- 
sistant, went  down  to  open  the  new  place  at  289 
First  Ave.,  while  a  third  son  started  to  learn  the 
business  in  the  original  store.  There  were  now 
three  Rohrs  shops  on  the  East  Side — each  a  cof- 
fee roasting  plant  as  well  as  a  retail  store.  The 
price  of  the  only  grade  of  coffee  handled  was 
kept  at  19  cents  a  pound,  no  matter  what  the 
ups  and  downs  of  the  market  might  be,  and  care- 
ful buying  by  Mr.  Rohrs,  Sr.,  enabled  all  the 
stores  to  roast  and  sell  at  this  price  with  a  mod^ 
erate  profit  to  a  constantly  growing  list  of  cus- 
tomers. 

It  had  now  been  established  as  a  custom  that 
as  soon  as  the  newest  store  was  firmly  on  its 
feet  a  location  must  be  sought  for  another  in 


which  the  son  next  in  age  should  be  set  up  in 
business  after  preliminary  training  in  his  father's 
store.  Harry  J.  Rohrs  was  the  third  son  to  open 
a  place  of  his  own  and  his  store,  at  434  Second 
Ave.,  was  equipped  in  the  same  manner  as  its 
predecessors.  A  fifth  store  has  been  added  since 
the  beginning  of  1917  and  G.  W.  Rohrs  has 
charge  of  it  at  1038  Second  Ave.,  while  a  son-in- 
law  is  now  Mr.  Rohr's  chief  assistant  at  the  orig- 
inal stand. 

These  retail  stores,  all  owned  by  one  family, 
are  an  interesting  development  in  New  York 
City,  where  stringent  fire  laws,  smoke  ordinances 
and  Board  of  Health  regulations  have  tended 
to  eliminate  the  retail  roaster.  The  success  o£ 
the  Rohrs  stores  has  resulted  in  the  opening  of 
several  other  roasting  establishments  in  the 
neighborhood  and  while  the  newer  stores  have 
not  so  far  rivalled  the  spectacular^success  of  the 
first  Rohrs  establishment,  they  have  all  proved 
profitable  enterprises. 

With  the  exception  of  the  first,  all  the  Rohrs 
stores  are  of  moderate  proportions,  with  the 
roaster  at  the  front  where  it  can  be  seen  from 
the  street  and  with  the  glass-sided  stoner  hopper 
at  a  point  where  the  customers  can  watch  the 
coffee  as  it  drops  in.  While  the  roasters  used 
are  all  Burns  No.  7  outfits  with  revolving  coolers 
and  stoners,  the  Rohrs  do  only  partial  cooling 
and  allow  the  coffee  to  travel  up  to  the  stoner 
while  still  quite  warm.  Their  customers  like  to 
get  their  coffee  hot  and,  as  quickly  as  possible, 
the  coffee  is  drawn  off  into  a  bag  or  barrel  and 
allowed  to  retain  its  heat.  A  Isfrge  part  of  the 
business  is  in  bean  coffee,  for  there  is  a  consid- 
erable foreign  element  among  the  customers,  and 
coffee  ground  at  home  when  they  are  ready  to 
use  it  is  their  idea  of  the  proper  method  of  prep- 
aration. However,  the  Rohrs  stores  have  modern 
motor-driven  grinding  mills  to  grind  the  coffee 
for  those  customers  who  prefer  it  that  way. 

Tea  and  cocoa  are  the  only  other  articles  dealt 
in  at  the  Rohrs  stores,  for  they  do  not  attempt 
to  compete  with  grocery  stores  outside  of  their 
own  particular  line.  The.  business  is  operated  on 
a  strictly  cash  basis  and  there  are  no  credit  com- 
plications, bad  accounts  nor  bookkeeping  ex- 
penses. The  Rohrs  stores  use  no  coupons,  no 
rebates,  no  premiums.  They  simply  sell  good 
coffee  at  the  lowest  possible  price,  sell  it  for 
cash,  and  sell  lots  of  it 

How  well  the  stores  of  this  •  hustling  family 
are  established  may  be  judged  from  the  record 
of  the  original  store,  one  Saturday  in  April.  On 
that  day  1,300  customers  made  purchases.  The 
roaster  was  pperated  for  14  hours  without  a 
stop,  turning  out  50  pounds  at  every  roast,  and 
every  pound  was  sold  as  soon  as  it  left  the  cyl- 
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inder.  The  total  number  of  people  who  regu- 
larly buy  their  coffee  at  this  one  store  runs  well 
over  5,000,  so  it  is  easy  to  see  that  this  retail 
store  on  Second  Ave.  does  a  coffee  business  that 
many  a  wholesale  grocer  would  envy.  This  is 
the  oldest  and  best  known  store  and,  quite  natu- 
rally, the  busiest ;  but  the  four  stores  operated  by 
the  sons  average  well  above  the  usual  sales  of 
fiher  dealers  who  consider  their  coffee  depart- 
ment a  busy  and  profitable  one.  Mr.  Rohrs,  Sr., 
acts  as  purchasing  agent  for  all  the  stores  and  is 
a  keen  judge  of  green  coffee.  Owing  to  his  abil- 
ity and  the  care  he  takes  in  making  his  selec- 
tions, the  five  stores  are  able  to  maintain  an  un- 
varying quality  of  roasted  coffee — a  quality  which 
seldom  fails  to  turn  casual  customers  into  per- 
manent patrons. 

We,  have  heard  a  great  deal  lately  of  retail 
roasting  succe^es  on  the  Paci6c  Coast  and  it  is 
interesting  to  record  this  story  of  Elast- 
ern  enterprise  m  the  same  field.  The  Rohrs 
stores  have  had  to  operate  on  a  narrow  margin 
of  profit,  in  the  face  of  sharp  competition  and 
the  keenest  buyers  in  the  world ;  yet  all  the  Rohrs 
stores  made  good  from  the  start  and  have  won 
the  trade  not  only  of  the  immediate  vicinity, 
from  which  their  normal  patronage  would  come, 
but  they  have  succeeded  in  attracting  customers 


from  distances — ^very  unusual  for  neighborhood 
stores  in  New  York  City. 


DRUGS  THAT  ILLINOIS  MERCHANTS  MAY 
SELL 

T  TNDER  the  provisions  of  the  law,  it  is  unlawful 
^  for  a  person,  not  a  registered  pharmacist,  to 
sell  anything  but  patent  or  proprietary  prepara- 
tions which  do  not  contain  opium  or  coca  leaves, 
or  any  of  their  derivatives.  However,  the  Illinois 
Board  of  Pharmacy  will  permit  sales  of  the  fol- 
lowing by  general  merchants: 


Alcohol,  Denatured 
Alcohol,   Wood 
Alum 
Ammonia 
Bay  Leaves 
Bay  Rum 
Bicarb.   Soda 
Blue  Stone 
Blue  Vitriol 
Borax 

Camphor,  Gum 
Castor  Oil 

(if  not  labeled  for 
icinal   purposes) 
Chloride  Lime 
Copperas 
Cream  Tartar 
Epsom  Salts 
Glauber  Salts 
Glycerine 
Jamaica    Ginger 
Moth  Balls 

Formaldehyde 
Formalin 
Lead  Arsetiate 


Moth  Flakes 

Paraffin 

Peppermint 

Peroxide   Hydrogen 
(if  not  labeled  U.  S.  P.) 

Petrolatum   (if  not  labeled 
for   medicinal  pnrpMci) 

Petrolatum  Jelly 

Pine  Tar 

Rat  Paste 

Rosin 

Sal  Soda 
med-       Saltpetre 

Sassafras 

Soda  Ash 

Sulphur 

Sweet  Oil 

Turmeric 

Turpentine 

Vaseline 

Washing  Soda 

Witch  Ha«el 
Insbcticides 

London  Purple 

Paris    Green     (in    original 
packages  only) 


^^History  and  Reminiscences 

of  Lower  Wall  Street 

and  Vicinity" 

By  ABRAM  WAKEMAN 

{Copyrifsrhted  by  The  Spice  Mill  Publishing  Co.) 

The  Series  of  Articles  Published  in  The  Spice  MiU,  in  1910-1912,  Collected,  Revised 
and  Augmented  to  Erect  a  Literary  Monument  to  a  Most  Interesting  Chapter  in  the 
History  of  the  Commercial  Life  of  the  Country. 


NoTB — There  is  no  man  living  to  thoroughly  fitted  by  experience  and  mental  equipment  to  the  task  of  writing 
and  compiling  such  a  work  as  Mr.  Wakeman,  who  has  been  actively  identified  with  the  coffee,  tea  and  sugar 
industries  of  lower  Wall  Street  for  40  years,  is  a  member  of  an  old  New  York  family,  has  taken  an  active  part 


in  many  public  movements  in  connection  with  the  city's  welfare,  is  a  member  of  leading  historical  and  social 
organizations,  and  has  the  historian^s  temperament  and  selective  faculties  in  a  high  degree. 

Every  man  who  has  the  least  sentimental  interest  in  the  History  and  Develop- 
ment in  this  Country  of  the  Coffee,  Tea,  Spice  and  Allied  Industries,  from  vHiich  he 
derives  his  revenue,  will  give  this  hook  a  favored  place  in  his  library.  The  reading  of 
it  virill  not  only  interest  him,  but  will  inform  him  on  many  matters  related  to  his 
business. 

Price,  $2L00,  postpaid 

Beautifully  bound  in  heavy  cloth.     Gilt  edge.     Heavy  paper.     Large  type. 

Tbe  Spice  MIU  PabUshfng  Co.     97  Water  Street,  New  Y<»k 
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ONLY  6  OUT  OF  32  LEGISLATURES  PASS 
ANTI-PREMIUM  LAWST 

THE  end  of  May  will  see  practically  all  of 
the  thirty-two  Legislatures  which  have  been 
considering  anti-premium  legislation  adjourned 
and  the  National  Premium  Advertisers*  Associa- 
tion are  gratified  to  be  able  to  report  that  un- 
favorable legislation  has  been  passed  in  only  six 
of  these  States: 

Idaho— Prohibiting  use  of  stamps.  Law  be- 
comes effective  May  10.  Kansas — Graduated 
county  license  tax  of  $4,000  to  $7,000.  Becomes 
operative  upon  publication  in  statute  book. 
Montana — $6,000  county  license  tax.  Law  be- 
comes effective  August  1.  Nevada — County  li- 
cense tax  of  $2,000.  Law  takes  effect  April  1, 
1918.  North  Carolina — Annual  license  tax  of 
$200.  North  Dakota— $6,000  county  license  tax 
covering     cash     and     merchandise     redemption. 


Law  becomes  effective  July  1.  A  bill  in  Colo- 
rado has  passed  both  houses,  but  has  not  yet  re- 
ceived the  Governor's  signature.  The  indications 
are  that  no  anti-premium  legislation  will  be 
passed  in  any  of  the  States  whose  Legislatures 
are  still  in  session,  namely,  California,  Illinois, 
Kentucky,  Massachusetts,  Minnesota,  Nebraska, 
New  York,  Pennsylvania,  Rhode  Island.  Tennes- 
see and  Wisconsin.  The  States  that  have  already 
adjourned  without  passing  anti-premium  legisla- 
tion are  Arkansas,  Delaware,  Indiana,  Iowa, 
Missouri,  Ohio,  Oklahoma,  Oregon,  South  Da- 
kota, Texas,  Utah  and  Washington. 

As  the  legislative  sessions  draw  to  an  end,  the 
National  Premium  Advertising  Association  feel 
justified  in  making  the  statement  that  a  better 
feeling  of  co-operation  and  solidarity  exists  be- 
tween the  men  engaged  in  the  use  of  premiums 
in  all  of  the  branches  of  the  business  than  ever 
before. 

The  National  Premium  -Advertising  Associa- 
tion are  in  receipt  of  advice  fr«m  Garnet  Carter, 
a  member,  of  Chattanooga,  Tenn.,  in  which  he 
enclosed  a  copy  of  the  bill  which  has  been  passed 
there  by  both  Senate  and  House  and  is  now 
awaiting  the  signature  of  the  Governor.  There 
seems  to  be  no  question  but  thit  the  Governor 
will  sign  this  bill,  in  which  the  manufacturers 
won  as  well  as  the  merchants,  A  great  deal  of 
opposition  developed  in  the  passage  of  this  bill 
on  the  part  of  manufacturers  who  packed  cou- 
pons in  their  merchandise  and  by  strenuous  work 
they  were  compelled  to  put  a  final  clause  in  ex- 
cluding themselves.  The  text  of  the  bill  is  short 
and  to  the  point  and  is  as  follows : 

Trading  stamp  companies  and  merchants  is- 
suing trading  stamps  (in  lieu  of  all  other  taxes 
except  ad  valorem  taxes). 

Each  trading  stamp  or  coupon  company,  agency 
or  printer  of  like  devices,  doing  business  in  the 
State  of  Tennessee  shall  pay  per  annum  a  privi- 
lege tax  of  $200. 

Each  trading  stamp  or  coupon  company,  agency 
or  printer  of  like  devices,  located  and  doing  busi- 
ness in  the  State  of  Tennessee,  shall  pay  per 
annum  a  privilege  tax  of  each  per  annum  $200; 
provided,  the  privilege  tax  imposed  under  tiiis 
act  shall  apply  alike  to  concerns  incorporated  and 
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JEWELRY  FOR  PREMIUMS 

NOT  PREMIUM  JEWELRY 

We  supply  many  large  users 

JVe  make 

Knives,  Waldemar  Chidfia  Bracelets,  Brooches,  Lockets  and  Chidns 

Vest  Chains.  Lapd  Chains,  IMckens  Chains  Pendants  and  Chains,  Crosses  and  Chains  **** 

Pobs,TieClaq>s,CuffLin]a,  Scarf  Pins  Chatelaine  Pins,  Lingerie  Clasps  and  Pins.  Hat  Pins 

Name  your  price  limits  and  ^ire  will  eubmit^eamples 

HARRISON  JEWELRY  COMPANY 
Attleboro,  Mass. 

New  Yorii  Office:  Room  1605,  71  Nassau  Street 


doing  business  under  the  laws  of  the  State  of 
Tennessee,  and  all  manufacturers  or  others, 
whether  they  be  incorporated  in  Tennessee  or 
not,  who  do  any  kind  of  a  coupon  or  trading 
stamp  business  within  the  State,  but  this  shall  be 
in  no  way  construed  to  mean  the  retail  or  whole- 
sale merchant  who  issues  these  coupons  or  trad- 
ing stamps;  provided,  this  shall  in  nowise  apply 
to  merchants  or  manufacturers  who  issue  and 
redeem  their  own  coupons. 

The  annual  meeting  of  the  National  Premium 
Advertising  Association, will  be  held  some  time 
in  June. 


PREMIUM  SCHEMES  OF  TWO  COFFEE  AND 
TEA  COMPANIES 

A  SIMPLE  but  effective  premium  plan  is 
operated  by  the  Crescent  Coffee  Mills,  Inc., 
523  LaFayette  St.,  New  Orleans,  La.  The  firm 
import  and  roast  coffee  and  blend  tea.  They 
give  premiums  with  six  brands  of  coffee  and  two 
blends  of  tea.  The  list  of  premiums  is  printed 
on  the  back  of  the  premium  coupon,  which  is  en- 
closed in  every  package  of  the  premiumized  tea 
and  coffee.  The  premiums  oflFered  range  from  a 
school  bag  to  a  ladies'  hunting  case  watch,  and 
the  number  of  coupons  required  correspondingly 
ranges  from  5  to  500.  The  premium  coupon  also 
bears  this  statement:  "If,  after  using  this  pack- 
age of  coflFee,  you  are  pleased  with  it  and  will 


then  induce  a  neighbor,  who  has  never  tried  it, 
to  buy  a  package,  send  us  the  name  of  that  neigh- 
bor and  a  two-cent  stamp  to  pay  postage,  and  we 
will  send  you  one  dozen  nice  Japanese  paper 
napkins  free." 

The  plan  of  giving  premium  tickets  is  consid- 
ered by  the  Great  Western  Tea  Co.,  2388  Mission 
St.,  San  Francisco,  as  equivalent  to  allowing  the 
customer  a  cash  discount  The  premium  tickets 
cost  the  customer  nothing  and  can  be  redeemed 
for  useful  articles  listed  in  the  company's  pre- 
mium catalogue.  Neither  the  tickets  nor  the  pre- 
miums are  offered  as  a  reason  why  the  customer 
should  deal  with  the  company,  but  are  issued  to 
induce  continued  cash  patronage,  which  means 
that  the  customer  does  not  pay  an  added  profit 
to  cover  bad  debts  or  the  wages  of  bill  collectors. 
The  premiumized  line  consists  of  tea,  coffee,  chic- 
ory, chocolate,  cocoa,  baking  powder,  starch, 
scouring  powder,  soap  powder,  olive  oil,  maca- 
roni, spaghetti,  noodles,  spices,  rice  and  flavoring 
extracts.  The  premiums  are  practically  all  se- 
lected to  appeal  directly  to  the  housewife  and  in- 
clude such  items  as  percolators,  glassware,  hand- 
painted  china  cups  and  saucers,  roasters,  frying 
pans,  electriC'  irons,  enameled  cooking  utensils, 
food  choppers,  carpet  sweepers,  coffee  mills, 
household  scales,  etc.  The  premium  list  also  con- 
tains many  cooking  recipes  and  household  hints. 


Evan  L.  Reed  Mfg.Co. 

500  A  Street,  STERLING,  ILL. 

M£ra.  of  Premium  Qooda,  Coffee,  Tee 
and  other  Display  R  acks 


«LE  CAFE" 

Statistics,  News  and  Reports  Relathre  to 
Production  and  Consumption  of  Coffee 

Ptabbhed  on  the  2(]  of  iEmch  Moatk,  by 
E.  LANEUVILLE.  HAVRE,  FRANCE 

Subscription  t  25  francs  per  jraar 
«    Single  X^opji    2>^  francs 

SubccripliaiM  ulcen  hif 

THE  SPICE  MILL  PUBUSHING  GO. 
97  Water  St.  New  York 
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PRICE  CONTROL  CASE  ORDERED  TO  BE 
RETRIED 

A  DECISION  involving  the  principle  of  main- 
tained prices  has  been  rendered  by  the 
United  States  Circuit  Court  of  Appeab  at  Bal- 
timore in  the  case  of  the  wholesale  grocery  firm 
of  Frey  &  Son  vs.  Welch  Grape  Juice  Co.,  to 
which  The  Spice  Mill  has  referred  in  previous 
issues.  The  action  was  brought  under  the  Fed- 
eral anti-trust  laws,  including  the  Clayton  act, 
and  has  been  twice  tried  before  a  jury  in  a  dis- 
Irict  court,  the  first  trial  having  resulted  in  a 
disagreement  of  the  jury  and  the  second  trial 
in  a  verdict  for  the  defendants,  the  Welch 
Grape  Juice  Co.  Appeal  was  taken  by  Frey  & 
Son,  and  now  the  United  States  Circuit  Court 
of  Appeals  has  held  the  previous  trial  erroneous 
and  granted  Frey  &  Son  a  new  trial  in  conformity 
with  the  law  as  promulgated  by  the  Appellate 
Court.  Judge  Woods,  in  reviewing  the  main  facts 
in  the  case,  states  as  follows : 

The  plaintiff  asks  a  new  trial  for  errors  as- 
signed in  the  admission  of  testimony  and  in  the 
charge  on  the  subject  of  damages.  There  was 
evidence  tending  to  support  these  allegations  of 
the  declaration:  The  defendant,  a  manufacturer 
and  seller  in  Baltimore  of  an  established  article 
of  commerce  known  as  Welch's  Grape  Juice,  had 
an  understanding  or  agreement  with  the  jobbers 
to  whom  it  was  sold  that  they  should  sell  at 
not  less  than  a  fixed  price  to  retailers.  The 
plaintiff,  a  wholesale  grocer  in  Baltimore,  with 
a  considerable  trade  in  defendant's  goods,  bemg 
contented  to  take  a  smaller  profit  than  others, 
began  to  sell  at  a  lower  price  than  that  the  de- 
fendant required  its  customers  to  charge. 

For  this  violation  of  its  requirements  the  de- 
fendant refused  to  sell  to  the  plaintiff  except  at 
the  list  price  which  it  required  jobbers  to  charge 
retailers.  This  discrimination  resulted  in  the  en- 
tire loss  of  the  profits  which  the  plaintiff  would 
have  made  in  the  regular  course  of  its  sales  of 
Welch's  Grape  Juice  and  loss  of  trade  in  other 
commodities,  since  customers  who  desired  Welch's 
Grape  Juice  and  could  not  purchase  it  from  the 
plaintiff,  transferred  their  general  accounts  to 
other  jobbers  who  could  supply  the  grape  juice. 

The  declaration  was  divided  into  two  counts, 
the  damages  declared  in  the  first  count  being  for 
the  alleged  j^unlawful  combination  to  control  the 
price;  and  in  the  other  for  the  alleged  unlawful 
discrimination  in  price  against  the  plaintiff.  The 
law  applicable  to  the  issues  of  violation  of  the 
Federal  statutes  was  not  in  serious  dispute. 

Evidence  was  admitted  over  the  objection  of 
the  plaintiff: 

(1)  That  the  profit  to  dealers  on  Welch's  Grape 
Juice-  at  the  listed  price  prescribed  by  the  defend- 
ant was  the  average  profit  on  other  groceries. 

(2)  That  the  defendant  was  not  in  any  com- 
bination with  manufacturers  of  other  kinds  of 
grape  juice  to  control  the  price. 

(3)  That  by  the  custom  of  trade  the  price  at 
which  the  jobber  is  expected  to  sell  is  fixed  by 
the  manufacturer. 

All  of  this  evidence  was  irrelevant  and  incom- 
petent   The  issues  made  by  the  pleadings  were 
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tions  that  were  made  by  the  objectionable  testi- 
mony. The  general  rule  is  that  such  a  charge 
will  be  held  to  make  harmless  the  error  of  ad- 
mitting incompetent  testimony,  but  the  rule  is 
not  unbending. 

There  mary  be  instances  where  such  a  strong 
impression  has  been  made  upon  the  minds  of 
the  jury  by  illegal  and  improper  testimony  that 
the  subsequent  withdrawal  will  not  remove  the 
effect  caused  by  its  admission,  and  in  that  case 
the  general  objection  may  avail  on  appeal  or 
writ  of  error.  (Throckmorton  vs.  Holt,  180 
U.  S.,  552.) 

This  was  a  case  for  the  application  of  the 
^ception  stated.  In  his  charge,  and  in  inter- 
ruption of  counsel  for  plaintiff  in  the  course  of 
his  argument,  the  district  judge  limited  the  meas- 
ure of  damages  to  the  profit  that  plaintiff  would 
have  made  on  two  particular  orders  proved  to 
have  been  given  to  the  plaintiff  which  it  was 
unable  to  fill,  and  to  the  profit  the  plaintiff  would 
have  made,  but  for  the  alleged  discrimination  on 
^  cases  which  it  bought  from  another  dealer 
at  a  higher  price  than  that  charged  other  dealers 
by  the  defendant. 

This,  we  think,  was  error.  The  damages  re- 
coverable were  those  which  arose  from  the  un- 
lawful interruption  of  the  plaintiff's  business  in 
selling  Welch's  Grape  Juice.  This -damage  could 
not,  as  a  matter  of  law,  be  confined  to  the  loss 
of  profit  on  specific  sales  which  the  plaintiff 
might  be  able  to  prove.  For  in  such  cases  when 
a  merchant's  business  is  broken  into  it  would 
ordinarily  be  impossible  for  him  to  know  and 
prove  all  specific  sales  he  had  lost.  The  plain- 
tiff testified  that  in  the  year  1911,  before  the 
alleged  discrimination  began,  it  sold  199  cases 
of  Welch's  Grape  Juice,  and  it  also  proved  the 
average  increase  of  its  general  business  for  the 
succeeding  years.  This  average  increase  of  gen- 
eral business  was  evidence  from  which  the  jury 
could  have  inferred  the  probable  increase  of  the 
sale  of  this  brand  of  grape  juice,  had  the  plain- 
tiff been  able  to  purchase  it  on  the  same  terms 
as  other  jobbers. 

This  evidence,  together  with  that  offered  by 
the  plaintiff  of  the  per  cent,  of  profit  made  by 
it  on  sales  of  the  grape  juice,  should  have  been 
submitted  to  the  jury  as  data  from  which,  in 
connection  with  any  other  relevant  facts,  they 
could  arrive  at  the  damage  which  the  alleged 
<:ombination  and  discrimination  caused  the  plain- 
tiff. 

We  agree  with  the  district  judge  that  the  dam- 
ages arising  from  the  incidental  loss  of  general 
business  in  other  commodities  were  too  remote 
and  uncertain.  Indeed,  that  loss,  if  any,  the 
plaintiff  might  have  prevented  altogether  by  pur- 
chasing and  selling  the  grape  juice  without 
profits. 

Coffee  $9.00  a  Pound  in  Constantinople 

A  cablegram  from  Paris,  dated  April  25.  to  the 
New  York  Times,  stated  that  according  to  the 
statements  of  Americans  recently  arrived  from 
Constantinople,  sugar  costs  in  that  city  $5  a  pound, 
coffee  $9  a  pound  and  tea  $6  a  pound,  while 
other  articles  are  of  a  correspondingly  excessive 
price. 


"THE  FIGHT  FOR  FOOD"* 

'TpHIS  is  the  somewhat  ambiguous  title  of  an 
■•*'  excellent  little  book  describing  briefly  the 
various  activities  of  a  State  health  department, 
as  concerns  food  and  drug  control,  water  sup- 
plies, rural  sanitation  and  the  economics  of  the 
cost  of  living. 

In  simple  language,  the  various  commonest 
phases  of  the  above  topics  are  discussed  in  an 
interesting  way,  with  relatively  few  of  the  nar- 
row-minded or  exaggerated  statements  so  com- 
mon in  such  books  and  particularly  in  the  report^ 
of  politician,  rather  than  scientific,  food  com- 
missioners. Only  on  page  165  does  the  author 
get  too  technical  for  the  lay  reader  (while  dis- 
cussing enzymes)  and  yet  not  enough  so  for  the 
scientific  reader.  On  page  160  the  statement 
could  now  be  made  that  the  composition  of  cer- 
tain "vitamines"  is  fairly  well  known.  On  page 
38-39,  when  speaking  of  certain  oils  and  "glu- 
cose" as  adulterants,  the  author  neglects  to  speak 
of  the  same  as  valuable,  legitimate  products  when 
sold  under  their  own  proper  label.  On  page  50 
he  evidently  has  not  realized  that  a  cider  vinegar, 
made  in  a  quick,  ultra-sanitary  way  must  have  a 
very  weak  color  (due  to  prevention  of  brown- 
ing through  quick  handling  of  crushed  apples) 
and  to  satisfy  the  housewife  must  be  colored 
either  with  a  trace  of  burnt  sugar  or  by  rein- 
forcing the  tannic  acid  of  the  apple  with  traces 
of  tannic  acid  from  other  sources. 

Under  the  now  all-absorbing  topic  of  **high 
cost  of  food,"  he  neglects  to  make  mention 
(page  158^9)  of  the  immense  quantities  of  food 
purposely  allowed  to  spoil,  or  deliberately  thrown 
away,  to  keep  up  the  price;  and  sdso  the  fre- 
quently absurd  condemnation  and  destruction  of 
large  quantities  of  partly  wholesome  or  redeem- 
able foodstuffs  by  fanatical  health  officers,  espe- 
cially "field"  inspectors  of  big  municipal  health 
departments. 

The  usual  ultra  views  against  preservatives  arc 
held,  in  spite  of  the  fact  that  certain  products 
(pickled  meats,  fresh  caviar,  etc.)  can  be  pre- 
served in  no  other  way.  Is  the  harmless  benzoic 
acid,  naturally  present  in  cranberries,  etc.,  more 
reprehensible  than  the  cinnamic  acid  resulting 
from  the  cinnamon  so  plentifully  used  in  certain 
catsups  ? 

However,  the  little  book  is  well  worth  read- 
ing, as  it  covers  pretty  thoroughly  the  scope  of 
a  State  health  department  as  concerns  topics  of 
vital  importance  to  all.  R.  O.  Brooks, 

Consulting  Food  and  Drug  Inspection  Expert, 
191  Franklin  St.,  N.  Y.  City. 
(Formerly  State  Chemist,  NJ.  Board  of  Health.) 


•By   Leon   A.    Congdon,   M.Sc,  J.    B.   Lippinoott    Co., 
PhiU.,    Pa. 
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RAAU'G   COFFEES,  TEAS,  SPICES 


EXTRACTS,  Etc. 


COFTEE 


Coffees  Itm  Hletory,  CimmmUkemtkom  aad  Deaerly 

tloii.    By  Joseph  M.  Walsh. 
A  book  of  useful  information  dealing  with  the  cul- 
tivation of  the  berry,  roasting,  glazing  and  grinding; 
art  of  blending  and  preparing,  etc     i2mo.     Cloth. 
By  mail,  $2.10,  postpaid. 
Coffee  Statistics.    By  C.  J.  Leech  ft  C<x    Season 

1916-1917. 
Bound  in  morocco;  $J.75  net,  postpaid. 
Cafe' Table  4e  Parlte.  Between  Brazil,  Havre, 

Antwerp.   New   York,  Hamburfir,   Rotterdam, 

Amsterdam,  London  and  Trieste.    By  B.  La- 

neovllle. 
Seventh     Edition,    July,     191 2.       Morocco     cover. 
Price,  1.50,  postpaid. 

TEA 

Tea  Blemdlsff  as  m  Fiae  Art*  By  Joseph  M. 
Walsh. 
Designed  for  the  use  and  instruction  of  those  en- 
gaged in  the  tea  and  i[rocery  business,  containing 
formulas  for  the  scientific  and  judicious  combina- 
tion of  the  different  varieties. and  grades  of  tea. 
i2mo.     Cloth.     By  mail,  $2.10,  postpaid. 

T^ai  Its  History  and  Mystery.     By  Joseph  M. 
Walsh. 
A  work  telling^  all  about  the  cultivation  of  the  leaf 
and  dealing  with  the  arts  of  testing,  blending  and 
preparing.     lamo.     By  mail,  $a.io,  postpaid. 

SPICES,  CONDIMENTS,  Etc 

Praetieal  Handboolc  om  Spiees.     With  chapter 
on   Seeds,    Herbs,   Leaves,   etc.     By   Jos.    K. 
Jank. 
110  pp.     Cloth  bound.     Price.  $1.75,  postpaid. 
Spiees.      By    Henry    N.    Ridley.    M.A.,    aM.a., 
F.R.S.,  F.L.S.,   Director  of  Botanic  Gardens, 
Straits  Settlements. 
Published  191a;  450  pp.     Illustrated.     Price,  $J.75, 
postpaid. 
The    Federal    Spice    Staadards*    Interpretation 
and  Possibilities  of.    By  R.  O.  Brooks,  B.Sc 
60  pp.     Cloth,     so  cents,  postpaid. 
Tlacnrs  aad  Catsnpy  Interpretation  of  Stand- 
ards, Analyses,  etc.    By  R.  O.  Brooks,  B.Sc 
80  pp.     Cloth.     $1.00,  postpaid. 
Tiae^ar    Manufacture    and    Bzamiaatioa.      By 
C.  A.  Mitchell,  Chemist  with  Beaufoy  &  Co., 
England. 
Cloth;   5   full-page  plates;   49   cuts.     Price,   $2.75, 
postpaid. 
Americaa  Commercial  Mctliods  of  Manufacture 
tmg   Prceervest   Piclclcst    Cadaed   Food%   etc 
(Revised  Edition.)     By  C.  A.  Shlnkle. 
Part  I.    Pickles,    Sauces,    Vinegar,    etc      Part  II. 
Preserves.  Jellies,  Jams,  Fruit  Butters,  etc.     Part 
III.    Canned    Fruits    and    Vegetables.      aia    pp.; 
7x10    inches,    and    Index.      Cloth    bound.      $5.00, 
postpaid. 
The    Scientific    American    Cyclopedia    of    For- 
mulas. 
Chapters  on  Preserving  and  Canning,  Condiments, 
Food    Preparation     (43    pp.,    600    formulas);    Ice 
Creams,  Confectionery  ana  Chewing  Gum  (ta  pp., 
155   formulas);   Toilet   Preparations  and   Perfumes 
(50     pp.,    800     formulas);     Household     Formulas, 
'4  PP-»  352  formulas),  etc     Total,   1,077  PP-     '^^ 
illustrations.     Price,  $s«oo»  cloth,  postpaid. 

COCOA,  CHOCOLATE,  CANDY, 
COCOANUT,  Etc. 

The  Maaufacture  of  Chocolate  aad  Other  Cacao 
Preparatloaa.  By  Dr.  Paul  ZIpperer. 
Beina  the  THIRD  EDITION;  rearranged,  thor- 
ough^r  revised  and  largely  rewritten  x  -f  277  pp.; 
size,  7  in.  xio  in.;  8  illustrations  and  2  folding 
colored  plates.     Cloth,  $5.00,  postpaid.     ■ 


Cocoa   (New).     By  Dr.  C.  J.   J.  van  Hall,   Di- 
rector  of   the   Institute   for  Plant   Diseases 
and  Cultures,  Buitenzorgr,  Java. 
520    pp. ;     X40    illustrations.      Map.      Fine    paper, 
bound  in  cloth.     $3.50  net,  postpaid. 
Cocoa  aad  Chocolates  The  ChcaUatry  aad  Maa- 
ufacture     (Recently      Published).       By     R. 
Whyniper. 
Part  I.     History.  Botany  and  A^culture  of  Cacao. 
Part  II.     Manufacture  of  chocolate  and  cacao  pow- 
ders.    Part  III.    Chemistry  of  cacao.     $6.00,  post- 
paid. 
Jake  Friednuia'a  Coaunoa  Scase  Caad^  Teacher. 

Second  Edition.     $z  0.00,  express  postpaid. 
The  Coco-Nut  (New).     By  Edwin  B.  Copeland, 
Professor  of  Plant  Industry  and  Dean  of  Col- 
lege of  A«rriculture,  University  of  the  Philip- 
pines, 
dio  pp.     Illustrationa    Bound  in  cloth.     $3.25  net; 

EdibleFats  aad  Oilat  Their  Coaapoaitioa,  Maa- 
ufacture aad  Aaalyses.     By  W.  H.  Simmons, 
B.Sc     (London),    and    C.    A.    Mitchell,    B.A. 
(Oxon). 
Demv,  8vo.    z6o  pp.   $3*00,  postpaid.   Recently  pub- 
lished. 

BAKING  POWDER 

Balciajr  Powder  aad  Other  liCaTcaia*  Agrcats. 

By  F.  N.  Foot. 
The  onljr  book  oa  baking  powder  published.    88  pp. 
Bound  in   cloth.     Tables  and  illustrations.     $1.50, 
postpaid. 

FLAVORING  EXTRACTS 

Practical  Flavoriagr  Extract  Maker.     By  E.  J. 

Kessler. 
An  up-to^te,  clearly  written  work  by  a  practical 
flavoring  extract  maker,  who  is  still  in  the  business. 
The    onlv    modem    work    of    its    kind    published. 
Cloth.     $2.00  to  subscribers  to  The  Spics  Mill; 
$3.00  to  non-subscribers;  postpaid. 
SulB*a  Compeudium  of  FlaToria^s.    By  Charles 
Herman  Sulz. 
A  treasise  on  making,  filtering,  clarifying  and  ap- 
plyin|[  extracts,   essences,   tinctures,   etc.,   used   for 
navorinff    beverages    or    other    purposes.      An    old 
work  of  practical  value.     Cloth.     $J.oo,  postpaid. 
Recipes  for  the  Maaufacture  of  Flaroriav  Ex- 
tracts, etc.    By  Charles  E.  Hires. 
An  old  book,  by  a  practical  manufacturer,  contain- 
ing  some   good  information.     Only   a   few   copies 
left.     No  re-edition  to  be  printed.     Cloth.     $1.25, 
postpaid. 
Extracts  aad  Pertuaies.    By  Wilbur  Ii.  Scovllle. 
Not  a  large  book,  but  useful  and  reliable.     Cloth. 
$1.00,  postpaid. 
The  Chemistry  of  Esseatlal  Oils  aad  ArtiflcUl 
Perfumes.     By  Ernest  J.  Parry,  B.Sc.   (Lon- 
don), F.I.C..  F.ca 
554  PP-     Illustrated.     8vo.     Cloth.     $5.00,  postpaid. 
Manual   for  the  Esseace  Industry.     By   Erich 
Walter,  Specialist  in  the  Beveragre  Industry. 
Describes  the  modem  methods  for  making  the  va- 
rious kinds  of  essences.     Good  size,  430  pp.;  6x9, 
32  figures.     Cloth.     $4*00,  postpaid. 

FOOD  LEGISLATION 

Duaa'a  Pure  Food  aad  Druar  liCffal  Msuiual. 

Federal  {  State,  Territorial  Food  and  Drug  Laws. 
Regulations,  Standards,  Decisions.  A  monumental 
work  treating  of  all  foods  and  drugs.  Of  inesti- 
mable value  to  those  who  desire  to  manufacture, 
pack  and  label  according  to  law.  Price,  $6.00, 
postpaid. 
Thomtoa  oa  the  Law  of  Pure  Food  and  Drufrs* 
National  and  State,  with  appendices  containing 
Federal  statutes  relative  thereto,  etc.  One  volume, 
over  1,200  pp.     Bound  in  buckram,  $7.50. 
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CLASSIFIED     ADVERTISEMENTS 


IF 


YOU  WANT  HELP-ASITUATICN-HAVE  USED  MACHINERY  FOR 
SALE—WANT  USED  MACHINERY— HAVE  BUSINESS  PROPOSI- 
TION-BUSINESS FOR  SALE-ETC.-USETHIS  PAQCI 


rF 


RATES 

Adcerti9€mmni9  {except  SITU  A  TIONS  WANTED)  4  cenie  per  ttfordg  no  athertuem^ni  tet  iham  $2.00. 

SITUATIONS  WANTED,  2  cente  per  word;  no  adoertieement  leee  than  SO  cenie. 
1  inch  DUpiay  S3. SO;  2  inch  Display  $7,00;  3  inch  Display  $10.00;   4   inch  Dieplay  $12.60. 


HELP  WANTED 


SPICE  GRINDER 

Sober,  industrious  young  man  bjr  a  Texas  house. 
Must  thoroughly  understand  grinding  all  grades 
of  spices  and  assist  in  coffee  plant.  State  age, 
salary  and  firms  connected  with,  length  of  time 
with  each,  salary  received  apd  reason  for  making 
change.    Address 

"Grlnd«r/'  car«  Simmons'  Spice  Mill 


SITUATIONS  WANTED 


SITUATION  WANTED  by  manufacturing  expert;  buy- 
ing, cupping,  blending,  and  roasting  coffee;  grinding 
all  kinds  of  spice;  prepared  mustard,  peanut  butter  and 
full  line  of  grocers*  sundries  and  flavoring  extracts;  also 

{)ickles,  jellies,  salad  dressing.  Know  the  best  way  and 
itest  machinery  to  pack.  Can  handle  help  and  show 
results.  Address,  "SUPERINTENbENT,"  care  Sim- 
MONs'  Spice  Mill. *^ 

SITUATION  WANTED— Experienced  tea,  coffee  and 
spice  man  withes  to  make  a  change,  as  buyer  and 
manager;  capable  of  taking  full  charge  of  plant.  Gilt* 
edge  references.  Address  "M.  S.  R.,"  care  Simmons' 
Spicb  Mill. 

PXPERIENCED  COFFEE,  TEA  AND  MILL  GOODS 
*^  man  wishes  position  as  manager  of  coffee  and  tea 
department;  has  a  thorough  knowledge  of  green  coffee: 
understands  buying  and  blending:  capable  of  taking  full 
charge  of  sales  force.  Address  ^EXPERIENCED,*'^  care 
S1MKON8*  Spick  Mill. 


PRACTICAL  MAN,  Expert,  25  years  of  experience, 
knows  coffees,  the  buying,  blending  and  roastinc;  man< 
ufacturing  spices,  extracts,  etc.  Qualified  to  take  full 
charge.  Good  references.  Address  "QUALIFIED."  care 
SiMMOKS*  Spicb  Mill. 

SITUATION  WANTED  hj  a  tea  and  coffee  expert 
with  fifteen  years'  experience  as  buyer  and  depart- 
ment manager.  A  producer  and  capable  of  building  up 
a  business.  Thoroughly  understands  factory  manage- 
ment, roasting,  blending  and  manufacturing  grocers*  sun- 
dries, etc.  Married.  Age  36.  Finest  references  as  to 
character  and  ability.  Address  "CAPABLE."  care  of 
Simmons*  Spicb  Mill. ^ 

BUSINESS  OPPORTUNITIBS 

RELIABLE  MAN,  well  known  in  the  jobbing  grocery 
business,  also  chain  stores  and  exchanges,  desires 
brokerage  proposition  for  food  products,  for  New  York 
City  and  New  England.  Address,  "H.  A.  K,**  care 
Simmons'  Spice  Mill. -___     

WANTED. — Practical  Tea,.  Coffee  and  Spice  Man,  not 
over  35  years,  to  take"  an  interest  in  good-paying 
business  on  the  Pacific  Coast.  Good  opportunity  for 
right  party.  Address,  "CALIFORNIA,"  care  Simmons* 
Spice  Mill. 

LEGITIMATE  opportunity  to  invest  $10,000.  Cattle 
feed  plant;  wish  to  double  machinery  and  capacity; 
needs  .an  executive  head  with  good  business  ability.  Have 
an  expert  as  superintendent  at  mill.  Write,  CATTLE 
FEED  CO..   P.  6.   Box   1443.   Atlanta.  Ga.  

RELIABLE  party  desires  brokerage  proposition  for 
food  product  or  products  in  Cleveland  territory; 
either  new  or  established  line.  Will  invest  if  necessary. 
Address  "W.   A.   S..*'  care  of  Simmons'  Spicb  Mill. 

MACHINERY  FOR  SALE 

OR    SALE.— Spice    Mill,    brand    new    "Cogswell"    18- 

inch    steel    disc,  mill.      Never    used;    was    oought    for 

manufacturing    business,    but    owners    went    into    another 

line.     Address,  "P.  S.  H.,"  care  Simmons*  Spice  Mill. 


MACHINERY  FOR  SALE-Continu^d 


FOR  SALE. — One  No.  25  Riteway  Coffee  Roaster  com- 
plete; capacity  25  pounds.  Been  used  six  months; 
in  Al  condition.  Price  $125  f.o.b.  Huntington.  W.  Va.; 
cost  new  $250.  Reason  for  selling:  Too  small  for  our 
use.  Address.  THE  VALLEY  CITIES  TEA  CO., 
Huntington,  W.  Va. 

FOR  SALE. — One  large  size  Lambert  Peanut  Butter 
Mill.  Used  only  a  short  time.  Will  sell  at  a  bar* 
fain.  Address,  FLETCHER  &  WILSON  COFFEE  CO., 
Nashville,   Tenn. 

FOR  SALE.— One  Bums  Grinding  Mill  with  one 
dozen  extra  plates,  $45;  One  Bums  Spice  Cracker, 
$45.  Both  like  new.  Address,  THE  FORBES  CHOCO- 
LATE COMPANY,  5100-5112  Superior  Ave..  Clevc- 
Und,  O. 


For  Sale 
Coffee   Machinery 

G-Lambert  green  coffee  (or  peanut) 

eicking   tables    equipped    with 
eitSy  pulleys,  bins,  worm  con- 
veyors and  bucket  elevator. 
1-30  bag  green  coffee  Mixer  with 
pulleys  and  belts  complete.  101 
1  -20  bag  green  coffee  Brusher  and 
Miller,  special  make,  with  pulleys 
and  belts  complete. 
2-4  bag  Milling  Machines  with  pul- 
leys, belts  and  conveyers   com- 
plete. 
1-No.    7  Huntley    Green    Coffee 
Separator  with  screens  complete. 
MAKE  BEST  OFFER 
Addrese 

Yomig  &  Griffin  Coffee  Co. 

97  Water  Street  New  York 
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CAN   YOU    USE 

Several  Thousand  4,  5  and  6-Poiind 
Co£Fee  Buckets?  We  no  longer  use  these 
packages ;  hence  want  to  sell  them    Address, 

"BUCKn;*  cart  SIMIIMS'  SPICE  MU 
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\¥7  ANTED. — One  Burns  Peanut  Roaster,  capacity  one 
^^  or  two  bags.  State  condition,  ctc^  for  delivery 
in  New  York  City.  Address,  "J-  A.  F.,"  care  Sim- 
icons'   Spicb  Mill. 


WANTED. — Second-hand  mustard  seed  press,  in  first- 
class  condition,  delivered  in  New  York  City.  Ad- 
dress, with  full  particulars,  "H.  H.,"  care  Simmons' 
Spicb   Mill. 


WANTED. — ^A  6-6ag  Co£fee  Finisher  and  a  Ground 
Co£Fee  Mixer.  Also  a  7-ft.  Coffee  Roaster,  Burns 
make.  Must  be  in  good  condition.  Address  "WIN- 
CHESTER," care  Simmons  Spicb  Mill. 


w 


ANTED    TO    BUY.— Used    Burns    Sample    Coffee 
Roaister,     1     to    3    cylinder,    direct    current,    with 


motor,  coolers  and  fixtures  complete. 
CO./'  care  Simmons'  Spicb  Mill. 


Address,   ''A.  B. 


WANTED. — Second-hand  machinery  for  grinding  and 
powdering  Roots,  Barks,  Leaves,  Gum,  Spices,  etc. 
State  full  particulars  as  to  what  you  have  to  offer  and 
lowest  cash  price.  Address  "MACHINERY,"  care  Sim- 
mons'  Spice  Mill. 


DO  YOU 

want  to  know  more  about  the 
goods  you  sell  ?    Do  you  want 
to  make  more  money?    Then 
send  for  outline  of 
Our  Practical  Grocery  Course. 

Just  send  your  name — a  postal 
will  do — to 

FRANCIS  P.  LAMPHEAR 

EDUCATIONAL  DIRECTOR 

Young    Men's   Christian    Association 

215  WEST  23d  STREET.  NEW  YORK 


A    SECOND-HAND    ONE    OR    TWO-BAG    PEANUT 
ROASTER.     Advise   condition,   how   long 
weight    crated    for    shipping.      BUXTON-SMITH    CO., 
Douglas,  Arizona. 


used  and 


WANTED— PEANUT  ROASTER  with  capacity  of  250 
lbs.  shelled  peanuts  or  more.  Must  be  in  good  con* 
dition  and  cheap  for  cash.  Have  a  No.  5  Royal  coffee 
and  peanut  roaster  with  motor  attached,  in  good  condi* 
tion;  will  sell  cheap;  too  small  for  our  business.  Hoody 
Peanut  Butter  Co.,   55  Union  Ave.,  Portland,  Ore. 


OHIOORINE 

BETTER  THAN 

GRANULATED    CHICORY 

FINE  FLAVOR      UNIFORM  COLOR 
ALWAYS  CRISP 

100  LB.  NEW  SACKS.  F.O.B.  N.  Y. 
s  Parts  Wheat  and  i  Part  Chicory. 

FLOTO    CHICORINE    CO. 

BROOKLYN,  N.  Y. 
lea  &  166  Union  Ave.  79  &  81  Ainslie  8t. 


BOOKS 

ON  COPPEE,  TEA,  8PICE8,  ETC. 
8end  fbr  Price  List 

THE  SPICE  MILL  POBUSHINfi  CO.  97  WATER  ST..  N.  Y. 


ANGLEF 


THE  SANITARY  FLY  DESTROYER 

NON-POISONOUS 
Ov  TAN6LEF00T  Handy  Paduva,  5  Doable  SlMtt, 
Rtlalt  for  10c  SavK  LikwaMl  EiptMt  of  WfrvptaC 


II 
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Menibcr  of  the  CoMec  and  Svgar         Cable  AddrcM  "Bafflifvood"  Members  New  OrleuM 

f  of  New  York  Board  of  Trade,  Limited 


RUFFNER,  Mcdowell  &  BimcH 

COFFEE 

IMPORTING  AGENTS  AND  BROKERS 

We  Specialize  on  every  distinct  feature  of  the  Green 

Coffee  Business  In  such  manner  that  It  enables  us  to 

extend  to  Buyers  superior  and  economic  service 


ST.  LOUIS  CHICAGO  NEW  ORLEANS 

721  Clark  Ave.         326  W.  Madison  St.  332  Magazine  St. 


ESTABUSHED  1854 

J.  B.  GRUMAN  CO. 

MUSTARD  MANUFACTURERS 

Pure  Mustard  Flour  in  Bulk 

FOR  SPICE  MILLS 

MUSTARD  CAKE  MUSTARD  OIL 

St.  Francis,  Komorn  and  Main  Streets 
NEWARK,  N.  J. 

Office:  77  ST.  FRANCIS  STREET 
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Coffee  these 
doubtful  days? 


The  uncertainty  about  the  duty  to  be 
imposed  on  coffee  makes  it  highly  im- 
portant that  jobbers  and  wholesalers 
should  keep  in  touch  with  sources  of 
trustworthy,  first  hand  information. 

We  cannot  anticipate  all  the  disturbing 
elements  that  may  complicate  the  situa- 
tion— such  as  scarcity  of  ships,  rising  in- 
surance rates  and  new  import  duties,  but 
whatever  comes,  peace  or  war,  our  cus- 
tomers may  be  sure  that  we  will  place  at 
their  disposal  all  our  experience  and  the 
services  and  information  that  our  various 
houses  are  in  a  position  to  furnish. 

Whether  you  buy*  in  the  Brazil  mar- 
ket through  our  representatives,  who 
are  familiar  with  your  requirements,  or 
whether  you  make  your  selection  from 
our  varied  stocks  in  New  York  and  New 
Orleans,  you  will  find  our  direct  Santos 
New  York-New  Orleans-Chicago  Serv- 
ice a  protection  in  these  troubled  times. 


J  Aron  &  Company  Inc 


Importers 

COFFEE 

Exporters 

New  York 

New  Orleans 
Chicago 

Santos,  Brazil 

J 
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DO  YOU  KNOW- 

that  in  the  face  of  keenest  competition 
I  have  time  and  time  again  been  able  to 
go  a  notch  lower  than  the  rest? 

Take  this  fact  into  consideration  when 
you  are  again  in  the  market  for  Green 
Coffey,  and  let  me  quote  you  prices.  It 
may  mean  a  considerable  saving  for  you. 

A.   G^-  ISi\.A.£L/ 

Coffee  Importer 

1*7  Front  Street  328  MaftailiM  Street 

NEW    YORK  NEW    ORLEANS 

VENEZUELA  COLOMBIA 

Direct  Connections 


r 


HENRY  NORDLINGER  &  CO. 
New  York 

BRAZIL  MEXICX) 


"Our  Success  Isn't  Due  to  the  Profit  We 
Make,  but  to  the  Service  We  Give" 

SASCO  COFFEE  COMPANY 

Importers  &  Jobbers 
83  FRONT  ST.  HEW  YORK  CITY 
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CharlM  Dlttmaiin,  lf«mb«r  Mew  York  OoffM  and  Sagv  Kxoluuur* 


F.  V.  AUaln 


Ch«rlM  S.  Dittmann,  Jr, 


CHARLES    DITTMANN    CO. 

COFFEE  COMMISSION 


NEW  ORLEANS— 501  Gravler  Street 

Phon«,  MaUk  3597  P.  O.  Box  747 

Metsn.  Ed.  Johnston  Son  &  Co.,  London. 
Messn.  E.  Jobnsion  ft  Co^  Ltd^  Santoi. 
Me««rt.  Atlaa  Cbffec  Co..  Ltd.,  Rio  de  Janeiro. 
Metsrs.  Norton,  Mcgaw  ft  Cc.  Ltd..  London. 
Mettn.  Norton,  Megaw  ft  Co.,  Ltd.,  Rio  de  Janeiro. 


GHIGAGO>-326  Riyer  Street 
Rooma,  303  and  JM 
AGENTS   FOR 

Meetrt.  Arbuthnot,  Latham  ft  Co.,  Bankers,  London. 
Messrs.  Fred'k  Huth  ft  Co.,  Bankers.  Loadoa. 
U.  S.  Branch  of  Thames  ft  Mersey  Marine  Insur- 
ance Co.,  Ltd.,  of  London  and  Manchester. 
London  Assurance   Corporation   (Fire   Insoraaoe). 


GOMMERGIAL  LETTERS  OF  GREDIT  ISSUED 
Our  spot  department  makes  a  specialty  of  selecting  and  purchasing  coffees  for 

the  Interior  trade 


TO   THOSE    WHO    WANT    THINGS    DONE    RIGHT'' 

G.  A.  PEYREFITTE 

PUBLIC 
COFFEE  WEIGHER 

214  Qravier  Strait  N^W  ORLEANS  400  Fulton  Stroot 

LIcenaed  Mod  Bonded  by  **  The  New  OHemaa  Board  of  Tmde,  Ltd." 

UIWHIIiiW 


Harry  C.  Danaher 

Coffee  Commission 

Board  of  Trade  Building 
NEW  ORLEANS,  LA. 


C.  S.  NUTT 

COFFEE  BROKER 

208  N.  WABASH  AVENUE, OHIOAQO 
e«bl*i  "  Ntitte«ylan" 


1 


DIroct  SHIpmont  Off^rinff^ 

GuatonfialaSy  Mexicans, 
and  Brazils 

•ffMfs  stIiciM  ff  Saitos,  C.  t  K  ani  ff  CiliMtiii 
ani  Maracais  Ciffm  far  Oiract  SUpnait 


1 


J.  H.  Thompson  Coffee  Brokerage  Co. 


709  Clark  Ave. 


COFFEE 
BROKELKS 


St.  Louis,  Mo. 


Tke  Coffee  Brokerag*  Bnstaeaa  eoadaetcd  for  tke  ftaat  M  years  by  J.  B. 
to  tta  Miarked  ezpanaloa,  liaa  beea  iaeoriMirated  nadcr  above  naac  aad  fa  ao^ 
to  eoatlnne  wttb  evea  tacreased  cfteettveaeas  the  aattatactory  aervlecs  It  b 
tbe  trade  sliiee  tta  toondatloa. 


Btfertnctst  S<.  Lwrfa  UalM  Batk 


Codesi  NaHMil.  SUMart,  u4  ABC  «k  B4Mm 
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Over  8000  grocers  in  Greater  New  York  alone 
supply  Yuban  regularly  to  their  trade.    Do  you? 

ARBUCKLE    BROTHERS      go'/^E      NEW  YORK  CITY 
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Sol*  Owners  of  th« 

Following 

Brands  off 

Coffffoo 

KNICKERBOCKER  SUPEI 
PRIDE  OF  THE  TABLE 
CORONET 
REGENT 


JUNO 


MAGNOLIA 
ANCHOR 
CRESCENT 
ATLAS 

FAVORITE 
PROGRESS 


Juno  Coffee 


HIGHEST  GRADE 

and  uniform  blend.     Makes  friends  for 

every  dealer  who  sells  it 

Writs  us  for  Ssmpiss  and  Pricss 


.«^  '^^o. 


Knickerbocker  MillsCo. 

156  Chambers  Street,  New  York,  established 


"ARKSAFE"  Elastic  Paper  Linings 


FOR: 


COFFEE  AND  SPICE  PACKAGES 

Dirt-iMToof  and  MoUtur •-proof 


SEND  FOR  SAMPLES 


ARKELL   SAFETY   BAG  COMPANY 


NEW  YORK-120  Broadway 


CHICAGO— 14  E.  Jacluon  BouIeTard 


Wheo  writing  to  Advertisers,   please  mention  The   Spici  Mttx. 


Digitized  by 


Google 


Robert  C.  Stewart  &  Co. 

119  Front  St.,  New  York 

COFFEE  BROKERS 

Partieriar  Attiitlai  GivM  to  Opti  Mm 

,  Satisfaction    Assured 

MEMBERS  and  LICENSED  GRADERS  NEW 
YORK   COFFEE   and   SUGAR   EXCHANGE 


WM.  flOSMER  BENNETT  &  SON 

Brokmn  in 

Coffee  and  Spices 

101  &  103  WaU  Street 
NEW  YORK 

Our  FaciEties  for  testing  and  Purchasing  af e 
unsurpassed.  Write  (or  further  Particulars 
and  Weekly  Prices. 


FRED  p.  GORDON  &  CO. 

121  Front  Street,  New  York 
T«Uphon«,  John  4174  National  Coffffoo  Cod* 

Brokers  for  Coffee  Buyers 


We  work  for  those  who  need  our  serTice 
at  though  we  were  employed  by  them* 
and  respond  to  their  requests  for  samples 
or  information. 


Sprague  &  Rhodes 

Coffee  Brokers 


109  FRONT  STREET  NEW  YORK 

UmikK  aN  firaSns  tf  tti  N.  Y.  CtflN  aN  Sapr  Enlii«t 

Opon  Orders  from  WhoUsaU  Grocars  and 
Roastars  CarafuUy  Exacutad.  Salactions 
for  Roastars  Thoroughly  Tastad  In  Roast 
and  Drink  Baffora  Bujrins. 

SMPliS  SENT  ON  KQBECT 
Direct  Agents  for  Santos  and  Amstcfdam  Shippers 


When  writing  to  Advertisers,  please  mention  Tbs  Spicb  Mill 
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COFFEE  ROASTING  FOR  THE  TRADE 

ONLY 


No  Spice  Grinding 


COFFEE  SEPARATED 


No  Coffee  Selling 


JOHN    W.    HAULENBEEK   CO. 


Inaeate  from 


[fonnerlyat  1 70  Dnane  Sl  f or  58  ]retf»] 


All 


B^^Fuil'        »3  GRiEENWICH  ST^  NEW  YORK  -^^i^ 


'PHONES  FRANKLIN  4408-44M 


TRICOLATOR 

««THE" 
COFFEE   MAKER 


TIN 

Milit  Ptrftct  CtffM 
Tin  Papir  Fttttn 


wlMt  Hm 

jUjMst  OriVMkabli 
CNINA  Uri  RitalM 
tiM  Flavtr  wak  Coin 


Um  our  Adv.  Dvpt.  malntaliMd  for  **lMtt«r  ooffoo 
making." 

Copy  rovlsod  and  written  without  chars* 

THE  TRICOLATOR  CO. 

CHICAGO 


OHICCRINE 

BETTER  THAN 

GRANULATED    CHICORY 

FINE  FLAVOR      UNIFORM  COLOR 
ALWAYS  CRISP 

xoo  LB.  NEW  SACKS.  F.O.B.  N.  Y. 
J  Parte  Wheat  and  i  Part  Chicory. 

FLOTO    CHICORINE    CO. 

BROOKLYN.  N.  Y. 
I6S  Jk  IM  Union  Av«.  79  Jk  SI  Ainolio  M. 


"LECAFE" 

Sutitticty  News  and  Reports  ReUti?e  to 
Prodoction  and  Consumption  of  Coffee 

Pkihbkcd  oa  the  Zd  of  Each  Moalk.  bf 
E.  LANEUVILLE.  HAVRE.  FRANCE 

Subscription  I  28  fk'anoa  par  jraar 
Sincia  Copy  1    2^  franca 

SalMcriplkMM  tdtea  hf 

THE  SPICE  MILL  PUBUSHING  CO. 
97  Wat«r  St.  New  York 


Hillis's  Coffee  and  Clifcory  Substftutes 

Are  Standard  the  World  Over 

A  mixture  of  one  part  of  HILLIS  TRIUMPH  CHICORY  SUBSTITUTE  and  two 
or  three  parts  of  HILLIS  BEST  BLENDING  COFFEE  FILLER  can  be  mixed  from 
20%  to  60%  or  more  in  Coffee,  assuring  a  satisfactory,  profitable  and  repeat  business. 

.  The.  largest  and  most  successful  packers  of  Coffee  Compounds  in  America  use  these 
grades.  If  you  are  looking  for  the  best  goods  for  mixing  in  Coffee,  let  us  ship  you  a  200-lb. 
bag  of  the  TRIUMPH  CHICORY  SUB.  at  7Hc  per  lb.,  also  a  200.1b.  bag  of  the  BEST 
BLENDING  at  4Hc.  per  lb.,  F.O.B.  New  York,  less  1%  10,  net  30  days.  We  arc  certain  that 
if  you  give  these  goods  a  trial,  you  will  be  well  pleased  with  the  restdts  and  we  will 
gain  a  steady  buyer.    Prices  quoted  are  the  jobbing  prices  for  quantity  lots. 

Awaiting  the  pleasure  of  your  trial  order,  we  are,  Respectfully, 

HILLIS  CEREAL  MFG.  CO.*  Brooklyn,  N.  Y. 


When  writinc  to  Adyertiaera,  plaase  meatioa  Ths  Spxcb  Mn.L. 
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NO  ADVANCE  YET  IN  THE  PRICE  OF 

G.  WASHINGTON'S  REFINED  COFFEE 

Here  Is  Something  that  will  Interest  Yout 

Three  family  size  cans  of  G.  Washington's  Refined  Coffee  gives  you  a  profit  of  54c.  and 
makes  240  to  300  cups  of  delicious  coffee.  If  your  profit  on  tea  is  20c.  per  pound,  you  must 
sell  about  three  pounds  of  tea  to  equal  the  profit  on  three  family  size  cans  of  G.  Wash- 
ington's Refined  Coffee. 

Recently  we  had  a  call  from  a  Red  CroM  nurse  just  before  she  was  leaving  for  France,  where  she  had 
been  for  two  years  close  to  the  firing  line.  She  stated,  "G.  Washington's  Refined  Coffee  was  a  real  blessing 
to  those  of  the  boys  who  were  fortunate  enough  to  have  had  it  sent  to  them.'* 

It  will  pay  you  to  feature  G.  Washington's  Refined  Coffee. 


Williamson's  Sugar  Coloring  (Caramel) 

We  make  the  best  in  sugar  coloring  and  tell  the  truth  about  it.      It  is  worth 
your  while  to  investigate  the.  quaKty  of  our  product.        Write  for  sample. 

D.  D.  WILUAMSON  &  CO. 

ESTABLISHED  40  YEARS. 

Manufacturing  Chemhis 
86  Fulton  St,  New  York  Works  at  Long  Island  City 

LARGEST  MAKERS  OF  SUGAR  COLORING  (CARAMEL) 


E.  B.  MULLER  (®,  CO. 


MANUFACTURERS  OF 


SIROCCO  CHICORY 

A  superior  quality  of  Chicory  produced  by  a  new  process  of  roasting  by  indirect  firing  preventing 
any  carbonizing  and  allowing  in  consequence  the  use  of *a  larger  percentage. 

ROLL  CHICORY  A  SPECIALTY 
211  Franklin  Street,  New  York  Factories  in  Michigan 


Coffees  prepared  for  hotels  snd  restaurants  are 
improved  one  hundred  per  cent,  by  adding  one 
ounce  of 

Floto's  Caramel  Extract 

to  one  pound  of  pure  coffee.     It  makes  a   15c 
Santos  taste  like  a  30c.  Java. 

Packed  in  Boxes  from  10  lbs.  to  100  lbs. 

PRICE  10  CENTS  PER  POUND,  F.O.B.,  N.  Y. 

Manufactured  by 

163&165Uii8iAvs. 
BROOKLYN.  N.  Y. 


Floto  Cbicorine  Co. 


A  Browa  Powder 


Write  for  Sampk 


Urn  Bags.    Mailing  Bags.    Pastry  Bags 

HATION 
URNBH 
CO. 

174-176  E.  104 

NEW  YORK  Cii  .  yrn  ^^^ 

Urn  Bags  at  Lowest  Prices 

We  have  the  Facilities  and  the  Organization  (or 
giving  you  most  Efficient  Service 
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ESTABLISHED  U4» 

S.  L.  JONES  &  COMPANY 

IMPORTERS  AND  EXPORTERS 

SPICES,    TAPIOCAS,    RICE,    SEEDS,    CEREALS,    PEANUTS, 
SUMATRA  AND  JAVA  COFFEES 

Handlers  of  California  Rice 


And  the  complete  line  ci  Oriental  Merckandite.    Stocks  spot,  in  transit  and  for  import  at  all  drnes 

209  California  Street  SAN  FRANCISCO,  CAL. 

Bruteh  HeuMti    HONG  KONG  anil  SHANGHAI 


Baton  Rouge-Norwood  Pepper  MannfactnriDg  Company,  Inc. 

Capital.  $75^000;  Paid  in  $30,000  BATON  ROUGE  and  NORWOOD,  LA.^ 

GROWERS.  PACKERS  AND  GRINDERS  OF 

CAPSICUM.  CHILUES  AND  TOBASCO 


Tit  ptcOaritfaylalMtoef  llwnlltankldiiirpraiKttarairami  ta  Um  lint  Mriranii  ta  InMhi.  aNttewnhttimefwrliai 
S  ■BMralMIMy  MATIKSiW  tosraN  g*m  tt  it  a  ItlLlkcY  ta  ctlsr.  Ombsta  tmlm,  MMIn  nMKMY.  FUVW.  «i  ■ 
alirtsictsflNL.Mktss»prs*KttIIIMLtt1lwlESTpft*Katf.  WaltiltetamiitaNteitimlmitttartttatfclscaii<ffaNaiipipwi< 
ttiatltDr1lwmstilKrtariutta|taqrw.wAop/»/«rs(?0aiirjiolVk».    WfSTflrtiBptetMrprtMtttSttES  KrMT^ 

BATON  ROUGE-NORWOOD  PEPPER  MANUFACTURING  COMPANY,  he. 

Boani  of  Trada  Bulldlnc  NEW  ORLEANS,  LA. 


B8TABLXSHKD  ItSS 

B.  C.  IRELAND 

(Member— Tbe  American  Spioe  Trade  Aasodatkm) 

24  California  St.  San  Prandaco,  Cal. 

IMPORTERS'  BROKER 

MANXJFACTXJRERS'  AGENT 

Spicei,  Seeds,  Tapiocit,  Peanits,  Herbt, 

Rice  and  all  Orieotal  Mercbandife 

ORIGINAL  HANDLERS  OP  CAUTORNIA  RICB 

II    Inquiries  receive  tbe  same  attention  as  orders. 
n  Strictly  to  the  wholesale  trade. 


L 


TO  THE  TIAOE-BO  YOU  KNOW!— 


1.  L 
HIGH 


t  CO..  in  wmiAM  smn 

new  YOM 
GRADE  CRUDE  DRUGS 


Tka»  HOPKINS' 
determiaa- 
tions.  of  CRUDE 
DRUGS  (whole,  ffraa- 
ulated  or  powdered) 
botanically, 
chemicallrt  micro- 
scopically  and  phrno* 
logicallr  for  Alka- 
loids, VolatUe  Oila, 
ash  content,  are  in 
keeping  with  the  re- 
quirements of  the  9th 
Decennial  Revision  of 
the  U.  S.  P.  and  4th 
Revision  of  the  Na- 
tional  Formulary. 

Use  HOPKINS- 
CRUDE  DRUGS  and 
be  assured  of  accur- 
acy and  uniformly 
finished  products 
equal  to  the  highest 
Standards  of  Quality. 


John  Clarke  &  Co. 
SPICES 


Brokere  in 


135  Front  Street         New  York 

Special  market  advices  by  mail  or  Mfire 
whenever  necessaiy.  Special  facilities 
for  sampling  and  shipping,  insuring  satis- 
factory qualities  and  prompt  shipments 

Weakly  Market  Raport  by  MaU  mi  Applleatiaa 


87  Fnmt  Straet  NEW  YORK 

CHARLES  IL  BANKS 

Tea  Broker  and  Crawcra^  Aocst 

NEW  YORK  IMPORTERS*  OFFERINGS  OF 

FORM OSASt  JAPANS*  CONGOUS  suid 

CHINA  GREENS 


CEYLONS  and  INDIAS  a  SPEQALH 

Rs^ssatisi  MeMEEUN  &  CO.,  imim,  Citartta  aii 


\  mi  hjalwi  tf  Mh  «i  Cmtai  Tti 
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Pure-Spices 

Prepared-Mustard 

Salad-Dressing 

BuUc  or  Private  Label  lor  the  Jobbing  Trade 

Prices  on  Request 


THE  WIDLAR  CO. 

Cleveland  -         -         -         -         -  Ohio 

IMPORTERS  MANUFACTURERS 


Compiled  from  a  Series  of  Articles  Published  in 
iiy^g    FEDERAL  I        ^^™   SPICB    mill,  edited  by  the  Author 

with  introductory  note  and  additions  of  interest 


SPICE  STANDARDS" 


eo  Pttaet.    Subctantially  Bound 
We  dutfge  only  Nomiiud  Price  of 


INTERPRETATION  AND  _  ^^     ^^      ^^ 

POSSIBILITIES  OF  I  ^0    CENTS    A    COPY 


»     •«    ^    »»^^.«.«    »«  Copyrighted  and  For  Sale  only  by 

By  R,  O.  BROOKS,  B.Sc.  ^'  ^  '/ 

ConsulUns  Food  InsiMction  Ch«mUt  *  "6     DpiCe     IVHIl     rUDllShUlg     tO. 

Fonn«r1y  Stat*  ChmnUt  of  N.  J.  and  Pa.  97  Water  Street,  New  York 


PRACTICAL  HAND  BOOK  ON  SPICES 

FOR  MANUFACTURERS,  BUYERS  AND  SALESMEN 
Also  Chapter  on  Seeds,  Herbs,  Leaves,  Mlsc^ 

Their  Botanical  Origin  and  Chemical  Composition  and  Commercial  Use;  Federal  Standards; 
Federal  and  State  Net  Weight  Laws;  Rules  ol  the  American  Spice  Trade  Association;  the 
Tariff;  Official  Freight  Classification;  Cost  Figuring;  Practical  Advice  and  Technicd 
Data  for  Manufacturers  and  Buyers. 

By  JOS.  K.  JANK 

PRICE  (Oottiboimd)  $L75  Delivered  i>repald  In  U.  S.  A.  and  Canada 

For  Sale  by  THE  SPICE  MILL  PUBUSHING  CO.,  97  Water  St.,  New  York 
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ChaUenfe  Ceff««  PulTerixer  Type  4 

^^ Absolutely  Satisfactory^^ — 

Pure  Gold  Mfg.  Co. 

The  report  of  the  well-knowo  Toronto  firm  on  our  ChaOenge  Pulverizer  is 
typical  of  the  satisfaction  expressed  in  other  reports  we  receive  about  the  work  of 
this  burr-stone  mill  which  has  no  equal  for  the  very  finest  land  of  coffee  grinding. 

Pulverized  and  finely  ground  coffees  are  increasing  in  popularity  m  some  quarters, 
as  people  adopt  methods  of  coffee- making  for  which  the  coffee  must  be  finer 
than  was  formerly  necessary  or  desirable.  Our  Challenge  pulverizer  will  turn 
out  200  pounds  per  hour  of  an  ordinary  pulverized  coffee,  using  3  H.  P.  It 
win  require  from  5  to  lyi  H.  P.  to  turn  out  50  pounds  per  hour  of  the  flour-like 
pulverization  demanded  by  the  Greek  trade. 

In  order  to  cover  every  need  of  coffee  grinding  departments  we  make  three 
distinct  types  of  grinding  machines.  Our  Granulators  will  produce  the  hand- 
somest and  most  even  "  steel-cut  **  granulation,  our  No.  I  I  mill  will  take  care  of 
the  ordinary  grinding,  while  the  Challenge  Pulverizer  is  needed  for  grinding  really 
fine  without  heating. 

Tell  us  what  you  want  to  do  and  we'll  see  that  you  get  the  right  machine  to  do  it. 


JABEZ  BURNS  &  SONS 


,  "P  [jr^gjffSr.NEWYORKl 
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The  Richmond  Plant  of  the  Cheek-Neal  Coffee  Co^  having  one  500*lb. 
and  one  300-lb  Jubilee  Roaster 

We  knew  the  JUBILEE  ROASTEIR  would  prove  a  winner.  There  was 
real  need  for  an  kmer-heated  roaster  free  from  the  disadvantages  which  had 
characterized  such  gas-fuel  machines. 

But  we  didn't  know  the  trade  would  leam  io  quickly  about  Jubilee  merits,  and 
would  be  in  the  market  so  quickly  for  more  machines  of  this  model  than  we  can 
turn  out. 

We  have  had  to  refuse  some  orders  based  on  early  delivery, — for  we  won't 
switch  machines  which  customers  are  abeady  waiting  for  to  meet  the  urgent 
demands  of  a  later  buyer. 

We  will  soon  increase  largely  our  Jubilee  roaster  production  and  hope  to  be  able 
to  meet  demands  for  prompt  delivery.  The  purchaser  gets  not  only  the  most 
perfect  gas  roaster  ever  built,  but  may  secure  also  all  the  engineering  advantages 
of  a  complete  Burns  layout  such  as  the  above  picture  suggests. 


JABEZ  BURNS  &  SONS  L  Jj^  |  ll^vR&4ySr.NEW\(Ha(| 
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''Built  for  Business 


>f 


That's  Our  Mill  No.  36 

All  COLES  MILLS  are  so  constructed — absolute  efficiency  the 
essential  make-up  of  every  part.  No.  36  is  an  exceptionally  depend- 
able mill  for  the  large  stores  that  want  to  improve  and  perfect  their 
service;  and  has  tlie  unequaled  capacity  of  granulating  five  pounds 

per  minute,  or  pulverizing 
one  pound.  It  runs  as 
easy  as  winking,  and  it's 
almost  as  quick.  Only 
a  three-quarter  horse- 
power motor  back  of  it  all. 

It  has  an  automatic  re- 
leasing and  resetting  de- 
vice which  is'entirely  new; 
and  it's  never  necessary 
to  reset -it  after  cleaning 
the  mill.  It  does  this  it- 
self. The  motor  operates 
both  grinders  simultane- 
ously. The  tooth  grind- 
ers are  harder  than  steel ; 
heads  are  self-cleaning. 
Dust  -  proof  pans  ;  six- 
pound  nickel-plated  hop- 
pers. The  indicating 
regulator  provides  for 
twenty  grades  of  coffee. 

Heig/it,  38  in. 
Counter  Space,  13x30  in.  Slapping  Weight,  300  lbs. 

A  Pedestal  Base  may  be  added  at  any  time 

Mr.  Big  Retailer,  it^sjust  the  mill  you  want 
COLES   MANUFACTURING  COMPANY 

TWENTY-THIRD  AND  TURNER  STREETS,  PHILADELPHU 
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There  can  be  no  stronger  proof  of 
the  worth  of  the  Pneumatic  System  of 
Automatic  Packaging  Machinery  than  is 
brought  out  in  the  two  letters  illustrated. 

All  vexatious  delays  caused  by  break- 
downs avoided,  as  Pneumatic  parts  are 
interchangeable  and  a  telegram  will  bring 
a  duplicate  part  by  next  mail. 

Have  you  ever  had  a  breakdown  dur- 
ing the  rush  season  and  been  held  up 
at  great  discomfort  and  expense  while 
repairs  were  being  made? 


This  condition  we  avoid  by  having  all 
parts  interchangeable,  and  keeping  on 
hand  over  $100,000  worth  of  jig  made 
parts. 

No  expert  required  to  make  repairs. 
Advantages  of  this  kind  have  been  no 
small  feature  in  enabling  our  system  to 
turn  out  over  6,000,000  packages  daily. 

Send  us  to-day  samples  of  your  present 
package  or  product  for  inspection  and 
report.  Let  us  ntake  your  problem  ours. 
It  tvill  Pay  you. 


Pneumatic  Scale  Corporation.  Ltd. 

NORFOLK  DOWNS,  MASS. 
New  York         Chicago         Kantat  City        Toronto,  Ont.         London,  Eng. 
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\SFG.CO. 

FALO, 

N.  Y. 


Made  in  9izes  up  to  25  gal.  capacity. 


Send  for 

catalog 

sliowiiig 

our  complete 

line  of 

Urns, 

Steam 

Tabks. 
Stands, 
VrarmerSy 
and  other 
Hotel  and 
Restaurant 
Supplies. 


''Triumph''  Coffee  Filter 

THE    ONLY    PRACTICAL    CLOTH    FILTER    FOR    FAMILY   USE 

W«  have  received  a  great  manj  inquiries  from  this  ad»  bat 
we  cannot  understand  whj  we  have  not  receiTod   jourt 

People  are  being  convinced  that  the  best  and  moit  economical  way  io 
make  coffee  U  through  a  cloth  filter,  and  there  it  none  better  than  the 
''Triumph/'  Fito  any  pot.  Retails  for  10  cents  Let  in  quote  prices 
— Mmples  tent  upon  request. 


THB  FILTER 


(ET*  WE  ALSO  MAKE  COFFEE  VRN  BAGS   «^ 


We  N.  CRAW  MFG.  CO.,  Soath  Norwalk,  Conn. 


SURN  BAC 


CHICCRINE 

BETTER  THAN 

GRANULATED    CHICCRY 

FINE  FLAVOR      UNIFORM  COLOR 

ALWAYS  CRISP 

too  LB.  NEW  SACKS.  F.O.B.  N.  Y. 

2  Parts  Wheat  and  i  Part  Chicory. 

FLOTO    CHICORINE    CO. 

BROOKLYN,  N.  Y. 
ISS  a  1S8  Union  Ave.  79  *  81  Ainelie  St« 


COFFEE  STATISTICS 

For  SeaMn  191 6-191 7 

Publiah.d  by  C.  J.  LEECH  Jb  CO.,  London 

^n  Containing  complete  statistics  of  the 
III  season's  Brazil  coffee  movement,  tabu- 
j|  lated  by  days  and  weeks,  together  with 
blank  spaces  for  record  of  the  current  crop; 
also  useful  tables  of  world's  coffee  crops. 

A  Valuable  Addition  to  this  Edition  la  a  TaMo 
of  the  Consumption  In  all  Countries— 4>oth  In 
Quantltlea  and  Per  Capita  of  Population,  Alao  tlio 
Dutiea  PRICE  $2.75 

The  Spice  lill  Mlishinii  Co.,  ^  ISt^ST 
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SIZES  Nos.  2  and  3 


The  best  made  and 

most  dependable 

factory  Roaster 

made 


Ask  any  aser 


EEIIGIHIT  ROAST; 


A  Bright  roast  Is  a  big  point  In  selling  coffee  In  a  good  many 
cases,  in  the  MONITOR  roaster  there  are  several  features 
embodied  In  Its  general  make-up,  ivhlch  produce  the  bright- 
est possible  roasts  obtalnaUe  frtmi  any  lot  of  coffee.  Let  us 
shoiv  this  to  you.  While  we  are  getting  this  brighter  ivork, 
ive  are  also  getting  other  very  advantageous  features, 
ivhich  ive  should  be  very  glad  to  shoiv  to  any  interested 
party.    Oar  CATALOGUE  No.  54. 


New  York  City  HUNTLEY  MFG.  CO.  Portland.  Ore. 

«1  Front  Street  p^^^^^  ^^^   j^^j^    ^^^^                 Ml  Concord  Building 

Chicago  ^,_         ^       ,      ^T  ^r  Minneapolis,  Minn., 

310  Traders  Building  Silver  Creek,  N.  Y.                               218  Iron  Exchange 
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Antomatic  Weighing  Machine 

With  Packer  for  Cocoa,  Baldnis 
Powder,    Ground  Spices,    Etc 

DOES  NOT  REQUIRE  REWEIGHING 

Accuracy  Guaranteed 

InstaUed  on  30  Days'  Free  Trial 


IMPROVED 

MX' 
MILL 

.  For 
Pulverizing 

Susar 
Starcti 
Spioes 

And  AU  Kinds  of 

Mediom  Hard  or 

SoftMaterialt 

WB  ALSO  ACANUFACTURB     . 

Rotary  Cutters         Pebble  BfiUs 
Mixers  and  Sifters    Bolting  Cloth 

ABBE  ENGINEERING  CO. 


Improved  **BCtt"  Mni 

(Patented) 


Broadway  and  Ann  Street 


HEW  YORK 


PACKAGING  MACHINERY  CO. 

YONKERS,  N.  Y. 


When  writing  to  AdrertUen,  pleue  mentioD  The  SriCB  Ifiu. 
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An  Automatic  C*f\T7T7J7T7 
Weigher  for  V/V-T  FXjCi 

and  Free  Flowing  Granules 

♦ 
Net  weights  >^  lb.  to  3  lbs.  (Coffee).    Self 
contained — strictly    automatic — ^portable — simple 
— r  e  1  i  a  b  1  e— EVERY  MECHANICAL.  MO- 
TION   POSITIVE,    NOTHING    LEFT    TO 
CHANCE  OR  ACCIDENT. 

In  this  weigher  we  have  produced  an  auto- 
matic machine  that  is  PERFECT  in  its  work  and 
construction.    All  electric  contacts  are  platinum, 
all    wearing    parts    are    HARDENED    TOOL 
STEEL.     Many   highly  efficient   new   features 
have  been  added  and  such  old  ones  as  are  re- 
tained highly  perfected.     The  weights  are  self- 
testing.     The  finish  is  the  finest.     It  is  shipped 
after  a  thorough  test  and  is  ready  to  set  in  place 
without  trouble.    No  effort  has  been  spared  and 
no   expense  avoided  to  make  this  the  most  effi- 
cient and  reliable  machine  on  the  market. 

It  is  not  designed  to  compete  in  price  with 

cheap  weighers.    We  offer  this  as  the  best  ma- 

^  .         ^                     chine  AT  ANY  PRICK.    It  represents  QUAL- 

Tnumph                   jxY  OF  SERVICE  and  MATERIAL.  It  is  the 

Automatic  Weigher  No.  33  simplest  and  most  accurate  weighing  machine  on 

For  Coffee  and  other  free-       the  marked  and  one  that  requires  least  expense 

flowing  tranules               of  installation  and  upkeep. 

Tp^rififtrSf"  AUTOMATIC  WEIGHERS 

For  TEA-MAC ARONI-POW-   triumph coStrolV 

DERS    GRANULES,  Etc. 

SEND  FOR  LITERATURE 

Bond  Scale  Co. 

L08  Angelesy  Cal. 

NEW  YORK  OFnCE                              RepresentatiTes  in 

52  Broadwaj                                  Principal  American  Cities 

With    almost    uncanny 
intelligence      this      little 
Control  Box  on  all  Bond 
Triumph    Automatic 
Weiffhers    weighs    th« 
product  In  th»  air. 
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MACE  AND  NUTMEG  MILL 

p.p.i«ijv  $  No.  1  Mill,  Mace  75  Nutineg125lbs.perbour 

Mr  AUl  I  I  S  II     A     II        II         M  II         ^g  II  '     u      u 

This  mill  gives  a  light,  cool  grind.      No  dogging.     No  gum* 
ming.    Shrinkage  at  minimum. 

WE  GUARANTEE  PERFECT  SATISFACTION 

ARCHER-KIRK  CC. 

126  FLOYD  8TR££T  ,  TOLEDO,  OHIO. 


The 
Cox  Process  Mill 

Granulates  or  PaWerizes 

SftMS,  iMts,  Barfcs,  Seids,  Sigar,  Etc. 

Cool,  Bright  and  Uniform  Finish 
Minimum  of  Power  and  Waste 
No  Tailings.    Automatic  and  Dustless 
also 

The  Cox  ImproTed  Cotter  (Breaker) 

for  Roots,  Barks,  Bay  Leaves,  etc. 
Uniform  Products  and  Large  capacity 


*'  We  are  pleased  to  ioCorm  yon  that 
after  several  years'  use  our  Cox  Process 
Mill  is  turning  out  a  product  of  the  same 
high  and  uniform  quality  as  it  did  when 
first  installed  in  our  Spice  Department. 

'*  We  believe  it  has  paid  for  itself  sev- 
eral times  in  thfe  saving  of  shrinkage  as 
compared  to  grinding  with  our  former 
oufit.  Our  cost  for  repairs  during  the 
time  we  have  been  using  your  mill  has 
been  practically  nothing. 

"f.  I.  PRENTISS  &  CO.,  Buffalo,  N.Y." 

*'  We  are  indeed  glad  to  be  able  to  state 
that  our  purchase  of  the  Cox  Proceas 
Mill  has  proven  a  success  and  for  all  the 

Kurposes  we  have  ever  used  the  same 
as  been  eminently  satisfactory. 
"THE  WixoN  SPICE  Co.,  Chicago,  III." 


AdS!U  THE  cox  PROCESS  CO. 

fter       Woodbum,  Ontario,  Canada 


"The  Limited  MiU  with  Receiver  Bos 


"  Trade  always  follows  a  Scfauts-O'NeUl  MIU" 

PROFITABLE  PULVERIZING 


II 


of  nil  kinds  of  Spices,  as  well  as  Drugs    and 
Chemicals,  it  best  accomplished  by  our  speedy 

"LIMITED  MILL 

We  also  Recommend 

For  Sugar:    The  «*DUSTLBSS  SUGAR  PULVBRIZBR" 

For  Coffee:    The  "A JAX  COFFBB  QRINDBR" 

No  Boltmg  or  Sifting  Required  and  the  Dost  Room  Banished 

For  Full  Particulars,  write 

SCHUTZ-O'NEILL  COMPANY 


Mills  Only 


MINNBAFOUS,  MINN 


OFFICIAL  TESTING  LABORATORY 

If  1  FRANKLIN  STREET.  NEW  YORK  CITY 
Telephone,  3554  Franklin 

R.  0.  BROOKS,  B.Sc,  ChcmUt  and  MicrotcopUt 
(Foraerty  SUIc  Chemist,  New  Jersey  asd  Pcassylvasla) 

Examination  of  FOODS,  SPICES,  EXTRACTS. 
OILS,  DRUGS,  UQUORS,  ETC..  for  the  legal 
requirements  by  the  ofiicial  testing  methods.  Spe- 
cial analyses,  researches,  reporU,  testimony  and 
expert  advice.  Manufacturing  processes  improTed. 
Factory  testing.  Scientific  advertising  daU  and 
written  artlclea.  Interpretation  of  food  laws  and 
food  standards. 

CORRESPONDENCE  SOLICITED. 


For  Correct  Sifting  and  Grading 

USE 

•Bodmers  Old  Reliable"  Silks 

KRESS  &  OO, 

29-83  Lal^yette  Street,  New  York 
BoitinsT  Cloth  Specialists 

Cov«rs  matf«  up  fbr  aUi  stiri**  of  Slftors 
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TOP  AND  BOTTOM 

Carton  Sealing  Machines 

also    combined  with    FILLING    and    WEIGHING    MACHINES 

Fibre   Container 
Sealing  Machines 

Automatic  Gravity  Scales 

For  all  Kinds  of  PACKAGED  GOODS— PULVERIZED 
COFFEE,  PULVERIZED  SUGAR,  BAKING  POWDER, 
COCOA,  ROSIN,  Etc^  also  in  combination  with  our 
CARTON  FOLDING  AND  SEALING  MACHINES 


The  Most  Inexpensive,  Simplest  in  Construction 
and  Practical  Machines  ever  produced 


"LITTLE  WONDER"  Automatic  Net  Weight  Gravity  Scales  are  DIS- 
PLACING ALL  OTHER  GRAVITY  SCALES; 

BECAUSE:— ONLY    ONE   ADJUSTMENT    IS    REQUIRED   for   each 
change  in  material,  speed  or  weight. 

BECAUSE:— Our  Scale  works  exactly  as  an  EVEN-BALANCE  SCALE. 
THIS  FEATURE  IS  NOT  IN  ANY  OTHER  AUTOMATIC  WEIGHER 
REGARDLESS  OF  PRICE. 

OUR  GUARANTEE:— 100  ADJUSTMENTS  IN  100  CHANGES. 

"WE  ACCEPT  YOUR  VERDICT" 

We  will  ship  you  our  "LITTLE  WONDER"  SCALE  on  THIRTY  DAYS' 
FREE  TRIAL,  so  you  can  make  a  COMPETITIVE  TEST  with  all  other 
GRAVITY  OR  POWER  FEED  SCALES  and  then  DECIDE  WHICH 
SCALE  SUITS  YOUR  REQUIREMENTS  THE  BETTER.  . 

• 

Send  for  descriptive  catalogues  and  list  of  users 


AMERICAN     MACHINERY     CC. 

INCORPORATED 
1226-1231  Oallowhili  Street  PHILADELPHIA,   PA. 

Western  Representative:  FRANK  C.  HUGHES,  2147  Hudson  Avenue,  Chicaie,  UL  :     . 
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WHY  NOT  MODERNIZE  YOUR 
LABELING    DEPARTMENT 


I 


T  is  no  longer  necessaiy  to  "lumber  up"  the  filling 
'  room  with  stacks  of  cans,  nor  to  hold  up  shipments 
waiting  for  pasted  labels  to  dry. 

Have  you  considered  what  the  space  used  for  this 
purpose  costs,  and  the  tax  on  your  customers*  patience 
when  their  orders  are  not  filled  promptly  ? 

Many  packers  of  canned  coffee  have  their  product 
cased  ready  for  the  drayman  within  practically  a  few 
moments  after  the  cans  come  from  the  filling  machine; 
think  what,  a  saving  of  time,  space  and  money  is 
thus  made. 

It  will  pay  you  to  get  particulars  of  this  modem 
method  of  laoeling  if  you  use  round  cans.  Just  state 
the  dimensions  of  these  and  vou  will  receive  promptly 
some  facts  that  will  be  well  worth  knowing  about. 


BURT  MACHINE  COMPANY 

BALTIMORE         -  .  .  .         MARYLAND 
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SfTISFIGTOIIT  SEDYICE 


A  "Duplex  Automatic 
Net  Weisher" 

is  sold  at  a  lower  price  than  any  weigher 
ainung  at  the  same  results  ($125.00),  be- 
cause its  simplicity  of  construction  reduces 
manufacturing  cost.  The  best  materials  and 
labor  are  employed  and  nothmg  b  sacrificed 
to  quality.  ' 

A  ''DUPLEX"  can  be  instantly  adjusted 
without  change  of  mechanism  to  a  speed 
several  times  as  fast  as  hand  weighing  and 
Faster  than  most  automatic  weighers. 
Average  capacity  of  35  packages  a  minute 
obtained. 

A  ''DUPLEX"  when  properly  adjusted 
will  give  the  maximum  of  accuracy  in 
delivering  1 00-lb.  packages  for  every  1 00 
lbs.  of  material  weighed.  . 
A  "DUPLEX**  positively  assures  you 
aigainst  any  second  cost  by  requiring  no 
[>ower  and  being  guaranteed  fully  against 
cost  of  repairs  for  (5)  years. 
A  "DUPLEX"  wiU  be  sent  to  any  con- 
cern at  our  expense  on  30  days'  ap- 
proval. Can  be  returned  also  at  our 
expense  for  any  reason  whatever. 

Write  for  Particulars  and  Terms. 


McCORD-BRADY  COMPANY 
GROCERS 

B.  Edtbauer  &  Co.,  Omaha,  Neb.,  Feb.  8,  1916. 

Chicago.  III. 
Gentlemen:— We  hare  In  use  two  of  your  **  DUPLEX **  Weighers.     One  we  hare  been  using  for  seyeral 
▼ears  and  having  recently  Installed  a  second  one  Is  In  Itself  perhaps  the  best  sort  of  recommendation. 
HowcTer,  might  add  that  the  machines  are  Tery  simple  to  operate  and  have  glren  entire  satisfaction. 

Yours  truly, 

McCORD-BRAOY  CO. 

(Signed)  R.  Jackson,  Sup't. 


E.  EDTBAUER  &  COMPANY 

817  WashinflTton  Boulevard  OHIOAQO,  ILL. 
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Paper  or  Tin  Boxes? 

The  prohibitive  prices  of  tin  containers 
have  given  to  tea,  coffee  and  spice  packers 
a  huge  problem.  However,  progressive 
concerns,  after  a  thorough  investigation, 
have  adopted  the  Sefton  carton,  finding  in 
it  complete  satisfaction,  and  an  attractive 
and  wholly  reliable  container  fortheirgoods. 

Sefton  cartons  have  made  their  mark — they  are  not  an  experiment. 
For  years  some  of  the  largest  institutions  in  the  trade  have  been  constant 
users  of  this  carton  which  has  so  aptly,  and  with  so  many  advantages, 
substituted  the  old  style,  high-priced  tin  box. 

Information  and  aantplet  on  request 


Sefton  Manufacturing  Corporation 

1305  W.  35th  Street    .......    Chicago,  111. 

niniiiiiiiiiiviiniiiiiiiMniiinmiiiiiiiiiiiiiiniBiin^ 


THE  SUPERIOR  COFFEE  AND  SPICE  DRUM 

"Construction"  "Advantages" 

3-Ply  Veneer  Strength. 

^'Tn'^if'"?'''  Durability. 

Well  Glued  ,. .  ^    ' 

Seamless  Shell.  Tightness. 
Friction  Top' 

9-16-inch  3-ply  ^^^^^  '''^^®''- 

Head  and  Bottom.  Advertising  Surface. 


NATIONAL   VENEER    PACKAGE   COMPANY 

ST.  LOUIS MISSOURI 
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Langston"  Machinery 

for  making 

ROUND  PAPER  CANS 


Samuel  M.  Langston  Company 

CAMDEN,  N.  J.,  U.  S.  A. 

CANADIAN  FAIRBANKS-MORSE  CO.,  Agents  for  CANADA 


See  article  Page  6S2  tkit  number 
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DEVOTED  TO  im  INTERESTS  OF  THE  COFFEE,  TEA  AND  SPICE  TRAD£S| 

COPYRIGHT  1M7.   BY  THE  SPICE  MILL  PUBLISHING  CO..  NEW  YORK 

97  WATER  STREET,  NEW  YORK 

Entered  at  the  New  York  Post-office  at   Second-Class  Matter. 


All    Parts   of    United    States. 
Dominion   of  Canada , 


SUBSCRIPTION  RATKS 

$2.00       Foreign  Countries  in  Postal  Union. 


2.25       Single   Copies. 


12.50 

.25   cents  each 


VOL.  XL. 


JUNE,  1917 


No.  6 


IN  THE  EYE  OF  THE  TRADE 


J.  E.  BROUSSARD 

(President,  Beaumont  Rice  Mills,  Beaumont,  Texas) 
President-Elect,   The  Rice  Millers'  Association 


See  pMge700 
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THE  COFFEE  INDUSTRY  IN  BRITISH  EAST 
AFRICA 

(The   Tropical  Agriculturist) 
'TPHE  history  of  the  rise  in  the  coflfee  industry 

-■•  is  a  very  interesting  one.  In  1901,  seed  of 
the  variety  .known  as  Coffea  Arabica  was  im- 
ported from  Bourbon  by  the  St  Augustine  Mis- 
sion and  planted  out  at  their  Kikuyu  Station. 
The  trial  proved  satisfactory  from  the  point  of 
view  of  yield,  and  samples  of  coffee  sent  to 
France  were  very  favorably  reported  upon.  Sub- 
sequently a  small  consignment  of  Blue  Kiountain 
G)ffee  (Coffea  Arabica  var  Costa  Rica)  was  im- 
ported. 

From  the  above  plantation  seed  was  obtained 
by  a  number  of  settlers,  and  in  1907  the  area 
under  cultivation  was  estimated  at  between  500 
and  600  acres,  the  largest  plantation  being  that 
of  Messrs.  Felix  &  Favre's  Ruaraka  Estate,  where 
60  acres  were  in  bearing  at  that  date.  From  this 
time  the  success  of  the  industry  appeared  to  be 
assured  in  the  Kikuyu  and  K}rambu  districts,  the 
light  loamy  soil  of  great  depth,  highly  ferru- 
ginous in  nature  and  well  drained,  having  proved 
to  be  eminently  suitable  not  only  for  the  pro- 
duction of  heavy  crops,  but  also  for  berries  of 
high  quality.  The  estimated  yield  from  five-year 
and  over  trees  being  900  to  1,000  lbs.  per  acre, 
and  the  current  rate  of  from  £70  to  £80  per  ton. 

The  discovery,  in  October,  1912,  of  the  pres- 
ence of  leaf  disease  due  to  the  rust  fungus 
Hemileia  vastatrix  on  two  plantations  created  a 
temporary  check  to  development.  The  results, 
however,  of  close  inspection  of  these  and  other 
plantations  which  subsequently  became  infected 
indicate  that  the  disease  is  not  likely  to  have 
the  same  deleterious  effect  in  the  Protectorate  as 
hitherto  obtaining  in  other  countries  where  the 
humidity  is  very  much  greater  and  the  soil  not 
so  rich.  The  disease  is  not  now  dreaded,  for  it 
has  been  proved  in  other  countries  that  on  good 
and  well  drained  soil,  and  when  the  healthy  de- 
velopment of  the  trees  is  maintained  by  systematic 
cultivation  and  suitable  manuring,  the  parasite 
causes  comparatively  little  damage. 

The  following  is  a  statement  of  the  value  in 
rupees  of  the  coffee  exported  during  the  last 
seven  years,  e.g.: 

1907-08,  Rs.  4,031;  1908-09,  Rs.  3^39;  1909-10, 
Rs.  16,012;  1910-11,  Rs.  44,728;  1911-12,  Rs.  85,- 
571;  1912-13,  Rs.  160,199;  1913-14,  Rs.  275.585. 

From  these  figures  it  will  be  seen  that  the  value 
of  the  exports  have  doubled  each  year,  and  it  is 
anticipated  that  for  the  next  few  years  at  least 
the  exports  will  continue  to  increase  in  a  like, 
if  not  in  a  greater  proportion,  for  during  1912, 
1913  and  1914  large  areas  have  been  planted  out, 
not  only  in  Kikuyu  and  Kyambu  areas,  but  in  the 


Lumbwa,  Muhoroni,  and  Kericho  districts,  where 
the  young  plantations  are  exceedingly  promising. 

It  was  estimated  that  in  March  [1915] 
5,000  to  5,500  acres  were  under  coffee.  There  are 
still  large  areas  of  virgin  land  equally  suitable  for 
coffee  cultivation  as  that  which  is  now  under 
cultivation;  but  the  further  development  of  the 
industry  is  dependent  on  the  labor  supply. 

Hitherto  a  large  proportion  of  the  coffee  has 
been  exported  in  the  husk,  entailing  a  heavy  ex- 
penditure in  sea  freights.  It  is  hoped,  however, 
that  before  another  year  elapses  the  husking  ma- 
chinery which  the  settlers  contemplate  erecting  in 
Nairobi  (to  be  run  on  co-operative  lines)  wiU 
be  in  working,  thereby  effecting  a  saving 
of  freight  on  about  20  tons  of  parchment  on  the 
100  tons  as  now  exported. 

It  is  hoped  that  grading  machinery  will  also 
be  erected  by  the  company,  to  allow  shipments 
being  sent  direct  to' European  markets  according 
to  the  demands  in  such  for  certain  grades. 

In  Januaiy  [1915]  a  Coffee  Plant  Inspector  from 
Jamaica  was  appointed  to  advise  planters  in  the 
various  operations  connected  with  coffee  cultiva- 
tion. The  appointment  has  been  a  popular  one, 
for  many  of  our  planters  have  had  but  little  prac- 
tical experience  of  the  industry,  and  the  advice 
of  the  inspector  has  been,  in  consequence,  much 
appreciated.— Ann.  Rep.  1913-14,  Dept.  of  Agric, 
British  East  Africa.- 


GREAT     INCREASE     IN     HAITI     COFFEE 
PRODUCTION 

THE  exports  of  coffee  from  Haiti  increased 
in  1916  to  78,439,478  lbs.  from  36,879,995  lbs. 
in  1915.  Consul  John  B.  Terres,  at  Port  au  Prince, 
March  20,  says  as  follows: 

"The  coffee  crop  was  much  larger  than  that 
produced  in  1915.  A  good  deal  of  the  crop  is 
still  in  the  country  on  accoimt  of  inadequate 
shipping  facilities  to  Europe,  where  most  Haitian 
coffee  is  sold,  principally  in  France.  Lately  ship- 
ments have  been  made  to  Italy  via  New  York." 


COFFEE   AND    CHICORY    ACT    OF    PENN- 
SYLVANIA 

IN  the  preliminary  report  of  the  Dairy  and 
Food  Commissioner  of  Pennsylvania.  James 
Foust,  for  the  year  1916,  it  is  stated  that  "three 
cases  were  terminated  under  the  Coffee  and 
Chicory  Act  of  1915  because  of  the  sale  of  articles 
as  coffee,  whereas  they  consisted  of  compounds 
containing  cereals." 


Of  Considerable  Interest  to  a  Great  .House 

"We  have  just  subscribed  to  Thb  Spicb  Mill  snd  find 
its  various  departments  contain  considerable  of  interest 
to  us."  AiifouR  AND  Company. 

Chicago,  May  21,   1917.       Herman  Armour  Nichok. 
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COFFEE      PRODUCTION      IN      SOUTHERN 
INDIA 

[Consul   Lucien   Me-nminger,   Madras,  Feb.    14] 

RECENT  official  statistics  give  the  area  under 
coffee  cultivation  in  southern  India  for 
1915-16  as  204,532  acres,  of  which  107,452  were 
in  Mysore  State,  44,085  in  Madras  Presidency, 
42,495  in  Coorg,  2,507  in  Cochin  State,  and  7,993 
in  Travancore.  The  jrield  varies  widely  accord- 
ing to  the  cultivation  and  the  season.  On  the 
best  estates  in  a  good  season  the  crop  may  be 
as  high  as  10  to  12  hundredweight  (hundred- 
weight equals  112  pounds)  per  acre,  but  on  poor 
estates  as  low  as  2  to  3  hundredweight.  The  ap- 
proximate annual  production  is  20,000  long  tons. 

This  represents  very  nearly  all  the  Indian  crop, 
as  the  coffee-planting  industry  in  India  is  prac- 
tically confined  to  the  districts  described.  About 
0.15  per  cent,  is  grown  in  the  Bombay  Presidency 
(Kanara  district  mainly),  Assam  (South  Sylhet 
district  mainly),  and  on  a  small  acreage  in 
Burma.  The  biggest  coffee-producing  districts 
now  are  Mysore,  Coorg,  and  the  Shevaroys, 
where  it  is  grown  at  elevations  of  1,500  to  3,000 
feet  with  a  rainfall  of  70  to  130  inches. 

The  coffee  chiefly  cultivated  is  Coffea  arabica, 
several  varieties  of  which  exist  under  local 
names,  but  are  of  the  same  species.  In  addition, 
some  Marigogipe  is  cultivated,  but  does  not  crop 
well.  Coffea  robusta  also  has  been  tried,  but  is 
said  not  to  have  been  a  success  in  the  recognized 
coffee  districts,  probably  because  the  elevation  is 
too  great.  Some  work  has  been  done  with  a  hy- 
brid coffee — a  cross  between  Coffea  liberica  and 
Coffee  arabica.  This  produces  a  plant  which  is 
largely  resistant  to  disease  and  of  increased 
vigor.  Experiments  show  that  it  gives  a  much 
larger  yield  than  the  ordinary  variety  of  coffee 
that  is  cultivated,  but  improvement  in  the  quality 
of  the  bean  is  said  to  be  necessary,  as  it  is  apt 
to  retain  too  much  of  the  harsh,  bitter  taste  of 
the  Liberian  bean. 

Leading  planters  believe  that  there  is  a  great 
future  for  hybrid  coffees  in  southern  India,  and 
the  scientific  department  of  the  United  Planters' 
Association  has  established  a  special  experiment 
plot  for  their  development  and  study  on  scientific 
lines. 
United  Kingdom  and  Prance  Important  Markets 

The  coffee  produced  in  India  is  nearly  all  ex- 
ported. The  United  Kingdom  and  France  are  the 
most  important  markets,  but  there  is  a  very  large 
and  growing  local  demand  in  the  country. 
Among  foreign  buyers,  France  formerly  took 
by  far  the  most  of  the  "native  cherry"  that  came 
for  export.  This  type  is  usually  from  Indian 
estates  in  which  the  whole  fruit  is  dried  (not 
put  through  a  pulper)    and  the  whole  husk  is 


removed  after  drying.  Its  price  before  the  war 
was  40  to  50  rupees  -($12.98  to  $16.22)  f.  o.  b. 
West  Coast  ports  and  70  rupees  ($22.71)  c  i.  f. 
London. 

The  other  main  type  is  known  as  "plantation^ 
coffee.  In  this  the  outer  pulp  is  removed  and 
the  seeds  are  dried  in  the  inner  husk  or  "parch- 
ment,'* which  is  then  also  removed.  The  beans 
are  graded  according  to  size.  As  a  rule,  the 
trade  recognizes  three  grades,  sizes  1,  2  and  3, 
as  well  as  peaberry  (very  small)  and  triage  (or 
broken  bean).  Typical  prices  for  parchment  be- 
fore the  war  were  50  to  60  rupees  ($16,22  to 
$19.47)  f.  o.  b.  West  Coast  ports,  and  80  rupees 
($25.95)  c.  i.  f.  London;  for  size  B  (No.  2), 
$17.72  per  hundredweight.  Exports  of  dried 
beans  of  coffee  to  all  countries  in  1914-15 
amounted  to  270,000  hundredweight. 

The  chief  export  centers  are  Mangalore,  with 
45  per  cent,  of  the  trade;  Tellicherry,  36  per 
cent;  Calicut,  and  Tuticorin.  The  produce  is 
chiefly  available  from  December  to  March,  and 
the  methods  of  packing  are  in  double  gunny 
bags  containing  154  pounds  net. 

According  to  tradition,  coffee  was  introduced 
into  South  India  in  1600  by  a  .Mohammedan  pil- 
grim who,  on  his  return  from  Mecca,  brought 
seeds  with  him  and  planted  them  in  Mysore.  The 
first  systematic  plantation  appears  to  have  been 
established  in  1830  near  Chickmagalur. 
♦        ♦       ♦ 

More  and  more  attention  is  paid  in  South  In- 
dia each  year  to  the  scientific  aspect  of  coffee 
growing,  and  by  the  use  of  manures  and  the 
study  of  the  life  histories  of  the  various  pests 
and  diseases  the  industry  is  improving  its  posi- 
tion, and  is  likely  to  be  a  profitable  one  in  large 
tracts. 

The  Madras  Mail  of  February  13,  1917,  states 
that  coffee  prices  in  London  and  Marseilles  seem 
to  be  steadily  on  the  upgrade,  and  that  it  is  re- 
ported that  the  cost  of  freight  is  not  likely  to 
increase.  "Meanwhile,"  it  continues,  "the  mar-  , 
ket  for  'native*  on  the  West  Coast  is  stagnant. 
The  most  unseasonable  rain  at  the  beginning  of 
this  month  has  given  rise  to  great  lamentation 
throughout  all  the  coffee  districts  of  southern 
India,  and  it  must  have  caused  untold  damage 
to  next  year's  prospects." 


CRISIS  IN  COFFEE  INDUSTRY  IN  SOUTH- 
ERN INDIA 

[Consul  Lucien  Memminger,  Madras,  Mar.  23] 
^TpHE  recent  order  prohibiting  imports  of  coffee 
■■•  into  the  United  Kingdom  has  caused  a  crisis 
in  the  coffee-planting  industry  of  southern  India. 
A  special  meeting  of  owners  of  coffee  estates 
was  held  recently  in  Madras  with  a  view  to  caus- 
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ing,  if  possible,  the  enforcement  of  the  order  to 
be  postponed.  The  coffee  industry  in  the  Madras 
consular  district  is  now  of  importance, '  as  the 
annual  production  is  about  20,000  tons  obtained 
from  204,000  acres  under  cultivation  in  Mysore, 
Madras,  Coorg,  Cochin  and  Travancore  (but 
principally  in  Mysore).  This  represents  very 
nearly  all  the  Indian  crop.  It  is  exported  prin- 
cipally to  the  United  Kingdom  and  France.  The 
value  of  these  exports  in  1914-15  was  $5,124,749. 
A  local  newspaper,  in  reviewing  the  situation 
caused  by  the  order  restricting  British  imports, 
says  that  it  means  that  coffee  planting  in  India 
will  receive  a  setback  from  which  it  will  take 
a  long  time  to  recover.  The  newspaper  further 
says  that  from  6,000  to  7,000  tons  of  coffee,  ready 
for  shipment,  will  be  held  up  with  a  loss*  of  about 
$1,946,600,  and  that  in  addition  the  industry  will 
be  so  generally  disorganized  that  trouble  may 
be  experienced  in  financing  the  estates.  At  the 
meeting  in  Madras,  which  was  held  March  20, 
the  planters,  by  a  resqlution.  asked  the  Madras 
Government  to  urge  upon  the  Imperial  Govern- 
ment the  desirability  of  allowing  all  coffee  shipped 
from  Indian  ports  prior  to  May  30,  1917,  to  be 
imported  into  the  United  Kingdom. 


ACTIVITIES   OF   THE  NATIONAL  COFFEE 
ROASTERS    ASSOCIATION 


THE  NEW  COFFEE  EXCHANGE  IN  SANTOS 

IN  a  contribution  in  The  Americas,  entitled 
"War  and  Business  in  Brazil."  by  C  S.  Rut- 
lidge,  Commercial  Representative  of  The  National 
City  Bank  of  New  York  in  Rio  de  Janeiro, 
occurs  the  following  interesting  particulars  re- 
garding the  new  Coffee  Exchange  of  Brazil,  re- 
ferred to  briefly  in  The  Spice  Mill  for  May: 

The  expected  opening  on  May  1  of  the  official 
Coffee  Exchange  in  Santos,  in  connection  with 
which  will  sit  the  Coffee-Brokers*  Board  of  Con- 
trol, which  is  to  consist  of  four  coffee  brokers 
elected  annually  by  a  general  meeting  of  the 
brokers  of  Santos  and  one  broker  chosen  by  the 
President  of  the  State  of  Sao  Paulo  from  among 
the  coffee  brokers  of  that  city,  is  an  event  of 
some  importance.  Re-election  of  the  elective 
members  of  the  board  will  take  place  each  year 
at  the  ordinary  general  meeting  of  the  body  to 
be  held  during  the  second  fortnight  of  June,  and 
service  on  the  board  is  compulsory,  according  to 
law.  The  nominated  member  fills  the  functions 
of  president  of  the  Coffee  Exchange  and  of  the 
Board  of  Control.  Among  the  duties  of  the 
board  are:  nomination  of  six  coffee  brokers  an- 
nually to  be  charged  with  the  classification  and 
valuation  of  coffee,  the  adjustment  of  differences, 
claims,  disputes,  etc.;  appointment  of  a  consulta- 
tive body,  composed  of  five  coffee  traders  who 
will  be  annually  designated  by  the  board,  charged 
with  discussing  and  consulting  with  the  board 
regarding  all  interests  affectim?  the  trade;  the 
control  and  registration  of  all  transactions  in 
futures,  which  will  only  be  considered  valid  if  by 
contract  properly  drawn  up  by  a  broker,  declared 
at  the  Exchanfire.  and  registered  in  the  terms  of 
Federal  Law  2841.  Article  77,  December  31,  1913. 


Impost  OB  Coffoe 

{Circular    Letter    to    Members,    dated    Chicago, 
May  19,  1917.) 

Immediately  upon  receipt  here  of  the  informa- 
tion conveyed  to  you  in  circular  No.  17,  dated 
May  10,  Mr.  Thos.  J.  Webb,  chairman  of  the 
Committee  on  Legislation,  and  President  Seelve 
proceeded  to  Washington  and  appeared  before  the 
Senate  Finance  Committee;  they  also  had  inter- 
views with  Congressman  Rainey,  of  the  Ways  and 
Means  Committee,  and  with  other  Senators  and 
Representatives.  The  following  is  a  copy  of  the 
brief  as  submitted  to  the  Finance  Committee  of 
the  Senate: 

Washington.  D.  C.  Mmj  12.  1917. 
Hon.  F.   M.   Simmons, 

Chairman,  Committee  on  Finance, 
United   Sutes  Senate.   Washington. 
SUBJECT    MATTER   COFFEE   AND   TEA 
Dear    Sir : 

Pursuant  to  the  request  of  jour  honorable  committee, 
we  herewith  submit  a  orief  of  our  statement  in  reference 
to  House  Bill  H.   R.  4280. 

Section  1000,  page  47^  prescribes  that  coffee  and  tea. 
which  are  on  the  free  list,  will  pay.  under  this  act,  ten 
per  cent.,  ad  valorem. 

Section  1001.  page  48.  prescribes  that  there  shall  be  a 
tax  of  one  cent  per  pound  on  stocks  held  in  this  country 
Mav  10.  1917,  **except  a  retailer  who  does  not  scU  coffee 
and  tea  at  wholesale."  The  framers  of  this  act  undoubt- 
edly intended  to  tax  the  large  holdings  of  coffee  now  ia 
first  hands  in  this  country,  estimated  at  over  five  million 
bags. 

We  think  the  sections  should  be  dearly  defined,  so  as 
to  avoid  double  taxation.  Section  1001  should  auto- 
matically discontinue  when  the  one  cent  tax  on  stocks 
of  May  10,  1917.  has  been  assessed  and  collected.  Cof- 
fee should  not  bear  a  tax  in  excess  of  one  cent  per 
pound.  A  "retailer**  should  be  defined  more  clearly: 
There  are  corporations  operating  thousands  of  chaw 
stores,  mail  ora«r  houses,  soap  dubs,  peddling  concerns, 
all  advertising  themselves  as  retailers,  and  not  selling  at 
wholesale,  but  selling  direct  to  the  consumers,  who  carry 
larger  stocks  and  have  greater  distribution  than  many 
wholesalers  and  roasters,  who.  under  the  present  wording 
of  this  section,  would  be  exempt  from  this  tax. 

A  ''retailer'*  should  be  denned  in  this  act  as  one 
carrying  not  to  exceed  five  hundred  pounds  of  coffee 
and  two  hundred  pounds  of  tea. 

We  recommend  that  another  section  be  added  to  House 
Bill  4280  Uxing  coffee  substitutes,  bearing  in  mind  that 
they  pay  a  larger  per  cent,  of  gross  profits  than  coffee 
and  bear  no  import  taxes,  as  they  are  composed  solely  of 
compounds  made  from  cereals  and  other  goods  produced 
exclusively  in  this  country  that,  under  this  act.  would 
escape   taxation. 

Respectfully, 
NATIONAL  COFFEE  ROASTERS    ASSOCIATION. 

Frank   R.    Scelye.   President, 

Thos.  J.  Webb,  Chairman  Committee  on  Legislation. 

The  brief  covers  specifically  three  points,  viz., 
to  avoid  double  taxation ;  to  define  "retailer" ;  to 
tax  coffee  substitutes.  The  resolutions  of  the 
Executive  Committee,  published  in  our  circular 
No.  14,  dated  May  4,  were  also  filed  with  the 
Senate  Finance  Committee. 

Tn  response  to  numerous  requests,  received 
while  in  Washington,  for  information  and  for 
suggestions  as  to  procedure  under  present  condi- 
tions. Secretary  Toms  was  instructed  by  wire  to 
send  all  members  the  following  telegram  on  the 
night  of  May  11 : 

As  bill  is  now  drawn,  all  coffee  on  hand  May  tenth  is 
subject  to  tax  of  one  cent  green,  equal  to  about  one  and 
quarter  cents  roasted.  We  suggest  all  members  include 
amount  proposed  tax  in  invoices,  with  provision  of  re* 
bate  if  Ux  be  eliminated  before  final  passage  of  bill. 

This,  of  course,  was  only  a  suggestion,  as  there 
cannot  legally  be  an  agreement  of  any  kind  be- 
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tween  members;  this,  however,  does  not  touch 
the  question  of  prices  at  all,  but  merely  suggests 
the  best  method  of  handling  the  proposition. 

We  are  informed  that  amendments  have  al- 
ready been  drafted  defining  the  "retailer**  in  ac- 
cordance with  suggestions  made,  also  one  which 
would  permit  firms  to  add  the  amount  of  tax  to 
contracts  made  prior  to  passage  of  the  law. 

The  Ways  and  Means  Committee  of  the  House 
and  the  Fmance  Committee  of  the  Senate  have 
before  them  every  conceivable  angle  of  the  situa- 
tion from  the  Coffee  Roasters*  point  of  view,  but 
it  is  impossible  at  this  moment  to  say  in  what 
form  the  bill  will  finally  be  passed,  as  other 
changes  may  be  proposed.  _ 

The  Association  is  represented  in  Washmgton 
and  will  be  kept  informed  of  the  situation. 
Respectfully, 
NATIONAL  COFFEE  ROASTERS 
ASSOCIATION. 

Geo.  W.  Toms,  Secretary. 
Aproved : 

Frank  R.  Seelye,  President. 

Circular  No.  19,  to  the  members,  dated  May  29, 
supplemented  the  preceding  circular  as  follows: 

Impost  on  Coffee 

We  confirm  night  telegram  sent  to  all  members 
on  May  25,  as  follows: 

"Revenue  bill  as  passed  by  House  reuins  advalorem 
duty  feature.  Eliminates  retroactive  clause  and  makes 
tax  coffee  one  cent,  tea  two  cents  on  date  bill  is  passed. 
Exemption  retailer  coffee  two  hundred  pounds,  tea  fifty 
•pounds.  Amendment  taxing;  substitutes  defeated.  Get- 
ting further  information,  which  will  transmit. 

We  also  confirm  the  following  telegram  sent 
to  all  members  on  the  night  of  May  28: 

"Have  just  received  copjr  of  Revenue  Bill  as  passed 
by  House,  which  confirms  information  contained  m  our 
telegram  twenty-fifth.  For  your  information,  Chicago 
members  in  meeting  to-day  expressed  themselves  to  effect 
they  will  discontinue  charging  tax,  leaving  to  individt^l 
decision  the  question  of  rebating  -said  charges  already 
made" 

In  addition  to  the  foregoing,  we  now  advise 
that  a  section  in  the  Revenue  Bill,  as  passed  by 
the  House,  applies  to  future  contracts  and  reads 
as  follows: 

"Section  1107.  That  if  any  person,  corporation,  part- 
nership, or  association  has  prior  to  Mav  ninth,  nineteen 
hundred  and  seventeen,  made  a  bona  fide  contract  with 
a  dealer  for  the  sale,  after  the  tax  takes  effect,  of  any 

article upon  which  the  tax  is  imposed 

and  if  such  contract  does  not  permit  the  adding  of  the 
whole  of  such  tax  to  the  amount  to  be  paid  under  such 
contract,  then  the  vendee  or  lessee  shall,  in  lieu  of  the 
vendor  or  lessor,  pay  so  much  of  such  tax  as  is  not  so 
permitted   to  be  added   to   the   contract  price. 

"The  taxes  payable  by  the  vendee  or  lessee  under  this 
section  shall  be  paid  to  the-  vendor  or  lessor  at  the  time 
the  sale  or  lease  is  consummated,  and  collected,  returned, 
and  paid  to  the  United  States  by  such  vendor  or  lessor 
in  the  same  manner  as  provided  in  section  five  hundred 
and   three. 

"The  term  'dealer*  as  used  in  this  section  includes  a 
vendee  who  purchases  any  article  with  intent  to  use  it  in 
the  manufacture  or  production  of  another  article  intended 
for  sale" 

And  Section  1108  prescribes: 

"That  in  the  payment  of  any  tax  under  this  Act  a  frac- 
tional part  of  a  cent  shall  be  disregarded  unless  it 
amounts  to  one-half  cent  or  more,  in  which  case  it  shall 
be  increasscd  to  one  cent." 

Reference  being  made,  in  the  foregoing,  to 
Section  503,  that  section  is  also  quoted,  as  fol- 
lows: 

**That  each  person,  corporation,  partnership,  or  asso- 
ciation receiving  any  payments  referred  to  in  section  five 
hundred  shall  collect  the  amount  of  the  tax,  if  any,  im- 


posed by  such  section  fn>m  the  person,  corporation,  part- 
nership, or  association  making  such  pavments,  ana  shall 
make  monthly  returns  under  oath,  in  duplicate,  and  pay 
the  taxes  so  collected  and  the  taxes  imposed  upon  it  un- 
der paragraph  two  of  section  five  hundred  and  one  to  the 
collector  of  internal  revenue  of  the  district  in  which  the 
principal  office  or  place  of  business  is  located.  Such 
returns  shall  contain  such  information,  and  be  made  in 
such  manner,  as  the  Commissioner  of  Internal  Revenue, 
with  the  approval  of  the  Secretary  of  the  Treasury,  may 
by  regulation  prescribe." 

All  this  is  given  for  your  further  information. 
The  bill  is  now  before  the  Senate  Committee  on 
Finance,  and  members  will  be  advised  of  any 
important  changes. 

Circular  No.  20,  June  1,  reports  further  on 
"Impost  on  Coffee": 

Notwithstanding  newspaper  reports  to  the  con- 
trary, our  information  from  Washington  to-day 
is  to  the  effect  that  "The  Senate  Finance  Com- 
mittee has  tentatively  placed  an  excise  tax  on 
coffee,  two  cents  per  pound;  on  tea,  five  cents 
per  pound." 

The  House  proposal  of  an  import  duty  has 
been  eliminated  by  the  Senate  Finance  Com- 
mittee, as  has  the  retroactive  clause — ^that  which 
would  have  taxed  all  stocks  on  hand  in  the 
country  on  May  10. 

The  bill  will  probably  be  in  the  hands  of 
the  Senate's  Finance  Committee  at  least  another 
week;  and  it  should  be  borne  in  mind  that  when 
the  bill  is  presented  to  the-  Senate  it  will  be 
subject  to  amendment,  and  that  after  passage 
by  the  Senate  it  must  go  to  conference  to  har- 
monize the  differences  of  views  as  between  Sen- 
ate and  House. 

All  reliable  information  which  comes  to  us  will 
be  promptly  transmitted  to  members. 


SPANISH  IMPORTS  OF  COFFEE 

[Consul  General  Carl  Bailey  Hurst,  Barcelona,  April  24] 
'TpHE  imports  of  coffee  into  Spain  during  1916 
■■•  were  greater  than  during  the  preceding  two 
years.  The  origin  of  the  imports  as  briefly 
classified  by  the  Spanish  customs  and  the  quan- 
tities, in  metric  tons,  of  2,204.6  pounds  each,  is 
shown  in  the  following  table: 

Countries  of  origin.                      1914  1915  1916 

Tons.  Tons.  Tons. 

Brazil     5,658  5,739  7,777 

Fernando    Po 3  1 

French  possessions  in  America 8     

Venezuela    2,693  3,277  3,240 

All   other  countries 5,382  6,947  5,365 

Total 13,733    15,974     .16^383 

Of  the  6,947  tons  imported  from  all  other 
countries  in  1915,  4,556  tons  were  from  Porto 
Rico,  compared  with  3,522  tons  from  that  source 
in  1914  and  3,906  tons  in  1913.  In  fact  the  im- 
ports of  Porto  Rican  coffee  during  1915  were  the 
greatest  during  recent  years,  and  it  is  safe  to 
assume  that  this  coffee  formed  a  large  part  of 
the  5,365  tons  imported  from  other  countries 
during  1916. 


By  a  presidential  decree  of  April  19,  1917,  the 
exportation  from  Cuba  of  all  imported  food  prod- 
ucts is  prohibited  unless  the  express  authorization 
of  the  Government  has  been  secured  in  each  case. 
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[Cuts    published    with    the    courtesy    of     The    Modem    Hospital} 


TWELVE  or  fifteen  years  ago  people  did  not 
go  to  the.  hospital;  they  were  taken  there. 
To-day  people  go  to  the  hospital,  not  as  a  last 
resort,  as  was  formerly  the  case,  but  as  a  first 
precaution  against  further  developments  and  seri- 
ous complications  of  the  sickness  from  which 
they  may  be  suffering,  also  for  the  reason  that 
only  in  the  hospital  can  they  receive  that  ac- 
curate diagnosis,  scientific  treatment  and  proper 
care  that  are  so  essential  to  speedy  and  com- 
plete recovery. 

The  Hospital  Field 

The  result  is  that  over  8,000,000  (one-twelfth 
of  the  population,  or  one  person  in  every  twelve) 
become  resident  patients  in  the  hospitals  each 
year,  the  average  stay  being  about  two  weeks. 
Over  60  per  cent,  of  these  are  what  is  termed 
"pay-patients,"  paying  all  the  way  from  $9  to 
$175  a  week  for  accommodations  and  not  includ- 
ing special  nursing  or  medical  fees. 

The  daily  population  of  hospitals  is  about 
1,000,000  people,  including  all. classes  of  patients, 
nurses,  internes,  doctors  and  hospital  help. 

There  are  now  over  8,500  hospitals  and  allied 
institutions  in  operation  in  the  United  States  and 
its  possessions,  serving  this  enormous  number  of 
sick  and  physically  infirm  people  and  their  at- 
tendants. The  expenditures  for  supplies,  food 
products  and  upkeep  alone  amount  to  well  over 
$260,000,000  the  year. 

Yet  there  arc  not  enough  hospitals  to  supply 
the  present-day  demand  being  made  upon  them, 
with  the  result  that  old  hospitals  are  bcmg  re- 
modeled and  enlarged  and  new  ones  are  being 
built  at  the  average  rate  of  over  700  per  year, 
nearly  $250,000,000  being  annually  spent  in  their 
erection  and  equipment.  This  demand  and  con- 
stant development  is  not  being  caused  by  any 
increasing  percentage  of  sick  people,  for  the  per- 
centage of  sick  is  growing  smaller  each  year, 
but  by  people  becoming  educated  to  an  appre- 
ciation of  the  advantage  of  hospital  treatment 
and  care  over  that  of  the  home. 

The  Physiological  and  Therapeutic  Actions  of 
Tea  and   Coffee 

Tea 
Tea  is  mildly  stimulating  to  the  nervous  sys- 
tem and  tends  to  increase  the  activity  of  several 


vital  functions.  It  is  refreshing  and  relieves 
body  fatigue  and,  in  the  case  of  some  hospital 
patients,  is  sometimes  effective  in  the  cure  of 
chronic  alcoholism  and,  also,  as  an  antidote  for 
opium  poisoning,  though  coffee  is  preferable  for 
the  latter. 

Tea,  when  employed  as  a  beverage,  produces 
some  effects  which  are  not  strictly  due  to  its 
action  upon  the  nerves.  It  introduces  considerable 
hot  water  into  the  system,  which  is  highly  hea* 
eficial  when  taken  at  a  proper  time  in  retatioo 
to  meals  and,  when  milk  or  cream  is  added,  the 
nutritive  value  of  tea  becomes  greatly  increased 
Tea  is  moderately  sudorific  in  action  (produdng 
sweat)  and  has  a  slight  influence  on  regulating 
the  temperature  and  circulation  of  the  body, 
which,  if  too  cold,  becomes  warm  by  the  stim* 
ulation  of  the  heart,  or,  if  too  warm,  becomes- 
cooler  through  the  increased  perspiration  and  its. 
evaporation  from  the  surface.  Tea  will  some- 
times increase  the  action  of  physicing  waters. 

Tea  is  found  to  be  particularly  grateful  and 
soothing  to  elderly  patients,  who  have  reached 
a  period  in  life  when  functional  activity  of  the 
stomach  is  more  or  less  weakened.  The  refresh- 
ing effect  of  tea  when  taken  into  the  stomach, 
after  body  fatigue,  due  to  the  loss  of  blood 
or  lack  of  sleep  or  food,  may  continue  between 
three  and  four  hours — a  period  considerably 
longer  than  that  of  coffee  or  light  wine. 
Coffee  I 

Coffee,  when  taken  as  a  beverage,  has  well- 
marked  physiological  effects,  chiefly  upon  the 
muscular,  vascular  and  nervous  systems.  It  re- 
moves the  sensation  of  fatigue  in  the  muscles 
and  increases  their  functional  activities.  -It  al- 
lays hunger  to  a  certain  -  extent  It  strengthens 
the  heart  action  and  constitutes  a  valuable  heart 
stimulant  in  some  forms  of  collapse,  with  its 
moderately  quickening  of  the  pulse  and  its  in- 
fluence upon  the  vascular  tone.  Coffee  acts  as 
a  diuretic  and  increases  the  excretion  of  urea. 
It  is  sometimes  used  as  a  nervine  in  cases  of 
periodic  sick  headache  and  in  cases  of  low  de- 
lirium, or  when  the  nervous  system  is  overcome 
through  the  use  of  narcotics,  as  in  the  case  of 
opium  poisoning,  or  by  alcohol  or  by  excessive 
hemorrhage.  In  'the  latter  cases  strong  black 
coffee  is  serviceable  in  keeping  the  patient  from 
falling  into  a  drowsiness  soon  merging  into  coma. 
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General  View  of  a  Hospital  of  the  Present  Dajr 


Drunk  not  to  excess,  coflFec  is  a  mild  stimu- 
lant to  gastric  digestion.  It  also  stimulates  the 
activity  of  the  bowels  and,  for  many  people, 
when  drunk  early  in  the  morning,  it  acts  as  a 
physic,  thus  benefiting  the  liver.  The  stimulating 
and  diuretic  effects  of  coffee  arc  more  decided 
when  taken  into  an  empty  stomach.  By  itself 
its  nutritive  value  is  too  slight  to  be  considered, 
but  the  addition  of  sugar  and  milk,  as  is  the  case 
with  tea,  makes  it  a  valuable  food. 

The  very  general  fondness  which  exists  for 
the  taste  of  coffee  makes  it  a  useful  means  for 
flavoring  many  kinds  of  food  for  invalids,  such 
as  jellies,  custards,  etc.  When  the  taste  of  milk 
is  objected  to  by  the  patient  (and  milk  comprises 
a  large  percentage  of  the  diet  of  the  sick),  the 
addition  of  a  little  coffee  flavoring  will  often 
overcome  the  patient's  dislike  for  the  milk  taste. 

Tea  and  Coffee  for  General  Hospital  Feedings 

Though  in  the  hospital  nearly  every  patient  is 
put  upon  a  more  or  less  stringent  diet,  yet  coffee 
and  tea  are  seldom  entirely  eliminated  from  the 
diets  for  the  reason  that  the  American  people 
have  been  accustomed  to  these  two  daily  bev- 
erages for  so  manj'  years  that  to  deprive  the 
patient  of  either  of  them  would,  in  most  cases, 
have  a   more  detrimental  effect  on  the  patient 


than  would  the  beverage  itself — ^a  mental  effect 
which  is  just  as  important  as  the  physical  effect, 
in  present-day  treatment  of  sickness. 

The  Hospital  Market  for  Tea  and  Coffee 

An  investigation  made  by  the  Research  De- 
partment of  The  Mod€m  Hospital  Magazine 
among  hospitals  of  various  sizes  and  character 
demonstrated  the  average  consumption  of  coffee 
to  be  about  125^  pounds  per  bed  per  year,  and 
of  tea  about  ZYi  pounds  per  bed  per  year.  In- 
asmuch as  there  are  now  bed  accommodations 
for  well  over  1,000,000  people  in  the  hospitals, 
including  patients,  nurses  and  internes,  the  total 
consumption .  of  coffee  in  the  hospital  fleld  may 
be  conservatively  put  at  12,500,000  pounds  the 
year,  and  of  tea  at  3,500,000  pounds  the  year. 

Channels  Through  Which  Tea  and  Coffee  are 
Bought 

Investigation  among  these  same  hospitals  dem- 
onstrated that  26  per  cent,  buy  coffee  direct 
from  the  roasters;  64  per  cent,  buy  from  large 
wholesale  grocers  or  jobbers,  and  only  5  per  cent, 
buy  from  retail  grocers. 

In  the  case  of  tea,  investigation  proved  that 
25  per  cent,  of  the  hospitals  bought  tea  direct 
from  the  importers,  65  per  cent,  from  the  whole- 
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bed  capacity,  bulk  products  being 
used  to  the  greatest  extent  in  the 
larger  institutions. 

The   Buyer  of  Food  Supplies 

The  selection  and  buying  of  all 
food  supplies  for  the  hospital  are 
done  by  the  salaried  superintendent 
who,  in  the  case  of  smaller  institu- 
tions, is  generally  a  woman  and  in 
the  larger  hospitals,  a  man.     These 
superintendents       may        entertain 
recommendations    from    dietetians, 
nurses  and  doctors,  but  the  final  se- 
lection and   purchase  are   in '  tfieir 
hands. 
jH        It  was  found  that  tea  and  coffee 
Q     were  bought  on  a  quality  basts  and 
5     that  in  40  per  cent,  of  the  hospitals 
8     these  products  were  bought  on  con- 


o 


tracts  of  a  year  or  six  months'  du- 
ration. Bid  buying  was  found  to  be 
practised  in-  only  Government,  State, 
"S  County  and  Municipal  institutions, 
g*  and.  as  these  comprise  less  than  10 
•2  per  cent,  of  all  hospitals  in  opera- 
^  tion,  one  might  say  that  tea  and  cof- 
®  fee  were  practically  bought  on  a 
«  quality  basis  in  the  hospital  field, 
u 
^       The   Most  Successful   Approach 

*j  Hospital  superintendents  are  an 
S  extremely  busy  class  of  people  and 
cannot  give  full  attention  to  the 
thousand  and  one  products  brought 
to  their  notice — because  of  their 
large  and  frequent  expenditures  for 
food  supplies — unless  those  products 
be  favorably  known  before  personal 
solicitation  is  made.  The  superin- 
tendent of  the  hospital  realizes  that 
his  or  her  duty  is  to  keep  in  close 
tou()h  with  the  agencies  that  the  doc- 
tors must  employ  if  the  service  to 
them  is  to  be  of  a  liigh  order,  be- 
cause he  or  she  is  responsible  for 
that  service. 

It  will,  therefore,  be  readily  seen 
that  any  call  that  keeps  the  superin- 
tendent   away    from    the    working 
sale  grocers  and  only  10  per  cent,  from  the  retail       parts     of     his     institution     must     be     regarded 
grocers.  as  an  interruption  and  an  interference  with  his 

It  was  also  demonstrated  by  the  investigation  or  her  duty.  But  it  is  necessary  that  the  hos- 
that  nearly  all  hospitals  and  institutions  bought  pital  have  abundant  supplies  and  these  must  be 
some  tea  and  coffee  in  package  form,  the  amounts  bought  by  some  one.  The  superintendent,  being 
and  different  kinds  being  based  upon  the  tastes  charged  with  the  financial  management  of  the 
of  patients  and  the  conditions  peculiar  to  each  hospital  as  well  as  the  care  of  the  patients,  must 
hospital.  Package  tea  and  coffee  was  found  to  buy  what  is  needed  and,  in  order  to  buy  judi- 
be  used  exclusively  in  some  hospitals  of  smaller      ciously,  he  or  she  must  be  informed  as  to  the 
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state  of  markets.  But  buying  goods  and  study- 
ing markets  constitute  a  business  in  itself,  and 
one  who  is  to  keep  posted  must  give  practically 
all  his  time  to  that  business  without  other  im- 
perative cares.  For  all  these  reasons  hospital 
superintendents  more  than  welcome  any  aid  that 
they  can  get  that  will  lighten  the  burdens  of 
buying. 

Many  salesmen  claim  that  they  are  unable  to 
sec  the  superintendent  when  they  call  at  the  hos- 
pital and  often  report  to  their  firms  that  they 
have  no  "stand-in";  while  there  are  other  sales- 
men who  visit  the  same  institution  and  who  do 
have  sufficient  "stand-in"  to  see  the  superintend- 
ent whenever  they  call. 

There  is  no  mystery  in  this  state  of  things. 


.  Main  Kitchen  of  Hospital  of  Present  Day 

Hospitals  do  not  buy  Protestant  Gauze  or  Cath- 
olic Coffee.  They  do  not  bargain  for  Jewish 
Furniture  or  for  Gentile  Soap.  The  whole  dif- 
ference in  the  reception  of  these  two  classes  of 
salesmen  lies  in  their  own  methods.  The  un- 
wise man  and  the  short-sighted  one,  the  one  with- 
out experience  in  selling  institutions,  offers  his 
wares  as  the  best  and  the  cheapest  of  their  kind 
without  reference  to  the  particular  needs  of  the 
institution  and  wholly  without  knowledge  of  hos- 
pital conditions  and  the  special  problems  con- 
nected with  those  conditions. 

The  other  salesman  talks  about  his  wares,  but 
he  does  so  from  the  viewpoint  of  the  well-- 
informed, both  as  to  his  own  business  and  as 
to  th^  requirements  of  the  hospital.  He  gives 
the  superintendent  many  useful  hints  about  the 
field  he  is  representing,  talks  about  the  trade  in 
general  and  about  probable  rises  and  falls  in 
the  market,  and  the  reasons  therefor.  Often  he 
can  tell  what  other  hospitals  are  doing  in  his 
field  and  how  and  why  they  bought  this  or  that. 


In  short,  his  visit  has  been  both  a  pleasure  and 
a  profit  to  the  superintendent,  who  judges  that 
this  salesman,  by  reason  of  his  intimate  knowl- 
edge of  his  own,  as  well  as  the  institution's  busi- 
ness, can  relieve  the  superintendent  of  a  vast/ 
amount  of  shopping  and  thus  allow  him  all  the 
more  time  to  attend  to  things  he  feels  are  more 
important  than  shopping.  The  superintendent  will 
try  out  such  a  salesman  and  check  up  the  tips 
he  has  given;  if  the  salesman  is  found  to  be 
honest  and  fair,  he  will  henceforth  be  a  welcome 
visitor  and  not  only  will  have  a  "stand-in,"  but 
will  also  sell  goods  to  that  hospital,  often  over 
the  head  of  the  competitive  salesman  who  may 
have  better  goods  at  better  prices,  but  who  has 
not  made  himself  familiar  with  hospital  methods 
and  who  does  not  know  how.  to  "stand-in." 

A  Sales  Scheme 

The  fact  that  over  8,000,000  people  spend 
at  least  two  weeks  in  hospitals  each  year 
makes  the  hospital  an  excellent  medium  for 
the  introduction  of  food  products  into  the 
home.  Unlike  a  biscuit,  soft  drink  or  break- 
fast food,  tea  and  coffee  lose  their  identity 
in  the  preparation.  All  tea  and  coffee,  how- 
ever, is  served  to  patients  in  the  hospital 
in  individual  tea  and  coffee  pots,  which 
offer  a  medium  whereby  the  brand  may  be 
brought  to  the  attention  of  the  patient.  By 
furnishing  hospitals  with  tea  and  coffee 
pots  bearing  the  brand  name — furnished, 
free,  with  sufficiently  large  orders  or  con- 
tracts, or  even  at  a  small  cost  to  the  hospi- 
tal— such  brand  would  be  extremely  well 
advertised  to  the  homes  through  the  pa- 
tients.   Most  hospitals  would  welcome  such 

a  scheme,  as  tea  and  coffee  pots  are  a  continual 

source  of  expense. 


ITALY    MODIFIES    UST    OF    PROHIBITED 
IBAPORTS 

The  Italian  Government  has  issued  a  decree 
modifying  its  list  of  prohibited  imports  by  an- 
nouncing exemptions,  among  which  are  the  fol- 
lowing : 

Fixed  oils. 

Coffee,  raw. 

Chicory,  dried. 

Cocoa,  in  the  bean. 

Drugs  (Droghe)  and  spices. 

Medicinal  woods,  roots,  barks,  leaves,  etc.,  and 
juices  (saps). 

Cereals,  dry  pulse,  and  flours  thereof,  bran. 

Cocoanuts.       '. 

Merchants  Wholesale  Grocery  Co.,  Oklahoma 
City,  Okla.  Incorporators:  D.  S.  Woodson,  W. 
A.  Smith,  Walter  Bowen,  all  of  Oklahoma  City. 
Capital,  $100,000. 
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TWO    YEARS'     REPORT    ON    SPICES    IN 
MINNESOTA 

THE  16th  Biennial  Report  of  the  State  Dairy 
and  Food  Commissioner,  submitted  Dec  24^ 
1916,  by  J.  J.  Farrell,  Commissioneri  to  the 
Governor  and  Legislature  of  the  State  of  Min- 
nesota, has  just  been  issued  in  printed  form.  It 
contams  many  things  of  deep  interest  to  the 
trades  represented  by  this  jouhial.  From  it  The 
Spice  Mill  takes  the  following  report  on  spices : 

One  hundred  and  for^-nine  samples  of  spices 
were  received  and  examined,  and  of  this  number 
35  were  classed  illegal.  Of  124  samples  of  pepper, 
16  were  found  by  careful  examination  and  analysis 
to  contain  added  pepper  shells,  12  were  short  in 
weight  and  three  packages  failed  to  bear  a  decla- 
ration of  net  weight  of  contents.  Two  samples 
of  cinnamon  and  one  of  paprika  failed  to  bear 
the  net  weight  declaration  and  one  sample  of 
nutmeg  was  short  in  weight  The  following  is 
a  general  summary  of  the  results  of  examination 
of  spices  during  &e  past  two  years : 


erly  be  considered  as  whole  pepper.  Owing  to 
the  fact  that  our  present  standards  for  black 
pepper  seem  to  favor  products  of  this  class,  there 
IS  urgent  need  for  a  revision  of  our  present  defi- 
nition and  standards  for  pepper. 

A  NEW  BOOK  ON  BRAZIL 

A  NEW  book  on  Brazil  is  now  available  from 
***  the  pen  of  the  Literary  Editor  of  the  Pm^ 
American  Magazine,  L.  £.  Elliott,  F.R.G.S.  It 
was  at  first  announced  under  the  title  of  "The 
Opening  Up  of  Brazil,"  but  it  was  decided  to 
change  this  to  "Brazil:  To-day  and  To-morrow." 
The  book  fills  a  gap  in  literature  on  the  greatest 
of  the  South  American  countries.  In  Paris  and 
London  the  affairs  of  Brazil  are  eagerly  and  sym- 
pathetically followed,  for  there  are  the  head- 
quarters of  hundreds  of  companies  with  im- 
portant interests  in  that  country;  the  direct  con- 
tact of  North  America  with  Brazil  is  compara- 
tively new. 


SUMMARY  OP  RESULTS  OP  EXAMINATION  OP  SPICBS 


AU- 
spioe 

^             Cinna- 
Cloves      ^^S? 

Ginger    Nutmeg 

Paprika 

Pepper 

Total 

Number  of  sampiM. . 
Samples  illegal 

3 

6       ,      11 
2 

1 

3 

1 

1 
1 

\24 
31 
10 
3 
12 

149 
35 

Sami>le8  adulterated. 
Net  weight  not  given 
Samples  short  weight 

.    .         1     .        . 

10 

1        2 

1 

a 

1 

13 

' 

The  samples  of  ^ound  black  pepper  which 
were  found  to  contam  added  pepper  shells  were 
in  all  cases  high  in  ash  and  crude  fibre  and  in 
several  instances  contained  excessive  insoluble 
ash.  A  large  number  of  samples  of  ground  pepper 
representative  practically  of  all  of  the  products 
on  sale  in  the  market  during  the  past  two  years 
have  been  subjected  to  full  analysis  and  micro- 
scopic examination.  Also,  a  number  of  samples 
of  known  composition  and  purity  have  been 
analyzed  alongside  of  samples  taken  up  by  in- 
spectors. The  resuFts  of  these  examinations  tend 
to  confirm  the  belief  that  the  present  ash  limit, 
7,0  per  cent.,  is  extremely  lenient,  if  not  abso- 
lutely too  high.  The  same  statement  may  be 
made  with  equal  confidence  regarding  the  pres- 
ent standard  of  16  per  cent,  for  crude  fibre. 
Nevertheless,  in  all  cases  where  a  sample  may 
fall  within  the  above  limits,  if  the  presence  of 
added  shells  is  proven  by  microscopic  or  other 
mode  of  examination,  the  product  should  be  con- 
sidered adulterated.  Samples  running  over  14 
per  cent,  in  crude  fibre  may  well  be  regarded  with 
suspicion  and  in  most  instances  will  be  found 
on  further  examination  to  contain  objectionable 
ingredients  or  to  be  made  up  from  pepper  ground 
up  from  pepper  berries  of  inferior  grade.  Ex- 
amination of  several  samples  of  a  variety  of  black 
pepper  sold  as  "Acheens"  has  revealed  the  fact 
that  these  low  grade  products  consist  very  largely 
of  empty  berries  running  very  high  in  fibre  and 
usually  very  high  in  ash  and  sand.  In  all  prob- 
ability but  very  little  of  this  product  is  being 
ground,  and  chiefly  the  lower  grades,  but  in  the 
main  they  are  inferior  berries  and  cannot  prop- 


There  has  heretofore  been  no  up-to-d.ite  book 
on  Brazil  which  the  inquirer  may  open  in  order 
to  get  a  clear  idea  of  what  Brazil  is— and  hoi^ 
her  internal  conditions  came  about  It  was 
the  paucity  of  books  thoroughly  covering  the 
ground,  and  also  the  hope  of  presenting  Brazil 
from  a  new  angle,  an  intimate  one  obtained  from 
personal  knowledge,  that  induced  the  author  to 
gather  together  the  notes  and  articles  collected 
during  two  years'  study  of  Brazil 

"Brazil :  To-day  and  To-morroW  is  beautifully 
illustrated  and  bound  and  is  an  exceptionally 
fine  piece  of  the  printer's  art.  The  price  is  $2.50, 
and  copies  of  the  book  are  obtainable  through  The 
Spice  Mill  Publishing  Co.,  97  Water  St..  New 
York. 


MULTUM  IN  PARVO  ANENT  PNEUIIATIC 
SCALES 

pNEUMATIC  SCALE  CORPORATION. 
*  Ltd.,  Norfolk  Downs,  Mass.,  in  an  attractivdy 
printed  envelope  enclosure,  quote  "What  Others 
Say":  "Resulted  in  remarkable  saving  in  ma- 
terial and  labor" ;  "Saving  enough  in  material  to 
more  than  pay  rental  charges" ;  "The  weights  are 
accurate  and  practically  no  variation  is  percep- 
tible." 
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TEA  IMPORT  RESTRICTIONS  INTO  UNITED 
KINGDOM 

[Abstract  of  Proceedings  of  a  Meeting  of  the  General 
Committee,  Indian  Tea  Association,  Feb.  28,  1917] 

'TpHE  G>minittee  discussed  the  position  in  this 
-^  connection  at  some  length.  In  his  speech  in 
the  House  of  Commons  on  23d  February  the 
Prime  Minister  had  stated  that  the  importation 
of  foreign  tea  into  the  United  Kingdom  would  be 
prohibited,  and  that  the  imports  of  Indian  tea 
would  be  reduced  to  a  certain  extent.  It  has  been 
subsequently  stated  that  exports  of  Indian  tea  to 
the  United  Kingdom  would  in  future  be  limited 
to  7,000  tons  monthly  on  the  average,  this  figure 
including  tea  purchased  by  the  War  Oflfice.  The 
G)mmittee  were  not  clear  as  to  whether  the 
interpretation  should  be  "7,000  weight  tons"  or 
"7,000  shipment  tons,"  but  they  assumed  that  the 
former  would  be  the  correct  meaning  with  regard 
to  the  question  generally,  the  Chairman  men- 
tioned that  he  had  seen  the  Director-General 
of  Commercial  Intelligence,  but  that  the  latter 
had  received  no  information  with  reference  to  the 
restriction.  It  was  decided  to  wire  to  the  Indian 
Tea  Association  (London)  asking  for  full  infor- 
mation as  to  the  actual  position.  It  was  tmder- 
stood  that,  in  view  of  the  intimation  regarding 
restriction,  the  Collector  of  Customs  had  mean- 
time considered  it  necessao'  to  stop  shipment  by 
several  vessels  loading  or  shortly  to  load,  and  it 
was  decided  to  wire  to  the  Govefnment  of  India, 
Department  of  Commerce  and  Industry,  request- 
ing that  he  should  be  authorized  to  allow  ship- 
ment by  these,  pending  the  receipt  of  definite 
information  and  instructions  in  the  matter. 


"A  STORY  OF  THE  TEA  PLANT* 

THROUGH  the  courtesy  of  Spiller  &  Co., 
100  Hudson  St.,  New  York,  agents  for 
Salada  Tea  Co.,  The  Spice  Mill  is  in  receipt 
of  a  pamphlet  entitled  "A  Story  of  the  Tea 
Plant."  This  is  an  attractive  booklet  of  24  pages 
and  cover,  the  title  page  giving  a  fine  illustra- 
tion of  the  tea  plant  in  bloom.  The  "story"  tells, 
in  brief,  the  history  of  tea;  tea  in  Europe;  in 
India;  the  marvelous  progress  in  Ceylon;  culti- 
vation and  manufacture;  rolling  the  leaf;  fer- 
mentation; ready  for  shipment;  Government 
standards;  leading  up  to  a  chapter  on  "a  good 
tea,"  nartely,  "Salada,"  and  the  new  building  of 
the  company  in  Boston.  Two  pages  are  devoted 
to  three  Figs.,  No.  1  showing  the  location 
of  the  tea  gardens  on  the  mountain  slopes, 
No.  2,  a  tea  bush  in  the  culti>'ated  state,  and 
No.  3,  branch  of  the  tea  bush,  showing  the  por- 
tions of  the  leaves  known  as  "Pekoe  Souchong," 
"Pekoe,"  "Orange  Pekoe"  and  "Broken  Orange 
Pekoe."  The  booklet  has  many  pertinent  and 
interesting  illustrations. 


ITALY    INCREASES    DUTY    ON   TEA   AND 
SPICES 

£  Cablegram     from    American     Contul     General,     Genoa, 
May  17} 

'TpHE  following  changes  in  Italian  import  tariff 
■■•  take  effect  May  15:  Cinnamon  (tariff  No. 
26),  250  lire  per  quintal;  cloves  (Na  27),  250  lire 
per  quintal;  pepper  (No.  28),  220  lire  per  quintal; 
pimento  (No.  28),  400  lire  per  quintal;  tea  (No. 
29),  450  lire  per  quintal.  (Qumtal=100  kilos 
=220  pounds;  lira,  $0,193  par  value.) 

[The  former  rates  on  the  articles  named  above  were 
the  following:  Cinnamon,  150  lire:  cloves,  150  lire;  pep- 
per  and  pimento^  120  lire;  tea,  250  lire.] 


INCREASING  TEA  EXPORTS  FROM  NYASA- 
LAND 

IBuUettH  of  Th€  Imperial    Institute,   London,   VoL   xiv. 
No.  4,  October-December,  1916] 

'TpEA  is  likely  to  be  exported  from  Nyasaland 
■■•  in  increasing  quantities  for  some  years  to 
come  (Ann.  Rep.  Dept.  Agric.,  1915-16,  p.  8),  and, 
at  satisfactory  prices. such  as  have  prevailed  since 
the  war,  it  is  one  of  the  most  attractive  cultiva- 
tions of  the  Protectorate  (cf.  this  Bulletin,  1915, 
13,  644).  The  output  increased  during  1915-16 
by  75  per  cent.  A  few  introductions  of  improved 
seed  have  been  made  from  India,  and  the  Depart- 
ment of  Agriculture  is  using  precautions  to  safe- 
guard the  industry  against  the  importation  of 
diseases. 


MUSTARD  SEED  PRODUCTION  IN  JAPAN 

[Consul  General  George  H.  Scidmore,  Yokohama,  Apr.  5] 

IN  1914  a  few  small  shipments  of  mustard  seed 
to  the  United  States  were  made  to  introduce 
the  Japanese  product  to  the  trade.  This  resulted 
in  several  large  orders  for  1915,  as  the  superiority 
of  the  Japanese  mustard  seed  over  the  Chinese 
was  at  once  recognized.  In  1916  a  crop  double 
that  of  1915  was  produced.  Mustard  does  not  re- 
quire any  special  treatment  with  which  Japanese 
farmers  are  not  familiar,  and,  as  the  soil  and 
climate  arc  well  adapted  to  its  growth,  a  con- 
siderable increase  in  tfie  production  is  antidpated 
for  1917. 

The  following  figures  relating  to  the  production 
and  exports  of  mustard  seed  were  obtained  from 
the  principal  exporting  firms  in  Yokohama,  and 
are  estimates  only:  Production — in  1915  total  of 
15,500  bushels,  valued  at  $30,000;  in  1916,  total 
of  30,000  bushels,  valued  at  $60,000;  exports— in 
1915,  total  of  13,000  bushels,  valued  at  $26,000; 
in  1916,  total  of  26,000  bushels,  valued  at  $50,000. 


RELAXATION  OF  ITALIAN  EMBARGO 

[Cablegram     from     American     Consul     General,     Genoa, 
May   10] 

EXPORTATION  now  permitted  of  fleshing 
acid;  fruit  peels,  dried,  fr^sh,  or  in  brine,  to 
allied  countries,  their  colonies,  the  Americas,  and 
countries  beyond  the  Suez  Canal. 
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PROPOSED  DEFINITIONS  AND  STANDARDS 

FOR  CONDIMENTS  OTHER  THAN 

VINEGARS  AND  SALT 

'TpHE  following  are  the  proposed  definitions  and 
■■•  standards  for  condiments  other  than  vinegars 
and  salt,  decided  upon  by  the  Joint  Committee  on 
Definitions  and  Standards,  April  23,  1917: 

(The  term  "dried,"  as  used  ia  this  schedule,  refers  to 
the  air'dried  product.  The  term  "sUrch/'  as  used  in  this 
schedule,  refers  to  starch  as  determined  hj  the  official 
diastase  method.  In  the  examination  of  the  products 
listed  in  this  schedule,  the  methods  of  analysis  given  in 
Bulletin  107,  revised.  Bureau  of  Chemistry,  should  be 
followed,  except  where  otherwise  specified.) 

1.  SPICES  are  aromatic  vegetable  substances  used  for 
the  seasoning  of  food  and  from  which  no  portion  of  aiur 
volatile  oil  or  other  fiavorins  principle  has  oeen  removed, 
and  which  are  clean,  sound  and  true  to  name. 

2.  ALLSPICE.  PIMENTO,  U  the  dried,  nearly  ripe 
fruit  of  PiMENTA  oFFiciHALis  (L.)  Karst.  It  contains 
not  less  than  eight  per  cent  (8%)  of  qnercitannic  add 
(calculated  from  the  total  oxygen  absorbed  by  the  aaue- 
ous  extract),  not  more  than  twenty-five  per  cent.  (2d%) 
of  crude  fiber,  not  more  than  six  per  cent.  (6%)  of  total 
ash,  nor  more  than  four-tenths  per  cent.  (0.4%)  of  ash 
insoluble  in  hydrochloric  acid. 

3.  ANISE,  ANISEED,  is  the  dried  fruit  of  Pimpinella 
ANisuM  L.  It  contains  not  more  than  nine  j>er  cent. 
(9%)  of  total  ash.  nor  more  than  one  and  five-tenths 
per  cent.  (1.5%)  of  ash  insoluble  in  hydrochloric  acid. 

4.  BAY    LEAVES    are    the    dried    leaves    of    Laurvs 

MOBILIS    L. 

5.  CAPERS  are  the  flower  buds  of  Capparis  spinosa  L. 

6.  Caraway,  caraway  seed,  is  the  dried  fruit 
of  Cakuu  cakvi  L.  It  contains  not  more  than  eight 
per  cefit.  (8%)  of  total  ash,  nor  more  than  one  and 
five-tenths  per  cent.  (1.5%)  of  ash  insoluble  in  hydro- 
chloric acid. 

7.  CARDAMON  is  the  dried,  nearly  ripe  fruit  of 
Elxttakia  CARDAyoicuif,  White  &  Eaton. 

8.  CARDAMOM  SEED  is  the  dried  seed  of  cardamom. 
It  contains  not  more  than  eight  per  cent.  (8%)  of  total 
ash,  nor  more  than  three  per  cent.  (3%)  of  ash  insol- 
uble in  hydrochloric  acid. 

9.  RED  PEPPER  is  the  red,  dried,  ripe  fruit  of  any 
species  of  Capsicum.  It  contains  not  more  than  eight 
per  cent.  (8%)  of  total  ash,  nor  more  than  one  (1%) 
per  cent,  of  ash  insoluble  in  hydrochloric  acid. 

10.  CAYENNE  PEPPER,  CAYENNE,  is  the  dried, 
ripe  fruit  of  Opsicum  fkutuckns  L.,  Capsicum  bac- 
CATUif  L.,  or  some  other  smalMruited  ^ecies  of  Cap- 
sicum. It  contains  not  less  than  fifteen  per  cent.  (15%) 
of  non-volatile  ether  extract,  ^ot  more  than  one  and  five- 
tenths  per  cent  (1.5%)  of  starch,  not  more  than  twenty- 
eight  per  cent.  (28%)  of  crude  fiber,  not  more  than  seven 
pep  cent.  (7%)  of  total  ash,  nor  more  than  one  per  cent. 
(1%)  of  ash  insoluble  in  hydrochloric  acid. 

11.  PAPRIKA  is  the  dried,  ripe  fruit  of  Capsicum 
ANNUUM  L.  It  conUins  not  more  than  eight  and  five- 
tenths  per  cent.  (8.5%)  of  total  ash,  nor  more  than  one 
per  cent.  (1%)  of  ash  insoluble  in  hydrochloric  add. 
The  iodin  number  of  its  extracted  oil  is  not  lest  than  125 
nor  more  than  136. 

12.  HUNGARIAN  PAPRIKA  is  paprika  having  the 
pungency  and  flavor  characteristic  of  that  grown  in 
Hungary. 

(a)  ROSENPAPRIKA,  ROZSAPAPRIKA,  ROSE 
PAPRIKA,  is  Hungarian  paprika  prepared  by  grinding 
specially  selected  pods  of  paprika  (the  placenUe,  stalks 
and  stems  being  removed).  It  contains  no  more  seeds 
than  the  normal  pods,  not  more  than  eighteen  per  cent. 
(18%)  of  non-volatile  ether  extract,  not  more  than 
twen^-three  per  cent.  (23%)  of  cruae  fiber,  not  more 
than  six  per  cent.  (6%)  of  total  ash,  nor  more  than 
four-tenths  per  cent.  (0.4%)  of  ash  insoluble  in  hydro- 
chloric acid. 

(b)  KOENIGSPAPRIKA,  KING'S  PAPRIKA,  is 
Hungarian  paprika  prepared  by  grinding  whole  pods  of 
paprika  without  selection  and  includes  the  seeds  and 
stems  naturally  occurring  with  the  pods.  It  contains  not 
more  than  eighteen  per  cent.  (18%)  of  non-volatile  ether 
extract,  not  more  than  twenty-three  per  cenL  (23%)  of 
crude  fiber,  not  more  than  six  and  nve-tenths  per  cent. 
(6.5%)  of  total  ash,  nor  more  than  five-tenths  per  cent 
(0.5%)  of  ash  insoluble  in  hydrochloric  acid. 

13.  PIMENTON,  PIMIENTO,  SPANISH  PAPRIKA, 
is  paprika  having  the  chau-acteristics  of  that  grown  in 
Spain.      It   contains   not   more   than   eighteen   per   cent. 


(18%)  of  non-volatile  ether  extract,  not  more  than 
twenty -one  per  cent.  (21%)  of  crude  fiber,  not  more 
than  eight  and  five-tenths  per  cent.  (8.5%)  of  total  ash, 
nor  more  than  one  per  cent.  (1%)  of  ash  insoluble  ia 
hydrochloric  add. 

14.  CELERY  SEED  is  the  dried  fruit  of  Apium 
CEAVioLEirs  L.  It  contains  not  more  than  ten  per  cent. 
(10%)  of  total  ash,  nor  more  than  two  per  cent  (2%) 
of  ash  insoluble  in  hydrochloric  acid. 

15.  CINNAMON  is  the  dried  bark  of  cultivated  vari- 
eties of  CiififAMOMUM  ZBYLANicuM  Brcyuc  or  of  Civ- 
NAMOMUM  CASSIA  (Nces)  Blume,  from  which  the  outer 
layers  may  or  may  not  have  been  removed. 

16.  CEYLON  CINNAMON  is  the  dried  inner  hsrfc 
of  cultivated  varieties  of  Cinha^omum  zirLAWicuM 
Breyne. 

17.  SAIGON  CINNAMON.  CASSIA,  U  the  dried  bark 
of  cultivated  varieties  of  Cinvamomum  cassia  (Neet) 
Blume. 

18.  GROUND  CINNAMON.  GROUND  CASSIA,  is 
the  powder  made  from  cinnamon.  It  contains  not  more 
than  five  per  cent.  (5%)  of  total  ash,  nor  more  than 
two  per  cent.  (2%)  of  ash  insoluble  in  hjrdrochloric  add. 

19.  CLOVES  are  the  dried  flower  buds  of  Caavophyl- 
Lus  AKOMATicus  L.  It  coutaius  not  less  than  fifteen  per 
cent.  (15%)  of  volatile  ether  extract,  not  less  than  tweive 
per  cent.  (12%)  of  qnercitannic  acid  (calculated  from  the 
total  oxygen  absorbed  by  the  aqueous  extract),  not  more 
than  ten  per  cent.  (10%)  of  crude  fiber,  not  more  thao 
seven  per  cent.  (7%)  ot  toUl  ash,  nor  more  than  five- 
tenths  per  cent.  (0.5%)  of  ash  insoluble  in  hydrodUoric 
acid. 

20.  CORIANDER  SEED  is  the  dried  fruit  of  0>iiav- 
DRUM  sativum  L.  It  contaius  not  more  than  seven  per 
cent.  (7%)  of  total  ash,  nor  more  than  one  and  nve- 
tenths  per  cent  (1.5%)  of  ash  insoluble  in  hydrochloric 
acid. 

21.  CUMIN  SEED  is  the  dried  fmit  of  CtnciiruK 
CYMiNUM  L.  It  contains  not  more  than  eight  and  five- 
tenths  per  cent.  (8.5%)  of  total  ash,  nor  more  than  one 
and  five-tenths  per  cent.  (1.5%)  of  ash  insoluble  in  hydro- 
chloric add. 

22.  CURCOMA.  TURMERIC.  U  the  dried  rhizome  or 
bulbous  roots  of  Curcuma  lomga  L. 

2i.  DILL  SEED  is  the  dried  fruit  of  Ajtbthuii 
GRAVEOLENS  L.  It  contaius  not  more  than  ten  per  cent 
(10%)  of  total  ash.  nor  more  than  three  per  cent  (3%) 
of  ash  insoluble  in  hydrochloric  acid. 

24.  FENNEL  SEED  is  the  dried  fruit  of  cultivated 
varieties  of  Fobiciculum  vulgark  Hill.  It  contains  not 
more  than  nine  per  cent  (9%)  of  total  ash,  nor  more 
than  two  per  cent  (2%)  of  ash  insoluble  in  hydrochloric 
acid. 

25.  GINGER  is  the  washed  and  dried,  or  decorticated 
and  dried,  rbtxome  of  Zinzibxr  oppicimalb  Roscoe.  It 
contains  not  less  than  forty-two  per  cent  (42%)  of 
starch,  not  more  than  eight  per  cent  (8%)  of  crude 
fiber,  not  more  than  one  per  cent.  (1%)  of  lime  (CaO). 
not  less  than  twelve  per  cent  (12%)  of  cold  water  ex- 
tract not  more  than  seven  per  cent.  (7%)  of  total  ash, 
not  more  than  two  per  cent  (2%)  of  ash  insoluble  ia 
hydrochloric  acid,  nor  less  than  two  per  cent  (2%)  of 
ash  soluble  in  cold  water. 

26.  JAMAICA  GINGER  is  ginger  grown  in  Jamaica. 
It  contains  not  less  than  fifteen  per  cent  (15%)  of  cold 
water  extract  and  conforms  in  other  req>ectt  to  the 
standards  for  ginger. 

27.  LIMED  GINGER,  BLEACHED  GINGER,  is  whole 
ginger  coated  with  carbonate  of  calcium.  It  contains  not 
more  than  four  per  cent  (4%)  of  carbonate  of  caldum. 
nor  more  than  ten  per  cent  (10%)  of  total  ash^  and 
conforms  in  other  respects  to  the  standards  for  ginger. 

28.  HORSE-RADISH  is  the  root  of  Raoicula  armo- 
RACIA   (L)    Robinson. 

29.  PREPARED  HORSE-RADISH  vis  comminuted 
horse-radish,  with  or  without  a  vinegar. 

30.  MACE  is  the  dried  arillus  of  Myristica  piACtAin 
Houtt.  It  contains  not  less  than  twenty  per  cent  (20%) 
nor  more  than  thirty  per  cent  (30%)  of  non-volattle 
ether  extract,  not  more  than  ten  per  cent  (10%)  of 
crude  fiber,  not  more  than  three  per  cent  (3%)  of  total 
ash,  nor  more  than  five-tanths  per  cent  (0.5%)  of  aik 
insoluble  in  hydrochloric  add. 

31.  MACASSAR  MACE,  PAPUA  BCACE.  U  the  dried 
arillus  of   Myristica  argbktba  Warb. 

32.  MARJORAM  is  the  dried  leaves,  with  or  without 
a  small  proportion  of  the  flowering  tops,  of  Majorara 
HORTENSis  Moench.  It  contains  not  more  than  fourteen 
per  cent.  (14%)  of  total  ash,  nor  more  than  thnec  and 
five-tenths  per  cent  (3.5%)  of  ash  insoluUe  in  hydro* 
chloric  acid. 

33.  MUSTARD  SEED  m  the  seed  of  Sinapis  alba  L 
(White  musurd),  Brassica  nigra  (L.)  Koch  (black  nut- 
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tard).  BRAS8ICA  jvNCBA  Hook  f.  et  Tb..  ©r  varieties  or 
doaenr  related  species  of  the  tvpes  of  Brassica  nigra 
and  Bbassica  juncea«  which  yields  a  vofatile  oil  similar 
in  character  and  composition  to  the  volatile  oils  yielded 
by  those  species.  It  contains  not  less  than  seven-tenths 
per  cent.  (0.7%)  of  volatile  mustard  oil  (calculated  as 
aflylisothiocyanate  apd  determined  by  the  method  given 
in  Service  and  Regulatory  Announcements,  Chemistry 
20),  not  more  than  hve  per  cent.  (5%)  of  total  ash.  nor 
more  than  one  and  five-tenths  per  cent.  (1.5%)  of  ash 
insoluble  in  hydrochloric  acid. 

34.  GROUND  MUSTARD  is  the  powder  made  from 
mustard  seed,  and  conforms  to  the  standards  for  mus- 
tard seed. 

35.  MUSTARD    FLOUR    is    the    powder    made    from  • 
mustard  seed  with  the  removal  of  the  hulls  and  a  portion 
of  the  fixed  oil.     It  contains  not  more  than  one  and  five- 
tenths  per   cent.    (1.5%)    of  starch,  nor   more   than   six 
per  cent.  (6%)  of  total  ash^ 

36.  PREPARED  MUSTARD,  GERMAN  MUSTARD, 
FRENCH  MUSTARD,  MUSTARD  PASTE,  is  a  paste 
composed  of  a  mixture  of  ground  mustard  with  salt,  a 
vinegar,  and  spices  which  do  not  simulate  the  color  of 
ground  mustard.  C^culated  free  from  water,  fat  and 
salt,  it  contains  not  more  than  twenty-four  per  cent. 
(24%),  of  carbohydrates  (.calculated  as  starch),  not  more 
than  twelve  per  cent.  (12%)  of  crude  fiber,  nor  less  than 
five  and  six-tenths  per  cent.  (5.6%)  of  nitrogen  derived 
solely  from  the  materials  herein  named. 

37.  NUTMEG  is  the  dried  seed  of  Myristica  pragrans 
Houtt.  deprived  of  its  testa,  with  or  without  a  thin  coat- 
ing of  lime  (CaO).  It  conUins  not  less  than  twenty- 
five  per  cent.  (25%)  of  non -volatile  ether  extract,  not 
more  than  ten  per  cent.  (10%)  of  crude  fiber,  not  more 
than  five  per  cent.  (5%)  of  total  ash,  nor  more  than  five- 
tenths  per  cent.  (0.5%)  of  ash  insoluble  in  hydrodiloric 
add. 

38.  MACASSAR  NUTMEG,  PAPUA  NUTMEG, 
MALE  NUTMEG,  LONG  NUTMEG,  is  the  dried  seed 
of  Myristica  argentea  Warb.,  deprived  of  its  testa. 

39.  PARADISE  SEED,  GRAINS  OF  PARADISE, 
GUINEA  GRAINS,  MELEGUETA  PEPPER,  is  the  seeJ 

of    AuOMUlf     MELEGUETA    RoSCOC. 

40.  PARSLEY  LEAVES  are  the  leaves  of  Petroseli- 

MUM    SATIVUM    Hoffm. 

41.  BLACK  PEPPER  is  the  dried  immature  berry  of 
Piper  nigrum  L.  It  contains  not  less  than  six  and 
•eventy-five  hundredths  pef  cent.  (6.75%)  of  non-volatile 
ether  extract,  not  less  than  thirty  per  cent.  (30%)  of 
starch,  not  more  than  seven  per  cent.  (7%)  of  total  ash, 
nor  more  than  one  and  five-tenths  per  cent.  (1.5%)  ot 
ash  insoluble  in  hydrochloric  acid. 

42.  GROUND  BLACK  PEPPER  is  the  product  made 
by  grinding  the  entire  b^rrr  of  Piper  nigrum  L.  It 
contains  the  several  parts  of  the  berry  in  their  normal 
proportions. 

43.  LONG  PEPPER  is  the  dried  fruit  of  Piper 
longum  L. 

44.  WHITE  PEPPER  is  the  dried  mature  berry  of 
Piper  nigrum  L.,  from  which  the  outer  coating,  or  the 
outer  and  inner  coatings  have  been  removed.  It  con- 
tains not  less  than  seven  per  cent.  (7%)  of  non-volatile 
ether  extract,  not  less  than  fifty-two  per  cent.  (52%) 
of  starch,  not  more  than  five  per  cent.  (5%)  of  crude 
fiber,  not  more  than  three  and  five-tenths  pc£  cent  (3.5%) 
of  toUl  ash,  nor  more  than  three-tenths  per  cent.  (0.3%) 
of  ash  insoluble  in  hydrochloric  add. 

45.  SAFFRON  is  the  dried  stigma  of  Crocus  sativus 
L.      It  contains  not  more  than   ten   per  cent.    (10%)    of 

?elIow  styles  and  other  foreign  matter,  not  more  than 
ourteen  per  cent.  (14%)  of  volatile  matter  when  dried 
at  lOO**  C,  not  more  than  six  per  cent.  (6%)  of  total 
ash,  nor  more  than  one  per  cent.  (1%)  of  ash  insoluble 
in  hydrochloric  acid. 

46.  SAGE  is  the  dried  leaf  of  Salvia  opficinalis  L. 
It  contains  not  less  than  one  per  cent.  (1%)  of  volatile 
ether  extract,  not  more  than  twenty -five  per  cent.  (25%) 
of  crude  fiber,  not  more  than  ten  per  cent.  (10%)  of 
total  ash,  nor  more  than  one  per  cent.  (1%)  of  ash 
insoluble  in  hydrochloric  acid. 

47.  SAVORY,  SUMMER  SAVORY,  is  the  dried  leaf 
and  flowering  tops  of  Satureja  hortensis  L. 

48.  STAR  ANISEED  is  the  dried  fruit  of  Illicium 
VERUM  Hook.  It  contains  not  more  than  five  per  cent. 
(5%)  of  total  ash. 

49.  TARRAGON  is  the  dried  leaves  and  flowering  tops 
of  Artemisia  dracunculus  L 

50.  THYME  is  the  dried  leaves  and  flowering  tops  of 
Thymus  vulgaris  L.  It  contains  not  more  than  thirteen 
per  cent.  (13%)  of  total  ash,  nor  more  than  three  and 
five-tenths  per  cent.  (3.5%)  of  ash  insoluble  in  hydro- 
chloric add. 


CO-OPERATION  OF  GROCERY  RETAILER, 
WHOLESALER  AND  MANUFACTURER 

"lirM.  L.  SWEET,  president  of  the  American 
^^  Specialty  Manufacturcfs'  Association, 
made  a  strong  and  timely  address  at  the  Con- 
vention of  the  National  Retail  Grocers'  Asso- 
ciation, at  Toledo,  O.,  May  22: 

It  has  always  occurred  to  me  that  the  retail 
grocers  and  the  manufacturers  are  not  working 
as  closely  together,  through  their  National  organi- 
zations, as  might  be  possible,  and  to  their  mutual 
advantage. 

It  is  a  very  poor  policy  to  find  these  two 
branches  of  the  same  industry,  mutually  de- 
pendent upon  each  other,  antagonistic  in  any  re- 
spect, as  their  interests,  in  the  final  analysis, 
are  identical.  The  mere  getting  together  of  the 
big  men  in  the  industry,  from  the  retail  and 
manufacturing  standpoint,  and  the  talking  over 
of  the  tremendous  problems  each  is  facing,  cre- 
ates a  sound  trade  opinion,  eliminates  possible 
friction,  and  educates  upon  facts  not  yet  un- 
derstood. 

In  these  days  when  radical  measures  and  mo- 
mentous actions  are  being  taken  by  the  Govern^ 
ment  in  order  to  meet  the  National  crisis,  it  is 
of  paramount  importance  that  sane,  calm  and 
thoughtful  consideration  be  the  expression  of 
'the  grocery  trade,  and  that  irrational  or  ill-con- 
sidered suggestions  or  opinions  should  be  re- 
pressed. It  is  up  to  the  grocery  trade  to  co- 
operate with  the  Government  in  order  to  meet  the 
needs  with  the  least  disturbance  of  normal  con- 
ditions. 

If  ever  there  was  a  time  for  cool  and  sound 
judgment,  this  is  such  a  time.  If  we  are  recalci- 
trant or  contumacious,  we  are  bound  to  suffer. 
The  (jovemment,  in  turn,  can  be  of  very  great 
service  to  our  industry  by  assisting  in  the  solu- 
tion of  the  problems  of  shortage  in  raw  ma- 
terials, as,  by  bringing  in  from  England,  for 
example,  raw  materials  which  she  can  spare  and 
we  need.  This  is  being  done  in  the  case  of 
medicinal  products. 

I  take  this  present  opportunity  to  extend  to 
this  Association  an  invitation  to  be  present  at  our 
next  annual  convention  to  be  held  in  Atlantic 
City.  N.  J.,  next  October.  I  believe  that  a  series 
of  trade  conferences  between  manufacturers, 
wholesalers  and  retailers  would  make  for  better 
trade  relations,  and  would  iron  out  many  a  trade 
difficulty,  and  to  that  end  I  hope  that  your  Presi- 
dent will  appoint  a  committee  to  officially  attend 
our  meeting,  to  meet  our  Executive  Board  and 
discuss  matters*  of  interest  which  may  at  present 
exist,  or  which  may  develop  in  the  meantime. 

The  retail  grocer  has  not  a  more  sincere  friend 
than  the  specialty  manufacturer— each  is  indis- 
pensable to  the  other.  Your  interests  are  our 
interests,  and  the  prosperity  of  one  is  measured 
by  the  prosperity  of  the  other.  It  is,  therefore, 
the  logical  and  sound  procedure  to  co-operate 
for  mutual  benefit. 

We  appreciate  the  spirit  of  co-operation  of 
both  the  National  and  State  Retail  Grocers*  Asso- 
ciations in  the  object  and  work  of  our  Associa- 
tion, I  am  told  by  our  National  Secretary  that 
it  is  very  infrequent  that  a  complaint  reaches  our 
office  against  a  known  member  or  workcf  in  the 
ranks  of  any  retail  grocers'  association.  Rest 
assured  that,  as  manufacturers,  we  are  much  in- 
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terested  in  the  success  of  your  National  and  State 
associations.  It  is  to  bur  interest  that  they 
prosper. 

The  specialty  manufacturers  recognize  in  the 
retailer  a  co-partner  in  his  business  dealings.  It 
is  to  the  retailer  that  the  manufacturer  must 
look  for  the  distribution  of  his  products  to  the 
consumer.  It  is  to  the  retailer  that  the  manu- 
facturer, first  of  all,  sends  missionary  men.  These 
\  missionary  men  constitute  quite  an  army  of 
workers.  They  call  on  you,  no  matter  where 
located,  be  it  on  the  Gulf  of  Mexico,  on  the  coasts 
of  either  the  Atlantic  or  Pacific,  or  the  most 
northern  part  of  our  beloved  country.  Gentle- 
men, in  such  a  vast  army  as  constitutes  the 
manufacturers'  missionary  men,  there  are  bound 
to  be  some  that  are  not  a  credit  to  their  calling, 
and  a  source  of  great  annoyance  to  ydu,  the  job- 
ber, and  the  manufacturer  as  well.  To  weed  out 
the  unworthy,  to  create  a  higher  standard  of 
specialty  salesmen,  to  place  the  taking  of  mis- 
sionary orders  on  a  higher  plane  of  business 
morals,  was  the  very  first  act  of  our  Association. 

The  stamp  of  our  Association  on  specialty 
orders  is  an  assurance  to  you,  as  much  as  we 
can  make  it,  that  your  order  will  be  honestly 
taken  and  handled. 

The  manufacturer  does  not  approve  of  any 
method  of  salesmanship  which  deceives  or  im- 
poses on  the  retailer.  He  will  not  countenance 
it  if  he  knows  of  it.  On  the  other  hand,  he 
expects  the  retailer  not  to  give  an  order  unless 
he  intends  promptly  accepting  delivery.  It  was 
the  practice  of  many  retailers  to  give  orders 
lightly,  but  this  is  not  so  prevalent  as  it  was 
before  the  formation  of  the  American  Specialty 
Manufacturers'  Association.  This  unfair  practice 
on  the  part  of  retailers,  it  can  be  readily  seen, 
caused  great  expense  to  manufacturers  and  job- 
bers, and  we  hope  that  the  practice  will  soon 
be  done  away  with  entirely.  All  that  the  manu- 
facturer asks  for  is  fair  play. 

We  ask  that  you  notify  our  association  of  any 
act  contrary  to  good  business  principles  on  the 
part  of  any  of  our  members'  representatives.  It 
IS  through  such  co-operation  that  good  will  result 

Our  Association  has  other  activities  and  espe- 
cially is  it  interested  in  legislation,  both  Federal 
and  State.  It  has  seemed  at  times  to  the  manu- 
facturer that  many  bills  were  introduced  simply 
to  irritate  him,  and  it  has  been  very  difficult  to 
discover  just  what  value  the  bill  would  have  in 
the  public  interest.  Honest  co-operation  between 
our  respective  organizations  to  see  that  legisla- 
tion will  not  be  enacted  which  will  affect  ad- 
versely either  party  is  particularly  desirable.  Our 
Association  in  every  way  ,endeavors  to  work  for 
uniformity  of   State  with   Federal  laws. 

The  official  attitude  of  the  American  Specialty 
Manufacturers*  Association  toward  the  wholesale 
and  retail  grocers  of  this  country  is  one  of  friend- 
ship, justice  and  loyalty.  The  Association  recog- 
nizes the  general  principles  that  the  most  eco- 
nomic distribution  of  food  products  may  be  ob- 
tained through  the  wholesale  and  retail  grocer. 
The  competition  in  the  channels  of  distribution  is 
growing  and  will  grow,  and  it  is  of  paramount 
necessity  that  the  greatest  possible  efficiency  be 
.  developed  in  the  distribution  of  our  products 
through  the  regular  trade  channels. 

All  inefficiency  and  unfair  trade  practices  must 
be  eliminated.  It  is  to  that  end  that  our  Asso- 
ciation is  working,  and  we. believe  we  are  work- 
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ing  not  only  in  the  interest  of  our  members,  but 
in  the  interest  of  the  wholesaler  and  retaikr  as 
well  The  entire  trade  stands  or  falls  as  a  unit» 
and  the  efficiency  of  one  must  be  measured  by  Iht 
efficiency  of  the  other. 

•UBERTY    CONVENTION*'    OF   NATIONAL 
WHOLESALE  GROCERS'  ASSOCIATI<M« 

New  York,  May  17.— The  officers  and  Execu- 
tive Committee  of  the  National  Wholesale  Gro- 
cers' Association  of  the  United  States,  after  fully 
considering  all  phases  of  holding  an  annual  meet- 
ing this  year,  have  unanimously  decided  to  call  a 
Liberty  Convention  in  Chicago. 

Under  existing  war  conditions  Washington,  as 
a  meeting  place  was  impossible,  but  recognizing 
the  need  of  all  wholesale  grocers  being  fully  in- 
formed of  affairs  of  moment  to  them  and  in 
order  that  they  could  in  many  ways  assist  our 
Government  in  the  present  crisis,  especially  as  re- 
lates to  the  assembling  and  distribution  of  foods, 
the  convention  will  prove  beneficial  to  our  Gov- 
ernment first  and,  second,  to  the  Association. 

The  headquarters  will  be  Congress  Hotel,  and 
the  convention  will  be  held  June  20,  21  and  22. 
Every  wholesale  grocer  is  cordially  invited  and 
urged  to  attend. 


The  following  letter  has  been  sent  to  the  mem- 
bers of  the  Association: 

May  17,  1917. 
To  Members: 

We  have  been  asked  by  one  of  the  Govern- 
mental agencies  to  assist  in  making  an  investiga- 
tion concerning  co-operative  delivery  systems  tiiat 
may  have  been  installed  lur  the  merchants  in  one 
or  more  lines  in  many  of  the  towns  or  cities  of 
the  country.  They  would  like  to  obtain  this  data 
and  any  other  information  on  the  matter  of 
elimination,  or  curtailment  of  delivery  expenses 
in  the  retail  business. 

If  you  have  any  information  on  this  subject  will 
you  be  good  enough  to  forward  it  to  our  secre- 
tary's office,  where  it  may  be  compiled  and  sent 
on  to  the  authorities  in  Washington.  Please  in- 
dicate if  possible,  where  such  delivery  system  is 
in  effect,  the  business  served,  the  extent  of  the 
service,  whether  successful  or  not,  and  any  other 
facts  which  might  be  helpful  in  the  study  of  this 
question. 

Also,  you  are  all  acquainted  with  the  threc-yray 
plan  that  has  been  adopted  in  some  parts  of  Cali- 
fomia,  whereby  the  purchaser  is  allowed  a«dis- 
count  on  cash  purchases,  a  discount  for  gurying 
goods  away  when  purchased,  and  when  credit  is 
allowed^  and  delivery  made  by  the  seller,  neither 
of  these  discounts  are  allowed.  If  you  can  gather 
any  information  on  this  plan  or  any  other  plan 
having  the  same  end  in  view,  in  your  territory,  I 
shall  appreciate  your  sending  it  in. 

I  am  particularly  anxious  to  submit  an  exhaus- 
tive report  on  these  subjects  and  I  am  sure  that 
it  will  result  to  the  credit  of  our  Association  if 
we  can  do  this,  and  do  it  promptly.  Very  tmly 
yours,  ^     ..    ^ 

Theodore  F.  WnrrMAusH,  President 
Alfred  H.  Beckmann,  Secretary. 
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MINB  1ICNTB8  ENDING  MABCB— 


AND  OOUNTmna  VBOM 

inocH  mrosTBD. 


lta..frte. 

NetherkDdfe 

Other  Europe 

Central  y.mericui  States  and  BrKr 

JthBoodurM ^ 

Mexico 

West  Indies  and  Bermuda. ..!!!  1 ! 

Brasil 

Colombia 

Venesuela^ 

East  Indies 

Other  Asia  and  Oceania 

Other  countries 

TW !bs..lh». 

Imwnttdfrom-— 

iJnlted  Kingdom 

Canada......... \ 

China..  *..!.*  ' ' 

East  Indies V^^^VSJ^V''Z 

Otner  countries*.*. ....'.'.'.'.'.'.'.',','.'.'.', 

Tea  waste,  siftings,  or  sweepings,  for 
manufacturing  purposes  I. lbs.  .dut.. 

Spices: 
unground — 
Cassia, and  cassia  vera.  .lbs.  .dut. . 
Qinger  root,  not  preserved 

lbs. .dut.. 

Pepper,  black  or  white. .  lbs. . dut . . 
Another lbs.  .dut.. 

Total lbs.. 


2,819,609 

1,33T,833 
14,854,499 
12,434,280 

2dB.l(W 

49,984 
1.439,893 
1,339,307 

3,214,662 

3,299,525 
21,169,390 
19,492,028 

191,906 

213,390 
2.305.158 
2.094.176 

4,656,174 

1.619,458 
14,396,053 
14,291,430 

357.928 

150.922 
2,117,281 
1,844,844 

31,446,221 

3,035,350 

47,176,575 

4,804.630 

34.963,115 

4,470,975 

SAIGON'S    EXPORTS    OF    AGRICULTURAL  The  customs  values  of  products  exported  from 

PRODUCTS  French  Indo-China  are  fixed  at  so  many  francs 

[From  Report  by  Consul  Lawrence  P.  Briggs,  Per  100  kilos  for  each  product,  or  each  grade  of 

Saigon,  French  Indo-China]  product  if  there  are  two  or  more  marked  grades 

THE  Bulletin  of  the  Chamber  of  Commerce  "^  •''"•^^  ""fff'"/  ^^^^'y  '"  ^'««=-  Customs 
of  Saigon  gives,  in  metric  tons  of  2.204.6  ;:»•«"  generally  do  not  vary  from  year  to  year, 
pounds,  the  following  data  on  the  exportation  ^^.T.  "^'!  *"!  I  ?*  begimimg 
of  principal  agricultural  products  from  that  port  f  ^''^  to  meet  changed  conditions.  The  mar- 
in  1916  (the  customs  figures  of  the  two  preceding  ^^^  ^»'"?  «*,'"«''»  °^  t''«^^  P''"'««='^  »  "'"'* 
years  being  added  for  purposes  of  comparison)  :  «'^^"  ^J%  ?"=^  precedmg  year. 

Article..                           1914          1915         1916  Much  of  the  Saigon  nce  found  a  market  m  the 

Rice  and  iu  deriyatives:         Tons.         Tons.         Tons.  Orient.     The   maize,  pepper,   copra,  and   rubber 

cS^^o  rii;: ;::::;;:::;:     25;i8i        ^mSS      lllfst  ^^nt  mainly  to  France,  and  the  cotton  to  Japan. 

White    rice ???'I5?      ?rS'9?5      ?19'25]  The  prices  quoted  for  these  exports  in  the  Bul- 

Broken    nce 141,608        138,412        135,926.  ,.r,jl,            ^  ^                      ,      ^         , 

Rice  bran 159,944      120,990      131,146  letin  of  the  Chamber  of  Commerce  (reduced  to 

Toul 1,290,474    1,085,600    1,245,203  United  States  currency  per  metric  ton)  were : 

Price,  per  metric  ton,  on — 

Articles.  Jan.  1, 1916.              July  1,  1916.                Jan.  1. 1917. 

Rice: 

Paddy     $15.00  to    $15.30     $18.40  to    $18.75     $15.25  to    $15.50 

Cargo   rice 24,00  to     25.00      28.00  to      29.25       23.60  to      24.50 

White    rice 25.50                           31.00                          28.00 

Broken    rice 24.70                           26.35                          22.50 

Rice   bran 8.00                            5.80                           6.30 

Pepper: 

White     435.00     465.00  to    475.00     500.00  to    520.00 

Black    254.00  to    260.00     260.00  to    284.00     275.00  to    310.00 

Copra    75.00  to    135.00     .74.00  to     81.00       72.00  to     90.00 
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THE    MANUFACTURE   OF   A   FIBRE   CAN 


Compreh«nMTe  EMmjr  Explaining  the  Varioiu  Steps  in  the   Manufecture  of  the  Typical 

Fibre  Cant 


TN  view  of  the  shortage  of  tin  and  the  use  of 
•^  the  fibre  can  as  a  substitute,  we  feel  that  our 
readers  will  be  interested  in  an  article  regarding 
the  types  of  fibre  cans,  with  a  short*  description 
of  the  machinery  used  and  the  processes  em- 
ployed in  the  manufacture  of  these  paper  cans. 
We  have  included  the  cost  of  production  of  a 
representative  can  made  of  all  paper,  and  one 
made  with  the  tin  top  and  bottom. 

In  describing  the  machinery,  we  have  gone  into 
detail  as  to  the  amount  of  labor  required  and 
the  production  which,  under  ordinary  conditions, 
should  be  expected  of  each  machine.  The  illus- 
trations used  show  the  machinery  built  for  this 
work  by  the  Samuel  M.  Langston  Company,  of 
Camden,  N.  J. ;  and,  while  the  output  of  the  dif- 
ferent machines  is  based  on  the  machinery  of  that 
company,  the  operation  and  the  general  process 
of  manufacture  is  practically  the  same  as  that 
used  by  every  manufacturer  of  paper  cans  and  is 
in  no  way  peculiar  to  the  machinery  built  by  the 
Samuel  M.  Langston  Company. 

Tsrpet  of  Fibre  Cans 

We  illustrate  a  number  of  the  different  kinds 
of  fibre  cans,  or  paper  packages,  which  can  be 


turers.  Probably  the  next  best  known  can  is  the 
scouring  powder  can,  which  has  a  metal  top  and 
bottom.  Then  there  is  a  friction  top  or  plug  top 
can,  which  has  a  removable  top  of  tin  and  a  tin 
bottom.  The  talcum  powder  can  is  another  well 
known  type,  having  a  sifter  top  which  can  be 
opened  and  closed.  There  are  a  great  many  modi- 
fications possible  in  this  type  of  package,  as  even 
a  casual  examination  of  the  merchants'  shelves 
will  show. 

There  is  another  type  of  package  which  is,  more 
or  less,  the  basis  of  all  the  paper  milk  bottles 
that  have  been  produced,  namely:  the  parafiine 
paper  package.  These  packages  generally  have 
special  tops  and  bottoms,  the  body  being  formed 
from  a  spirally  wound  tube.  This  type  of  pack- 
age is  being  extensively  used  as  a  one  time  pack- 
age for  delivering  liquids  or  semi-liquids— oysters, 
ice  cream,  soda  water,  buttermilk,  cottage  cheese— 
and  have  even,  in  some  of  the  large  cities,  re- 
placed the  "growler."  They  are  used  in  marketing 
marshmallow  whip  and  syruDS  of  different  kinds. 
There  is  also  another  type  of  padcage  called  the 
damp-proof  package,  made  by  using  paper  con- 
taining a  layer  of  asphalt. 


Fig.  1  Fig.  2  Fig.  3  Fig.  4  Fig.  5 

FIG.    1 — QUAKER  OATS    CAN.      FIG.   2 — SCOURING   POWDER  CAN.      FIG.  3 — PLUG  OR  FRICTION  TOP  CAN.     FIG. 
4 — TALCUM    POWDER  CAN    (2,  3   AND  4  HAVE   TIN  TOP  AND  BOTTOM).     FIG.  5 — GAS  MOUNTED  CAN. 


manufactured  with  the  machinery  described  and 
illustrated  in  this  article. 

The  package  of  the  Quaker  Oats  Company  is 
typical  of  an  all  paper  can,  that  is,  the  top  and 
bottom  as  well  as  the  body  are  made  of  paper. 
The  top  and  bottom  are  drawn  up  from  one  piece 
of  straw  paper  and  slip  over  the  can  and  are  then 
held  in  place  by  the  htbel.  This  is  the  type  of 
can  being  used  so  extensively  by  cereal  manufac- 


Irrespective  of  what  the  package  is  used  for 
or  how  it  is  made,  the  general  process  of  manu- 
facture is  -about  the  same ;  and  we  will  roughly 
outline,  with  the  estimated  output  of  each  ma- 
chine, varying  from  minimum  to  maximum,  how 
these  packages  are  manufactured. 

In  regard  to  output,  this  is,  as  a  rule,  not  lim- 
ited by  the  machines,  but  by  external  conditions, 
it  being  a  minimum  where  small  lots  of  varying 
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sizes  are  run,  to-  a  maximum  where  the  machines 
have  sufficient  of  one  size  to  run  continually  with- 
out change.  The  quality  of  the  glue  used,  the 
paper,  and  the  skill  of  the  operator  are  all  factors. 
In  the  manufacture  of  these  tubes,  one  must  keep 
in  mind  that  a  record  output  at  increased  waste 


tube  winders,  Type  *B"  Slitter  (illustrated  by 
Bulletin  7,  specifications  for  which  appear  on 
Bulletin  1)  is  recommended.  This  machine  will 
take  these  large  rolls  as  they  come  direct  from 
the  mill,  thus  enabling  one  to  contract  on  the  most 
advantageous  basis  for  paper,  and  will  slit  and 


Fig.  8  Fi«.  9 

Tube  Cutter  Punch  Press 

Machines  Used  in  the  Manufacture  of  a  Fibre  Can 


in  material  is  to  be  carefully  guarded  against; 
that  is,  the  labor  cost  is  small  compared  to  the 
cost  of  materials. 

The  paper  stock  is  generally  bought  in  rolls 
36  inches  to  48  inches  in  width,  and  these  rolls 
are  cut  and  rewound  on  a  Langston  Slitter  and 
Rewinder  (Bulletin  15).  This  machine  will  cut 
these  large  rolls  into  narrow  rolls,  2  inches  to  5 
inches  wide  and  20  inches  to  24  inches  in  diameter. 
A  man  can  cut  from  5,(XX)  to  10,000  lbs.  of  paper 
per  day,  varying  with  the  weight  of  stock,  width 
of  rolls  and  number  of  changes  he  has  to  make 
in  width  of  strips  he  is  cutting. 

For  large  installations  of,  say,  three  or  more 


rewind  them  into  extremely  hard  rolls  of  required 
widths  and  in  diameters  up  to  32  inches  on  a 
standard  machine,  and  even  of  larger  diameters 
where  preferred. 

These  narrow  rolls  of  large  diameters,  which 
are  cut  from  the  bier  roll,  being  wound  so  hard, 
run  perfectly  true  in  feeding  to  the  Tube  Winder 
or  Punch  Press;  and,  due  lo  the  greater  amount 
of  paper  contained,  make  it  unnecessary  to  renew 
the  unwinding  roll  as  frequently  as  would  be  the 
case  on  rolls  of  smaller  diameter  wound  on  the 
tension  or  center  rewinding  principle  which  is 
used  on  the  smaller  Slitters.  These  large  Slitters 
are  also  equipped  with  a  special  moistening  device 
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for  preparing   the   stock   ready  for  the   Punch  punch  press,  according  to  their  shape  and  size. 

Presses,  in  which  the  paper  tops  and  bottoms  are  A  plant  running  full  capacity  on  one  size  box 

drawn  up.  with  paper  top  and  bottom — such  as  the  Quaker 

In  making  2-ply  tubes,  two  of  these  rolls  are  Oats  Company,  National  Oats  Company,  etc.,  use 
fed  simultaneously  to  the  Langston  Spiral  Tube  (4^i6  in.  x  7%  in.) — ^would  require  a  unit  of  ma* 
Winding  Machine  (Bulletin  50),  one  glued  and  chines  consisting  of  one  Tube  Winder,  two  Tube 
one  unglued ;  for  3-ply  tubes,  three  rolls  are  used,  Cutters,  two  Punch  Presses  with  automatic  feed, 
two  glued  and  one  unglued.  This  machine,  once  ,one  Moistener  and  one  Slitt«r,  operated  with  five 
started,  runs  automatically  to  the  ends  of  the  rolls  men,  as  follows :  one  on  tube  winder,  two  on  tube 
of  paper,  gluing,  winding  and  cutting  the  tubes  cutters,  one  on  two  punch  presses  and  one  on 
into-  accurate  lengths,  12  inches  upward.  It  slitter  and  moistener.  This  outfit  will  turn  out 
can  be  adjusted  in  10  to  20  minutes  from  a  tube  at  least  30,000  cans,  and  may  run  as  high  as  40,000 
1  inch  in  diameter  to  5  inches,  and  of  any  length  cans  per  ten  hours  under  exceptionally  good  con- 
desired.     It  has  a  minimum  output  of  30  lineal  ditions. 

feet  per  minute.     This  speed  depends,  as  stated  A  unit  of  3  Tube  Winders,  4  or  5  Tube  Cutters, 

before,  not  on  the  machine  itself,  but  on  the  size  1  T3rpe  **B"'  Slitter  and  Rewinder  with  spedal 

of  the  tube  and  the  demands  made  on  the  machine  moistening  device  built  with  Slitter,  and  5  Puocii 

by  the  output  required.    It  is  on  this  machine  that  Presses  will  produce,  at  least,  100,000  cans  com- 

waste  counts  for  or  against  profit.    In  installing  plete,  of  same  size. 

a  machine,  the  manufacturers  generally  start  it  at  The  smallest  unit  plant  which  can  be  installed 

about  30  feet  per  minute  as  a  speed  best  suited  for  making  paper  cans  consists  of  1  Tube  Winder, 

to  breaking  in  an  operator,  then  speeding  up  to  the  1    Tube  Cutter,    1   small   Slitter  and   Rewinder, 

maximum    output,    according   to    the   conditions  which  would  make  paper  cores  or  tubes  without 

under  which  the  machine  is  to  work.    These  ma-  tops   and  bottoms.     For  drawing  up  the  paper 

chines  are  running  in  some  establishments,  day  in  tops   and   bottoms,   there   would  be   required  a 

and  day  out,  at  better  than  60  lineal  feet  per  double  acting  punch  press  with  automatic  feed 

minute.  and  a  6-inch  moistener  for  preparing  stock  for 

When  the  tubes  are  to  be  used  as  mailing  tubes,  press.    The  output  of  this  plant  would  run  from 

cores  for  winding  paper,  etc.,  and  similar  work  10,000  to  15,000,  with  two  or  three  operators, 

requiring  long  tubes,  they  can  be  finished  on  the  In    figuring   on    materials    from    samples,   the 

tube  machine  without  further  handling ;  but  when'  weight  of  the  body  of  the  box  inchtdes,  of  course, 

they  are  to  be  used  for  making  paper  boxes  or  the  glue.    One  pound  of  good  ground  glue  will 

paper  cans,  the  long  tubes  as  they  come  from  the  glue  from  200  to  300  square  feet  of  surface.    The 

winding  machine  are  taken  to  the  Langston  Tube  total  waste  on  bodies  will  run  from  5  per  cent 

Cutter  (Bulletin  47),  where  they  are  cut  up  into  to  M)  per  cent,  according  to  the  operator, 

short  lengths  with  clean  cut  edges.    An  energetic  In  figuring  caps,  one  should  weigh  the  samples 

operator  on  this  machine  can  about  keep  up  a  and  add  40  per  cent,  to  cover  all  waste,  remem- 

tubo  machine  running  35  to  40  feet  per  minute,  bering  that  a  round  cap  is  cut  from  a  square 

provided  he  does  not  have  to  change  his  sizes  piece  of  board  and  that  a  margin  of  Me  inch  must 

more  than  once  or  twice  a  day.    The  output  of  be  allowed  on  all  four  sides, 

this  machine  depends  entirely  on  the  operator,  as  By  way  of  illustration,  we  give  some  detail 

it   is  essentially  a  hand   operated   machine  and  cost  figures.    These  are  not  "estimated"  figures, 

works  only  when  the  operator  works.    The  work  but  are  an  average  cost  per  IflOO  for  a  day's  run, 

on  this  machine  and  on  the  Slitter  and  Rewinder  with  a  crew  having  about  three  months'  expcri- 

is  more  suited  to  men  and  boys  than  to  girls.    The  ence.    First,  we  will  take  an  all  paper  can  with 

spiral  tube  machine  can  be  run  by  either,  but  is  the  drawn  paper  top  and  bottom,  such  as  is  being 

generally  run  by  boys  or  men.  used  by  cereal  manufacturers.    The  cost  of  labor 

The  machinery  for  tops  and  bottoms,   either  will  vary  with  the  size  of  plant  and   different 

paper  or  tin,  for  round  boxes  or  cans,  is  all  tin  wage  rates.    The  cost  per  operation  is  so  small 

can  machinery.    The  paper  tops  and  bottoms  are  and  total  labor  relatively  so  small  compared  to  Ac 

drawn  up  on  what  is  called  a  Double  Acting  Press  material,  that  economy  in  material  is  more  iffl- 

(Builetin  46).    These  can  be  drawn  hot  or  cold,  portant  than  economy  in  labor. 

preferably  hot.  and  at  a  speed  of  100  to  125  pieces      Labor 30c  to    $.40 

per  minute.    The  paper  is  handled  in  rolls,  with      Tube  stock.  120.1b.  at  $55  per  ton 3.^ 

an  automatic  feed.  The  paper  has  to  be  moistened  ^^^^^  P^J^J^^^^^j^^^^       ; ; ; ; ;;;;;; ; ; ; ; ; ;   i;68 

or  tempered  with  a  solution  of  soap  and  water,  40  p^r  cent,  waste,  including  operating 

which  is  best  done  before  coming  to  the  Punch  and  waste  from  cutting  round  discs 

Press.    The  manufacturers  furnish  what  they  call  from  souare  sheets. 74 

a  Moistener  for  this  work.  The  tin  tops  and  hot-      G^«'  ^^  ^^^'  ^*  ^  <<^^'^  8***«>^ 1^ 

toms  can  be  made  on  a  plain  or  on  a  double  acting  Total    $7.23 
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Cost  of  wrapping  boxes  on  piece  work  runs  relieve  the  latter  from  all  liability  thereunder," 

^^}\^l^  P^^c^»^'|?^  *^«  P"Jii"«  on  of  tops  would  result  in  grocers  cancelling  unfavorable 
and  bottoms^  25c.  to  35c.  per  1,000.  ^      ^         .  ..         ^.  xt         -j 

*  *^        '  contracts   and   suspending  others.     No   evidence 

Taking  up  a  Scouring  Powder  Can  in  a  single  of  any  proposed  action  of  this  sort  was  brought 

unit  plant  (one  Tube  Winder,  one  Slitter  and  one  to  the  attention  of  the  committee,  who  did  not, 

Tube  Cutter),  running  at  an  output  of  15,000  cans  therefore,  feel  justified  in  changing  the  wording 

per  day,  the  cost  per  thousand  would  be  as  fol-  of  the  clause  involved. 

^^^^  *  It  was  thought  advisable,  however,  to  state  that 
Labor  $.65  the  committee,  in  suggesting  the  option  of  can- 
Tube  stock  (IS  point  2  ply),  50  lbs.  at  $55'  cellation  or  suspension  of  contracts,  did  so  with 

per  ton 1 .38  ^,     ..      *i.  ^  -^     •  1.^  •  v         -     tf 

10  per  cent  waste 14       ^  *^^  *"^*  **  might,  m  many  cases,  be  mutually 

Tin   tops   and   bottoms   at   $8.50  per   box  agreeable  to  suspend  rather  than  cancel  contracts 

112  sheet  14 x 20 5.66  and  that  in  such  cases  suspension  would  be  quite 

Glue  (hot  glue— 154  lbs.  at  28c) M  satisfactory. 

Jq^j^j    tg  25         Another  point  brought  out  at  the  meeting  was 

Labor  includes  iabeiung,  crimping  on  tops  and  *^^  question  of  foreign  contracts.    It  was  recom- 

bottoms.  punching  out  tops  and  bottoms,  as  well  "'^^^  *^^*  contracts  affecting  the  military  re- 

as  molding  body  of  can.    The  labels  were  put  on  qu^^-^n^ents  of  our  own  Government  and  those  of 

in  sheet,  by  hand  ^^^  Allies  should  be  given  preferred  treatment, 

The  fi'gures  as  to  the  cost  of  materials  are,  of  ^"*  *^^*  ^^^^''^  "^^^*"8^  deliveries  on  such  con- 

course,   subject  to  market  conditions  and   must  *''^^*^'  manufacturers  should  obtain  documentary 

not  he  considered  as  representative  figures  as  to  P^°°^    ^^    *^^    existence    of    the    contracts,   the 

what  one  should  pay.    The  quantity  of  glue  used  ^™°""*  ""^  material  required  thereon,  and  satis- 

18  a  variable  one,  depending  upon  the  operators  ^^^^'^  assurance  that  shipments  would  be  util- 

and  on  the  glue.     Waste  will  never  run  below  *^^^  ^^'^^^  '''  ^"'"^  ^"^  contracts. 
5  per  cent,  and  should  never  exceed  10  per  cent.  ^^'^^  ^^  question  of  perishability  of  certain 

These  figures  are  for  labor,  waste  and  material  Products  was  discussed,  it  was  the  sense  of  the 

only;  no  overhead  expense  is  figured  in.  '"^^^^''^  *^^*  *^«  P"^^"^  P<>^^^  <^^  ^<^^°«  t^« 

The  Samuel  M.  Langston  Company  have  these  ^«^^^'<^"  ^"  a"  ^"^^  ^^^  t^  ^^  S^''^^"  <>^  ^«»- 

machines  running  in  such  plants  as:  .  ^!*'^-  Department  of  Agriculture,  should  be  con- 

The  Quaker  Oats  Companj'  (who  have  21  Tube 

Winders,  40  Punch  Presses,  40  Tube  Cutters,  

8  Slitters  and  Rewinders.  etc.,  all  manufac-  irpAiTn  opnpp    ArAiMQT  "tmb-  i^rr^uAvt 

tured  by  the  Langston  Company,  running  in  ™AUD  ORDER  AGAINST     THE  MICHAEL 
their  different  plants).  GROCERY  COMPANY'' 

The  National  Oats  Co.,  St^uis,  Mo.  Washington,  D.  C,  May  15.— "The  Michael 

Armour  Gram  Company,   Chicago,   III.  ^  ^  „  n  j     r  ^r  i.m      At      1.  ^ 

Utah  Cereal  CompanvTOgden,  Utah.  Grocery  Company,"  so-called,  of  Mobile,  Ala.,  but 

Northern  Illinois  Cereal  Co.,  Lockport.  111.  in  reality  one,  Victor  Michael,  has  become  the 

Wevman-Bruton  Co.,  New  York  and  Chicago.  subject  of  a  fraud  order  on  the  part  of  the  Post 

Smith-Lee  Company,  Oneida  N  Y  Office  Department;  but,  unlike  the  usual  subject 
L.  W.  Bird  &  Son,  East  Walpole,  Mass.  .       .     *"       ,       *  .      ,•     tt  -^  j  o.\ 

New  England  Purity  Paper  Bottle  Co.,  Northamp-  ^^  ^^^^  an  order,  he  was  using  the  United  States 

ton,  Mass.  mails  for  obtaining  goods  by  fraudulent  represen- 

Larkin  Company,  Buffalo.  N.  Y.  tations  rather  than  for  the  selling  of  goods  by 

Lafore-Foster  Company,  Philadelphia.  Pa.  ^^^^^  o£  mUrepresentations  made  through  the 
A.  P.  W.  Paper  Company,  Plattsburg,  N.  Y.  .,  *^  * 

Corticelli  Silk  Mills,  Florence,  Mass.  *"^*s- 
Reynolds  Corporation,  Bristol,  Tenn.  Michael   had   letter-heads   printed  to   simulate 

those  of  the  Michael  &  Lyons  Grocery  Company, 

CONTRACTS    FOR    DELIVERY    OF    NON-  also  located  at  Mobile  and  rated  in  both  Dun's 

PERISHABLE  FOOD  PRODUCTS  IN  TINS  and   Bradstreet's.  and   on   these  letter-heads  he 

Washington,   D.   C,   May   28. — At   a    recent  would  write  for  supplies  from  wholesale  houses 

meeting  of  the  Committee  on  the  Conservation  at  a  distance.    The  goods  thus  obtained  he  dis- 

of  Tin  Plate,  held  at  the  Bureau  of  Foreign  and  posed  of  to  the  retail  trade  of  Mobile  and  sur- 

Domestic  Commerce,  Department  of  Commerce,  rounding   territory   at   prices    below   what   they 

it  was  claimed  by  certain  packers  of  non-perish-  could    be    purchased    for.  from    the    legitimate 

able  products  that  the  recommendation  made  by  wholesale  dealers.    By  means  of  his  letter-heads 

the  committee  to  the   wholesale   grocers   "That  he    represented    himself    to    be    agent    for   cer- 

they  forthwith  voluntarily  suspend  or  cancel  all  tain  specified  brands  of  tea;  also  that  he  was  an 

contracts    for    delivery   of    non-perishable    food  importer  of  teas,  coffees,  spices  and  other  gro- 

products  In  tins,  made  with  canners,  and   fully  ceries. 
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How    to    Offset   Any    Potsiblo    Skortaffo 

'T^HE  Department  of  Commerce  in  co-operation 
•■•  with  the  Department  of  Agriculture  has  long 
been  earnestly  striving  to  increase  the  output  of 
tin  cans  for  food  containers.  To  this  end  it  has 
endeavored  to  increase  the  supply  of  tin,  to  secure 
the  continuous  movement  of  the  materials  enter- 
ing into  tin  cans  from  the  place  of  production 
to  the  place  of  use,  and  to  facilitate  the  supply 
and  movement  of  machinery  for  producing  cans. 
The  Department  desires  in  every  practicable  way 
to  promote  the  present  and  permanent  prosperity 
of  the  tin-can  industry.  There  is  no  possible 
doubt  of  the  steady  and  growing  demand  for  its 
products. 

Tin  plate  is  98  per  cent,  steel  and  2  per  cent, 
tin.  Steel  is  the  backbone  of  war,  and  the  mills 
have  not  been  able  to  keep  all  their  customers 
fully  supplied  at  all  times.  Moreover,  abnormal 
freight  demands  have  made  prompt  deliveries 
uncertain.  There  have  also  been  decreased  im- 
ports of  pig  tin,  due  to  decreased  production  and 
reduced  shipping  facilities.  It  is  not  surprising, 
therefore,  that  the  tin-plate  makers  cannot  pro- 
vide the  can  manufacturers  with  sufficient  plate 
to  enable  them  to  meet  the  increase  in  the  demand 
for  cans,  which  is  25  to  40  per  cent,  greater 
than  it  was  last  year. 

It  is  therefore  imperative  that  the  available 
supply  of  cans  be  utilized,  in  so  far  as  possible, 
for  packing  products  that  can  be  preserved  only 
in  tin,  and  that  substitutes  be  used  for  other 
products  wherever  practicable.  Such  containers 
should  be  cheaper  than  tin,  so  that  the  ultimate 
benefit  from  lower  costs  may  offset  the  initial 
expense  of  the  substitution. 

Cost  and  Doscription  of  Fibor  Containers 

The  price  of  glass  has  steadily  risen  and  has 
reached  a  point  at  which  any  large  extension  of 
its  use  for  food  containers  is  impracticable.  At 
present  fiber  or  paper  containers  of  good  quality 
are  being  produced  in  considerable  and  increasing 
quantities,  and  for  many  purposes  are  supplanting 
glass  and  tin  plate.  The  price  of  the  fiber  con- 
tainers depends  upon  the  size,  the  quality  of  the 
paper-pulp  material,  the  number  of  treatments 
with  paraffin,  and  the  amount  of  printed  matter 
on  the  outside.  The  commoner  types  may  be 
obtained  at  1.25  to  1.5  cents  for  the  half-pint  size, 
1.25  to  1.6  cents  for  the  pint  size,  and  1.5  to  1.65 
cents  for  the  quart  size. 

Fiber  containers  are  made  in  various  shapes 
and  sizes  adapted  to  different  purposes  and  may 
or  may  not  be  coated  with  paraffin,  which  is 
chemically  inert  and  is  sometimes  baked  into  the 


•Pamphlet  issued  by  Bureau  of  Foreign  and  Domestic 
Commerce,  U  S.  Department  of  Commerce,  in  collabora- 
tion with  the  Bureau  of  Standards. 


paper  material.  Some  of  these  containers  are 
claimed  to  be  air-tight,  proof  against  leakage,  and 
protected  from  contamination  by  the  paraffin. 
Some  containers  appear  to  be  more  nearly  air- 
tight than  others  of  the  same  style,  probably 
because  of  better  fitting  covers.  These  containers 
are  light  in  weight,  pack  readily  for  shipment, 
are  easily  opened,  and  are  used  but  once. 

Fiber     Containors     for     DoliTorinff     Foods    to 
Consumor 

The  demand  for  "ready-to-eat"  foods,  such  as 
baked  pork  and  beans,  spaghetti,  etc,  with  the 
simple  direction  "Heat  and  serve,'*  represents  the 
largest  factor  in  the  increased  use  of  tin  cans. 
These  foods  must  be  processed  in  the  containers 
at  or  above  the  temperature  of  boiling  water, 
and  no  substitute  for  tin  has  been  found  that 
satisfactorily  meets  these  conditions.  However, 
a  great  economy  in  tin  can  be  effected  by  home 
cooking  of  such  products  during  the  present 
shortage. 

Fiber  containers  are  recommended  for  the  dis- 
tribution by  the  retailer  of  many  foodstuffs,  in- 
cluding milk,  cream,  buttermilk,  ice  cream, 
oysters,  syrups,  marshmallow  creams,  dried  fruits, 
preserves,  jellies,  mincemeat,  horseradish,  rel- 
ishes, pickles,  deviled  ham  and  chicken,  vinegar, 
dry  and  prepared  mustard,  soda  water,  salads, 
sauerkraut  and  olives. 

Fiber  Containers  for  Packing  and  tbe  WboU- 
sale  Trade 

It  is  claimed  that  dry  food  products  such  as 
coffee,  tea,  alum,  baking  powder,  spices,  raisins 
and  prunes  may  be  successfully  packed  by  pro- 
ducers and  manufacturers  in  paper  or  fiber  con- 
tainers. For  some  of  those  products,  bags  lined 
with  tinfoil  have  been  in  successful  use  for  ten 
years  or  moje  and  they  form  an  attractive  pack- 
age that  is  said  to  be  moisture  proof. 

Other  commodities  usually  packed  in  tin  could 
be  marketed  as  well  in  paper  or  fiber,  with  the 
advantage  of  lower  cost.  Among  these  tobacco 
occupies  a  conspicuous  position,  and  other  articles 
are  lye,  cleansers,  soap  powders,  shoe  polishes, 
metal  polishes,  soaps  and  shaving  preparations, 
toilet  articles,  such  as  talcum  powder,  and  vari- 
ous dry  drugs  and  chemicals.  Paper  containen 
are  also  suggested  for  preserved  fruits  and  jellies 
made  at  home.  Goth  sacks  for  tobacco  and  wood 
for  syrups  and  molasses  are  also  recommended 
where  retail  sales  can  be  made  in  bulk. 

For  packers  of  dry  products  who  are  opposed 
to  the  adoption  of  fiber  containers  because  of  Ac 
good  will  built  up  upon  the  style  and  shape  of  a 
tin  container,  fiber  containers  having  a  tin  top  and 
bottom  are  available.  These  containers,  when 
labeled,  have  the  appearance  of  all-tin  cans,  and 
are  almost  as  serviceable. 
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New  York  San  Francitco  Chicago 

120  Front  Street  104  California  Street  180  N.  Dearborn  Street 


C  E.  Bickf ord  &  Co. 

Coffee  Brokers 


S  a  better  evidence  of  the  growth 

in  popularity  of  Central  American 

Coffees  in  the  United  States,  and 

the  importance  of  San  Francisco 

as  a  distributing  center  for  same,  we  quote 

the  following  importations,  from  January  1  st 

to  the  middle  of  May,  in  this  Port : 


1913 

.  .  .  .  118,783  Bags 

1914 

.  .  .  .  138,486 

1915 

....  223,935   " 

1916 

....  284,037  " 

1917 

....  402,008   " 

Either  price  attractiveness,  or  intrinsic  drink- 
ing merit,  or  both,  have  enabled  Progressive 
Roasters  throughout  the  country  to  secure 
some  most  satisfactory  trades  from  San 
Francisco,  and  as  present  assortments  here 
are  most  complete,  we  think,  in  view  of  the 
poor  drinking  qualities  of  the  bulk  of  both 
the  Colombian  and  Venezuelan  crops  this 
season,  it  will  amply  repay  Roasters  to  get 
acquainted  with  the  buying  opportunities 
possible  through  our  Offices. 


New  Orleans  Lot  Angeles  Portland,  Ore. 

300  Magazine  Street  180  S.  Central  Avenue  7  First  Street 


When  writing  to  Advertisers,   please   mention  Thb   Spicb   Mill. 
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C.  E.  Bickf  ord  &  Co. 

Coffee  Brokers 


BrazU's  -  Central  American's 
Colombian's    -   Venezuelan's 

COFFEES 

OF    ALL    KINDS 


New  Orleans  Los  Angeles  Portland,  Ore. 

300  Mag asine  Street  180  S.  Central  Avenue  7  First  Street 
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Purchasers  of  large  quantities  of  foodstuffs, 
such  as  hotels,  restaurants  and  boarding  houses, 
can  also  contribute  directly  to  the  tin-saving  cam- 
paign by  buying  supplies  in  large  cans  instead  of 
small  ones.  In  addition  to  aiding  in  tin  conser- 
vation, they  will  get  the  supplies  at  a  lower  rate. 

Tttsts  of  Substitute  Containers — Trade  Lists 

Certain  types  of  these  containers  are  now  being 
tested  to  determine  to  what  extent  the  claims 
of  their  manufacturers  as  to  their  general  qual- 


ities can  be  substantiated.  Manufacturers  of  sub- 
stitute containers  who  wish  their  products  tested 
should  send  samples  to  the  Bureau  of  Standards, 
Department  of  Commerce,  with  full  information 
regarding  commodities  for  which  the  containers 
are  specially  designed,  prices  and  ability  to  con- 
tract for  early  deliveries.  Names  and  addresses 
of  firms  prepared  to  supply  fiber  and  other  con- 
tainers may  be  obtained  from  the  Bureau  of 
Foreign  and  Domestic  Commerce  or  its  district 
or  co-operative  offices. 


THE  MAKING  OF  COFFEE  CARTONS  BY  THE  "BRIGHTWOOIT  MACHINE 


^TpHE  picture  above  illustrates  how  a  well- 
"*•  known  coffee  roasting  company — Berry, 
Dodge  Co.,  Boston,  Mass. — arc  meeting  the 
present  emergencies  due  to  the  tin  situation. 
It  shows  a  small  pile  of  flat  "Brightwood" 
blanks,  several  of  which  piles  may  be  loaded  at 
one  time  in  to  the  "Brightwood"  machine,  manu- 
factured by  National  Packaging  Machinery  Co., 
172-180  Green  St.,  Jamaica  Plain,  Boston,  Mass. 
In  the  background,  above  this  pile,  is  shown  the 
printed  side  of  this  blanic,  the  outline  of  which 
is  also  made  clearer.  These  printed  and  cut  fiat 
sheets  are  delivered  to  the  firms  using  the 
"Brightwood"  machine  by  their  carton  printers 
and  cost  less  than  the  same  size,  quality  and 
quantity  of  knockdown  cartons  because  there  has 
been  no  folding  nor  gluing  up  one  edge  by  the 
printer.  This  saving,  it  is  claimed,  is  usually  suf- 
ficient to  pay  the  operator  who  handles  the  com- 
plete chain  of  packaging  machinery. 

In  the  photograph  is  next  shown  a  set-up  car- 
ton, empty,  and  then  a  filled  carton  which  has 


been  upset  to  show  the  ground  coffee  contained. 
Above  it  is  the  top-sealed  carton  and,  to  the  right 
again,  is  the  wax-wrapped  and  hermetically  sealed 
package,  face  and  end  views,  the  latter  showing 
the  character  of  folds  made  in  the  wax  paper  by 
the  automatic  wrapping  machine  of  the  National 
Company.  It  will  be  seen,  therefore,  that  the 
complete  process  of  setting  up,  weighing  net,  top 
sealing,  wrapping  and  hermetically  sealing  is  now 
taken  care  of  by  high-class  machines  manufac- 
tured by  the  National  Packaging  Machinery 
Co. 

Berry,  Dodge  Co.  are  to  use  this  same  set  of 
machines  on  three  sizes  of  coffee  cartons,  as 
well  as  on  three  sizes  of  tea  cartons.  In  our 
July  issue  we  anticipate  showing  the  various 
sizes  and  brands  that  Berry,  Dodge  Co.  are  to 
pack  on  these  machines  in  this  same  protective 
type  of  carton.  We  learn  that  prominent  roast- 
ers of  coffee  in  the  Middle  Western  States  have 
already  installed,  and  others  are  about  to  install 
similar  machines. 
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TRADE  MARKS  REGISTERED  DURING  MAY,  1917 


{Names  of  owners  in  paitnt  record  below) 


na^ee 


7/6,633 


XHAY      "Q 

no, en 


l'i>.  S^Be 


ff6,69€> 

fft>.r33 


PATENT  RECORD 

Patents,  Trade-Marks,  Labels,  Prints,  etc. 


[Reported  especially  for  Simmons'  .  Spice  Mill 
^3;  Edward  IV.  Holmes,  Patent  and  Trade- 
Mark  Attortiey,  918  F  St.,  Washington,  D.  C] 


Trade-Marks  Registered  During   May,   1917 

May  1 

116,486.     Coffee,    Tea,    Nuts,    Cooking-Chooo- 
late,  etc.     The  Weideman  Co.,  Cleveland,  Ohio. 
May  8 

116,503.  Salted  Peanuts,  Peanut-Butter,  Pea- 
nut-Oil, Coffee,  Tea,  etc.  The  Brundage  Bros. 
Co.,  Toledo,  Ohio. 

116,557.    Tea.     The   "Salada"   Tea   Co.,   Inc., 
Portland,  Me.,  and  Boston,  Mass. 
May  15 

116,586.  Coffee,  Tea,  Salted  Peanuts,  Sugar 
Peanuts,  Peanut-Oil,  Peanut-Butter,  etc.  The 
Brundage  Brothers  Co.,  Toledo,  Ohio. 

116,611.  A  Substitute  for  Coffee.  William 
J.  H.  Doran.  Denver,  Col.. 

116,633.  Spices,  Flavoring  Extracts  for  Foods, 
Mustard,  Ginger,  Nutmeg,  Sage,  etc.  Heisig  & 
Norvell.  Beaumont,  Tex. 

116,69^  Tea.  Sprague,  Warner  &  Co.,  Chi- 
cago, 111. 

116,733.  Coffee.  The  Woolson  Spice  Co., 
Toledo,  Ohio. 

May  22 

None  reported. 

May  29 

None  reported 


Label  Registered  May  8,  1917 

20,081.     Coffee.      Olson    Coffee    Co.,    Omaha, 
Neb.     Title,  "Happy  Hollow.'' 

Label  Registered  May  29,  1917 

20,117.     Coffee.     Salim   Barbour,   New   York, 
N.  Y.    Title,  "Barbour  Coffee." 


Trade-Marks     Published     During     May,     1917 
(Not  Registered)  ^ 

Note. — The  following  trade-marks  were  published  in 
the  Official  Gazette  of  the  Patent  Office,  on  the  dates  in- 
dicated in  order  that  anf  perspn  who  believes  he  would 
be  daniaf^ed  by  any  registration  may  oppose  the  same 
within  30  days  of  the  publication  of  such  mark.  If  no 
opposition  be  entered  within  30  days,  the  trademark  may 
be  registered  in  due  course. 

May   1 
Scr.  92,642.    Peanut-Butter,  Cocoa,  Milk-Choc- 


late,  Premium  Chocolate,  Table-Rice,  Fancy 
Head-Rice,  White  Pepper,  Black  Pepper,  Cayenne 
Pepper,  Certain  Spices,  Mustard,  Prepared  Must- 
ard, German-Style  Mustard,  Flavoring  Exacts 
for  Foods,  etc  Union  Pacific  Tea  Co.,  New 
York,  N.  Y.    "Sovereign." 

Scr.  93,621.  Peanuts.  American  Peanut  Cor- 
poration, Norfolk,  Va.    "A.  P.  C." 

Scr.  97,007.  Tea,  Coffee,  Cocoa,  Chocolate, 
Spices,  Extracts  for  Flavoring  Foods,  etc.  The 
Temple  Garden  Co.,  Boston,  Mass.  "Temple 
Garden"  printed  above  the  representation  of  two 
elephants,  one  at  each  side  of  concentric  circles 
and  the  representation  of  the  top  of  a  temple  and 
trees  within  said  circles. 

Scr.  99,013..  Peanut-Butter,  etc.  R,  H.  Macy 
&  Co.,  New  York,  N.  Y.    "Lily  White." 

Scr.  99,653.  Tea,  Coffee,  Extracts  for  Food 
Flavoring,  Rice,  Spices,  Paprika,  Thyme,  Sage, 
etc.    Albert  Ehlers,  Brooklyn,  N.  Y.    "Tops  AIL" 

Scr.  100.170.  Cocoa,  etc.  The  Kroger  Gro- 
cery &  Bakitig  Co.,  Cincinnati,  Ohio.  "Country 
Club"  associated  with  the  representation  of  a 
country  clubhouse. 

Scr.  100,923.  Cracked  Rice.  etc.  Richard 
Haughton,   Paoli*    Pa.     "Great  Valley  Mills." 

Scr.  101,407.  Coffee.  Philip  L.  Summer,  New 
York,  N.  Y.  •  "Postal." 

Scr.  101,508.  Tea.  Sears,  Roebuck  &  Co. 
Chicago,  111.    "Penza"  upon  a  rectangular  figure. 

Scr.  101,509.  Tea.  Sears.  Roebuck  &  Co., 
Chicago,  111.    "Apalda"  upon  a  rectangular  figure. 

Scr.  1Q2;271.  Chocolates,  etc.  Stephen  F. 
Whitman  &  Son,  Inc.,  Philadelphia,  Pa.  "Nep- 
tune." 

Scr.  102,315.  Roasted  Coffee.  The  E.  S. 
Kibbe  Co.,  Hartford,  Conn.     "Aunt  Mar>''s." 

May  8 
Scr.  92,640.     Baking- Powder,  Cream  of  Tar- 
tar, Bicarbonate  of  Soda,  Saleratus,  etc.    Union 
Pacific  Tea  Co.,  New  York,  N.  Y.    "Sovereign.** 
Scr.    102,206.      Rice.      Moses    Milton    Baum- 
gartner,  Freeport,  111. 

"Y 
E 
L 
I 
"YEL— O— RYS." 
I 

R 
Y 
.      S"' 

May  15 
Scr.  90,841.     Chocolate.     Pennsylvania  Choc- 
olate Co.,  Pittsburgh,  Pa.    "Eatmors." 
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Scr.  92^1|6^  Coffee,  etc.  Chandler  Brokerage 
Co.,  Atchison,  Hiawatha  and  Horton,  Kan. 
Monogram  "C  B  C"  in  white  on  a  red  circular 
background. 

Scr.   101,083.     Flavoring  Extracts   for  Foods, 
Spices,  Rice-Flour,  etc,     The  Cabell  Co.,  Balti- . 
more,    Md.     Representation   of    a    Chef's    h^ad 
within  a  winged  seal. 

Scr.  102,060.    Coffee.    The  Union  Pacific  Tea 
Co.,  New  York,  K.  Y.     "Camel"  and  the  repre- 
sentation of  a  led  camel  at  an  oasis. 
May  22 

Scr.  86,469.  Cocoa,  Chocolate,  Prepared 
Mustard,  etc.  Berdan  &  Co.,  Toledo  Ohio. 
"Chef"  associated  with  the  portrait  of  a  Chef. 

Scr.  93,541.  Prepared  Mustard,  etc.  B.  A. 
Railton  Co.,  Chicago,  111.  "B  A  R"  with  "CO" 
printed  within  the  lower  portion  of  the  letter 
"A,"  within  concentric  circles  and  a  horizontal 
line  or  bar  running  through  the  letters  "B  A  R" 
and  the  cricles. 

Scr.  102,648.  Peanut-Butter.  Farrell  &  Co., 
Omaha,  Neb.  "Wedding  Breakfast"  and  repre- 
sentation of  people  sitting  around  a  t^ble. 

Scr.  102,796.    Flavoring  Extracts  for  Confec- 
tioners',    Bakers'    and    Household     Use.      The 
Schuster    Co.,    Cleveland,    Ohio.      "Euclid    Sun- 
burst" and  representation  of  a  sunburst. 
May  29  - 

Scr.  86,699.  Prepared  Mustard,  Sage,  Savory, 
Thyme,  etc.  Foley  Bros.  &  Quinlan,  Inc.,  St. 
Paul,  Min.  "Moccasin"  and  representation  of 
the  flower. 

Scr.  95,946.  Coffee.  Manhattan  Coffee  Mills. 
Inc.,  Washington,  D.  C.  "Manhattan  Coffee 
Mills"  within  a  rectangular  bordeh 

Scr.  99,578.  Coffee.  Arthur  P.  Martinez,  Dal- 
las, Tex.  "Flor  De  Guatamala"  and  "Martinez 
Coffee  Co.,"  the  latter  being  in  script,  upon  an 
ornamental  panel. 

Scr.  103.131.  Blend  Coffee.  The  Tebbetts  and 
Garland  Store,  Chicago,  111.    "Kolan." 


Patents   Granted   During   May,   1917 

May   1 

1,224,620.  Coffee  Roaster.  Pasquale  Ezzo, 
Newark,  N.J.  ^ay  8 

1^5,690.  Apparatus  for  Preparing  Coffee, 
Tea  or  Similar  E)rinks.-  George  Wieberg,  Stock- 
holm. 5weden.  j^^^   j^ 

1,225,812.  Coffee  Pot.  Loring  B.  Hester, 
Bond,  Miss.,  assignor  of  one-half  to  James  Wil- 
liam Black,  Bond,  Miss. 

1,226,005.  Coffee  Percolator.  Gilbert  Rath- 
man,  New  York,  N.  Y.,  assignor  of  three-tenths 
to  William  Hodgkinson  and  four-tenths  to  James 
A.  Brown,  New  York,  N.  Y. 

1,226,524.  Receptacle  Closure  (Coffee  Pot). 
Adolphus  F.  Jeffries,  New  York,  N.  Y. 

1,226,552.  Coffee  Percolator.  Edward  Man- 
gisch  and  Anthony  Rey,  New  York,  N.  Y. 

50,779.  Combined  Coffee  and  Tea  Pot.  George 
Caspar,  Pinehill,  Pa.    ^^^  22 

1,226,691.      Dripless    Strainer.      Harold     E. 
Nock,  North  Attleboro,  Mass.,  asignor  to  Paye 
&  Baker  Mfg.  Co.,  North  Attleboro,  Mass.,  a 
Corporation  of  Massachusetts. 
May  29 

1,228,103.  Peanut-Blanching  Machine.  Jo- 
seph Franklin,  Chicago.  111.,  assignor  to  Franklin 
Auto  Peanut  Blanching  Co.,  Chicago,  111.,  a  Co- 
partnership. 


The  Unconsciously  Advertised  Grocer! 

Guest:  Excuse  me,  my  dea^— but  why 
are  your  crackers  always  so  crisp  ? 

Hostess:  Because  Brown,  my  grocer, 
keeps  them — ^and  all  his  bulk  goods 
— in  one  of  those  Sherer  Patented 
Counters. 

Guest:  You  don't  mean  it!  Does  a 
counter  really  make  such  a  dif- 
ference ? 

Hostess:  It  certainly  does!  It  keeps  all 
it  contains  dry,  safe  and  clean. 
What  is  more,  I  am  continually  find- 
ing it  possible  to  make  real  savings 
by  ordering  such  goods  in  bulk 
rather  than  in  packages. 

And  then  the  two  women  drank  more  tea 
and  talked  for  almost  an  hour  on  how 
Brown  had  Shererized  his  store  and  what 
it  meant  in  pleasure  and  satisfaction  to 
the  hostess  and  her  household — and  how 
she  had  consequently  sent  many « cus- 
tomers to  Brown.  The  guest  of  the  tea 
party  became  another  new  customer  of 
Brown. 

So  many  dealers  are  finding  the 

SHEREROIUIITER 

just  the  thing  they  need  to  build  busi- 
ness— to  save  money — to  win  customers 
— to  advertise  themselves  unconsciously 
in  home  parlors — that  you,  Mr.  Grocer, 
should  know  all  about  the  Sherer— at 
once! 

Send  us  your  name,  and  ask  for  our 
Booklet   28— and   then   youll   kno^nr! 

SHERER-GILLETT  COMPANY 

1707  South  Clark  Street 
CHICAGO 


Patented 


When   writinK  to  Advertitera.   pleMe 
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"Ubertr^  for  Coffee 

*'G.,"  New  Orleans,  writes:  "Kindly  advise  us  if  your 
records  show  that  the  word  "Liberty"  with  the  Libertr 
statue  as  a  design  is  now  used  as  a  coffee  trade  mark/' 

Ans, — The  word  "Liberty"  is  registered  for  cof- 
fee by  Triumph  Mills,  Tampa,  Fla.,  No.  101,969, 
January  19,  1915.  We  believe  this  registration 
would  preclude  the  later  use  by  another  firm  of 
the  word  "Liberty"  for  coffee  with  the  Liberty 
statue  as  a  design. 


Protectioii     Offered     by     Label      Registretioii 

"B.  S„"  New  York,  writes:  "Please  advise  what  pro- 
tection is  afforded  by  a  label  registration?" 

Ans, — This  question  was  submitted  to  Edward 
W.  Holmes,  trade-mark  and  patent  expert  for 
The  Spice  Mill,  and  Mr.  Holmes  replies : 

"The  protection  afforded  by  a  label  'registration 
is  under  the  Copyright  Act  instead  of  the  Trade- 
Mark  Act,  and  covers  the  general  appearance  of 
the  label  and  not  any  particular  feature  upon  the 
label.  For  instance,  the  trade-mark  appearing 
upon  the  label  is  not  protected  in  any  way;  but 
any  person  who  made  a  label  bearing  a  similar 
appearance  to  the  registered  label  containing  that 
trade-mark  would  be  liable  to  an  infringement 
suit.  My  opinion  is  that  if  there  were  trouble 
between  two  users  of  the  same  trade-mark,  the 
fact  that  one  of  the  users  had  label  registration 
would  place  him  in  a  t>osition  to  present  this  regis- 
tration as  some  evidence  of  the  use  of  the  trade- 
mark appearing  thereupon,  although  the  trade- 
mark was  not  directly  covered  by  label  registra- 
tion." 


DECISION    INVOLVING    FOREIGN    TRADE- 
MARK 

T  N   the   following  communication   of  Treasury 
•^   Department  it  will  be  seen  that  imported  mer- 


chandise bearing  the  genuine  trade-mark  of  a 
foreign  manufacturer  should  not  be  prohibited 
entry  under  Section  27,  act  of  February  20,  1905, 
as  copying  or  simulating  the  same  trade-mark 
registered  in  the  United  States  by  arrangement 
with  and  consent  of  such  foreign  manufacturer: 

Treasury  Depaktment,  Feb.  24,  1917. 
To  collectors  and  other  officers  of  the  customs: 

The  appended  decision  of  the  United  States 
Circuit  Court  of  Appeals  for  the  Second  Circuit 
in  the  action  of  the  Fred  Gretsch  Manufactur- 
ing Co.,  complainant-appellee,  against  Michael  £. 
Schoening,  owner  of  the  trade-mark,  and  Dudley 
Field  Malone,  collector,  etc.,  defendants-appel- 
lants, is  published  for  your  information  and  guid- 
ance. 

Under  this  decision,  imported  merchandise 
which  bears  the  genuine  trade-mark  of  the  for- 
eign  manufacturer  should  not  be  refused  entry 
under  Section  27  of  the  act  of  February  20.  1905, 
as  copying  or  simulating  a  trade-mark  registered 
in  the  United  States  Patent  Office  under  authority 
of  such  foreign  manufacturer. 

The  decision  is  to  be  applied  only  to  cases 
where  the  mark  covered  by  the  United  States 
registration  is  one  which  was  adopted  and  is  used 
by  a  foreign  manufacturer  upon  merchandise 
manufactured  by  him,  and  the  registration  of 
which  in  the  United  States  is  to  protect  and  cover 
the  foreign  article  when  sold  in  this  country. 
Andrew  J.  Peters, 

(57860.)  Assistant  Secretary. 

REAPPRAISEMENTS 

Before  Board  2  (Fischer  and  McClelland, 
General  Appraisers). 

2764a— PEPPERS.^From  Hijo  de  R.  Diaz,  Oila- 

horra,  Spain.     Exjported  November  3,  1916; 

entered  at  New  York»  December  5,  1916.    File 

No.  89198.    Entry  No.  81977. 

Prices  as  published  in  reappraisement  No.  27365, 

January  23,  1917.     Reappraised  value  affirmed. 
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Protect 
Your  Profits 

This  is  the  biggest 
scale     value     ever 
offered— ^  you 
know  the  scale — 
80  buy  now. 


fc-r-r-^y^^^'^^sfe 
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THE.  SPICE  MILL  PUBLISHING  COMPANY 

[Incorporcted  under  the  Laws  of  the  Stet*  of  New  York.] 
P». udTntt.:  B.  F.  SIMMONS  Secntary :  M.  E.  B.  SIMMONS 
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SUBSCRIPTION  RATES 

All  Pwtt  of  United  States $a.oo       Foreign  Countries  in  PoeUl  Union ^.•. 

Dominion  of  Canada a.as       Single  Copiea %i 


$a.sa 


EDITORIAL  NOTES 


The  Liberty. Loan  Bond  Sale 

The  Spice  Mill  regrets  that  this  issue  is  so 
timed  that  it  cannot  take  advantage  of  the  vast 
amount  of  data  received  from  the  Liberty  Loan 
Publicity  Committee  in  lending  its  co-operation 
in  the  sale  of  the  bonds.  Before  this  number  is 
in  full  circulation  the  time  limit  for  the  sale  will 
have  been  reached.    However,  some  of  our  read- 
ers  will  receive  the  paper  before  the  close  of 
the  sale  and  if  they  have  not  subscribed  to  the 
Liberty  Loan^  it  is  hoped  they  will  yet  do  sa 
"To    save    itself    and    civilization    our 
country  is  in  the  world's   greatest   war. 
The   utmost  power   of   men   and   money 
alone  can  give  us  victory.    Without  money 
armies  and  navies  will  be  helpless.    Have 
you  subscribed  to  the  Liberty  Loan?    If 
not,  buy  a  bond  to-day." — ^The  Manufac- 
turers' Record. 

The  coffee  and  tea  trade  entered  heartily 
into  the  Liberty  Loan  Bond  sale  campaign. 
The  following  circular  letter  was  widely  dis- 
tributed: 

New  York,  June  2,  1917. 
The  undersigned,  having  been  appointed  a  com- 
mittee to  approach  importers,  jobbers  and  roast- 
ers of  coffee,  and  the  importers  and  jobbers  of 
tea,  on  the  matter  of  the  Liberty  Loan  Bonds, 
desire  to  call  your  serious  attention  to  the  neces- 
sity of  arousing  all  possible  interest  in  this  loan 
and  in  helping  to  make  it  a  huge  success.  Fail- 
ure at  this  time  to  make  it  such  would  be  a 
serious  matter.  Will  you  not,  if  you  have  not 
already  done  so,  promptly  subscribe  to  the  loan, 
and,  at  the  same  time,  bring  it  to  your  em- 
ployes' attention?    Many  of  our  firms  are  taking 


subscriptions  for  these  bonds  for  their  em- 
ployes, allowing  them  to  pay  for  same  in  weekly 
installments.  Your  bank  will  assist,  if  necessary, 
by  loaning  on  them  at  not  over  4  per  cent 

The  time  is  short,  the  need  is  imminent  and 
now  is  the  time  to  have  every  one  take  hold. 
Do  your  bitl 

Frank  Russell. 

Ross  W.  Weir. 

George  W.  Lawrence. 
♦    ♦    ♦     "^ 

Immediate  Enactment  of  Food  Adminis- 
tration Bill 
A  letter  has  gone  forth  from  the  Executive 
Committee  of  the  Chamber  of  Connnerce  of 
the  United  States  urging  that  members  express 
themselves  in  the  matter  of  the  proposed  food 
control  legislation  now  pending,  and  calling  at- 
tention to  the  importance  of  this  matter.  The 
Executive  Committee  ask  the  members  to  express 
their  opinions  on  this  measure  without^  delay  to 
the  proper  execut^iye  and  legislative  officials. 
With  the  letter  goes  a  report  of  the  National 
Chamber  Committee  on  Food  Administration . 
earnestly  advocating  the  passage  of  the- so-called 
Hoover  bill.  The  enactment  Of  diis  bill  is  requi- 
site to  secure  our  success  in  the  war.  The  food 
supply  of  our  allies  must  be  guaranteed.  In  the 
next  twelve  months  they  will  need  eight  to  nine 
hundred  million  bushels  of  food  grains.  Because 
of  difficulties- in  transportation,  they  faoe  curtail- 
ment of  their  imports  from  India  and  Australia. 
The  usual  supplies  from  Russia  and  the  Balkans 
are  entirely  cut  off.  Argentina  with  its  new  crop 
in  January  is  an  unknown  factor.  However 
much  our  allies  may  economize,  they  will  have 
to  rely  very  largely  upon  North  America.  The 
immediate  creation  in  the  United  States  of  a  food 
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administration  with  power  to  act  qiuckly  and 
efficaciously  is  urged  from  all  ijuarters,  with  the 
belief  that  the  powers  bestowed  up^n  such  a 
food  administration  will  be  so  used  as  to  disturb 
as  little  as  possible  the  private  enterprises  of 
the  country,  will,  in  fact,  be  exercised  with  great 
caution  and  care  and  only  after  the  best  advice 
experienced  men  can  give  has  been  obtained. 
*    *    ♦ 

Exempt  Alcdiol  for  Extracts,  etc*,  from 
Heavy  Tax, 

In  connection  with  the  matter  of  putting  a 
heavy  tax  on  grain  and  other  food  products 
used  in  producing  distilled  spirits,  the  Finance 
Committee  of  the  Senate  are,  it  is  reported^  ap- 
parently inclined  to  exempt  from  this  heavy  tax- 
ation alcohol  used  for  manufacturing  medicines, 
flavoring  extracts  and  soda  water  fhtvors.-  With 
immediate  and  concerted  action  upon  the  part  of 
the  manufacturers  and  the  trade  in  general,  it 
is  quite  possible  that  they  will  get  the  right 
to  use  alcohol  without  further  burdens.  The 
members  of  the  Finance  Committee  should 
therefore  be  urged  by  wire  and  letter  to  make 
some  provision  for  permitting  alcohol  to  be 
used  for  manufacturing  flavoring  extracts  and 
kindred  products  at  the  normal  tax.  There  is 
a  chance;  act  at  once. 

m     *     * 

Grocery   Trade's  Co-operation  with  the 
President's    Policies 

The  following  letter  from  Secretary  of  Agri- 
culture Houston  to  the  secretary  of  the  National 
League  of  Commission  Merchants  is  of  great  in- 
terest to  other  individuals  besides  those  ad- 
dressed : 

DEPARTMENT  OF   AGRICULTURE 

Office  of  the  Secretary 
Washington,  D.  C. 

May  16,  1917. 
Mr.  R.  S.  French, 

Secretary,  National  League  of  Commission 
Merchants,  90  West  Broadway,  New 
York  City. 
Dear  Sir:  Mr.  Brand  has  brought  to  my 
attention  your  letter  of  May  7.  There  is  no  de- 
sire on  the  part  of  any  branch  of  the  govern- 
ment to  do  anything  else  than  to  promote  the 
best  interests  of  all  the  people  of  the  nation  in 
the  present  emergency.  The  desire  is  to  dis- 
turb helpful,  legitimate  industrial  activities  just 
as  little  as  possible.  The  Congress  has  been 
asked  to  vest  in  the  President  certain  emergency 
powers,  to  be  in  existence  onljr  during  the  course 
of  the  war.  It  seems  essential  to  the  national 
safety  that  these  powers  be  given  to  the  Presi- 
dent It  is  not  improbable  that  some  of  them  will 
pot  have  to  be  exercised,  but  the  ^  Government 
ought  not  to  be  without  the  requisite  authority. 
The   Government   realizes   the  constructive   and 


patriotic  service  which  can  be  rendered  by  the 
produce  trade  and  will  endeavor  to  assist,  as, 
far  as  possible,  members  of  the  trade  who  wish 
to  do  their  share. 

Very  truly  yours, 
(Signed)     D.  F.  Houston,  Secretary. 

The  National  Wholesale  Grocers*  Association, 
the  Southern  Wholesale  Grocers'  Association,  the 
National  Retail  Grocers'  Association  and  other 
trade  organizations  within  the  field  of  our  cir- 
culation have  pledged  the  President  their  earnest 
and  un remittent  support  and  co-operation  in  the 
monumental  tasks  he  has  before  him.  These  and 
other  organizations  have  planned  programs  of 
action  that  will  be  fruitful  of  benefit  to  the 
country  at  large. 

LOWER    WALL   STREET    BUSINESS    MEN'S 
ASSOCIATION'S  REMARKABLE  RECRUIT- 
^  ING  CAMPAIGN. 

New  York,  June  9. — Since  1883,  the  Lower 
Wall  Street  Business  Men's  Association  have 
done  much  patriotic  and  philanthropic  work. 
The  present  dangerous  position  of  our  country 
has  awakened  new  energy  in  this  locality.  Gov- 
ernor Whitman  called  upon  the  State  to  bring 
up  our  National  Guard  to  full  war  strength,  for 
which  10,000  recruits  were  required. 

The  business  men  of  the  city  took  up  the 
matter  through  a  Citizens'  Preparedness  Com- 
mittee. Each  branch  of  trade  was  given  a  pro- 
portionate number  of  recruits  to  try  to  obtain. 
The  Lower  Wall  Street  Association's  quota  was 
35.  A  recruiting  ""committee  were  appointed, 
June  2,  and  through  the  courtesy  of  Hard  & 
Rand,  headquarters  were  established  at  119  Front 
St.  Five  men  from  the  2d  Field  Artillery,  N.  G., 
were  put  in  charge.  Placards  and  circulars  were 
distributed  calling  for  recruits.  Wednesday,  a 
band  concert  was  given,  and  to-day  there  had 
been  enrolled  110,  over  three  times  the  quota 
wanted. 

This  i^  only  the  beginning  of  the  patriotic 
work  that  may  be  expected  from  the  associa- 
tion during  our  country's  perilous  times.  That 
they  may  be  enabled  to  accomplish  the  specific 
work  our  Government  may  call  upon  them  to 
perform,  all  in  the  neighborhood  should  join 
the  Association.  "The  cause  is  general  and 
concerns  a  whole  continent  who  are  equally 
interested  with  you  and  us;  and  we  foresee 
that  no  remedy  can  be  of  avail,  unless  it  pro- 
ceeds from  the  joint  Act  and  Approbation  of 
alL"  (From  the  Famous  Letter  of  May  23, 
1774,  that  made  this  great  Nation  possible.) 

Join  at  once  and  show  your  appreciation  of 
what  your  Association  have  accomplished  for 
this  locality.  Application  cards  may  be  ob- 
tained from  the  secretary,  Abram  Wakemani, 
96  Water  St. 
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QUERIES  AND  ANSWERS  OF  SPECIAL  INTEREST 

Queries  of  general  trade  interest  will  be  answered  in  this  column  free  of  charge 

[Nots.-- Oii#  0/  tk9  purposes  of  our  pubUskiuf  thsss  inquiriss  is  to  afford  our  readsrs  ths  opportuuUp  to 
furnish  information  addttioiuU  to  that  containtd  %n  our  amswtrs,  oven  though  such  additional  information  u  of 
particular  advantagt  to  thsmsslves,  Thsss  art  aU  bona  fids  questions  and  aro  published  becamse  we  consider 
them  of  Upe  interest  to  our  r#a^#r«.— EorroK.] 


Perforatinf   Madiines  for  Datinf  Lab«U,   Etc 

Supplementing  our  reply  to  inquiry  from 
"W.  G.  M.,"  in  April  Spice  Mill,  for  names  of 
manufacturers  of  perforating  machines  for  dat- 
ing labels,  etc.,  we  give  the  name  of  The  B.  F. 
Cummins  Co.,  261  Broadway,  New  York. 


Manufacturers  of  Window  and  Sholf  Reachors 

In  further  reply  to  the  query  by  "A.  M.,"  in  the 
April  Spice  Mill  as  to  manufacturers  of  window 
reachers,  we  give  the  name  of  The  Bridgeport 
Hardware  Mfg.  Corp.,  Bridgeport,  Conn,,  who" 
make  an  article  exactly  as  described  by  the  in- 
inquirer. 


Manufacturers  of  Aluminum  Sample  Boxes 

"M.,"  Seattle.  Wash.,  write:  "Can  you  furnish  u*  the 
name  of  manufacturer  of  aluminum  sample  boxes?** 

Ans. — From  The  Spice  Mill  records,  we  take 
the  name  of  Fort  Dearborn  Mfg.  Co.,  63-65  Cross- 
ing St,  Chicago,  manufacturers  of  these  articles. 


Manufacturers   of   IndiTidual   Cloth   Tea   Bags 

'*T.  R.  H..**  Chicago,  writes:  "I  would  like  to  know 
where  I  could  buy  individual  cloth  tea  bags.  Can  you 
suggest  the  name  of  a  dealer?** 

Ans. — These  articles  are  one  of  the  specialties 

of  National  Urn  Bag  Co.,  174-176  E.  104th  St., 

Jfew  York. 


"M., 


The  United  States  Pharmacopoeia 

"  Spokane,  Wash.,  ask:    "Please  inform  us  of  the 

fiubJisbers  of  'American  Pharmacopoeia,*  a  national  formu- 
ary.*' 

y4nj.-r-Authorities  do  not  know  "American 
Pharmacopoeia,"  and  infer  that  inquirers  refer 
to  the  "United  States  Pharmacopoeia,"  which  may 
be  obtained  from  The  Druggists'  Circular  Pubg. 
Co.,  100  William  St.,  New  York;  $3.00  per  copy. 


Packers  of  Coffee  Under  Brands 

"J.  B.  &  Co.,"  New  York,  write:  "Will  you  kindly 
favor  us  with  a  list  of  coffee  houses  that  make  a  spe- 
cialty of  package  goods,  particularly  private  brands?" 

Ans. — We  refer  inquirer  to  the  following  cof- 
fee roasting  houses  whose  advertisements  appear 
in  The  Spice  Mill:  Arbuckle  Brothers,  Old 
Slip  and  Water  Sts.,  New  York;  Dannemiller 
Coffee  Co.,  39th  St.  and  Second  Ave.,  Brooklyn, 
New  York;  Dwinell- Wright  Co.,  311  Summer  St., 
Boston,  Mass.;  Eppens,  Smith  Co.,  Warren  and 
Washington  Sts.,  New  York;  B.  Fischer  &  Co., 
Franklin  and  Greenwich  Sts.,  New  York;  Inter- 


national Coffee  Co.,  Van  dam  and  Greenwich  Sts., 
New  York;  Jewett  &  Sherman  Co.,  Milwaukee, 
Wis.;  Knickerbocker  Mills  Co.,  154-156  Chambers 
St,  New  York;  Ross  W.  Weir  &  Co.,  Inc.,  58^ 
Front  St.,  New  York;  The  Widlar  Co.  Qcvc- 
land,  O.;  The  Young  &  Griffin  Coffee  Co.,  Inc., 
97  Water  St,  New  York. 


Mills  Used  in  Mmiiu£actur«  of  Prepared  Miutanl 

"J.  R.."  St.  Louis.  Mo.,  write:  "We  arc  in  the  mar- 
ket for  mills  for  sTrindtng  prepared  mustard.  Please  fur- 
nish us  list  hi  manufacturers  of  such  mills." 

Ans. — From  The  Spice  Mill  records,  we  take 

the  following  names  of  manufacturers  of  mills 

used  in  the  manufacture  of  prepared  mustard: 

P.   F.   Campbell,   Laurel   St,   Philadelphia,  Pa.; 

M.   A.    Nebel.   74  Grand  Ave.,    Brooklyn,  New 

York;  Paul  Oehmig  &  Co.,  1948-54  W.  Ohio  St, 

Chicago,  III.;  Chas.  Ross  &  Sons  Co.,  148  Oasson 

Ave.,  Brooklyn,  New  York. 


Griading  MUU  and  Filtering  Macliinea 

"E.  L.,"  Brooklyn,  N.  Y.,  write:  -Please  inform  tis 
where  we  can  get  a  mill  for  milltn^r  dry  powders;  also 
filter  for  filtering  liquid  extracts  or  juices.' 

Ans. — 1.  Manufacturers  of  mills:  Abbe  En- 
gineering Co.,  Broadway  and  Ann  St.,  New  York; 
ArAer-Kirk  Co.,  126  Floyd  St,  Toledo,  O.;  Jabez 
Bums  &  Sons,  600  W.  43rd  St,  New  York;  The 
Cox  Process  Co.,  Woodbum,  Ont,  Canada; 
Schutz,  O'Neill  Co.,  Mimieapolis,  Minn.  2.  Fil- 
tering machines:  M.  L,  Barrett  &  Co..  233  W. 
Lake  St.,  Chicago;  Arthur  Colton  Co.,  797  Jef- 
ferson Ave.,  Detroit,  Mich. ;  Karl  Kief er  Madiine 
Co.,  Cincinnati  O. 


Manufacturers  of  Earthenware  Tea  Pots 

"O.  H.  C."  Pittsburgh.  Pa.,  write:  "Please  furnish 
us  names  of  firms  who  make  earthenware  tea  pots." 

Ans. — Among  manufacturers  of  yellow  and 
Rockingham  tea  pots  in  this  country  we  give  the 
following  list,  furnished  to  The  Spice  Mill  with 
the  courtesy  of  the  editor  of  the  Pottery,  Glass  & 
Brass  Salesman,  New  York:  Edwin  Bennett 
Pottery  Co.,  Baltimore,  Md.;  Brush-McCoy  Pot- 
tery Co.,  Zanesville,  O. ;  Fulper  Pottery  Co.,  Flem- 
ington,  N.  J.;  Guernsey  Earthenware  Co.,  Cam- 
bridge, O.;  Hall  China  Co.,  East  Liverpool,  O.; 
A.  E.  Hull  Pottery  Co.,  Crooksville,  O.;  D.  E. 
McNicol  Pottery  Co.,  East  liverpool,  O. ;  Patter- 
son Bros.,  Wellsville,  O.;  Zanesville  Stoneware 
Co..  Zanesville,  O. 
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THE    PROPOSED    WAR   TAX   ON  COFFEE 


Now  Looks  as  if  the  Tax  Would  be  2  Cents  per 

lb.  Straif  ht — Hundreds  of  Letters,  Peti- 

tionsy  Telegrams  to  Finance  Committee 

Washington,  D.  C,  June  9. — According  to  ad- 
vices to-day,  it  is  probable  that  the  Senate  Finance 
Committee  will  not  report  out  the  Revenue  Bill 
until  the  latter  part  of  the  coming  week.  Up  to 
to-day  the  committee  still  have  a  tax  on  coffee  of 
2  cents ;  on  tea,  5  cents ;  imported  cocoa,  5  cents, 
and  domestic  cocoa,  '2  cents. 

Hundreds  of  letters,  petitions  and  telegrams 
have  been  received  from  tea  and  coffee  merchants 
and  associations  throughout  the  country  protest- 
ing against  the  originally  proposed  taxes  and 
otherwise  giving  the  committee  information  on  the 
subject.  The  committee  are  swamped  beneath  these 
protests,  etc.,  from  all  over  the  country,  and  they 
decline  to  give  out  any  of  the  protests.  However, 
I  have  been  able  to  get  the  attached  information, 
as  typical  of  what  is  coming  in  from  all  over  the 
country.  [This  is  the  letter  of  the  New  Orleans 
coffee  interests  as  published  below.] 


Copy    of   Letter   and    Brief   Submitted    to    the 

Finance  Committee  of  the  U.  S.  Senate  by 

the  Coffee  Interests  of  the  City  of 

New  Orleans 

New  Orleans,  La.,  May  25,  19i7. 
To  the  Honorable  the  Finance  Committee  of  the 
Senate,  Washington,  D.  C. 

Whereas,  The  extraordinary  expenses  inci- 
dental to  successfully  prosecuting  the  war  against 
Germany  and  her  allies  necessitates  the.  immedi- 
ate raising  of  large  sums  of  money  by  various 
methods  of  taxation  on  articles  which  have  not 
heretofore  been  taxed,  and 

Whereas,  Coffee  is  one  of  these  heretofore 
untaxed  articles  which  might  be  expected  to  bear 
its  share  of  the  burden, 

Therefore,  We  urgently  request  the  consid- 
eration of  your  committee  to  the  brief  which  we 
present  and  which  represents  the  views  of  the 
coffee  interests  of  the  City  of  New  Orleans,  the 
second  port  of  entry  of  the  United  States  of  this 
commodity ; 

Full  consideration  has  been  given  to  the  prac- 
tical operation  of  a  tax  or  duty  on  coffee,  and 
the  views  outlined  are  those  that  would  repre- 
sent a  fair  and  equitable  manner  of  payment  of 
its  portion  of  the  Government  War  Fund ;  this, 
without  imposing  the  least  hardship  on  those 
who  are  engaged  in  the  work  of  distribution  of 
this  article. 

Any  manner  of  handling  by  the  United  States 
Government  whereby  an  excise  or  consumption 
tax  would  be  created  on  coffees  would  be  to  the 
general  un settlement  of  the  trade  in  the  article, 
and  due  to  the  method  of  distribution  whereby 
large  contracts  are  usually  made  for  later  de- 
livery, there  would  be  large  losses  inflicted  and 
which  we  construe  not  to  be  the  intent  of  the 
United  States  Government. 

We    respectfully    submit    to    your    Honorable 


Committee  that  the  brief  we  present  herewith 
conclusively  demonstrates  that  the  most  just, 
equitable  and  easily  collectible  taxation  of  coffee 
would  be  specifically  and  only  by  an  import  duty 
to  become  effective  only  after  the  final  signing 
of  the  bill. 

(Signed)     B.  C.  Casanas,  Chairman. 

B.  Meyer. 

L.  N.  Goll. 

Wm.  B.  Burkenroad. 

A.  W.  Berdon. 

F.  B.  Harral. 

BRIEF 

New  Orleans,  La.,  May  25,  1917. 

On  account  of  the  difficulty  and  detail  of  arriv- 
ing at  a  proper  appraisal  of  value,  we  oppose 
an  advalorem  duty  unless  it  be  the  intention  pf 
the  Government  to  accept  cost  value  evidenced 
bjr  consular  invoice  on  which  to  assess  duty. 
For  this  reason  we  favor  a  specific  duty. 

We  protest  against  the  present  excise  pro- 
posal, which  taxes  only  coffee  and  tea,  leaving 
other  articles  now  on  the  free  list  to  bear  only 
the  import  tax.  It  is  discriminating  and  unjust, 
and  the  administration  of  this  proposed  excise 
tax  of  one  cent  per  pound  on  spot  coffees  would 
prove  very  costly,  as  it  is  estimated  that  there  are 
in  the  United  States  about  700,000  wholesale  and 
retail  grocers  and  coffee  roasters,  and  is  open  to 
great  abuse  as  in  many  cases  where  the  stocks 
are  not  held  in  public  warehouses  they  might  be 
reported  incorrectly,  and  in  other  cases  not  at 
all.  In  our  judgment  it  is  not  possible  to  make 
an  equitable  collection  of  it  on  account  of  the 
large  quantity  of  stocks  being  scattered  through- 
out the  country,  and  a  considerable  portion  is 
roasted,  which  might  escape  taxation  entirely. 
It  would  prove  an  injustice,  in  our  opinion,  be- 
cause it  taxes  all  coffee  held  here  by  neutral  inter- 
ests for  shipment  to  Europe  and  otherwise,  which 
we  cannot  believe  was  intended  by  the  com- 
mittee, and  its  enforcement  will  probably  lead 
to  claims  on  the  United  States  for  refund.  A 
further  objection  to  the  proposed  excise  tax  is 
that  no  provision  is  made  for  exempting  from 
taxation  American  grown  coffee,  such  as  Porto 
Rican,  Hawaiian  and  Philippine  Islands'  growths, 
upon  whiich  an  import  duty  would  not  apply. 

If  an  excise  tax  on  spot  coffee  is  imposed, 
it  would  oblige  the  payment  on  same  at  a  given 
date,  whils.t  coffee  arriving  after  the  passage 
of  the  act  could  remain  in  bond  until  sold.  This 
would  severely  penalize  legitimate  handlers  of 
coffee  not  only  on  what  they  are  carrying  for 
their  account,  but  also  on  coffees  which  have 
been  sold  and  are  being  carried  for  delivery  on 
time  contracts. 

The  proposal  to  make  the  tax  retroactive  has 
completely  paralyzed  the  domestic  demand,  with 
prospect  of  large  losses  on  shipment  since  May 
10  and  sales  for  later  delivery,  as  well  as  stopped 
the  export  business.  It  is  unreasonable  to  expect 
the  merchant  to  successfully  compete  for  export 
orders  and  pay  the  excise  tax,  nor  is  it  reason- 
able to  collect  where  the  coffee  is  exported.  Any 
duty  or  tax  imposed  should  not  be  effective  until 
the  bill  becomes  a  law. 

We  also  believe  the  bill  in  its  present  form 
is  unjust,  and  in  restraint  of  trade,  as  it  prevents 
foreign  business  on  coffee  arriving  here  prior 
(Continued  on  page  666h) 
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PROGRAM 

Eleventh  Annual  Meeting,  **  Liberty  Convention,"  National  Whole- 
sale Grocers'  Association  of  the  United  States 

CHICAGO,  ILU  JONE  20tli,  21st,  22nd,  1917.  Headquartarst  Congrasa  Hotal 


NOTICE. 
All  in  attendmnce  mrg  requested  to  register  on  mrrit'ol  mi 

CONVENTION     HeADQUABTEM. 

CONGRESS    HOTEL 

Registrmtion  and  Information  Bureau 

MAIN  FLOOR 


ENTERTAINMENT    FOR    THE    LADJES 

THURSDAY.  JUNE  21  ST 

at   10:30  A.M. 

Automobiles    will    leave    Conflrress    Hotel    for    a    trip 

through  the  principal  parks  and  luncheon  at  the  Country 

Qub. 

GUESTS   OF    CHICAGO    WHOLESALE   GROCERS 


MONDAY,  JUNE  18.  1917 

10:00  A.  M. 

MEETING   OF  EXECUTIVE   COMMITTEE 

FaaNCis  1st  Room  (First  floor) 


TUESDAY,   JUNE   19>    1917 

10:00  A.  M. 

MEETING  OF  BOARD  OF  DIRECTORS  WITH  THE 

EDUCATIONAL  CmilMITTEE 

Francis  1st  Room  (First  floor) 

4  P.   M.  ^ 

MEETING  OF  ECONOMY*  CONFERENCE 

COMMITTEE 

FaANCis  1st  Room  (First  floor) 


WEDNESDAY,  JUNE  20,   1917 

4  1^.  M. 

_AfEETING   OF   CANNERS'    CONFERENCE   AND 

FOREIGN  TRADE  RELATIONS*  COMMMITTEES 

Francis  1st  Room   (First  floor) 

WEDNESDAY,    JUNE   20,    1917 

9.30  A.  M. 

CONVENTION  CALLED  TO  ORDER  BY 

President  Theodore  F.  Whitmaesh 

Invocation 

Rev.  Frank  C.  Brvner,%LL.D. 

Address  of  Welcome 

Honorable  William  Hals  Thompson 

Mayor  of  Chicago 

Response  in  Ifehalf  of  the  Association 

Mr.  W.  C.  McCoNAi^ciHEY 

First  Vice-President 

Address 

JfoHN   W.   O'Learv 

President,    Chicago   Association    of   Commerce 

President's  Address 

Reports   of  Officers 

Organisation  of  Nominating  Committee 

(Comprising  one  member  from  each  State  in  the  Union) 

Report 

Pure  Food  and  Legislative  Committee 

Mr.  Fred  R.  Drake,  (Chairman 

Address 

Honorable    John    B.    Newman 

Food  Commissioner  of  Illinois 

Report 

Canners'    Conference    Committee 

Mr.  W.  B.  Tim  MS,  Chairman 

Address 

Mr.   Henry   Burden 

President,   National   Canners  Association 


THURSDAY,  JUNE  21,  1917 

9:30  A.   M. 

Reports 

Educational  Committee 

Mr.  Arjay  Davies,  General  Chairman 

Mr.    F.    W.    FiSKE,    Director 

Education   of   the   Jobber    Committee 

Mr.   Harry  K.   Huntoon,   Chairman 

Cooperation  uitk  Retail  Qroc^^  Committee    - 

Mr^  Sylvan   L.   Stix,  Chairmaa 

Address 

Prof.  C.  F.  Kurtz 

Extension  Division,  State  University  of  Iowa 

Report 

Cost  Research  and  Statistical  Committet 

Mr.  Robert  G.  Bursx,  Chairman 


Address 

Dr.  Melvin  T.  0»rELAND 

Director,  Bureau  of  Business  Research. 

Harvard  University 

Reports 

Food  Encyclopedia  Committee 

Mr.  p.  C.  Dreschbr,  Chairman 

Fire  Prevention  Committee 

Mr.    D.   C.    Sraw,   Chairman 

Honest  Advertising  Committee 

Mr.  J.  C.  Lester,  Chairman 

Address 

Prop.  Paul  H.  Nystrom 

Formerly  of  Wisconsin  University 

Report 

Metric  System  Committee 

Mr.  Fred  R.  Drake,  Chairman 

Address 

Dr.  Gborox  F.  Kunz 

President,   American    Metric  Association 

Reports 

Federal   Trade  Commission  Committee 

Mr.  Oscar  B.  McGlasson,  Chairman 

Postal  Service  Committee 

Mr.  Warren  Goddard,  Chairman 

Address 

Dr.  S.  W.   Stratton 

Director,  Bureau  of  Standards, 

Department  of  Commerce,  Washington,  D.  C 

+  7:00  P.  M.  + 

ANNUAL  SUBSCRIPTION  DINNER  AND  PANCE 

PROCEEDS  TO   BE   DONATED   TO 

+  AMERICAN   RED  CROSS  SOCIETY  + 


FRIDAY,  JUNE  22,  1917 

9:30  A.   M. 

Address 

Honorable  Bert  M.  Fkrnald 

U.  S.  Senator  from  Maine 

Response  in  Behalf  of  the  Association 

Mr.  O.  J.  Moore 

Fifth  Vice-President 

Report  * 

Foreign   Trade  Relations'   Committee 

Mr.  Arthur  P.  Williams,  Chairman 

Address 

Dr.  E.  E.  Pratt 

Chief,  Bureau  of  Foreign  and  Domestic  Commerce, 

Department  of  Commerce,  Washhington,  D.  C 

Reports 

Food  Geooraphy  Committee 

Mr.  O.  C.  Mattern,  CUiairman 

Economy   Conference  Committee 

Mr.  (George  E.  Lichty,  Chairman 

Address  ^ 

Frank  R.  Seel  ye 

President,   National   Roasters'  Association 

Address 

Mr.  John   H.    Schasper 

President,  National  Association  of  Retail  Gracers 

Address 

Mr.   R.   R.  Moore 

1st  Vice-President,  American   Specialty 

Manufacturers'  Association 

REPORTS  OP  COMMITTEE  CHAIRMAN 

Discount  for  Cash  Committee,       Mr.  Robt.  J.  Roulstov 

Membership  Committee,  Mr.  B.  B.  Cusbmae 

Uniform   Tares  Committee,  Mr.  Geo.  W.  F^tacusoR 

Contracts^  Committee,  Mr.  j.  D.  CALHOtni 

Containers*  Committee,  Ma.  C.  K  Hanscon 

Arbitration  Committee,  Me.  Austin  L.  Baxo 

Report   of  Nominating  Committee 

and 

Election  of  Officers  and  Directors 

Report  of  Resolutions'  Committee 

Mr.  W.  C.  McCk>tfAUGHBY,  (Chairman 

Consideration  of  Next  Annual  Meeting  Place 

Meeting  of  New  Executive  Commvttee 

RECEPTION  AND  MEMBERSHIP  COMMITTEE 

B.   B.    Cushman,    Chairman,    Detroit,    Mich.;    Panl  H. 

Earle,  Birmingham,  Ala.;  £.  O.  Bataon,  Sylacaun,  Ala.; 

E.  B.  Grider,  Globe,  Ariz.;  B.  D.  Crane,  Ft.  Sndth,  Ark.; 

J.  T.  Jarrell,  Little  Rock,  Ark.;  A.  M.  Keedy.  Paragrndd, 

Ark.;  D.  A.  Lindley,  Sacramento,  Cal.;  G.  Wormser,  Saa 
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Francisco.  Cad.;  V.  H.  Tiittlc,  Los  Asi«releSi  C*l.;  J.  O. 
Spicer,  Denver,  Col.;  J.  F.  Sherman,  Trinidad,  Col.; 
Samuel  H.  Read,  New  Haven,  Conn.;  Holstein  Harvey, 
Wilmington,  Del.;  Chas.  H.  Moorhouse,  Tampa,  Fla.; 
Toombs  Howard,  Columbus,  Ga. ;  Albert  S.  Pendleton, 
Valdosta,  Ga.;  Wm.  P.  McDonald,  Pocatello,  Idaho;  F. 
R.  Bean,  Bloomingtonj  111.;  Walter  H.  Wood,  Cairo,  III.; 
Marvin  J.  McNeil,  Chicago,  UK;  Alexander  Furst,  Peoria, 
111.;  W.  H.  Dart.  Rock  Island,  111.;  B.  F.  Persons,  Evans- 
viUc,  Ind.;  A.  H.  Perfect,  Fort  Wayne,  Ind.;  Wm.  L. 
O'Connor,  Indianapolis,  Ind.;  Wm.  H.  Swintz,  South 
Bend,  Ind.:  Carl  E.  Bauermeister,  Terrc  Haute,  Ind.; 
John  Blaul,  Burlington,  Iowa;  J.  W.  Howell,  Des 
Moines,  Iowa;  F.  N.  Schroeder,  Dubuque,  Iowa;  C.  A. 
JLockwood,  Atchison,  Kans.;  W.  R.  Ranney,  Arkansas 
Citv.  Kans.;  C.  B.  Young,  Dodge  City,  Kans.;  A.  H. 
Gulfer,  Empofiaj  Kans.;  A.  Hess,  Wichita,  Kans.;  Frank 
C.  Wood,  Wichita,  Kana.;  Jacob  Zinsmeister,  Louisville, 
Ky.;  A.  G.  Bryan,  Lexington,  Ky.;  H.  A.  Power,  Paris, 
Ky.;  W.  C.  Marshall,  Shrcvepprt.  La.;  Chas.  W.  Ziegler, 
New  Orleans.  La.;  Eugene  T.  Savage,  Bangor,  Maine; 
Thomas  B.  Finan,  Cumberland,  Md.;  G.  Mantz  Besant, 
Frederick,  Md.;  W.  E.  Sheppard.  Salisbury,  Md.;  Ben- 
jamin F.  Bullard,  Boston,  Mass.;  Albert  Franchere,  North 
Adams,  Mass.;  Geo.  W.  Fereuson,  Springfield,  Mass.; 
Tas.  P.  Galligan,  Taunton,  Mass.;  Henry  B.  Johnson, 
Worcester,  Mass.;  H.  V.  Taylor,  Detroit,  Mich.;  Guy 
W.  Rouse,  Grand  Kapids,  Mich. ;  J.  C.  Gannon.  Marquette, 
Mich.;  W.  M.  Gander,  Menominee,  Mich.;  Fred  J.  Fox, 


members  in  the  Association 


MAT   COFFEE    IN    WAREHOUSE,    JUNE    1, 
1917 

James  W.  Phyfe  &  Co.,  New  York,  give  the 
stock  of  mat  coffee  in  warehouse : 

June  1,  June  1, 

1917.  1916. 

Padang,  mats    9,600  13,223 

Palembang  and  Private  Growth.     8,436  27,650 

Macassar  and  Bonthyne   1,500  500 

Total,  mats    19,536       41.373 


It's  Not  the  Grade 
of  Coffee  But  How 
it  is  Made  that 
Counts. 


No  More 
(Bad)  Coffee 

If  your  ciM- 
tomers  use 

The 

Auto -Vac 

Coffee 

Filter 


It  makes  low  priced  ceffee  taste 
like  the  Best.  No  matter  what 
grade  of  coffee  you  sell  if  it  is 
made  in  our  AUTO-VAC  FILTER 
your  customer's  satisfaction  is 
Guaranteed. 

/?esn/fs— Increased  coffee  castomers 

Very  attractive  prices  for 
Premium  Users 

The  Aota^Vac  Fitter        The  Auto-Vac  FHtar 


Mflal  Pirtt 
ny  NicM 
ractlvtai 
SMttary 


TaMt.  «Mi 
ilStaii.tr 
N  aay  Ebetrlc 
Sttft.Caal  Staff. 
orfiaaRaip. 


Premium  users  write  at  once  for 
our  special  proposition 

Aoto  -  Vacoom  Freezer  Co. 

25  West  Broadway        New  York 

Coffee  Filter  Dept. 
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Sever*  Criticism  of  the  N.CR.A.  "Educational 

Box" 

New  York,  May  12,  1916. 
Editor,  Simmons'  Spice  Mill: 

Education  like  charity  should  perhaps  begin 
at  home  if  we  are  to  judge  by  the  arrangement 
and  labeling  of  the  more  or  less  "Educational 
Box"  of  the  N.  C.  R.  A.  What  will  happen  when 
one  of  these  blue  boxes  gets  into  the  hands  of 
Timothy  Tubbs,  inquisitive  school-boy,  and  his 
willing  but  not  too  capable  guide  and  teacher, 
Miss  Amanda  Squibbs? 

.  Little  Tim  and  his  dear  teacher  lift  the  cover 
to  inspect  the  wonders  within.  Now  Tim 
doesn't  know  rriuch  about  coffee — father  and 
mother  have  not  only  read  but  believed  the  ads 
emanating  from  Bitter  Creek.  Miss  Amanda 
doesn't  drink  coffee  either— there  hasn't  been  any 
in  the  house  since  Uncle  Henry  went  West  in  '88. 

Now  that  the  box  is  open  it's  up  to  Miss 
Squibbs  to  explain  everything  to  Tim  and  an- 
swer all  his  questions.  The  fact  that  she  knows 
very  little  about  the  subject  doesn't  matter — as 
lonff  as  Tim  doesn't  find  it  out.  Besides  she 
can^t  go  wrong— isn't  this  an  "Educational  Box" 
preparjed  by  coffee  experts? 

Listen  attentively,  children,  Miss  Amanda  is 
about  to  speak: 

"In  this  first  compartment  we  have  'Coffee  in 
Cherry'  just  as  you  would  find  it  on  the  tree  in 
Mocha  or  Java,  or  any  other  *  coffee-growing 
country.  I've  heard  quite  a  little  is  now  grown 
in  Brazil.  Now,  of  course,  when  the  coffee  is 
picked  they  take  off  this  coat  which  is  called  the. 
cherry  and  here  we  have  the  result,  'Coffee  in 
Parchment'  The  next  step  is  to  'Coffee  in  Pea- 
berry'  as  you  can  see  by  the  label  above  the 
third  box." 

Tim  interrupts — he's  brighter  than  he  looks: 

"But,  Miss  Squibbs,  that  doesn't  look  the  same 
as  the  rest.  It's  rounder  and  not  like  any  of 
the  others.    Maybe  it's  a  different  kind  of  coffee." 

"Why,  Timothy,  nothing  of  the  kind!  You 
see  a  rolling  motion  is  needed  to  remove  the 
parchment  and  that  produces  this  round  appear- 
ance in  the  peaberry  stage.  See,  first  comes  'Cof- 
fee in  Cherry/  then  'Coffee  in  Parchment,'  and 
now  'Coffee  in  Peaberry.'  But  here  there  does 
seem  to  be  a  mistake.  These  boxes  must  be 
turned  around,  for  the  washed  coffee  comes  be- 
fore the  unwashed.  Of  course,  they  cannot  have 
clean  coffee  until  it  is  washed,  and  I  think  it  was 
very  careless  of  them  to  overlook  such  a  serious 
mistake.  Now  in  the  last  box  we  have  samples 
of  'granulations.*  First,  a  coarse  one,  then  a 
medium,  then  a  fine.  In  the  fourth  tube  the  cof- 
fee is  granulated  'like  fine  corn  meal'  and  the 
last  tube  shows  coffee  granulated  like  flour  or 
powdered  sugar.  I  am  sure  our  study  of  coffee 
has  been  very  profitable  and  to-morrow  we  will 
examine  the  interesting  pictures  which  accom- 
pany this  box." 

Exaggerated,  you  say?  Make  a  test  yourself 
and  see  how  anyone  outside  the  trade  will  react 
toward  this  educational  exhibit.  Everyone 
knows  what  peaberry  coffee  is.  Ask  a  few  ques- 
tions around  New  York  City  and  see  how  many 


do.  And  when  the  N.  C.  R.  A.  puts  out  a  box 
with  successive  samples  marked  "Coffee  in 
Cherry,"  "Coffee  in  Parchment,"  "Coffee  in  Pea- 
berry"—what  is  Miss  Squibbs  or  Timothy  Tubbs, 
or  John  Doe  going  to  think? 

The  whole  inside  cover  of  the  "Educational 
Box"  where  a  few  words  of  explanation  would 
have  wiped  out  a  large  part  of  the  mvstery 
which  now  surrounds  these  samples  has'  been 
allowed  to  go  to  waste.  In  that  space  there 
could  and  should  have  been  a  brief  description 
of  the  different  methods  of  preparing  green  cof- 
fee. It  should  have  been  explained  that  only  a 
very  small  part  of  the  coffee  used  in  the  United 
States  is  washed  and  that  "unwashed"  does  not 
mdicate  a  lack  of  cleanliness  but  a  completely  dif- 
ferent treatment.  Then  even  the  most  stupid 
brother  of  T.  Tubbs  could  grasp  the  idea  that  the 
dried  coffee  in  cherry  in  the  "Educational  Box" 
could  produce  only  the  "unwashed"  green  coffee, 
while  the  coffee  in  parchment  and  in  its  next 
"washed"  stage  are  the  result  of  applying  water  to 
freshly  picked  fruit  of  the  coffee  tree  for  the  pur- 
pose of  retnovmg  at  once  the  cherry-like  pulp. 

Granulation  is  a  much-abused  word  and  at- 
tempts to  settle  on  definite  grades  seem  only  to 
give  rise  to  bitter  disputes.  But  it  does  seem  a 
.oad  mistake  when  gi^nulated  coffee  has  come  to 
be  a  common  term  for  a  coarse  or  medium  grind 
that  the  N.  C  R.  A.  should  enter  the  field  with 
a  pulverized  "granulation." 

We  have  not  as  yet  been  told  how  the  "Educa- 
tional Box"  is  to  be  distributed  or  what  efforts 
are  being  made  to  put  it  into  the  schools.  Let  us 
hope  before  any  serious  attempt  is  made  to  in- 
crease its  circulation  that  the  inside  cover  will 
be  put  to  practical  ttse  and  a  few  paragraphs 
printed  there  to  correct  the  unfortunate  impres- 
sions which  may  arise  from  a  casual  inspection 
of  the  box  in  its  present  state.        PERGAMiNa 

TEA  IN  EAST  AND  WEST 

T  JNDER  the  above  heading  the  following  mter- 
^  esting  Letter  to  the  Editor  appeared  in  the 
New  York  Times  recently: 

To  the  Editor  of  The  New  York  Times: 

You  spoke  recently  of  afternoon  tea  as  being 
a  peculiarly  English  institution,  which  other  coun- 
tries had  adopted  imitatively.  While,  in  a  sense, 
this  statement  is  entirely  correct,  it  could  not  fail 
to  bring  a  smile  to  the  lips  of  your  Far  Eastern 
readers.  You  yourself  know,  quite  as  well  as  I 
do,  that  tea  was  a  favorite  beverage  in  China  long 
before  Chinese  civilization  spread  to  Nippon;  yet 
twelve  centuries  ago  a  Japanese  Emperor  regaled 
a  hundred  monks  with  tea  prepared  from  im- 
ported leaves,  and  less  than  a  century  thereafter 
the  plant  itself  was  domesticated  in  Japan.  **In 
the  Japanese  tea  ceremony  we  see  the  culmina- 
tion of  tea  ideals,"  says  the  late  Okakura  KakuzO 
— art  expert,  archaeologist,  philosopher — in  one 
of  the  most  individual  and  delightful  essays  in 
his  "Book  of  Tea,"  the  classic  of  the  cup  that 
cheers. 

"Tea  with  us,"  he  continues,  "became  more 
than  an  idealization  of  the  form  of  drinking;  it 
is  a  religion  of  the  art  of  life.  The  beverage 
grew  to  be  an  excuse  for  the  worship  of  purity 
and  refinement,  a  sacred  function  at  which  the 
host  and  guest  joined  to  produce  for  that  occa- 
sion the  utmost  beatituiie  of  the  mundane.    The 
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tea  room  was  an  oasis  in  the  dreary  waste  of 
existence,  where  weary  travelers  could  meet  to 
drink  from  the  common  spring  of  art  apprecia* 
tion." 

By  the  presence  or  absence  of  tea  in  his  tem- 
perament is  a  man  judged,  in  Japan. 

"We  speak  of  the  man  'with  no  tea'  in  him, 
when  he  is  unsusceptible  to  the  serio-comic  inter- 
ests of  the  personal  drama.  Again,  we  stigmatize 
the  untamed  aesthete  who,  regardless  of  the 
mundane  tragedy,  runs  riot  in  the  springtide  of 
emancipated  emotions,  as  one  'with  too  much  tea* 
in  him." 

"English  breakfast  tea"— a  phrase  unintelligible 
to  English  ears —  means  something  quite  definite 
in  America,  where  we  have  adopted,  "five  o'clock 
tea"  as  a  British  institution;  and  I  have  read  in 
an  advertisement  of  a  French  hotel  that  "On  five 
ocloquera  a  cinq  heures  et  demi."  But  centuries 
before  King  Alfred  let  his  hostess's  cakes  bum, 
in  Britain,  the  delights  of  the  bubbling  urn  were 
known  to  the  priesthood  and  nobility  of  the  Eng- 
land of  the  Far  East,  as  well  as  to  the  Chinese 
mandarin. 

Joseph  B.  Gilder. 
New  York,  May  12,  1917. 


FIRM  LOSES  INSURANCE  ON  SEIZED  COF- 
FEE AS  UNNEUTRAL 

A  CABLE  to  The  Associated  Press  from 
■^^  Copenhagen,  May  19,  stated  that  the  Danish 
Admiralty  Court  has  returned  a  verdict  with 
costs  against  the  Swedish  firm  of  Wadstrom  & 
Co.,  which  sued  an  insurance  company  for  180,- 
OOO  crowns  of  insurance  on  2,200  bags  of  coffee 
consigned  by  a  New  York  firm.  The  coffee  was 
seized  by  the  British  and  condemned  in  prize 
court  on  the  ground  that  it  was  intended  for 
Wilhelm  Bolsch,  of  Hamburjr.  Evidence  to  this 
effect  was  offered  in  the  form  of  letters  from 
the  American  mails.  The  Danish  court  held  that 
the  cargo  was  unneutral  and  that  the  insurance 
therefore  was  invalid. 


"Frendi    Market"    Coffee    EztentiTely    Adver- 
tised  in  South  Carolina 

Joe  H.  Bishop,  of  Athens,  Ga.,  and  for  nine 
years  with  the  New  Orleans  Coffee  Co.,  New  Or- 
leans, arrived  in  Charleston,  S.  C,  May  12  to 
conduct  one  of  the  most  extensive  coffee  adver- 
tising Campaigns  ever  launched  in  South  Carolina. 

A  sample  campaign  was  put  into  effect  at  once 
and  in  a  few  days  over  10,000  sample  cans  of 
"French  Market"  coffee  were  distributed  among 
the  housewives  of  Charleston.  An  extensive  bill- 
board and  poster  campaign  was  launched  on  June 
1.  Along  with  the  samples  distributed,  an  at- 
tractive booklet  on  the  history  of  the  famous  old 
French  market  in  New  Orleans,  by  Evelyn  Cole, 
was  given  free.  This  old  market  has  been  the 
mecca  for  tourists  who  visit  New  Orleans  for 
many  years. 


SALVADOR  COFFEE  PLANTATIONS   COV- 
ERED  BY  LAVA  AND  FIRE 

New  York,  June  9.— In  regard  to  the  earth- 
quake at  San  Salvador,  at  9  o'clock,  Thursday, 
June  7,  Benjamin  Bloom,  head  of  the  banking 
firm. of  Bloom  Bros.,  New  York,  United  States 
fiscal  agents  for  San  Salvador,  said  today  to  news- 
paper representatives  that  he  had  received  ad- 
vices to  the  effect  that  the  damage  done  by  the 
volcano  eruption  had  been  considerably  exag- 
gerated and  that  there  had  been  practically  no 
loss  of  life.  The  central  part  of  the  city,  which 
was  rebuilt  within  recent  years,  was  but  slightly 
affected,  the  message  said. 

On  the  side  of  the  volcano  where  the  eruption 
took  place  were  a  number 'of  extensive  coffee 
plantatwns  and  these,  according  to  the  advices, 
^re  covered  with  lava  and  fire. 


VOL.  1,  NO.  1  "THE  H.  A  K.  BULLETIN" 

The  H.  &  K.  Bulletin,  Vol.  1,  May,  1917,  has 
been  issued,  as  "a  little  journal  of  facts  about 
everything  in  general,  but  coffee  in  particular.  Is- 
sued once  every  month  in  the  interests  of  better 
business  by  The  Hanley  &  Kinsella  Coffee  and 
Spice  Co.,  Saint  Louis."  This  initial  number  con- 
sists of  four  pages  in  a  cover,  the  title  page  giv- 
ing the  salutatory  and  a  series  of  excellent  *  pic- 
tures in  colors  showing  the  gathering  of  coffee, 
the  coffee  steamer,  battery  of  coffee  roasters, 
package  of  H.  &  K.  Vacuum  Coffee,  and  cup  of 
the  steaming  beverage;  the  two  center  pages 
showing  in  fine  half-tone  the  extensive  printing 
plant  at  the  service  of  the  company's  customers, 
and  the  fourth  page  reproductions  in  true  colors 
of  four  customers'  labels— beautiful  specimens  of 
color  and  gold  printing. 

CANADA'S  NEW  STANDARDS  FOR  TEA 

[Canada  Gaiette,  Apr.  28] 
"D  EGULATIONS  prescribing  new  standards 
•■^  for  tea  under  the  Canadian  Adulteration  Act 
are  contained  in  an  order  in  council  of  April  18, 
1917.  Tea  is  defined  as  the  leaves  and  buds  of 
various  species  of  the  genus  Camellia,  prepared 
by  the  usual  trade  processes  and  conforming  in 
variety  and  place  of  production  to  the  name  it 
bears.  The  total  ash  should  be  from  4  to  7  per 
cent,  of  the  tea  dried  to  a  constant  weight  at  100 
degrees  C,  and  the  water  soluble  ash  should  be 
not  less  than  3  per  cent,  of  the  weight  of  the 
dry  tea.  The  matter  soluble  in  water  must  be  not 
less  than  33  per  cent,  in  the  case  of  green  teas, 
and  30  per  cent,  in  black  teas,  the  manner  of  de- 
termining the  extractive  content  being  prescribed 
in  the  order.  Tea  which  does  not  conform  to 
these  standards  may  not  be  offered  for  sale  in 
.  Canada.  The  temporary  regulations  of  April  11, 
1916,  fixing  the  standards  for  tea  are  hereby  re- 
pealed. 
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DISCUSSION   ON  TEA  AND   COFFEE  TAX 
IN  THE  HOUSE 

Washington,  D.  C,  May  36.— Representative 
HiII»  o£  Connecticut,  who  has  undertaken  to 
champion  the  progress  of  certain  portions  of  the 
War  Revenue  Bill  through  the  House  debates 
thereon,  is  sponsor  for  the  idea  that  the  addition 
of  the  proposed  tax, on  tea  and  coffee  will  not 
add  anything  to  the  cost  of  either  of  those  two 
articles  to  the  American  consumer.  He  asserts 
that  neither  the  imposition  nor  the  withdrawal 
of  the  taxes  imposed  on  tea  during  the  prog- 
ress of  the  Spanish- American  war  and  thereafter 
made  any  difference  to  the  price  of  teas. 

What  Japan  did  at  that  time  and  what  Brazil 
did  then,  both  will  6b  now,  in  the  opinion  of  Mr. 
Hill,  namely:  as  soon  as  we  have  passed  the  bill 
providing  for  the  adoption  of  this  war  revenue 
tax  as  applied  to  these  two  items,  they  will  lift 
their  export  duties.  Other  tea  and  coffee  raising 
countries  will  do  the  same.  Within  three  months 
after  the  imposition  of  this  duty,  which  will  ap- 
proximate receipts  of  $84,000,000  to  the  Govern- 
ment says  Mr.  Hill,  not  an  additional  cent  will 
be  paid  by  the  American  consuming  public  for  the 
tea  and  coffee  they  buy. 

This  statement  brought  a  query  from  Repre- 
sentative Denison  as  to  whether  Mr.  Hill  would 
favor  the  adoption  of  a  duty  on  tea  and  coffee  as 
a  permanent  feature  in  our  tariff  acts.  Mr.  Hill 
was  not  willing  to  state  his  opinion  on  that  sub* 
ject,  but  he  did  state  that  while  he  was  in  favor 
of  such  a  tax  at  the  present  time,  he  thought,  in 
view  of  the  extraordinary  manner  in  which  our 
expenses  are  increasing,  such  a  step  might  be- 
come necessary.  He  asserted  that  we  will  never 
get  back  to  our  old  conditions,  and  it  is  neces- 
sary to  revolutionize  many  of  our  tariff  theories 
and  experiments  of  the  past.  The  Treasury  De- 
partment suggested  a  tax  of  5c.  on  coffee  and  of 
15c  on  tea;  the  House  suggestion  is  6c.  and  12c^ 
respectively,  and  this  is  far  below,  said  Mr.  Hill, 
the  12c.  on  tea  an(L25c.  on  coffee  which  former 
free  trade  Great  Britain  has  found  it  necessary 
to  impose. 

During  a  colloquy  between  Mr.  Hill  and  other 
members  as  to  the  former  price  of  tea  and  coffee, 
both  import  and  retail,  in  the  United  States  dur- 
ing the  war,  and  based  on  a  definite  statement 
by  Representative  Longworth,  the  assertion  was 
made  that  during  ten  years  previous  to  the  war 
the  average  import  price  of  coffee  has  been  S^^ 
cents;  adding  Ij/^c.  for  cleaning  and  roasting, 
the  charge  was  made  that  "somebody  took  a 
profit  of  150  per  cent."    Said  Mr.  Hill : 

The  statement  made  by  the  gentleman  from 
Ohio  [Mr.  Longworth]  in  regard  to  the  manner 
in  which  the  tea  and  coffee  business  is  conducted 
gives   another   reason   why  it  will   not   cost   the 


American  consumer  1  cent  more  if  this. duty  of 
6c  and  12c.  is  put  on,  because  the  cost  of  tea  and 
coffee  practically  bears  no  relation  to  the  retail 
selling  price,  and  I  will  ask  the  gentleman  from 
Ohio  whether  that  statement  is  not  correct?  Is 
it  not  a  fact  that  in  the  gentleman's  study  of  tiiis 
question  he  has  determined  that  practically  the 
cost  of  tea  and  coffee  bears  little  or  no  relation 
to  retail  selling  price? 

Mr.  Longworth:  Absolutely;  while  in  Germany, 
which  is  also  a  very  large  coffee-drinking  conn- 
try,  they  do. 

It  developed  during  the  course  of  the  talk  that 
tlie  cost  to  the  public  is  much  lower  in  Germany 
than  in  the  United  States.  In  further  support 
of  the  proposition  to  enforce  the  tax,  Mr.  Hill 
reiterated  the  opinion  that  tea  and  coffee  arc  not 
sold  on  the  basis  of  cost,  but  on  brands  or  on 
package  prices. 

Representative  Huddleston  took  the  opposite 
view,  namely,  that  the  foreigner^  will  not  pay 
the  tax  on  either  tea,  coffee  or  sugar ;  and  rather 
it  will  add  to  the  cost  of  the  poor  man's  food 
all  over  the  land.  From  ^this  point  the  debate 
drifted  into  a  renewal  of  all  the  old-time  argu- 
ments for  and  against  increases  in  the  rates 
of  duty  on  sugar. 

The  Kitchin  amendment  to  the  bill  reads  as 
follows : 

Sec  1001.  That  upon  all  coffee  or  tea  which 
on  the  day  of  this  act  is  passed  is  held  by  a 
retailer  (who  does  not  sell  coffee  or  tea  at  whole- 
sale) in  a  quantity  in  excess  of  SO  pounds  in  the 
case  of  tea  and  200  pounds  in  the  case  of  coffee, 
or  by  any  other  person,  corporation,  partnership 
or  association  in  any  quantity,  and  which  is  in- 
tended for  sale,  there  shall  be  levied,  assessed, 
collected  and  paid  a  tax  of  Ic  per  pound  in  the 
case  of  coffee  and  of  2c.  per  pound  in  the  case 
of  tea. 

In  explanation  of  this  amendment  Mr.  Kitchin 
said  that,  with  the  exemption  of  50  lbs.  of  tea 
and  200  lbs.  of  coffee,  it  would  tax  all  stocks  on 
hand  with  the  retailer^  at  the  time  of  the  passage 
of  the  act  Chairman  Kitchin  claimed  special 
merit  in  the  contract  amendment  by  which  it  is 
proposed  to  take  care  of  contracted  stock  on 
hand,  April  6,  a  feature  that  has  never  been  in- 
corporated in  any  other  revenue  measure,  he  said; 
and  the  object  of  which  is  to  protect  the  coffee 
in  this  country  at  present  in  the  hands  of  the 
wholesalers. 

Representative  Langley  expressed  himself  as 
strongly  opposed  to  any  tax  on  tea  or  coffee,  as 
it  would  tend  to  enhance  the  price  to  the  con- 
sumer, as  is  always  the  case  in  articles  which 
are  taxed  and  which  the  country  does  not  produce 
for  itself,  although  he  admitted  that  it  was  prac- 
tically a  waste  of  time  to  attempt  to  discUss  Ae 
proposition,  as  everybody  knows  that  regardless 
of  the  shape  in  which  the  bill  passes  the  House, 
it  will  be  torn  all  to  pieces  in  the  Senate,  so  that 
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it  vfUl  be  |in  entirely  new  bill  when  it  comes  back 
to  us  from  the  confreres. 

Representative  La  Guardia,  of  New  York, 
spoke  for  a  few  minutes  pn  his  amendment, 
which  proposed  to  put  a  tax  of  Ic.  per  pound  on 
the  sale  of  imitations  of  or  substitutes  for  coffee, 
manufactured,  prepared  or  made  in  the  United 
States.  He  ventured  the  opinion  that  a  tax  on  tea 
and  coffee  would  tend  not  only  to  increase  the 
price  of  these  articles  themselves,  but  would  also 
encourage  the  marketing  of  ^'spurious  imitations 
and  dangerous  substitutes,''  which,  he  said,  if 
allowed  to  flood  the  market,  would  defeat  the 
very  object  of  the  bill.  He  also  charged  that 
some  of  the  ^'substitutes  and  imitations  that  are 
now  on  the  market  contain  drugs  that  are  in- 
jurious to  health."    The  amendment  was  rejected. 


"nXEO  SELLING  PRICE"  SUIT  VERDICT 


Flaintsffs  Win  in  Cas«  InTolving  Selling  Price 
of  "Old  Dutck  Cleanser" 

Baltimore,  Md-,  May  26. — A  verdict  for  $5,514 
damages  was  obtained  in  the  United  States  Q)urt, 
yesterday,  by  Frey  &  Son,  Incorporated,  whole- 
sale grocers  of  this  city,  in  their  suit  against  the 
Cudahy  Packing  Company,  of  Chicago,  for  the 
refusal  of  the  Chicago  company  to  sell  the  Balti- 
more corporation  a  scouring  compound  known 
as  "Old  Dutch  Qeanser,"  except  under  an  agree- 
ment not  to  sell  it  below  the  prices  fixed  by  the 
manufacturers.  A  counsel  fee  of  $1,250  was 
also  allowed  plaintiff's  attorneys. 

Frey  &  Son  would  not  sign  the  price  agree- 
ment, alleging  that  it  was  in  restraint^  of  trade 
and  in  violation  of  the  Sherman  Anti-Trust  Law. 
The  suit  is  similar  to  that  brought  by  Frey  & 
Son  against  the  Welch  Grape  Juice  Company,  in 
which  a  verdict  for  the  Welch  company  given  by  a 
jury  was  set  aside  by  the  Circuit  Court  of  Ap- 
peals, who  granted  a  new  trial. 

Horace  T.  Smith,  counsel  for  Frey  &  Son,  Inc., 
furnishes  The  Spice  Mill  the  following  outline 
of  the  jury's  verdict: 

The  verdict  was  rendered  by  tiTe  juiy  on  May 
25,  1917,  in  favor  of  the  plaintiff,  Frey  &  Son,  In- 
corporated, wholesale  grocers  of  this  city,  against 
the  Cudahy  Packing  Company,  for  $5,514  dam- 
ages and  costs  of  suit,  including  a  counsel  fee  of 
$1,250  allowed  by  the  Court  to  the  plaintiff,  in  ac- 
■■  cordance  with  the  statute.  The  jury  in  rendering 
its  verdict  apportioned  it  as  follows:  $2,139  as 
triple  damages  suffered  by  the  plaintiff  up  to  May 
12,  1915  (when  the  suit  was  brought),  and  $3,3/5 
as  triple  damages  from  the  time  suit  was  brought 
up  to  the  date  of  the  verdict.  The  verdict  is 
based  upon  the  loss  of  profits  upon  sales  of  "Old 
Dutch  Cleanser"  Frey  would  probably  have  made 
if  permitted  to  buy  the  article  at  the  same  price 
as  other  wholesalers. 

The  verdict  was  rendered  under  the  first  count 
of  our  declaration,  which  was  based  upon  an  al- 
leged violation  by  the  Cudahy  Packing  Company 


of  the  Sherman  Anti-Trust  Law,  prohibiting  any 
contract,  combination  in  the  form  of  trust  or 
otherwise,  or  conspiracy  in  restraint  of  inter-state 
trade.  The  violation  of  the  statute,  which  we  as- 
serted and  which  the  jury  evidently  found,  con- 
sisted of  a  selling  plan  formulated  by  the  Cudahv 
Packing  Company,  by  which  it  sold  "Old  Dutcn 
Geanser"  to  wholesalers  upon  the  condition,  un- 
derstanding or  agreement  that  they  would  re- 
sell it  to  retailers  at  a  specific  price  fixed  by 
the  Cudahy  Packing  Company ;  and  by  which 
the  Cudahy  Packing  Company  prohibited  one 
wholesaler  from  selling  "Old  Dutch  Cleanser" 
to  another  wholesaler,  excepting  at  the  price 
fixed  by  the  company  for  sales  to  retailers.  The 
plan  was  embodied  m  circulars  and  other  litera- 
ture sent  by  the  company  to  the  wholesalers,  to 
which  the  wholesalers  assented  by  actually  con- 
forming to  the  arbitrary  price  fixed  by  the  com- 
pany on  their  sales  of  "Old  Dutch  Cleanser"  to 
the  retailers,  and  to  other  wholesalers. 

There  was  further  testimony  tending  to  show 
that  Frey  would  not  become  a  party  to  such  plan, 
and  on  the  contrary  sold  "Old  Dutch  Cleanser' 
to  retailers  for  less  than  the  arbitrary  price  fixed 
by  the  Cudahy  Packing  Company,  and  hence  the 
Cudahy  Packing  Company  ceased  to  sell  the  "Old 
Dutch  Cleanser"  to  him,  and  has  not  sold  any  to 
him  since  then.  Under  the  plan  above  Frey 
was  unable  to  purchase  "Old  Dutch  Cleanser 
either  from  the  Cudahy  Packing  Company  or  the 
other  wholesalers  excepting  at  the  usual  price 
charged  retailers,  and  which  of  course  he  could 
not  afford  to  pay.  We  contended,  and  the  jury 
evidently  found  tijat  interstate  trade  in  "Old 
Dutch  Cleanser"  had  been  unreasonably  restrained 
under  the  plan,  in  that  there  was  no  competition 
in  respect  to  the  price  as  between  wholesalers, 
and  in  that  Frey  was  prevented  from  buying 
"Old  Dutch  Qeanser"  from  other  wholesalers 
upon  an  open  market,  there  being  no  open  mar- 
ket, in  view  of  the  price-maintenance  plan  of 
the  company  mentioned. 


Statement  by  Cudehy  Packing  Company 

June  7,  1917. 
Editor,  Simmons*  Spice  Mill: 

In  the  event  that  your  valuable  publication  car- 
ries any  item  with  reference  to  the  verdict  in 
Baltimore  in  the  suit  of  Frey  &  Son  against  The 
Cudahy  Packing  Company,  involving  selling  plan 
on  Old  Dutch  Qeanser  as  marketed  exclusively 
through  jobber  distributing  agents^  will  you  not 
kindly  carry  also,  in  connection  with  it,  this  let- 
ter stating  our  views  of  the  situation? 

No  doubt  the  Court  considered  itself  bound  by 
the  recent  decision  of  the  Circuit  Court  of  Ap- 
peals in  the  Welch  case,  and,  as  we  understand 
It,  practically  instructed  the  jury  against  the  de- 
fendant, without  the  right  to  consider  the  rea- 
sonableness, or  the  commercial  necessities  of  the 
distributing  plan. 

The  plan  and  policy  have  been  consistent,  and 
in  our  judgment  and  that  of  our  coumsel,  are 
reasonable  and  entirely  legal.  The  case  will  be 
promptly  appealed  to  a  higher  court,  with  the  view 
to  securing  more  favorable  consideration  for  the 
features  which  thus  far  have  not  been  a  matter 
of  consideration  in  any  decision  of  the  Supreme 
Court  of  the  United  States. 

Yours  very  truly, 
The  Cudahy  Packing  Company. 
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PROPOSED  WAR  TAX  ON  COFFEE  SAN  FRANCISCO  COFFEE   MARKET 

{Continued  from  page  666a)  {Compiled  by  C.  £.  Bickford  &  Co.,  Brokers, 

to  Jts  passage  on  which  one  cent  per  pound  tax  San  Francisco,  CaL) 
would  have  to  be  paid,  whereas  coffee  arriving 

after  the  passage  of  the  bill  could  be  exported  Total  arrivals  since  May  1,  1917: 

in  bond.  Bags 

Coffee  is  the  only  food  product  that  is  lower         From  Central   America. 124,150 

in  price  here  to-day  than  before  the  war,  and  From  other  countries   623 

those    making   it   a    specialty   have    reaped    but  .  

little  benefit  from  war  conditions.     Their  busi-  Total   .* 124773 

ness  has  been  difficult  and  perplexing,  and  neces-  Total  receipts  from  Jan.  1  to  May  31 : 

sarily  conducted  at  greater  cost  and  greater  risk.  1917   422729 

Therefore   the   trade    is   justly   entitled   to   the  1916   419^08 

small  profit,  if  any,  on  spot  holdings,  that  might  1915   245,619 

be  realized  by  the  placing  of  an  import  duty,  1914  249,247 

especially   since   the  Government  will   share   so  j^tal  stock  on  May  31 : 

largely  m  the  profits  of  all  merchants  through  1917                                                              87J90 

the  income  and  excess  profits  taxes,  and  when  the  1915   143 173 

duty  is  reduced  or  abolished,  the  merchants  will  1915  ..!!!. !         ..         81*746 

be  compelled  to  take  a  loss  on  the  stock  on  hand.  1914   43  036 

We,  the  undersigned,  believing  that  the  fore-      p  .  m      Vi ' 

going  is  an  accurate  presentation  of  the  effects  ^"i^^f  on  May  Ji : 

of  the  House  bill,  respectfully  urge  that  it  be  r    !f  t  t         i,5?*cT^  2 md 

changed  so  as  to  insure  justice  to  the  consumers         ^^^^  Unwashed  Salvador Wa 

and  coffee  interests.  ^^""^  ^^^ ^^}'^\,'  '"\}'\ }^H 

(Signed)    B.  C  Casanas,  Chairman.  |f  %^  ^J?'.  ^'"^  ^ew  York 0^ 

B   Mever  Rio  No.  7  m  New  York 10J4 

l!  N.  Goll.  ^^^  Francisco,  June  5,  1917. 

Wm.    B.   Burkenroad.  

A.  W.  Berdon. 

E.  B.  Harral.  DRIVER  WANTS  $20,000  FROM  JEWEL  TEA 

CO.  FOR  INJURIES 

A   committee    from    the    New   York   coffee  nr                     T^   /-    >#      i-y     t  i.  wr  \r      m 

.     ,              .  ^   ,       J  1.     J  J  1.     ^»r       T>  Washington,  D.  C,  May  17.— Job  W.  \amcn 

trade,  appomted  and  headed  by  Wm.  Baync,  ,       ^,   .      -^  •  \i,    r.-  *   J^c              n    ^^ 

Jr.,  as  reported  in  The  Spice  Mill  for   May,  l^s  filed  simm  the  D.stnct  Supreme  Court  ^ 

visited  Washington  for  a  whole  day,  succeeding  ^^^^  ^'^,  ^^^""^^    ?^  ^f  'T 

in  having  interviews  with  members  of  the  com-  ^«  ^^^  employed  as  a  driver  for  the  company, 

mittees  of  the  House  and  Senate  having  the  Rev-  ^^  ^"^8^^  *^^^  ^^y  ^^*  ^^^^*  ^'^  *^"*  ^^  ^^'^ 

enue  Bill  in  charge.     A  petition  also  from  the  f^"  ^^f^  and  threw  him  to  the  pavement  mflict- 

New  York  importers  was  sent  to  Washington,  »"»  serious  injury. 

and  other  forces  are  employed  so  that  the  tax  ,  

on  coffee  shall  be  one  of  general  satisfaction  to 

the  coffee  trade  at  large,  as  well  as  a  means  of  Ru»^U  *  Co.  Acquire  Important  Ageodet 
obtaining  revenue  toward  the  successful  prose-  Russell  &  Co.,  99-101  Beekman  St,  New  York, 
cution  of  the  war.  since  flieir  entrance  into  the  vanilla  bean  and 
"~~  essential  oil  field,  last  October,  have  developed 
MAP  OF  MILD  COFFEE  PRODUCING  DIS-  ^  large  and  growing  trade.  This  is  scarcely  to 
TRICTS  IN  WESTERN  HEMISPHERE  ^e  wondered  at,  as  the  head  of  the  firm,  C  A 
ipDWARD  BLEECKER,  broker  in  coffee.  New  Russell,  is  a  very  well  known  and  highly  rc- 
•■-'  York  and  Chicago,  who  some  years  ago  garded  man  in  the  industry,  having  been  for 
issued  a  valuable  outline  map  of  the  Dutch  East  10  years  connected  with  one  of  the  most  prom- 
Indies,  showing  the  coffee  producing  districts  of  inent  and  reliable  essential  oil  concerns  in 
Java  and  Sumatra,  is  now  distributing  to  the  America.  Associated  with  Mr.  Russell  is  his 
trade  in  -general  an  outline  map  showing  the  son,  C.  A.  Russell,  Jr.,  as  office  manager.  Russell 
mild  coffee  producing  districts  of  the  Western  &  Co.  make  a  specialty  of  vanilla  beans — Mcx- 
Hemisphere — in  Mexico.  Guatemala,  Belize,  Sal-  ican,  Bourbon  and  Tahiti — ^tonka  beans,  f mit 
vador,  Nicaragua,  Costa  Rica,  Panama,  Co-  flavors,  caramel  color,  essential  oils,  and  syn- 
lombia,  Venezuela,  Ecuador,  Cuba,  Haiti,  Santo  thetic  and  aromatic  chemicals.  They  are  in  a 
Domingo,  Porto  Rico,  Jamaica,  Martinique,  Trin-  position  to  offer  attractive  lines,  as  they  are  sok 
idad.  The  different  coffee  growing  localities  American  agents  for  M.  &  K.  Kristeff  Co.,  Bul- 
and  shipping  towns  and  ports  are  clearly  shown,  garia;  for  the  "Laurier^  brand  of  synthetics; 
as  are  the  steamer  routes  from  the  shipping  to  for  J.  Mero  &  Boyveau,  Grasse,  essential  oils; 
the  receiving  ports.  Altogether  this  is  a  very  and  are  also  agents  for  Paul  Ricgcr  &  Co.,  San 
instructive  a$  well  as  useful  map  vand  it  will  be  Francisco,  whose  Tahiti  vanilla  beans  are  famous 
eagerly  accepted  by  its  recipients.  in  the  flavoring  extract  trade. 
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Help  Yourself  and 
Help  Uncle  Sam 

by  conserving  the  world's  tin  plate  supply 


USE  CARTONS 

FOR  NON-PERISHABLE  GOODS 

Your  packing  troubles  will  end 
— you'll  save  money  and  you 
will  comply  with  Uncle  Sam's 
wishes. 

Any  big  or  little  carton  user 
will  tell  you  that  we  know  how 
to  make  cartons  right,  at  the 
right  price,  and  render  first- 
class  service. 


The  United  States  Printing 
and    Lithograph    Company 

48  BEECH  STREET,  NORWOOD  CINCINNATI,  O. 


When  writing  to  Advertisers,  please  mention  The  Spicb  Mitx. 
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PROVEMENTS,    EXTENSIONS,   CHANGES 

The  Cheek-Ncal  Coffee  Co.  will  add  a  second 
Burns  granulator  to  their  plant  at  Jacksonville, 
Fla. ' 

Mathcw-Smith  Tea  and  Coffee  Co.  have 
opened  their  58th  store  at  4817  Payne  Ave.,  Cleve- 
land, O. 

Malloy  Wholesale  Grocery  Co.,  Chicago,  liave 
increased  their  capital  stock,  from  $200,000  to 
$600,000. 

The  Jenkinson-Bode  Wholesale  Grocery  Co., 
Jacksonville,  111.,  have  established  a  branch  in 
Beard  stown. 

The  firm  name  of  Wilcox,  Burchard  &  Co., 
Jamestown,  N.  Y.,  was  recently  changed  to  Wil- 
cox, Crissey  &  Co. 

W.  R.  Grace  &  Co.  have  purchased  a  six 
cylinder  Bums  tilting  sample  roaster  for  their 
office  in  Santos,  Brazil. 

J.  Baluja  &  Co.,  89  San  Jose,  Havana,  Cuba, 
have  added  a  groceries  department  to  their  coffee 
roasting  plant. 

F.  G.  Krap,  at  909  Mills  building,  El  Paso, 
Tex.,  now  has  the  agency  of  Teodoro  Krap, 
coffee  merchant,  Cordoba,  Mexico. 

The  Wixon  Spice  Co.,  Chicago,  are  improv- 
ing their  manufacturing  facilities  by  the  addition 
of  a  Burns  No.  14  sifter  for  spices. 

Albert  Ehlers,  of  Brooklyn,  is  to  add  two  more 
No.  1  Burns  roasters  to  his  busy  plant,  with  a 
Tiptop  cooler  box  having  the  new  patent  flexible- 
arm  suction  connection. 

W.  J.  Shedd  &  Co.,  Chicago,  are  to  do  their 
coffee  roasting  in  a  new  Burns  No.  5  roaster. 
Complete  cooling  and  stoning  apparatus  will  also 
be  furnished  by  Jabez  Burns  &  Sons,  New  York. 

W.  H.  Ade  &  Co.,  brokers  and  commission 
merchants,  Chicago,  have  removed  their  office 
from  room  611,  Ogden  building,  192  N.  Clark 
St.,  to  rooms  702-703,  Distributors'  building, 
236  N.  Clark  St. 

The  offices  of  W.  R.  Grace  &  Co.  in  Mon- 
treal are  now  established  in  the  Dominion  Ex- 
press building,  St.  James  St.,  with  Mr.  Roberts 
in  charge.  Removal  from  the  Lewis  building 
has  been  completed. 

The  General  Ship  Supply  Co.  have  purchased 
a  Challenge  pulverizer,  which  will  be  operated 
in  a  store  at  33  Oliver  St.,  New  York,  a  neigh- 


borhood in  which  there  is  a  large  demand  for 
very  finely  powdered  coffee. 

M.  L.  Probst,  who  operates  the  East  Side 
Market  at  Pittsburg,  Kan.,  is  soon  to  install  a 
Burns  No.  7  outfit,  which  will  be  operated  in  the 
store  where  customers  can  watch  the  roasting, 
cooling  and  stoning  proce&ses. 

German-American  Coffee  Co.  of  Nebraska, 
Omaha,  have  taken  over  the  stock  and  good-will 
of  the  N.  Mantel  Co.,  dealers  in  cigars  and  t<y- 
baccos.  Mr,  Mantel  will  have  charge  of  this  de- 
partment with  the  Gerpian-American  company. 

The  Nelson  Grocer  Co.,  506  S.  Peters  St, 
New  Orleans,  are  to  do  their  own  coffee  roasting 
in  the  future.  A  Burns  No.  6  outfit,  which  roasts 
one  bag  at  a  time  and  has  a  complete  revolving 
cooler  and  stoner,  is  the  machine  selected. 

The  business  of  Furuya  &  Nishimura,  96  Front 
St.,  New  York,  has  been  incorporated  as  Furuya 
&  Nishimura,  Inc;  teas  and  Japan  products;  100 
shares  common  stock  no  par  value,  active  capital 
$15,000  ;T.  Kusanobu,H.  Yamaguchi,  R.  J.  Morse. 

A  new  building  is  to  be  erected  at  the  south- 
west comer  of  8th  St.  and  Clark  Ave.,  St  Louis, 
Mo.,  for  occupancy  by  Hass-Lieber  Grocery  Co. 
The  building  will  be  seven-story  fireproof  con- 
crete, 140  X  85  ft.  The  company  are  now  at 
2d  and  Olive  Sts. 

Puhl-Webb  Co.,  coffee  roasters,  624-628  W. 
Randolph  St.,  Chicago,  have  been  incorporated 
under  the  laws  of  West  Virginia  for  $300,000. 
The  report  relative  to  decrease  of  capital  stock 
from  $35,000  to  $1,000  refers  only  to  the  Illi- 
nois incorporation  of  this  company. 

The  Harnit  &  Hewitt  Co.,  Toledo,  O.,  arc 
sharing  in  the  growing  demand  for  finely  pul- 
verized coffee.  A  Challenger  pulverizer  has  been 
added  to  their  equipment  in  order  to  enable  them 
to  supply  their  trade  with  coffee  ground  as  fine 
as  the  most  particular  customer  may  desire. 

Thomas  J.  Lipton  Co.  have  removed  from 
premises  they  have  occupied  at  5  Front  St.  E, 
Toronto,  for  a  number  of  years,  to  larger  prem- 
ises at  24  Front  St  W.  The  company  have 
added  an  auto  delivery  truck  for  the  Toronto 
trade  and  four  runabouts  for  their  Ontario 
travelers. 

J.  Blaustein  &  Co.,  Inc.,  merchandise  brokers, 
formerly  at  100  Hudson  St,  New  York,  have 
removed  to  larger  quarters  at  176  Franklin  St, 
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Preparedness  Is  Forethought  Promptly  Acted  Upon 

Two  Years  Ago 

a  real  pioneer  of  the  Northwest  determined  to  sell  coffee  in  a  new  type 
of  carton  package.  Her  W€u  9ucce$sful — because  the  public  soon  learned 
that  he  wom  delivering  quality,  and  had  reduced  the  cost  of  the 
container  at  least  2c.  per  pound.  He  found  that  where  there  is  no 
circulation  of  air  there  is  no  appreciable  volatilization  of  natural  oils  or 
aroma,  and  has  "  not  had  any  trouble  in  marketing  either  whole  or  ground 
coffees  in  this  style  of  package." 

TO-DAY      , 

other  enterprising  manufacturers  of  the  New  England  and  Middle 
States  ^  have  adopted  this  improved  carton  package,  and  have  saved 
the  high  cost  of  the  material  in  tin  cans  and  the  high  cost  of  the 
labor  in  handling  paper  bags. 

WHAT  ARE  YOU  DOING? 

Are  you  going  to  wait  until  the  Government  commands  you,  as  a  packer 
of  dry  products,  to  stop  using  tin  cans  because  they  are  so  badly  needed 
for  salmon,  tomatoes  and  peaches  ? 

Are  you  going  to  wait  to  be  one  of  those  who  "also  ran"  to  cover,  only 
to  find  by  that  time  that  cartons  cannot  be  had  under  three  to  six  months, 
and  that  packaging  machinery  cannot  be  had  under  six  to  twelve  months  ? 

WAR 

destroys  precedents  and  prejudices  with  equal  ruthlessness,  and  in  the  end 
we  are  forced  to  realize  that  many  of  the  precedents  we  had  grown  to  re- 
vere were  but  idols  of  clay,  and  some  of  the  deep  prejudices  we  had  adhered 
to  so  loyally  were  based  on  unsound  principles. 

Are  you  content  to  remain  a  prisoner  in  the  hands  of  General  Precedent 
and  Private  Prejudice,  while  others  sweep  past  you  to  a  forehanded  success, 
or  will  you  investigate — to-day — the  only  complete  chain  of  automatic 
packaging  machinery  that  will  produce,  with  a  minimum  of  material  and 
labor,  the  greatest  protection  thus  far  found  in  a  carton  package  ? 

National  Packaging  Machinery  Company 

MANUFACTURERS 

Automatic  Carton,  Weighbg,  Sealing  and  Wrapping  Machines 

172-186  GREEN  ST.  Jamaica  Plain  BOSTON,  MASS. 


When  writing  to  Advertiiers.    please  mention  Tbk  Spicb  Mill. 
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where  with  their  reorganized  sales  force  and 
much  larger  storage  facilities  they  can  take  care 
of  the  needs  of  buyers  and  sellers  better  than 
heretofore. 

Jos.  Tetley  &  Co.  are  to  install  a  Burns  tea 
mixer  with  a  capacity  of  1,000  lbs.  in  their  build'- 
ing  at  483  Greenwich  St.,  New  York,  recently 
leased.  This  machine  not  only  makes  a  thor- 
ough and  complete  mixture  of  the  tea,  but  at  the 
vsame  time  removes  all  dust  and  light  foreign 
material  which  might  impair  cup  quality. 

Increasing  sales  of  ground  coffee  have  made 
larger  grinding  capacity  necessary  at  the  Im- 
perial Coffee  Co.  branch,  Richmond,  Va.  A 
Bums  No.  1  granulator  is  to  be  installed  for  the 
production  of  "steel-cut"  coffee,  while  a  Chal- 
lenge pulverizer  will  enable  them  to  supply  their 
customers  with  the  finely  powdered  coffees  which 
are  becoming  so  popular  in  all  parts  of  the 
country. 

The  wholesale  grocery  firm  of  Lauderbach- 
Barber  Co.,  Philipsburg,  Pa.,  having  branches 
in  DuBois,  Punxsutawney,  Qearfield,  Bellefonte 
and  Indiana,  Pa.,  recently  changed  their  name 
to  the  Lauderbach-Zerby  Co.  The  Barber  inter- 
ests, connected  with  the  firm  since  its  organiza- 
tion, have  retired  and  R.  H.  Zerby,  long  identi- 
fied with  the  corporation,  becomes  an  active 
member. 

Archibald  &  Lewis  Co.,  importers  of  spices, 
drugs,  etc.,  80  Wall  St.,  New  York,  have  leased 
for  a  period  of  years  the  large  building  at  18  Des- 
brosses  St.,  New  York,  where  will  be  located 
their  shipping  department,  giving  them  the  ad- 
vantage of  quicker  deliveries  to  the  fast  freight 
lines  on  Manhattan.  This  building  is  in  addition 
to  the  fiwt  buildings  the  company  now  occupy  in 
Brooklyn  and  has  been  leased  to  accommodate 
their  increasing  '  usiness. 

The  Johnson-Layne  Coffee  Co.,  St.  Louis,  will 
move,  on  or  about  July  1,  into  a  new  building 
at  4th  and  Elm  Sts.  A  new  and  complete  roast- 
ing plant  will  be~  installed,  including  one  of  the 
big  4-bag  Jubilee  roasters  and  2-bag  machine 
of  the  same  type,  with  the  Burns  patent  flexible- 
arm  cooling  apparatus.  The  new  quarters  give 
the  company  300  per  cent  more  floor  space  than 
their  present  quarters.  They  will  occupy  the 
entire  building,  aggregating  55,000  square  feet. 

The  Dayton  Spice  Mills  Co.,  Dayton,  O., 
whose  "Old  Reliable*'  coffee  is  a  big  item  in  the 
Middle  West,  are  one  of  the  largest  producers 
of  "steel  cut"  coffee  in  the  country.  Several 
Burns  granulators  have  for  years  been  in  use 
in  this  plant,  but  the  demand  for  evenly  ground 
coffee  has  increased  so  rapidly  that  the  grinding 
capacity  is  to  be  more  than  doubled.  Seven 
additional  No.  1  granulators  have  been  contracted 


for  and  will  be  put  in  operation  at  Dayton  as 
rapidly  as  possible. 

The  business  formerly  conducted  by  Alexander 
H.  Bill  &  Co.,  50  Broad  St.,  Boston,  Mass., 
has  been  incorporated  under  the  laws  of  Massa- 
chusetts as  the  Alexander  H.  Bill  Company.  Mr. 
Bill  states  that  the  object  of  this  move  is  a  more 
aggressive  campaign  in  the  distribution  of  high 
grade  teas  and  coffees,  -with  the  object  in  view 
of  further  interesting  the  men  who  have  assisted 
him  to  build  up  this  business  by  eventually  put- 
ting the  more  efficient  ones  on  die  board  of 
directors  and  as  ofi&cers  of  the  corporation. 

Visual  Education,  Inc.,  have  been  organized 
to  continue  on  a  broader  scale  the  policies  of  the 
Atlas  Educational  Projector  Co.,  Inc  The  com- 
pany specialize  in  motion  pictures  of  educational 
and  industrial  subjects,  and  their  headquarters 
are  at  67  Irving  Place,  New  York.  George  E. 
Myers,  Ph.D.,  of  the  Atlas  company,  gave  an 
exceptionally  interesting  address  entitled  "Bring- 
ing Great  Industries  to  the  Schools  by  Means 
of  Motion  Pictures,"  at  the  convention  last  No- 
vember, at  Atlantic  City,  of  the  National  Coffee 
Roasters'  Association. 

L.  R.  Woods,  president  of  the  Gulf  Fertilizer 
Co.,  Tampa,  Fla.,  and  a  well  known  business  man 
in  that  section,  has  purchased  an  interest  in  the 
Triumph  Mills,  coffee  roasters,  Tampa.  T.  D. 
Jones  continues  as  president  and  general  man- 
ager of  the  Triumph  Mills,  and  his  son^  K.  D. 
Jones,  is  secretary  and  treasurer.  Through  the 
new  arrangement  the  capital  of  the  concern  has 
been  increased  and  an  extensive  campaign  will 
be  inaugurated  at  once  to  increase  the  concern's 
business,  which  now  covers  not  only  Florida  but 
reaches  into  adjoining  States  as  well. 

NEW  ENTERPRISES 

P.  G.  Bowman,  Sumter,  S.  C,  will  erect  a 
coffee  roasting  plant  of  small  capacity. 

Star  Wholesale  Grocery,  Chicago,  have  been 
incorporated;  captial  stock,  $6,000;  incorporators, 
Bernard  J.  Brown,  Samuel  Goldfarb,  Harry  A. 
.Silverstein. 

Humboldt  Coffee,  Tea,  Spice  and  Extract  Mfg. 
Co.  recently  opened  for  business  at  230  D  St., 
Eureka,  Cal.  The  company  roast  their  coffee 
and  grind  their  spices. 

Sorensen's  Coffee  and  Tea  House  opened  busi- 
ness, May  2,  in  the  Baughn  building,  east  side 
of  the  square,  Harlan,  la.  Jens  Sorensen  is 
manager  and  is  assisted  by  his  son,  Fred, 

Southern  Wholesale  Grocery  Co.,  Allendale, 
S.  C,  have  been  incorporated;  $10,000  capital 
stock.  C.  O.  Kirsch,  president;  S.  B.  Du  Bose, 
vice-president;  C.  P.  Hancock,  secretary;  George 
E.  Du  Bose,  treasurer. 
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Lund  &  Funk,  wholesale  grocery,  Manhattan, 
New  York  City,  have  been  incorporated ;  $10,000 ; 
Nelson  P.  Lund,  Bernard  H.  Funk,  Charles  H. 
Ferling. 

Central    Wholesale    Grocery    Co.,    Inc.,    Utica. 
N.  Y.,  have  been  incorporated;   wholesale  food- 
products,  etc;  $25,000;  S.  H.  Ellis,  W.  H.  Car- 
roll, D.  O.  Follette,  Utica. 

FIRES 

Fire  of  unknown  origin  damaged  the  whole- 
sale grocery  house  of  C.  T.  Cheek  &  Sons,  Cum- 
mins Station,  Nashville,  Tenn.,  May  18;  loss, 
several  thousand  dollars.    Covered  by  insurance. 

Fire  occurred.  May  14,  in  the  factory  of  Cald- 
well Importing  Co.,  Duluth,  Minn.  Reported  in 
the  newspapers  as  a  serious  fire,  C.  O.  Hagen, 
of  the  company,  states  to  The  Spice  Mill: 
"^Wish  to  state  that  this  was  a  very  insignificant 
smudge  on  our  fourth  floor,  which  was  promptly 
extinguished,  and  the  only  damage  sustained  was 
that  by  water.  The  factory  was  in  operation 
after  a  shut-down  of  six  hours." 

Burglars  or  persons  with  some  sinister  motive, 
it  is  asserted,  entered  the  building  of  the  Climax 
Coffee  &  Baking  Powder  Co.,  37  S.  Davidson 
St.,  Indianapolis,  Ind.,  before  3  o'clock.  May  28, 
and  started  a  fire  which  practically  destroyed  the 


stock  of  the  company,  causing  a  loss  estimated 
at  about  $30,000.  A  reward  of  $500  is  offered  by 
A.  J.  Gates,  secretary  and  treasurer  of  the  com- 
pany, for  information  leading  to  the  arrest  and 
conviction  of  the  person  or  persons  responsible 
for  starting  the  fire.  Some  one  turned  in  the 
fire  alarm  at  2.59  o'clock,  at  a  fire  box  near  the 
company's  plant  and  firemen  fought  the  fire 
until  8  o'clock.  The  company  next  day  continued 
business,  using  the  plant  of  the  Grocers'  Coffee 
Co.,  366  S.  Meridian  St.,  until  the  burned  prem- 
ises are  put  into  order.  Fire  doors  kept  the  fire 
from  spreading  to  the  rear,  where  the  machinery 
and  packing  equipment  are  installed. 


Established   1896 

OFFERING  SPOT,  WAREHOUSE,  NEW  YORK 

Ex  S/S  "Buit«nzorg" 

Dutch  East  Indies 

Ankola  and  Mandheling 
Coffee 

Th«se  two  Coffe«s  ar« 
the  Finest  Drinkers  Known  in  tlie  World 


CHARLES  BIELE 

276   WEST   BROADWAY  NEW    YORK 
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PERSONALITIES 


Henry  Schilling,  formerly  with  the  old  firm  of 
Smith  Bros.  G).,  New  Orleans,  La.,  is  now  the 
bu3rer  and  manager  of  the  green  coffee  depart- 
ment of  McCloskcy  Bros.,  New  Orleans,  filling 
this  position  the  past  two  years. 

C.  P.  Guest,  formerly  with  the  John  W.  Bunn 
&  Sons  wholesale  grocery  firm,  Springfield,  III., 
;was  elected  head  of  the  Decatur  Grocery  Co., 
Decatur,  111.,  recently,  to  succeed  Cyrus  Tucker, 
who  has  resigned  on  account  of  his  health. 

Robert  H.  Patchin  has  resigned  the  position 
of  secretary  of  the  National  Trade  Council,  New 
York,  to  become  manager  of  the  foreign  trade 
department  of  W.  R.  Grace  &  Co.  Oscar  K. 
Davis  succeeds  Mr.  Patchin  as  secretary  of  the 
Council. 

"Billy"  Fisher,  vice-president  and  sales  inan- 
ager  of  the  C.  F.  Blanke  Tea  and  Coffee  Co., 
St  Louis,  Mo.,  is  chairman  of  the  hotel  and 
transportation  committee  for  the  World's  Sales- 
manship Congress,  meeting  in  Detroit,  the  week 
beginning  June  10. 

P.  J.  Shannon,  well  known  in  the  green  coffee 
trade,  has  connected  himself  with  A.  C.  Israel, 
coffee  importer,  107  Front  St.,  New  York,  be- 
ginning June  1.  Mr.  Shannon  will  be  an  assist- 
ant to  Mr.  Israel  and  will  pay  particular  atten- 
tion to  the  wants  of  the  brokers. 

John  J.  McNamara,  manager  of  the  tea  de- 
partment of  Grand  Union  Tea  Co.,  Brooklyn, 
N.  Y.,  and  member  of  the  U.  S.  Government 
Board  of  Tea  Experts,  is  contributor  of  a  very 
interesting  article  on  tea  in  the  June  number  of 
The  Forecast,  food  products  monthly. 

W.  M.  Eastty,  son  of  F.  T.  Eastty,  sales  man-  ^ 
ager  of  the  G.  Washington  Coffee  Sales  Co.,  was ' 
in  Los  Angeles,  Cal.,  recently  and  made  the 
round  of  the  jobbing  trade  with  S.  H.  Bradley, 
of  the  Bradley-Kuhl  Co.,  the  company's  repre- 
sentatives there.  Mr.  Eastty  is  making  a  long 
tour  of  the  United  States  in  the  interest  of 
G.  Washington  coffee,  having  been  away  from 
the  New  York  office  since  November,  and  will 
not  return  until  September. 

Allan  H.  Wetmore,  of  Puddington,  Wetmore, 
Morrison,  Ltd.,  presided  at  a  dinner  held  by  St. 
John,  N.  B.,  merchants  to  consider  plans  to  aid 
in  the  increase  of  food  production.  Those  pres- 
ent pledged  themselves  to  endeavor  to  enlist  their 
employes  for  work  on  farms  during  their  vaca- 
tions at  soldiers'  pay  of  $1.10  a  day.  Some  of 
the  employers  also  pledged  themselves  to  work 
on  the  same  terms,  the  list  being  headed  by  Mr. 


Wetmore  and  T.  H.  Estabrooks,  of  "Red  Rose'* 
tea.  '       ■ 

S.  F.  Guggenlieimer.  treasurer  of  Aragon 
Coffee  Co.,  Richmond,  Va.,  visited  The  SncE 
Mill  office.  May  24,  during  a  week's  business 
stay  in  New  York.  Mr.  Guggenheimer  was  ac- 
companied by  his  wife  and  they  stopped  at  the 
Martinique.  Mr.  and  Mrs.  Guggenheimer  were 
entertained  by  several  friends,  who  made  their 
visit  to  the  metropolis  a  very  pleasant  one.  Mr. 
Guggenheimer  arranged  for  additional  machinery 
for  the  Richmond  plant,  which  has  been  very 
busy. 

Abraham  J.  Minkus,  of  the  recently  organized 
Universal  Coffee  Importing  Co^  23  N.  Franklin 
St,  Chicago,  while  in  New  York,  recently,  called 
at  The  Spice  Mill  office,  June  8.  Mr.  Minkus 
was  in  the  metropolis  on  business  matters,  in- 
cluding the  perfecting  of  arrangements  for  the 
roasting  plant  for  his  company.  He  is  a  yonngf 
man  with  up-to-date  ideds  relating  to  the  coffee 
business,  in  which  he  has  had  considerable  ex- 
perience, being  formerly  with  Puhl-Webb  Co., 
Chicago. 

J.  O.  Jones,  formerly  of  St.  Louis,  Mo.,  has 
taken  charge  of  the  manufacturing  department 
of  Jett  &  Wood,  manufacturing  and  wholesale 
grocers,  Wichita,  Kan.  This  progressive  firm 
have  a  modern  coffee  plant  and  besides  roasting 
their  own  coffee,  grind  their  spices  and  manu- 
facture their  extracts  and  a  general  line  of 
grocers*  sundries.  Mr.  Jones  was  recently  with 
•Hanley  &  Kinsella  Coffee  and  Spice  Co.,  St 
Louis,  and  prior  to  that  connection  was  for  12 
years  assistant  coffee  buyer  for  Nave-McCord 
Merc  Co.,  St.  Joseph,  Mo. 

J.  P.  van  Gelder,  of  P.  J.  van  Gelder  &  Co., 
milling  engineers,  Sydney,  Australia,  visited  The 
Spice  Mill  office.  May  24.  Mr.  van  Gelder, 
whose  business  is  affiliated  with  one  of  the 
largest  enterprises  in  Australia,  had  been  in 
America  since  the  first  week  in  February  and 
spent  three  weeks  in  New  Ybrk.  He  is  now  on 
his  way  home.  Mr.  van  Gelder,  besides  making 
arrangements  for  the  Australian  agency  of  many 
noted  American  manufacturers  of  machinery  em- 
ployed principally  in  the  manufacture  of  food 
products,  including  coffee,  spices,  etc,  placed 
orders  for  such  machinery  aggregating  nearly 
$100,000. 


Haas,  Baruch  &  Co.,  Los  Angeles,  Cal.,  arc 
putting  on  the  market  "Circle  30^*  brand  coffee  in 
an  attractive  bag,  in  line  with  the  Government's 
request  that  manufacturers  use  as  few  tin  cans  as 
possible  at  this  time.  As  the  name  implies,  the 
new  product  will  be  a  30c.  retailer. 
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When  a  G>ffee  Dealer,  we  repeat,  is  •  shifting  an  estab- 
lished Brand  from  tin  to  Paper  Bags,  his  problem  is 
two- fold : 

t 
He  must  abandon  tin  without  endangering  strength  or 
aroma-^an J,  at  the  same  time,  without  sacrificing  the 
Package's  value  for  display  on  the  Retailer's  shelf  or 
counter. 

The  intelligent  Dealer  will  consider  these  values  of  al- 
most exactly  equal  importance,  we  believe.  He  must 
not  let  the  Line's  qualihr  go  down  on  account  of  in- 
sufficient packing.  And  he  dare  not  risk  the  assets  of  an 
attractive,  known  and  recognized  Pacf^age. 

Vhe  UNION  DUPLEX  BAG  comes  from  perfected 
machines — trim,  up-standing  and  practically  seamless.  It 
is  made  from  rolls  of  paper,  under  a  tension  which  in- 
sures perfect  formation. 

Such  Packages  are  never — cannot  be — produced  by  the 
uncertain,  variable  devices  which  simply  fold  a  container 
from  a  flat  sheet  of  paper.  This  is  the  reason  you  can 
examine  a  million  of  Vhe  UNION  DUPLEX  BAGS 
— and  find  them  uniform  for  size,  shape  and  finish. 

But  such  work,  alone,  does  not  produce  a  Package. 
There  is  more  than  that  in  package-building.  (If  there 
weren't,  there  would  be  no  individuality  in  Packages.) 
And  for  that  part  of  the  story  we  crave  the  Trade's 
attention  to  this  space  next  month. 


UNION  BAG  &  PAPER  CORPORATION 

{Name  of  nearest  Selling  Agjent  upon  request) 
PRINCIPAL  OFFICES  •    WOOLWORTH  BUILDING  •   NEW  YORK  CITY 


When  writinff  to  Advertiicrt.  please  mention  Turn  Spici  Mill. 
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MARKET    REVIEWS 


R«Ti«w»   of  th«   Markets   for    tho    Month    by    Various    Authorltios 


COFFEE 

By   HENRY  NORDLINCfER  &    CO..   New   York 
iJVritten  especially  for  Simmons'  Spice   Mill) 

New  York,  June  8. — The  coflFee  market  during 
the  past  month  has  been  largely  dependent  upon 
the  varying  information  coming  from  Washington 
as  to  the  manner  in  which  coffee  will  be  taxed  in 
the  pending  War  Tax  Act.  It  was  at  one  time 
rumored  that  there  would  be  an  import  duty  only 
and  no  spot  tax,  and  large  purchases  of  spot  cof- 
fee were  accordingly  made.  It  now  appears  as  if 
there  will  be  no  import  duty  at  all,  but  that  there 
will  be  a  consumption  or  spot  tax  of  2c.  per 
pound.  As  a  consequence,  some  of  the  coffee 
which  was  purchased,  as  above,  is  now  being  of- 
fered for  resale  at  lower  figures,  although  the  bulk 
of  it  is  still  firmly  held. 

There  is  no  doubt  that  the  first  effect  of  a  tax 
of  any  nature  is  to  depress  the  value  of  stocks 
on  which  such  tax  is  to  be  paid.  That  is  to  say, 
a  tax  of,  say,  2c.  per  pound  will  not  immediately 
advance  the  vaiue  of  the  article  tax-paid  the  full 
2c.  per  pound.  Buyers  will  not  at  once  be  free 
to  purchase  at  the  full  advance,  and  accumulating 
stocks  will  weigh  on  the  market. 

There  was  considerable  activity  in  spot  coffee 
during  May,  but  since  the  beginning  of  this 
month  business  has  turned  dull,  pending  decisive 
action  in  Washington. 

Shipments  from  niild  coffee-growing  countries 
are  becoming  increasingly  difficult.  Freights  are 
high  and  likely  to  be  still  higher,  and  in  spite  of 
this  fact  the  markets  in  these  countries  remain 
above  our  own.  It  is  strange  that  under  these 
circumstances  importations  still  continue  and  good 
prices  have  recently  been  paid  in  the  growing  dis- 
tricts, especially  in  Maracaibo,  by  some  New  York 
importers. 

Brazil  coffees  are  still  entirely  too  high  as  com- 
pared with  milds.  In  the  event  of  such  a  decline 
on  taxable  coffees  as  we  anticipate  above,  Brazils 
will  feel  the  effect  much  more  than  milds. 


NEW  YORK  TEA  MARKET 

By  CHARLES  R.  BANKS,  New  York 

(Written  especially  for  Simmons'  Spice   Mill) 

^Ew  York,  June  8. — The  tea  market  has  been 

upset  since  Congress  assembled  and  we  are  at  the 

present  time  as  much  at  sea  as  ever  as  to  what  the 

tax  or  duty  will  be. 

Recently  tradings  has  been  with  those  in  need 
of  immediate  shipments.  Indias  and  Ceylons  have 
been  sold  in  a  jobbing  way  at  45c.  to  50c.  for 


Orange  Pekoes ;  50c.  to  5Sc.  for  B.  O.  P. ;  Pekoes, 
42c  to  45c.  Spot  stock'  is  limited  and  hcM  at 
firm  prices.  We  continue  to  get  limited  quan- 
tities on  ships  arriving  that  have  been  previously 
sold,  which  shows  that  those  who  believe  in  pre- 
paredness were  wise  and  are  reaping  gOod  profits 
and  ready  sales  on  arrival.  It  is  by  some  be- 
lieved possible  to  get  a  limited  supply  of  Indias 
and  Ceylons  in  direct  shipments  via  the  Pacific, 
because  of  delay  in  freight  across  the  continent. 

Formosas  have  been  gelling  at  reasonable 
prices,  stock  is  limited  and  the  future  outlook 
for  deliveries  is  doubtful.  It  is  impossible  to 
make  a  fair  prognostication  a  day  in  advance.  The 
small  offerings  of  new  crop  Japans  arc  offered 
at  from  2c.  to  5c.  over  the  past  season ;  quality  is 
excellent.  It  is  reported  that  shipping  space  is 
limited  and  it  is  impossible  to  estimate  when  de- 
liveries can  be  made  because  of  overland  con- 
gested freights. 

The  supply  of  green  teas  is  limited  and  held  at 
very  high  prices.  Advices  from  Shanghai  are  that 
space  is  very  difficult  to  secure  and  shipping  dates 
impossible  to  name.  With  a  cost  of  between 
9c.  and  10c.  per  pound  and  with  exchange  very 
high,  the  outlook  assures  high  prices. 

Congous  for  ready  delivery.  Government  stand- 
ard are  held  by  some  owners  for  27c,  altliODgh  a 
limited  quantity  of  lowest  grade  can  be  pur- 
chased for  a  little  less.  Good  cup  North  China 
Congous  are  easily  worth  28c.  to  30c. 

Java  teas  have  been  selling  freely  to  arrive  at 
prices  varying  from  30c.  to  40c,  according  to  style 
and  cup. 

The  improvement  in  the  drinking  merits  of 
Jaya  teas  has  made  them  more  attractive  than 
ever,  and  they  are  used  by  many  in  blending  and 
in  many  cases  supply  the  want  of  heavy  black 
teas.    It  is  predicted  they  will  grow  in  popularity. 

All  importers  and  jobbers  making  sales  confonn 
strictly  to  the  obligation  of  the  buyer  being  UMt 
for  any  duty  or  internal  tax  enacted  by  the  Gov- 
ernment. The  critical  financial  conditions  irovld 
require,  in  some  form  or  other,  that  tea  pay  a 
fair  portion  of  assessment,  which  wiH  only  be 
known  by  the  final  enactment  of  Congress. 


SPICES 

By  JOHN  CLARKE  &  CO..  New  York 

(Written  especially  for  Simmons'   Spics   IIoll) 

New   York,  June  8.— The  market  during  ^ 

first  three  weeks  of  May  was  exceedingly  active. 

{Continued  on  page  6^) 
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COFFEE  STATISTICS 


VisibU  Supply  of  tlio  World  on  June  1»  1917. 

as  Compiled  from  Fifuros  RocolTod  from 

Ezchango  Correspondontt 

{Quoted   from   Daily   Reports   of   New    York 
Coffee  and  Sugar  Exchange) 
Stocks  Bags 

London 788,171 

Southampton   10,353 

Hamburg    Nil. 

Bremen    Nil. 

Trieste  '.  Nil. 

Antwerp Nil 

Netherlands    * 

Copenhagen  * 

Havre    2,299,000 

Bordeaux    89,000 

Marseilles   296,065 

Total  Europe  [aU  kinds] 3,482,589 

Rio    103,000 

Santos    1,184,000 

Bahia   25,000 

United  States  [Brazil] 1,958,295 

United  States,  other  kinds....     742,880 

2,701,175 

7,495,764 
Afloals 

Afloat  ^or  U.  S.  from  Brazil 276,000 

Afloat    for   Europe   and   North   Africa 
from  Brazil  385,000 

Total    8,156.764 

Against  May  1 9,288,529 

Against  June  1,  1916 7,855,137 

♦Officially  suppressed. 

Brazil  Coffee  in  Stock  and  Afloat  (As  of  June  8) 

Stock  in  New  York  June  7 1,597,405 

Arrivals — S.  S.  Talisman,  Santos 23,439 

1,620,844 
Warehouse  deliveries  June  7 14,439 

Stock  in  New  York  June  8 1.606,405 

Stock  in  New  Orleans 274,284 

Arrivals    

274,284 
Deliveries  June  7 5,748 

268,536 

Stock  in  United  States 1.874,941 

Afloat  from  Rio  per  Steam  to 

June  7 13,000 

Afloat    from    Rio    per    Sail   to 

June  7 ....•      Nil. 

Afloat    Santos,   per    Steam   and 

Sail  to  June  7 292.000 

Afloat  Victoria  to  June  7 31.000 

Afloat  Bahia  to  June  7 Nil. 

336.000 

Total    2,210,941 


Same  time  in  1916 1,636.973 

Same  time  in  1915 1,581,249 

Same  time  in  1914 , 1^35,227 


Coffee  Afloat    per 

Steamer 

from 

Santo  t,  Rio 

Victoria  and  Bahia  C> 

LS  of  June  8) 

Santos 

Rio 

Vic- 
toria Bahia 

Mav 

2-18—Tapajoz 

12— Minas  Geraes.. 

18-Acre 

22— Pacific  

24-7— Pleiades    .... 

31— §Thor    

June 

1-6— Sao   Paulo.... 

^— Tricolor    

2— tMatanzas   

.  11.000 
.  8,000 
.  2.000 
.  67,000 
.  28,000 
.102,000 

3ffX> 

7*666 

31*666  ;;;; 

.  10,000 
.  19,000 
.  45,000 

3,000 



Total   ....;. ......292,000    13,000    31,000    Nil 


Last,  year 273,000     9,000    30,000    Nil 

§  San  Francisco.        t  New  Orleans. 

Monthly  Statement  of  Coffee  (other  than 
(BrariKan.) 

Stock  in  New  York  May  1,  1917 591,277 

Arrivals  during  May 171,327 

Of  which  direct  to  Europe,  etc..       Nil. 

171,327 

762,604 
Deliveries  during  May  . . . .  • ,  150,645 

Stock  in  New  York  June  1.  1917 611,959 

Stock  in  San  Francisco  May  1,  1917  30,903 
Arrivals  during  May 124,673 


155.576 
Deliveries  during  May 67,986 


Stock  in  San  Francisco  June  1,  1917....   87,590 
Stock  in  New  Orleans  May  1,  1917.    55,260 
Arrivals  during  May  31X490 

"85759 
Deliveries  during  May 42,428 


Stock  in  New  Orleans  June  1,  1917....  43,331 

Stock  in  United  States  June  1,  1917 742,880 

Against  May  1,  1917 677,449 

Against  last  year  752.311 

Arrivals  at  all  ports  in  May 326.490 

Deliveries  at  all  ports  in  May 261.059 

RANGE  OF  No.  7  RIO,  MAY  11— JUNE  9, 1917 
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12....105J@ 

13. . . .Sunday 

14....10K@ 

15....10J4@ 

16....10H@ 

17....10^@ 

18 10^(3 

19....10J<@ 
20 Sunday 


Mar 

Cts. 

May 

21.. 

.  .10^9 

31... 

22.. 

.  .10^  ,9 

Jane 

23.. 

.  .10^  9 

1... 

24.. 

..10$<  9 

2... 

25.. 

.Aoy@ 

3.., 

26.. 

•  •10H9 

4... 

27.. 

..Sunday 

5... 

28.. 
29.. 
30.. 

..H^&y 

6... 
7.., 
8.., 
9.. 

Cts. 

.ioJJ« 

Sundar 


.109 
.lOf 
.101 
10) 


.10H« 
.10H9 


Digitized  by 


Google 


June,i9i7  SIMMONS'   SPICE   MILL 


677' 


MARKET  REVIEWS 

(Continued  from  page  674) 
The  naturally  expanded  needs  due  to  increased 
domestic  consumption,  aqd  the  export  needs  of 
Europe  and  South  America  were  accentuated  by 
the  fear  of  possible  tariff  changes  by  Congress 
on  spices,  seeds  and  herbs;  and  the  whole  list 
advanced  moderately,  with  very  active  trading  in 
all  grades  and  positions.  Late  in  the  month  the 
action  of  the  Senate  Finance  Committee  in  agree- 
ing to  report  the  Revenue  Bill  to  the  Senate  with- 
out any  changes  in  the  duties  on  spices,  seeds  and 
herbs  at  once  curbed  the  market  activities  to  a 
large  extent  and  the  trading  assumed  a  purely 
routine  character,  with  numerous  recessions  from 


the  high  prices  ruling  just  previously,  the  trade 
having  reasonably  supplied  itself  in  apprehension 
of  possible  tariff  changes  for  some  time  to  come. 

The  situation  now  is  confused  by  the  conditions 
surrounding  the  trade  to  a  great  extent.  The 
freight  situation  is  tense,  and  the  outcome  in 
case  of  the. continuation  of  the  war  through  the 
autumn  of  1917  is  almost  impossible  to  forecast. 
The  domestic  and  export  needs  are  likely  to  be 
more  moderate  for  some  time  to  come,  but  even 
this  mild  statement  is  subject  to  sudden  revision. 

The  tariff  question  is  apparently  settled  for  this 
session  of  Congress;  yet  even  this  is  not  final,  for 
the  Revenue  Bill  has  yet  to  be  debated  in  the 
Senate  and  agreed  upon  by  the  House. 


TO  JOBBERS  ONLY 
GREEN  AND  ROASTED  COFFEE 


^ 


FRANCK 


iTRADE-MARJn 


CHICORY 

HENRY  FRANCK  SONS,  Inc. 

FLUSHING,  N.  Y. 

Growers,  E)ryers,  Roasters  and  Manufacturers  of 
Chicory  in  all  its  various  Forms 
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WHOLESALE     GROCERS     PLEDGE     THEM- 
SELVES tiTO  U.  S.  SERVICE 


Action  of  Convention  of  Southern  VHioleftale 
Grocers'   Association,   at   GalTeston,   Tex. 

Galveston,  Tex.,  May  12. — With  the  avowed 
purpose  of  assisting  the  Government  both  to  con- 
serve the  national  food  supply  and  to  render 
active  aid  in  increasing  the  production  of  food 
and  foodstuffs  as  long  as  the  war  lasts,  the 
Southern  Wholesale  Grocers'  Association  yester- 
day adjourned  their  annual  convention,  after 
being  in  session  here  three  days.  President 
J.  H.  McLaurin  was  roundly  cheered  when  he 
declared  that  the  organization  has  abandoned  its 
origicial  purpose  of  assisting  its  members  to 
derive  greater  profits  from  their  business  and  is 
now  centered  solely  upon  the  realization  of  one 
object — that  of  serving  the  nation  in  its  food 
crisis. 

President  McLaurin  was  unanimously  re- 
elected to  serve  his  eighth  consecutive  term. 
Other  officers  elected  are:  Frank  Lanier,  Ameri- 
cus,  Ga.,  first  vice-president;  Morris  Stern,  San 
Antonio,  second  vice-president;  William  Pyles, 
Blythesville,  Ark.,  third  vice-president;  R.  A. 
Morrow,  Monroe,  N.  C,  fourth  vice-president, 
and  James  Lasseter,  Jacksonville,  Fla.,  treasurer. 
It  was  a  foregone  conclusion  that  the  president 
would  be  re-elected  without  opposition. 
Some  Resolutions  Adopted 

A  resolution  was  adopted  condemning  the  pres- 
ent form  of  contract  with  canners  and  dried  fruit 
dealers  and  urging  members  to  insist  upon  con- 
tracts having  reciprocal  clauses  so  that  either 
the  seller  or  the  buyer  has  the  privilege  of  can- 
celling 75  per  cent,  of  the  order. 

The  use  of  trade  acceptances  will  become  gen- 
eral in  the  conduct  of  the  business  affairs  of 
the  membership,  if  the  provisions  of  a  resolution 
unanimously  adopted  are  carried  out.  Trade 
acceptances  now  being  urged  by  the  Federal  Re- 
serve Board  were  strongly  recommended. 

Following  a  plea  by  Chas.  Wesley  Dunn  of 
New  York,  the  association  indorsed  the  use  by 
manufacturers  of  their  own  coupon  premiums, 
but  went  on  record  as  being  opposed  to 
the  use  of  third  party  trading  stamps.  The 
organization  will  oppose  legislation  designed  to 
prevent  the  use  of  manufacturers'  premium  cou- 
pons in  States  where  such  laws  have  not  already 
been  enacted. 

New   Board   of   Directors 

The  new  board,  composed  of  three  representa- 
tives from  each  State  included  in  the  jurisdiction 
of  the  association,  elected  without  debate,  fol- 
lows: 

Alabama — E.  H.  Earl,  Birmingham ;  Lucien 
Loeb,  Montgomery;  John  Michael,  Mobile. 


Arkansas— D.  O.  Alexander,  Pine  Bluff;  J.  P. 
Dickinson,  Little  Rock;  J.  B.  Jones,  Jonesboro. 
.    District     of     Columbia — ^John     B.     Earlshaw, 
Washington. 

Florida — John  Ball,  Jacksonville;  Lois  Baer, 
Pensacola;  A.  W.  Perkins,  Tampa. 

Georgia — C.  H.  Kelly,  Atlanta;  R.  C.  Corbin, 
Macon;  George  S.  Calloway,  Albany. 

Louisiana — ^J.  J.  Booth,  Shreveport;  A.  Bauer, 
Alexandria;  P.  R.  Percy,  Thibodeaux, 

Mississippi — Sam  Meyer,  Meridian;  J.  L 
Trusty,  Walter  Valley;  George  P.  Chamberlain, 
Natchez. 

North  Carolina — ^J.  A.  Taylor,  Wilmington; 
G.  C.  Lovill,  Mount  Airy;  M.  D.  Hechts,  Char- 
lotte. 

Oklahoma — E.  A.  Humphreys,  Clinton;  John 
L.  Abernathy,  Purcell;  Tom  Hale,  McAlester. 

South  Carolina — F.  G.  Hollis,  Bennettsville ; 
John  A.  Russell,  Greenville;  A.  Ryttenberg, 
Sumpter. 

Tennessee— J.  A.  Sloan,  Columbia;  Milton  H. 
Hunt,  Memphis;  J    H.  Handly,  Chattanooga. 

Texas — C.  A.  Perlitz,  Houston ;  A.  G.  Wanger- 
mann,  Brenham;  J.  B.  Mayfield,  Tyler. 

Virginia — T.  E.  Powers,  Charlottesville;  Paul 
Roper,  Petersburg;  N.  H.  Slack,  Norfolk. 

Sonthern  VHiolesale  Grocers  Aid  GoTemment 

Washington,  D.  C,  June  1. — The  wholesale 
grocers  of  the  seventeen  Southern  States,  includ- 
ing Maryland  and  West  Virginia,  have  thrown 
their  weight  into  the  work  of  the  Government 
for  food  conservation  and  control  and  also  in 
aid  of  the  Liberty  Loan  of  1917. 

Through  the  Southern  Wholesale  Grocers* 
Association,  whose  president,  J.  H.  McLaurin, 
Jacksonville,  Fla.,  who  is  also  a  director  of  the 
Chamber  of  Commerce  of  the  United  States,  the 
grocers  of  the  South  have  laid  their  organiza- 
tion, composed  of  about  950  members,  about 
three- fourths  of  all  the  wholesale  grocers  of  the 
Southern  States,  their  offices,  officers  and  all  fa- 
cilities at  the  command  of  Hefbert  C.  Hoover, 
President  Wilson's  choice  for  food  controller  of 
the  United  States,  and  he  has  accepted  their 
offer  of  assistance.  -Mr.  McLaurin,  who  was  in 
Washington  several  days  recently,  completed 
plans  for  co-operation  with  the  Government 

Following  the  recent  annual  convention  of  the 
association  at  Galveston,  Mr.  McLaurin  came  to 
Washington  with  a  committee  and  presented  to 
President  Wilson  the  organization's  offer  to 
assist  in  any  way  it  could  in  the  general  cause. 
Mr.  McLaurin  then  called  upon  Assistant  Sec- 
retary of  the  Treasury  Ci'osby,  in  the  absence 
of  Secretary  McAdoo,  and  upon  Lewis  B. 
Franklin,  president  of  the  Investment  Bankers* 
Association,  whose  headquarters  are  now  at  the 
Liberty  Loan  office  in  the  U.  S.  Treasury,  and 
proposed  that  the  Southern  Wholesale  Grocers' 
Association  help  the  sale  of  the  Liberty  Bonds 
by  having  their  members  instruct  their  salesmen 
to   urge   subscription  to   the   bonds   upon  thdr 
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LONDON,  COLOMBO,  CALCUTTA,   BATAVIA 

3HAiSrGHAI,  HANKOW,  FOOCHOW 

SHIDZUOKA,  DAITOTEI 


JAVA  TEA 


THE  TEA  PLANTERS  OF  JAVA  have 
consigned 

1,000,000  pounds 

of  Java  Tea  to  America  in  the  care  of  their 
official  representative,  Mr.  H.  J.  Edwards,  of 
the  Tea  Expert  Bureau,  Batavia,  who,  for  pur- 
poses, of  distribution  in  the  United  States  and 
Canada,  has  associated  himself  with  Messrs. 
Irwin-Harrisons  &  Crosfield,  Inc.  Mr.  Ed- 
wards will  personally  call  on  buyers  in  all  the 
important  Tea  centers  in  America,  and  is  con- 
vinced that  JAVA  TEAS  will  attain  the  prom- 
inent position  in  the  trade  which  their  sterling 
merits  warrant. 

BECAUSE  THEY  ARE  GOOD  TEAS,  the 
Tea  Planters  of  Netherlands  India,  claim  your 
support  for  their  produce. 


Irwin-Harrisons  &  Crostield^  InCo 

PHILADELPmA     NEW  YORK         BOSTON  CHICAGO 

50  So.  Front  Street     90-96  WaU  Street    £7  India  Street       42S  W.  Ontarfo  St. 

SAN  FRANCISCO 
1S7  CalUomla  Street 
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Compiled  from  the  Tea  Examiners'  Monthly  Reports  (Custonis  Cat.  No.  6445). 
Report  of  the  various  kinds  and  quantities  passed  and  rejected,  and  why  rejected,  during  the 
month  of 

April,    1917 

r-Pounds  rejected-^ 

Varieties  / Pounds *  For  color         For 

Examined  Passed  Rejected  or  hsiog      quality 


Formosa    Oolong 42,120 

Foochow  Oolong  28,294 

Congou    , 551,350 

St    } ''^^'^^ 

Java    192,767 

Ceylon  Green   12^25 

,  Ping  Suey  Green 469,939 

Country  Green   18,256 

Japan    321,026 

Japan  Dust   109,265 

•Capers    .'. . 

Scented  Orange  Pekoe 

Scented  Canton   38,472 

Canton  Oolong  11,898 


42,120 

28,294 

473,565 

1,662,273 

192,767 
12,825 

469,829 
18,256 

321,026 
71,850 


38,472 
11,633 


77,7S5 


110 


37,415 


265 


40 


Total    3,458,485  3,342,910        115,575  40 

By  DUtricU,  Total  Examined,  Passed,  Rejected,  and  Wliy  Rejected 


Boston   225,150 

Chicago    364,195 

Honolulu   18,570 

New  York  2,036,154 

Puget  Sound 498,551 

St.   Paul 29,260 

San   Francisco    286,605 


225,150 

326,795 

18,555 

1,959,419 

497,191 

29,260 

286,540 


37,400 

15 

76,735 

1360 

"**6S 


40 


Total  3,458,485 


77^85 


70 


37,415 


265 
115,535 


37,400 

15 

76735 

U20 


65 


3,342,910        115,575  ^  ^  40  115,535 

George  F.  Mitchell,  Supervising  Tea  Examiner, 


employes  and  the  entire  retail  grocery  trade  of 
the  South  and  through  the  retail  grocers  to  their 
custoftiers,  friends  and  families.  The  idea  struck 
both  Treasury  officials  as  a  valuable  aid  to  the 
Government  and  the  offer  was  promptly  accepted. 


LATE  CABLE  ADVICES  REGARDING  TEA 

(From  ""Monthly   Tea  Report/'  May,   1917,   of 

Irwin-Harrisons  &  Crosfield,  Inc.,  96  Wall 

St.,  New  York) 

Java,  May  15. — Present  freight  $50  per  ton 
San  Francisco  direct. 

Calcutta,  May  14. — Banks  prohibited  from 
financing  shipments  except  those  of  National 
importance. 

Colombo,  May  26. — Orange  Pekoes  dearer, 
others  steady.  American  buyers  operating  freely 
because  of  early  June  steamer  being  on  the  birth. 

Formosa,  May  10. — Market  opened  at  about 
18  to  19c.  for  standard.  Quality  poor,  freight 
very  difficult  to  obtain.  May  22. — Market  quiet 
but  steady  at  last  quotations. 

Foochow,  May  25. — Supplies  expected  to  mar- 
ket in  a  few  days.  Quality  reported  as  better 
than  last  season.  Expect  market  to  open  at  about 
same  tael  prices  as  last  season.  This  would 
make  1  d.  c.  7j/2C-8Hc.  over  last  season  on  ac- 


count of  advance  in  exchange  and  increased 
freight  rates. 

Hankow,  May  23. — Market  opened  with  Rossii 
buying  freely  of  best  qualities.  Quality  of  die 
crop  very  good — decidedly  better  than  last  sea- 
son. May  28. — Russia  operating  freely.  SetUc- 
ment  to  date  35,000  half  diests.  Very  little  doing 
in  medium  grades,  as  holders  are  asking  extreme 
prices. 

Japan,  May  8^— Market  opened  about  May  5. 
Quality  reputed  as  very  good.  May  15. — ^Market 
quiet  owing  to  fear  of  possible  duty  in  U.  S.  A. 
and  also  on  account  of  freight  difficulties.  Vari- 
ous steamship  lines  are  endeavoring  to  agree  on 
minimum  rate  of  freight  to  Amenca,  and  it  is 
reported  that  for  the  ocean  portion  of  the  voyage 
they  will  probably  decide  on  $18. 


EXPORT  CONCESSIONS  BY  ITALY 

[Cablegram     from     American     Constd     General.    Genoa, 
May  8] 

Exportation  •of  tomato  paste  in  small  packages 
weighing  not  over  250  ,gram8  ^about  (me-half 
pound)  each  is  permitted.  The  exportation  of 
concentrated  and  highly  concentrated  extracts  of 
tomato  known  as  tomato  sauce  is  still  prohibited. 
Exportation  of  2,000  tons  hemp  during  May,  June 
and  Julj'  is  permitted. 
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TE.A-TEA 

OUR  PRICES 

WILL  BE  INTERESTING 

ON 

IMPORT  ORDERS 

JAPAN-CHINA 


PONT  BUY  WITHOUT  OUR  PRICES 
Large  Importers  Only  Solicited 

THE  BARKLEY  CO.,  Inc, 

— U.  S.  A.— 

CHINA  78  WALL  STREET  JAPAN 

SHANGHAI  m4in7I  lOK  A 

HANKOW  525  MARKET  ST.  &HIUZ;UUKA 

TIENTSIN  SAN  FRANCISCO  KOBE 


When  writing  to  Advertisers,  please  mention  Tbb  Srics  Mill. 

Digitized  by 


Google 


682 


SIMMONS*   SPICE   MILL  June,  jpi^ 


OBITUARY 


WilliuB  H.  Force 

New  York,  May  20. — William  Hurlburt  Force, 
father  of  Mrs.  William  K.  Dick,  who  was  Mrs. 
John  Jacob  Astor,  died  last  night  at  his  residence, 
11  £.  68th  St.  He  had  been  ill  for  ten  weeks. 
Mr.  Force  was  senior  member  of  William  H. 
Force  &  Co.,  and  conducted  an  extensive  ship- 
ping business. 

Mr.  Force  was  bom  in  Brooklyn  on  May  11, 
1852.  He  was  the  son  of  the  late  William  Force 
of  the  manufacturing  firm  of  Ingersoll,  Watson 
&  Co.  After  attending  the  public  schools  he 
finished  his  education  at  the  Dutchess  Academy, 
Poughkeepsie.  After  leaving  the  Academy  he 
was  employed  by  his  father  until  the  latter  died, 
when  he  entered  the  grocery  firm  of  Philip  Dater 
&  Co.  From  there  he  went  into  the  shipping 
and  commission  business  as  a  member  of  the 
firm  of  Glover,  Force  &  Co.  Upon  the  death  of 
Leander  Waterbury,  in  1892,  the  firm  name  was 
changed  to  William  H.  Force  &  Co. 

Mr.  Force  was  interested  largely  in  stock  rais- 
ing and  was  vice-president  and  manager  of  the 
Royal  Horse  Association,  a  company  composed 
of  Brooklyn,  Manhattan  and  Pittsburgh  capital- 
ists. The  association  had  a  breeding  ranch  of 
120,000  acres  in  Wyoming.  The  association  had 
large  stables  in  Brooklyn. 

-^  In  January,  1889,  Mr.  Force  married  Miss 
Talmage,  a  daughter  of  T.  V.  P.  Talmage  and  a 
granddaughter  of  ex-Mayor  Talmage  of  Brooklyn. 
Two .  daughters  were  bom  to  them,  of  whom  " 
Madeline  Force  married  Colonel  John  Jacob  As- 
tor, and  after  the  death  of  Colonel  Astor,  who 
perished  in  the  Titanic  disaster,  became  the  wife 
of  William  K.  Dick. 

Mr.  Force  was  a  member  of  the  Hamilton, 
Crescent,  Brooklyn  and  Robin's  Island  clubs,  the 
Cheyenne  Qub  of  Wyoming,  the  Downtown 
Gub  of  Manhattan,  and  the  Coffee  and  Sugar 
Exchange  of  New  York.  He  was  a  lover  of  mu- 
sic, ah  admirer  of  art  and  owned  some  of  the 
finest  equipages  in  Brooklyn  in  the  days  when 
horses  were  in  fashion. 

Don  Tulio  Lanrinaga 

[From  Cafe  Revista,  Ponce,  P.  R.,  May,  1917] 
As  this  edition  goes  to  press  we  have  received 
the  sad  news  of  the  death,  at  his  residence  in 
San  Juan,  of  the  eminent  citizen  whose  name 
heads  these  lines. 

Don  Tulio  Larrinaga  was  one  of  our  first  citi- 
zens to  understand  that  with  the  coffee  growing 
industry  decadent,  the  prosperity  of  the  country 
would   never  be   complete,   and   that   the   coffee 


growers  must  join  together  for  common  defense 
of  their  interests.  He,  therefore,  took  a  large 
part  in  the  formation  of  the  National  Associa- 
tion of  Coffee  Growers  to  which  he  continually 
gave  the  most  valuable  services  in  precisely  the 
right  way. 

With  fine  intelligence  and  spirit  he  never 
ceased  to  serve  his  country,  whether  as  resident 
commissioner  in  Washington,  jas  member  of  the 
executive  council,  or  as  a  professional  man  of 
distinction.  He  was  always  devoted  to  the  right, 
always  prompt  in  action. 

So  we  mourn  his  loss,  and  with  wishes  for  his 
eternal  repose,  we  express  to  his  relatives  our 
sincere  condolence. 

W.  H.  Poyiitar 

New  Orleans,  La.,  May  24.— The  death  oc- 
curred, May  17,  at  Calamus,  la.,  after  a  few 
weeks'  illness,  of  W.  H.  Poynter,  a  well  known 
man  in  the  coffee  trade  throughout  the  country. 
Mr.  Poynter  was  traveling  salesman  for  Stewart, 
Carnal  &  Co.,  coffee  importers,  this  city.  For 
many  years  he  was  connected  with  Steinwender, 
Stoffregen  &  Co.,  New  York,  and  subsequently 
was  in  the  coffee  brokerage  business  in  Denver. 

Mr.  Poynter  leaves  a  wife  and  daughter.  His 
father  lives  at  40  S.  Elliott  Place,  Brooklyn, 
N.  Y.,  whence  the  body  was  sent  for  burial.  A 
brother  lives  in  Nutley,  N.  J. 

Dean  Julius  O.  Schlotlerbeck 

«  Ann  Arbor,  Mich.,  June  1. — Dean  Julius  O. 
Schlotterbeck  of  the  University  of  Michigan  Col- 
lege of  Pharmacy  died  to-day  of  stomach  trouble. 
He  was  51  years  old.  Dean  Schlotterbeck  was 
widely  known  as  a  scientist. 

[Dr.  Schlotterbeck  was  affiliated  with  the 
Flavoring  Extract  Manufacturers'  Association  of 
the  U.  S.  and  served  on  committees  that  per- 
formed important  work  for  the  association  and 
the  flavoring  extract  manufacturfng  industry  at 
large. — Editor,  The  Spice  Mill.] 
John  F.  Lalla 

Chicago,  May  1. — ^John  F.  Lalla,  president  of 
the  wholesale  grocery  and  flour  firm  of  John  F. 
Lalla  Co.,  809  W.  Randolph  St,  died  Sunday  at 
his  residence.  He  was  bom  in  Bohemia  in  1857, 
and  came  to  this  country  when  he  was  twelve 
years  old.  He  started  as  a  retair  grocer  in  1882 
and  thirteen  years  later  established  a  commission 
business  under  the  name  of  Dusel  &  Lalla,  which, 
in  1900,  was  changed  to  the  wholesale  grocery 
business  under  the  name  of  John  F.  Lalla  &  Co. 

F.H.  Cobb 

The  death  occurred  recently  of  F.  H.  Cobb^  head 
of  F.  H.  Cobb  Co.,  wholesale  grocers,  Cortland, 
N.  Y.  Mr.  Cobb  retired  from  active  work  about 
five  jrears  ago. 
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WORK  OF  NATIONAL  RETAIL  GROCERS' 
C<WVENTION 

THE  annual  convention  of  the  National  Asso- 
ciation of  Retail  Grocers  of  the  U.  S.  took 
place  at  Toledo,  O.,  May  21,  22  and  23.  The 
number  of  delegates  officially  reported  was  215. 
The  officers  elected,  on  the  closing  day  of  the 
convention,  are: 

President,  John  H.  Schaefer,  Davenport,  Iowa. 
Vice-President,   Sol.  Westerfeld,  Chicago,  111. 
Treasurer,  Wm.  Jeffery,  Hornell,  N.  Y. 
Past  Pres.,  F.  B.  Connolly,  San  Francisco,  Cal. 

Trustees 
H.  A.  Spinney,  Boston,  Mass. 
J.  S.  Carver,  Ogden,  Utah. 
Eugene  F.  Lyons,  New  Orleans,  La. 

All  the  old  officers  were  re-elected  with  the  ex- 
ception of  Mr.  Spinney,  who  was  elected  to  take 
the  place  of  former  trustee  F.  W.  Mendum.  Both 
Washington,  D.  C,  and  Atlanta,  Ga.,  were  out 
for  the  1918  convention.  Washington  was  selected. 
Some  ResolntioBS  Adopted 
indorsing  the  appointment  by  President  Wil- 
son of  Herbert  C.  Hoover  as  Food  Administra- 
tor. 

Ordering  the  appointment  of  a  committee, 
headed  by  Past  President  F.  B.  Connolly,  to  wait 
on  Mr.  Hoover  and  pledge  him  the  support  of 
the  association. 

Favoring  a  stringent  Federal  law  for  food 
control. 

Favoring  Federal  and  State  laws  for  food  con- 
servation. 

Favoring  compulsory  laws  for  one  day  of  rest 
each  week. 

Favoring  State  laws  for  compelling  the  sale  of 
vegetables  by  weight  or  count 

Favoring  laws  in  all  States  to  not  only  tax 
trading  stamps  but  prohibit  them,  including  all 
forms  of  coupon,  however  packed. 

Favoring  State  laws  to  compel  weekly  or  semi- 
monthly pay  days. 

Favoring  the  abolition  of  house-to-house  solici- 
tation by  grocers  and  recommending  that  deliv- 
eries be  restricted  to  one  a  day,  these  in  interest 
of  cutting  expenses  of  foodstuffs. 

Recommending  the  establishment  of  a  Bureau 
of  Publicity  to  correct  false  and  misleading  state- 
ments regarding  the  grocery  trade  and  food  gen- 
erally. 

Favoring  a  bankruptcy  law  more  favorable  to 
retailers. 

Favoring  Governmental  prohibition  of  food 
speculation  and  trading  on  margins — especially 
in  the  grain  exchanges. 

Favoring  a  uniform  rating  system  by  all  local 
and  State  secretaries. 

Endorsing  the  Liberty  Bond  issue  and  urging 
every  grocer  to  invest  in  the  bonds,  also  pledg- 
ing the  influence  of  the  association  to  encourage 
support  of  the  issue. 

Favoring  the  Metric  System  and  appointing  a 
committee  to  study  methods  for  furthering  its 
genera]  adoption  commercially. 

Favoring  price  maintenance  by  manufacturers 
of  specialties. 

Condemning  the  selling  of  groceries  direct  by 
jobbers  to  their  employes. 
Opposing  free  deals  of  all  kinds. 


WAKE  UP  AMERICA 

WAKE    UP   TO   YOUR 

COFFEE 


Will  you  boost  a  game  that  appends 
millions  to  paralyze  the  coffee  business 
of  the  country? 

That's  what  you  do  when  you  advocate 
the  use  of  percolators  and  other  proven 
undesirable  methods  of  coffee-making. 

The  consumers  in  the  U.  S.  pay  over 
five  hundred  million  dollars  yearly  for 
the  coffee  they  drink. 

Four  hundred  thousand  retail  dealers 
make  their  living  catering  to  this  enor- 
mous business. 

Will  you  longer  stand  in  your  own  light 
and  make  it  possible  for  one  concern  to 
spend  millions  on  the  credulity  of  the 
people,  your  patrons,  and  enable  them 
to  grow  rich  at  your  expense? 

There  is  one  Best  and  sure  way  to  con- 
serve your  coffee  business. 

Use  a  KIN-HEE  QUICK  COFFEE 
BREW  POT  and  get  your  trade  to  use  it. 
Coffee  made  this  way  is  healthy,  nutri- 
tious, with  all  the  delicious  aroma  re- 
tained and  the  tannin  left  out. 

Coffee  made  the  KIN-HEE  WAY  is  an 
aid  to  poor  digestion,  ragged  nerves  and 
weidc  stomachs.  It  revives  and  refreshes 
weary  mind  and  body. 

Endorsed  wherever  known  by  good 
housewives  everjjrwhere;  food  magazines 
and  domestic  science  schools. 

Awarded   mnd  prize  and   diploma   of 
honor   at   Paris   over   every  other   pot 
'  exhibited. 

Has  been  adopted  by  governments,  hos- 
pitals and  particular  coffee  experts  in 
two  hemispheres. 

The  doctor  will  say  use  it  Those  who 
for  various  reasons  have  quit  coffee 
drinking  may  return  to  their  favorite 
beverage  and  actually  be  benefited. 

Retails  from  $2.50  to  $5.00  according  to 
size  and  worth  it. 

Sent  on  approval  to  any  rated  concern 
for  free  tnaL 

The  one  best  way  to  boost  your  game 
is  to  order  a  KUN-HEE  QUICK 
COFFEE  BREW  POT  to-day. 

National  Aluminum  Works 

ELMIRA  NEW  YORK 


When  writing  to  Advertisers,   please  mention  The  Spice  Mill. 
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SUGAR 


IS  SUGAR  PROFITABLE? 


Some  Strildng  RetnlU  Follow  When  We  Change 
Our  Cuatom  of  ATemfing  Expenses 


Second  of  Three  Articles  by  Paul  Findlay 

A  MONG  the  45  per  cent.,  the  nearly  half,  of 
**■  grocery  items  which,  according  to  our  cus- 
tomary way  of  apportioning  expenses,  "do  not 
pay  their  way,"  is  sugar.  Sugar  has  been  ac- 
corded first  place  among  these  offenders;  it  is 
regarded  as  the  arch-conspirator  against  the  gro- 
cer's profit  account;  the  chief  est  reason  why  he 
does  not  niake  money,  or  why  he  docs  not  make 
what  he  regards  as  a  fair  reward  for  his  labors. 

Nobody  ever  has  been  able  to  think  up  a  de- 
fense for  sugar.  Everybody  has  conceded  that,, 
for  some  reason  never  adequately  explained, 
sugar  just  will  not  carry  its  share  of  the  burden 
of  distributive  costs.  And  we  have  all  let  it  go 
at  that 

This  is  a  mighty  serious  matter.  For  sugar  runs 
into  the  heaviest  tonnage  of  any  single  commodity 
we  handle.  Maybe  you  have  thought  of  this. 
Many  grocers  have  thought  on  it  hard.  But  do 
you  know  what  prc^ortion  of  your  total  sales  is 
made  up  of  sugar? 

Estimates  vary.  Some  say  the  average  is  20 
per  cent;  others  25  per  cent;  some  as  high  as 
30  per  cent  That  means  that  the  grocer  who 
sells  $30,000  annually  retails  sugar  to  the  value 
of  $6,000,  $7,500  or  $9,000  according  to  which  esti- 
mate fits  his  case.  Now,  to  handle  between  $20 
and  $30  worth  of  merchandise  daily  out  of  a  total 
of  $100  without  profit,  or  with  actual  loss,  would 
put  a  terrible  burden  on  any  kind  of  business. 

In  common  with  others,  for  a  considerable  time 
in  my  early  experience  I  held  that  sugar  did  not 
pay  its  way,  and  the  only  plan  I  could  think  of 
was  to  get  some  margin  on  it;  buy  it  from  day 
to  day  as  nearly  as  practicable  so  as  to  eliminate 
all  extra  handling  and  cut  out  the  investment  of 
capital;  and  never  speculate  in  it 

When  experience  demonstrated  that  I  could 
get  a  margin,  I  fixed  on  10  per  cent,  for  broken 
lots  and  25  cents  the  hundred  pounds  in  original 
packages.  Allowing  for  shrinkage,  this  averaged 
me  better  than  6  per  cent. ;  but  to  be  safe  in  my 
estimates.  I  always  figured  6  per  cent  on  sugar. 
This  method  seemed  to  furnish  a  partial,  fairly 
workable,  solution  to  my  sugar  problem. 

But,  aside  from  all  this,  I  have  been  specially 
interested  in  the  study  of  sugar  because  I  have 
been  satisfied,  for  many  years,  that,  contrary  to 
the  general  impression,  sugar  pays  a  profit. 


Please  keep  in  mind  that  item  of  shrinkage.  It 
is  most  important.  It  is  not  appreciate4  suf- 
ficiently. Its  vital  significance  is  not  sensed  by 
most  of  us.  I  shall  examine  it  in  detail  in  ray 
next  paper. 

Margin  and  Turnover  Figures 

Just  recently  I  had  occasion  to  look  into  the 
retail  book  business  which  I  found  so  badly  de- 
moralized that,  by  comparison,  the  grocery  busi- 
ness seemed  to*  be  in  pretty  good"  shape.  And 
there,  investigating  items  of  margins  and  turn- 
over, I  found  what  I  believe  to  be  the  best  solu- 
tion of  the  sugar  problem  afforded  by  our  present 
methods  of  figuring.  It  is  necessarily  predicated 
on  our  prevalent  method  of  averaging  expenses; 
but  I  am  satisfied  that  improved  accounting  will 
show  the  same  result  only  in  a  different  way.  So 
we  shall  gain  a  great  deal  in  any  case  by  the  pres- 
ent investigation. 

The  reasoning  is  thusly: 

The  average  expense  of  16fS  per  cent,  in  the 
grocery  business  is  based  on  the  average  turn- 
over. 

The  minimum  turnover  allowable  in  correct 
practice  is  twelve  times  a  year.  Most  grrocers  do 
not  attain  such  a  ratio,  but  very -many  do  much 
better.  Some,  ev^  in  unfavorable  locations,  turn 
their  stock  upwards  of  twenty  times.  ^Thus,  as 
every  grocer  can  so  shape  his  business  as  to  get 
a  minimum  of  twelve,  no  man  can  be  allowed  to 
excuse  himself  for  failure  to -attain  such  mini- 
mum. 

It  seems  to  follow,  therefore,  that  goods  pur- 
chased an4  paid  for  in  the  usual  way  Tvhich  are 
sold  every  thirty  days  are  properly  chargeable 
with  an  expense  of  I63i  per  cent,  in  the  average 
store. 

Does  that  sound  reasonable  and  logical  ? 

If  that  is  right  and  true,  then  it  also  follows 
that  goods  which  remain  in  stock  for  sixty  days 
are  chargeable  with  an  expense  of  33l/i  per  cent 

And  then  it  follows,  with  unescapable  logic, 
that  goods  which  are  sold  within  fifteen  days  are 
chargeable  with  only  Syi  per  cent;  stock  which 
moves  out  every  week  must  equitably  bear  only 
4  1/6  per  -cent.,  while  such  goods  as  are  bought 
and  sold  every  24  hours  cost  only  64/100  per  cent 
— say  ^  per  cent. — ^to  handle. 

I  know  of  no  item  which  actually  is  moved 
every  24  hours.  Bread  and  compressed  yeast  ap- 
proach nearest  to  this  ideal  condition,  and  com- 
pressed yeast  without  doubt  is  the  most  profitable 
item  carried.  Butter  and  eggs  run  close  to  this 
turnover  on  the  average.  These  four  are  in  a 
class  with  several  others  which  do  not  remain 
in  stock  over  48  hours.  Hence,  this  class  is 
chargeable  with  only  1%  per  cent  expense. 
{Continued  on  page  686) 
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VISCO  FILLING  MACHINE 

9  The  first  successful  machine  ever  built  for  Mustards,  Creams, 
Salad  Dressing  Jellies,  Apple  Butter,  etc  This  machine  will 
handle  Bottles,  Tumblers,  Jars,  This,  hi  all  sises,  from  2  ounces 
to  32  ounces,  at  a  capacity  of  40  to  100  containers  per  minute. 
Only  one  attendant  required.  Automatic  feed  and  discharge. 
We  manufiLcture  other  FUUng  Machines  and  Ccmplete  BottUng 
Equipments*  WRITE  FOR  CATALOGS 

THE  KARL  KIEFER  MACHINE  CO. 


CINCINNATI 


U.  S.  A. 


AN  IMPORTANT  MATTER;: 

'^VINEGAR 

Manofactnre  and    Ezamination" 


We 
are  headquarters  for' 

PREPARED  MUSTARD 

Send  for  our  illustrated 
catalog 

JEWETT  &  SHERMAN  CO. 


Manufaciuren 


MILWAUKEE,  WIS. 


it  the  book  vinegar  manufacturers  have  been  waiting 
for.  In  a  thorough  and  scientific  fashion  it  makes  clear 
the  scientific  principles  underlying  each  stage  of  vinegar 
,  manufacture,  and  it  indicates  the  lines  upon  which  de- 
velopment ox  the  industry  is  possible. 

It  is  modem  and  authoritative,  the  author,  C.  A. 
Mitchell,  being  the  distinguished  English  chemist  con- 
nected with  the  great  house,  Messrs.  Beaufoy  &  Com- 
pany. Whenever  the  text  needed  help  of  illustrations  'to 
make  perfectly  clear  any  particular  of  the  subject,  ex- 
pense was  not  considered  and  illustrations  were  used; 
there  are  five  full-page  plates  and  forty-nine  cuts  in  the 
text 

We  bave  absolute  confidence  in  this  work.  We  are 
certain  that  when  you  have  seen  a  copy  you  will  appre- 
ciate its  value  to  your  chemist  and  superintendents. 

Price  S2.7S  Postpaid 

THE  SPICE  MILL  PUBUSHING  CO. 
97  Water  Street,  New  York 


CHILI   PRODUCTS 

CHILES 

WHOLE  OR  GROUND 
BULK  OR  IN  PACKAGES 


I 

J? 


In  the  Heart  off  the 

CAUFORNIA  CHILI  COUNTRY 
Prices  and  Samples  Sent  on  Request 

JOANNES  BROTHERSICOMPANY 

Importers  and  Spice  Grinders 
LOS  AIHGELES,  CAL. 


When  writing  to  Advcrtisert,  please  mention  Thb  Spzcb  Mill. 
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(Continued  from  page  684) 
The    True   Status    of   Sugar 

Sugar  moves,  or  must  be  made  to  move,  not 
les3  frequently  than  once  each  week.  On  that 
basis  the  expense  ratio  will  be  4 1/6  per  cent  So, 
at  6  per  cent,  gross  throughout  the  year,  sugar 
will  pay  the  grocer  not  less  than  1  5/6  per  cent. . 
net  on  sales,  except  as  this  may  be  modified  by 
the  prevailing  custom  of  selling  net  weight  as  I 
shall  detail  in  my  next  paper. 

But  this  is  not  all.  In  the  light  of  what  we 
have  learned  from  the  foregoing  any  of  us  can 
so  regulate  his  sugar  purchases  and  sales  as  to 
turn  this  stock  not  less  than  100  times  a  year — 
a  little  less  than  twice  a  week.  If  we  do  this 
the  expense  will  be  only  1.875  per  cent. — for  con- 
venience say  2  per  cent.,  and  sugar  will  pay  us  4 
per  cent,  net,  except  again  as  this  may  be  modi- 
fied by  the  net  weight  custom. 

Now,  when  we  get  4  per  cent,  net  we  earn  much 
better  than  the  present  average  net  profit  in  the 
entire  grocery  business  of  the  country.  For 
while  the  best  of  us  aim  at  5  per  cent,  average 
and  sometimes  realize  a  little  better  than  that, 
enough  of  us  get  from  2  per  cent,  down  to  noth- 
ing, or  minus,  to  make  the  general  average  net 
not  far  from  3  per  cent. 

What  Actual  Figures  Indicate 
What  does  all  this  mean  to  us  in  dollars  and 
cents?  How  does  it  modify  our  condition,  and 
wherein  does  it  affect  our  profits  ?  .  A  few  figures 
will  show.  There  is  nothing  like  plain  figures, 
anyway. 

I  shall  take  20  per  cent  as  the  average  of 
sugar-sales,  that  being  the  inside  estimate;  but 
again  I  shall  disregard  the  net-weight  factor  in 
this  calculation.  I  shall  show  what  sugar  profits 
mean  to  the  man  who  sells  $10,000  worth  of  gro- 
ceries a  year;  to  him  who  sells  $20,000,  $30,000, 
$40,000,  $50,000  and  $60,000,  respectively.  And  I 
shall  show  these  profits  on  the  basis  of  1  5/6  per 
cent  and  of  4  per  cent,  on  sales.  Here  is  the 
tabulation : 

Amount 
Total  Sugar  Net  in 

Sales  Sales  Margin  Dollars 

$10,000  $  2,000  1 5/6%  $  36.67 

20,000  4,000  15/6%  73.33 

30,000  6.000  15/6%  110.00 

40,000  8,000  15/6%  146.67 

50,000  10,000  15/6%  183.33 

60,000  12,000  15/6%  220.00 

U0,000  2,000  4%  80.00 

20,000  4,000  4%  160.00 

30.000  6,000  4%  240.00 

40.000  8.000  4%  320.00 

50,000  10,000  4%  400.00 

60,000  12,000  4%  480.00 

So,  according  to  your  own  turnover,  at  some 
point  in  or  between  these  tabulations  you  will 
find  figures  which  represent  not  your  gross  mar- 


gin, but  your  net  profit— ^\eaji,  dear  velvet —  ex- 
cept as  altered  by  net  weight  as  we  shall  see 
later  on. 

But  still  we  have  no^  stated  the  full  significance 
of  these  figures.  For  it  remains  for  us  to  con- 
sider that  the  net  profits  indicated  above,  on  the 
smallest  ratio  of  average  sugar  sales  allotted  by 
any  one  to  the  grocer,  are  made  on  a  commodity 
which  we  have  always  thought  we  were  handling 
at  a  loss;  and  when  a  loss  is  turned  into  a  gain 
the  gain  counts  doqble. 

Perhaps  these  figures  and  tabulations  may  aid 
us  to  understand  why  many  of  us  have  not  gone 
broke  in.  circumstances  in  which  we  have  thought 
we  were  selling  45  per  cent  of  our  goods  at  a 
loss. 

But  even  at  that  I  am  not  sure  that  I  have 
stated  the  whole  case  for  sugar.  For  I  incline  to 
the  opinion  that  sugar  is  one  item,  perhaps  the 
only  one,  which  is  entitled  to  be  credited  with  the 
cash  discount  of  1  per  cent  as  a  constituent  of 
its  margin. 

Sugar  is  bought  by  retailers  30  days  net,  1  per 
cent,  for  cash  in  ten  days.  Because  of  the  fact 
that  it  is  sold  every  week  or  twice  each  weel^  we 
never  have  any  capital  at  all  invested  in  it  We 
sell  it  before  we  pay  for  it;  hence  do  our  sugar 
business  on  another's  capital.  So  it  seems  to  me, 
though  I  am  open  to  conviction  on  this  point  that 
sugar  is  entitled  to  that  extra  1  per  cent  If  we 
give  that  extra  1  per  cent,  to  sugar,  then  sugar 
will  earn  for  us  between  2  5/6  per  cent,  and  5  per 
cent  net  according  to  our  individual  turnover  and 
become  the  best,  most  reliable  profit-producer  we 
handle;  or,  as  we  shall  sec,  it  will  pay  us  from 
}i  per  cent  to  2f^  per  cent  even  with  the  handi- 
cap of  net  weight 

What  do  you  think  about  this-  last  suggestion  ? 

I  shall  discuss  the  great  influence  of  the  net 
weight  custom,  and  show  the  advantages  of  the 
Domino  line  of  sugars,  in  my  next  and  final, 
paper. 

INCREASING   SUGAR   INDUSTRY   OF    THE 
PHIUPPINES 

Washington,  Apr.  9. — One  of  the  features 
of  the  trade  of  the  Philippine  Islands  during 
1916  is  the  marked  increase  of  exports  and  de- 
crease in  imports  as  compared  with  1915;  and 
this  is  especially  true  with  respect  to  trade  with 
the  United  States,  to  which  we  contributed  only 
$22,862,673  in  1916,  as  against  $26,381,069  in  1915, 
whereas  we  received  $35,648,133  worth  of  mer- 
chandise from  the  Islands  in  1916,  as  against 
$23,653,211  in  1915. 

The  Philippine  sugar  production  in  1916  broke 
all  previous  records  in  the  history  of  the  Isl- 
ands— exports  amounting  to  332,158  long  tons, 
exceeding  by  75,000  tons  the  previous  high  record 
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American  fctgarBefinliig  KSowapaaf 
SiD^  THE  FRUrr  C3IOP 

Our  aclvertisiii|(  is  teaching  housewives  the  economy 
and  nutritive  value  of  preserved  fruits.  This  will  tend 
to  stop  the  great  waste  and  to  increase  the  consumption 
of  jams*  jellies  and  preserves. 

This  advertising  will  also  greatly  increase  the  sale 
of  Domino  Granulated  Sugar — the  best  sugar  for  pre- 
serving and  canning.  The  dealer  who  handles  Domino 
Granulated  gets  the  benefit  of  this  advertising. 


of  the  Islands  established  during  the  Spanish 
regime.  The  exports  of  sugar  in  1915  totaled 
207,679  long  tons  at  $11,310,215  and  increased  to 
-332,158  long  tons  in  1916  at  $18,587,593. 

Though  there  were  larger  shipments  to  both 
the  American  and  Oriental  markets,  freight  rates 
and  the  heavy  Cuban  production  continued  un- 
favorable to  the  taking  by  the  United  States  of 
the  large  proportion  of  the  crop  which  was  the 
ieature  of  the  earlier  years  of  free  trade,  and 
greatly  increased  British  purchases  which 
amounted  to  about  20  per  cent,  of  the  total,  and 
furnished  the  most  conspicuous  feature  in  the 
year's  total  Centrifugal  and  high-grade  sugars, 
the  product  of  recent  mill  installations,  are  be- 
ginning to  assume  considerable  importance  in  the 
trade  and  to  this  may  be  attributed  a  further 
reduction  in  the  imports  of  refined  sugar. 

The  details  of  the  exports  of  sugar  for  the 
past  two  years  are  as  follows: 

1915  1916 

/ * V  / * ^ 

Quantity  Quantity 

Long  Long 

Tons         Value  Tons  Value 

TJnitcd    States....  81,532     $5,141,580  129,801     $8,633,701 

China     26.693       1,313,070  35,364       1,630,444 

Hongkong   51,017      2,493,347  54,060      2,605,503 

Japan      28.509       1,450,804  34,662       1,878.455 

Other    Countries..  19,928  911,414  78,271       3,839,490 


Snap  Baking  Powder  Co.,  Houston,  Tex.,  cap- 
ital $5,000,  have  been  incorporated  by  J.  D. 
Palmer,  J.  S.  Cochran  and  O.  L.  Cochran,  Jr. 


EXTRA  ALLOWANCE  ONE  OUNCE  COFFEE 
TO  DECK  FORCE 

Washington,  D.  C,  May  16. — Senator  Swan- 
son  introduced  the  following'  amendment  which 
was  passed  by  the  Senate  yesterday,  with  the 
measure  increasing  the  active  list  of  the  Navy 
and  Marine  Corps: 

That  during  the  continuance  of  the  present  war 
an  extra  allowance  of  one  ounce  of  coffee  or 
cocoa,  two  ounces  of  sugar,  four  ounces  of  hard 
bread  or  its  equivalent  and  four  ounces  of  pre- 
served meat  or  its  equivalent  shall  be  allowed  to 
enlisted  men  of  the  deck  force  when  standing 
night  watches  between  eight  o'clock  P.  M.  and 
eight  o'clock  A.  M. 

INCREASED     RATES     ON    COFFEE,     ETC., 
SUSPENDED  TEMPORARILY 

Washington,  D.  C,  May  5. — By  an  order  en- 
tered the  3d  inst.  in  Investigation  and  Suspension 
Docket  No.  1086,  the  Interstate  Commerce  Com- 
mission suspended  from  May  5  until  Sept.  2,  the 
operation  of  certain  items  appearing  in  Supp.  No. 
11  to  F.  A.  Leland's  Tariff  I.  C.  C.  No.  1159.  The 
present  and  proposed  rates  from  New  Orleans  to 
Houston,  Texas,  on  a  few  of  the  commodities 
involved,  in  less  than  carloads,  are  as  follows: 
Rates  in  Cents  Per  100  Pounds 
From  New  Orleans 
To  Houston,  Texas     Present  Proposed 

Baking  powder 58  67 

Coffee 46  57 
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Vp  |i     V^  ]^  f        TT  n    Fl  Fl  f      ^"^     GROCERS'     TECHNICAL    COURSE— 


Every  wholesale  grocer,  every  retail  grocer  and  every 
wholesale  or  retail  grocers*  salesman,  or,  in  fact,  anyone 
at  all  interested  in  the  grocery  business,  should  read  this 
great  grocery  publication  regularly. 

Special  July  issue  gives  the  inside  facts  as  to  j\ist  how 
I  started  with  a  small  amount  of  capital  and  built  a 
great  national  business  within  tiie  short  period  of  six 
years.     It  also  gives  the  details,  how  the  running  of  this 


advertisement  in  more  than  5,000  country  weeklies,  350 
daily  newspapers  and  the  leading  national  women's  pub- 
lications is  to-day  increasing  the  profits  of  every  retail 
and  wholesale  grocer  in  the  United  States 

The  Jtily  issue  gives  the  story  of  Macaroni  in  detail; 
shows  why  genuine  macaroni  can  be  made  only  from 
Durum  wheat;  tells  why  Macaroni  not  made  from  Durum 
wheat  is  not  genuine;  contains  mv  personal  s^uarantee 
that  Skinner's  Macaroni  is  made  trom  the  highest  pos- 
sible quality  of  Durum  wheat. 

If  you  wish  to  know  more  about  your  business  and 
more  about  the  Skinner  national  advertised  line  of  Maca- 
roni products,  simply  write  your  name  and  address  plainly 
on  a  postal  card,  stating  your  business  or  firm  and  ad- 
dress me  personally,  Paul  F.  Skinner,  President  SKIN- 
NER MANUFACTURING 
U.  S.  A. 


COMPANY,      OMAHA, 


NEW    PRICE    ON    '^NONE    SUCH"    MINCE 
MEAT 

On  May  1,  1917,  "None  Such"  mince  meat  was 
advanced  by  the  manufacturers,  Merrell-Soule 
Co.,  Syracuse,  N.  Y.,  to  $13.80  per  g^ross  in 
straight  ^  gross  and  straight  54  gross  cases. 
This  price  figures  $1.15  a  dozen  to  the  retailer. 
On  this  basis  "None  Such"  should  now  be  sold 
by  the  retail  trade  to  the  consumer  at  13c.  a 
package,  or  two  for  25c. 


James  Goldschmidt,  of  Cincinnati,  O.,  has 
assumed  the  management  of  Urbana  Coffee  Co., 
Urbana,  O.    He  is  an  experienced  coffee  man. 


Record  for  May 

May  9.— Alex.  Wylc,  of  the  J.  K.  Armsby  Co^ 
New  York,  canned  fruits.  This  was  the  second 
lecture  given  by  Mr.  Wyle,  and  was  greatly  ap- 
preciated. Mr.  Wyle  went  more  into  technical- 
ities of  the  canned  fruit  industry,  how  to  teU 
the  different  grades,  etc.  Canned  fruits  were 
contributed  by  Seeman  Bros.,  New  York.  The 
different  grades  lyere  noted  as  possessing  excep- 
tional merit. 

May  16.— R.  L.  Wilson,  of  the  Hills  Bros.  Co., 
New  York,  dried  fruits  and  nuts.  The  subject  was 
well  delivered,  the  lecturer  being  a  gentleman 
possessing  25  years'  experience  with  this  noted 
firm.  The  date  industry  as  carried  on  by  this 
firm  was  one  of  the  interesting  items  of  the 
lecture  that  held  the  attention  of  the  class,  while 
Mr.  Wilson  pointed  out  the  great  value  of  the 
date  as  a  food  article. 

May  23.— R.  R.  Voorliees,  of  the  New  York 
Commercial,  window  trimming.  The  main  sug- 
gestion in  this  lecture  was  for  the  dealer  to  have 
a  weekly  window  trim  called  after  goods  dis- 
played in  the  window,  such  as  Canned  Cherries 
Sales  for  George  Washington's  birthday,  etc.  The 
subject  was  well  handled  and  a  great  deal  of  at- 
tention was  given  it  by  the  class.  Too  often 
the  window  is  neglected,  and  many  sales  can  be 
made  by  close  attention  to  this  part  of  the  store. 
Mr.  Voorhees  will  give  two  more  lectures,  which 
every  grocer  is  welcome  to  hear. 

May  30. — Decoration  Day,  no  lecture. 

NOTES 

The  Institute  of  Certificated  Grocers,  of  Lon- 
don, England,  in  their  April  issue  of  the  "Pro- 
ceedings" of  the  Institute,  published  the  picture 
of  the  New  York  Class  Stud54ng  Tea  at  the 
Y.  M.  C.  A.,  and  gave  an  outline  of  the  work 
here  and  the  men  connected  with  the  movement, 
and  names  of  the  advisory  committee.  The  ar- 
ticle stated  further:  "We  congratulate  them  on 
being  pioneers  of  many  thousands  of  students  of 
their  trade,  which  we  trust  will  soon  have  classes 
in  every  centre  in  the  great  country  across  the 
Atlantic." 

Many  inquiries  are  coming  into  the  Y.  M.  C.  A. 
concerning  the  Fall  Course,  which  will  be  an- 
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Di^VAT      BAKING 

t\KJ  1  l\L^   POWDER 


ABSOLUTELY  PVRB 

ROYAL  BAKING  POWDER  has  ^'no  season"  and  "no  sec- 
tion** because,  it  sells  everywhere  all  the  time.  Of  all  the 
standard  products  in  the  grocery  business,  none  has  more 
thorough  distribution  and  active  demand  than  ROYAL 
BAKING  POWDER 

Keep  a  good  stock  of  ROYAL  BAKING  POW- 
DER on  hand  and  keep  it  well  displayed,  be- 
cause it  will  pay  you  more  and  surer  profit  than 


nounced  in  due  time,  and  which  is  expected  to  be 
larger  than  the  present  class,  as  indicated  by  the 
number  now  wanting  to  take  up  this  work.  It  is 
to  be  hoped  many  will  avail  themselves  of  the 
advantages  of  this  course. 


NEW  HOUSE  ORGAN  FOR  GROCERY 
TRADE 

The  Skinner  Manufacturing  Company,  Omaha, 
Neb.,  announce  the  publication  of  a  new  house 
organ  for  the'  grocery  trade,  to  be  known  as 
Skinner's  National  Grocery  News.  They  hope, 
through  the  publication  of  this  magazine,  to  show 
the  difference  between  dry  dough  with  a  hole 
in  it,  and  macaroni.  If  the  reader  wants  to  know 
how  they  get  the  holes  in  macaroni,  he  should 
simply  write  his  name  and  address  on  a  postal 
card  and  address  it  to  Paul  F.  Skinner,  President, 
Skinner  Manufacturing  Company,  Omaha,  who 
will  send  him  a  copy  of  Skinner's  National  Gro- 
cery News,  which  is  free  to  those  interested  in 
macaroni  or  in  the  grocery  trade  in  general. 


TREASURY  RUUNG  ON  TEA  CONTAINERS 

Tea  containers. 
Treasury  Department,  May  22,  1917. 

Sir:  This  department  is  in  receipt  of  your  let- 
ter of  the  17th  instant,  relative  to  the  decision  of 
the  Board  of  United  States  General  Appraisers 
of  April  18,  1917,  Abstract  40773,  wherein  certain 
packing  cases,  or  outer  coverings  or  containers,  of 
tea  packed  in  packages  of  less  than  5  pounds  each, 
which  had  been  assessed  with  duty  under  the  pro- 
viso to  paragraph  627  of  the  tariff  act  of  October 
3,  1913,  were  held  by  the  board  to  be  free  of  duty. 

Your  attention  is  also  called  to  the  decision  of 
the  board  of  the  same  date,  G.  A.  8055  (T.  D. 
37141),  involving  the  same  question. 

You  are  hereby  re<juested  to  file,  in  the  name  of 
the  Secretary  of  the  Treasury,  an  application  with 
the  United  States  Court  of  Customs  Appeals  for 
a  review  of  the  said  decisions,  so  far  as  they  re- 
late to  the  question  mentioned,  in  accordance  with 
the  provisions  of  subsection  29  of  section  28  of 
the  tariff  act  of  August  5,  1909. 

Respectfully,  Byron  R.  Newton, 

( 106224. )  Assistant  Secretary. 

Assistant  Attorney  General,  New  York. 
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THE  COMING  F.  E.  M.  A.  CONVENTION 


Prospects    for    ab    Unusually    Interostiiif    and 

Woli  Attondod  CoacUve  of  FUToring 

Extract  Maavfactiirors 

pLANS  arc  maturing  for  the  Annual  Con- 
^  vention  of  iplavoring  Extract  Manufac- 
turers' Association  of  the  U.  S..  at  Congress 
Hotel,  Chicago,  June  22,  23  and  24.  The  committee 
in  charge  of  the  convention  arc:  S.  J.  Sherer, 
chairman;  T.  E.  Lannen,  R.  E.  Heekin,  G.  M. 
Day,  L,  S.  Levy,  F.  A.  Ross;  and  a  special 
committee  composed  of  H.  B.  Bartold,  Benj. 
Zimmer,  R.  H.  Lingott,  G.  H.  Redmond,  H.  J. 
Beck,  T.  L.  Keough,  Dr.  G.  E.  Hurd,  J.  B.  Day. 
B.  H.  Harrison,  W.  H.  Shellman,  F.  B.  Hinrichs. 
Thos.  L.  Keough  is  secretary  of  the  Convention 
Committee,  whose  office  is  at  54  W.  Kinzie  St., 
Chicago. 

The  1917  meeting  is  going  to  be  a  thorough- 
going business  convention  from  start  to  finish ; 
and>^  glance  through  the  appended  tentative  pro- 
gram will  convince  the  extract  manufacturer  that 


it  will  repay  him  many  times  to  attend.    Among 
the  things  suggested  for  the  convention  are  the 
following : 
TENTATIVE  PROGRAM  OF  CONVENTION 

A  paper  on  war  taxes  on  alcohol,  and  the  effect 
of  such  taxes  on  the  flavoring  extract  industry. 

Papers  by  competent  authorities  t|pon  'the 
bottle  and  tin  situation. 

Consideration  of  the  subject  of  what  is  a  prac- 
tical minimum  retail  package. 

Legal  status  of  contracts  under  war  legislation. 

Possible  economies  in  the  flavoring  extract 
manufacturing  industry,  and  kindred  lines. 

Consideration  of  a  merger  with  the  American 
Spice  Trade  Association,  and  a  spice  grinders* 
conference  on  that  subject. 

Various  trade  conferences,  such  as  a  confer- 
ence of  members  selling  jobbing  trade  and  con- 
ference of  members  selling  retail  trade,  etc. 

Consideration  of  standardization  of  trade 
methods,  and  dealing  with  such  subjects  as  dis- 
count, free  goods,  consignment  and  allowances. 

Consideration  of  various  resolutions  dealing 
with  important  current  affairs. 

Suggestions  from  members  as  to  matters  they 
wish  discussed  at  the  convention  will  receive 
careful  consideration  from  the  Convention  Com- 
mittee, and  also  from  the  Executive  Committee, 
who  meet  one  whole  day  prior  to  the  convention 
in  order  to  pass  upon  the  various  matters  and 
suggestions  and  to  get  such  matters  into  concise 
form  so  that  they  may  be  dealt  widi  most  effect- 
ively and  promptly.  Such  suggestions  by  mem- 
bers are  to  be  sent  to  the  secretary  of  the  con- 
vention committee. 


For  the  richest  Ginger 
Flavor    and  Aroma 

EXTKACT  MAKERS  SHOULD  USE 

Oleo  Resin  Ginger  Busli 


W.  J.  BUSH  &  CO.,  Inc., 
100  Wmiam  Street 
New  York  City 


WESTERN  BRANCH: 
54  W.  Klnzle  Street 
Chicago^  ID. 


When  writing  to  Advertisers,   please  mention  Thx  Spick  Mill. 
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Connoisseurs  Use 
UNGERER'S 

VANILLA  BEANS 

VANILLIN 

CUMARIN 

AND 

FLAVORING 
INGREDIENTS 


UNGERER  &  CO. 

NEW  YORK 

PHILADELPHIA    CHICAGO    SAN  FRANCISCO 


Mexicans — Bourbons 
Seychelles — Comores 
.   Guadeloupes 


VANILLA 


Javas — Madagascars 
Tahitis  —  Reunions 


M.  L.  Barrett  &.  Co. 

OldMt  VaailU  D<Ml«n  in  Unitoa  State* 

233  Wert  Lake  Street,  Chicaco,  lOiBoia 


VANILLA  BE,ANS 

We  are  direct  receivers  of  this  article,  handling  same 
exclusively.    Can  make  attractive  offers  in  all  varieties 

J.  N.  UMBERT  &  CO. 


12  SOUTH  MARSHALL  STREET 


PHILADELPHIA,  PA. 


VANILLA  BEANS 

Olive  Oil        Paprika         Spanish  Products        Spices 

RICARDO  GOMEZ  &  DIETLIN  CO.,  INC. 

80  MAIDEN  LANE         ...  .        NEW  YORK 
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THE  PRODUCTION  OF  VOLATILE  OILS  IN  THE  UNITED  STATES 


By  Dr.   W.   W.   Stockberger,   Physiologist   in    Charge    of    Drug    Plant    and    Poisonous    Plant 
Investigations,   Bureau   of  Plant   Industry,   Washington,  D.  C.  ^ 

Read  Before  the  Manufacturing  Perfumers^  Association,  Biltmore  Hotel,  New  York  City, 

April  11,  1917 


'TpHE  subject  upon  which  I  have  been  invited  to 
*  address  you  this  afternoon  is  one  of  perennial 
interest.  Many  phases  have  been  very  ably  pre- 
sented at  previous  meetings  of  the  Manufacturing 
Perfumers*  Association,  the  members  of  which 
are  ever  on  the  alert  to  acquire  additional  infor- 
mation regarding  the  sources  and  production  of 
the  materials  included  in  the  perfumers'  arma- 
mentary.  I  have  assumed  that  your  request  for 
me  to  speak  to  you  indicated  a  desire  on  your 
part  to  learn  at  first  hand  something  of  the  work 
of  the  Bureau  of  Plant  Industry,  of  the  U.  S. 
Department  of  Agriculture,  on  the  production  of 
volatile  oils  in  this  country.  Accordingly,  I  shall 
confine  my  remarks  almost  entirely  to  the  experi- 
mental work  which  I  am  directing,  and  with  the 
aid  of  a  few  lantern  slides,  I  shall  try  to  show 
you  some^thing  of  the  progress  we  are  making 
and  also  to  indicate  some  of  the  obstacles  we 
have  encountered. 

In  the  Drug  and  Oil-Plant  Garden  at  Arlington 
Farm,  Va.,  many  odoriferous  plants  are  grown 
and  distilled.  For  each  species  the  cultural  re- 
quirements and  adaptation  to  soil  and  climatic 
conditions  are  studied  and  the  yield  of  volatile 
oil  and  its  constituents  determined.  If  the  indi- 
cations are  satisfactory  up  to  this  point,  then 
comes  the  task  of  finding  a  location  where  the 
economic  conditions  are  favorable  for  the  estab- 
lishment of  an  industry  in  volatile  oil  production. 
One  of  the  most  interesting  features  of  the  work 
at  Arlington  Farm  is  the  Perfume-Rose  Garden, 
where  from  time  to  time  a  total  of  95  varieties 
of  roses  have  been  tested.  All  but  41  varieties- 
have  now  been  discarded  as  unsuitable,  and  of 
those  remaining,  a  number  of  varieties  of  Rosa 
rugosa  and  Rosa  ccMifolia  have  been  found  the 
most  promising.  During  the  coming  summer  it  is 
planned  to  make  some  practical  tests  with  perfume 
roses  in  one  or  two  favorable  localities  in  the 
Southern  States. 

At  Arlington  Farm  there  are  also  grown  Lav- 
ender, Caraway,  Anise,  Wormwood,  several  spe- 
cies of  the  Mint  Family,  Rosemary,  and  other 


species  which  yield  important  essential  oils.  Du- 
plicate tests  are  made  at  testing  gardens  in  various 
parts  of  the  United  States.  A  number  of  collies 
and  tmiversities  maintain  Medicinal  Plant  Gardens 
and  co-operate  informally  with  the  Bureau  of 
Plant  Industry  in  obtaining  data  regarding  the 
production  and  utilization  of  oil-bearing  plants. 

At  Madison,  Wisconsin,  extensive  experiments 
with  Drug  and  Oil-Bearing  Plants  are  being  car- 
ried on  under  formal  co-operation  between  the 
University  of  Wisconsin  and  ^he  Bureau  of  Plant 
Industry.  One  phase  of  the  research  on  oil  plants 
in  progress  at  the  Madison  Garden  may  be  illus- 
trated by  reference  to  the  work  of  Mr.  G.  A. 
Russell,  of  the  Bureau  of  Plant  Industry,  on 
Acorus  calamus,  the  source  of  calamus  oil.i  This 
plant  usually  occurs  in  low,  swampy  situations,  but 
we  have  found  that  it  thrives  on  well-drained 
upland  soil.  Mr.  Russell  has  studied  the  oil  from 
the  roots,  rhizomes  and  leaves  of  Calamus,  grown 
on  upland  soil  at  Madison.  The  oils  from  differ- 
ent parts  of  the  plant  were  found  to  differ  mark- 
edly in  their  properties,  due  apparently  to  the 
relative  quantities  of  terpenes  or  -  sesquiterpenes 
present  in  these  oils. 

Another  series  of  studies  is  in  progress  on  wild 
oil  bearing  plants  which  occur  in  great  abtmdance 
in  certain  localities  in  the  United  States.  The 
character  of  this  work  may  be  illustrated  by 
reference  to  the  steam  distilled  oil  of  Artemisia 
frigida,  wild  sage,  or  mountain  sage,  which  was 
first  studied  by  Frank  Rabak,  of  the  Bureau  of 
Plant  Industry,  who  determined  Cineol,  Fenchonc 
and  Borneol  as  the  chief  constituents  of  this  oiL^ 
A  related  plant,  Ramona  stachyoides  (black  sage) 
from  Southern  California,  has  also  been  studied 
by  Rabak  and  others.  The  principal  constituents 
of  the  oil  of  this  plant  are  Pinene,  Cineol,  Dipcn- 
tine,  Thujone  and  camphor.  The  investigation  of 
these  plants  has  led  to  the  examination  of  the  oils 
of  other  species,  that  from  Artemisia  iridentdta 
having  recently  attracted  widespread  attention  as 


Uourn.   Amcr.  Chcm.  Soc.,  Vol.  37,  No.  10,  Oct,  1915. 
^Bureau  of  Plant  Industry,  Bulletin  No.  335,  1913. 
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a  new  flotative  agent  for  separating  variotis  ores. 

At  Orlando,  Florida,  we  have  a  large  and  fairly 
well  equipped  laboratory  for  the  experimental 
study  of  volatile  oil  production  in  all  its  phases. 
A  small  experimental  farm  of  40  acres  is  also 
available  on  which  various  crops  of  oil-bearing 
plants  are  grown  on  a  field  scale.  The  data  se- 
cured from  the  practical  field  tests  and  in  the 
laboratory  form  the  basis  of  our  estimates  of  the 
possibilities  for  the  commercial  production  of  the 
volatile  oil  plants  under  observation.  One  feature 
of  the  work  at  the  Orlando  Laboratory  during 
the  past  year  was  the  invention  of  a  machine 
for  peeling  waste  and  cull  oranges  and  the  devis- 
ing of  a  simple  and  practical  method  of  extracting 
the  oil  from  the  orange  peel.  A  description  of 
the  machine  and  the  details  of  the  process  of 
extracting  orange  oil  have  been  published  in  De- 
partment of  Agriculture  Bulletin  No.  399,  and 
need  no  further  comment  here. 

A  brief  reference  to  a  few  of  the  species  of 
oil-bearing  plants  tmder  study  at  Orlando  will 
now  serve  to  illustrate  the  character  of  the  work 
in  progress  there.  From  Monarda  punctata  we 
obtain  oil  of  horsemint,  which  contains  a  high 
percentage  of  thymol.  Our  experiments  with  this 
plant  under  cultivation  for  a  period  of  over  six 
years  justify  the  conclusion  that  yields  of  from 
30  to  40  pounds  of  oil  per  acre  may  be  expected. 
Assuming  ff  market  price  of  $2  pef  pound,  we  esti- 
mate that  the  commercial  production  of  this  oil  can 
be  made  to  show  a  profit  of  about  $10  per  acre.* 

The  plant  Cymbopogon  citratus  yields  the  Lem- 
ongrass  Oil  now  extensively  used  for  the  manu- 
facture of  Citral,  from  which  lonone  and  similar 
products  are  obtained.  The  details  of  the  culti- 
vation of  this  plant  in  Florida  have  been  worked 
out,  and  its  commercial  possibilities  well  deter- 
mined.* Tests  on  acre  plots  have  been  made  to 
determine  the  cost  of  production,  the  best  method 
of  distilHng  the  oil,  and  the  quality  of  the  product. 
Small  lots  of  this  oil  have  been  sold  in  our  do- 
mestic markets  at  the  prices  prevailing  for  the 
best  grade  of  imported  oil,  and  it  seems  possible 
to  produce  this  oil  conmiercially  at  a  fair  profit. 

Cinnamomum  sevlanicum,  of  the  family  Lau- 
raceae,  illustrates  how  diflFerent  portions  of  a  plant 
may  yield  oils  of  very  different  character.  In 
the  root  oil  of  this  plant,  camphor  is  the  chief 
constituent,  in  the  leaf  oil,  eugonol,  and  in  the 
bark  oil  cinnamic  aldehyde.  A  number  of  trees 
of  this  species  have  been  grown  on  the  experi- 
mental grounds  at  Orlando,  Florida,  but  the 
danger  of  occasional  low  temperatures  renders 
the  commercial  cultivation  of  this  plant  uncertain 
in  areas  subject  to  heavy  frosts. 

'Sec  U.  S.  Department  of  Agriculture  Bulletin,  No.  37^» 
1916. 

*Sce  U.  S.  Department  of  Agriculture  Bulletin,  No.  442, 
1917. 


Cinnamomum  cassia,  the  source  of  cassia  oil, 
which  is  official  in  the  United  States  Pharmaco- 
poeia, is  also  under  experimental  cultivation  at 
our  Florida  Station,  but  the  commercial  possibili- 
ties of  this  and  the  preceding  species  are  yet  to 
be  determined. 

Pycanthemum  albescens  is  a  plant  of  the  family 
Labiatae,  native  in  the  Southern  United  States. 
The  plant  grows  well  in  moist  sandy  soil  and 
yields  from  04-08  per  cent,  of  a  colorless  volatile 
oil  having  a,  characteristic  pennyroyal  odor.  The 
possible  yield  per  acre  of  this  oil  is  estimated 
at  30  to  40  lbs. 

The  tree  known  as  Illiciumanisatum,  of  the  fam- 
ily Magnoliaceae,  is  the  source  of  Star  Anise  Oil. 
Preliminary  tests  indicate  that  this  plant  is  quite 
hardy  in  Central  Florida  and  could  probably  be 
grown  there  successfully.  Two  other  species  of 
Illicium  are  native  to  Florida  and  may  prove  of 
value,  but  much  further  investigation  will  be 
necessary  in  order  to  determine  their  commercial 
possibilities. 

Eugenia  caropohyllata,  the  clove  tree,  has  made 
fair  growth  at  our  Southern  Station,  but  no  com- 
mercial prospects  for  this  plant  are  evident  at 
present. 

Persea  pubescens,  the  swamp  bay  of  the  South, 
is  another  native  aromatic  plant  which  has  been 
studied  by  the  Bureau  of  Plant  Industry.  The 
oil  contains  camphor,  citiebl  and  ^)onieol,  aiid  may 
prove  to  be  of  interest  to  perfumers. 

HedycHium  coronarium,  or  ginger  lily,  which 
belongs  to  the  family  Scitaminaceae,  may  have 
some  value  as  a  perfun|e  plant,  since  the  flowers, 
which  are  very  fragrant,  suggest  the  gardenia 
and  tuberose. 

Camphor  production  is  another  feature  of  the 
Florida  work.  The .  experiments  with  this  crop 
have  included  the  propagation  and  culture  of 
camphor,  and  laboratory  and  factory  phases  of 
camphor  production.  .  It  has  been  ^hown  that  the 
crop  is  one  which  requires  operations  on  a  large 
plantation  scale,  for  economic  production,  and  as 
the  outcome  of  the  Department's  work  on  cam- 
phor, several  large  commercial  enterprises  have 
been  undertaken. 

Among  the  many  species  of  plants  which  are 
now  being  studied  in  our   several  experimental 
fr^Tdenb  are  those  yielding  the  f6llowing  oils : 
Anise  Fennel  Rose 

Basil  Galangal  Rosemary 

Caieput  Geranium  Sage 

Calamus  Ginger  Spearmint 

Camphor  Horsemint  Tansy 

Caraway  Lavender  Th^c 

Cassia  Lemongrass  Vetitcr 

Chamomile  Marjoram  Wormsecd 

Citronclla  Orange  Wormwood 

Cumin  Palmarosa  Ylang  Ylang 

Curcuma  Pennyroyal 

Eucalyptus  Peppermint 
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In  so  far  as  time  and  means  permit,  the  cul- 
tural requirements  of  promising  perfumery  plants 
will  be  worked  out  and  their  commercial  possi* 
bilhies  in  the  United  States  determined.  I  trust 
that  the  results  will  not  be  without  interest  to 
the  members  of  the  Manufacturing  Perfumers* 
Association. 


VANILLA  CROP  IN  GUADELOUPE 

[Consul    Henry    T.    Wilcox,    Guadeloupe,    French    West 
Indies,  Apr.  24] 

THE  curing  of  the  1916  crop  of  vanilla  is 
about  finished,  and  although  the  total  pro- 
duction has  been  at  least  10,000  pounds  less  than 
the  previous  year,  the  planters  have  made  good 
profits.  Competition  between  buyers  has  been 
keen,  and  prices  for  green  beans  haVe  been  higher 
than  ever. 

Reports  having  reached  the  dealers  that  the 
Mexican  crop  has  been  poor,  they  are  of  the 
opinion  that  prices  in  the  United  States  are  going 
to  rise  and  are  therefore  in  no  haste  to  sell  their 
stocks.  This  statement  is  borne  out  by  the  con- 
sulate's figures  of  declared  exports.  During  the 
quarter  ended  March  31,  1916,  44,330  pounds  of 
vanilla  and  vanillin,  valued  at  $29,465,  were 
shipped  to  the  United  States,  whereas  only  9,930 
pounds,  valued  at  $13,268,  were  shipped  during 
the  corresponding  period  of  1917. 

The  total  shipments  of  these  products  to  the 
United  States  during  1916  amounted  to  70,000 
pounds,  valued  at  $64,800. 


SOUTH  INDIAN  OCEAN  VANILLA 

FROM  data  collected  by  United  States  Consul 
James  G.  Carter,  at  Tananarive,  Madagascar, 
it  appears  that  this  season's  crop  of  vanilla  in  the 
French  islands  of  the  South  Indian  Ocean  will 
approximate  150  to  175  tons  in  Comoro  Islands, 
150  tons  on  the  east  coast  of  Madagascar,  80  tons 
in  Nossi-Be,  100  tons  in  Reunion,  and  16  tons  in 
the*  Seychelles.  Returns  of  the  production  in 
Mauritius  are  not  yet  available.  It  may  be  stated, 
however,  that  the  exportation  of  vanilla  from 
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that  island  is  very  sroall^  2  tons  only  having  been 
exported  during  1915.  The  vanilla  season  in 
Madagascar  and  dependencies  and  Reunion  ex- 
tends from  September  to  March,  while  that  of  the 
Seychelles  lasts  practically  throughout  the  year. 
At  the  beginning  of  the  season  in  Madagascar 
(in  September  and  October)  vanilla  sold  there 
at  an  average  of  21  francs  per  kilo  (equivalent  at 
normal  exchange  to  $1.84  a  pound),  while  one  lot 
it  known  to  have  brought  as  much  as  23  francs 
($2  a  pound).  Prices  suddenly  fell,  however,  in 
November  and  December,  averaging  14  to  15 
francs  ($1.23  to  $1.31  a  lb.),  with  a  continued 
downward  tendency,  up  to  February,  when,  it  is 
understood,  lots  could  be  purchased  for  as  low 
as  12  francs^ ($1.05  a  pound).  Although  French 
concerns  have  re-entered  the  market,  their  pur- 
chases have  been  very  small  and,  for  the  greater 
proportion  of  them,  their  agents  have  refused  to 
buy  at  any  price.  The  situation  has  been  very 
discouraging  for  the  producers. 


APRICOT   KERNELS   SHIPMENTS  TO  DEN- 
MARK 

A  CABLEGRAM  from  the  American  consul- 
general  at  London,  England,  dated  April  28, 
states  that  the  blockade  restrictions  of  Sept.  14, 
1915,  relative  to  exportation  of  apricot  kernels  to 
Denmark  are  canceled. 
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QUESTIONS  ft  ANSWERS  of  INTEREST 
to  tke  FLAVORING  EXTRAQ  TRADE 


FlaTorinf   Extracts   in   Bulk 

*'C.  F.  S.,"  Cedar  Rapids,  la.,  write:  "We  would 
kindly  ask  you  to  give  the  names  of  flavoring  extract 
makers  who  will  sell  flavoring  extracts  in  bulk." 

Ans, — Referring  to  the  advertising  pages,  we 
will  mention  the  following  firms:  The  C.  F. 
Sauer  Co.,  Richmond,  Va.;  The  National  Tube 
Flavor  Co.,  Newark,  N.  Y.;  New  York  Extract 
Works,  319  Greenwich  St.,  New  York. 

Disposition  of  Exhausted  Vanilla   Beans 

F.  B.,"  Cleveland.  O..  write:    "Can  you 


"C.   F.  B, 
the  names  oi 


.,"   Cleveland.  U.,  write:    "Uan  you  give  tis 
f  firms  U9ing  exhausted  vanilla  beans  r' 

Ans. — The  Spice  Mill  has  no  record  of  firms 
using  exhausted  vanilla  beans ;  but  we  understand 
that  manufacturers  of  sachet  powders  use  this 
material  in  the  manufacture  of  their  product.  All 
large  manufacturers  of  perfumery  make  talcum 
and  sachet  powders,  and  we  presume  lists  of  such 
manufacturers  are  accessible  to  the  inquirers. 


James  F.  Drew,  formerly  with  the  G.  H. 
Lowell  Co.,  New  York,  l^s  become  sales  man- 
ager for  the  William  Haigh  Co.,  extract  manu- 
facturers, Baltimore,  Md. 


RELATION    OF    GEORGIA'S    "BONE    DRY*' 

LAW  TO  SALE  OF  FLAVORING 

EXTRACTS,  ETC. 

IN  a  "General  Letter,'^  dated  May  5,  to  the 
members  of  the  Flavoring  Extract  Manufac- 
turers' Association  of  the  U.  S.,  by  Frank  L, 
Beggs,  president,  and  approved  by  Thomas  £. 
Lannen,  attorney,  the  following  paragraph  on 
"The  Georgia  Situation"  is  particularly  interest- 
ing as  a  supplement  to  the  matter  published  in 
this  department  of  the  May  number  of  The  Spice 
Mill: 

"Well  informed  business  men  and  attorneys  of 
Georgia  seem  to  think  that  the  'bone  dry'  pro- 
hibition law  of  that  State  was  not  intended  to 
prohibit  the  manufacture,  sale  arid  use  of  flavor- 
ing extracts  and  soda  water  flavors  for  legitimate 
culinary  or  flavoring  purposes.  From  letters  re- 
ceived it  would  appear  that  this  opinion  is  quite 
general.  They  express  the  opinion  that  it  will 
not  be  strictly  enforced  against  these  products. 
This  may  indicate  a  favorable  change  in  the  sit- 
uation. We  cannot,  however,  give  any  definite 
advice  in  the  matter  at  this  time.  We  recom- 
mend, however,  that  our  members  feel  out  the 
situation  in  their  own  way  through  their  own 
salesmen  and  customers  and  govern  themselves 
according  to  the  best  information  they  can  ob- 
tain." 
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Headquarters  for  Maple  Flavor 

We  make  a  specialty  of  one  article— MAPLE  FLAVOR.  Is  it  not  reasonable  to 
suppose  that  we  can  supply  a  BETTER  MAPLE  FLAVOR  by  ^ivin^  our  attention  to  the 
manufacture  of  MAPLE  FLAVOR  EXCLUSIVELY  ?  LARGE  CONSUMERS  of  MAPLE 
FLAVOR  find  it  to  their  adyanta^e  to  draw  their  supply  from  us.  WHY  NOT  YOU  ? 
Wyite  for  sample. 
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P.  C.  W.  Phosphates 

Their  use  in  the  manufacture  of  leavening  agents  insures 
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ANNUAL  CONVENTION  OF  THE  RICE 
MILLERS'  ASSOCIATION 

[reported   especially    for  "SIMMONS*    SPICE   MILL" 
BY  L,  A.   petit] 

[Portrait  of  J.  E.  Broussard,  President  The  Rice 
Millers^  Association,  Title  Page] 
Houston,  Tex.,  May  8. — The  largest  attend- 
ance in  the  history  of  The  Rice  Millers'  Associa- 
tion, which  is  seventeen  years  old,  marked  its 
annual  meeting  which  took  place  here  to-day. 
A  feature  of  the  meeting  was  the  joining  of  the 
association  by  the  Louisiana  State  Rice  Milling 


J.  R.  Leguenec 

secretary,  the  rice  millers*  association 

Company,  which  operates  28  mills  in  Louisiana; 
the  Texas  State  Milling  Company,  which  oper- 
ates one  mill  in  Texas;  and  the  Arkansas  State 
Milling  Company,  which  operates  one  mill  in 
Arkansas.  The  DeWitt  Rice  Mill,  of  DeWitt, 
Ark.,  also  joined  the  association.  This  increased 
the  number  of  mills  in  the  association  to  49, 
which  includes  all  of  the  mills  in  Arkansas, 
Louisiana  and  Texas,  except  one  in  Stuttgart, 
Ark.,  one  in  Crowley,  La.,  and  one  in  Houston, 
Tex. 

There  are  ten  rice  mills  in  California,  none  of 
which  is  a  member  of  the  association.  A  resolu- 


tion instructing  the  secretary  to  invite  these  mills 
to  join  the  association  was  unanimously  adopted. 

The  form  of  a  uniform  contract  for  the  sale 
of  rice  in  Porto  Rico  was  adopted.  Under  this 
contract  arbitration  shall  take  place,  first,  in  San 
Juan,  Porto  Rico,  before  the  Insular  Chamber 
of  Commerce.  Appeals,  if  any,  shall  be  to  the 
New  Orleans  Board  of  Trade,  or  the  Rice 
Millers'  Association,  at  the  option  of  the  party 
appealing,  and  the  decision  shall  be  final.  In  the 
meantime,  drafts  covering  shipments  in  question 
shall  be  paid. 

The  domestic  selling  rules  were  amended  to 
provide  that  all  rice  shall  be  sold  on  uniform 
contract,  and  to  cut  the  discount  to  one-half  of 
one  per  cent.  The  membership  present  was 
polled  and  all  declared  they  would  sell  ex- 
clusively on  these  terms,  which  will  become  ef- 
fective August  1,  1917. 

A  resolution  declaring  that  when  sales  are 
made  of  rejected  goods  by  the  same  broker  who 
made  the  original  sale,  no  additional  brokerage 
can  be  allowed,  was  adopted. 

A  standard  code  was  adopted  and  the  secretary 
was  instructed  to  file  a  copy  with  the  proper 
department  at  Washington,  to  obtain  approval 
of  its  use  in  war  times. 

Officert  Elected  and  Committeet  Named 

The  following  officers  were  elected :  President, 
J.  E.  Broussard,  Beaumont,  Tex. ;  vice-president, 
W.  S.  Davis,  Galveston,  Tex.;  vice-president, 
F.  A.  Godchaux,  New  Orleans,  La.;  vice  presi- 
dent, E.  B.  Roy,  Carlisle,  Ark.;  treasurer,  O.  F. 
Corley,  Beaumont,  Tex.;  secretary,  J.  R.  Le- 
guenec, Beaumont,  Tex. 

The  executive  committee  named  by  President 
Broussard  is  composed  of  the  following:  F.  A. 
Godchaux,  New  Orleans,  La.;  J.  A.  Foster,  Lake 
Charles,  La.;  W.  S.  Davis,  Galveston,  Tex.; 
Paul  Pritchard,  Houston,  Tex.;  B.  A.  Stein- 
hagen,  Beaumont,  Tex.;  R.  L.  Bradbury,  Orange, 
Tex. ;  Oak  H.  Rhodes,  Stuttgart,  Ark. 

Standing  arbitration  committee:  Paul  Prit- 
chard, E.  S.  Bloch.  W.  S.  Davis,  F.  A.  God- 
chaux, J.  A.  Foster. 

Secretary  Leguenec's  Annual  Report 

Secretary  Leguenec's  annual  report,  read  at 
the  meeting,  begins  by  calling  attention  to  the 
fact  that  the  association's  method  of  gathering 
statistics  has  been  so  perfected  that  its  figures 
are  now  accepted  by  the  Department  of  Agricul- 
ture at  Washington  as  a  basis  for  the  compila- 
tion of  official  data  pertaining  to  the  rice  in- 
dustry. 

Continuing,  the  report  recites:  "During  the 
year  1915-16  there  was  exported  1,228,631  pockets 
of  rice  of  100  pounds  each,  having  a  value  of 
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PERFECTION  IN  RICE  MILLING 

RICKERrS  RICE  MILLS 

TH£  FANCY  HEAD  61GE  MILLS 

The  Oldest  Established— 
The  Most  Modem  Construction— 
The  Most  Complete  Equipment— 
The  Second  Largest  Milling  Capacity 
of  Any  Plant  in  the  United  States 

A  M«dd  Plant  ia  the  Priaary       Maw  fWlMiM    1^ 
Rice  Market  of  AaMrica  i'^W  UneaOS,  La. 

W«  Make  a  •'Spcdaltj"  of  the  Beat  In  "RICE" 


B.  FISCHER  &  CO. 

FRANKLIN  ST.»  NEW  YORK 

Solicit  Your  Inquiries 

Package  Rice 

HEADQUARTERS 


$5,039,584.  In  1914-15  the  amount  exported  was 
784,894  pockets,  the  value  ef  which  was  $3^1,- 
222.  In  1913-14  the  amount  exported  was  184,- 
546  pockets,  the  value  of  which  was  $721,988. 
While  the  figures  showing  domestic  exports  are 
larger  than  they  were  a  year  ago,  I  doubt  if  we 
will  export  as  much  as  we  did  in  1915-16,  be- 
cause I  do  not  think  the  rice  is  available  at  a 
price  to  justify  exportation  in  large  quantities. 
On  the  other  hand,  I  am  of  the  opinion  that  the 
domestic  consumption  has  increased  sufficiently 
to  take  care  of  all  the  rice  produced  during  the 
past  season. 

"The  estimate  of  the  acreage  planted  to  rice 
made  by  the  association  during  the  past  year 
seems  to  have  been  as  near  correct  as  it  is  pos- 
sible to  make  an  estimate.  Our  figures  showed  a 
total  of  879,366  acres.  The  Department  of  Agri- 
culture at  ^Washington  estimated  the  acreage  at 
910,900  acres.  The  Bureau  of  Crop  Estimates 
twice  checked  its  figures  during  the  year,  finally 
announcing  an  acreage  of  878,800  for  all  States, 
as  against  the  association's  estimate  of  879,366, 
a  difference  of  only  566  acres." 

The  report  shows  receipts  of  8,269,576  bags  of 
rough  rice  of  the  1916-17  crop  by  Louisiana,  Ar- 
kansas and  Texas  mills,  to  May  1,  1917,  ex- 
clusive of  48r,659  bags  reserved  for  seed  to  plant 
963,319   acres.     It   estimates    that   on    that   date 


Rice  Flour 

Produces  the  Best  Results  Ifor 
Pastries 

Cheaper  than  Wheat  Flour 

Absorbs  More  Moisture 
Desirable  lor  Bakers 

Also 

Excellent  lor  Bread,  Cake, 
Biscuits  ivhen  mixed  with 
hard  i/vheat  Hour  proportion 
ol  SOito  50  per  cent. 

Slandard  Milling  COe 
Houstont  Texas 

Milh  in  the  Heart  of  the  Rice  Belt  at  Houm- 
ton»  Tex,,  Crowley,  La,,  and  Stattgart,  Ark, 


there  were  100,000  bags  of  rough  rice  yet  to 
be  received.  Deducting  a  carry-over  of  61,968 
bags,  the  report  places  the  Louisiana,  Arkansas 
and  Texas  crop  at  8,789,267  bags.  The  w^eights 
will  be  very  near  the  usual  average  of  188 
pounds! 

As  to  the  1917-18  crop  the  report  goes  on  to 
say:  "There  is  now  much  speculation  as  to  the 
probable  acreages  to  be  planted  to  rice  this  year. 
Fbr  your  information  I  have  compiled  figures 
which  show  that,  even  though  we  have  an  un- 
precedented increase  in  acreage,  it  does  not  neces- 
sarily mean  a  larger  crop  than  was  produced 
during  the  last  season.  The  acreage  last  year 
was  880,000  acres  for  the  United  States,  say. 
Let  us  suppose  this  will  be  increased  20  per 
cent.,  which  would  mean  a  total  acreage  of  1,- 
056,000  acres.  If  an  average  of  10  sacks  per  acre 
is  produced,  we  will  have  only  10,560,000  bags. 
On  the  other  hand,  if  only  the  five-year  average 
of  eight  and  one-half  bags  per  acre  turns  out  to 
be  the  yield,  we  will  have  only  8,976,000  bags. 
The  production  for  Louisiana,  Texas  and  Ar- 
kansas was  close  to  10,000,000  bags  last  year." 

The  report  stresses  the  necessit>'  of  getting  to- 
gether exhibits  for  the  schools  of  the  country, 
as  there  is  a  constant  demand  for  information 
relative  to  rice  and  rice  milling  from  them.  It 
is  essential,  the  report  adds,  that  the  association 
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agree  on  a  type  of  rice  which  can  be  used  in 
arbitration  when  sales  are  made  '*by  description," 
and  there  is  a  dispute  as  to  the  delivery. 

With  reference  to  the  rate  of  brokerage  on 
rice  the  report  insists  that  the  rate  of  six  cents 
per  pocket  fixed  by  the  association  is  ample,  and 
that  attempts  to  increase  it  to  eight  cents  at  some 
points  indicate  a  purpose  to  discriminate  against 
rice,  inasmuch  as  eight  cents  is  in  excess  of  the 
amount  charged  against  similar  products. 

In  conclusion,  Mr.  Leguenec  says  that  he  has 
taken  up  the  proposition  of  buying  direct  from 
the  mills  with  The  Southern  Wholesale  Grocers* 
Association.  Complying  with  a  request  from  Pres- 
ident McLaurin  of  that  association  that  the  millers 
send  a  committee  to  the  association's  annual  con- 
vention in  Galveston  on  May  9,  the  following 
were  named  by  President  Broussard  to  attend 
that  convention:  J.  T.  Spencer,  B.  A.  Stein- 
hagen,  L.  M.  Simon,  Oak  H.  Rhodej,  E.  Gold- 
smith, F.  A.  Godchaux. 


THE  UNKNOWN  IN  RICE-DOM 


RICE  DINNER  TO  250  SAN  FRANCISCANS 

r>  E.  GROSJEAN,  head  of  C  E.  Grosjean  Rice 
^^»  Milling  Co.,  San  Francisco,  tendered  a  rice 
dinner  to  250  guests  at  the  Qiff  House  on  Thurs- 
day evening,  Ma>  10.  The  dinner  was  given  for 
the  purpose  of  demonstrating  what  a  versatile 
article  of  food  rice  is.  It  showed  how  a  de- 
licious, well-balanced  meal  could  be  served  at 
very  little  expense,  and  demonstrated  what  a 
valuable  food  rice  is  and  how  many  delicious 
dishes  may  be  prepared  from  it. 

Mortimer  Fleishhacker  spoke  on  behalf  of  the 
bankers,  A.  W.  Chapman  on  transp<^rtation, 
George  H.  Eberhard  on  advertising,  E.  L.  Adams 
on  behaH  of  the  rice  growers  of  California, 
Mr.  Denvo  on  behalf  of  the  millers,  Carl  Eddy 
for  the  importers,  Harry  Wissman  the  retailers, 
Mrs.  L.  W.  Sherwood  for  the  consumers. 


RICE  TRADE  NOTES 

Southern  Rice  Sales  Co.  have  removed  their 
New  York  office  to  larger  quarters  at  120  Hudson 
St.,  corner  N.  Moore  St. 

Nutro  Rice  Mill,  Henri  L.  Gueydan,  president 
and  manager,  will  erect  in  Gueydan,  La.,  40x40 
ft.  4-story  mill  building  with  warehouses  to  cor- 
respond. The  output  will  be  1,000  bbls.  per 
24  hours. 

The  Cream  of  Rice  Co.  have  sued  the  Illinois 
Mutual  Savings  and  Trust  Co.  of  Chicago  for 
$100,000  for  libel,  alleging  that  the  trust  com- 
pany sent  out  circulars  containing  statements 
defamatory  to  the  rice  company. 


Second  Article  on  Rice-Macaroni 

[By  L.  LoDiAK] 


Interett  in  Rice  Macaroni 

Amiens,  France,  April  30,  1917. 
Editor,  Simmons'  Spice  Mill: 

Referring  to  your  April  number,  I  should  be 
very  pleased  to  receive  from  you  more  informa- 
tion about  the  source  where  I  could  get  a  sample 
of  rice-macaroni.  I  think  there  is  something  to 
do  with  this  article  in  France.  Thanking  you 
aforehand,  I  remain,  dear  sir,  yours  truly, 

J.  Rosen, 
(Cafes-Pouvres  en  Gros) 

Gullage  a  Fa^on. 

[The  Spice  Mill  took  pleasure  in  sending  to 
Mr.  Rosen,  by  parcel  post,  sample  of  the  rice- 
macaroni  referred  to.  Considerable  interest  in 
the  article  in  the  April  Spice  Mill  has  been  mani- 
fested from  various  parts  of  the  United  States  as 
well  as  from  France ;  and  we  have  arranged  with 
the  author  of  the  original  contribution  for  a 
supplementary  article  containing  the  fullest  avail- 
able information  bearing  upon  the  practical  manu- 
facture of  the  rice-macaroni  which  is  published 
herewith. — Editor.  ] 


Japan  Tea  Co.,  Indianapolis,  Ind.,  have  been  in- 
corporated; tea,  coffee  and  spices;  capital  stock 
$10,000. 


A  striking  advantage  of  rice-makaroni  is  the 
extreme  simplicity  of  cooking  it.  It  is  just  im- 
mersed in  cold  water,  bro't  to  boil,  stood  aside 
awhile  to  cool  off,  and  is  ready  for  serving. 

m         *         *         *         * 

Rice*Makaroni  Manufacture  * 

The  essential  difference  in  the  manufacture  of 
rice-makaroni  compared  to  wheat-makaroni,  con- 
sists in  the  first  stage  of  preparation.  With 
wheat,— on  milling  this,  and  adding  water,  the 
sticky  glutinous  characteristics  ar  at  once 
bro't  out;  but  with  rice-flour,  heat  is  neces- 
sary to  bring  out  the  adhesive  property.  So,  in- 
stead of  milling,  the  rice-grain  is  steamed  and 
reduced  to  pulp  in  roller-mills:  then  the  mass  is 
treated  as  in  vermiceli,  makaroni  et  aL  manufac- 
ture— I.  e,,  forced  by  pressure  thru  perforated 
thick  metal-disks  or  plates. 

Due  to  the  tenuity  of  the  vermiceli  strings, 
they  dry  out  rapidly  as  the  hundreds  of  threads 
emerge  from  the  under-part  of  the  mold,  a  stream 
of  air  constantly  circulating  about  them;  and, 
for  convenience,  the  threads  ar  cleaved  thru, 
at  a  sweep  of  the  knife,  about  every  meter's 
length  (=4(]linch  yard).  These  batches  of  ver- 
miceli, weighing  'round  a  pound  apiece,  ar  at 
once  placed  over  bambu  poles  in  the  sun  to  dry 
out  completely.  This  desikation,  in  the  hot  solar 
rays,  is  complete  in  a  few  minutes,  and  the  ver- 
miceli is  now  a  beautiful  dazzling  white.  It  is 
probably  the  most-beautiful-to-look-at  food-prod- 
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uct   in   this   world,   especially   if  viewed   in   the 
sun-light. 

Ther  is  no  tubular  or  hollow-bore  rice-maka- 
roni  made  in  the  mongol  Republik.  The  only  tipe 
of  tube-makaroni  made  in  the  Orient  is  a  pure 
bean-makaroni.  All  their  other  tipes  of  maka- 
ronis — ^and  they  ar  many — ar  non-tubular. 
Ther  ar  quantities  of  varieties,  also,  outside  of 
those  made  from  rice-flour  and  bean-flour.  Thus, 
ther  ar  diverse  kinds  of  the  pure  buckwheat 
makaronis — the  simon-pure  buckwheat  flour  is 
used,  and  not  a  makeshift  compound  as  the 
"buckwheat"-flour  of  American  stores.  This  nutri- 


imagin.  Some  of  the  Oriental  wheat-makaronis 
ar  a  beautiful  white — whiter  than  anything  ever 
produced  in  an  Occidental-world  makaroni-fac- 
tory. 

The  investigator  can  always  purchase  speci- 
mens of  the  diverse  tipes  of  rice-,  buckwheat-, 
bean-,  and  yam-makaronis  at  most  Oriental  gro- 
cery-stores in  all  the  chief  cities  of  America ;  also 
the  respectiv  flours  and  tuber-stock. — In  the  Ital- 
ian stores,  likewise,  may  be  purchased  the  ex- 
ceedingly nutritious  whole-wheat  makaroni,  of 
dingy  appearance,  yet  always  commanding  an 
advance  in  price  over  the  regular  white. 


1 

1.  CRISPED  JAPANESE  RICE-MAKARONI  NOODLES  IN 
NATIV  CONTAINER  USABLE  AS  BISCUITS  OR 
IN  SOUPS 


tious  Niponese  and  Flowery-Republik  buckwheat- 
makaroni  has  the  familiar  "speckled"  appearance. 
By  a  little  cold-water  soaking  of  it,  and  reducing 
to  paste,  I  hav  oft  made  capital, buckwheat- 
cakes  out  of  it. 

Then  ther  is  the  yam-makaroni — made  from 
yams  (also  the  flour,  on  a  small  scale)  :  it  is  the 
only  tuber-stock  makaroni  known;  and,  like  rice, 
requires  preliminary  steaming  to  develop  the  ad- 
hesiv  properties  so  essential  in  makaroni-manu- 
facture.  On  a  large  scale,  the  big  yam-roots  or 
tubers  ar  rapidly  washd  in  revolving-pans  to 
free  them  of  earth-particles;  "jacketed" — t.  e., 
peeled ;  steamed  in  batches  and  roller-mill-pulped 
almost  at  one  operation ;  and  the  mass  now  en- 
counters the  makaroni-dies  or  -disks,  and  the 
product  is — ^yam-makaroni. 

Some  wheat-makaronis  ar  also  made  in  Asia, 
— wher   more   wheat    is    grown    than    one    wud 


DRIED  BEAN  -  YEAST 
CAKES  USED  IN  THE 
LEAVENING  OF  THE 
RICE-NOODLE  BISCUIT 


3.  JAPANESE     VENDER      OP 
HOT  RICE-NOODLES 

(from      a      NIPONESE 

picture-postal) 


Whole- wheat  makaroni  has  been  made  in  Italia 
for  centuries;  but  probably  not  more  than  two 
or  three  American  makaroni-speciaHsts  hav  ever 
seen  it. 

Their  chestnut-flour  makaroni  is  also  interest- 
ing :  has  a  sweetish  taste ;  and  is  at  its  best  placed 
in  cold  milk,  rapidly  bro't  to  boil,  and  served. 

«  4*  4*  ♦  « 

The  rice-makaroni  little  button-like  and  star- 
like noodles,  illustrated,  hav  a  double  utility. 
They  can  be  eaten  as  they  ar,  like  a  crisp  biscuit, 
— and  ar  thus  vastly  used  by  the  Orientals  with 
their  tea  and  saki,  or  with  meats;  or  ar  placed 
in  the  plate  of  soup  at  table,  when  they  soften, 
but  do  not  degenerate  to  an  unpleasant,  falling 
apart  pap.  Like  good  wheat-makaroni,  they  re- 
main Arm,  altho  soft. 

These  rice-makaroni  noodle-biscuits  ar  dried 
out    by   the   mill    from    the   frm   rice-pulp;   ma- 
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mentarily  tumbled  in  batches  into  vats  or  tubs 
of  the  soy-sauce;  drained  oflF;  turned  into  pans, 
and  rapidly  evened  to  a  nice  crisp. 

Bean  Yeast  Used  in  Rice-Makaroni  Manufacture 

It  shud  be  added,  that  in  the  making  of  these 
rice  biscuit-noodles,  some  yeast  has  been  previ- 
ously incorporated  in  the  rice-dough,  or  the  goods 
wud  turn  out  too  "horny".  This  yeast  (as  illus- 
trated) is  made  from  beans — 'tis  the  regular 
Oriental  bean-yeast, — wher  yeast  as  we  kno  it 
is  not  known.  It  always  appears  in  commerce 
in  little  dry  square  cakes;  and,  if  a  trifle  is  nib- 


showing  the  manufacture  of  the  rice-makaroni ; 
but  the  venders  of  these  ^prints  say  they  ar  not 
carried,  as  ther  is  no  general  interest  in  tech- 
nical subjects,  and  they  limit  their  stocks  to  build- 
ings, street-views,  costumes,  et  al.  Nearest  view 
obtainable  was  that  of  the  rice-makaroni  "all 
hot  I"  itinerant  vender  in  Nipon.  I  identified  it 
— or  him — instanter:  because  having,  during  a 
three-months*  sojourn  ther,  not  only  remarkd 
those  pedlers,  but  as  oft  having  tried  their  goods 
*'all  hot  I"  They  retail  the  hot  makaroni  twice 
a  day — ^at  noon  and  eve — ,  hawking  it  just  as 
ice-cream  is  hawked  about  American  city-streets. 


4.   QUEER  RICE-BISCUIT- 
RY  RESEMBLING 

OLD   BONES 


A  MONGOL  GROCERY- 
STORE  "chit"  (re- 
ceipt) FOR  A  25c. 
PACKAGE  OF  RICE- 
MAKARONI 


bled  at,  will  be  found  to  hav  the  usual  hardly- 
agreeable,  semi-cheesy  flavor  of  other  yeasts.  It 
can  be  kept  for  years,  and  is  most  efficient  at 
suitable  temperatures.  I  hav  been  familiar  with 
it  for  years,  in  actual  practice,  both  hero  and  in 
the  Orient:  its  action  is  every  whit  as  satisfac- 
tory as  our  compressed  soft  yeasts;  and  (being 
dry)  ther's  no  danger  of  its  ever  staling  into  a 
fetid  substance  (who  has  ever  had  any  happy 
•  memory  of  the  "fragrance"  of  yeast  gone  bad?). 
Many  are  the  yeast-tipes  of  the  world;  while 
many  of  the  makeshifts,  in  lieu  of  yeast,  used  by 
diflFerent  nations,  ar  mor  mtcresting  still.  That 
Niponese  bean-yeast,  however,  is  a  "leader"  in 
interestingness — used  since  centuries,  in  the 
Orient.  (Specimens  ar  ever  purchasable  in  Ori- 
ental groceries  thru'out  America,  by  the  wud-be 
investigator.) 

*  i»  ♦  ♦  « 

Tried  to  get  som  Oriental  picture-postal  foto- 
gravures    (or  any    fotografs,    for  that   matter), 


6.  snow-white  rice-biscuitry  FROM  artistic  iron- 
molds  (the  wind-mill — SHOWN  ON  ONE- 
ORIGINATED  IN  ASIA) 

You  can  send  out  and  get  your  choice  of  a  small 
bowl  of  rice-,  or  buckwheat-,  or  bean-makaroni 
for  5  kash  (=  about  ^-cent).  All  the  plates— 
or  bowls — ar  quite  tastily  prepared,  albeit  such 
simple  fare. 

♦         41         41         ♦         41 

In  the  past  we  hav  illustrated  various  of  the 
pure  snow-white  all-rice-flour  biscuits  of  the 
Orient.  These  ar  very  diferent  to  the  common 
"rice" — cakes  of  Americo-Japo  venders  in  our 
city  shacks  and  Oriental  quarters:  these  local 
"rice"-cakes  ar  a  misnomer:  they  ar  made 
chiefly  of  common  wheat-flour.  If  some  rice- 
flour  is  incorporated,  it  is  done  almost  inadvert- 
ently. 

41         ♦  i»         ♦  ♦ 

Ther  ar  about  one  hundred  Oriental  maka- 
roni-manufacturers — all  on  a  small  scale — scat- 
tered thru  the  mongol  quarters  in  our  chief 
villes  from  Manhattan  to  the  Golden-Gate.  Som 
of  them  take  advertising  space  freely  in  the 
Americo-Chino  daily  press — ^more  liberally  than 
most  American  man'f'rs. 
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Rice  Mills,  Rice  Dealers,  Rice  Brokers 


LOUIS  C  N  AISAW ALD  &  SON 
RICE 

AND  ALL  rrs  BY-PRODUCTS 

100  &  102  WaU  Street 
NEW  YORK 


M.  PHILLIPS  &  CO. 

SAN  FRANCISCO 

EsfMbtished  JS6S 
IMPORTERS  EXPORTERS 

RICE  GROWERS— MILLERS— DEALERS 

All  Grades  For^iirn  and  Domestic  Rica 
MICE  FLOUR  BREWERS*  RICE 


Rates  for 

CARD  SPACE 

upon  request 

The  Spice  Mill  Publishing  Co. 
97  Water  Street,  N.  Y. 


"Service  our  Record*' 
A.  J.  AICKLEN  &  COMPANY 

BroKers— BuyincA^ents 

CROWLEY,  LOUISIANA 

in  the  Heart  of  ihm  Belt 


BOARDING  SCHOOLS  URGED  TO  USE  RICE 

'TpHE  following  is  the  text  of  the  letter  sent  to 
•■•  7,000  boarding  schools  by  Southern  Rice 
Growers'  Association,  E.  A.  Eignus,  secretary, 
main  office  Beaumont,  Tex.,  referred  to  in  this 
department,  May  i^ue: 

Inquiries  about  rice,  from  boarding  schools, 
convince  us  that  these  institutions  are  hard  hit  by 
the  abnormally  high  cost  of  foodstuffs.  These 
inquiries  have  resulted  in  the  formation  of  a  plan 
that  we  think  will  provide  at  a  nominal  cost  an 
ideal  diet  that  will  be  as  popular  as  it  is  whole- 
>  some.  In  short,  we  intend  to  sell  rice  at  whole- 
sale prices  to  boarding  schools  for  a  short  time 
and  to  teach  proper  preparation  of  this  food.  We 
are  not  sellers  of  clean  rice  and  we  shall  not  con- 
tinue to  sell  it  after  we  have  properly  introduced 
it  into  thousands  of  American  schools.  We  be- 
lieve that  we  can  in  this  way  render  a  service  to 
the  country  and  that  we  shall,  years  hence,  be 
amply  repaid  for  our  trouble. 

We  realize  that  you  must  provide  a  carefully 
selected  diet  and  that  you  cannot  afford  to  be 
governed  solely  by  the  cost.  Your  pupils  must 
have  a  well  balanced  ration.  We  can  help  you  to 
provide  this  diet  and  in  rendering  you  this  assist- 
ance we  shall  be  able  to  save  you  money. 

Rice  unquestionably  is  one  of  the  most  nutri- 
tious foods  obtainable.  The  following  table  of 
comparison  was  prepared  by  the  Department  of 
Agriculture  at  Washington,  D.  C,  and  shows  the 
nutriment  of  certain  foods: 

Rice    86.09  per  cent. 

Wheat  82.54  per  cent. 

Oats  74.02  per  cent. 

Potatoes  • 23.24  per  cent. 

Fat  Beef  46.03  per  cent. 

Lean  Beef  26.83  per  cent. 

The  Department's  comparison  of  rice  and  pota- 
toes follows: 

Rice  Potatoes 

Water    12.4  78.3 

Protein    7.4  2.2 

Fat    4  .1 

Starch    79.4  18.4 

American  grown  rice  is  one  of  the  most  whole- 


some foods.  It  digests  in  an  hour,  while  potatoes 
require  three  and  a  half  hours.  We  have  attrac- 
tive booklets  containing  valuable  receipts  for  the 
cooking  of  rice,  and  upon  request  will  furnish  you 
with  copies  of  this  book  without  charges. 

Our  Association  is  an  organization  of  farmers, 
engaged  in  marketing  rough  rice.  This  organiza- 
tion does  not  seek  to  act  as  a  middleman  nor  does 
it  take  a  middleman's  profit.  While  we  are  not 
engaged  in  selling  clean  rice,  we  have,  for  the 
sole  purpose  of  advertising  rice  and  creating  a 
greater  demand  for  the  product  of  our  farms,  de- 
cided to  have  our  rice  milled  and  sell  it  direct 
to  the  boarding  schools  of  this  country  at  whole- 
sale prices  in  lots  of  three  hundred  pounds  and 
upward.  The  market  price  fluctuates  to  some  ex- 
tent, and  our  prices  to-diy  for  beautiful  uncoated 
head  rice  is  four  and  a  half  cents  per  pound, 
f.  o.  b.  Beaumont.  We  will  gladly  quote  you 
delivered  price  upon  request. 

OBJECTS  AND  SCOPE  OF  RICE  ASSOCIA- 
TION OF  CALIFORNIA 

npjHE  RICE  ASSOCIATION  OF  CALIFOR- 
■I  NIA,  through  their  secretary,  J.  W.  Chap- 
man, have  replied  to  the  recent  attacks  upon  the 
association  by  J.  H.  Stephens,  of  Sacramento. 
Mr.  Chapman  states  that  the  Rice  Association  are 
not  an  association  of  millers,  but  the  membership 
includes  growers,  brokers,  land  owners,  bankers, 
dealers  and  millers,  and  that  the  growers  consti- 
tute over  75  per  cent,  of  the  membership.  Any 
one  in  any  way  connected  with  the  rice  industry 
has  been  invited  to  join  the  association,  formed 
not  for  profit  but  to  relieve  individual  members 
of  the  care  of  such  matters  as  may  be  deemed 
advisable,  and  to  promote  a  more  enlarged  and 
friendly  intercourse  between  the  men  engaged  in 
the  industry.  The  object  of  the  association  is  to 
secure  more  favorable  transportation  rates,  se- 
cure reliable  crop  and  market  reports  and  cor- 
rect all   abuses    for   the   good   of   the    industry. 
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COCOA  FROM  SIERRA  LEONE^ 

\  LTHOUGH  cocoa  is  not  yet  of  much  eco- 
^^  nomic  importance  in  Sierra  Leone,  and,  first 
appeared  in  the  export  returns  in  1915,  when  £79 
worth  was  sent  to  the  United  Kingdom,  its  culti- 
vation is  extending  in  the  Northern  Sherbro  Dis- 
trict. The  product  as  a  whole  is  not  fermented, 
being  merely  washed  and  dried.  The  Depart- 
ment of  Agriculture,  however,  are  endeavoring 
to  improve  the  methods  of  preparation,  and 
proper  methods  of/  fermentation  have  been 
demonstrated  to  the  natives  on  their  farms,  whilst 
plantations  have  been  established  at  the  Govern- 
ment Experimental  Farm  at  Jala,  Mano.  Better 
prices  are  now  being  paid  to  the  natives  for  their 
produce,  and  plantations  are  being  extended. 
Altogether  the  cocoa  industry  is  exceedingly 
promising,  and  it  is  hoped  that  in  the  near  future 
the  export  trade  will  rapidly  increase. 

In  May,  1916,  a  sample  of  cocoa  from  Sierra 
Leone  prepared  entirely  by  natives  was  received 
at  the  Imperial  Institute  for  examination,  and  the 
results  are  given  below.  A  report  on  samples  re- 
ceived previously  was  published  in  this  Bulletin 
(1912,  10,  239). 

The  sample  consisted  of  washed,  partially  fer- 
mented cocoa  beans  varying  in  size  from  medium 
to  large,  a  few  very  small  beans  being  also  pres- 
ent. The  average  weight  of  a  single  bean  was 
1.07  gram. 

The  beans  had  a  rather  difficult  "break,"  mostly 
of  a  slatey  color,  and  possessed  a  rather  harsh 
flavor.  About  4  per  cent,  of  the  beans  had  been 
attacked  by  insects,  but  the  remainder  of  the  sam- 
ple was  clean  and  free  from  extraneous  matter. 

^Bulletin  of  the  Imperial  Institute^  London,  Vol.  xiv. 
No.   4.   October-December,    1916,  received  last  month. 


The  beans,  when  freed  from  the  husks,  which 
formed  7  per  cent,  of  the  whole,  were  analysed 
and  found  to  be  of  normal  composition ;  the  re- 
sults were  as  follows: 

Per  Cent. 

Moisture 5.2 

Total    alkaloid    1.85 

Fat 49.7 

Ash 3.1 

The  cocoa  was  submitted  to  brokers  in  London 

and  Liverpool,  who  reported  on  it  as  f ollws : 

(1)  A  London  firm  stated  that  the  sample 
represented  good  fermented  cocoa  of  the  large 
type  and  described  it  as  clean  and  bright,  but 
having  a  rather  slatey  "break."  They  valued  it 
at  about  61s.  per  cwt.  in  bond  (June  21,  1916). 

(2)  A  Liverpool  firm  regarded  the  sample  as 


COCOA  POWDER 

UNDER  DEALER'S  BRANDS  for  WHOLESALE  GROCERY  and  SPECIALTY  HOUSES 

In  Is,  1.2»,  l-4»  and  l-5»,  packed  under  customers'  Ii^mU,  or  under  our 
o%m  stock  labels.    All  goods  guaranteed  under  U.  S.  Serial  No.  151 

FOUNTAIN  CHOCOLATE 

mRITI  If        Barrels— Ke«s— Drums-Tins. 
DULIi For  Soda,  ice  Cream  and  Baking  Trade. 

Both  ''Natural"  and  **I>utch  Process"  grades 
WRITE  US  FOR  SAMPLES  AND  PRICES.    STATE  SIZE  USED  AND  QUALITY  NEEDED.    ADDRESS 


HOOTON  CCCOA  CO., 


Newark,   N.  J. 
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Roasting  Cocoa  to  Perfection 

The  above  picture  deserves  the  attention  of  anyone  interested  in  cocoa  products. 
It  shows  part  of  the  factory  of  the  W.  H.  Miner  Chocolate  Co.,  Springfield, 
Mass., — the  comer  of  the  top  story  in  which  our  roasting  apparatus  is  installed. 
There  are  four  No.  I  roasters,  bricked  up  in  one  compact  battery,  with  a  500-lb. 
feed  hopper  for  each  roaster.  Any  hopper  is  filled  at  will  by  means  of  a  drag 
conveyor  to  which  the  cocoa  is  delivered  by  one  of  our  bucket  elevators  (hidden 
by  the  column),  extending  to  the  lower  floor.  There  is  a  big  bin  connected 
to  the  boot  of  this  elevator  and  cocoa  is  put  in  the  bin  from  the  top  floor,  either 
dumped  direct  from  bags  or  discharged  from  our  raw-cocoa  cleaning  machine 
which  is  hidden  at  the  right  of  the  picture. 

In  front  of  the  roasters  are  two  tiptop  cooler  boxes  which  move  on  tracks  but 
remain  connected  in  any  position  with  the  suction  header  hung  to  the  ceiling,  by 
means  of  our  patent  telescoping  "  flexible  arm.**  One  of  our  Universal  fans  con- 
nect with  the  header,  and  the  heated  air  and  smoke,  drawn  from  either  or  both 
cooler  boxes  (as  controlled  by  the  gate  above  each  flexible  arm),  is  blown  out 
through  the  roof. 

Between  the  cooler  boxes  there  is  a  hopper  in  the  floor"  into  which,  without  any 
lifting  effort,  the  cooled  cocoa  is  dumped.  Then  another  bucket  elevator  transfers 
the  goods  from  the  floor  hopper  to  screw  conveyors  w^ch  feed  cracking  and 
fanning  machinery  not  of  our  manufacture.  ) 
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The  Best  Asset  of  a 
Grocery  Business  is 
Satisfied  Customers 

Baker's  Cocoa 
and  Chocolate 

Preparations  are  re- 
liable, always  of 
•uniformly  high 
quality,  easily  sold, 
in  constant  de- 
mand; the  stand- 
^.    ards  of  the  trade. 


ALWAYS  SATISFACTORY 
Walter  Baker  &  Co.  Ltd 

17n  Dorchester,  Mas*. 


of  good  appearance,  but  not  fully  fermented,  and 
valued  it  at  57s.  per  cwt.  (June  1,  1916).  adding 
that  if  the  whole  of  the  cocoa  had  been  well  fer- 
mented it  would  have  been  worth  from  69s.  to 
70s.  per  cwt.  On  the  same  date  F.A.Q.  Accra 
cocoa  was  quoted  at  66s.  to  67s.  per  cwt. 

(3)  A  second  Liverpool  firm  stated  that  the 
cocoa  was  only  partly  fermented  and  was  about 
equal  in  quality  to  F.  A.  Q.  Accra  cocoa,  which 
on  the  same  date  was  wortli  59s.  per  cwt.  (June 
21,   1916). 

It  will  be  seen  that  this  Sierra  Leone  cocoa  was 
equal  in  quality  to  the  ordinary  Gold  Coast  cocoa 
which  reaches  this  country,  and  similar  cocoa,  if 
produced  in  commercial  quantity,  would  find  a 
ready  sale  in  the  United  Kingdom. 


6,000  CANS  BREAKFAST  COCOA  FOR 
BROOKLYN  NAVY  YARD 

Washington,  D.  C,  May  17.— The  Bureau  of 
Supplies  and  Accounts,  Navy  Department,  opened 
bids,  May  15,  for  furnishing  the  Brooklyn  Navy 
Yard  with  6,000  cans  breakfast  cocoa,  each  can 
to  contain  Yz  lb.,  the  bids  submitted  being  on 
varying  deliveries : 

For  delivery  of  the  entire  amount  at  one  time : 
D.  Auerbach  &  Sons.  New  York,  6.25  cents  per 
can ;  Walter  M.  Lowney  Co.,  Boston,  Mass.,  8 
cents  per  can ;  Ward  &  Co.,  Washington,  D.  C, 
4.73  per  can. 

For  delivery  in  lots  of  not  less  than  25  per  cent, 
of  entire  amount  at  one  time:    D.  Auerbach  & 


Sons,  6.25  cents;   Walter  M.  Lowney   Co.,  825 
cents. 

For  delivery  in  lots  of  not  less  than  10  nor  more 
than  50  per  cent,  entire  quantity:  D.  Auerbach  & 
Sons,  6.25  cents;  Hershey^  Chocolate  Co.,  5.5 
cents ;  Walter  M.  Lowney  Co.,  8.25  cents. 


INCREASED     BRAZILIAN     CACAO     CROP 
FOR  1917 

THE  Brazilian  cacao  crop  for  1917  is  estimated 
at  1,000,000  bags  of  60  kilos  each  (kilo  = 
2.2046  lbs.),  or  60,000  metric  tons.  In  1914  and 
1915,  respectively,  Brazil  produced  40,315  and  44,432 
metric  tons  of  cacao  (metric  ton ^2,204.6  lbs.). 


COCOA  AND  CHOCOLATE  NOTES 

Reed  Chocolate  Co.,  1245  Niagara  St.,  Buffalo, 
N.  Y.,  will  add  a  second  story  to  their  present 
brick  factory. 

D.  Auerbach  &  Sons,  New  York,  will  soon  in- 
crease their  roasting  facilities  by  the  addition 
of  two  more  Burns  No.  1  roasters. 

After  a  thorough  test  of  their  first  machine 
under  actual  service  conditions,  Runkel  Bros, 
are  to  use  a  second  Burns  raw  cocoa  cleaner 
in  their  factory  in  West  30th  St.,  New  York. 

Work  is  being  rushed  on  the  new  factory  of 
the  Vermont  Milk  Chocolate  Co.,  Burlington,  Vt., 
and  it  is  hoped  to  have  it  completed  August  next. 
F.  H.  Roberts,  Boston,  is  interested  in  this  com- 
pany. 

A  new  company  for  the  manufacture  and  sale 
of  chocolate  and  chocolate  products  were  incor- 
porated on  April  17  in  the  Province  of  Ontario, 
Canada.  The  company  will  be  known  as  the 
Rockland  Chocolate  Co.,  Limited,  and  will  have 
their  head  office  in  Toronto.  The  capitalization 
is  $40,000. 

H.  O.  Wilbur  i&  Sons,  Inc.,  chocolate  and  cocoa 
manufacturers,  Philadelphia,  Pa.,  have  made  an 
advance  of  10  per  cent,  in  salaries  to  all  their 
employes  with  the  monthly  bonus  system  re- 
•cently  granted.  This  constitutes  an  advance  of 
more  than  20  per  cent.,  since  the  beginning  of 
this  year.  The  company  are  working  20  hours 
in  all  departments  to  keep  abreast  of  their  orders. 

Important  additions  will  be  made  to  the  plant 
of  the  Hershey  Chocolate  Co.  during  the  Sum- 
mer months.  A  Qurns  raw  cocoa  cleaner  is  now 
being  installed  and  six  more  Burns  No.  1  cocoa 
roasters  will  be  erected  in  the  near  future.  These 
roasters  are  of  the  standard  type  used  in  cocoa 
and  chocolate  factories  all  over  the  country,  but 
are  to  be  fitted  with  the  special  oil  burners  which 
are  used  throughout  the  Hershey  plant.  Six  /new 
tiptop  cooler  boxes  will  be  used  for  cooling  and 
transporting  the  cocoa  roasted  in  this  new  bat- 
tery, which  will  make  a  total  of  nearly  forty 
boxes  of  this  type  in  the  Hershey  plant 
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GROCERY       DELIVERY       BY       "CYGNET" 
MOTORCYCLE  CARS 

THE  majority  of  retail  merchants  look  upon 
the  delivery  problem  as  a  necessary  evil, 
and  any  expense  in  connection  therewith  is  sel- 
dom borne  cheerfully,  notwithstanding  the  live 
merchant  knows  full  well  that  he  must  add  the 
delivery  cost  to  his  selling  prices.  Even  with 
figuring  his  delivery  cost  as  reasonable  as  pos- 
sible and  as  liberal  as  he  feels  the  trade  will 
stand,  it  is  safe  to  state  that  delivery  cost  ex- 
ceeds the  return  in  many  cases  and  the  result 
is  a  yearly  deficit.  It  is,  therefore,  no  marvel 
that  every  retailer  is  interested  in  any  delivery 
proposition  which  will  save  him  money  from 
the  viewpoint  of  economy  of  operation,  moderate 
first  cost,  general  upkeep,  general  efficiency  and 
availability  as  a  whole. 

For  delivery  of  500  lbs.  and  less  the  motor- 
cycle delivery  outfits  figure,  to-day,  very  con- 
spicuously in  solving  problems  of  cost  of  de- 
livery reduction.  The  illustration  shows  three 
such  motorcycle  delivery  cars — all  made  by  Cyg- 
net Rear  Car  Co.,  Buffalo,  N.  Y.— the  first  that 
of  T.  E.  Burns  &  Co.,  grocers,  the  second  of  a 
meat  market  and  the  third  without  the  business 
being  stated  on  the  car — all  in  use  in  Knoxville, 
Tenn.  The  Cygnet  delivery  car  has^  a  carrying 
capacity  of  500  lbs.  and  the  whole  outfit  may  be 
run  from  40  to  50  miles  per  gallon  of  gasoline. 
In  fact,  there  are  batteries  of  these  outfits  in 
operation  where  the  average  has  been  46  to  50 
miles  per.  gallon  of  gasoline.  There  are  also 
records  of  two  Cygnets  in  twelve  months  and 
one  Cygnet  six  months  in  operation,  delivering 
90,000  packages,  making  60,000  stops,  with  an 
average  of  45  miles  per  gallon  of  gasoline,  10,000 
tire  mileage,  cost  of  upkeep  of  car  $3.95— all  with 
heavy  loads  and  in  a  hilly  country. 

Not  the   least   important  point   to   be  consid- 


ered in  a  motorcycle  rear  car  delivery  is  the  fact 
that  if  proprietors  will  employ  motorcycle  driv- 
ers of  discretion,  the  cost  of  upkeep  of  the  outfit 
is  practically  nothing  and,  in  addition  to  this, 
the  motorcycle  driver  can  become  a  salesman  and 
take  orders  as  well  as  deliver  them.  It  is  a  far 
better  proposition  to  pay  such  a  man  anywhere 
from  $18  to  $20  a  week  than  to  have  a  $8  or  $12 
a  week  motorcycle  driver  who  is  careless  in 
the  operation  of  the  car  and  has  no  ability  for 
order  getting. 

Thousands  of  these  outfits  are  used  by  the 
great  department  stores  in  the  large  American 
cities  for  special  delivery  only,  where  their  regu- 
lar deliveries  ar^  made  by  trucks.  Retailers  in 
all  lines  will  do  well  to  examine  carefully  into 
the  merits  of  motorcycle  rear  car  delivery  units. 


Officers  of  American  Stores  Co. 

The  American  Stores  Company  have  elected 
the  following  officers :  President,  Samuel  Robin- 
son; vice-presidents,  Robert  H.  Crawford,  Wil- 
liam Crowe,  George  M.  Dunlap,  George  R. 
Pelouze,  John  Eagleson.  E.  J.  Flanigan,  of  the 
Bell  Co.,  was  elected  secretary,  and  William 
M.  Robinson,  treasurer. 

Directors  elected  as  follows :  Samuel  M.  Clem- 
ent, Jr.,  Joseph  Gilfillan,  Samuel  Robinson,  Rob- 
ert H.  Crawford,  D.  P.  Childs,  George  M.  Dun- 
lap,  Jr.,  John  Eagleson,  George  R.  Pelouze,  J.  K. 
Krimble,  and  F.  W.  Bacon,  Chandler  &  Co.,  Inc, 
and  Charles  Counselman,  of  Chicago. 


R.  M.  Day,  May  1,  resigned  as  manager  of 
Urbana  Coffee  Co.,  Urbana,  O.,  to  take  the  man- 
agership of  a  new  company,  Urbana  Candy  & 
Cigar  Co.  Mr.  Day  was  manager  of  the  com- 
pany since  May  1,  1915,  being  before  that  date  a 
traveling  salesman  with  a  Columbus  candy  con- 
cern. 


Some  Samples  of  Cygnet  Rear  Motorcycle  Cars  ia  Use  by  Dealers 
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PEANUT  TRADE  NOTES 

A  mill  for  the  manufacture  of  peanut  products 
is  proposed  for  Huntsville,  Tex. 

Young,  Sanders  &  Adams  will  erect  a  $50,000 
peanut  oil,  fertilizer  and  feed  mill  in  Dothan, 
Ala. 

Hightower  Peanut  Oil  Mill,  Brundige,  Ala., 
capital  $35,000,  have  been  incorporated  and  will 
establish  a  mill  to  manufacture  peanut  oil. 

American  Popcorn  Products  Co.,  St.  Louis, 
Mo.,  have  been  incorporated,  capital  $20,000,  by 
Wm.  L.  Mason,  Abe  Altman  and  R.  T.  Brown- 

The  Van  Camp  Packing  Co.  are  to  add  two 
more  Burns  No.  7  roasters  to  their  equipment. 
This  will  make  six  machines  of  this  Xy^t  to  be 
used  in  the  peanut  butter  department  of  this 
big  Indianapolis  factory. 

Eutaw  Oil  Mill,  £.  Cahn,  Meridian,  Miss., 
president,  and  J.  B.  Byrd,  manager,  will  convert 
a  cotton-seed   oil   mill   in   Eutaw,   Ala.,   into   a 


peanut  mill;  install  machinery  for  mixed  feed 
and  velvet  bean  meal;  G.  L.  Brugh,  Supt 

Columbian  Peanut  Co.,  Norfolk,  Va.,  will  op- 
erate a  peanut  factory  at  Ohoskie,  N.  C,  to  be 
erected  by  Holmes  &  Dawson  of  Norfolk;  fac- 
tory will  be  four  stories,  70x130  ft,  frame;  also 
erect  two  frame  warehouses,  two  stories  and  one 
story,  respectively;  4-acre  site. 

The  Paper  Shell  Pecan  Growers'  Association 
are  to  use  a  Burns  pecan  separator  for  grading 
the  nuts  as  they  are  received  from  the  farmers 
at  Putney,  Ga.  This  is  the  second  machine  pur- 
chased by  the  association,  for  one  is  already 
in  operation  at  the  warehouses  at  Hardaway,  Ga. 

The  Great  Atlantic  and  Pacific  Tea  Co.  are 
to  enlarge  and  improve  the  peanut  butter  depart- 
ment of  their  big  plant  in  Jersey  City.  Tw^o  more 
No.  1  roasters,  a  tiptop  cooler  box,  two  nut  mills, 
and  a  blancher  are  items  of  the  mechanical  equip- 
ment which  is  to  be  furnished  by  Jabez  Bums  & 
Sons. 


CEREAL  TRADE  NOTES 

Nu-Eat-A-Nut  Cereal  Co.,  Inc.,  Buffalo,  N.  Y., 
have  been  incorporated,  capital  stock  $30,000,  by 
A.  R.  Howe,  L.  A.  Howe,  I.  H.  Gould. 

The  Buffalo  Cereal  Co.,  Buffalo,  N.  Y.>  cap- 
ital $1,000,  have  been  incorporated  by  Henry  D. 
Waters,  George  F.  Booth  and  Albert  A.  Voss. 


IMPORTS  OF  NUTS,  1914,  1915  AND  1916 
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When  the  Peanut  Department 
Gets  Rushed  with  Work— 

the  manager  congratulates  himself  that  he  operates  not  just 
a  peanut  roaster  but  a 

BURNS  PEANUT  ROASTER 

Busy  times  show  what  is  the  real  value  (at  all  times)  of 
substantial,  durable,  reliable  machinery  which  is  well 
designed  for  special  work. 

The  above  picture  shows  one  of  our  Class  5  roasters  Jor 
gas  fuel,  a  runabout  cooler  box  and  a  Universal  electric 
fan.  We  make  such  apparatus  in  a  variety  of  sizes  and 
types  but  all  of  the  same  high  grade,  ready  for  working 
long  hours  day  after  day. 


I JABEZ  BURNS  &  SONS  L]j} 


in\yE.&43PSr.NEWY0RK 


Whea  writing  to  Advertiieri.  please  meotioo  Tbs  Spxci  Mill. 
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BRITISH    DECREES    CONCERNING    SEEDS 
AND  OILS 

[Cablegram     from    American     Consul    General,     London, 
May  10] 

MINISTER  of  Munitions  orders  as  from  May 
9  the   substitution   of  the   following  prices 
for  those  given  in  my  cablegram  of  May  2  [see 
Commerce  Reports   for   May  4] ;   all   prices  are 
per  ton:    Seeds,  nuts,  and  kernels:    Castor  seed, 
iyi  \  copra,  £46;  cotton  seed,  £19;  sesame  seed, 
1^2  \  groundnut,  £32;  hempseed,  £30;  linseed,  £30; 
nigerseed,  £28;  palm  kernels   (cast  coast  ports), 
£26  10s.;  palm  kernels   (west  coast  ports),  £26; 
rapeseed  £30.    Foregoing  are  net  prices  for  bags 
ex  ship,  quay,  or  warehouse  in  United  Kingdom. 
Oils:    Castor,  £80;  coconut  (crude),  £70;  coconut 
(refined)  £85;  cotton   (crude),  £60;  cotton   (re- 
fined  soap,)    £67;   cotton    (refined   edible),  £75 
cotton    (American    refined),    £95;    sesame,    £65 
groundnut  (crude),  £78;  groundnut  (refined,  £90 
kapokseed    (crude),    £55;    kapokseed    (refined) 
£70;  linseed    (raw),  £58;  linseed    (boiled),  £61 
linseed    (refined),   £63;   nigerseed    (crude),  £60 
oleo.  £120;  palm  kernel   (crude  extracted),  £51 
palm  kernel    (crude  crushed),  £52;  palm  kernel 
(refined),  £67;  palm,  £44;  rapeseed  (crude),  £66 
rapeseed   (refined),  £71;  rapeseed   (ediWe),  £81 
soya    (crude).    £60;    soya    (refined),    £75;    seal 
(crude),  £60;  fats  premier  jus,  £94;  tallow   (im- 


ported), £68.  Foregoing  prices  are  for  oil  or  fat 
net  naked,  ex  ship,  mill,  or  warehouse  in  United 
Kingdom. 


SECOND  FORECAST,  INDIA'S  1916-1.7  OIL- 
SEED  CROP 

[Indian  (Government)  Trade  Jotfhia],  Mar.  16] 
npHE  second  official  forecast  of  India's  winter 
-*■  oilseed  crop  is  based  on  reports  received 
from  Provinces  that  contain  99.2  per  cent,  of  the 
total  area  under  rape  and  mustard  and  98.9  per 
cent,  of  the  total  linseed  area  in  British  India. 
Of  the  Native  States  estimates  are  furnished  by 
Hyderabad  and  those  in  the  Bombay  Presidency 
(including  Baroda). 

The  total  area  under  rape  and  mustard,  so  far 
as  reported,  amounts  to  3,999,000  acres  (exclud- 
ing the  "mixed"  crop  of  the  United  Provinces, 
for  which  no  estimate  is  at  present  available). 
This  is  361,000  acres,  or  10  per  cent.,  above  the 
revised  figure  at  the  corresponding  date  of  last 
year.  The  area  under  linseed  (likewise  exclusive 
of  the  "mixed"  crop  of  the  United  Provinces)  is 
2,700,000  acres,  which  is  65,0(X)  acres,  or  2  per 
cent.,  below  the  second  forecast  for  1915-16. 

The  condition  of  the  crops  is  generally  re- 
ported to  be  good  except  in  Assam,  where  rape- 
seed  has  been  affected  by  drought,  and  in  Bengal. 


Digitized  by 


Google 


June,  1917  SIMMONS'  SPICE  MILL  71; 


When  writing  to  Advertisers^  please  mention  Thi  Spick  Mill. 

Digitized  by 


Google 


714 


SIMMONS'   SPICE   MILL 


June,  191J 


NUCOUNE    FOR  SALTING  NUTS 

ISJTTrOA    RirrrFII   f«r  CHOCOLATE  WORK,  for  CARAMELS, 
i^  XJX^^n.    M3\J  M,  *  mawk,  Tj^pi£s  ^  CHEWING  CANDIES  of  dl  Uadt 

Absolutely  puM,  kigUjr  r*(in«d  COCOANUT  BUTTERS.    OdorlMs,  TaatelcM,  GnarMitoad 
Bot  10  tom  ranod.     USED  BY  THE  LEADING  CONFECTIONERS  IN  THIS  COUNTRY 

SampUt,  fonmtku,  prteu,  your*  for  Ou  aiUttg 


THE  NUCOA  BUTTER  COMPANY 


BAYONNE 


NEW    JERSEY 


WONDERS    OF    THE    PEA^aJT    AS    FOOD 
ARTICLE 


Miss     Gertmcle     Bl<Mltett,    of    the     Extension 
Department,  UniTorsity  of  Texas,  at   Recent 
Conrention  of  Home   Economics, 
Fort  Worth,  Texas 

THERE  is  undoubtedly  po  single  product  in 
Texas  of  greater  importance  than  the  pea- 
nut. The  peanut  is  important  because  it  is  dis- 
tinctively a  Texas  product  and  because  of  its 
great  adaptability,  fitting  in  the  daily  menu  and 
playing  a  great  part  in  the  effectiveness  of  re- 
ducing the  cost  of  living. 

Inuring  the  year  of  1914  one  and  a  half  million 
gallons  of  peanut  oil  was  imported  from  Europe 
to  be  used  by  Americans.  In  addition  to  this,  45,- 
000,000  pounds  of  peanuts  were  imported,  at  a 
cost  of  $2,000,000.  The  beginning  of  the  war  in 
1914,  caused  this  supply  to  be  shut  off,  and  at  once 
the  demand  arose  for  farmers  and  planters  in 
the  United  States  to  supply  this  demand  and  thus 
we  witnessed  the  coming  into  its  own  of  the  pea- 
nut in  the  South. 

Practically  the  same  mills  for  peanuts  are 
used  that  are  used  for  cotton  seed,  thereby  en- 
abling mills  to  arrange  to  care  for  the  crop  of 
peanuts  without  any  great  additional  expense  and 
at  present  there  are  sixty  active  peanut  mills  in 


Peanut  Butter 

Packed  Under  Your  Ovm  Prhrate  Label 


Vacuumized  Glass  Drinking  Tumblers,  also 
Mason  Jars,  Cans  or  Pails 

Upiiam  Food  Products 

Incorporated 

NEW  YORK 
and  HAWLEYVILLE,  CONN. 


Texas,  all  or  nearly  all  of  which  have  come  into 
being  in  the  past  two  years. 

In  1914  there  were  12,000,000  acres  planted  in 
peanuts.  In  1916  there  were  56,000,000  acres 
planted  in  this  great  crop.  In  Texas  the  acreage 
increased  more  than  1,000  per  cent,  in  one  year. 
There  is  every  inducement  for  the  farmers  to 
grow  this  crop  because  it  gives  them  an  oppor- 
tunity to  get  away  from  the  one  crop  plan,  and 
at  the  same  time  without  the  loss  of  money.  By 
growing  peanuts  they  not  only  benefit  their  own 
bank  accounts  substantially,  but  they  also  in- 
crease the  fertility  of  the  land,  by  putting  back 
in  it  what  they  have  been  taking  o^t  by  planting 
one  crop. 

Last  year  4,000,000  bushels  of  peanuts  were 
consumed  in  this  country  in  confections.  Three 
million  bushels  of  this  amoimt  was  used  in 
roasted  peanuts  and  the  other  1,000,000  in  vari- 
ous other  products,  with  a  comparatively  small 
amount  used  for  foods.  That  no  greater  amount 
of  peanuts  is  used  in  foods  is  probably  due  to  the 
fact  that  the  value  is  terribly  tmderestimated. 
That  people  may  come  to  a  fuller  understanding 
and  appreciation  of  the  peanut,  they  are  urged 
to  study  its  possibilities  and  if  they  are  really  in- 
terested in  reducing  the  cost  of  living  they  can't 
really  afford  not  to  study  the  proposition. 

To  analyze  the  peanut,  it  is  38  per  cent,  fat,  25 
per  cent,  protein,  22  per  cent,  carbohydrates,  2 
per  cent,  mineral  ash  and  9.2  per  cent,  water. 
This  we  can  see  has  an  analysis  that  can  hardly 
be  equaled. 

To  consider  the  peanut  from  the  standpoint 
of  its  food  value,  we  have  a  showing  which  has 
not  an  equal.     It  is  greater  than  milk,  greater 


FOR  SALB 

6  LAMBERT  PEANUT  PICKING  TABLES 

Equipped    with    Belts,     Pulleys,    Bins, 

Worm  Conveyors  and  Bucket  Elevator 

Address  Young  &  Griffin  Coffee  Co. 

97  Water  St.,  New  York 
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than  eggs,  greater  than  cheese,  greater  than  any 
kind  of  meat.  In  fact,  greater  than  any  of  the 
many  products  we  have  been  taught  are  the  most 
nutritious.  For  10  cents  no  other  food  can  com- 
pare with  the  food  that  you  get  in  that  amount 
of  peanuts.  When  we  consider  the  adaptability 
of  the  peanut  we  can  readily  understand  and  ap- 
preciate the  fact  that  it  will  become  a  very  im- 
portant part  of  the  daily  menu. 

The  peanut  is  rich  in  protein  and  is,  therefore, 
a  food,  and  not  a  food  accessory.  It  has  a  great 
amount  of  starch  and,  therefore,  must  be  cooked, 
as  raw  starch  cannot  be  digested.  Peanuts  have 
a  small  per  cent,  of  water  and,  therefore,  a 
great  concentration.  It  should  by  all  means  be 
included  in  the  dietary.  Before  it  is  used  it 
should  be  ground  and  water  added.  In  this  con- 
nection there  is  nothing  more  delicious  than  pea- 
nut soup.  This  soup  is  made  just  as  you  would 
make  any  other  soup,  and  you  can  use  them  either 
raw  or  roasted,  according  to  the  flavor  desired. 

As  a  meat  substitute,  the  peanut  is  designed  to 
take  its  place  and  have  a  very  high  rank  because 
of  its  nutritious  and  delicious  qualities.  Like  a 
good  many  other  loafs  of  this  kind,  it  can  be  made 
of  leftovers.  If  you  have  no  leftovers,  you  take 
a  good-sized  raw  potato  and  an  onion  and  include 
them  in  the  preparation.  You  can  use  rice  if  you 
have  any  left  over,  one  and  a  half  cups  of  bread 
crumbs,  two  eggs  mixed  in  the  bread  crumbs,  a 
cup  of  boiling  water  or  milk,  two  tablespoon fuls 
of  butter,  oleomargerine,  cotton  seed  oil,  peanut 
oil,  or  Crisco,  one  cup  of  chopped  peanuts,  two 
cups  or  one  pint  of  strained  tomato,  mix  and 
bake. 

To  make  peanut  butter,  roast  the  peanuts,  grind 
them  very  fine,  add  a  little  fat,  some  salt,  put  in 
an  equal  part  of  boiling  water  and  beat  the  prep- 
aration. With  this  preparation  you  can  make 
sandwiches  of  great  food  value.  By  adding  the 
warm  water,  the  preparation  can  be  made  mucb 
more  delicious.  However,  you  can  make  it  with- 
out the  water. 

Peanut  preparation  is  also  good  with  rice  or 
macaroni.  In  this  way  you  make  it  in  the  form 
of  white  sauce.  With  butter  in  making  the  white 
sauce,  use  the  desired  amount  of  peanut  butter. 
To  make  medium  thick  white  sauce,  one  cup 
of  milk,  two  tablespoon  fuls  of  flour,  two  table- 
spoonfuls  of  butter;  add  the  desired  amount  of 
peanut  butter,  according  to  taste,  and  a  small 
amount  of  salt. "  This  may  be  used  on  bread,  cut 
diagonally;  spread  and  bake  in  pan.  You  will 
find  that  the  children  are  fond  of  this  delicacy. 
You  may  also  use  it  by  taking  small  pieces  of 
biscuit  dough  and  pulling  it  up  at  the  sides,  put- 
ting in  peanut  white  sauce  and  baking.  This  is 
called  peanut  bun. 


Use  this  peanut  white  sauce  preparation  in  your 
casserole  by  adding  a  layer  of  rice,  a  layer  of  the 
sauce,  finally  ending  with  a  small  sprinkling  of 
bread  crumbs  if  desired.  Put  this  in  the  oven 
and  heat  it,  as  nothing  in  it  requires  cooking.  To 
the  preparation,  if  one  desires,  add  a  small 
amount  of  milk  or  cream,  though  not  necessary. 

Peanut  meal,  a  preparation  which  is  not  sold  on 
the  market,  but  will  be  when  the  demand  is  made 
strong  enough,  is  made  by  pressing  the  ground 
peanuts,  dry,  thus  removing  oil.  Then  the  cake 
is  ground.  You  can  use  this  tc  make  rolled 
wafers.  Use  one-fourth  peanut  meal — or  one- 
third  cotton  seed  meal — refined  for  family  use — 
the  remaining  portion  white  flour.  One-fourth 
cup  butter,  one-half  cup  powdered  sugar,  one- 
fourth  cup  milk  and  seven-eights  of  flour,  the 
proportion  given  above.  Add  milk  to  flour  and 
put  in  other  preparations.  When  this  is  mixed 
spread  very  thin  on  inverted  tin  and  cut  into 
squares  before  baking. 

Peanut  oil  makes  a  good  salad  dressing.  It  is 
much  cheaper  than  olive  oil,  and  just  as  good. 
You  have  been  buying  a  large  per  cent,  of  pea- 
nut oil  thinking  you  were  getting  olive  oil.  Now 
you  will  know  what  you  are  getting  and  get  the 
benefit  of  the  lower  price. 


NUT  MARKET  OF  EASTERN  SICILY 

[Consul  Robertson  Honey,  Catania,  Italy,  Apr.  1] 
n  ELIABLE  reports  from  several  important 
'*^  districts  are  to  the  effect  that  present  indi- 
cations point  to  an  almond  crop  only  one-third 
as  large  as  that  of  1916.  Owing  to  these  reports, 
sharp  advances  in  price  have  taken  place  and 
holders  look  for  further  increases.  Business  is 
being  done  in  the  present  crop  (for  October  de- 
livery), but  prices  are  in  excess  of  those  for 
stock  on  hand.  Large  shipments  were  made  dur- 
ing January  and  February.  Almonds  closed  on 
December  31,  1916,  at  89  shillings  ($2L65  normal 
exchange)  per  hundredweight  (London  ex- 
change) ;  by  the  end  of  March  the  price  had  risen 
to  93s.  6d. 

Prices  of  filberts  in  February,  expressed  in  lire, 
were  in  excess  of  those  for  January,  but  fluctua- 
tions in  London  exchange  made  the  February 
prices,  expressed  in  shillings,  cheaper  than  that 
for  January.  Shipments  for  the  two  months  were 
moderate.  Filberts  closed  on  December  31,  1916, 
at  93s.  6d.  per  100  kilos  (220  pounds)  ;  by  the 
end  of  March  the  price  had  dropped  to  86s. 

There  is  a  brisk  demand  for  pistachios  for  ex- 
port, and  growers  and  holders  look  for  higher 
prices;  on  December  31,  1916,  pistachios  closed 
at  Is.  lid.  per  pound;  at  the  end  of  March  the 
price  was  2s. 
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Another    Ancient    Flag 
Day  Recalled! 


The  "Sixty-Ninth  of  New  York"  on  lU  Way  to  the  War, 

April  23, 1861 

Passing  the  old  St.  Patrick's  Cathedral,  Mott,  Prince  and 
Mulberry  Streets.  This  Photograph  was  taken  from  a 
point  alongside  the  Ferris  Establishment,  so  it  is  a 
home  scene  for  us.    Interesting  ? 
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F.  A.  FERRIS  &  COMPANY 

262,  264,  266, 268,  270  and  272  MOTT  STREET 

NEW  YORK 


THE  LEAVEN  OF  THE  FLAG! 

Never  before  has  there  been  such  an  outblossoming  of  Flags  in  America  as  since 
the  United  States  was  compelled  to  join  hands  ''for  keeps"  with  the  Allies,  France, 
England,  Russia.  They  float  from  Sacred  Places,  Church  Spires  and  Altars,  as  well 
as  on  all  Public  Buildings,  Schools,  Warehouses,  Homes,  etc.  Many  Factories  show 
a  Flag  in  every  window.  A  Flag  Staff  is  planted  on  many  a  mountain-top  and  every 
mast-head  shows  the  Colors!  In  a  huge  gravel  pit,  excavated  by  a  great  Railroad 
Company  for  filling,  a  rude  sapling  stands  proudly  bearing  The  STARS  AND 
STRIPES.  By  a  Switchman's  Shelter  Hut  a  white  staff  does  its  patriotic  duty  and 
is  evidehtly  a  pet  of  the  Railroad  Man.  Proud  Men,  Women  and  Children  display 
a  Flag  Button  or  Bow  on  their  clothing ;  they  flutter  from  the  automobile  and  in  the 
trappings  of  horses.  When  the  strains  of  the  "Star  Spangled  Banner"  or  '*My  Coun- 
try, ^Tis  of  Thee"  sound,  all  rise,  hats  are  lifted,  voices  join  in  the  song.  This  means 
to  True  Americans : 

1.  We  love  and  are  proud  of  our  Country  and  OUR  FLAG 
STANDS  FOR  OUR  COUNTRY. 

2.  We  give  Our  Best  to  our  Country,  Liberty,  Life  and  Service  for 
the  World,  and  OUR  FLAG  STANDS  FOR  THIS. 

3.  We  join  hands  with  all  others  who  seek  the  protection  of  the 
weaker  everywhere  against  the  greed,  brutality  or  tyranny  of  the  selfish, 
and  OUR  FLAG  STANDS  FOR  THIS. 

4.  The  Stars  and  Stripes  proclaim  True  Democracy,  the  Govern- 
ment "Of  the  People,  By  the  People,  and  For  the  People"  all  around 
the  world.  A  Noble  Story  told  by  a  Notable  and  Noble  Flag !  AND 
THE  AMERICAN  FLAG  STANDS  FOR  ALL  THIS!  May  not 
Americans  and  all  their  Friends  be  proud  of  it? 

God  prosper  the  universal  dream  of  well-used  Liberty,  of  Beneficent  Law  and  of 
a  Chivalrous  Love  of  Man  for  Man  everywhere.  AND  OUR  FLAG  STANDS 
FOR  THIS!  All  this  wiU  cost  PRINCIPLE!  PATRIOTISM!  SACRIFICE! 
HEART  ACHES !  And  some  will  lay  down  their  lives !  Patriots !  Noble  to  the 
end !  Compare  the  glory  of  this,  in  one  who  does  "his  bit"  in  the  Trenches,  and  dies 
for  his  Fellow  Men,  with  one  who  goes  to  his  coflBn  with  dread  Tuberculosis   or 
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Typhoid,  or  Smallpox.  All  this  brings  into  prominence  and  develops  Moral  Percep- 
tions and  Qualities.  The  public  feeling  everywhere  crops  out  in  conversation ;  it  en- 
riches character.  Our  Mr.  ReiUy  reports  "A  BUSINESS  MAN'S  PRAYER"  cov- 
ering  a  huge  blank  wall  on  a  Commercial  Building  in  Springfield,  Mass. : 


9  |Bus(tnes(s(  ifUan's;  draper 

Upeacti  me  tbat  fiixtp  mtnuteti  ntaiu  an  f^m,  sOx- 
^  teen  ounceti  a  pounb,  anb  one  tiuninreb  cents;  a 
bollar.  ^elp  me  to  Ube  sfo  tliat  9  can  lie  boton  at 
ntgl)t  Uitti)  a  clear  conttience,  tottdout  a  gun  unber  mp 
piUotD,  anb  uniiaunteb  bp  tfie  facet;  of  i'^osit  to  taitiom 
9  i)atie  l}roug()t  pain,  ^rant  t^at  9  map  earn  mp 
meal  ttcbet  on  t^  fi;quare  anb  tliat  in  earning  it  9 
map  not  sitisk  t^e  gaff  tofiere  it  hotn  not  belong. 
Beafen  me  to  tbe  jingle  of  tainteb  monep,  anb  tbe 
twitlt  of  unbolp  s;feirt!B;.  Plinb  me  to  tbe  faulti;  of 
t^e  otfier  feUotaii;,  but  rebeal  to  me  mp  obin.  ^uibe 
me  no  tbat  eacb  nigbt  biben  9  look  acrofi;t;  tbe  binner 
table  at  mp  biife,  bibo  ^la  been  a  blessing  to  me,  9 
biill  babe  notbing  to  conceal  lieep  me  poung  enougb 
to  laugb  toitb  mp  cbilbren.  !3nb  biben  comes;  tbe 
i;mell  of  Uototvn,  anb  tbe  treab  of  suift  iUpn,  anb  tbe 
cruncbing  of  bibeelK  out  in  front,  mabe  tbe  ceremonp 
s(bort,  anb  tbe  epitapb  s;imple— "^ere  JLitfi  a  illan." 


ETERNALLY  WORTH  WHILE 

Every  Man  among  our  Thirty  Thousand  Grocer  Friends  whom  we  reach  in  our 
Monthly  Chat  will,  as  never  before,  respect  such  a  Prayer. 

In  spite  of  the  High  Cost  of  Living 

BUSINESS  MOVES  ON 

Much  sheer  waste  is  seen  and  cut  out  in  many  homes.  If  Menus  are  condensed^ 
Eaters  will  the  more  want  the  smaller  portion  of  the  best  Quality.  There  is  some 
sense  in  that  Restaurant  Buyer's  Philosophy,  who  adds  to  his  Order,  "I  want  the 
Ferris  Quality  and  I  don't  care  a  dum  what  it  costs."  He  feels  satisfied  Consumers 
are  his  best  Business  Promoters,  and  every  one  knows  you  cannot  sell  Debars  at 
Ninety  Cents. 
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Some  "Smart  Men"  are  tempted  to  use  "Catch  Penny"  Devices  to  mislead  Buyers. 
We  have  for  long  bought  red  bordered  gummed  Labels  for  Package  Addressing; 
heretofore  they  have  come  in  boxes  of  100  Labels  each.  Ordering  the  usual  quan- 
tity just  now  the  Salesman  replied :  "We  pack  them  now  only  75  to  the  box  so  that 
we  may  sell  them  at  the  old  price  we  formerly  asked  for  100."  Is  that  good  busi- 
ness method  or  morals?  For  the  Manufacturer  increases  his  cost  of  boxing  on  ekch 
75  Labels  33  per  cent.  What  covered  300  Labels  before  now  covers  only  225.  Is 
his  real  object  to  deceive  the  Buyer  (without  saying  so)  into  supposing  he  is  paying 
same  Price  as  of  old  when  he  only  gets  3  Labels  instead  of  4  for  his  money?  Piti- 
able work,  is  it  not,  for  a  leading  successful  House?  A  fafr  living  Price  for  a  worthy 
article  is  a  straight  game  and  wins  the  respect  of  Customei^.    Worth  While? 


There  is  a  constant  tendency  to  substitute  poorer  quality  for  the  better,  so  that 
the  Price  may  seem  to  be  more  reasonable.  A  leading  Cincinnati  Broker  writes  us : 
"Through  this  Section  many  Packers  are  rushing  their  Salesmen  to  every  store  Cut- 
ting I^rices  to  the  lowest  notch  on  their  so-called  Number  Two  Brand.  From  my 
experience,  it  would  take  the  Brain  of  a  Philosopher  and  the  analytical  powers  of 
the  finest  Chemist  to  discover  one  per  cent,  difference  between  the  Number  Two's 
and  their  much-advertised  Prize  Brands." 


One  of  our  leading  Distributors  with  many  Stores  wished  to  introduce  a  new 
Blend  of  Coffee.  They  chose  to  make  Window  Displays  with  startling  placards 
"To  be  sold  for  twt>  weeks  at  21c. — ^thereafter  at  28c."  Was  that  worth  while  and 
self-respecting?  Does  it  not  stimulate  Competition  from  others  on  that  same  line 
which  will  continue  to  hurt  through  the  months  to  come? 


We  bought  a  bottle  of  Carter's  Ink  and  noticed  it  was  plainly  marked  "Eight 
Ounces  Net.  Price,  35c."  A  refreshing  straightforwardness  to  that  which  after  all 
commands  respect.  * 


PROVISION  PRICES 

Hogs  in  the  raw  have  coiWanded  such  extravagant  Prices  through  the  Winter 
and  Spring  as  to  make  Profitable  Packing  impossible.  Although  the  Manufactured 
Product  is  sold  at  Prices  that  seem  very  high  to  Consumers,  yet  they  do  not  at  all 
compensate  for  an  original  Hog  Cost  of  21  ^c.  to  22c.  for  the  Animal  fresh-dressed 
from  the  Slaughter-House.  At  the  highest  Quotations  commanded  by  the  best  Brands 
it  is  impossible  to  work  out  a  profit  on  such  an  original  Cost  of  the  Raw. 


The  Influence  and  Authority  of  our  Government  has  been  for  several  weeks 
quietly  at  work  to  eliminate  the  causes  that  produce  undue  and  unreasonable  Val- 
ues in  Food  Products.  In  connection  with  the  various  Exchange  Managers,  Spec- 
ulation is  cut  out  in  the  Buying  and  Selling  of  "Futures"  in  Grains,  Provisions,  etc. 
This  has  been  largely  a  promoter  of  extreme  Prices  in  the  past  and  will  undoubt- 


Digitized  by 


Google 


720 


SIMMONS'  SPICE  MILL 


June,  J917 


edly  conserve  the  Public  Interest.    But  in  Provisions  and  Grains  the  inevitable  re- 
lation of  Demand  and  Supply  promise  small  relief  as  long  as  War  Conditions  last. 

A  SQUARE  DEAL  FOR  THE  SUMMER  TRADE 

What  the  FERRIS  TRADE  MARK  HAMS  and  BONELESS  BREAKFAST 
BACON  offer  you: 

First:  SUPERB  UNIFORM  QUALITY.  DO  YOU 
LIKE  THAT? 

Second:  A  STRICT  ONE-PRICE  QUOTATION  LIST. 
No  need  for  you  to  dicker  over  Price  for  fear  your  Com- 
petitor may  underbuy  you.    DO  YOU  LIKE  THAT? 

Third :  All  orders  received  by  One  O  'Clock  can  be  ship- 
ped THAT  SAME  AFTERNOON.    DO  YOU  LIKE  THAT? 

Join  the  ranks  of  our  regular  Customers  and  we  will  win  you  AS  OUR  FRIEND. 
DO  YOU  CARE  FOR  THAT?    WE  DO! 

FRIENDSHIP  IS  A  BUSINESS  ASSET. 

Your  sincere  friends. 


Nos.  262-264-266-268-270-272  Mott  Street, 

New  York  City 


THE  UNION  PACIFIC  TEA  CO.  REORGAN- 
IZED WITH  INCREASED  CAPITAL 

New  York,  May  29. — The  business  of  the 
Union  Pacific  Tea  Company  of  New  York  has 
been  reorganized  under  the  laws  of  New  York, 
which  authorize  the  issue  of  common  stock  with- 
out par  value.  Under  the  new  incorporation  the 
company  have  issued  $1,000,000  preferred  stock 
and  10,000  shares  of  common,  the  latter  being 
without  par  value. 

Bert  Clark,  who,  for  the  past  12  years,  has 
been  identified  with  the  National  City  Bank  of 
New  York,  becomes  president  of  the  Union  Pacific 
Tea  Company.  The  company  operate  a  chain  of 
retail  grocery  stores  on  the  "economy"  plan,  viz.: 
They  buy  from  producers  and  sell  to  consumers 
through  their  own  retail  establishments,  of  which 
there  are  150,  serving  territory  situated  between 
the  Atlantic  seaboard  and  the  Missouri  river. 


5,000,000  LBS.   COFFEE   TO  BE   ROASTED 
FOR  U.  S.  NAVY 

Brooklyn,  N.  Y.,  May  31. — Dannemiller  Coffee 
Co.,  of  this  borough,  have  been  successful  in  se- 
curing the  contract  for  roasting  for  the  U.  S. 
Navy  5.000,000  lbs.  of  green  coffee,  also  the  grind- 
ing and  packing  of  same,  to  cover  a  period  of 
seven  months  to  a  year.  Work  on  this  contract 
will  be  started  June  4.  The  bid  of  Dannemiller 
Coffee  Co.,  which  was  accepted  over  three  others, 
is  .68  of  a  cent  per  lb.,  aggregating  $34,000. 


1,000,000  LBS.  GREEN  COFFEE  CONTRACT 
TO  A.  C.  ISRAEL 

On  June  4,  contract  was  awarded  to  A.  C.  Is- 
rael, coffee  importer,  107  Front  St..  New  York, 
for  furnishing  to  Provisions  &  Clothing  Depot, 
Navy  Yard,  Brooklyn,  N.  Y.,  1,000,000  lbs.  green 
coffee  Santos  No.  4,  fair  to  good  roast,  soft,  at 
$.1048  per  lb. 


When  writing  to  Advertisers,   please  mention  The  Spice  Mixx. 
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GLOBI 


GLjOBE 


POP  CORN 

People  are  eating  more  and  more  of 
this  delicious,  nutritious  cereal. 

Vastly  improved  and  strictly  sani- 
tary methods  of  popping  in  various 
automatic  machines  is  the  reason. 
Are  you  getting  your  share  of  this 
profitable  trade  f  Globe  brand  Pop 
Com  means  greater  returns  and  more 
satisfaction. 

The  Albert  Dickinson  Co. 

Chicago  Minneapolis 

BRANCHES: 

Boston  New  York  Baltimore 

Baffalo  Detroit 


THE  POWER  OF  COFFEE  OVER  MAN 

[From  the  New  York  Evening   World,  Apr.  27,   1917] 

WHAT   EVERY  WIFE  KNOWS 

BY    HELEN    ROWLAND 

Give  me  a  man  who  drinks  good,  hot,  dark, 
strong  coffee  for  breakfast! 

A  man  who  smokes  a  good,  "dark,  fat  cigar 
after  dinner! 

You  may  marry  your  milk-faddist,  or  your 
anti-coffee  crank,  as  you  ^'ill! 

But  I  know  the  magic  of  the  coffee-pot ! 

Let  me  make  my  Husband's  coffee — and  I  care 
not  who  makes  eyes  at  him ! 

Give  me  two  matches  a  day — 

One  to  start  the  coffee  with,  at  breakfast,  and 
one  for  his  cigar,  after  dinner  I 

And  I  defy  all  the  houris  in  Christendom  to 
light  a  new  fiame  in  his  heart! 

Oh,  sweet,  supernal  coffee-pot! 

Gentle  panacea  of  domestic  troubles. 

Faithful  author  of  that  sweet  nepenthe  which 
deadens  all  the  ills  that  married  folks  are  heir  to. 

Cheery,  glittering,  soul-soothing,  warmed- 
hearted.  inanimate  friend ! 

What  wife  can  fail  to  admit  the  peace  and 
serenity  she  owes  to  you? 

To  you,  who  stand  between  her  and  all  the 
early  morning  troubles — 

Between  her  and  the  before-breakfast  grouch — 

Between  her  and  the  morning-after  headache — 

Between  her  and  the  cold-fi:ray-dawn  scrutiny? 

To  you,  who  supply  the  golden  nectar  that  stim- 
ulates the   iaded   masculine  soul. 

Soothes  the  shaky  masculine  nerves,  stirs  the 
fagged  masculine  mind,  inspires  the  slow  mascu- 
line sentiment. 

And  starts  the  sluggish  blood  a-flowing  and  the 
whole  day  right! 


Pure  Vegetable  Butters 

KOKOREKA 
BUTTER 

For  Oiocolale  and  Wafer  Work, 

Gurameb,  Kisses  and  Chewing 

Candies. 

KO-NUT 

For  Salting  Nuts,  Wafers.  Slab  Dressmg, 
Popcorn,  Butterscotch,  Candies,  etc. 

Writ*  for  fr««  BmrnplM  and  book- 
Ut  **ScittBc«   In    CoBfactlon^ry '* 

India  Refining  Company 

PHILADELPHIA 

Original    Manafactarers    of    ReHned 
Cocoanat  Oil  Products  in  the  U.  S 


What  is  it,  I  ask  you,  when  he  copies  down 
to  breakfast  dry  of  mouth,  and  touchy  of 
temper — 

That  gives  him  pause,  and  silences  that  scin- 
tillating barb  of  sarcasm  on  the  tip  of  his  tongue, 

With  which  he  meant  to  impale  you  ? 

It  is  the  sweet  aroma  from  the  coflFee-pot — 
the  thrilling  thought  of  that  first  delicious  sip! 

What  is  it,  on  the  morning  after  the  club 
dance, 

That  hides  your  weary,  little,  washed  out  face 
and  straggling,  uncurled  coiffure  from  his  critical 
eyes? 

It  is  the  generous  coffee-pot,  standing  like  a 
guardian  angel  between  you  and  him ! 

And  in  those  many  vital  psychological  mo- 
ments, during  the  honeymoon,  which  decide  for 
ox  against  the  romance  and  happiness  of  all  the 
rest  of  married  life — 

Those  critical  before-breakfast  moments  when 
temperament  meets  temperament,  and  will  meets 
"won't"— 

What  is  it  that  halts  you  on  the  brink  of 
tragedy, 

And  distracts  you  from  the  temptation  to 
answer  back? 

It  is  the  absorbing  anxiety  of  watching  the 
coffee  boil! 

What  is  it  that  warms  his  veins  and  soothes 
your  nerves. 

And  turns  all  the  world  suddenly  from  a  dis- 
mal gray  vale  of  disappointment  to  a  bright 
rosy  garden  of  hope — 

And  starts  another  day  gliding  smoothly  along 
like  a  new  motor  car. 

What  is  it  that  will  do  more  to  transform  a 
man  from  a  fend  into  an  angel  than  baptism  in 
the  River  Jordan? 

//  is  the  first  cup  of  coffee  in  the  morning! 
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LABEL  MANUFACTURERS  MEET  AND  DIS- 
CtJSS  IMPORTANT  MATTERS 

New  York,  May  29.— The  Label  Manufacturers' 
National  Association,  organized  in  New  York, 
Oct.  17  last,  held  its  fourth  membership  meeting 
at  the  Hotel  Pontchartrain,  Detroit,  May  18  and 
19.  Practically  all  of  the  prominent  houses  among 
the  membership  were  represented  and  there  were 
present  also  on  invitation  a  number  of  other 
label  manufacturers  who  had  not  yet  identified 
themselves  with  the  active  work  of  the  Associa- 
tion other  than  as  investigators  of  the  progfress 
of  the  movement. 

The  outstanding  feature  of  this  meeting  was 
the  consi  deration  in  detail  of  the  final  report  of  the 
Cost  Committee  which  for  several  weeks  had  been 
assiduously  engaged  in  devising  and  effecting  the 
principles  of  a  cost  accounting  system  that  would 
be  thorough,  practical .  and  universally  applicable 
to  the  label  manufacturing  business.  The  system 
embodies  the  application  of  a  freshly  evolved 
principle  in  the  science  of  cost  accounting  so  far 
as  label  manufacturing  is  concerned,  in  that  in 
the  application  of  certain  fixed  charges  and  the 
profits,  a  definite  distinction  is  drawn  between 
manufacturing  processes,  on  one  hand,  and  the 
element  of  materials  or  merchandise,  on  the  other. 
The  philosophy  and  wisdom  of  thus  differentiat- 
ing was  fully  explained  by  the  cost  accounting 
experts  and  when  the  new  system  was  thoroughly 
disclosed  to  and  discussed  by  the  members 
gathered  at  this  meeting,  it  was  generally  re- 
garded as  marking  a  distinct  advance  in  the 
science  of  cost  accounting  for  the  industry.  A 
number  of  manufacturers  announced  their  readi- 
ness to  install  the  principles  of  the  system  at 
once  and  a  program  was  arranged  to  institute 
this  work  without  delay.  Among  these  were 
three  or  four  prominent  manufacturers  who  al- 
ready have  in  operation  systems  that  have  been 
regarded,  up  to  this  time,  as  scientifically  correct. 
These  members,  however,  realize  that  the  prin- 
ciple embodied  in  this  new  system  is  of  still 
greater  value  and  are  ready  to  revise  their  pres- 
ent methods  to  conform  with  it  in  order  to  place 
themselves  in  the  vanguard  of  reform  which  is 
now  commencing  to  elevate  the  industry  to  the 
practicing  of  uniform  methods  along  the  most 
scientific  lines. 

Otto  R.  Rohr,  of  Rochester,  president  of  the 
Association,  presided  at  the  meeting.  A  number 
of  the  leading  cost  accountants  and  auditors  of 
the  industry  were  present,  among  whom  were 
D.  J.  Kirwin  of  The  Woodward  &  Tiernan 
Printing  Co..  St.  Louis;  J.  C.  Doeller,  of  The 
Simpson  &  Doeller  Co..  Baltimore;  J.  A.  Greene, 
of  The  United  States  Printing  &  Lithograph  Co., 
Cincinnati;    C.    G.    Bouis,    of    Maryland    Color 


Printing  Co.,  Baltimore;  Hugo  Wilmanns,  of 
Wilmanns  Bros.  Co.,  Milwaukee;  FredTc  Huct- 
wohl,  of  The  Calvert  Lithographing  Co.,  De- 
troit; H.  C.  Stevenson,  of  Rochester  Folding 
Box  Co.,  Rochester;  C  J.  Norris,  of  Chicago 
Label  and  Box  Co.,  Chicago;  F.  Bates  and  P.  H. 
Shaw,  of  Forbes  Lithograph  Manufacturing  Co., 
Boston;  L.  von  Haaslacher,  of  Robert  Gair  Co., 
Brooklyn ;  Otto  R.  Rohr,  of  Stecher  Lithographic 
Co.,  Rochester. 

The  discussion  on  the  newly  evolved  principle 
of  the  treatment  of  costs  incidently  brought  out 
an  interesting  and  valuable  element  of  discussion 
on  the  subject  of  compensation,  including  profit- 
sharing,  for  salesmen  and  managers.  One  of  the 
prominent  members  declared  that  he  would  like 
the  Association  to  evolve  a  plan  whereby  all  sales- 
men and  managers  would  share  in  the  profits; 
while  another  member  declared  that  he  was  less 
concerned  about  rewarding  the  managers  than  he 
was  about  holding  the  loyalty  and  efficiency  of 
even  the  lowest  priced  employe,  by  providing  a 
plan  that  would  make  every  employe  on  the  pay- 
roll eligible  to  a  share  in  the  profits.  The  dis- 
cussion on  this  subject  assumed  so  great  a  de- 
gree of  prominence  that  the  subject  was  scheduled 
as  a  special  order  of  business  to  be  brought  up 
and  further  considered  at  the  next  membership 
meeting  to  be  held  in  Atlantic  City.  June  36,  27 
and  28.  Members  will  then  be  prepared  to  ad- 
vance their  individual  views  on  this  subject  which 
one  member  declared  was  to-day  the  largest  prob- 
lem confronting  manufacturers. 

All  of  the  members  and  participants  in  this 
gathering  were  regaled  with  pleasurable  enter- 
tainment as  the  guests  of  The  Calvert  Litho- 
graphing Co.  on  the  invitation  of  its  president, 
George  W.  Heigho,  who  tendered  a  complimen- 
tary dinner,  Friday  evening,  and  automobile  tours 
to  places  of  interest  about  the  city  and  a  launch- 
cruise  along  the  river-front  on  Saturday  after- 
noon. 

The  features  of  the  Calvert  dinner  in  L'Ab- 
bayo  of  the  Detroit  Athletic  Qub,  Friday  eve- 
ning, at  which  Mr.  Heigho  presided,  were  ad- 
dresses by  the  Reverend  Dean  Marquis,  Director 
of  Welfare  of  the  Ford  Motor  Co.,  and  by 
Chamye  S.  Andrews,  vice-president.  The  O.  B. 
Andrews  Co.,  Chattanooga.  The  exposition 
by  Mr.  Marquis  of  the  peculiarly  original 
and  far-reaching  treatment  of  the  welfare  prob- 
lem by  the  Ford  organization  commanded  the 
earnest  attention  of  the  guests  of  the  evening. 
Mr.  Andrews's  address  embodied  an  eloquent  and 
emphatic  appeal  to  patriotism  in  the  situation 
that  now  confronts  the  country. 

The  Association  will  hold  its  next  membership 
meeting  at  Atlantic  City  during  the  Week  begin- 
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ning  June  25,  concurrently  with  the  nieeting  of 
the  Folding  Box  Manufacturers'  National  Asso- 
ciation and  the  annual  convention  of  the  National 
Association  of  Employing  Lithographers.  Other 
label  manufacturers  who  have  not  yet  identified 
themselves  with  the  work  of  the  Association  are 
cordially  invited  to  attend  this  meetings  The  con- 
temporaneous meeting  of  these  three  associations 


CO-OPERATIVE   INSURANCE 


Address  of  Lansing  B.  Warner 

Delivered    at    the    Annual    Convention    of    the 

Southern     Wholesale     Grocers'    Association 
Held  in  Galveston,  Texas,  on  May  9,  1917 
TN  presenting  to  you  the  subject  of  co-operative 
'■'  insurance,  I  will  confine  myself  to  insurance 
as  carried  on  through  the  Warner  Inter-Insurance 
Bureau. 

Such  a  large  number  of  the  members  of  the 
Southern  Wholesale  Grocers*  Association  are  now 
co-operating  under  this  plan  and  so  tfiuch  interest 
has  been  shown  by  those  of  you  who  are  not  yet 
co-operating,  that  I  am  sure  you  will  all  be  inter- 
ested in  learning  of  the  progress  that  has  been 
made  and  what  has  already  been  accomplished, 
as  well  as  to  learn  of  the  prospects  and  possi- 
bilities of  the  plan. 

The  plan  is  essentially  co-operative  and  its  suc- 
cess is  but  another  proof  of  what  can  be  accom- 
plished by  united  effort. 

Please  bear  in  mind  that  Warner  Inter-Insur- 
ance Bureau  is  not  an  insurance  company.  It  is 
an  office  where  the  wholesale  grocers  of  the 
United  States  exchange  contracts  of  indemnity, 
protecting  themselves  against  loss  by  fire  and 
lightning.  It  seems  hard  for  most  of  you  to 
imderstand  that  we  are  not  an  insurance  com- 
pany, but  we  are  not.  Our  policies  consist  of 
an  aggregation  of  individual  contracts  among 
subscribers  made  through  a  common  attorney  in 
fact. 

As  to  the  stability  of  these  contracts,  first  let 
me  say:  That  there  is  no  policy  of  insurance 
issued  by  any  insurance  company  that  has  the 
financial  backing  of  our  policy.  There  is  no 
question  about  a  loss  being  paid.  Let  us  sup- 
liose  one  of  you  has  a  policy.  What  is  back  of  it? 
We  have  now  about  600  separate  risks ;  therefore 
our  policy  is  an  agreement  on  the  part  of  600 
wholesale  grocers  to  each  pay  their  proportion  of 
your  loss  should  one  occur.  If  your  policy  was 
for  $25,000,  this  would  mean  that  on  an  average 
each  subscriber  would  have  to  pay  you  about  $40. 
This  is  a  very  small  sum  for  each  subscriber  to 
assume  and  we  have  no  subscriber  that  any  one 
of  you  would  not  extend  a  credit  to  of  many 


in  Atlantic  City,  at  that  time,  promises  to  estab- 
lish a  landmark  in  the  progress  of  the  color  print- 
ing and  lithographing  industries. 

Correspondence  in  relation  to  the  Atlantic  Gty 
meeting  and  to  the  affairs  of  the  Association 
generally  should  be  conducted  with  the  secretary 
of  the  Association,  H.  A.  Dickie,  1457  Broad- 
way, New  York. 


times  that  amount. 

We  do  not,  however,  depend  upon  the  agree- 
ment to  pay,  or  so  to  speak,  extend  credit;  but 
each  subscriber  makes  certain  deposits  as  a  guar- 
antee that  he  will  live  up  to  his  contract  and 
to  enable  us  to  pay  a  loss  promptly  and  without 
waiting  to  collect  the  money.  If  the  funds  on 
hand  should  be  reduced  by  loss  beyond  a  certain 
point,  we  would  then  collect  some  more,  so  as  to 
always  have  enough  cash  on  hand  to  cover  any 
contingency.  There  is  vfery  little  possibility  of 
this  contingency  arising  and  it  has  never  arisen 
in  our  nine  and  one-half  years'  experience  in  this  ^ 
line,  except  just  as  we  were  starting  with  our 
wholesale  grocery  subscribers,  we  were  unfortu- 
nate enough  to  have  a  total  loss  when  we  had  but 
few  subscribers.  We  now  have  about  600  sub- 
scribers and  our  cash  deposits  each  year  are 
sufficient  to  pay  one  total  loss  out  of  each  60  risks. 
Every  one  of  you  knows  that  there  is  not  one 
out  of  each  60  wholesale  grocery  establishments, 
especially  selected  ones,  burns  each  year,  or  on 
an  average,  so  you  can  see  that  the  probabilities 
of  running  short  of  cash  are  very  remote.  We 
have  larger  cash  assets  in  proportion  to  our 
liabilities  than  any  stock  company.  So  much 
for  the  stability  of  our  policy. 

Now,  what  are  the  advantages  which  accrue 
to  the  jobber  by  co-operating  under  this  plan? 

First:  It  is  run  exclusively  in  your  interest.  It 
is  your  plan.  I  stand  practically  in  the  position 
of  an  employe  of  the  jobbers,  promoting  their 
interests  exclusively  in  this  particular  line  and 
on  the  success  I  make  depends  my  continuing  in 
that  capacity.  By  co-operating  under  this  plan 
you  are  making  a  united  effort  to  better  insur- 
ance conditions  and  can  accomplish  much  more 
than  you  can  single-handed.  You  secure  your  in- 
surance at  actual  cost,  at  a  minimum  of  expense. 
You  have  a  leverage  on  the  stock  companies  to 
keep  their  rates  down  and  to  force  them  to  give 
you  forms  that  properly  cover  you. 

As  you  know,  we  have  been  handling  a  similar 
proposition  for  the  canners  for  the  past  ten  years 
and  during  that  time  we  have  been  instrumental 
in  reducing  their  rates  on  an  average  25  per  cent. 
If  the  jobbers'  rates  are  not  too  low  now,  there 
can  be  no  doubt  but  that  we  will  accomplish  the 
same   results   for  them.     As  our  actual  cost  is 
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fully  25  per  certt.  less  than  stock  company  cost, 
what  does  this  mean?^  . 

'  Many  of  you  carry  large  amounts  of  insur- 
ance; say,  one  of  you  carries  $300,000,  and  we 
are  only  able  to  carry  $25,000.  If  we  can  reduce 
your  rates  25  per  cent  you  not  only  save  this 
25  per  cent,  on  what  we  carry,  but  on  the  $275,000 
you  place  elsewhere.  We  have  done  this  for  the 
canners;  why  not  for  the  jobbers  also? 

I  stated  that  our  cost  was  about  25  per  cent, 
less  than  the  stock  company  cost.  This  is  so,  and 
in  addition  we  make  a  saving  on  account  of  the 
elimination  of  the  conflagration  and  moral  haz- 
ards, which  our  experience  with  our  canner  group 
of  subscribers  shows  amounts  to  about  15  per 
cent,  more,  as  our  saving  for  them  has  averaged 
about  40  per  cent,  in  the  face  of  a  reduction  in 
rates  or  25  per  cent.  With  this  reduced  cost  you 
cannot  help  making  a  saving.  This  saving  cannot 
be  guaranteed  for  any  one  year,  but  it  can  on  an 
average  over  a  period  of  years.  If  you  wfere  able 
to  buy  your  goods  for  25  per  cent,  less  than  your 
competitors  you  could  not  help  making  money. 
The  market  pwce  might  drop  so  for  a  time  you 
could  not,  but  year  in  and  year  out  you  certainly 
would  make  money.  That  is  the  way  it  is  with 
this  plan*  although  you  might  not  make  a  saving 
for  a  single  year,  you  cannot  help  saving  on  an 
average. 

^ 


A  gentleman  asked  me  this  morning  how  I 
explain  that  on  his  last  policy  expiration  he  only 
made  a  saving  of  10  per  cent.  I  explained  to  him 
that  he  must  consider  his  saving  over  a  period  of 
years  and  not  for  a  single  year  and  that  while 
the  policy  expiration  above  referred  to  only 
showed  a  saving  of  10  per  cent,  his  previous 
poli<^  expiration,  of  which  this  was  a  renewal, 
showed  a  saving  of  probably  60  and  70  per  cent» 
so  that  his  average  saving  for  the  two  years  was 
around  35  or  40  per  cent 

In  the  adjustment  of  losses  I  feel  that  I  stand 
as  an  umpire  between  the  subscriber  who  has  the 
loss  and  the  subscribers  who  pay  the  loss,  and 
knowing  that  each  one  of  our  subscribers  wishes 
to  have  the  one  who  has  the  loss  treated  fairly, 
not  knowing  when  his  turn  might  come,  I  act 
accordingly.  While  I  have  no  criticism  to  make 
of  \ht  manner  in  which  the  stock  companies 
adjust  their  losses,  nevertheless,  there  is  a  dif- 
ferent feeling  when  we  adjust  a  loss.  It  is  not 
a  question  with  us  of  getting  out  for  as  little 
money  as  possible,  but  of  seeing  that  all  sub- 
scribers receive  fair  treatment,  and  I  have  found 
that  in  the  majority  of  cases  where  we  are  on  a 
loss  with  stock  companies,  we  are  able  to  take 
the  lead  and  be  of  considerable  assistance  in 
bringing  about  a  fair  adjustment. 
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B*emiums  and  Novelties 


SOUTHERN   WHOLESALERS  FAVOR  MAN- 
UFACTURERS'  COUPONS  IN  PACKAGES 

'TpHE  Southern  Wholesale  Grocers*  Association 
•*•  in  convention  last  month  at  Galveston,  Tex., 
took  formal  and  definite  action  on  the  matter 
of  separating  manufacturer-packed  coupons  and 
premium  tokens  from  trading  stamps  in  the  con- 
sideration of  legislation  in  the  direction  of  killing 
the  trading  stamp  evil.  The  resolutions  adopted 
on  the  subject  definitely  approved  of  manu- 
facturer-packed coupons  and  condemned  the 
(third  party)  trading  stamp.  This  is  said  to  be 
the  first  tangible  resolution  to  the  effect  enacted 
by  a  grocery  organization  as  a  whole  and  the 
manufacturers  appear  to  be  greatly  interested  in 
the  action  of  the  organization. 


TRADING    STAMP    VICTORY    IN    MASSA- 
CHUSETTS  SEEMS  PERMANENT 

TN  a  recent  issue  of  the  Springfield  (Mass.) 
•^  Republican,  one  of  the  leading  newspapers  of 
the  country,  appeared  the  following  editorial  on 
the  trading  stamp  controversy  in  Massachusetts: 

The  Supreme  Court  of  Massachusetts  has  just 
rendered  an  opinion  that  apparently  leaves  no 
hope  to  those  who  have  labored  to  bring  about 
legislation  to  drive  trading  stamp  and  premium 
giving  concerns  from  retail  stores  in  this  Com- 
monwealth. -  Only  through  an  amendment  of  the 
constitution  does  it  now  seem  possible  to  bar  out 
these  enterprises,  and  no  such  amendment  should 
be  adopted  unless  it  can  be  shown  to  rest  upon  a 
well-rooted  principle  of  justice  or  public  policy. 
This  has  thus  far  proved  a  difficult  undertaking, 
for  to  every  objection  raised  against  trading 
stamps  a  logical  and  forcible  answer  has  been 
forthcoming.  Whether  trading  stamps  be  re- 
garded as  an  inducement  to  customers  to  pay 
cash  and  thus  eliminate  bookkeeping, expense  and 
bad  debts,  or  a  form  of  profit  sharing,  or  a  means 
of  advertising,  or  reward  for  continuous  patron- 
age, it  is  possible  to  set  up  a  strong  argument  in 
defense  of  the  institution.  So,  while  trading 
stamps  have  often  been  denounced  as  a  fraud,  it 
has  been  found  uniformly  difficult  to  prove  this 
contention. 

Six  years  ago  the  court  rejected  a  measure 
looking  to  the  general  prohibition  of  trading 
stamps,  and  an  endeavor  was  made  last  year  to 
apply  the  principle  along  narrower  lines  by  forc- 
mg  out  concerns  that  operate  in  conjunction  with 
dealers  in  distributing  and  redeeming  stamps, 
while  making  no  interference  with  such  transac- 
tions when  carried  on  directly  between  dealer  and 
customer  without  the  aid  of  a  third  party.  This 
bill  was  put  through  the  Legislature  a  'few  days 
before  the  end  of  the  session,  having  its  inspira- 
tion in  a  decision  of  the  United  States  Supreme 
Court  that  a  measure  thus  framed  would  not 
fall  under  the  prohibition  of  the  Fourteenth 
Amendment  of  the  Federal  Constitution. 

Governor  McCall  vetoed  the  bill,  pointing  to  a 
difference  in  this  regard  between  Article  I  of  the 
Massachusetts  Bill  of  Rights  and  the  Fourteenth 
Amendment.  "The  courts  were  construing  dif- 
ferent instruments,"  he  said,  "and  the  Supreme 
Court  of  the  United  States  might  well  have 
reached  a  different  conclusion  in  deciding  on  Arti- 
cle I  of  our  Bill  of  Rights.  In  fact,  it  would  have 
been  compelled  to  reach  a  different  conclusion  in 
the  light  of  its  own  decisions,  for  it  has  been  a 
long  established  rule  of  action  for  the  Supreme 
Court  at  Washington  to  receive  as  true  the  con- 
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struction  put  by  the  final  courts  of  a  State  upon 
the  interpretation  of  its  laws  and  its  constitution, 
and  in  one  case,  at  least,  the  United  States  Court 
reversed  its  ruling  in  construing  a  State  constitu- 
tion in  order  that  they  might  conform  to  the  de- 
cree of  the  Court  of  Last  Resort  of  the  State. 
However,  the  promoters  of  the  bill  were  un- 
willing to  let  the  matter  drop,  and  the  bill  was 
again  introduced  this  year,  with  the  result  that 
the  Supreme  Court  of  the  Commonwealth  holds 
with  Governor  McCall  that  the  plan  proposed  is 
unconstitutional.  There  appears  to  be  no  resort 
left  to  the  trading  stamp  opponents,  short  of 
amending  our  Bill  of  Rights,  and  such  a  depart- 
ure must  be  regarded  as  highly  improbable. 
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TWO  LETTERS  BY  NATIONAL  RETAIL  TEA 
AND  (COFFEE  MERCHANTS'    ASSN. 

Chicago,  May  18»  1917. 
To  Members  : 

What  probably  will  be  the  last  meeting  of  the 
Executive  Committee  of  the  above  association 
prior  to  our  convention,  September  19th  and  20th, 
was  held  the  4th  day  of  this  month,  at  the  Hotel 
LaSalle,  Chicago. 

A  general  review  was  made  of  the  work  accom- 
plished by  the  organization  since  its  inception. 
Our  general  counsel  reported  that  he  had  ren- 
dered assistance  in  legislative  matters  in  a  general 
way  in  conjunction  with  other  like  associations, 
in  twelve  of  the  States  in  which  we  have  mem- 
bers, only  one  State  enacting  legislation  inimical 
to  our  interests,  and  in  this  State  we  have  a  plan 
to  avoid  violating  this  law  by  a  slight  change  in 
method  of  bookkeeping.  This  association  is  now 
represented  at  Washngton  before  the  committee 
on  tea  and  coffee  tax.  We  have  reason  to  expect 
that  any  legislation  enacted  will  be  equitable. 

Your  committee  wishes  to  emphasize  the  im- 
portance of  increasing  our  membership,  as  the 
income  of  the  association  depends  entirely  upon 
membership  fees  and  dues;  that  a  certain  fixed 
overhead  expense  is  necessary,  whether  the  mem- 
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bership  be  large  or  small;  that  with  a  large  list 
of  members,  the  individual  cost  may  be  reduced 
to  a  minimum.  An  argument  justifying  the  ex- 
istence of  such  an  organization  should  not  be 
necessary,  as  this  is  an  era  of  combination,  with 
practically  every  line  organized.  The  field  is  too 
large  for  individual  attack  and  permanent  re- 
sults can  only  be  established  through  affiliation 
for  constructive  progression.  With  these  thoughts 
in  mind,  your  president  has  appointed  committees 
as  shown  herein. 

Committee  on  Merchandise. — Chairman,  Lucien 
King,  Indianapolis,  Ind. ;  its  duty  is  to  act  in  an 
advisory  capacity  and  obtain  prices  and  samples; 
render  any  assistance  within  its  power  to  reduce 
the  cost  of  merchandise  to  the  members  of  this 
association. 

Committee  on  Business  System. — Chairman,  J. 
E.  Reardon,  Chicago,  111.;  the  field  of  this  com- 
mittee covers  plans  for  solicitation  of  business 
from  the  consumer;  systems  of  cost,  insurance 
and  general  bookkeeping  and  advertising. 

Committee  on  Legislation. — Chairman^  E.  L. 
Cheetham,  Milwaukee,  Wis.;  this  committee  en- 
deavors to  coyer  matters  of  National  legislative 
import  and  individual  State  legislative  matters 
where  membership  in  each  State  is  sufficient  to 
warrant  it. 

Committee  on  Membership. — Chairman,  C.  V. 
Nieman,  Chicago,  111.;  while  a  committee  to  se- 
cure additional  members  has  been  named,  each 
individual  member  of  the  association  is  an  ex- 
officio  member  of  this  committee. 

A  Committee  on  Program  and  Entertainment 
for  Our  Second  Annual  Convention  to  be  Held 
September  19th  and  20th,  at  Chicago,  111. — Chair- 
man, C.  V.  Nieman,  Chicago ;  this  committee  plans 
to  have  an  attractively  printed  program  contain- 
ing the  plan  of  entertainment  for  two  days*  ses- 
sion, as  well  as  advertisements  of  manufacturers 
and  wholesalers  interested  in  our  line;  also,  to 
provide  a  room  in  the  hotel  adjoining  the  con- 
vention hall  for  the  use  of  exhibitors. 

While  each  of  the  above  named  committees  is 
working  along  an  outlined  plan,  the  chairman  will 
welcome  suggestions  from  any  member  of  this 
association. 

Secretary  reports  that  reservations  for  the  East- 
ern Tour  are  coming  in  rapidly. 

Harry  W.  Meneley, 
Secretary,  National  Retail  Tea  and 

Coffee  Merchants  Association. 


May  15,  1917. 
Gentlemen: 

The  proposed  first  annual  business-pleasure  tour 
of  the  above  association  has  now  developed  into 
a  reality.  As  planned,  we  leave  Chicago  on  the 
afternoon  of  Tuesday,  June  5th,  and  arrive  in 
Chicago,  returning,  on  Friday  morning,  June  15th. 
The  trip  is  to  be  "stag." 

Our  Executive  Committee  extends  an  invita- 
tion to  all  tea  and  coffee  merchants,  whether  or 
not  members  of  this  association,  as  the  object  of 
the  trip  is  to  bring  into  closer  affiliation  tea  and 
coffee  merchants  throughout  the  country,  and 
manufacturers  and  wholesalers  with  whom  they 
are  doing  business,  as  well  as  to  furnish  some 
sight-seeing  opportunities  and  add  a  little  pleas- 
ure, at  a  minimum  cost  of  time  and  money. 

It  is  estimated  that  the  round  trip,  including 
railroad  fare,  berths  and  hotel  expense,  will  not 


exceed  $100,  as  the  railroad  company  has  as- 
sured us  first-class  service  at  a  very  reasonable 
rate,  and  an  arrangement  by  which  we  retain  the 
same  reservation  as  to  berths  throughout  the  en- 
tire trip.  A  railroad  official  agrees  to  accompany 
us  as  far  as  Buffalo  and  provide  proper  superin- 
tendence of  routing  from  that  point  on. 

A  schedule  of  the  itinerary  is  shown  herewith. 
It  does  not  show,  however,  numerous  side  trips, 
viz.,  around  Boston,  New  York,  Philadelphia  (At- 
lantic City,  Sunday,  June  10th),  Washington 
(Mt.  Vernon,  National  Cemetery),  Pittsbur^jh 
(East  Liverpool,  Ohio,  pottery  and  glass  dis- 
trict) ;  also,  any  other  manufacturing  district  of 
interest  which  will  give  us  the  opportunity  of  be- 
coming better  acquainted  with  our  source  of  sup- 
ply. It  is  also  planned  to  have  booster  meetings 
in  Boston,  New  York  and  Philadelphia. 

Leave  Chicago,  3.00  P.  M.,  Tuesday,  June  12. 

Arrive  Niagara  Falls,  6.40  A.  M.,  Wednesday, 
June  13. 

Leave  Buffalo,  6.00  P.  M.,  Wednesday,  June  13. 

Arrive  Boston,  7.00  A.  M.,  Thursday,  June  14. 

Leave  Boston,  Midnight,  Thursday,  June  14. 

Arrive  New  York,  7.00  A.  M.,  Friday,  June  15. 

Leave  New  York,  4.00  P.  M.,  Saturday,  June  16. 

Arrive  Philadelphia,  6.00  P.  M.,  Saturday,  June 
16. 

Leave  Philadelphia,  9.21  P.  M.,  Monday,  June 
18. 

Arrive  Washington,  12.33  A.  M.,  Tuesday,  June 
19. 

Leave  Washington,  1.42  P.  M.,  Tuesday,  June 
19. 

Arrive  Pittsburgh,  9.25  P.  M.,  Tuesday,  June  19. 

Leave  Pittsburgh,  6.30  P.  M.,  Wednesday,  June 
20. 

Arrive  Qeveland,  11.25  P.  M.,  Wednesday, 
June  20. 

Leave  Cleveland,  8.30  P.  M.,  Thursday,  June  21. 

Arrive  Chicago,  8J5  A.  M.,  Friday,  June  22. 

If  you  are  located  east  of  Chicago,  you  may 
plan  to  join  our  party  at  Buffalo,  Philadelphia  or 
New  York,  notifying  us  here  that  we  may  arrange 
proper  reservation.  We  believe  that  the  $100 
would  be  well  spent;  that  the  time  away  from 
business  is  short  and  that  the  trip  is  made  at  a 
time  of  the  year  when  we  should  expect  good 
weather  throughout. 

As  the  date  upon  which  we  start  is  near  and  as 
it  is  absolutely  necessary  to  make  our  reserva- 
tions in  advance  to  get  complete  car  service, 
please  reply  immediately  by  letter  or  wire  of  your 
intention  of  joining  our  party. 

Harry  W.  Meneley, 
Secretary,  National  Retail  Tea  and 

Coffee  Merchants  Association, 


MOTOR  TRUCKS  REPLACE  MULES 

ACCORDING  to  an  announcement  made  June 
8  at  Division  Headquarters  of  the  National 
Guard,  in  the  Municipal  Building,  New  York,  the 
128  auxiliary  wagons  and  162  trucks  comprising 
the  supply  train  will  be  replaced  by  motor  trucks. 
Recruiting  for  the  made-over  outfit  will  start  at 
once,  about  324  chauffeurs,  mechanics  and  cooks 
being  required.  The  new  division  ammunition 
train  will  be  made  up  of  328  motor  trucks  and  41 
motorcycles. 
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CLASSIFIED     ADVERTISEMENTS 


IF 


YOU  WANT  HELP-A  SITUATION-HAVE  USED  MACHINERY  FOR 
SALE— WANT  USED  MACHINERY-HAVE  BUSINESS  PROPOSI- 
TION-BUSINESS FOR  SALE-ETC.-USETHIS  PAGCI 


IF 


RATES 

AdomrtUmnwnH  (ffrMpf  SITUA  TiONS  WANTED)  4  emni»  p^r  word;  no  adomriitommni  tef  tham  $2.00. 

SITUATIONS  WANTED,  2  cmntB  pmr  woord;  no  odprnrtifmont  Im—  than  SO  emmU. 
I  inch  Dimplay  $3^0;  2  inch  Dmplay  $7.00;  3  inch  DUplay  $10.00;  4  inch  Dimplay  $12.50. 


HELP  WANTED 


W  ANTED.—First  Class  Coffee  Roaster  for  Prominent 
▼▼  House  in  Michigan.  Address,  "W./*  care  Simmoks* 
Spice  Mill. 


iSPICE  GRINDER 

Sober,  industrious  young  man  by  a  Texas  house. 
Must ,  thoroughly  understand  grinding  all  ^ades 
of  spices  and  assist  in  coffee  plant.  Sute  age, 
salary  and  firms  connected  wttn,  length  of  time 
with  each,  salary  received  and  reason  for  making 
change.    Address 

"GrindAr,"  car«  SlmnMms*  Splc*  Mill 


117  ANTED. — Excellent  chance  for  young  man,  good 
▼▼  morals,  good  family,  enough  money  for  cash  bond. 
Apprentice,  to  later  become  member  of  firm.  Pan- 
American  Coffee  Co.,   Inc.,   El   Paso,  Texas. 

SITUATIONS  WANTED 


SALESMAN,  representing  importer  of  spices,  seeds,  etc., 
selling  to  exporters  aad  wholesale  srrocers,  desires'  to 
make  a  change.    Can  furnish  best*  of  re^rences.    Address, 


"S.  R.  S.,"  care  Siiiiions'  Spice  Mill. 


£ickles,  jellies,  salad  dressing.  Know  the  best  way  and 
ktest  machinery  to  pack.  Can  handle  help  and  show 
results.  Address,  "SUPERINTENDENT,*'  care  Sim- 
MONs'  Spice  Mill. 

SITUATION  WANTED— Experienced  tea.  coffee  and 
spice  man  wishes  to  make  a  change,  as  buyer  and 
manager;  capable  of  taking  fall  charge  6f  plant  Gilt- 
edge  references.  Address  "M.  S.  R.,"  care  Simmons* 
Spick  Mill. 

p  XPERIENCED  COFFEE.  TEA  AND  MILL  GOODS 
•■^  man  wishes  position  as  manager  of  coffee  and  tea 
department;  has  a  thorough  knowledge  of  green  coffee: 
understands  buying  and  blending;  capable  ot  taking  full 
charge  of  sales  force.  Address  ^EXPERIENCED,'^  care 
Simmons'  Spicb  Mill. 


BUSINESS  OPPORTUNITIES 


BUSINESS  CHANCE 

^10,000  WILL  BUY  THE  BEST  COFFEE.  TEA 
AND  PURE  FOOD  SPECIALTY  SHOP  IN  CHI- 
CAGO. TEN  YEARS  IN  THE  SAME  LOCATION 
IN  THE  LOOP,  ON  STATE  STREET.  GOOD 
LEASE.  STRICTLY  CASH  BUSINESS.  NO  DE- 
LIVERY. NO  PREMIUMS  OR  TRADING  STAMPS. 
NO  ADVERTISING.  GROSS  PROFIT  100%.  REA- 
SON FOR  SELLING,  OTHER  INTERESTS.  AD- 
DRESS,  "OPPORTUNITY,"  care  SIMMONS'  SPICE 
MILL. 

WANTED.— Practical  Tea,  Coffee  and  Spice  Man,  not 
over  35  years,  to  take  an  interest  in  good-paying 
business  on  the  Pacific  Coast.  Good  opportunity  for 
right  party.  Address,  "CALIFORNIA,"  care  Simmons* 
Spice  Mill. 


MACHINERY  FOR  SALE 


FOR    SALE.— One   No.    16   "Limited"    Spice    Mill,   one 
"Ajax"    crusher,    $125.      Address,    Olson    Coffee    Co., 
112  So.   11th  St.,  Omaha,   Neb. 


MACHINERY  FOR  SALE-ContlniMd 

FOR  SALE.— Spice  Mill,  brand  new  "CogEwell"  18- 
inch  steel  disc  mill.  Never  used;  was  Dought  for 
manufacturing  business,  but  owners  went  into  another 
line.     Address.  "P.  S.  H.."  care  Simmons'  Spice  Mill. 


For  Sale 
Coffee   Machinery 

6-Lambert  green  coffee  (or  peanut) 

eicking   tables    equipped    with 
eltSy  puUeyt,  bins,  worm  con- 
veyors and  bucket  elevator. 
1-30  bag  green  coffee  Mixer  with 

pulleys  and  belts  complete. 
1-20  bag  green  coffee  Brasher  and 
Miller,  special  make,  with  pulleys 
and  belts  complete. 
2-4  bag  Milling  Machines  with  pul- 
leys, belts  and  conveyers  com- 
plete. 
1-No.    7  Huntley   Green   Coffee 
Separator  with  screens  complete. 
MAKE  BEST  OFFER 
AddresM 

Young  &  Griffin  Coffee  Co. 

97  Water  Street  New  York 


CAN   YOU   USE 

Several  Thousand  4,  5  and  6-Poiind 
Coffee  Buckets?  We  no  longer  use  these 
packages ;  hence  want  to  sell  them    Address, 

"lUeKET."  can  SIMIIMS'  SPICE  MU 


MACHINERY  WANTED 


WANTED.— One  Burns  Peanut  Roaster,  capacttr  one 
or  two  bags.  State  condition,  etc,  for  deUvery 
in  New  York  City.  Address.  "J-  A-  F.,"  care  Sim- 
mons' Spice  Mill. 

WANTED. — Second-hand  mustard  seed  prestt  in  first- 
class  condition,  delivered  in  New  York  City.  Ad- 
dress, with  full  particulars,  '*H.  H.,"  care  Simmoxs' 
Spice   Mill. 
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Bags 


We  are  in  the  market  for  your  accu- 
mulation of  Bags.  Phone  or  write  us 
stating  quantity  and  kind  you  have 
to  oiler. 

A.  G.  McGOWAN  &  CO. 

208  W-  KINZIE  ST. 

Phone*  Franklin  2497  CHICAGO 


New  Book  on  Brazil 

"BRAZIL 

To-day  and  To-morrow" 

By 

L.  E.  ELUOTT,  F.R.G3. 

Price  S2.2S 

FOR  SALE  BY 

THE  SPICE  MILL  PUBLISHING  CO. 
97  WATER  STREET  NEW  YORK 


DO  YOU 

want  to  know  more  about  the 
goods  you  sell  ?  Do  you  want 
to  make  more  money?  Then 
send  for  outline  of 

Par  Practical  Grocery  Course, 

Just  send  your  name — a  postal 
will  do — to 

FRANCIS  P.  LAMPHEAR 

EDUCATIONAL  DU^CTOR 

Young    Men*8    Christian    Association 

215  WEST  23d  STREET.  NEW  YORK 


BOOKS 

ON  OOPPBB,  TEA,  SPICKS,  BTC. 
S*nd  fbr  Prle«  List 

THE  SPICE  MIU  raSUSHMS  CO.  17  WATER  ST..  N.  Y. 


ANGLEFi 


THE  SANITARY  FLY  DESTROYER 

NON-POISONOUS 

Odf  TANCLEFOOT  Randy  fMAm^,  5  MM*  ShMlt» 
■Hals  fw- 10c  Sam  Ub«- «d  Ei9M9e  •!  Wmptac 


•  I 
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